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Abstracts 

The economic, cultural and political environments have dramatically changed for 

decades. Thereafter, people change their lifestyle and the attitude toward money, so 

that the consumer behavior has changed as well. This paper discusses how consumers’ 

money attitude and lifestyle influence their decisions. 

 

In order to test hypotheses we made in this paper, we survey hundreds of students 

from Feng Chia University first, and then employ factor analysis to extract variables, 

and in turn use these variables to run regression to test hypotheses. Empirical results 

are as follow. 

 

First, the evidence shows the significance of gender of college students. Secondly, 

consumers’ amounts of allowance have substantially related with the lifestyle, but not 

with the attitude of money. Finally, people’s lifestyle and attitude to money have 

impact significantly on their behavior.  
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  ғࠠࢲᄊȐlife styleȑᆶғࢲБԄԖஏϪޑᜢ߯ǶӢԜǴவৎ৥Ϸޗ཮ޑᢀ

ᗺٰ࣮Ǵ؂ঁΓԋޑߏङඳ೿ό࣬ӕǴԶޑډڙ܌ځৎ৥௲ޗکػ཮ЎϯΨ೿ό

ᅰ࣬ӕǶӧԜᅿݩރΠ܌೷൩ঁޑᡏǴΨ೿Ԗ๱ό΋ኬޑғࢲᜪࠠǹӢԜǴᏢޣ

 ǶݔကΨ࣬྽ϩۓගрϐ܌

 

  Plummer (1974) ගрғࠠࢲᄊЬाԖ AIO Οঁᄬय़Ǻ 

 

˽Ȑactiviesȑɡπբǵၮ୏ǵҶ໕ࢲ୏ǵޗҬ฻฻ 

̅ȐinterestȑɡԖᑫ፪٣ޑǵࢬՉǵৎ৥ǵ१ނ฻฻ 

̋ȐopinionȑɡᜢܭჹౢࠔǵғࢲǵঁΓǵޗ཮᝼ᚒ฻฻ 

 

д຾΋؁ံкᇥܴǴғࠠࢲᄊࢂ΋ᅿᆕӝۺཷޑǴΓᜪޑғࢲǵ੃຤ǵਔ໔

೿཮և౜ӧۺᢀޑ AIO ΢ǴаϷΓαޑ಍ीᡂኧ΢ǶKotler (1991) ගрޑғࢲ

ࠠᄊϐۓကၟ Plummer܌ගрޑ AIO ᄬय़Ԗᜪ՟ϐೀǴΓᙖҗдޑᑫ፪аϷୖ

ᆶϐࢲ୏Ǵᆶϕ୏ϐΠౢ܌ғޑཀ่ـӝԶԋޑǴ൩ᆀϐځࣁғ׎ࢲᄊǶKelly 

(1975) ගрঁΓᇡޕ౛ፕ(Theory of Personal Constructs)Ǵှ ញ΋ঁΓӵՖӧځϣ
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ЈಔᙃԾρޑШࣚǴᗨฅ٣ჴѝԖ΋ঁǴՠ؂ঁΓჹѦޑག۔Ϸᇡޕ೿όӕǶӢ

Ԝךॺ೿ࢂаԾρޑᄬۺѐೱ่೭ঁШࣚǹӕਔΨЬ஭ᇡޕ୏ᐒǴߚࢂߚ٠ғނ

ޕॺᇡךᡂǴԶჹׯޑόᘐࢂѦࣚǴޑ΋ғय़ჹځॺಖךࣁϸᔈ୏ᐒǶдΨᇡޑ

ޑڰॺਥుဓךࢂߡঅ҅ǴջޑΓ਱ךᡂԶჹԾׯǶ೸ၸޑό཮໔ᘐࢂቹៜΨޑ

ᄬۺΨ཮Ᏼ୏ǴKelly ᆀ೭ࣁǺᄬ܄ۺඹඤ (constructive alternativism) Ƕ 

  

ќѦǴၟځдᏢޣόӕǴLazer (1963) ᇡࣁғࠠࢲᄊࢂ΋ᅿس಍ۺཷޑǶд

ගр΋ঁიᡏࢌ܈΋ޗ཮ǴࢂᙖҗЎϯǵሽॶᢀǵၗྍǵߞһࡓݤک฻ӚБय़܌

ᄊǶAndersonࠠࢲғޑ཮ޗрԜࢀϸࣁ੃຤ՉޑޣǴҭૈவ੃຤่݀ޑԋ׎

Ȑ1967ȑᇡࣁғࠠࢲᄊࢂ΋ᅿޗ཮ࣽᏢۺཷޑǴӧԖज़ޑၗྍаϷਔ໔ΠǴঁΓ

 ୏ǶࢲဂᡏӵՖѐЍଛਔ໔வ٣Ӛ໨܈

 

Engel et al., (1978) дॺۓ܌ကޑғࠠࢲᄊǴཷۺ೿໼ӛঁܭΓӵՖѐϩଛ

ғࢲύޑਔ໔ϷߎᒲǶځύ Engel-Blackwell-Miniard (1986) ၨ Engel et al., (1978) 

όӕϐೀǴӧܭ Engel et al., (1978) уΕঁΓሽॶᢀکΓ਱੝፦ޑᆕӝቹៜϐ

ΠǴ߄܌౜ޑՉࣁᆀࣁғࠠࢲᄊǶEngel-Blackwell-Miniardӧ 1968ԃගр

Engel-Blackwell-Miniard ModelȐᙁᆀࣁ EBM ኳࠠȑǶ1993ԃ࿶ EngelǵBlackwell 

and Miniard ஒ EBM ኳࠠঅࡕׯǴԋࣁёаϩ݋੃຤ޣᖼວՉࣁϐቹៜޑख़ाኳ

ࠠǴӵკ  ҢǶ܌2-1
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კ 2-1 EBMኳࠠ 

 

ၗ਑ٰྍǺEngel-Blackwell-Miniard Model (1993) 

 

  ќѦǴӧ୯ϣЎകύǴБ᜞ണ (1994) ஒѠчѱζ܄੃຤ޣғࠠࢲᄊቹៜ੃

຤ՉޑࣁӢનϩࣁΜΒᅿǴԖࢬՉ໼ӛǵҶ໕ᄊࡋǵࠔ፦ଓ؃ǵ஖ࢩ໼ӛǵᐱي

ᄊࡋǵے௲ߞһǵ೿཮ୃӳǵѦ࣬ำࡋǵғఱೕჄǵԾڒ໼ӛǶځύၨ੝ձࢂޑ

аے௲ߞһǵᐱيᄊࡋǵԾڒ໼ӛǵ஖ޑࢩ໼ӛϷԖคғఱೕฝ฻฻ޑғࠠࢲᄊǴ

բࣁቹៜζ܄੃຤ޑޣ੃຤ՉࣁϐӢનǶ 

 

  ᄃࣿ໡Ȑ2000ȑଞჹεᏢғޑғࠠࢲᄊаϷѺπޑԖคǴ຾Չϩ݋၀Ꮲғޑ

੃຤ૈΚکѺπҞޑǶว౜Α୯ϣѦғࠠࢲᄊޑόӕǴჹܭηζѺπޑ࡭ܤᄊࡋ
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Ψό΋ኬǶӧ୯ѦǴӢЎϯ໒ܫЪ௦ᐱҥޑ௲ػБԄǴჹ࠸ܭηѺπ࡭ܤࢂ๱໒

΢ǴᕴۺѠ᡼ǴӢ໺಍ᢀޑӺߥЎϯ॥਻ၨܭதදၹǶ࣬ၨߚࢂηѺπ࠸ԄЪܫ

ᇡࣁ᠐ਜ࠸ࢂη୤΋ाᆙ٣ޑǴ܌аऩߚӢৎ৥ᕉნޑӢનǴදၹޑৎߏ೿࡭ܤ

๱ፐ཰Կ΢ޑᄊࡋǶՉࡹଣЬीೀ಍ीǴ߈ԃٰޑѺπӢຠံৎҔޑКٯΠफ़Ǵ

ϸॹࢂᖺڗ႟ҔᒲᖼວԾρགྷວܿޑՋϐКٯ೴ԃ΢ϲǶ 

 

  શలጔȐ1984ȑଞჹѠ᡼Ӧ୔ч೽εᏢғޑሽॶᢀۺᆶғࠠࢲᄊբࣴزǶӴ

ගتډεғᆶζεғǴӧғࠠࢲᄊ΢Ԗᡉ๱ޑৡ౦Ƕ೸ၸ AIO ғࠠࢲᄊໆ߄଺

ϩ݋Ǵว౜܄تεᏢғޑԾ൧ǵᡏय़ޑሽॶᢀۺǴᆶଓ೴ࢬՉਔۘǵᜢЈሽ਱ک

ᖼວࢂցߡճ฻฻ޑғࠠࢲᄊԖᜢᖄǶӕਔǴζ܄εᏢғჹܭԋ൩ǵᡏय़ǵωඵ

฻฻ޑሽॶᢀᆶځғࠠࢲᄊԖமਗ਼࣬ޑᜢǴךॺёவࢂځցݙख़Ѻתଓ೴ዊࢬǵ

ӳޗҬǵᐱҥԾߞǵӳڈᐟǴаϷჹߎܭᒲᆅ౛Бय़ࢂցᛙࡌೀ౛฻฻ғࠠࢲᄊ

Бय़Ǵёаளځޕᜢೱ܄Ƕ 

 

  ᚟ד੏ (2006) аεᏢғғࠠࢲᄊᆶৣε୘୮Ўϯ੃຤ϐᜢ߯ࣴزǴஒεᏢ

ғޑғࠠࢲᄊ೸ၸ AIO ໆ߄Ǵϩޕࣁ᛽ࣴزǵ៾ΚޗҬǵޗ཮୍ܺǵჴࢂ٣؃ǵ

ᒏ܌ЬाጄൎǶࣁ௲ཁངᆶЎ᛬਻፦฻Ϥঁᜪձٰ଺௖૸Ǵ٠аȨ୷ᘵ୘୮ȩے

୷ᘵ୘୮Ǵ൩؁ࢂՉΜϩដϣޑጄൎǶਥᏵдޑ಍ीǴεᏢғ܌ௗ᝻୘ৎϐᅿᜪǴ

кϩ߄౜рεᏢғޑғࠠࢲᄊჹܭ੃຤ϐ࣬ᜢǶεᏢғ࿶த੃຤ޑ୘۫ࣁਜ۫ǵ

ғ۫ࢲаϷڜଢ଼໯ૡ۫ǴӢεᏢғғࢲόѦЯ൩ࢂ᠐ਜǵԵ၂ǵ଺ൔ֋Ǵ྽ฅΨ

Ԗ೚ӭࢂѦӦٰԜ᠐ਜғࢲǴࡺԜ่ࣴ݀زǴᆙஏ่ӝځғࠠࢲᄊ܌և౜ϐ੃຤

ՉࣁǶ 
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ಃΒ࿯ಃΒ࿯ಃΒ࿯ಃΒ࿯    ߎᒲᢀߎᒲᢀߎᒲᢀߎᒲᢀ 

 

  ቶကٰᇥǴߎᒲᢀ൩ߎࢂᒲᄊࡋϷሽॶᢀ่ޑӝǶߎᒲᄊךࡋॺஒѬࣚۓӧ

ঁΓჹߎᒲ࡭ԖۺߞޑǶሽॶᢀךॺ߾ஒѬຎࣁ࿶ၸፄᚇޗޑ཮ϯࡕᆶڬᎁነᔔ

ᏢಞԶளޑᢀۺǶሽॶᢀΨᆶৎ৥ङඳǴϷৎ৥ࡕϺޑ௲کػЈ౛ቫय़ǴԖ࣬྽

ஏϪޑᜢ߯Ƕ 

 

  Yamauch and Templer (1982) ගрߎᒲᄊࡋໆ߄(Money Attitude Scale, 

MAS)Ǵஒߎᒲᄊࡋϩࣁϖঁय़ӛǺ៾Κ-Ӝఈ(power-prestige)ǵᆢ࡭–ਔ໔

Ȑretention-timeȑǵߞҺȐdistrustȑǵࠔ፦ȐqualityȑکขቾȐanxietyȑǶ 

 

(1) ៾Κ-ӜఈǺߎࡰࢂᒲຝቻԋфǴԶ៾Κ൩ᒿϐԶٰۺཷޑǴѬૈँᡉঁΓ

аϷᓬຫགǴࣗ܄ӦՏǵख़ाޑ ԿёаճҔߎᒲբࣁቹៜдΓޑπڀǶӕਔǴ

Ѭё  Ҕٰᑽໆ΋ঁΓࢂցԋфǶ 

(2) ᆢ࡭–ਔ໔Ǻࡰࢂೀ౛Ԗᜢीฝ܄Ѝрޑ௃׎Ƕ၀໼ӛၨଯޑǴၨ཮ᆒѺಒ

ᆉǹ၀໼ӛၨեޑǴၨୃӛջਔکڙ٦ፂ୏੃຤Ƕ 

(3) όߞҺǺ൩ࢂჹߎᒲ٬ޑҔགډόӼϷӭᅪǶ 

 ǶۺཷޑᇥȨ΋ϩᒲ΋ϩ೤ȩ܌ॺ߫ᇟך፦ǺԖࠔ (4)

(5) ขቾǺᏱԖߎᒲ྽բขቾྍٰޑǴࠅӕਔΨࢂխܭขቾޑБݤǶขቾک੃຤

Չࣁϐᜢ߯ёϩٿࣁᅿǴԖޑΓ཮ӢขቾԶౢғமॐ܄ᖼວǴΞԖ٤Γౢғ

ขቾԶफ़եᖼວޑኅఈǶ 

 

ߎǶӴว౜ǴȨزᜢӢનբࣴ࣬ځϷࡋᒲᄊߎӵ (2001) ଞჹ୯λᏢูޱ݅  

ᒲᇡޕȩБय़ǴتғදၹၨζғำࡋଯǹȨߎᒲ௃གȩБय़ǴتғΨၨζғ໼ӛ

҅ӛǹӧȨߎᒲႣᆉȩ΢Ǵζғ߾ӧೕჄϷ٬Ҕߎᒲ΢ၨКتғᙣ཈೚ӭǶऩа
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ৎ৥௲Ꭶำٰ࣮ࡋǴ߾ӧȨߎᒲႣᆉȩБय़཮Ԗᡉ๱࣬҅ޑᜢǹӧৎ৥௲Ꭶำࡋ

ଯޑৎ৥Ǵߎځᒲ٬ޑҔϷೕჄ΢཮ၨࣁᙣ཈ǶฅԶǴӧԃભޑόӕჹߎܭᒲᇡ

ᒲຝቻӜఈ៾ΚǹӧύԃભБय़Ǵߎय़ӛΨԖৡ౦ǶଯԃભၨύԃભӭрΑޑޕ

Ԗคȩޑձৡ౦ȩǵȨᓯᆽಞᄍ܄ว౜ǴȨ่݀زᒲຝቻԋ൩ǵԾ൧ǵ൧ལǶࣴߎ

ቹៜߎᒲႣᆉБय़ޑᄊࡋǵȨႝຎ୘ࠔቶ֋ޑቹៜȩჹߎܭᒲᇡޕϷ௃གБय़ന

 ႣෳॶǶޑന٫زࣴࡋᒲᄊߎࢂᡉ๱Ƕа΢Οεᡂኧࣁ

 

  ቅ҅໢ (2007) ଞჹ୯λΟԃભߎᒲᢀ௲ػϐՉ୏ࣴزǶว౜Ǵ୯λ೭ԃइ

жሽԶςǴޑ฻฻ڀଶ੮ӧёаඤள႟१ǵ໯਑ǵЎࢂǴۺཷޑᒲߎܭᏢูჹޑ

ჹܭԾρ؂ޑ޸܌΋ϩᒲ٠ό཮࣪཈ࡘޑԵǴӢࣁύԃભ࠸ޑηόૈࡐࢂᡏ཮Р

҆πբٌޑമǶԜࣴزќ΋ঁБӛǴࢂႣٛୃู࠸،ှ܈ৡߎޑᒲᢀǴа៾ΚӜ

ఈǵԋфԋ൩ǵԾ൧൧ལǵߎᒲ௃གаϷߎᒲႣᆉՉ୏ϖঁߎᒲᢀय़ӛϪΕǴ௲

 ǶࡋᒲᄊߎޑηவλૈᏱԖ҅ዴ࠸٬ู࠸ػ

 

