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Abstracts 

The economic, cultural and political environments have dramatically changed for 

decades. Thereafter, people change their lifestyle and the attitude toward money, so 

that the consumer behavior has changed as well. This paper discusses how consumers’ 

money attitude and lifestyle influence their decisions. 

 

In order to test hypotheses we made in this paper, we survey hundreds of students 

from Feng Chia University first, and then employ factor analysis to extract variables, 

and in turn use these variables to run regression to test hypotheses. Empirical results 

are as follow. 

 

First, the evidence shows the significance of gender of college students. Secondly, 

consumers’ amounts of allowance have substantially related with the lifestyle, but not 

with the attitude of money. Finally, people’s lifestyle and attitude to money have 

impact significantly on their behavior.  
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ЈಔᙃԾρޑШࣚǴᗨฅ٣ჴѝԖঁǴՠঁΓჹѦޑག۔ϷᇡޕόӕǶӢ

ԜךॺࢂаԾρޑᄬۺѐೱ่೭ঁШࣚǹӕਔΨЬᇡޕᐒǴߚࢂߚ٠ғނ

ޕॺᇡךᡂǴԶჹׯޑόᘐࢂѦࣚǴޑғय़ჹځॺಖךࣁϸᔈᐒǶдΨᇡޑ

ޑڰॺਥుဓךࢂߡঅ҅ǴջޑΓךᡂԶჹԾׯǶၸޑό໔ᘐࢂቹៜΨޑ

ᄬۺΨᏴǴKelly ᆀ೭ࣁǺᄬ܄ۺඹඤ (constructive alternativism) Ƕ 

  

ќѦǴၟځдᏢޣόӕǴLazer (1963) ᇡࣁғࠠࢲᄊࢂᅿسۺཷޑǶд

ගрঁიᡏࢌ܈ޗǴࢂᙖҗЎϯǵሽॶᢀǵၗྍǵߞһࡓݤکӚБय़܌

ᄊǶAndersonࠠࢲғޑޗрԜࢀϸࣁՉޑޣǴҭૈவ่݀ޑԋ

Ȑ1967ȑᇡࣁғࠠࢲᄊࢂᅿޗࣽᏢۺཷޑǴӧԖज़ޑၗྍаϷਔ໔ΠǴঁΓ

 ǶࢲဂᡏӵՖѐЍଛਔ໔வ٣Ӛ܈

 

Engel et al., (1978) дॺۓ܌ကޑғࠠࢲᄊǴཷۺӛঁܭΓӵՖѐϩଛ

ғࢲύޑਔ໔ϷߎᒲǶځύ Engel-Blackwell-Miniard (1986) ၨ Engel et al., (1978) 

όӕϐೀǴӧܭ Engel et al., (1978) уΕঁΓሽॶᢀکΓ፦ޑᆕӝቹៜϐ

ΠǴ߄܌ޑՉࣁᆀࣁғࠠࢲᄊǶEngel-Blackwell-Miniardӧ 1968ԃගр

Engel-Blackwell-Miniard ModelȐᙁᆀࣁ EBM ኳࠠȑǶ1993ԃ EngelǵBlackwell 

and Miniard ஒ EBM ኳࠠঅࡕׯǴԋࣁёаϩޣᖼວՉࣁϐቹៜޑख़ाኳ

ࠠǴӵკ  ҢǶ܌2-1
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კ 2-1 EBMኳࠠ 

 

ၗٰྍǺEngel-Blackwell-Miniard Model (1993) 

 

  ќѦǴӧ୯ϣЎകύǴБണ (1994) ஒѠчѱζ܄ޣғࠠࢲᄊቹៜ

ՉޑࣁӢનϩࣁΜΒᅿǴԖࢬՉӛǵҶ໕ᄊࡋǵࠔ፦ଓǵࢩӛǵᐱي

ᄊࡋǵے௲ߞһǵୃӳǵѦ࣬ำࡋǵғఱೕჄǵԾڒӛǶځύၨձࢂޑ

аے௲ߞһǵᐱيᄊࡋǵԾڒӛǵޑࢩӛϷԖคғఱೕฝޑғࠠࢲᄊǴ

բࣁቹៜζ܄ޑޣՉࣁϐӢનǶ 

 

  ᄃࣿȐ2000ȑଞჹεᏢғޑғࠠࢲᄊаϷѺπޑԖคǴՉϩ၀Ꮲғޑ

ૈΚکѺπҞޑǶวΑ୯ϣѦғࠠࢲᄊޑόӕǴჹܭηζѺπޑܤᄊࡋ
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ΨόኬǶӧ୯ѦǴӢЎϯ໒ܫЪ௦ᐱҥޑ௲ػБԄǴჹ࠸ܭηѺπܤࢂ໒

ǴᕴۺѠǴӢᢀޑӺߥЎϯ॥ၨܭதදၹǶ࣬ၨߚࢂηѺπ࠸ԄЪܫ

ᇡࣁ᠐ਜ࠸ࢂηाᆙ٣ޑǴ܌аऩߚӢৎᕉნޑӢનǴදၹޑৎߏܤ

ፐԿޑᄊࡋǶՉࡹଣЬीೀीǴ߈ԃٰޑѺπӢຠံৎҔޑКٯΠफ़Ǵ

ϸॹࢂᖺڗ႟ҔᒲᖼວԾρགྷວܿޑՋϐКٯԃϲǶ 

 

  શలጔȐ1984ȑଞჹѠӦчεᏢғޑሽॶᢀۺᆶғࠠࢲᄊբࣴزǶӴ

ගتډεғᆶζεғǴӧғࠠࢲᄊԖᡉޑৡ౦Ƕၸ AIO ғࠠࢲᄊໆ߄

ϩǴว܄تεᏢғޑԾ൧ǵᡏय़ޑሽॶᢀۺǴᆶଓࢬՉਔۘǵᜢЈሽک

ᖼວࢂցߡճޑғࠠࢲᄊԖᜢᖄǶӕਔǴζ܄εᏢғჹܭԋ൩ǵᡏय़ǵωඵ

ޑሽॶᢀᆶځғࠠࢲᄊԖமਗ਼࣬ޑᜢǴךॺёவࢂځցݙख़Ѻתଓዊࢬǵ

ӳޗҬǵᐱҥԾߞǵӳڈᐟǴаϷჹߎܭᒲᆅБय़ࢂցᛙࡌೀғࠠࢲᄊ

Бय़Ǵёаளځޕᜢೱ܄Ƕ 

 