  ᒘऎ(2011) ׊ ᇡࣁ౛଄Չߎࢂࣁᒲᄊޑࡋᜢᗖϐ΋Ǵஒ౛଄Չࣁ྽բ੃຤

Չޑࣁᢀᗺٰϩߎځ݋ᒲᄊࡋǴவ੃຤ޣჹߎᒲޑᄊࡋԖȨ೥λەߡȩǵȨ஖ۘ୽

๮ȩǵȨሡाӭϿວӭϿȩ฻฻ޑ൳ঁय़ӛ଺ࣴزϷᢀჸǶ 

 

 

ಃΟ࿯ಃΟ࿯ಃΟ࿯ಃΟ࿯    ੃຤Չࣁ੃຤Չࣁ੃຤Չࣁ੃຤Չࣁ 

 

  ੃຤ՉࣁǴ៝Ӝࡘကࢂ੃຤ޣӢᅿᅿӢનǴౢځ٬ߦғᖼວϐՉࣁǹᙁൂ

ٰᇥǴΨ൩ࢂԖбрԖௗڙ൩ᄬԋ੃຤ՉࣁǶ΋૓੃຤ޣёϩٿᜪǴځ΋ঁࢂΓ

੃຤ޣ(Personal consumer)Ǵќ΋ࢂ߾ಔᙃࠠ੃຤ޣ (Organization consumer)Ƕ܌

ᒏঁΓ੃຤ޣ൩ࢂǴ੃຤ޣӧ຾Չ੃຤ՉࣁਔǴࣁࢂΑᅈঁىΓޑሡ؃Ǵՠځ੃
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຤ՉࣁΨ໻ૈٮ๏ঁΓ܌ሡǴࡺΨᆀϐࣁനಖ੃຤ޣ (End user of ultimate 

consumer)Ƕಔᙃࠠ੃຤ޣǴࡰࢂ੃຤ޣӧ຾Չ੃຤ՉࣁਔǴځҞࣁࢂޑΑගٮ

ᔼճߚ܈ᔼճǵᏢਠǵ۬ࡹ฻฻ޑಔᙃǴૈԖਏᆢ҅࡭தޑၮբǶSchiffman and 

Kanuk (1991) ගрჹܭ੃຤ՉࣁϐۓကǴ੃຤ࣁޣΑᅈىԾيሡޑ؃ኅఈǴ׎܌

ԋޑၸำǶ 

 

  Engel-Kollat-Blackwell (1984) অࡕׯගр EKB Model ࣁ੃຤ޣ،฼ኳࠠǴ

ᇡࣁ੃຤ޑޣ੃຤،฼ࢂό໔ᘐޑǴЪ࿶җϣǵѦӢનޑҬϕբҔԶԋǶமፓ੃

຤ޣ຾Չ੃຤،฼཮࿶ᐕϖঁ؁ᡯǺ 

 

(1) ୢᚒᇡޕ (problem recognition) ǺЬाډڙࢂѦ೽ᆶϣ೽ޑৡ౦ڈᐟԶౢғ

ᇡޕፂ ǴँΨ൩ࢂ྽੃຤ޑޣ౛གྷᆶ౜ჴޑৡຯਔǴߡ཮ౢғᇡޕ΢ୢޑᚒǶ 

(2) ၗૻԏ໣ (search) ǺӢᇡޕ΢ౢғፂँǴԶ൨؃ၗૻޑዴ᛾Ƕϩࣁϣ೽ၗ

ૻٰྍᆶѦ೽ၗૻٰྍٿᅿǶϣ೽ၗૻٰྍࡰࢂ੃຤ޣ૶Ꮻύჹౢޑࠔӑ

ຝǺѦ೽ၗૻٰྍǴࡰࢂ߾൞ᡏǶ 

(3) Бਢຑ՗ (alternative evaluation) Ǻ྽੃຤ޣԏ໣ىډ୼ၗ਑ਔǴ཮຾ՉႣ

ຑ՗Бਢޑёૈ܄Ǵ٠೷ԋΠӈѤᅿБԄຑ՗Ƕ 

 

(a) ຑ՗ྗ߾ (evaluation criteria) Ǻջ੃຤ޣ೯தаࢌᅿឦٰ܄ຑ՗ౢ

 Γ୏ᐒԶቹៜǶঁޣ཮Ӣ੃຤߾ຑ՗ྗځǴࠔ

(b) ۺߞ (belief) Ǻ੃຤ޣӧࠔځจࠔౢ܈ຑ՗ϐຑሽǶ 

(c) ᄊࡋ (attitude) Ǻჹࠔౢܭຑ՗ޑϸᔈǶ 

(d) ཀᜫ (intention) Ǻջ੃຤ޣЬᢀᒧ᏷ࠔࢌจޑࠔౢ܈ᐒ౗Ƕ 

(4) ᒧ᏷ (choice) Ǻᒧ᏷നૈᅈى੃຤ޣϐሡ؃ǶՠΨ೚཮Ӣ΋٤όёႣයϐ

ӢનԶׯᡂǴٯӵǺၗߎલЮ……฻฻ϐӢનǶ 
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(5) ᖼວࡕϐ่݀ (outcome) Ǻᖼວ่݀ࡕϩٿࣁ໨Ǵᅈཀ߾཮ӣ㎸ډΠ΋ԛ

ځǴ࡜ܤ཮फ़եࣗԿࡋจ۸၈ࠔځჹޣ٣ҹύǹऩόᅈཀǴ੃຤ޑᒧᖼࠔౢ

࿶ᡍΨஒቹៜ۳ޑࠔౢࡕᒧᖼǶ 

 

  ќѦǴБ᜞ണ(1994)ஒζ܄ᖼޑނ੃຤Չࣁϩࣁ௃གࠠکᇡࠠޕǶ௃གࠠޑ

ζ܄Ǵࢂჹܭቶ֋ນ؃ୃӛ௃གय़ǴΨࢂឦܭፂ୏ᖼࠠނǹᇡࠠޕǴࢂ߾ჹቶ֋

ນ؃ୃӛჹౢࠔࠔ፦ǴΨ൩߄ࠔౢࢂ౜ӧѦϐ੝܄Ƕ 

 

  ೚ৎሎ (2001) ගрΖঁж܄߄੃຤ޣ،฼׎ᄊᄬय़Ǵࡰ٠рځύΎ໨Ӣ

નǺȨࠔจᇡޕᏤӛȩǵȨࠔ፦ᇡޕᏤӛȩǵȨፂ୏܄ᏤӛȩǵȨሽ਱ᇡޕᏤӛȩǵȨಞ

ᄍ܄ᖼວᏤӛȩǵȨࢬՉᇡޕᏤӛȩǵȨၗૻၸॄࡋ಻ȩ฻Ǵᆶ੃຤ঁޑޣΓሽॶᢀ

ևᡉ๱࣬ᜢǶ 
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ಃΟകಃΟകಃΟകಃΟക ୢڔ೛ीᆶၗ਑᏾౛ୢڔ೛ीᆶၗ਑᏾౛ୢڔ೛ीᆶၗ਑᏾౛ୢڔ೛ीᆶၗ਑᏾౛ 

 

  ҁࣴزϐЬाҞޑӧܭ௖૸εᏢғ੃຤ૈΚǵߎᒲᢀǵғࠠࢲᄊჹځ੃຤ޣ

،฼ࠠᄊޑቹៜΚǶࡺଞჹԜЬᚒᇆ໣୯ϣ࣬ᜢၗ਑຾Չϩ݋Ǵ٠ୖԵၗ਑ύޑ

ᄊໆࠠࢲϷғ߄ᒲᢀໆߎޑزӆ຾Չጓᇙ፾ӝҁࣴ߄ᄊໆࠠࢲғک߄ᒲᢀໆߎ

 ኬჹຝǶܜࣁБԄǴа೹ҘεᏢᏢғޑڔ௦ҔୢزǶҁࣴ߄

 

  ҁകϣ৒ϩٿࣁ࿯Ǵಃ΋࿯ୢڔ೛ीǵಃΒ࿯ၗ਑᏾౛ᆶϩ݋Ƕ 

 

 

ಃ΋࿯ಃ΋࿯ಃ΋࿯ಃ΋࿯ ୢڔ೛ीᆶፓڔୢࢗ೛ीᆶፓڔୢࢗ೛ीᆶፓڔୢࢗ೛ीᆶፓࢗ 

 

  ҁࣴڔୢزϣ৒хࡴѤঁ೽ϩǺঁΓၗ਑ǵғࠠࢲᄊໆ߄ǵߎᒲᄊࡋໆ߄ǵ

੃຤ࠠޣᄊໆ߄ǶϩձӵΠϟಏǺ 

 

΋ǵঁΓၗ਑ 

 

  ঁΓၗ਑ޑ೽ϩх֖܄ձǵᏢଣǵԃભǵ੃຤ૈΚǵۚՐޑӦᗺǴϷР҆ޑ

ޑ๏ϒᆶԾρѺπޑளǴх֖Р҆܌ޑεᏢғёЍଛࢂ࿶ӦՏǶ੃຤ૈΚǴ൩ޗ

ᖒၗ܌ளǶۚՐޑӦᗺǴЬाࡰࢂᏢғҁΓۚՐӧৎ္ࢂޣ܈ѦஎǴѦஎΨхࡴ

ᏢਠޑஎްǶР҆ޗޑ࿶ӦՏǴࢂаР҆ᒃΒΓϐύ௲ػำࡋϷᙍ཰฻ભၨଯޣ

ኧу៾४аࡰࡋำػǶीᆉਔஒ௲߄жࣁ 4Ǵᙍ཰ᜪձࡰኧу៾४а 7Ǵฅࡕஒ

࿶Ӧޗ࿶ӦՏȩǵȨԛଯޗȨനଯࣁӜڮѤ฻ભǴϩձࣁளǹ٠ஒϐϩ܌у࣬ޣٿ

ՏȩǵȨԛեޗ࿶ӦՏȩǵȨനեޗ࿶ӦՏȩ1Ƕ 

                                                      
覷 ໳ች੿(饋00粧潢 
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Βǵߎᒲᄊࡋໆ߄ጓᇙ 

 

  ҁࣴߎزᒲᄊࡋໆ߄ϐጓᇙǴЬाࢂа໳ች੿(2005)ϐߎᒲᄊࡋໆࣁ߄Ь

ືǴ٠ୖԵጰྷ๮(2000)ǴаϷᐽఘ։(2010)Ǵᒧ᏷ᆶঅׯр፾ӝҁࣴߎޑزᒲ

ᢀໆ߄ǶԜߎᒲᄊࡋໆ߄வȨֹӄӕཀȩȨӕཀȩȨද೯ȩȨόӕཀȩȨֹӄόӕཀȩ

฻ϩձ๏ϒ 5Կ 1ϩޑຑໆǴϩኧຫଯ߄Ң಄ӝำࡋຫଯǴϸ߾ϸϐǶ 

 

Οǵғࠠࢲᄊໆ߄ጓᇙ 

 

  ҁࣴزғࢲᄊࡋໆ߄ϐጓᇙǴЬाࢂа໳ች੿(2005)ϐғࠠࢲᄊໆࣁ߄Ь

ືǴ٠ୖԵ஭୯ᓪ(1987)ϐғࠠࢲᄊໆ߄Ǵᒧ᏷ᆶঅׯр፾ӝҁࣴޑزғࠠࢲᄊ

ໆ߄ǶԜғࢲᄊࡋໆ߄வȨֹӄӕཀȩȨӕཀȩȨද೯ȩȨόӕཀȩȨֹӄόӕཀȩ

฻ϩձ๏ϒ 5Կ 1ϩޑຑໆǴϩኧຫଯ߄Ң಄ӝำࡋຫଯǴϸ߾ϸϐǶ 

 

Ѥǵ੃຤ޣ،฼ࠠᄊໆ߄ 

 

  ҁЎ੃຤ޣ،฼ࠠᄊໆ߄ϐጓᇙǴࢂ௦Ҕࠫݓ։(2003)ޑ੃຤ޣ،฼ࠠᄊໆ

வȨֹӄӕཀȩȨӕཀȩȨද೯ȩȨό߄฼ࠠᄊໆ،ޣЬືǶԜ੃຤ڀπزࣴࣁ߄

ӕཀȩȨֹӄόӕཀȩ฻ϩձ๏ϒ 5Կ 1ϩޑຑໆǴϩኧຫଯ߄Ң಄ӝำࡋຫଯǴ

ϸ߾ϸϐǶ 

 

ಃΒ࿯ಃΒ࿯ಃΒ࿯ಃΒ࿯ ၗ਑᏾౛ᆶϩ݋ၗ਑᏾౛ᆶϩ݋ၗ਑᏾౛ᆶϩ݋ၗ਑᏾౛ᆶϩ݋ 

 

  ҁЎа೹ҘεᏢޑᏢғܜࣁኬჹຝǴӅวрୢڔ 400ҽǴӣԏ 394ҽǴځύ
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8ҽࣁคਏୢڔǴԖਏୢڔ 386ҽǶ 

΋ǵ୷ҁၗ਑ 

 

  ӵ߄ Ԗ܄ኬҁύǴζزҢǴҁࣴ܌3-1 226ΓǴ՞ 58.5%ǹ܄تԖ 159ΓǴ

՞ 41.5%ǶќѦ୘Ꮲଣ՞๊εӭኧǴࣁ 225 ΓǴ՞ 58%ǹΓЎޗ཮ᏢଣԖ 14 ΓǴ

՞ 4%ǹπᏢଣԖ 6 ΓǴ՞ 1%ǹߎᑼᏢଣԖ 44 ΓǴ՞ 11%ǹࡌ೛ᏢଣԖ 37 ΓǴ

՞ 10%ǹ౛ᏢଣԖ 46 ΓǴ՞ 12%ǹၗႝᏢଣԖ 14 ΓǴ՞ 4%ǶӧԃભޑϩѲ

΢Ǵа΋ԃભکѤԃભޑϩѲനଯǴϩձࣁ΋ԃભԖ 117ΓǴ՞ 30%ǴѤԃભࣁ

132ΓǴ՞ 34%ǴځԛࢂΟԃભǴԖ 71ΓǴ՞ 19%ǴԶΒԃભԖ 66ΓǴ՞ 17%Ƕ

Րৎ္ޑεᏢғԖ 72ΓǴ՞ᕴΓኧ 19%ǴԶՐӧѦय़ޑεᏢғԖ 314ΓǴ՞ᕴ

Γኧ 81%Ƕ 

 

  Р҆ޗ࿶ӦՏޑ೽ϩǴаԛեޗ࿶ӦՏޑϩѲനଯǴԖ 160ΓǴ՞ 41%Ǵځ

ԛࢂԛଯޗ࿶ӦՏǴԖ 143ΓǴ՞ 37%ǴௗΠٰࢂനեޗ࿶ӦՏǴԖ 52ΓǴ13%Ǵ

നࢂࡕനଯޗ࿶ӦՏǴԖ 31ΓǴ՞ 8%ǶёЍଛ܌ளǴךॺஒϐϩࣁৎ္๏ᆶѺ

πᖺǴֹӄ᎞ৎ္๏ؒԖѺπޑεᏢғ՞๊εӭኧǴԖ 269ΓǴ՞ 70%ǴԶԾρ

ѺπֹӄؒԖ৾ৎ္ᒲޑεᏢғԖ 35ΓǴ՞ 9%ǴௗΠٰࣁ٩ׇৎ္๏ 5000ϡ

аΠޑεᏢғǴԖ 106ΓǴ՞ 27%ǹৎ္๏ 5000~8000ϡޑεᏢғԖ 150ΓǴ

՞ 39%ǹৎ္๏ 8000ϡа΢ޑεᏢғԖ 97ΓǴ՞ 25%ǹԶѺπᖺ 5000ϡаΠ

Ԗޑ 62ΓǴ՞ 70%ǹѺπᖺ 5000~10000ϡޑԖ 34ΓǴ՞ 34.9%ǹѺπᖺ

10000~1500ϡޑԖ 19ΓǴ՞ 19.5%ǹѺπᖺ 15000ϡа΢ޑԖ 2ΓǴᖿܭ߈ 0Ƕ 
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߄ 3-1 ୷ҁၗ਑ 

 