  ד (2006) аεᏢғғࠠࢲᄊᆶৣε୮Ўϯϐᜢ߯ࣴزǴஒεᏢ

ғޑғࠠࢲᄊၸ AIO ໆ߄ǴϩޕࣁࣴزǵΚޗҬǵޗ୍ܺǵჴࢂ٣ǵ

ᒏ܌ЬाጄൎǶࣁ௲ཁངᆶЎ᛬፦ϤঁᜪձٰǴ٠аȨ୷ᘵ୮ȩے

୷ᘵ୮Ǵ൩ࢂՉΜϩដϣޑጄൎǶਥᏵдޑीǴεᏢғ܌ௗৎϐᅿᜪǴ

кϩ߄рεᏢғޑғࠠࢲᄊჹܭϐ࣬ᜢǶεᏢғதޑ۫ࣁਜ۫ǵ

ғ۫ࢲаϷڜଢ଼ૡ۫ǴӢεᏢғғࢲόѦЯ൩ࢂ᠐ਜǵԵ၂ǵൔǴฅΨ

ԖӭࢂѦӦٰԜ᠐ਜғࢲǴࡺԜ่ࣴ݀زǴᆙஏ่ӝځғࠠࢲᄊ܌ևϐ

ՉࣁǶ 
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ಃΒಃΒಃΒಃΒ    ߎᒲᢀߎᒲᢀߎᒲᢀߎᒲᢀ 

 

  ቶကٰᇥǴߎᒲᢀ൩ߎࢂᒲᄊࡋϷሽॶᢀ่ޑӝǶߎᒲᄊךࡋॺஒѬࣚۓӧ

ঁΓჹߎᒲԖۺߞޑǶሽॶᢀךॺ߾ஒѬຎࣁၸፄᚇޗޑϯࡕᆶڬᎁነᔔ

ᏢಞԶளޑᢀۺǶሽॶᢀΨᆶৎङඳǴϷৎࡕϺޑ௲کػЈቫय़ǴԖ࣬

ஏϪޑᜢ߯Ƕ 

 

  Yamauch and Templer (1982) ගрߎᒲᄊࡋໆ߄(Money Attitude Scale, 

MAS)Ǵஒߎᒲᄊࡋϩࣁϖঁय़ӛǺΚ-Ӝఈ(power-prestige)ǵᆢ–ਔ໔

Ȑretention-timeȑǵߞҺȐdistrustȑǵࠔ፦ȐqualityȑکขቾȐanxietyȑǶ 

 

(1) Κ-ӜఈǺߎࡰࢂᒲຝቻԋфǴԶΚ൩ᒿϐԶٰۺཷޑǴѬૈँᡉঁΓ

аϷᓬຫགǴࣗ܄ӦՏǵख़ाޑ ԿёаճҔߎᒲբࣁቹៜдΓޑπڀǶӕਔǴ

Ѭё  ҔٰᑽໆঁΓࢂցԋфǶ 

(2) ᆢ–ਔ໔ǺࡰࢂೀԖᜢीฝ܄ЍрޑǶ၀ӛၨଯޑǴၨᆒѺಒ

ᆉǹ၀ӛၨեޑǴၨୃӛջਔکڙ٦ፂǶ 

(3) όߞҺǺ൩ࢂჹߎᒲ٬ޑҔགډόӼϷӭᅪǶ 

 ǶۺཷޑᇥȨϩᒲϩȩ܌ॺ߫ᇟך፦ǺԖࠔ (4)

(5) ขቾǺᏱԖߎᒲբขቾྍٰޑǴࠅӕਔΨࢂխܭขቾޑБݤǶขቾک

Չࣁϐᜢ߯ёϩٿࣁᅿǴԖޑΓӢขቾԶౢғமॐ܄ᖼວǴΞԖ٤Γౢғ

ขቾԶफ़եᖼວޑኅఈǶ 

 

ߎǶӴวǴȨزᜢӢનբࣴ࣬ځϷࡋᒲᄊߎӵ (2001) ଞჹ୯λᏢูޱ݅  

ᒲᇡޕȩБय़ǴتғදၹၨζғำࡋଯǹȨߎᒲགȩБय़ǴتғΨၨζғӛ

҅ӛǹӧȨߎᒲႣᆉȩǴζғ߾ӧೕჄϷ٬ҔߎᒲၨКتғᙣӭǶऩа
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ৎ௲Ꭶำٰ࣮ࡋǴ߾ӧȨߎᒲႣᆉȩБय़Ԗᡉ࣬҅ޑᜢǹӧৎ௲Ꭶำࡋ

ଯޑৎǴߎځᒲ٬ޑҔϷೕჄၨࣁᙣǶฅԶǴӧԃભޑόӕჹߎܭᒲᇡ

ᒲຝቻӜఈΚǹӧύԃભБय़Ǵߎय़ӛΨԖৡ౦ǶଯԃભၨύԃભӭрΑޑޕ

Ԗคȩޑձৡ౦ȩǵȨᓯᆽಞᄍ܄วǴȨ่݀زᒲຝቻԋ൩ǵԾ൧ǵ൧ལǶࣴߎ

ቹៜߎᒲႣᆉБय़ޑᄊࡋǵȨႝຎࠔቶޑቹៜȩჹߎܭᒲᇡޕϷགБय़ന

 ႣෳॶǶޑന٫زࣴࡋᒲᄊߎࢂᡉǶаΟεᡂኧࣁ

 

  ቅ҅ (2007) ଞჹ୯λΟԃભߎᒲᢀ௲ػϐՉࣴزǶวǴ୯λ೭ԃइ

жሽԶςǴޑڀଶ੮ӧёаඤள႟१ǵǵЎࢂǴۺཷޑᒲߎܭᏢูჹޑ

ჹܭԾρޑ܌ϩᒲ٠ό࣪ࡘޑԵǴӢࣁύԃભ࠸ޑηόૈࡐࢂᡏР

҆πբٌޑമǶԜࣴزќঁБӛǴࢂႣٛୃู࠸،ှ܈ৡߎޑᒲᢀǴаΚӜ

ఈǵԋфԋ൩ǵԾ൧൧ལǵߎᒲགаϷߎᒲႣᆉՉϖঁߎᒲᢀय़ӛϪΕǴ௲

 ǶࡋᒲᄊߎޑηவλૈᏱԖ҅ዴ࠸٬ู࠸ػ

 

  ᒘऎ(2011)  ᇡࣁՉߎࢂࣁᒲᄊޑࡋᜢᗖϐǴஒՉࣁբ

ՉޑࣁᢀᗺٰϩߎځᒲᄊࡋǴவޣჹߎᒲޑᄊࡋԖȨλەߡȩǵȨۘ

ȩǵȨሡाӭϿວӭϿȩޑ൳ঁय़ӛࣴزϷᢀჸǶ 

 

 

ಃΟಃΟಃΟಃΟ    ՉࣁՉࣁՉࣁՉࣁ 

 

  ՉࣁǴ៝ӜࡘကࢂޣӢᅿᅿӢનǴౢځ٬ߦғᖼວϐՉࣁǹᙁൂ

ٰᇥǴΨ൩ࢂԖбрԖௗڙ൩ᄬԋՉࣁǶޣёϩٿᜪǴځঁࢂΓ

ޣ(Personal consumer)Ǵќࢂ߾ಔᙃࠠޣ (Organization consumer)Ƕ܌

ᒏঁΓޣ൩ࢂǴޣӧՉՉࣁਔǴࣁࢂΑᅈঁىΓޑሡǴՠځ



金錢觀、生活型態與消費者行為 

10 

逢甲大學學生報告 e-Paper(2012) 

ՉࣁΨૈٮ๏ঁΓ܌ሡǴࡺΨᆀϐࣁനಖޣ (End user of ultimate 

consumer)ǶಔᙃࠠޣǴࡰࢂޣӧՉՉࣁਔǴځҞࣁࢂޑΑගٮ

ᔼճߚ܈ᔼճǵᏢਠǵ۬ࡹޑಔᙃǴૈԖਏᆢ҅தޑၮբǶSchiffman and 

Kanuk (1991) ගрჹܭՉࣁϐۓကǴࣁޣΑᅈىԾيሡޑኅఈǴ܌

ԋޑၸำǶ 

 

  Engel-Kollat-Blackwell (1984) অࡕׯගр EKB Model ࣁޣ،ኳࠠǴ

ᇡࣁޑޣ،ࢂό໔ᘐޑǴЪҗϣǵѦӢનޑҬϕբҔԶԋǶமፓ

ޣՉ،ᐕϖঁᡯǺ 

 

(1) ୢᚒᇡޕ (problem recognition) ǺЬाډڙࢂѦᆶϣޑৡ౦ڈᐟԶౢғ

ᇡޕፂ ǴँΨ൩ࢂޑޣགྷᆶჴޑৡຯਔǴߡౢғᇡޕୢޑᚒǶ 

(2) ၗૻԏ (search) ǺӢᇡޕౢғፂँǴԶ൨ၗૻޑዴǶϩࣁϣၗ

ૻٰྍᆶѦၗૻٰྍٿᅿǶϣၗૻٰྍࡰࢂޣᏫύჹౢޑࠔӑ

ຝǺѦၗૻٰྍǴࡰࢂ߾൞ᡏǶ 

(3) Бਢຑ (alternative evaluation) ǺޣԏىډၗਔǴՉႣ

ຑБਢޑёૈ܄Ǵ٠ԋΠӈѤᅿБԄຑǶ 

 

(a) ຑྗ߾ (evaluation criteria) Ǻջޣ೯தаࢌᅿឦٰ܄ຑౢ

 ΓᐒԶቹៜǶঁޣӢ߾ຑྗځǴࠔ

(b) ۺߞ (belief) Ǻޣӧࠔځจࠔౢ܈ຑϐຑሽǶ 

(c) ᄊࡋ (attitude) ǺჹࠔౢܭຑޑϸᔈǶ 

(d) ཀᜫ (intention) ǺջޣЬᢀᒧࠔࢌจޑࠔౢ܈ᐒǶ 

(4) ᒧ (choice) ǺᒧനૈᅈىޣϐሡǶՠΨӢ٤όёႣයϐ

ӢનԶׯᡂǴٯӵǺၗߎલЮ……ϐӢનǶ 
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(5) ᖼວࡕϐ่݀ (outcome) Ǻᖼວ่݀ࡕϩٿࣁǴᅈཀ߾ӣ㎸ډΠԛ

ځǴܤफ़եࣗԿࡋจ۸၈ࠔځჹޣ٣ҹύǹऩόᅈཀǴޑᒧᖼࠔౢ

ᡍΨஒቹៜ۳ޑࠔౢࡕᒧᖼǶ 

 

  ќѦǴБണ(1994)ஒζ܄ᖼޑނՉࣁϩࣁགࠠکᇡࠠޕǶགࠠޑ

ζ܄Ǵࢂჹܭቶນୃӛགय़ǴΨࢂឦܭፂᖼࠠނǹᇡࠠޕǴࢂ߾ჹቶ

ນୃӛჹౢࠔࠔ፦ǴΨ൩߄ࠔౢࢂӧѦϐ܄Ƕ 

 

  ৎሎ (2001) ගрΖঁж܄߄ޣ،ᄊᄬय़Ǵࡰ٠рځύΎӢ

નǺȨࠔจᇡޕᏤӛȩǵȨࠔ፦ᇡޕᏤӛȩǵȨፂ܄ᏤӛȩǵȨሽᇡޕᏤӛȩǵȨಞ

ᄍ܄ᖼວᏤӛȩǵȨࢬՉᇡޕᏤӛȩǵȨၗૻၸॄࡋȩǴᆶঁޑޣΓሽॶᢀ

ևᡉ࣬ᜢǶ 
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ಃΟകಃΟകಃΟകಃΟക ୢڔीᆶၗୢڔीᆶၗୢڔीᆶၗୢڔीᆶၗ 

 