 Γኧ ԭϩК 

 ܄

ձ 

 ғ 159Γ 41.5%ت

ζғ 226Γ 58.5% 

Ꮲ 

ଣ 

ձ 

ΓЎޗ཮Ꮲଣ 14Γ 4% 

πᏢଣ 6Γ 1% 

 ᑼᏢଣ 44Γ 11%ߎ

 ᑐᏢଣ 37Γ 10%ࡌ

୘Ꮲଣ 225Γ 58% 

౛Ꮲଣ 46Γ 12% 

ၗႝᏢଣ 14Γ 4% 

ԃ 

ભ 

΋ԃભ 117Γ 30% 

Βԃભ 66Γ 17% 

Οԃભ 71Γ 19% 

Ѥԃભ 132Γ 34% 

ۚՐ

Ӧᗺ 

ৎ္ 72Γ 19% 

Ѧஎ 314Γ 81% 

 ޗ

࿶ 

Ӧ 

Տ 

ଯޗ࿶ӦՏ 31Γ 8% 

ԛଯޗ࿶ӦՏ 143Γ 37% 

ԛեޗ࿶ӦՏ 160Γ 41% 

നեޗ࿶ӦՏ 52Γ 13% 

ৎ 

္ 

๏ 

0ϡ 35Γ 9% 

5000ϡаΠ 106Γ 27% 

5000~8000ϡ 150Γ 39% 

8000ϡа΢ 97Γ 25% 

Ѻ 

π 

ԏ 

Ε 

0ϡ 269Γ 70 % 

5000ϡаΠ 62Γ 16% 

5000~10000ϡ 34Γ 34.9% 

10000~1500ϡ 19Γ 19.5% 

15000ϡа΢ 2Γ ᖿܭ߈ 0% 

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 
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Βǵғࠠࢲᄊୢڔፓࢗ᏾౛ 

 

όکՉǵᆒѺಒᆉǵᐱҥԾЬࢬബཥࣁѤঁय़ӛǴϩձࣁᄊϩࠠࢲॺஒғך    

๓ҬሞǶ؂ঁय़ӛǴӚԖӭঁୢᚒǴךॺϩձ಍ीǴ٠ᄔा߄ܭ 3-2ǵ3-3ǵ3-4

ᆶ 3-5ύǶ 

 

    २ӃǴȨബཥࢬՉȩय़ӛύΞϩࣁѤঁᚒҞǴϩձࣁȨ഻ך៿ऀനཥࢬՉޑ

ՊܺȩǵȨࡐךᜢݙਔۘࢬՉૻޑ৲ȩǵȨ჋၂ߵᓀڈᐟࢲޑ୏ᡣࡐךᑫᏟȩϷȨך

഻៿Ь୏ଓ؃ཥၗૻȩǶӵ߄ ᐟڈᓀߵᚒҞȨ჋၂ޑҢǴεᏢғӧԜय़ӛ܌3-2

کதӕཀᆶӕཀΓኧᕴߚ៿Ь୏ଓ؃ཥၗૻȩύǴ഻ךᑫᏟȩϷȨࡐך୏ᡣࢲޑ

ຬၸϤԋǴόӕཀᆶߚதόӕཀΓኧѝ՞ཱུϿ೽ϩǶԶӧȨࡐךᜢݙਔۘࢬՉޑ

ૻ৲ȩύǴߚதӕཀᆶӕཀ՞ΑᕴΓኧޑ 38%Ǵߚதόӕཀᆶόӕཀ՞ΑᕴΓኧ

ޑ 29%ǴځᎩࣁ߾ද೯ǴӧȨ഻ך៿ऀനཥࢬՉޑՊܺȩύߚதӕཀᆶӕཀ՞Α

ᕴΓኧޑ 34%Ǵද೯՞ΑᕴΓኧޑ 47%ǴځᎩߚࣁ߾தόӕཀᆶόӕཀǶ 

 

ӆٰ൩ࢂғࠠࢲᄊύޑȨᆒѺಒᆉȩय़ӛǶȨᆒѺಒᆉȩޑय़ӛΞϩࣁϖঁ

ᚒҞǴϩձࣁȨךதݙཀε੝ሽޑቶ֋܈੃৲ȩǵȨᖼނਔך཮Ь୏૸ሽᗋሽȩǵȨ،

ᒲȩϷȨೀߎ٬Ҕޑϩଛਔ໔ϷԖीฝޑ཮ִ๓ך཮Ӄ೤КΟৎȩǵȨך߻ᖼວۓ

౛٣௃ך߻΋ۓӃհᓉࡘԵࡕӆ଺،ۓȩǶӵ߄ ᚒޑҢǴεᏢғӧԜय़ӛ܌3-3

ҞȨ،ۓᖼວך߻཮Ӄ೤КΟৎȩύǴߚதӕཀᆶӕཀޑᕴΓኧکଯၲΎԋа΢Ǵ

Ȩךதݙཀε੝ሽޑቶ֋܈੃৲ȩϷȨೀ౛٣௃ך߻΋ۓӃհᓉࡘԵࡕӆ଺،ۓȩ

ύǴߚதӕཀᆶӕཀΓኧᕴ֡کԖϤԋǴӧȨך཮ִ๓ޑϩଛਔ໔ϷԖीฝ٬ޑ

Ҕߎᒲȩύߚޑதӕཀᆶӕཀ܌՞ᕴΓኧکΨԖϖԋ่݀ޑǴԶȨᖼނਔך཮Ь

୏૸ሽᗋሽȩύߚޑதӕཀᆶӕཀ՞ΑᕴΓኧޑ 33%Ǵද೯՞ΑᕴΓኧޑ 48%Ǵ

 தόӕཀᆶόӕཀǶߚࣁ߾Ꭹځ
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߄ 3-2 ബཥࢬՉय़ӛ 

 

 ᒧ໨ Γኧ ԭϩК% 

ബ

ཥ

ࢬ

Չ 

 ՊܺޑՉࢬ៿ऀനཥ഻ך

 தӕཀ 30 8%ߚ

ӕཀ 101 26% 

ද೯ 181 47% 

όӕཀ 45 12% 

 தόӕཀ 25 6%ߚ

 ৲ૻޑՉࢬਔۘݙᜢࡐך

 தӕཀ 32 8%ߚ

ӕཀ 118 30% 

ද೯ 155 40% 

όӕཀ 48 12% 

 தόӕཀ 29 7%ߚ

჋၂ߵᓀڈᐟࢲޑ୏ᡣך

 ᑫᏟࡐ

 தӕཀ 53 14%ߚ

ӕཀ 168 43% 

ද೯ 130 34% 

όӕཀ 22 6% 

 தόӕཀ 9 2%ߚ

 ៿Ь୏ଓ؃ཥၗૻ഻ך

 தӕཀ 60 16%ߚ

ӕཀ 178 46% 

ද೯ 129 33% 

όӕཀ 11 3% 

 தόӕཀ 4 1%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 

ฅࢂࡕғࠠࢲᄊύޑȨᐱҥԾЬȩय़ӛǶȨᐱҥԾЬȩޑय़ӛύΞϩࣁΟঁ

ᚒҞǴϩձࣁȨךਔதሡा٩᎞ձΓٰךࣁ଺،ۓȩǵȨࡐӭ٣௃഻ך៿Ծρٰȩ

ϷȨჹҺՖ٣௃ך೿ૈԖԾρޑགྷݤȩǶҗ߄ 3-4ёว౜ǴεᏢғӧԜय़ӛޑᚒ

ҞȨࡐӭ٣௃഻ך៿ԾρٰȩϷȨჹҺՖ٣௃ך೿ૈԖԾρޑགྷݤȩύߚޑதӕ

ཀᆶӕཀӚ՞ᕴΓኧޑ ک67% 63%Ǵ֡ຬၸϤԋа΢ǴԶߚதόӕཀᆶόӕཀ

ѝ՞ΑཱུϿ೽ϩǴ೿եܭ 10%ǶӧȨךਔதሡा٩᎞ձΓٰךࣁ଺،ۓȩޑᚒҞ

ύǴߚதӕཀᆶӕཀ՞ΑᕴΓኧޑ 30%Ǵද೯՞ΑᕴΓኧޑ 36%ǴځᎩߚࣁ߾

தόӕཀᆶόӕཀǶ
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߄ 3-3 ᆒѺಒᆉय़ӛ 

 

ᆒ

Ѻ

ಒ

ᆉ 

܈ቶ֋ޑཀε੝ሽݙதך

੃৲ 

 தӕཀ 70 18%ߚ

ӕཀ 156 40% 

ද೯ 129 33% 

όӕཀ 20 5% 

 தόӕཀ 7 2%ߚ

ᖼނਔך཮Ь୏૸ሽᗋሽ 

 தӕཀ 22 6%ߚ

ӕཀ 104 27% 

ද೯ 184 48% 

όӕཀ 56 14% 

 தόӕཀ 16 4%ߚ

཮Ӄ೤КΟך߻ᖼວۓ،

ৎ 

 தӕཀ 91 24%ߚ

ӕཀ 180 47% 

ද೯ 89 23% 

όӕཀ 17 4% 

 தόӕཀ 5 1%ߚ

ϩଛਔ໔ϷԖޑ཮ִ๓ך

ीฝ٬ޑҔߎᒲ 

 தӕཀ 50 13%ߚ

ӕཀ 138 36% 

ද೯ 159 41% 

όӕཀ 24 6% 

 தόӕཀ 11 3%ߚ

ೀ౛٣௃ך߻΋ۓӃհᓉ

 ۓ،ӆ଺ࡕԵࡘ

 தӕཀ 60 16%ߚ

ӕཀ 178 46% 

ද೯ 129 33% 

όӕཀ 11 3% 

 தόӕཀ 4 1%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 
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߄ 3-4 ᐱҥԾЬय़ӛ 

 

ᐱ

ҥ

Ծ

Ь 

ࣁਔதሡा٩᎞ձΓٰך

 ۓ،଺ך

 தӕཀ 24 6%ߚ

ӕཀ 94 24% 

ද೯ 141 36% 

όӕཀ 97 25% 

 தόӕཀ 26 7%ߚ

 ៿Ծρ഻ٰךӭ٣௃ࡐ

 தӕཀ 71 18%ߚ

ӕཀ 190 49% 

ද೯ 104 27% 

όӕཀ 14 4% 

 தόӕཀ 3 1%ߚ

ჹҺՖ٣௃ך೿ૈԖԾρ

 ݤགྷޑ

 தӕཀ 60 16%ߚ

ӕཀ 181 47% 

ද೯ 116 30% 

όӕཀ 23 6% 

 தόӕཀ 2 1%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 

നࢂࡕғࠠࢲᄊύޑȨό๓Ҭሞȩय़ӛǶȨό๓Ҭሞȩޑय़ӛύΞϩࣁΟঁ

ᚒҞǴϩձࣁȨӧიᡏύǴࡐךϿЬ୏Ӄ໒αၟձΓᇥ၉ȩǵȨך཮Ь୏ѐᇡ᛽ό

΋ኬܻޑ϶ȩϷȨך೯தሡाߏࡐ΋ࢤਔ໔ωૈܻک϶Ѻԋ΋ТȩǶҗ߄ 3-5ᡉ

ҢǴεᏢғӧȨό๓Ҭሞȩޑय़ӛޑᚒҞȨך཮Ь୏ѐᇡ᛽ό΋ኬܻޑ϶ȩύޑ

ޑதӕཀᆶӕཀ՞ᕴΓኧߚ 46%Ǵᖿܭ߈ϖԋǴՠӧȨך೯தሡाߏࡐ΋ࢤਔ໔

ωૈܻک϶Ѻԋ΋ТȩύߚޑதӕཀᆶӕཀࠅΨ՞ΑᕴΓኧޑ 43%ǶԶӧȨӧი

ᡏύǴࡐךϿЬ୏Ӄ໒αၟձΓᇥ၉ȩᚒҞύߚޑதӕཀᆶӕཀ՞ΑᕴΓኧޑ

30%Ǵද೯՞ΑᕴΓኧޑ 32%Ǵߚதόӕཀᆶόӕཀ՞Α 37%Ƕ
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߄ 3-5 ό๓Ҭሞय़ӛ 

 

ό

๓

Ҭ

ሞ 

ӧიᡏύǴࡐךϿЬ୏Ӄ

໒αၟձΓᇥ၉ 

 தӕཀ 30 8%ߚ

ӕཀ 86 22% 

ද೯ 124 32% 

όӕཀ 107 28% 

 தόӕཀ 35 9%ߚ

ޑ཮Ь୏ѐᇡ᛽ό΋ኬך

ܻ϶ 

 தӕཀ 39 10%ߚ

ӕཀ 141 36% 

ද೯ 157 41% 

όӕཀ 34 9% 

 தόӕཀ 11 3%ߚ

ਔ໔ࢤ΋ߏࡐ೯தሡाך

ωૈܻک϶Ѻԋ΋Т 

 தӕཀ 59 15%ߚ

ӕཀ 109 28% 

ද೯ 111 29% 

όӕཀ 79 20% 

 தόӕཀ 24 6%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 

Οǵߎᒲᢀୢڔፓࢗ᏾౛ 

 

຤ǵᙣ཈ǵขቾ޸Һǵமॐߞᒲߎࣁϖঁय़ӛǴϩձࣁᒲᢀϩߎॺஒך    

ϷӦՏӜఈǴϩձ߄ӈܭ 3-6Կ 3-10ύǶ 

 

ȨߎᒲߞҺȩय़ӛύΞϩঁٿࣁᚒҞǴϩձࣁȨ܌ߞ࣬ךԖ٣௃೿ૈҔᒲٰ

ှ،ȩϷȨߞ࣬ךᒲૈךࣁ஥ٰࡐεૈޑໆȩǶӵ߄ ᒲߎҢǴεᏢғӧȨ܌3-6

தόӕཀᆶόӕߚޑԖ٣௃೿ૈҔᒲٰှ،ȩύ܌ߞ࣬ךᚒҞȨޑय़ӛޑҺȩߞ

ཀ՞ᕴΓኧޑ 66%ǴຬၸϤԋа΢ޑΓόᇡ܌ࣁԖ٣௃೿ૈҔᒲٰှ،ǴՠӧȨך

ޑΨ՞ΑᕴΓኧࠅதӕཀᆶӕཀߚޑໆȩύૈޑεࡐ஥ٰךࣁᒲૈߞ࣬ 53%Ǵᡉ

ҢԖϖԋޑΓϝᇡࣁᒲૈࣁдॺ஥ٰࡐεૈޑໆǶ 
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߄  Һय़ӛߞᒲߎ 3-6

 ᒧ໨ Γኧ ԭϩК% 

ߎ

ᒲ

ߞ

Һ 

Ԗ٣௃೿ૈҔᒲ܌ߞ࣬ך

ٰှ، 

 தӕཀ 11 3%ߚ

ӕཀ 32 8% 

ද೯ 83 21% 

όӕཀ 154 40% 

 தόӕཀ 102 26%ߚ

εࡐ஥ٰךࣁᒲૈߞ࣬ך

 ໆૈޑ

 தӕཀ 49 13%ߚ

ӕཀ 154 40% 

ද೯ 128 33% 

όӕཀ 40 10% 

 தόӕཀ 11 3%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 

߄ 3-7 மॐ޸຤य़ӛ 

ம

ॐ

޸

຤ 

Ј௃όӳޑਔংǴך཮໶

 ௃ᆣࢻ࠹ᒲٰ޸

 தӕཀ 21 5%ߚ

ӕཀ 46 12% 

ද೯ 119 31% 

όӕཀ 124 32% 

 தόӕཀ 72 19%ߚ

ޑதວ΋٤Ծρόሡाך

ܿՋ 

 தӕཀ 21 5%ߚ

ӕཀ 58 15% 

ද೯ 131 34% 

όӕཀ 127 33% 

 தόӕཀ 45 12%ߚ

ѝाيᜐᗋԖᒲǴό޸௞

൩཮᝺ளࡐᜤၸ 

 தӕཀ 13 3%ߚ

ӕཀ 17 4% 

ද೯ 70 18% 

όӕཀ 152 39% 

 தόӕཀ 130 34%ߚ

ჱᜫҁᒲӸଆٰǴаഢך

όਔϐሡ 

 தӕཀ 77 20%ߚ

ӕཀ 158 41% 

ද೯ 121 31% 

όӕཀ 23 6% 

 தόӕཀ 3 1%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 



金錢觀、生活型態與消費者行為 

22 

逢甲大學學生報告 e-Paper(2012) 