  ҁࣴزϐЬाҞޑӧܭεᏢғૈΚǵߎᒲᢀǵғࠠࢲᄊჹځޣ

،ࠠᄊޑቹៜΚǶࡺଞჹԜЬᚒᇆ୯ϣ࣬ᜢၗՉϩǴ٠ୖԵၗύޑ

ᄊໆࠠࢲϷғ߄ᒲᢀໆߎޑزӆՉጓᇙӝҁࣴ߄ᄊໆࠠࢲғک߄ᒲᢀໆߎ

 ኬჹຝǶܜࣁБԄǴаҘεᏢᏢғޑڔ௦ҔୢزǶҁࣴ߄

 

  ҁകϣϩٿࣁǴಃୢڔीǵಃΒၗᆶϩǶ 

 

 

ಃಃಃಃ ୢڔीᆶፓڔୢीᆶፓڔୢीᆶፓڔୢीᆶፓ 

 

  ҁࣴڔୢزϣхࡴѤঁϩǺঁΓၗǵғࠠࢲᄊໆ߄ǵߎᒲᄊࡋໆ߄ǵ

ࠠޣᄊໆ߄ǶϩձӵΠϟಏǺ 

 

ǵঁΓၗ 

 

  ঁΓၗޑϩх֖܄ձǵᏢଣǵԃભǵૈΚǵۚՐޑӦᗺǴϷР҆ޑ

ޑ๏ϒᆶԾρѺπޑளǴх֖Р҆܌ޑεᏢғёЍଛࢂӦՏǶૈΚǴ൩ޗ

ᖒၗ܌ளǶۚՐޑӦᗺǴЬाࡰࢂᏢғҁΓۚՐӧৎ္ࢂޣ܈ѦஎǴѦஎΨхࡴ

ᏢਠޑஎްǶР҆ޗޑӦՏǴࢂаР҆ᒃΒΓϐύ௲ػำࡋϷᙍભၨଯޣ

ኧу४аࡰࡋำػǶीᆉਔஒ௲߄жࣁ 4Ǵᙍᜪձࡰኧу४а 7Ǵฅࡕஒ

ӦޗӦՏȩǵȨԛଯޗȨനଯࣁӜڮѤભǴϩձࣁளǹ٠ஒϐϩ܌у࣬ޣٿ

ՏȩǵȨԛեޗӦՏȩǵȨനեޗӦՏȩ1Ƕ 

                                                      
覷 ች(饋00粧潢 
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Βǵߎᒲᄊࡋໆ߄ጓᇙ 

 

  ҁࣴߎزᒲᄊࡋໆ߄ϐጓᇙǴЬाࢂаች(2005)ϐߎᒲᄊࡋໆࣁ߄Ь

ືǴ٠ୖԵጰྷ(2000)ǴаϷᐽఘ։(2010)Ǵᒧᆶঅׯрӝҁࣴߎޑزᒲ

ᢀໆ߄ǶԜߎᒲᄊࡋໆ߄வȨֹӄӕཀȩȨӕཀȩȨද೯ȩȨόӕཀȩȨֹӄόӕཀȩ

ϩձ๏ϒ 5Կ 1ϩޑຑໆǴϩኧຫଯ߄Ң಄ӝำࡋຫଯǴϸ߾ϸϐǶ 

 

Οǵғࠠࢲᄊໆ߄ጓᇙ 

 

  ҁࣴزғࢲᄊࡋໆ߄ϐጓᇙǴЬाࢂаች(2005)ϐғࠠࢲᄊໆࣁ߄Ь

ືǴ٠ୖԵ୯ᓪ(1987)ϐғࠠࢲᄊໆ߄Ǵᒧᆶঅׯрӝҁࣴޑزғࠠࢲᄊ

ໆ߄ǶԜғࢲᄊࡋໆ߄வȨֹӄӕཀȩȨӕཀȩȨද೯ȩȨόӕཀȩȨֹӄόӕཀȩ

ϩձ๏ϒ 5Կ 1ϩޑຑໆǴϩኧຫଯ߄Ң಄ӝำࡋຫଯǴϸ߾ϸϐǶ 

 

Ѥǵޣ،ࠠᄊໆ߄ 

 

  ҁЎޣ،ࠠᄊໆ߄ϐጓᇙǴࢂ௦Ҕࠫݓ։(2003)ޑޣ،ࠠᄊໆ

வȨֹӄӕཀȩȨӕཀȩȨද೯ȩȨό߄ࠠᄊໆ،ޣЬືǶԜڀπزࣴࣁ߄

ӕཀȩȨֹӄόӕཀȩϩձ๏ϒ 5Կ 1ϩޑຑໆǴϩኧຫଯ߄Ң಄ӝำࡋຫଯǴ

ϸ߾ϸϐǶ 

 

ಃΒಃΒಃΒಃΒ ၗᆶϩၗᆶϩၗᆶϩၗᆶϩ 

 

  ҁЎаҘεᏢޑᏢғܜࣁኬჹຝǴӅวрୢڔ 400ҽǴӣԏ 394ҽǴځύ
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8ҽࣁคਏୢڔǴԖਏୢڔ 386ҽǶ 

ǵ୷ҁၗ 

 

  ӵ߄ Ԗ܄ኬҁύǴζزҢǴҁࣴ܌3-1 226ΓǴ՞ 58.5%ǹ܄تԖ 159ΓǴ

՞ 41.5%ǶќѦᏢଣ՞๊εӭኧǴࣁ 225 ΓǴ՞ 58%ǹΓЎޗᏢଣԖ 14 ΓǴ

՞ 4%ǹπᏢଣԖ 6 ΓǴ՞ 1%ǹߎᑼᏢଣԖ 44 ΓǴ՞ 11%ǹࡌᏢଣԖ 37 ΓǴ

՞ 10%ǹᏢଣԖ 46 ΓǴ՞ 12%ǹၗႝᏢଣԖ 14 ΓǴ՞ 4%ǶӧԃભޑϩѲ

ǴаԃભکѤԃભޑϩѲനଯǴϩձࣁԃભԖ 117ΓǴ՞ 30%ǴѤԃભࣁ

132ΓǴ՞ 34%ǴځԛࢂΟԃભǴԖ 71ΓǴ՞ 19%ǴԶΒԃભԖ 66ΓǴ՞ 17%Ƕ

Րৎ္ޑεᏢғԖ 72ΓǴ՞ᕴΓኧ 19%ǴԶՐӧѦय़ޑεᏢғԖ 314ΓǴ՞ᕴ

Γኧ 81%Ƕ 

 