    ӆٰߎࢂᒲᢀύޑȨமॐ޸຤ȩय़ӛǶȨமॐ޸຤ȩޑय़ӛύΞϩࣁѤঁᚒ

ҞǴϩձࣁȨЈ௃όӳޑਔংǴך཮໶޸ᒲٰࢻ࠹௃ᆣȩǵȨךதວ΋٤Ծρόሡ

ाܿޑՋȩǵȨѝाيᜐᗋԖᒲǴό޸௞൩཮᝺ளࡐᜤၸȩϷȨךჱᜫҁᒲӸଆٰǴ

аഢόਔϐሡȩǶӵ߄ يᚒҞȨѝाޑय़ӛޑ຤ȩ޸ҢǴεᏢғӧȨமॐ܌3-7

ᜐᗋԖᒲǴό޸௞൩཮᝺ளࡐᜤၸȩύߚޑதόӕཀᆶόӕཀ՞ᕴΓኧޑ 73%Ǵ

ଯၲΎԋа΢ǴӧȨךჱᜫҁᒲӸଆٰǴаഢόਔϐሡȩύߚޑதӕཀᆶӕཀΨ

՞ΑᕴΓኧޑϤԋǶԶӧȨЈ௃όӳޑਔংǴך཮໶޸ᒲٰࢻ࠹௃ᆣȩᚒҞύޑ

ޑதӕཀᆶӕཀ՞ΑᕴΓኧߚ 17%Ǵද೯՞ΑᕴΓኧޑ 31%Ǵߚதόӕཀᆶό

ӕཀ՞Α 51%ǴӧȨךதວ΋٤ԾρόሡाܿޑՋȩᚒҞύߚޑதӕཀᆶӕཀ՞

ΑᕴΓኧޑ 20%Ǵද೯՞ΑᕴΓኧޑ 34%Ǵߚதόӕཀᆶόӕཀ՞Α 45%Ƕ 

 

ฅߎࢂࡕᒲᢀύޑȨᙣ཈Եቾȩय़ӛǶȨᙣ཈Եቾȩޑय़ӛύΞϩࣁΟঁᚒ

ҞǴϩձࣁȨ੃຤ਔǴόᆅߎᚐӭϿǴך೿཮ซᒕό،ȩǵȨߚךதమཱԾρي΢

ԵԾρሡࡘ೿཮вಒךਔংޑނᖼ܈Ӹී஦Њ္ԖӭϿᒲȩϷȨӧ؂΋ԛ੃຤܈

όሡा೭ኬܿޑՋȩǶҗ߄ 3-8ᡉҢǴεᏢғӧȨᙣ཈Եቾȩޑय़ӛޑᚒҞȨך

೿ךਔংޑނᖼ܈Ӹී஦Њ္ԖӭϿᒲȩϷȨӧ؂΋ԛ੃຤܈΢يதమཱԾρߚ

཮вಒࡘԵԾρሡόሡा೭ኬܿޑՋȩύߚޑதӕཀᆶӕཀӚ՞ᕴΓኧޑ 67%

ک 62%Ǵ֡ຬၸԋϤа΢Ǵߚதόӕཀᆶόӕཀѝ՞ΑཱུϿ೽ϩǴ೿եܭ 10%Ƕ

ԶӧȨ੃຤ਔǴόᆅߎᚐӭϿǴך೿཮ซᒕό،ȩᚒҞύߚޑதӕཀᆶӕཀ՞Α

ᕴΓኧޑ 38%Ǵද೯՞ΑᕴΓኧޑ 35%Ǵߚதόӕཀᆶόӕཀ߾՞Α 25%Ƕ 

 

ௗ๱ߎࢂᒲᢀύޑȨขቾόӼȩय़ӛǶȨขቾόӼȩޑय़ӛύΞϩࣁѤঁᚒ

ҞǴϩձࣁȨ྽ܻ϶ୢޑךډ଄୍ݩރਔǴך೿཮གډขቾόӼȩǵȨך᝺ளԾρ

ؒԖૈΚѐׯᡂԾρޑ଄୍ݩރȩǵȨך཮ࡐᏼኁԾρޑ࿶ᔮݩރȩϷȨག᝺Ծρ

Ӹޑᒲᕴࢂό୼ȩǶҗ߄ 3-9ᡉҢǴεᏢғӧȨขቾόӼȩޑय़ӛޑᚒҞȨך᝺
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ளԾρؒԖૈΚѐׯᡂԾρޑ଄୍ݩރȩύߚޑதόӕཀᆶόӕཀ՞ᕴΓኧޑ

56%ǴԶӧȨག᝺ԾρӸޑᒲᕴࢂό୼ȩύߚޑதӕཀᆶӕཀΨ՞ΑᕴΓኧޑ

56%ǴکȨך᝺ளԾρؒԖૈΚѐׯᡂԾρޑ଄୍ݩރȩύߚޑதόӕཀᆶόӕ

ཀ΋ኬ֡ຬၸԋϖԋа΢ǴԶӧȨ྽ܻ϶ୢޑךډ଄୍ݩރਔǴך೿཮གډขቾ

όӼȩᚒҞύޑද೯՞ΑᕴΓኧޑ 35%Ǵߚதόӕཀᆶόӕཀ՞Α 48%ǴځᎩ

தӕཀᆶӕߚޑȩᚒҞύݩރ࿶ᔮޑᏼኁԾρࡐ཮ךதӕཀᆶӕཀǴӧȨߚࣁ߾

ཀ՞ΑᕴΓኧޑ 29%Ǵද೯՞ΑᕴΓኧޑ 35%Ǵߚதόӕཀᆶόӕཀ߾՞Α 35%Ƕ 

 

߄ 3-8 ᙣ཈Եቾय़ӛ 

 

ᙣ

཈

Ե

ቾ 

੃຤ਔǴόᆅߎᚐӭϿǴ

 ،೿཮ซᒕόך

 தӕཀ 48 12%ߚ

ӕཀ 102 26% 

ද೯ 135 35% 

όӕཀ 79 20% 

 தόӕཀ 18 5%ߚ

Ӹ܈΢يதమཱԾρߚך

ී஦Њ္ԖӭϿᒲ 

 தӕཀ 102 26%ߚ

ӕཀ 160 41% 

ද೯ 85 22% 

όӕཀ 29 7% 

 தόӕཀ 6 2%ߚ

ӧ؂΋ԛ੃຤܈ᖼޑނਔ

ংך೿཮вಒࡘԵԾρሡ

όሡा೭ኬܿޑՋ 

 தӕཀ 58 15%ߚ

ӕཀ 187 48% 

ද೯ 118 30% 

όӕཀ 16 4% 

 தόӕཀ 3 1%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 
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߄ 3-9 ขቾόӼय़ӛ 

 

ข

ቾ

ό

Ӽ 

྽ܻ϶ୢޑךډ଄୍ݩރ

ਔǴך೿཮གډขቾόӼ 

 தӕཀ 10 3%ߚ

ӕཀ 54 14% 

ද೯ 134 35% 

όӕཀ 143 37% 

 தόӕཀ 41 11%ߚ

ׯ᝺ளԾρؒԖૈΚѐך

ᡂԾρޑ଄୍ݩރ 

 தӕཀ 12 3%ߚ

ӕཀ 51 13% 

ද೯ 102 26% 

όӕཀ 155 40% 

 தόӕཀ 62 16%ߚ

ރ࿶ᔮޑᏼኁԾρࡐ཮ך

 ݩ

 தӕཀ 27 7%ߚ

ӕཀ 87 22% 

ද೯ 134 35% 

όӕཀ 99 26% 

 தόӕཀ 35 9%ߚ

ག᝺ԾρӸޑᒲᕴࢂό୼ 

 தӕཀ 78 20%ߚ

ӕཀ 139 36% 

ද೯ 98 25% 

όӕཀ 43 11% 

 தόӕཀ 24 6%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 

നߎࢂࡕᒲᢀύޑȨӦՏӜఈȩय़ӛǶȨӦՏӜఈȩޑय़ӛύΞϩࣁΟঁᚒ

ҞǴϩձࣁȨךᇡࣁᒲکӦՏӜఈࢂฝ΢฻ဦޑȩǵȨ഻៿ᖼວό಄ӝԾρ࿶ᔮૈ

ΚޑӜจٰܩଯԾρޑሽॶȩϷȨჹܭ࿶ᔮૈΚၨৡޑΓǴך཮Ԗ΋ᅿᓬຫགȩǶ

җ߄ 3-10ᡉҢǴεᏢғӧȨӦՏӜఈȩޑय़ӛޑᚒҞȨ഻៿ᖼວό಄ӝԾρ࿶

ᔮૈΚޑӜจٰܩଯԾρޑሽॶȩϷȨჹܭ࿶ᔮૈΚၨৡޑΓǴך཮Ԗ΋ᅿᓬຫ

གȩύߚޑதόӕཀᆶόӕཀӚ՞ᕴΓኧޑ ک74% 76%Ǵ֡ଯၲΎԋа΢ǴԶ

ӧߚதӕཀᆶӕཀѝ՞ΑཱུϿ೽ϩǴ೿ѝӚ՞Α کᒲࣁᇡךǶԶӧȨ่݀ޑ6%

ӦՏӜఈࢂฝ΢฻ဦޑȩᚒҞύߚޑதӕཀᆶӕཀ՞ΑᕴΓኧޑ 27%Ǵද೯Ψ՞

ΑᕴΓኧޑ 27%Ǵߚதόӕཀᆶόӕཀ߾՞Α 45%Ƕ 
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߄ 3-10 ӦՏӜఈय़ӛ 

 

Ӧ

Տ

Ӝ

ఈ 

ฝࢂӦՏӜఈکᒲࣁᇡך

΢฻ဦޑ 

 தӕཀ 26 7%ߚ

ӕཀ 76 20% 

ද೯ 106 27% 

όӕཀ 107 28% 

 தόӕཀ 67 17%ߚ

഻៿ᖼວό಄ӝԾρ࿶ᔮ

ૈΚޑӜจٰܩଯԾρޑ

ሽॶ 

 தӕཀ 5 1%ߚ

ӕཀ 18 5% 

ද೯ 71 18% 

όӕཀ 143 37% 

 தόӕཀ 145 37%ߚ

ჹܭ࿶ᔮૈΚၨৡޑΓǴ

 ཮Ԗ΋ᅿᓬຫགך

 தӕཀ 13 3%ߚ

ӕཀ 10 3% 

ද೯ 65 17% 

όӕཀ 136 35% 

 தόӕཀ 158 41%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 

Ѥǵ੃຤ޣ،฼ୢڔፓࢗ᏾౛ 

 

ǵޕǵሽ਱ᇡޕจᇡࠔǵޕ፦ᇡࠔଯࣁΖঁय़ӛǴϩձࣁ฼ϩ،ޣॺஒ੃຤ך    

ܭӈ߄฻Ǵϩձ܄ǵҶ໕ু኷ǵፂ୏ᏤӛϷಞᄍޕǵၗૻᇡޕՉᇡࢬ 3-11Կ 3-18Ƕ 

 

    २ӃǴȨଯࠔ፦ᇡޕȩय़ӛύΞϩঁٿࣁᚒҞǴϩձࣁȨᖼວܿՋޑനᓬӃ

Եໆࢂଯࠔ፦ȩϷȨך཮όᜏٌधޑѐ൨פനଯࠔ፦ࠔౢޑȩǶҗ߄ 3-11ᡉҢǴ

εᏢғӧȨଯࠔ፦ᇡޕȩޑय़ӛޑᚒҞȨᖼວܿՋޑനᓬӃԵໆࢂଯࠔ፦ȩύޑ

ޑதӕཀᆶӕཀ՞ᕴΓኧߚ 54%ǴՠӧȨך཮όᜏٌधޑѐ൨פനଯࠔ፦ࠔౢޑȩ

ύߚޑதӕཀᆶӕཀࠅѝ՞ΑᕴΓኧޑ 23%Ƕ 

 

    ௗ๱ࢂ੃຤ࠠޣᄊύޑȨࠔจᇡޕȩय़ӛǶȨࠔจᇡޕȩޑय़ӛύΞϩٿࣁ
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ঁᚒҞǴϩձࣁȨ഻ך៿ᖼວޕӜࠔȩϷȨךᇡࣁԖจη୘ૈࠔ๏ךനӳࠔޑ፦ȩǶ

җ߄ 3-12ᡉҢǴεᏢғӧȨࠔจᇡޕȩޑय़ӛޑᚒҞȨ഻ך៿ᖼວޕӜࠔȩϷ

ȨךᇡࣁԖจη୘ૈࠔ๏ךനӳࠔޑ፦ȩύߚޑதӕཀᆶӕཀߚکதόӕཀᆶό

ӕཀ೿ؒԖ੝ձޑᡉ๱Ǵ೿Ӛ՞ᕴΓኧޑΟԋѰѓǴѝԖȨךᇡࣁԖจη୘ૈࠔ

๏ךനӳࠔޑ፦ȩύߚޑதӕཀᆶӕཀ܌՞ޑᕴΓኧԖډᖿܭ߈ѤԋǶ 

 

߄ 3-11 ଯࠔ፦ᇡޕय़ӛ 

 

 ᒧ໨ Γኧ ԭϩК% 

ଯ

ࠔ

፦

ᇡ

 ޕ

ᖼວܿՋޑനᓬӃԵໆࢂ

ଯࠔ፦ 

 தӕཀ 42 11%ߚ

ӕཀ 168 43% 

ද೯ 127 33% 

όӕཀ 37 10% 

 தόӕཀ 8 2%ߚ

നפѐ൨ޑ཮όᜏٌधך

ଯࠔ፦ࠔౢޑ 

 தӕཀ 24 6%ߚ

ӕཀ 67 17% 

ද೯ 159 41% 

όӕཀ 102 26% 

 தόӕཀ 30 8%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 

߄  य़ӛޕจᇡࠔ 3-12

 

ࠔ

จ

ᇡ

 ޕ

 ࠔӜޕ៿ᖼວ഻ך

 தӕཀ 13 3%ߚ

ӕཀ 101 26% 

ද೯ 144 37% 

όӕཀ 88 23% 

 தόӕཀ 36 9%ߚ

ך๏ૈࠔԖจη୘ࣁᇡך

നӳࠔޑ፦ 

 தӕཀ 17 4%ߚ

ӕཀ 141 36% 

ද೯ 122 32% 

όӕཀ 80 21% 

 தόӕཀ 22 6%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 
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ӆٰࢂ੃຤ࠠޣᄊύޑȨሽ਱ᇡޕȩय़ӛǴȨሽ਱ᇡޕȩޑय़ӛύΞϩٿࣁ

ঁᚒҞǴϩձࣁȨך࿶த཮ݙཀ੝ሽǴނࢂ܈ຬ܌ॶޑ୘ࠔȩϷȨך೯த཮ᒧ᏷

Кၨޑەߡ୘ٰࠔᖼວȩǶҗ߄ 3-13ᡉҢǴεᏢғӧȨሽ਱ᇡޕȩޑय़ӛޑᚒҞ

Ȩך೯த཮ᒧ᏷Кၨޑەߡ୘ٰࠔᖼວȩύߚޑதӕཀᆶӕཀ՞ᕴΓኧޑ 66%Ǵ

ຬၸϤԋа΢ǴԶӧȨך࿶த཮ݙཀ੝ሽǴނࢂ܈ຬ܌ॶޑ୘ࠔȩύߚޑதӕཀ

ᆶӕཀࣗԿ՞ᕴΓኧޑΎԋǴᡉҢ౜ӧԖΎԋޑεᏢғ཮ᒧ᏷Кၨޑەߡ୘ٰࠔ

ᖼວǴӧߚதӕཀᆶӕཀѝ՞ΑཱུϿ೽ϩǴ೿եܭ  Ƕ่݀ޑ7%

 

ٿࣁय़ӛύΞϩޑȩޕȩय़ӛǶȨሽ਱ᇡޕȨሽ਱ᇡޑᄊύࠠޣԛǴ੃຤ځ

ঁᚒҞǴϩձࣁȨך࿶த཮ݙཀ੝ሽǴނࢂ܈ຬ܌ॶޑ୘ࠔȩϷȨך೯த཮ᒧ᏷

Кၨޑەߡ୘ٰࠔᖼວȩǶҗ߄ 3-13ᡉҢǴεᏢғӧȨሽ਱ᇡޕȩޑय़ӛޑᚒҞ

Ȩך೯த཮ᒧ᏷Кၨޑەߡ୘ٰࠔᖼວȩύߚޑதӕཀᆶӕཀ՞ᕴΓኧޑ 66%Ǵ

ຬၸϤԋа΢ǴԶӧȨך࿶த཮ݙཀ੝ሽǴނࢂ܈ຬ܌ॶޑ୘ࠔȩύߚޑதӕཀ

ᆶӕཀࣗԿ՞ᕴΓኧޑΎԋǴᡉҢ౜ӧԖΎԋޑεᏢғ཮ᒧ᏷Кၨޑەߡ୘ٰࠔ

ᖼວǴӧߚதӕཀᆶӕཀѝ՞ΑཱུϿ೽ϩǴ೿եܭ  Ƕ่݀ޑ7%

 

߄ 3-13 ሽ਱ᇡޕय़ӛ 

ሽ

਱

ᇡ

 ޕ

ࢂ܈ཀ੝ሽǴݙ࿶த཮ך

 ࠔ୘ޑॶ܌ຬނ

 தӕཀ 68 18%ߚ

ӕཀ 202 52% 

ද೯ 93 24% 

όӕཀ 13 3% 

 தόӕཀ 6 2%ߚ

ޑەߡ೯த཮ᒧ᏷Кၨך

୘ٰࠔᖼວ 

 தӕཀ 47 12%ߚ

ӕཀ 172 44% 

ද೯ 136 35% 

όӕཀ 25 6% 

 தόӕཀ 2 1%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 

ௗ๱ࢂ੃຤ࠠޣᄊύޑȨࢬՉᇡޕȩय़ӛǶȨࢬՉᇡޕȩޑय़ӛύΞϩࣁΟ
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ঁᚒҞǴϩձࣁȨ഻ך៿ᖼວ྽ۑനཥࢬՉޑ୘ࠔȩǵȨ഻ך៿όᘐ׳ޑཥԾρޑ

ܿՋǴو࡭ߥӧਔሰޑӾᆄȩϷȨࣁΑ؃ᡂϯǴך཮೻όӕޑ୘۫٠ᒧ᏷όӕޑ

߄จ೛ीȩǶӵࠔ ៿ᖼວ഻ךᚒҞȨޑय़ӛޑȩޕՉᇡࢬҢǴεᏢғӧȨ܌3-14

྽ۑനཥࢬՉޑ୘ࠔȩϷȨࣁΑ؃ᡂϯǴך཮೻όӕޑ୘۫٠ᒧ᏷όӕࠔޑจ೛

ीȩύߚޑதӕཀᆶӕཀ֡՞ᕴΓኧޑѤԋǴՠӧȨ഻ך៿όᘐ׳ޑཥԾρܿޑ

ՋǴو࡭ߥӧਔሰޑӾᆄȩύߚޑதӕཀᆶӕཀࠅѝΑ՞ᕴΓኧޑ 15%Ƕ 

 

ӆٰࢂ੃຤ࠠޣᄊύޑȨၗૻᇡޕȩय़ӛǶȨၗૻᇡޕȩޑय़ӛύΞϩٿࣁ

ঁᚒҞǴϩձࣁȨ྽ךளډຫӭ࣬ᜢౢޑࠔၗૻਔǴךຫᜤΠۓ،Ј଺рനӳޑ

߄ᘋȩǶӵ֚ࡐךਔং཮٬ޑจ೛ीёаᒧ᏷ࠔȩϷȨ྽Ԗӭۓ، ҢǴε܌3-15

ᏢғӧȨၗૻᇡޕȩޑय़ӛޑᚒҞȨ྽ךளډຫӭ࣬ᜢౢޑࠔၗૻਔǴךຫᜤΠ

ᘋȩύ֚ࡐךਔং཮٬ޑจ೛ीёаᒧ᏷ࠔȩϷȨ྽Ԗӭۓ،ޑЈ଺рനӳ،ۓ

ޑதӕཀᆶӕཀӚ՞ᕴΓኧߚޑ 57%Ϸ 52%Ǵ֡ຬၸϖԋа΢ǴԶӧߚதόӕ

ཀᆶόӕཀύѝ՞ΑϿ೽ϩǴ೿եٿܭԋ่݀ޑǴᡉҢ౜ӧޑεᏢғԖຬၸϖԋ

 ЈǶ،ۓᜤΠࡐᒧ᏷ਔ཮܈ຫӭၗૻډΓளޑ

 

੃຤ࠠޣᄊύޑȨҶ໕ু኷ȩय़ӛΞϩࣁΟঁᚒҞǴϩձࣁȨӧޑךғࢲύǴ

೻ຉࢂ΋໨όё܈લࢲޑ୏ȩǵȨך᝺ள೻ຉᖼࢂނ΋ҹੁࡐ຤ਔ໔٣ޑ௃ȩϷȨך

߄኷ȩǶӵז஥ٰךࣁૈٗࣁ៿೻ຉǴӢ഻ࡐ ҢǴεᏢғӧȨҶ໕ু኷ȩ܌3-16

தӕཀᆶӕཀߚޑ٣௃ȩύޑ຤ਔ໔ੁࡐ΋ҹࢂނ᝺ள೻ຉᖼךᚒҞȨޑय़ӛޑ

՞ᕴΓኧޑ 19%ǴեٿܭԋǶӧȨ഻ࡐך៿೻ຉǴӢךࣁૈٗࣁ஥ٰז኷ȩύޑ

ޑதόӕཀᆶόӕཀ՞ᕴΓኧߚ 15%ǴΨӕኬեٿܭԋǴԶӧȨӧޑךғࢲύǴ

೻ຉࢂ΋໨όё܈લࢲޑ୏ȩᚒҞύߚޑதӕཀᆶӕཀ՞ΑᕴΓኧޑ 38%Ǵද೯

Ψ՞ΑᕴΓኧޑ 32%Ǵߚதόӕཀᆶόӕཀ߾՞Α 29%Ƕ 
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߄  य़ӛޕՉᇡࢬ 3-14

 

ࢬ

Չ

ᇡ

 ޕ

Չࢬനཥۑ៿ᖼວ྽഻ך

 ࠔ୘ޑ

 தӕཀ 11 3%ߚ

ӕཀ 75 19% 

ද೯ 187 48% 

όӕཀ 81 21% 

 தόӕཀ 28 7%ߚ

ޑཥԾρ׳ޑ៿όᘐ഻ך

ܿՋǴو࡭ߥӧਔሰޑӾ

ᆄ 

 தӕཀ 12 3%ߚ

ӕཀ 48 12% 

ද೯ 162 42% 

όӕཀ 93 24% 

 தόӕཀ 67 17%ߚ

཮೻όӕךΑ؃ᡂϯǴࣁ

จࠔޑ୘۫٠ᒧ᏷όӕޑ

೛ी 

 தӕཀ 21 5%ߚ

ӕཀ 137 35% 

ද೯ 138 36% 

όӕཀ 56 14% 

 தόӕཀ 30 8%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 

߄ 3-15 ၗૻᇡޕय़ӛ 

 

ၗ

ૻ

ᇡ

 ޕ

྽ךளډຫӭ࣬ᜢౢޑࠔ

ၗૻਔǴךຫᜤΠۓ،Ј

଺рനӳۓ،ޑ 

 தӕཀ 56 14%ߚ

ӕཀ 165 43% 

ද೯ 115 30% 

όӕཀ 33 9% 

 தόӕཀ 13 3%ߚ

྽Ԗӭࠔจ೛ीёаᒧ᏷

 ᘋ֚ࡐךਔং཮٬ޑ

 தӕཀ 46 12%ߚ

ӕཀ 155 40% 

ද೯ 113 29% 

όӕཀ 51 13% 

 தόӕཀ 17 4%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 
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߄ 3-16 Ҷ໕ু኷य़ӛ 

 

Ҷ

໕

ু

኷ 

ӧޑךғࢲύǴ೻ຉࢂ΋

໨όё܈લࢲޑ୏ 

 தӕཀ 38 10%ߚ

ӕཀ 108 28% 

ද೯ 124 32% 

όӕཀ 76 20% 

 தόӕཀ 36 9%ߚ

ࡐ΋ҹࢂނ᝺ள೻ຉᖼך

ੁ຤ਔ໔٣ޑ௃ 

 தӕཀ 27 7%ߚ

ӕཀ 48 12% 

ද೯ 141 36% 

όӕཀ 125 32% 

 தόӕཀ 41 11%ߚ

ૈٗࣁ៿೻ຉǴӢ഻ࡐך

 ኷ז஥ٰךࣁ

 தӕཀ 28 7%ߚ

ӕཀ 126 33% 

ද೯ 169 44% 

όӕཀ 40 10% 

 தόӕཀ 19 5%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 

੃຤ࠠޣᄊύޑȨፂ୏Ꮴӛȩय़ӛΞϩࣁΟঁᚒҞǴϩձࣁȨ΢ຉᖼ߻ނǴ

Ջȩܿޑӭόሡाࡐதத΋ਔፂ୏ວΑךԵԾρሡाϙሶȩǵȨࡘ཮Ӄвಒۓ΋ך

ϷȨѝा഻៿൩཮ҥջᖼວǴό཮ԵቾϼӭȩǶӵ߄ ҢǴεᏢғӧȨፂ୏܌3-17

Ꮴӛȩޑय़ӛޑᚒҞȨ΢ຉᖼ߻ނǴך΋ۓ཮ӃвಒࡘԵԾρሡाϙሶȩύߚޑ

தӕཀᆶӕཀ՞ᕴΓኧޑ 56%Ǵᖿܭ߈ϤԋǴԶȨךதத΋ਔፂ୏ວΑࡐӭόሡ

ाܿޑՋȩύߚޑதόӕཀᆶόӕཀ՞ᕴΓኧޑ 45%ǴՠӧȨѝा഻៿൩཮ҥջ

ᖼວǴό཮ԵቾϼӭȩύߚޑதόӕཀᆶόӕཀࠅΨ՞ΑᕴΓኧޑ 47%Ǵޣٿ೿

ᖿܭ߈ϖԋ่݀ޑǶ  

 

  നࢂࡕ੃຤ࠠޣᄊύޑȨಞᄍ܄ȩय़ӛǶȨಞᄍ܄ȩޑय़ӛύΞϩࣁΟঁᚒ

ҞǴϩձࣁȨךԖԾρ഻៿ޑ੝ࠔۓจȩǵȨך࿶த೿࣬ډӕޑ୘۫ᖼނȩϷȨѝ

ाว౜ԖԾρ഻៿ࠔޑจ೤୘ࠔ൩཮ޑុ࡭ᖼວȩǶҗ߄ 3-18ᡉҢǴεᏢғӧȨಞ
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ᄍ܄ȩޑय़ӛޑᚒҞȨךԖԾρ഻៿ޑ੝ࠔۓจȩύߚޑதόӕཀᆶόӕཀӚ՞

ᕴΓኧޑ 14%Ǵ่݀եٿܭԋǴԶӧȨך࿶த೿࣬ډӕޑ୘۫ᖼނȩύߚޑதό

ӕཀᆶόӕཀ܌՞ᕴΓኧ%ኧࢂ׳եܭΜԋǴ܌аӧȨѝाว౜ԖԾρ഻៿ࠔޑ

จ೤୘ࠔ൩཮ޑុ࡭ᖼວȩύߚޑதӕཀᆶӕཀ܌՞ᕴΓኧޑ%ኧΨԖܴᡉޑϤ

ԋа΢่݀ޑǴԶߚதόӕཀᆶόӕཀ܌՞ᕴΓኧ%ኧΨࢂեܭ 10%Ƕ 

 

߄ 3-17 ፂ୏Ꮴӛय़ӛ 

 

ፂ

୏

Ꮴ

ӛ 

΢ຉᖼ߻ނǴך΋ۓ཮Ӄ

вಒࡘԵԾρሡाϙሶ 

 தӕཀ 52 13%ߚ

ӕཀ 168 43% 

ද೯ 128 33% 

όӕཀ 31 8% 

 தόӕཀ 3 1%ߚ

ӭࡐதத΋ਔፂ୏ວΑך

όሡाܿޑՋ 

 தӕཀ 24 6%ߚ

ӕཀ 63 16% 

ද೯ 123 32% 

όӕཀ 130 34% 

 தόӕཀ 42 11%ߚ

ѝा഻៿൩཮ҥջᖼວǴ

ό཮Եቾϼӭ 

 தӕཀ 18 5%ߚ

ӕཀ 52 13% 

ද೯ 132 34% 

όӕཀ 135 35% 

 தόӕཀ 45 12%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 
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߄ 3-18 ಞᄍ܄य़ӛ 

 

ಞ

ᄍ

 ܄

 จࠔۓ੝ޑԖԾρ഻៿ך

 தӕཀ 41 15%ߚ

ӕཀ 152 11% 

ද೯ 135 39% 

όӕཀ 45 12% 

 தόӕཀ 9 2%ߚ

୘۫ᖼޑӕ࣬ډ࿶த೿ך

 ނ

 தӕཀ 45 12%ߚ

ӕཀ 192 50% 

ද೯ 113 29% 

όӕཀ 23 6% 

 தόӕཀ 9 2%ߚ

ѝाว౜ԖԾρ഻៿ࠔޑ

จ೤୘ࠔ൩཮ޑុ࡭ᖼວ 

 தӕཀ 53 14%ߚ

ӕཀ 188 49% 

ද೯ 105 27% 

όӕཀ 27 7% 

 தόӕཀ 9 2%ߚ

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 
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ಃѤകಃѤകಃѤകಃѤക ჴ᛾ϩ่݀݋ჴ᛾ϩ่݀݋ჴ᛾ϩ่݀݋ჴ᛾ϩ่݀݋ 

 

    ҁകଞჹว܌ڔୢܫԏ໣ޑၗ਑ǴճҔSPSS(Statistical Package for the Social 

Science)಍ी঺း೬ᡏύЎ12.0ຎืހ຾Չϩ݋಍ीǵᢀჸԖᜢғࠠࢲᄊߎᒲᄊ

่ޑ݋ǹௗ๱ǴӆਥᏵϩ݋ᜢ߯Ƕ२ӃǴಃ΋࿯բӢનϩޑ฼ϐ໔،ޣᆶ੃຤ࡋ

݀଺ᡂኧޑঅ Ƕ̔ځԛǴಃΒ࿯೛ҥࣴزଷᇥǴӆբჴ᛾ϩ݋ᡍ᛾܌೛ҥޑଷᇥǶ 

 

ಃ΋࿯ಃ΋࿯ಃ΋࿯ಃ΋࿯     Ӣનϩ݋Ӣનϩ݋Ӣનϩ݋Ӣનϩ݋ 

 

    ҁࣴز௦௖઩܄Ӣનϩ݋ȐExploratory Factor Analysis, EFAȑǴ࿶ޔҬᙯື

ȐOrthogonal Rotationȑ๧ڗӢનǶComery and LeeȐ1992ȑࡌ᝼Ӣનϩޑ݋Ӣન

ॄ಻ໆȐFactor Loadingsȑϐᒧۓೕ߾ӵ߄ ҢǶ྽Ӣનԋϩॄ಻ໆॶǴຬ܌ 4-1

ၸ 0.5а΢ޣǴ၀Ӣન൩೏ղؼࢂۓӳǴёа௦Ҕ၀ӢનǶ 

 

 ߾ຑᒧྗޑϐӢનॄ಻ໆ݋Ӣનϩ܄௖઩ 4-1߄
 
Ӣનԋϩॄ಻ໆ ှញᡂ౦ኧख़᠄ໆ  ྗ߾ᇥܴ 

>0.71 50% ᓬؼ (Excellent) 

 ӳ (Very Good)ࡐ 40% 0.63<

 ӳ (Good)ؼ 30% 0.55<

>0.45 20% ද೯ (Fair) 

>0.32 10% όؼ (Poor) 
ၗ਑ٰྍǺComery and LeeȐ1992ȑ 

 

    २ӃǴךॺଞჹୢچύޑғࠠࢲᄊբӢનϩ݋Ǵว౜၀Ӣનϩ݋ϐKMOॶ

Ǵ၀݋Ǵ፾ӝӢનϩ(0.000ɦ0.05=܄ᡉ๱)ᡉ๱ࣁ߾ۓᔠ׎ౚޑ0.717ǴBartlettࣁ

Ӣન่݀ӵ܌4-2߄ҢǶӧғࠠࢲᄊୢ15ঁޑڔ ୢ໨ύǴךॺᒧ᏷Ӛᚒ໨Ӣનॄ

಻ໆ๊ჹॶε0.5ܭ଺ࣁ኱ྗ٩ᏵǴӅԖQ1ǵQ2ǵQ4ǵQ6ǵQ9ǵQ13ǵQ14ǵᆶ
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Q15฻Ζঁୢ໨ǶځᎩեୢޑ0.5ܭ໨ǴQ3ǵQ5ǵQ7ǵQ8ǵQ10ǵQ11ǵᆶQ12Ǵ

Ӆ7ঁୢ໨҂ၲ኱ྗϒаմନǶ 

 

߄߄߄߄ 4-2 ғࠠࢲᄊϐԋҽંତғࠠࢲᄊϐԋҽંତғࠠࢲᄊϐԋҽંତғࠠࢲᄊϐԋҽંତ 

 