  Р҆ޗӦՏޑϩǴаԛեޗӦՏޑϩѲനଯǴԖ 160ΓǴ՞ 41%Ǵځ

ԛࢂԛଯޗӦՏǴԖ 143ΓǴ՞ 37%ǴௗΠٰࢂനեޗӦՏǴԖ 52ΓǴ13%Ǵ

നࢂࡕനଯޗӦՏǴԖ 31ΓǴ՞ 8%ǶёЍଛ܌ளǴךॺஒϐϩࣁৎ္๏ᆶѺ

πᖺǴֹӄৎ္๏ؒԖѺπޑεᏢғ՞๊εӭኧǴԖ 269ΓǴ՞ 70%ǴԶԾρ

ѺπֹӄؒԖ৾ৎ္ᒲޑεᏢғԖ 35ΓǴ՞ 9%ǴௗΠٰࣁ٩ׇৎ္๏ 5000ϡ

аΠޑεᏢғǴԖ 106ΓǴ՞ 27%ǹৎ္๏ 5000~8000ϡޑεᏢғԖ 150ΓǴ

՞ 39%ǹৎ္๏ 8000ϡаޑεᏢғԖ 97ΓǴ՞ 25%ǹԶѺπᖺ 5000ϡаΠ

Ԗޑ 62ΓǴ՞ 70%ǹѺπᖺ 5000~10000ϡޑԖ 34ΓǴ՞ 34.9%ǹѺπᖺ

10000~1500ϡޑԖ 19ΓǴ՞ 19.5%ǹѺπᖺ 15000ϡаޑԖ 2ΓǴᖿܭ߈ 0Ƕ 
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߄ 3-1 ୷ҁၗ 

 

 Γኧ ԭϩК 

 ܄

ձ 

 ғ 159Γ 41.5%ت

ζғ 226Γ 58.5% 

Ꮲ 

ଣ 

ձ 

ΓЎޗᏢଣ 14Γ 4% 

πᏢଣ 6Γ 1% 

 ᑼᏢଣ 44Γ 11%ߎ

 ᑐᏢଣ 37Γ 10%ࡌ

Ꮲଣ 225Γ 58% 

Ꮲଣ 46Γ 12% 

ၗႝᏢଣ 14Γ 4% 

ԃ 

ભ 

ԃભ 117Γ 30% 

Βԃભ 66Γ 17% 

Οԃભ 71Γ 19% 

Ѥԃભ 132Γ 34% 

ۚՐ

Ӧᗺ 

ৎ္ 72Γ 19% 

Ѧஎ 314Γ 81% 

 ޗ

 

Ӧ 

Տ 

ଯޗӦՏ 31Γ 8% 

ԛଯޗӦՏ 143Γ 37% 

ԛեޗӦՏ 160Γ 41% 

നեޗӦՏ 52Γ 13% 

ৎ 

္ 

๏ 

0ϡ 35Γ 9% 

5000ϡаΠ 106Γ 27% 

5000~8000ϡ 150Γ 39% 

8000ϡа 97Γ 25% 

Ѻ 

π 

ԏ 

Ε 

0ϡ 269Γ 70 % 

5000ϡаΠ 62Γ 16% 

5000~10000ϡ 34Γ 34.9% 

10000~1500ϡ 19Γ 19.5% 

15000ϡа 2Γ ᖿܭ߈ 0% 

ၗٰྍǺҁЎԾՉ 
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Βǵғࠠࢲᄊୢڔፓ 

 

όکՉǵᆒѺಒᆉǵᐱҥԾЬࢬബཥࣁѤঁय़ӛǴϩձࣁᄊϩࠠࢲॺஒғך    

๓ҬሞǶঁय़ӛǴӚԖӭঁୢᚒǴךॺϩձीǴ٠ᄔा߄ܭ 3-2ǵ3-3ǵ3-4

ᆶ 3-5ύǶ 

 

    २ӃǴȨബཥࢬՉȩय़ӛύΞϩࣁѤঁᚒҞǴϩձࣁȨ഻ךऀനཥࢬՉޑ

ՊܺȩǵȨࡐךᜢݙਔۘࢬՉૻޑ৲ȩǵȨ၂ߵᓀڈᐟࢲޑᡣࡐךᑫᏟȩϷȨך

഻ЬଓཥၗૻȩǶӵ߄ ᐟڈᓀߵᚒҞȨ၂ޑҢǴεᏢғӧԜय़ӛ܌3-2

کதӕཀᆶӕཀΓኧᕴߚЬଓཥၗૻȩύǴ഻ךᑫᏟȩϷȨࡐךᡣࢲޑ

ຬၸϤԋǴόӕཀᆶߚதόӕཀΓኧѝ՞ཱུϿϩǶԶӧȨࡐךᜢݙਔۘࢬՉޑ

ૻ৲ȩύǴߚதӕཀᆶӕཀ՞ΑᕴΓኧޑ 38%Ǵߚதόӕཀᆶόӕཀ՞ΑᕴΓኧ

ޑ 29%ǴځᎩࣁ߾ද೯ǴӧȨ഻ךऀനཥࢬՉޑՊܺȩύߚதӕཀᆶӕཀ՞Α

ᕴΓኧޑ 34%Ǵද೯՞ΑᕴΓኧޑ 47%ǴځᎩߚࣁ߾தόӕཀᆶόӕཀǶ 

 

ӆٰ൩ࢂғࠠࢲᄊύޑȨᆒѺಒᆉȩय़ӛǶȨᆒѺಒᆉȩޑय़ӛΞϩࣁϖঁ

ᚒҞǴϩձࣁȨךதݙཀεሽޑቶ܈৲ȩǵȨᖼނਔךЬሽᗋሽȩǵȨ،

ᒲȩϷȨೀߎ٬Ҕޑϩଛਔ໔ϷԖीฝޑִ๓ךӃКΟৎȩǵȨךᖼວۓ

٣ךۓӃհᓉࡘԵࡕӆ،ۓȩǶӵ߄ ᚒޑҢǴεᏢғӧԜय़ӛ܌3-3

ҞȨ،ۓᖼວךӃКΟৎȩύǴߚதӕཀᆶӕཀޑᕴΓኧکଯၲΎԋаǴ

Ȩךதݙཀεሽޑቶ܈৲ȩϷȨೀ٣ךۓӃհᓉࡘԵࡕӆ،ۓȩ

ύǴߚதӕཀᆶӕཀΓኧᕴ֡کԖϤԋǴӧȨךִ๓ޑϩଛਔ໔ϷԖीฝ٬ޑ

Ҕߎᒲȩύߚޑதӕཀᆶӕཀ܌՞ᕴΓኧکΨԖϖԋ่݀ޑǴԶȨᖼނਔךЬ

ሽᗋሽȩύߚޑதӕཀᆶӕཀ՞ΑᕴΓኧޑ 33%Ǵද೯՞ΑᕴΓኧޑ 48%Ǵ

 தόӕཀᆶόӕཀǶߚࣁ߾Ꭹځ
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߄ 3-2 ബཥࢬՉय़ӛ 