 ϡҹ 

  1 2 3 4 5 

Q1 0.359 0.685 0.17 0.263 -0.262 

Q2 0.432 0.698 0.178 0.249 -0.242 

Q3 0.441 0.115 -0.111 0.394 0.324 

Q4 0.558 0.197 -0.002 0.364 -0.024 

Q5 0.416 0.254 0.436 -0.369 0.255 

Q6 0.507 0.228 0.174 -0.377 0.371 

Q7 0.453 -0.27 0.444 -0.244 0.106 

Q8 0.441 -0.442 0.392 -0.064 -0.457 

Q9 0.5 -0.42 0.293 -0.162 -0.379 

Q10 -0.303 0.303 0.47 -0.114 0.262 

Q11 0.456 -0.452 -0.068 0.325 0.3 

Q12 0.484 -0.485 -0.172 0.316 0.187 

Q13 -0.283 -0.235 0.671 0.363 0.053 

Q14 0.621 0.063 -0.31 -0.219 0.083 

Q15 -0.381 -0.066 0.625 0.291 0.176 

 ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 

    ௗ๱Ǵךॺଞჹୢڔ೛ीύߎޑᒲᢀǴբӢનϩ݋Ǵ่݀4-3߄ـǶፓߎࢗ

ᒲᢀ16ঁޑ ୢ໨ύǴ΋ኬᒧ᏷Ӛᚒ໨Ӣનॄ಻ໆ๊ჹॶεޣ0.5ܭǴว౜Q16ǵ

Q17ǵQ18ǵQ19ǵQ20ǵQ22ǵQ25ǵQ26ǵQ27ǵQ29ǵQ30ǵᆶQ31Ӆ12ঁ ୢ໨

಄ӝ኱ྗǴԶ೏௦ҔǹќѦǴQ21ǵQ23ǵQ24ǵᆶQ28฻4ঁୢ໨҂ၲ኱ྗǴϒ

аմନǶ 

 

    നࡕǴଞჹୢڔ೛ीύޑ੃຤،฼ୢ໨բӢનϩ݋Ǵ่݀4-4߄ـǶӧ੃຤

،฼೽ϩ20ঁޑ ୢ໨ύǴךॺว౜Q32ǵQ33ǵQ34ǵQ42ǵQ43ǵQ44ǵQ46ǵ
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Q48ǵᆶQ49Ӆ10ঁ ୢ໨Ǵ҂ၲ኱ྗॶࡺϒаմନǶ 

 

߄߄߄߄  ᒲᢀϐԋҽંତߎᒲᢀϐԋҽંତߎᒲᢀϐԋҽંତߎᒲᢀϐԋҽંତߎ 4-3

 

  
ϡҹ 

1 2 3 4 

Q16 0.517 -0.097 0.528 0.086 

Q17 0.404 0.128 0.313 0.502 

Q18 0.65 -0.298 -0.073 0.235 

Q19 0.635 -0.171 -0.186 0.3 

Q20 0.729 -0.262 -0.003 0.108 

Q21 -0.274 0.495 0.498 0.013 

Q22 0.176 0.563 0.132 0.189 

Q23 -0.278 0.348 0.245 0.353 

Q24 -0.196 0.42 0.285 -0.374 

Q25 0.557 0.452 -0.176 -0.207 

Q26 0.622 0.247 -0.158 -0.231 

Q27 0.501 0.556 -0.408 -0.143 

Q28 0.379 0.485 -0.368 0.285 

Q29 0.571 0.071 0.391 -0.001 

Q30 0.643 -0.184 0.199 -0.362 

Q31 0.675 -0.122 0.289 -0.326 

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 
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߄߄߄߄ 4-4 ੃຤،฼ϐԋҽંତ੃຤،฼ϐԋҽંତ੃຤،฼ϐԋҽંତ੃຤،฼ϐԋҽંତ 

 

  
ϡҹ 

1 2 3 4 5 6 

Q32 0.399 0.471 -0.288 -0.17 0.066 -0.1 

Q33 0.444 0.227 -0.404 -0.214 0.179 0.173 

Q34 0.574 0.235 -0.402 -0.262 0.181 0.038 

Q35 0.482 0.321 -0.326 -0.181 0.305 -0.072 

Q36 0.224 0.384 0.552 -0.055 -0.059 0.153 

Q37 -0.048 0.346 0.542 0.191 0.035 0.519 

Q38 0.652 -0.231 0.253 -0.061 0.158 0.237 

Q39 0.637 -0.388 0.083 -0.142 0.134 0.318 

Q40 0.583 -0.089 0.246 -0.269 -0.082 0.141 

Q41 0.327 0.416 0.523 -0.058 0.207 -0.392 

Q42 0.44 0.241 0.444 0.051 0.338 -0.278 

Q43 0.71 -0.346 0.049 -0.102 -0.23 -0.067 

Q44 -0.476 0.299 -0.195 0.228 0.467 0.227 

Q45 0.652 -0.37 0.01 0.011 -0.259 -0.106 

Q46 -0.108 0.444 0.052 -0.226 -0.316 0.376 

Q47 0.442 -0.265 0.126 0.535 0.333 -0.129 

Q48 0.375 -0.166 -0.316 0.49 0.222 0.272 

Q49 0.473 0.404 -0.239 0.137 -0.309 -0.094 

Q50 0.314 0.451 -0.061 0.501 -0.375 -0.158 

Q51 0.523 0.161 -0.148 0.408 -0.274 0.174 

ၗ਑ٰྍǺҁЎԾՉ᏾౛ 

 

ಃΒ࿯ಃΒ࿯ಃΒ࿯ಃΒ࿯    ଑ᘜϩ݋଑ᘜϩ݋଑ᘜϩ݋଑ᘜϩ݋ 

 

    ٩΢࿯Ӣનϩ่݀ޑ݋Ǵմନ΋٤ό಄చҹୢޑ໨Ǵߥ੮಄ӝచҹୢޑ໨Ǵ

྽բҁ࿯଑ᘜϩޑ݋ᡂኧǶࣁԜǴךॺӃ೛ҥΠӈଷᇥǴௗ๱຾Չӣᘜϩ݋Ǵᔠ

 ցዴჴԋҥǶࢂ่݀ޑॺाךۓ
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΋ǵଷᇥ 1-1 ǺΓα಍ीᡂ໨཮ቹៜғࠠࢲᄊ 

 

٩ᡂࣁᄊࠠࢲॺағךᄊǶࠠࢲᡍ᛾ಃ΋ঁଷᇥǴΓα಍ीᡂኧ཮ቹៜғࣁ    

ኧǴΓα಍ीࣁԾᡂኧ຾Չ଑ᘜϩ݋Ǵ่݀ӵ߄  ҢǶ܌4-5

 

߄߄߄߄ 4-5 Γα಍ीᡂ໨ቹៜғࠠࢲᄊΓα಍ीᡂ໨ቹៜғࠠࢲᄊΓα಍ीᡂ໨ቹៜғࠠࢲᄊΓα಍ीᡂ໨ቹៜғࠠࢲᄊ 

 

Ծᡂኧ 
኱ྗϯ߯ኧ 

t ॶ ᡉ๱܄ 
Beta ϩଛ 

(தኧ)   1.849 .065 

 ࿶ӦՏ .231 1.802 .072ޗ

Ѻπᖺ390. 861.- 065.- ޑ 

ৎ္๏ޑ႟Ҕᒲ -.283 -2.459 .014** 

൩᠐Ꮲଣձ -.017 -.314 .754 

൩᠐ԃભ -.073 -1.263 .207 

ۚՐӦᗺ -.082 -1.614 .107 

 **ձ -.132 -2.565 .011܄

ɀ٩ᡂኧǺғࠠࢲᄊ  

** ᡉ๱Нྗࣁ 95% 

 

࿶ӦՏຫଯ,཮ޗҢР҆߄ॶǴ҅ࣁ଑ᘜ߯ኧޑ࿶ӦՏȩޗύǴԾᡂኧȨ߄    

҅य़ቹៜғࠠࢲᄊǴёெ t ॶ0.072ࣁǴӧ95%ޑᡉ๱НྗΠǴև౜όᡉ๱ރޑ

ᄊǶ܌аǴคݤவ಍ी΢ᇡۓР҆ޗޑ࿶ӦՏ཮ჹλޑ࠸ғࠠࢲᄊౢғᡉ๱ޑቹ

ៜǶ 

 

ࢲғܭᒲჹޑҢѺπᖺ߄ॶǴॄࣁ଑ᘜ߯ኧޑᒲȩޑԛǴԾᡂኧȨѺπᖺځ    

ࠠᄊԖॄय़ᜢ߯Ǵځ t ॶ0.891ࣁΨև౜όᡉ๱ޑ౜ຝǶӕኬୢޑᚒΨวғӧԾ

ᡂኧȨ൩᠐ᏢଣձȩǵȨ൩᠐ԃભȩǵϷȨۚՐӦᗺȩǴѬॺޑ଑ᘜ߯ኧॶࣣࣁ

ॄኧǴԶЪόᡉ๱Ƕ 
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    ќѦǴԾᡂኧȨৎ္๏ޑ႟Ҕᒲȩޑ଑ᘜ߯ኧॄࣁॶǴ߄Ңৎ္๏ޑ႟Ҕᒲ

ຫӭ߾ғࠠࢲᄊύቹៜΚΨຫଯǴځ t ॶ0.014ࣁǴև౜ᡉ๱ރޑᄊǶӢԜǴவ

಍ी΢ךॺёаᇡۓǴৎ္๏ޑ႟ҔᒲӭჲǴዴჴᡉ๱ቹៜғࠠࢲᄊǶനࡕǴԾ

ᡂኧȨ܄ձȩޑ଑ᘜ߯ኧॄࣁॶǴЪ t ॶ0.011ࣁǴ߄ҢȨ܄ձȩᆶȨғࠠࢲᄊȩ

Ԗᡉ๱ޑ಍ीཀကǴ܌аȨ܄ձȩتζᆶғࠠࢲᄊԖܴᡉޑቹៜΚǶ 

 

Βǵଷᇥ 1-2 ǺΓα಍ीᡂ໨཮ቹៜߎᒲᢀ 

 

    ಃΒঁଷᇥǴΓα಍ीᡂኧ཮ቹៜߎᒲᢀǶךॺаߎᒲᢀ٩ࣁᡂኧǴΓα಍

ीࣁԾᡂኧǴ຾Չ଑ᘜϩ݋Ǵ่݀ӵ߄  ҢǶ܌4-6

 

߄߄߄߄ 4-6 Γα಍ीᡂ໨ቹៜߎᒲᢀۺΓα಍ीᡂ໨ቹៜߎᒲᢀۺΓα಍ीᡂ໨ቹៜߎᒲᢀۺΓα಍ीᡂ໨ቹៜߎᒲᢀۺ 

 

Ծᡂኧ 
኱ྗϯ߯ኧ 

t ॶ ᡉ๱܄ 
Beta ϩଛ 

(தኧ)   -1.688 .092 

 ࿶ӦՏ -.107 -.827 .409ޗ

Ѻπᖺޑᒲ -.063 -.825 .410 

ৎ္๏ޑ႟Ҕᒲ .220 1.891 .059 

൩᠐Ꮲଣձ .034 .614 .539 

൩᠐ԃભ .041 .705 .481 

ۚՐӦᗺ .085 1.672 .095 

 ձ .113 2.169 .031܄

ɀ٩ᡂኧǺߎᒲᢀ 

** ᡉ๱Нྗࣁ 95% 

 

  ԾᡂኧȨޗ࿶ӦՏȩᆶȨѺπᖺޑᒲȩޑ଑ᘜ߯ኧࣣॄࣁॶǴ߄ҢȨޗ࿶Ӧ

ՏȩᆶȨѺπᖺޑᒲȩჹߎᒲᢀԖॄय़ޑቹៜǶՠࢂǴךॺว౜ t ॶࠅ೿և౜

όᡉ๱ރޑᄊǶӢԜǴவ಍ी΢࣮ࡋفޑǴคݤ᛾ჴР҆ޗޑ࿶ӦՏᆶԾρѺπ
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 ᒲᢀǶߎޑᒲӭჲǴ཮ቹៜεᏢғޑ

  

    ନΑȨޗ࿶ӦՏȩᆶȨѺπᖺޑᒲȩᡂኧѦǴځдޑԾᡂኧǴхࡴȨৎ္๏

଑ᘜޑձȩ܄႟ҔᒲȩǵȨ൩᠐ᏢଣձȩǵȨ൩᠐ԃભȩǵȨۚՐӦᗺȩᆶȨޑ

߯ኧࣣ҅ࣁॶǴՠёெࢂޑǴ಍ी่݀Ψ೿և౜όᡉ๱Ǵ܌аคݤவ಍ी΢ᇡۓ

೭٤ᡂኧჹߎᒲᢀ཮ౢғቹៜǶ 

 

Οǵଷᇥ 1-3 ǺΓα಍ीᡂ໨཮ቹៜ੃຤Չࣁ 

 

    ௗ๱ךॺ೛ҥଷᇥǴΓα಍ीᡂኧ཮ቹៜεᏢғޑ੃຤ՉࣁǶ҂ᡍ

᛾ԜଷᇥǴךॺаΓα಍ीᡂኧࣁԾᡂኧǴεᏢғ੃຤Չ٩ࣁࣁᡂኧǴ

຾Չӣᘜϩ݋Ǵ่݀ځӵ܌4-7߄ҢǶ 

 

߄߄߄߄ 4-7 Γα಍ीᡂ໨ቹៜ੃຤ՉࣁΓα಍ीᡂ໨ቹៜ੃຤ՉࣁΓα಍ीᡂ໨ቹៜ੃຤ՉࣁΓα಍ीᡂ໨ቹៜ੃຤Չࣁ 

 

ኳԄ 
኱ྗϯ߯ኧ 

t ᡉ๱܄ 
Beta ϩଛ 

(தኧ)   .413 .679 

 ࿶ӦՏ .164 1.264 .207ޗ

Ѻπᖺ331. 973.- 074.- ޑ 

ৎ္๏ޑ႟Ҕᒲ -.131 -1.126 .261 

൩᠐Ꮲଣձ -.001 -.025 .980 

൩᠐ԃભ .017 .295 .768 

ۚՐӦᗺ -.039 -.763 .446 

 **ձ -.169 -3.243 .001܄

ɀ٩ᡂኧǺ੃຤Չࣁ 

** ᡉ๱Нྗࣁ 95% 

 

    வך4-7߄ॺว౜ǴȨ܄ձȩᆶȨ੃຤ՉࣁȩԖᡉ๱ޑ಍ीཀက,߄ҢεᏢғ
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ᜢ࣬ॄ܄ᡂኧև౜ᡉ๱ޑձȩ܄ཀကǶନΑȨޑԖᡉ๱ࣁ੃຤Չܭձৡձჹ܄ޑ

ѦǴځᎩᡂኧࣣόᡉ๱ǶځύǴȨޗ࿶ӦՏȩޑ଑ᘜ߯ኧ҅ࣁॶǴ߄Ңޗ࿶ӦՏ

཮҅य़ቹៜεᏢғޑ੃຤ՉࣁǴՠёெ಍ी่݀և౜όᡉ๱܌аคݤவ಍ी΢ᇡ

 ғቹៜǶౢࣁ࿶ӦՏ཮ჹ੃຤Չޗۓ

 

    ௗ๱ǴȨѺπᖺޑᒲȩޑ଑ᘜ߯ኧΨॄࣁॶǴ߄ҢѺπᖺޑᒲک੃຤ՉࣁԖ

ॄय़ޑᜢ߯ǴՠؒࠅԖᡉ๱ޑཀကǶȨৎ္๏ޑ႟Ҕᒲȩޑ଑ᘜ߯ኧॄࣁॶǴ߄

Ңৎ္๏ޑᒲک੃຤ՉࣁΨև౜ॄय़ᜢ߯ǴՠΨؒԖᡉ๱ޑཀကǶȨ൩᠐Ꮲଣձȩ

಍ीޑԖॄय़ᜢ߯ǴՠϝؒԖᡉ๱ࣁॶǴᡉҢ൩᠐Ꮲଣᆶ੃຤Չॄࣁ଑ᘜ߯ኧޑ

ཀကǶȨ൩᠐ԃભȩޑ଑ᘜ߯ኧ҅ࣁॶǴ߄Ң൩᠐ԃભᆶ੃຤ՉࣁԖ҅ӛ࣬ᜢǴ

ՠΨؒԖᡉ๱ޑ಍ीཀကǶനࡕǴȨۚՐӦᗺȩޑ଑ᘜ߯ኧॄࣁॶǴ߄ҢεᏢғ

 ಍ीཀကǶޑև౜ॄय़࣬ᜢǴՠϝؒԖᡉ๱ࣁցۚՐਠϣᆶਠѦǴᆶ੃຤Չࢂ

 

Ѥǵଷ೛ 2-1 ғࠠࢲᄊቹៜ੃຤Չࣁ 

 

    ΢໘ךࢤॺаΓα಍ीᡂኧࣁԾᡂኧǴଞჹғࠠࢲᄊǵߎᒲᢀǵᆶ੃຤Չࣁ

຾Չӣᘜϩ݋Ǵаᡍ᛾дॺࢂցӸӧӢ݀ᜢ߯Ƕҁ໘ࢤ໒ۈǴҁЎағࠠࢲᄊᆶ

 ǶۓǴ຾Չଷᇥᆶᔠࣁ੃຤ՉޑցቹៜεᏢғࢂᒲᢀǴߎ

 

    २ӃǴࣁᔠۓεᏢғޑғࠠࢲᄊ཮ቹៜځ੃຤ՉޑࣁଷᇥǴךॺаȨғࠠࢲ

ᄊȩ٩ࣁᡂኧ຾Չ଑ᘜϩ݋ǶόၸǴ҅ࣁዴਂਆԜᜢ߯ǴךॺӕਔуΕ΢΋࿯ޑ

ΓαᡂኧǴբ଑ᘜϩ݋Ǵ่݀ځӵ܌4-8߄ҢǶவ၀ך߄ॺว౜ǴԾᡂኧȨғࢲ

ࠠᄊȩᆶ੃຤ՉࣁǴև౜ᡉ๱҅࣬ᜢǶඤѡ၉ᇥǴȨ੃຤ՉࣁȩᆶȨғࠠࢲᄊȩ

Ԗᡉ๱ޑ಍ीཀကǴȨғࠠࢲᄊȩዴჴ҅य़ቹៜεᏢғޑ੃຤ՉࣁǶ 
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߄߄߄߄ 4-8  ғࠠࢲᄊቹៜ੃຤Չࣁғࠠࢲᄊቹៜ੃຤Չࣁғࠠࢲᄊቹៜ੃຤Չࣁғࠠࢲᄊቹៜ੃຤Չࣁ 

 

ኳԄ 
኱ྗϯ߯ኧ 

t ᡉ๱܄ 
Beta ϩଛ 

(தኧ)   -.603 .547 

 ࿶ӦՏ .046 .406 .685ޗ

Ѻπᖺ535. 621.- 041.- ޑ 

ৎ္๏ޑ႟Ҕᒲ .014 .137 .891 

൩᠐Ꮲଣձ .007 .155 .877 

൩᠐ԃભ .054 1.080 .281 

ۚՐӦᗺ .003 .063 .950 

 ձ -.101 -2.232 .026܄

ғࠠࢲᄊ .512 11.408 .000** 

ɀ٩ᡂኧǺ੃຤Չࣁ 

** ᡉ๱Нྗࣁ 95%  

 

ϖǵଷ೛  ࣁቹៜ੃຤Չۺᒲᢀߎ2-2

 

߄߄߄߄ 4-9 Γα಍ीᡂ໨ᆶߎᒲᄊࡋቹៜ੃຤ՉࣁΓα಍ीᡂ໨ᆶߎᒲᄊࡋቹៜ੃຤ՉࣁΓα಍ीᡂ໨ᆶߎᒲᄊࡋቹៜ੃຤ՉࣁΓα಍ीᡂ໨ᆶߎᒲᄊࡋቹៜ੃຤Չࣁ 

 

ኳԄ 
኱ྗϯ߯ኧ 

t ᡉ๱܄ 
Beta ϩଛ 

(தኧ)   1.306 .192 

 ࿶ӦՏ .212 1.828 .068ޗ

Ѻπᖺ502. 672.- 046.- ޑ 

ৎ္๏ޑ႟Ҕᒲ -.230 -2.200 .028 

൩᠐Ꮲଣձ -.017 -.337 .736 

൩᠐ԃભ -.001 -.025 .980 

ۚՐӦᗺ -.077 -1.688 .092 

 **ձ -.219 -4.687 .000܄

 **000. 9.776 450. ࡋᒲᄊߎ

ɀ٩ᡂኧǺ੃຤Չࣁ 
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** ᡉ๱Нྗࣁ 95%  

 

    നࡕǴҁЎᡍ᛾εᏢғߎޑᒲᢀ཮ቹៜ੃຤ՉޑࣁଷᇥǶӕ౛Ǵࣁᡍ᛾Ԝଷ

ᇥǴךॺϝуΕΓα಍ीᡂኧǴ຾Չ଑ᘜϩ݋Ǵ่݀ӵ߄ ҢǶ᛾ᏵᡉҢǴ܌4-9

ȨߎᒲᢀۺȩዴჴᆶȨ੃຤Չࣁȩև౜ᡉ๱࣬҅ޑᜢǶ߄ҢǴߎᒲᢀۺຫᖿӛߥ

ӺࠠޑǴКၨ࿯࣪ޑΓǴځ੃຤ՉࣁΨຫ཮ААीၨǴόଭ߁Զ೤КΟৎǶ 
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ಃϖകಃϖകಃϖകಃϖക    ่ፕᆶࡌ᝼่ፕᆶࡌ᝼่ፕᆶࡌ᝼่ፕᆶࡌ᝼ 
 

ಃ΋࿯ಃ΋࿯ಃ΋࿯ಃ΋࿯  ่ፕ่ፕ่ፕ่ፕ 

 
ᡉ൤׳ࢲளόᘐගଯǴ࣬ၨၸѐ୯҇ғ܌ᡂᎂǴ୯҇ޑ཮ᕉნޗܭ൳ԃҗ߈  

ΨӕኬቚуǴӆу΢εᏢғѺߎ႟Ҕࢲғޑη࠸౗Πफ़ǴР҆ᒃ๏ػǶу΢ғى

πঋᙍՉࣁΨதܭـਠ༜ύǴӢԜ౜ϞεᏢғޑёЍଛ܌ளගϲǴځ੃຤ૈΚΨ

ᒿϐቚமǶᢀჸ౜Ϟԭ೤ǵ୘୮ǵᆛၡܡ፤฻੃຤ѳѠǴ֡Ԗଞჹԃᇸ௼ဂ೛ी

ҞӀǴޑޣа֎Їԃᇸ੃຤ݤՉᎍБԄǴӚ୘ৎคό௢ഋрཥǵགྷᅰᒤ܈ࠔ୘ޑ

җԜёޕεᏢғޑ੃຤ૈΚό৒λ㉚ǶԶӧ୘ࠔӵԜӭϡᇨൽΠǴεᏢғӵՖҔ

Ԗज़ޑёЍଛ܌ள଺р੃຤ޣ،฼Ǵ҅ךࢂॺᔈ၀܌ख़ຎޑ᝼ᚒǶ 

 

  ҁࣴز௖૸Γα಍ीᡂ໨ǵߎᒲᢀǵғࠠࢲᄊаϷ੃຤ޣ،฼࣬ޑᜢ܄ǶΓ

α಍ीᡂ໨х܄ࡴձǵᏢଣǵԃભǵۚՐӦᗺǵ੃຤ૈΚᆶР҆ᒃޗޑ࿶ӦՏ฻

ᡂ໨Ƕ੃຤ૈΚջࢂёЍଛ܌ளǴх֖Р҆ᒃ๏ϒޑ႟ҔߎаϷԾρঋᙍπբޑ

ၿമ฻ঁٿᡂ໨Ƕғࠠࢲᄊх֖Ѥঁय़ӛǴϩձࣁബཥࢬՉǵᆒѺಒᆉǵᐱҥԾ

Ьǵό๓ҬሞǶߎᒲᢀх֖ϖঁय़ӛǴϩձߎࣁᒲߞҺǵமॐ޸຤ǵᙣ཈ǵขቾǵ

ӦՏӜఈǶǶǶǶ੃຤ޣ،฼ࠠᄊх֖Ζঁय़ӛǴϩձࣁଯࠔ፦ᇡޕǵࠔจᇡޕǵሽ਱

ᇡޕǵࢬՉᇡޕǵၗૻᇡޕǵҶ໕ু኷ǵፂ୏Ꮴӛǵಞᄍ܄Ƕ 

 

   ҁЎа೹ҘεᏢޑᏢғܜࣁኬჹຝǴӅวрୢڔ 400ҽǴӣԏ 394ҽǴԖਏ

ኬҁࣁ 386ҽǶ࿶җӢનϩ݋ᒧڗᡂኧࡕӆ຾Չӣᘜϩ݋Ǵന่ࡕፕᄔाӵΠǶ 

 

    २ӃȨΓα಍ीᡂ໨཮ቹៜғࠠࢲᄊȩǴவಃѤകޑჴ᛾่݀Ǵว౜Ȩৎ္

๏ޑ႟ҔᒲȩکȨ܄ձȩև౜ᡉ๱࣬ᜢǶځԛӧȨΓα಍ीᡂኬቹៜߎᒲᢀȩǴ

வ᛾Ᏽ΢ךॺว౜؂΋ঁԾᡂኧ೿ؒԖև౜ᡉ๱ޑ౜ຝǶԶӧȨΓα಍ीᡂ໨ቹ

ៜ੃຤ՉࣁȩޑଷᇥǴ᛾ᏵᡉҢѝԖȨ܄ձȩ೭ঁ໨ҞԖᡉ๱ޑቹៜǶ 

 

    ௗ๱Ǵךॺᡍ᛾Ȩғࠠࢲᄊቹៜ੃຤ՉࣁȩޑଷᇥǴว౜ғࠠࢲᄊዴჴᡉ๱

Ӧቹៜ੃຤ՉࣁǶεᏢғޑғࠠࢲᄊ܌ቹៜޑ੃຤ՉࣁόѦЯ൩ࢂਜ۫ǵӞ໭ǵ

ଢ଼᡺ǵktvڜ ฻฻ু኷൑܌ǴჹܭၗૻࢬՉௗڙำࡋၨזೲΨၨቶ܌ݱағࠠࢲ

ᄊၟ੃຤ՉځࣁჴࢂԖᆙஏޑᜢᖄǶ 

 

    നࡕբȨߎᒲᢀۺቹៜ੃຤ՉࣁȩޑଷᇥᔠۓǶ᛾ᏵᡉҢޣٿዴჴԖᡉ๱ޑ

҅࣬ᜢǶ߄ҢǴКၨ࿯࣪ࢂޣ܈ᒲ޸ӧΘα΢ޑΓǴӧ੃຤ՉޑࣁၸำύΨ཮ᙣ

཈ޑ೤КΟৎǴ܈੝ձݙཀቶ֋ޑ੝ሽၗૻǶ 
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ಃΒ࿯ಃΒ࿯ಃΒ࿯ಃΒ࿯ ࡌ᝼ࡌ᝼ࡌ᝼ࡌ᝼ 

 

 ୷ܭҁЎ܌բϐࣴزǴҁࣴزගрΠӈុࡕٮᏢୖزࣴ܈ޣԵϐҔǶ 

   

    २ӃǴҁࣴز໻ଞჹ೹ҘεᏢғޑ੃຤Չࣁǵߎᒲᢀǵғࠠࢲᄊ຾ՉΑჴӦ

ԏޑᒲߎ཮ε౲ǹӕਔǴޗᙁൂǴό՟΋૓ޑᄊ࣬྽ࠠࢲғޑǶεᏢғ݋ϩڔୢ

Ε࣬྽Ԗज़Ǵε೽ϩٰԾР҆Ǵ໻ԖϿ೽ϩٰԾԾρѺπޑԏΕǶӢԜǴाவ೭

೚܈ޣᏢޑុࡕቹៜǴዴჴԖ٤ᖓ১ǶޑࣁᒲᢀǴჹ੃຤Չߎᄊᆶࠠࢲғډ္࣮

ёа΋૓ޗ཮ε౲ࣁኬҁǴ຾Չϩ݋Ƕ 

 

ޗၗ਑Ǵឦޑԏ໣܌೛ीڔǶҁЎୢݤБزࣴܭᚒӧୢޑനεزԛǴҁࣴځ    

཮ࣽᏢޑ፦ϯኧᏵǴߚ٠΋૓࿶ᔮᏢৎ٬܌ҔϐໆϯኧᏵǶӢԜǴӧ຾Չ଑ᘜϩ

ёර܈ǴޣᏢុࡕ᝼ࡌॺךԜǴࣁሡϐଷ೛చҹǶ܌݋଑ᘜϩىᅈݤਔǴ٠ค݋

ӛ΋૓ޗ཮ࣽᏢ፦ϯБय़زࣴޑБݤ଺ࣴزǴׯ๓ԜୢᚒǶ 
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ୖԵЎ᝘ୖԵЎ᝘ୖԵЎ᝘ୖԵЎ᝘    

 

ύЎ೽ҽύЎ೽ҽύЎ೽ҽύЎ೽ҽ    

 

Б᜞ണ (覷994潢 ǶѠчѱζ܄੃຤ޣғࠠࢲᄊჹόӕቶ֋ນ؃БԄǵౢࠔ੝܄ǵ

ቶ֋ᄊࡋϐࣴزǺаߥᎦϯ㚍ٯࣁࠔǶ୯ҥҬ೯εᏢᆅ౛ࣽᏢࣴ܌زǴᅺγ

ፕЎǶ 

 

ՉࡹଣЬीೀǶၗ਑ЇԾǺhttp://win.dgbas.gov.tw/fies/result.asp 

 

Ӧ୔ᆅࠄɡаѠز฼ࠠᄊቹៜϐࣴ،ޣ։ (饋003潢 ǶεᏢғঋᙍπբჹ੃຤ࠫݓ

౛ᏢଣٯࣁǶ୯ҥѠৣࠄጄᏢଣޗ཮ࣽ௲܌زࣴػᅺγፕЎǴ҂рހǶ 

 

ጄᏢଣ୯҇௲ৣࠄǶѠزᜢӢનϐࣴ࣬ځϷࡋᒲᄊߎӵ (饋00覷潢 Ƕ୯λᏢูޱ݅

 ǴᅺγፕЎǶ܌ػ

 

ఉ৖჏Ȑ饋004ȑ Ƕၮ୏Ꭰࠔจ۸၈ࡋϐࣴز-а఩ԢεᏢᏢғٯࣁǶ఩ԢεᏢᆅ

౛ࣽᏢࣴ܌زǴᅺγፕЎǶ 

 

೚ৎሎ (覷998潢 ǶεᏢғ੃຤،฼ࠠᄊᆶሽॶᢀϐ࣬ᜢࣴزǶ୯ҥԋфεᏢπ཰

ᆅ౛ࣴ܌زǴᅺγፕЎǶ 

 

஭୯ᓪ (覷987潢 ǶѠчѱӧᏢߙϿԃ੃຤Չࣁϐࣴزɡ੃຤ޣΓα಍ीᡂኧᆶғ

ᅺ܌زǶ୯ҥѠ᡼εᏢ୘ᏢࣴزᆶୖԵဂᡏၮҔϐࣴ߾ຑ՗ྗࠔᄊჹౢࠠࢲ

γፕЎǴ҂рހǶ 
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໳ች੿ (饋00粧潢 ǶεᏢғ੃຤ૈΚǵᆛၡܡ፤ୖᆶǵғࠠࢲᄊǵߎᒲᄊࡋᆶ੃຤

Ƕ୯ҥѠٯࣁᏢଣᏢғೌמεᏢϷמӦ୔ࣽࠄȋаѠز฼ࠠᄊϐ࣬ᜢࣴ،ޣ

 ᅺγ੤ǴᅺγፕЎǶسᏢػ཮ࣽ௲ޗεᏢࠄ

 

໳᛽ሎ (覷999潢 Ƕғࠠࢲᄊǵ੃຤ᄊࡋᆶ੃຤Չࣁϐᜢᖄزࣴ܄ǶϡඵεᏢᆅ౛

 ǴᅺγፕЎǶ܌زࣴ

 

໳᜽ഊ (饋0覷饋潢 Ƕ࠼ৎζߎ܄ᒲᄊࡋϐࣴز-аਲ༜ᑜٯࣁǶ୯ҥύѧεᏢ࠼ৎ

 ᅺγӧᙍ஑੤ǴᅺγፕЎǶزࣴ

 