 

 ᒧ Γኧ ԭϩК% 

ബ

ཥ

ࢬ

Չ 

 ՊܺޑՉࢬऀനཥ഻ך

 தӕཀ 30 8%ߚ

ӕཀ 101 26% 

ද೯ 181 47% 

όӕཀ 45 12% 

 தόӕཀ 25 6%ߚ

 ৲ૻޑՉࢬਔۘݙᜢࡐך

 தӕཀ 32 8%ߚ

ӕཀ 118 30% 

ද೯ 155 40% 

όӕཀ 48 12% 

 தόӕཀ 29 7%ߚ

၂ߵᓀڈᐟࢲޑᡣך

 ᑫᏟࡐ

 தӕཀ 53 14%ߚ

ӕཀ 168 43% 

ද೯ 130 34% 

όӕཀ 22 6% 

 தόӕཀ 9 2%ߚ

 Ьଓཥၗૻ഻ך

 தӕཀ 60 16%ߚ

ӕཀ 178 46% 

ද೯ 129 33% 

όӕཀ 11 3% 

 தόӕཀ 4 1%ߚ

ၗٰྍǺҁЎԾՉ 

 

ฅࢂࡕғࠠࢲᄊύޑȨᐱҥԾЬȩय़ӛǶȨᐱҥԾЬȩޑय़ӛύΞϩࣁΟঁ

ᚒҞǴϩձࣁȨךਔதሡा٩ձΓٰךࣁ،ۓȩǵȨࡐӭ٣഻ךԾρٰȩ

ϷȨჹҺՖ٣ךૈԖԾρޑགྷݤȩǶҗ߄ 3-4ёวǴεᏢғӧԜय़ӛޑᚒ

ҞȨࡐӭ٣഻ךԾρٰȩϷȨჹҺՖ٣ךૈԖԾρޑགྷݤȩύߚޑதӕ

ཀᆶӕཀӚ՞ᕴΓኧޑ ک67% 63%Ǵ֡ຬၸϤԋаǴԶߚதόӕཀᆶόӕཀ

ѝ՞ΑཱུϿϩǴեܭ 10%ǶӧȨךਔதሡा٩ձΓٰךࣁ،ۓȩޑᚒҞ

ύǴߚதӕཀᆶӕཀ՞ΑᕴΓኧޑ 30%Ǵද೯՞ΑᕴΓኧޑ 36%ǴځᎩߚࣁ߾

தόӕཀᆶόӕཀǶ
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߄ 3-3 ᆒѺಒᆉय़ӛ 

 

ᆒ

Ѻ

ಒ

ᆉ 

܈ቶޑཀεሽݙதך

৲ 

 தӕཀ 70 18%ߚ

ӕཀ 156 40% 

ද೯ 129 33% 

όӕཀ 20 5% 

 தόӕཀ 7 2%ߚ

ᖼނਔךЬሽᗋሽ 

 தӕཀ 22 6%ߚ

ӕཀ 104 27% 

ද೯ 184 48% 

όӕཀ 56 14% 

 தόӕཀ 16 4%ߚ

ӃКΟךᖼວۓ،

ৎ 

 தӕཀ 91 24%ߚ

ӕཀ 180 47% 

ද೯ 89 23% 

όӕཀ 17 4% 

 தόӕཀ 5 1%ߚ

ϩଛਔ໔ϷԖޑִ๓ך

ीฝ٬ޑҔߎᒲ 

 தӕཀ 50 13%ߚ

ӕཀ 138 36% 

ද೯ 159 41% 

όӕཀ 24 6% 

 தόӕཀ 11 3%ߚ

ೀ٣ךۓӃհᓉ

 ۓ،ӆࡕԵࡘ

 தӕཀ 60 16%ߚ

ӕཀ 178 46% 

ද೯ 129 33% 

όӕཀ 11 3% 

 தόӕཀ 4 1%ߚ

ၗٰྍǺҁЎԾՉ 
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߄ 3-4 ᐱҥԾЬय़ӛ 

 

ᐱ

ҥ

Ծ

Ь 

ࣁਔதሡा٩ձΓٰך

 ۓ،ך

 தӕཀ 24 6%ߚ

ӕཀ 94 24% 

ද೯ 141 36% 

όӕཀ 97 25% 

 தόӕཀ 26 7%ߚ

 Ծρ഻ٰךӭ٣ࡐ

 தӕཀ 71 18%ߚ

ӕཀ 190 49% 

ද೯ 104 27% 

όӕཀ 14 4% 

 தόӕཀ 3 1%ߚ

ჹҺՖ٣ךૈԖԾρ

 ݤགྷޑ

 தӕཀ 60 16%ߚ

ӕཀ 181 47% 

ද೯ 116 30% 

όӕཀ 23 6% 

 தόӕཀ 2 1%ߚ

ၗٰྍǺҁЎԾՉ 

 