ᄃࣿ໡ (饋000潢 ǶঋᙍπբᆶғࠠࢲᄊჹεᏢғ੃຤Չࣁቹៜϐࣴزȋаࡹεԋ

εٯࣁǶ୯ҥѠࠄεᏢޗ཮ࣽ௲ػᏢسᅺγǴᅺγፕЎǶ 

 

ጰྷ๮ (饋000潢 ǶѠчѱ୯ύғߎޑᒲᄊࡋϐࣴزǶѠ᡼ৣጄεᏢৎࡹ௲زࣴػ

 ǶހᅺγፕЎǴ҂р܌

 

ᐽఘ։ (饋0覷0潢ǶѠчѱଯύғߎᒲᄊࡋᆶ੃຤ޣ،฼ࠠᄊϐࣴزǶ۪ߏεᏢҾ

཰ᆅ౛ࣴ܌زᅺγፕЎǴ҂рހǶ 

 

ᒘऎ׊ (饋0覷饋潢 Ƕ౛଄નᎦǵߎᒲᄊࡋᆶ׫ၗᕮਏǶШཥεᏢ଄୍ߎᑼࣴ܌زǴ

ᅺγፕЎǶ 

 

᚟ד੏ (饋006潢 ǶεᏢғғࠠࢲᄊᆶᎃ߈୘୮Ўϯ੃຤ϐᜢ߯ࣴزɡаৣε୘୮

 ǴᅺγፕЎǶسᏢػǶѠ᡼ৣጄεᏢπ཰௲ٯࣁ
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ȜȜȜȜߕᒵߕᒵߕᒵߕᒵȝȝȝȝҁࣴڔୢزҁࣴڔୢزҁࣴڔୢزҁࣴڔୢز 

ᒃངޑӕᏢǴாӳǺ 

  ೭ҽୢޑڔҞࢂޑགྷΑှεᏢғߎޑᒲᄊࡋаϷғࠠࢲᄊᆶ੃຤ਔቹៜ

،฼ޑӢનǶா༤ቪڔୢޑၗ਑໻ٮᏢೌࣴୖزԵǴ๊ჹߥஏǴፎாܫЈբเǶ

ᖴᖴாڐޑշǼ 

                    ೹ҘεᏢ࿶ᔮس 

 Ў໺ ௲௤׵Ꮴ௲௤Ǻࡰ                    

           ᏢғǺֆ৥៿ǵՖಏӹǵఉѯ໥ǵ೚ণ◖ǵླྀ໡൛ ལ΢ 

Ȝಃ΋೽ϩȝፎ٩ாঁΓ୷ҁၗ਑ӧ□ϣѺϭ 

       ζ□      ت□ձǺ܄.1

2.൩᠐ᏢଣձǺ□ࡌ೛Ꮲଣ□౛Ꮲଣ□πᏢଣ □ΓЎޗ཮Ꮲଣ  

  □୘Ꮲଣ□ߎᑼᏢଣ□ၗႝᏢଣ 

3.൩᠐ԃભǺ□΋ԃભ □Βԃભ □Οԃભ □Ѥԃભ 

4.ா؂Дё޸຤ޑᒲǺ 

□ৎ္๏Ǻ□5000ϡаΠ □5001ϡ~8000ϡ □8001ϡа΢ 

□ѺπᖺޑᒲǺ□5000ϡаΠ □5001ϡ~10000ϡ □10001ϡ~15000ϡ 

              □15000ϡа΢ 

5.ۚ ՐӦᗺǺ□ৎ္ □Ѧஎ(хࡴᏢਠஎް) 

6.ாРᒃ௲ػำࡋǺ□λᏢаΠ □୯ύ □ଯύ(ᙍ) □εᏢ஑ࣽଣਠ  

 ܌زࣴ□                  

7.ா҆ᒃ௲ػำࡋǺ□λᏢаΠ □୯ύ □ଯύ(ᙍ) □εᏢ஑ࣽଣਠ  

 ܌زࣴ□                  

8.ாРᒃᙍ཰Ǻ□ค □ԖǺಃɕɕɕɕᜪȜፎࡪΠय़ᙍ཰ϩᜪ߄ᒧ᏷ாРᒃᙍ཰

ᜪࠠੰ༤Εޜ਱ύȝ 

9. ா҆ᒃᙍ཰Ǻ□ค □ԖǺಃɕɕɕɕᜪȜፎࡪΠय़ᙍ཰ϩᜪ߄ᒧ᏷ா҆ᒃᙍ

཰ᜪࠠੰ༤Εޜ਱ύȝ 
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ಃ΋ᜪ ε۔ݤǵᙴৣǵࣽᏢৎǵύѧ೽཮२ߏǵҥہݤ঩ǵᅱჸہ঩ǵԵ၂ہ঩ǵ੝Һ܈୊ҺϦ୍

Γ঩ǵஒભै۔ǵε஑ਠߏǵ࣪(ѱ)᝼঩ǵᑜ(ѱ)᝼঩ǵৣࡓǵࡌᑐৣǵεࠠϦљဠߏ٣ǵ

ᕴ࿶౛ǵሌՉЬᆅ 

ಃΒᜪ ᙚҺભϦ୍Γ঩(ࣽߏǵЬҺ)ǵπำৣǵύλᏢ௲ৣǵ཮ीৣǵਠભै۔ǵϦљՉဦࣽߏǵ

࿶౛ǵᖪ౛ǵڐ౛ǵୋ౛ǵਠભै۔ǵ᝾۔ǵբৎǵฝৎǵॣ኷ৎǵᙌ᝿ǵৣށ 

ಃΟᜪ ೌמ঩ǵہҺભϦ୍঩ǵࣽ঩ǵՉ঩ǵрય঩ǵໂᙼ҇ж߄ǵץว୘ǵж౛୘ǵх୘ǵஐભ

ᓀΓ঩ǵЕӐǵߥǵ੃ٛ໗঩ǵಭ঩ǵቶኞ঩ǵ཮ी঩ǵઝਜǵжਜǵޣǵ᝾ჸǵВൔ૶۔ै

ແৡǵៈγǵᄽ᛬Γ঩ǵܺး೛ीৣǵλ۫۫ЬǵӑڇቷԴᗥǵ഼ရ཰ޣǵࡂ܊ҸϟǵᛰᏊ

ৣǵး⩰ǵᏤၯሦ໗ǵѴ࿧༜Դৣǵံಞ੤Դৣ 

ಃѤᜪ ౛Ꮃৣǵ۫঩ǵᚇ೤۫ԴᗥǵמπǵљᐒǵᅕϻǵታৣǵНႝπǵ႟୧঩ǵ௢ᎍ঩ǵԾહၭǵ

ຊᕳǵऍ৒ৣǵγ(۔)ծǵѺӷ঩ǵሦ੤ǵᅱπǵፆ࣮҆ៈ 

ಃϖᜪ πቷπΓǵࡌᑐ࣮ނᆅΓ঩ǵၭ൑໤πǵ܊ߐǵమዅπǵᚇπǵᖏਔπǵᏢ২ǵλೡǵ՝ၭǵ

໷πǵζ໷ǵ୍ܺғǵᆸ(ଚ)ζ 

 

 

ȜಃΒ೽ϩȝаΠࢂாӧВதғࢲύǴёૈၶޑډ௃ݤ࣮ک׎ǴፎਥᏵգҁޑي

಄ӝำࡋ຾ՉϭᒧǶ  

 ߚ  ό          ߚ             

             த  ӕ  ද  ӕ  த 

             ӕ  ཀ  ೯  ཀ  ό 

             ཀ              ӕ 

                             ཀ 

 □ □ □ □ □ ՊܺǸǸǸǸǸǸǸǸǸǸǸǸǸǸޑՉࢬ៿ऀനཥ഻ך .1

 □ □ □ □ □ ၗૻǸǸǸǸǸǸǸǸǸǸǸǸǸǸޑՉࢬਔۘݙᜢࡐך .2

3. ჋၂ߵᓀڈᐟࢲޑ୏ᡣךགࡐډᑫᏟǸǸǸǸǸǸǸǸ□ □ □ □ □ 

 □ □ □ □ □  ៿Ь୏ଓ؃ཥၗૻǸǸǸǸǸǸǸǸǸǸǸǸǸ഻ך .4

  

 □ □ □ □ □੃৲ǸǸǸǸǸǸǸǸǸǸǸ܈ቶ֋ޑཀε੝ሽݙதך .5

6. ᖼނਔך཮Ь୏૸ሽᗋሽǸǸǸǸǸǸǸǸǸǸǸǸ  □ □ □ □ □ 

 □ □ □ □ □  ཮Ӄ೤КΟৎǸǸǸǸǸǸǸǸǸǸǸך߻ᖼວۓ، .7

8. ೀ౛٣௃ך߻΋ۓӃհᓉࡘԵࡕӆ଺،ۓǸǸǸǸǸǸ□ □ □ □ □ 

 □ □ □ □ □ᒲǸǸǸǸǸǸߎ٬Ҕޑϩଛਔ໔ϷԖीฝޑ཮ִ๓ך .9

 

 □ □ □ □ □ǸǸǸǸǸǸǸǸ ۓ،଺ךࣁਔதሡा٩᎞ձΓٰך .10

 □ □ □ □ □೿഻៿Ծρٰ ǸǸǸǸǸǸǸǸǸǸǸǸךӭ٣௃ࡐ .11

12. ჹҺՖך٣೿ૈԖԾρޑགྷݤ ǸǸǸǸǸǸǸǸǸǸ□ □ □ □ □ 

13. ӧიᡏύǴࡐךϿЬ୏Ӄ໒αၟձΓᇥ၉ ǸǸǸǸǸ□ □ □ □ □ 
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 □ □ □ □ □ǸǸǸǸǸǸǸǸǸǸ ϶ܻޑ཮Ь୏ѐᇡ᛽ό΋ኬך .14

 □ □ □ □ □Ѻԋ΋Т ǸǸ϶ܻکਔ໔ωૈࢤ΋ޑߏࡐ೯தሡाך .15

 

ȜಃΟ೽ϩȝӧόӕޑ௃׎ΠǴჹߎᒲޑҔکݤགྷݤёૈ཮Ԗ܌όӕǴаΠࣁӚ

ᅿჹߎᒲݤ࣮ޑǴፎਥᏵգҁޑي಄ӝำࡋ຾ՉϭᒧǶ  

 ߚ  ό          ߚ             

             த  ӕ  ද  ӕ  த 

             ӕ  ཀ  ೯  ཀ  ό 

             ཀ              ӕ 

                             ཀ 

 □ □ □ □ □ Ԗ٣௃೿ૈҔᒲٰှ،ǸǸǸǸǸǸǸǸǸ܌ߞ࣬ך .16

 □ □ □ □ □ ໆǸǸǸǸǸǸǸǸǸૈޑεࡐ஥ٰךࣁᒲૈߞ࣬ך .17

 

18. Ј௃όӳޑਔংǴך཮໶޸ᒲٰࢻ࠹௃ᆣǸǸǸǸǸ □ □ □ □ □ 

 □ □ □ □ □ ՋǸǸǸǸǸǸǸǸǸǸܿޑதວ΋٤Ծρόሡाך .19

20. ѝाيᜐᗋԖᒲǴό޸௞൩཮᝺ளࡐᜤၸǸǸǸǸǸ □ □ □ □ □ 

 □ □ □ □ □ ᒲӸଆٰǴςഢόϷϐሡǸǸǸǸǸǸǸǸעჱᜫך .21

 

22. ੃຤ਔǴόᆅߎᚐӭϿǴך೿཮ซᒕό،ǸǸǸǸǸ □ □ □ □ □ 

 □ □ □ □ □ Ӹී஦Њ္ԖӭϿᒲǸǸǸǸ܈΢يதమཱԾρߚך .23

24. ӧ؂΋ԛ੃຤܈ᖼޑނਔংך೿཮вಒࡘԵԾρሡόሡा೭ኬܿՋ 

ǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸ □ □ □ □ □ 

25. ྽ܻ϶ୢޑךډ଄୍ݩރਔǴך೿཮གډขቾόӼǸ □ □ □ □ □ 

 □ □ □ □ □ ǸǸǸǸݩރ଄୍ޑᡂԾρׯ᝺ளԾρؒԖૈΚѐך .26

 □ □ □ □ □ ǸǸǸǸǸǸǸǸǸǸǸݩރ࿶ᔮޑᏼኁԾρࡐ཮ך .27

28. ག᝺ԾρӸޑᒲᕴࢂό୼ǸǸǸǸǸǸǸǸǸǸǸǸ □ □ □ □ □ 

 

 □ □ □ □ □ ǸǸǸǸǸǸǸǸޑฝ΢฻ဦࢂӦՏӜఈکᒲࣁᇡך .29

30. ഻៿ᖼວό಄ӝԾρ࿶ᔮૈΚޑӜจٰܩଯԾρޑሽ 

     ॶǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸ □ □ □ □ □ 

31. ჹܭ࿶ᔮૈΚКၨৡޑΓǴך཮Ԗ΋ᅿᓬຫགǸǸǸ □ □ □ □ □ 
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ȜಃѤ೽ϩȝፎ٩ாВத੃຤ޑಞᄍᆶ࣮ݤǴຑໆӚᅿୢᚒޑӕཀำࡋ຾ՉϭᒧǶ  

 ߚ  ό          ߚ                 

             த  ӕ  ද  ӕ  த 

                ӕ  ཀ  ೯  ཀ  ό 

             ཀ              ӕ 

                             ཀ 

32. ᖼວܿՋޑനᓬӃԵໆࢂଯࠔ፦ǸǸǸǸǸǸǸǸǸ □ □ □ □ □ 

 □ □ □ □ □ ǸǸǸǸǸǸࠔౢޑ፦ࠔനଯפѐ൨ޑ཮όᜏٌधך .33

 □ □ □ □ □ ǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸࠔӜޕ៿ᖼວ഻ך .34

 □ □ □ □ □ ፦ǸǸǸǸǸǸࠔޑനӳך๏ૈࠔ୘ޑԖจηࣁᇡך .35

 

 □ □ □ □ □ ǸǸǸǸࠔ୘ޑॶ܌ຬނ೤ࢂ܈ཀ੝ሽǴݙ࿶த཮ך .36

 □ □ □ □ □ ᖼວǸǸǸǸǸǸǸٰࠔ୘ޑەߡ೯த཮ᒧ᏷Кၨך .37

 □ □ □ □ □ ǸǸǸǸǸǸǸǸǸࠔ୘ޑՉࢬനཥۑ៿ᖼວ྽഻ך .38

 □ □ □ □ □ Ӿᆄޑӧਔሰو࡭ߥՋǴܿޑཥԾρ׳ޑ៿όᘐ഻ך .39

 จ೛ࠔޑ୘۫٠Ъᒧ᏷όӕޑ཮೻όӕךΑ؃ᡂϯࣁ .40

     ी ǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸ□ □ □ □ □ 

 

41. ྽ךளډຫӭ࣬ᜢౢޑࠔၗૻਔǴךຫᜤΠۓ،Ј଺рനӳۓ،ޑ 

ǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸǸ □ □ □ □ □ 

42. ྽Ԗϼӭࠔจ೛ीёᒧ᏷ޑਔং཮֚ࡐך٬ᘋǸǸǸ □ □ □ □ □ 

 

43. ӧޑךғࢲύǴ೻ຉࢂ΋໨όё܈લࢲޑ୏ǸǸǸǸ □ □ □ □ □ 

 □ □ □ □ □ ٣௃ǸǸǸǸǸޑ຤ਔ໔ੁࡐ΋ҹࢂނ᝺ள೻ຉᖼך .44

 □ □ □ □ □ ኷ǸǸǸǸǸǸז஥ٰךࣁૈٗࣁ៿೻ຉǴӢ഻ࡐך .45

 

46. ΢ຉᖼ߻ނǴך΋ۓ཮ӃвಒࡘԵԾρሡाϙሶǸǸ □ □ □ □ □ 

 □ □ □ □ □ ՋǸǸǸǸǸǸܿޑӭόሡाࡐதத΋ਔፂ୏ວΑך .47

48. ѝा഻៿൩཮ҥջᖼວǴό཮ԵቾϼӭǸǸǸǸǸǸ □ □ □ □ □ 

 

 □ □ □ □ □ จǸǸǸǸǸǸǸǸǸǸǸǸࠔۓ੝ޑԖԾρ഻៿ך .49

 □ □ □ □ □ ǸǸǸǸǸǸǸǸǸǸǸނ୘۫ᖼޑӕ࣬ډ࿶த೿ך .50

51. ѝाว౜ԖԾρ഻៿ࠔޑจ܈୘ࠔ൩཮ޑុ࡭ᖼວǸ □ □ □ □ □ 

 

 