നࢂࡕғࠠࢲᄊύޑȨό๓Ҭሞȩय़ӛǶȨό๓Ҭሞȩޑय़ӛύΞϩࣁΟঁ

ᚒҞǴϩձࣁȨӧიᡏύǴࡐךϿЬӃ໒αၟձΓᇥ၉ȩǵȨךЬѐᇡό

ኬܻޑ϶ȩϷȨך೯தሡाߏࡐࢤਔ໔ωૈܻک϶ѺԋТȩǶҗ߄ 3-5ᡉ

ҢǴεᏢғӧȨό๓Ҭሞȩޑय़ӛޑᚒҞȨךЬѐᇡόኬܻޑ϶ȩύޑ

ޑதӕཀᆶӕཀ՞ᕴΓኧߚ 46%Ǵᖿܭ߈ϖԋǴՠӧȨך೯தሡाߏࡐࢤਔ໔

ωૈܻک϶ѺԋТȩύߚޑதӕཀᆶӕཀࠅΨ՞ΑᕴΓኧޑ 43%ǶԶӧȨӧი

ᡏύǴࡐךϿЬӃ໒αၟձΓᇥ၉ȩᚒҞύߚޑதӕཀᆶӕཀ՞ΑᕴΓኧޑ

30%Ǵද೯՞ΑᕴΓኧޑ 32%Ǵߚதόӕཀᆶόӕཀ՞Α 37%Ƕ
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߄ 3-5 ό๓Ҭሞय़ӛ 

 

ό

๓

Ҭ

ሞ 

ӧიᡏύǴࡐךϿЬӃ

໒αၟձΓᇥ၉ 

 தӕཀ 30 8%ߚ

ӕཀ 86 22% 

ද೯ 124 32% 

όӕཀ 107 28% 

 தόӕཀ 35 9%ߚ

ޑЬѐᇡόኬך

ܻ϶ 

 தӕཀ 39 10%ߚ

ӕཀ 141 36% 

ද೯ 157 41% 

όӕཀ 34 9% 

 தόӕཀ 11 3%ߚ

ਔ໔ࢤߏࡐ೯தሡाך

ωૈܻک϶ѺԋТ 

 தӕཀ 59 15%ߚ

ӕཀ 109 28% 

ද೯ 111 29% 

όӕཀ 79 20% 

 தόӕཀ 24 6%ߚ

ၗٰྍǺҁЎԾՉ 

 

Οǵߎᒲᢀୢڔፓ 

 

ǵᙣǵขቾҺǵமॐߞᒲߎࣁϖঁय़ӛǴϩձࣁᒲᢀϩߎॺஒך    

ϷӦՏӜఈǴϩձ߄ӈܭ 3-6Կ 3-10ύǶ 

 

ȨߎᒲߞҺȩय़ӛύΞϩঁٿࣁᚒҞǴϩձࣁȨ܌ߞ࣬ךԖ٣ૈҔᒲٰ

ှ،ȩϷȨߞ࣬ךᒲૈךࣁٰࡐεૈޑໆȩǶӵ߄ ᒲߎҢǴεᏢғӧȨ܌3-6

தόӕཀᆶόӕߚޑԖ٣ૈҔᒲٰှ،ȩύ܌ߞ࣬ךᚒҞȨޑय़ӛޑҺȩߞ

ཀ՞ᕴΓኧޑ 66%ǴຬၸϤԋаޑΓόᇡ܌ࣁԖ٣ૈҔᒲٰှ،ǴՠӧȨך

ޑΨ՞ΑᕴΓኧࠅதӕཀᆶӕཀߚޑໆȩύૈޑεࡐٰךࣁᒲૈߞ࣬ 53%Ǵᡉ

ҢԖϖԋޑΓϝᇡࣁᒲૈࣁдॺٰࡐεૈޑໆǶ 
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߄  Һय़ӛߞᒲߎ 3-6

 ᒧ Γኧ ԭϩК% 

ߎ

ᒲ

ߞ

Һ 

Ԗ٣ૈҔᒲ܌ߞ࣬ך

ٰှ، 

 தӕཀ 11 3%ߚ

ӕཀ 32 8% 

ද೯ 83 21% 

όӕཀ 154 40% 

 தόӕཀ 102 26%ߚ

εࡐٰךࣁᒲૈߞ࣬ך

 ໆૈޑ

 தӕཀ 49 13%ߚ

ӕཀ 154 40% 

ද೯ 128 33% 

όӕཀ 40 10% 

 தόӕཀ 11 3%ߚ

ၗٰྍǺҁЎԾՉ 

 

߄ 3-7 மॐय़ӛ 

ம

ॐ



 

ЈόӳޑਔংǴך

 ᆣࢻ࠹ᒲٰ

 தӕཀ 21 5%ߚ

ӕཀ 46 12% 

ද೯ 119 31% 

όӕཀ 124 32% 

 தόӕཀ 72 19%ߚ

ޑதວ٤Ծρόሡाך

ܿՋ 

 தӕཀ 21 5%ߚ

ӕཀ 58 15% 

ද೯ 131 34% 

όӕཀ 127 33% 

 தόӕཀ 45 12%ߚ

ѝाيᜐᗋԖᒲǴό

൩ளࡐᜤၸ 

 தӕཀ 13 3%ߚ

ӕཀ 17 4% 

ද೯ 70 18% 

όӕཀ 152 39% 

 தόӕཀ 130 34%ߚ

ჱᜫҁᒲӸଆٰǴаഢך

όਔϐሡ 

 தӕཀ 77 20%ߚ

ӕཀ 158 41% 

ද೯ 121 31% 

όӕཀ 23 6% 

 தόӕཀ 3 1%ߚ

ၗٰྍǺҁЎԾՉ 
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    ӆٰߎࢂᒲᢀύޑȨமॐȩय़ӛǶȨமॐȩޑय़ӛύΞϩࣁѤঁᚒ

ҞǴϩձࣁȨЈόӳޑਔংǴךᒲٰࢻ࠹ᆣȩǵȨךதວ٤Ծρόሡ

ाܿޑՋȩǵȨѝाيᜐᗋԖᒲǴό൩ளࡐᜤၸȩϷȨךჱᜫҁᒲӸଆٰǴ

аഢόਔϐሡȩǶӵ߄ يᚒҞȨѝाޑय़ӛޑȩҢǴεᏢғӧȨமॐ܌3-7

ᜐᗋԖᒲǴό൩ளࡐᜤၸȩύߚޑதόӕཀᆶόӕཀ՞ᕴΓኧޑ 73%Ǵ

ଯၲΎԋаǴӧȨךჱᜫҁᒲӸଆٰǴаഢόਔϐሡȩύߚޑதӕཀᆶӕཀΨ

՞ΑᕴΓኧޑϤԋǶԶӧȨЈόӳޑਔংǴךᒲٰࢻ࠹ᆣȩᚒҞύޑ

ޑதӕཀᆶӕཀ՞ΑᕴΓኧߚ 17%Ǵද೯՞ΑᕴΓኧޑ 31%Ǵߚதόӕཀᆶό

ӕཀ՞Α 51%ǴӧȨךதວ٤ԾρόሡाܿޑՋȩᚒҞύߚޑதӕཀᆶӕཀ՞

ΑᕴΓኧޑ 20%Ǵද೯՞ΑᕴΓኧޑ 34%Ǵߚதόӕཀᆶόӕཀ՞Α 45%Ƕ 

 

ฅߎࢂࡕᒲᢀύޑȨᙣԵቾȩय़ӛǶȨᙣԵቾȩޑय़ӛύΞϩࣁΟঁᚒ

ҞǴϩձࣁȨਔǴόᆅߎᚐӭϿǴךซᒕό،ȩǵȨߚךதమཱԾρي

ԵԾρሡࡘвಒךਔংޑނᖼ܈ӸීЊ္ԖӭϿᒲȩϷȨӧԛ܈

όሡा೭ኬܿޑՋȩǶҗ߄ 3-8ᡉҢǴεᏢғӧȨᙣԵቾȩޑय़ӛޑᚒҞȨך

ךਔংޑނᖼ܈ӸීЊ္ԖӭϿᒲȩϷȨӧԛ܈يதమཱԾρߚ

вಒࡘԵԾρሡόሡा೭ኬܿޑՋȩύߚޑதӕཀᆶӕཀӚ՞ᕴΓኧޑ 67%

ک 62%Ǵ֡ຬၸԋϤаǴߚதόӕཀᆶόӕཀѝ՞ΑཱུϿϩǴեܭ 10%Ƕ

ԶӧȨਔǴόᆅߎᚐӭϿǴךซᒕό،ȩᚒҞύߚޑதӕཀᆶӕཀ՞Α

ᕴΓኧޑ 38%Ǵද೯՞ΑᕴΓኧޑ 35%Ǵߚதόӕཀᆶόӕཀ߾՞Α 25%Ƕ 

 

ௗߎࢂᒲᢀύޑȨขቾόӼȩय़ӛǶȨขቾόӼȩޑय़ӛύΞϩࣁѤঁᚒ

ҞǴϩձࣁȨܻ϶ୢޑךډ୍ݩރਔǴךགډขቾόӼȩǵȨךளԾρ

ؒԖૈΚѐׯᡂԾρޑ୍ݩރȩǵȨךࡐᏼኁԾρޑᔮݩރȩϷȨགԾρ

ӸޑᒲᕴࢂόȩǶҗ߄ 3-9ᡉҢǴεᏢғӧȨขቾόӼȩޑय़ӛޑᚒҞȨך
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ளԾρؒԖૈΚѐׯᡂԾρޑ୍ݩރȩύߚޑதόӕཀᆶόӕཀ՞ᕴΓኧޑ

56%ǴԶӧȨགԾρӸޑᒲᕴࢂόȩύߚޑதӕཀᆶӕཀΨ՞ΑᕴΓኧޑ

56%ǴکȨךளԾρؒԖૈΚѐׯᡂԾρޑ୍ݩރȩύߚޑதόӕཀᆶόӕ

ཀኬ֡ຬၸԋϖԋаǴԶӧȨܻ϶ୢޑךډ୍ݩރਔǴךགډขቾ

όӼȩᚒҞύޑද೯՞ΑᕴΓኧޑ 35%Ǵߚதόӕཀᆶόӕཀ՞Α 48%ǴځᎩ

தӕཀᆶӕߚޑȩᚒҞύݩރᔮޑᏼኁԾρࡐךதӕཀᆶӕཀǴӧȨߚࣁ߾

ཀ՞ΑᕴΓኧޑ 29%Ǵද೯՞ΑᕴΓኧޑ 35%Ǵߚதόӕཀᆶόӕཀ߾՞Α 35%Ƕ 

 

߄ 3-8 ᙣԵቾय़ӛ 

 

ᙣ



Ե

ቾ 

ਔǴόᆅߎᚐӭϿǴ

 ،ซᒕόך

 தӕཀ 48 12%ߚ

ӕཀ 102 26% 

ද೯ 135 35% 

όӕཀ 79 20% 

 தόӕཀ 18 5%ߚ

Ӹ܈يதమཱԾρߚך

ීЊ္ԖӭϿᒲ 

 தӕཀ 102 26%ߚ

ӕཀ 160 41% 

ද೯ 85 22% 

όӕཀ 29 7% 

 தόӕཀ 6 2%ߚ

ӧԛ܈ᖼޑނਔ

ংךвಒࡘԵԾρሡ

όሡा೭ኬܿޑՋ 

 தӕཀ 58 15%ߚ

ӕཀ 187 48% 

ද೯ 118 30% 

όӕཀ 16 4% 

 தόӕཀ 3 1%ߚ

ၗٰྍǺҁЎԾՉ 
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߄ 3-9 ขቾόӼय़ӛ 

 

ข

ቾ

ό

Ӽ 

ܻ϶ୢޑךډ୍ݩރ

ਔǴךགډขቾόӼ 

 தӕཀ 10 3%ߚ

ӕཀ 54 14% 

ද೯ 134 35% 

όӕཀ 143 37% 

 தόӕཀ 41 11%ߚ

ׯளԾρؒԖૈΚѐך

ᡂԾρޑ୍ݩރ 

 தӕཀ 12 3%ߚ

ӕཀ 51 13% 

ද೯ 102 26% 

όӕཀ 155 40% 

 தόӕཀ 62 16%ߚ

ރᔮޑᏼኁԾρࡐך

 ݩ

 தӕཀ 27 7%ߚ

ӕཀ 87 22% 

ද೯ 134 35% 

όӕཀ 99 26% 

 தόӕཀ 35 9%ߚ

གԾρӸޑᒲᕴࢂό 

 தӕཀ 78 20%ߚ

ӕཀ 139 36% 

ද೯ 98 25% 

όӕཀ 43 11% 

 தόӕཀ 24 6%ߚ

ၗٰྍǺҁЎԾՉ 

 

നߎࢂࡕᒲᢀύޑȨӦՏӜఈȩय़ӛǶȨӦՏӜఈȩޑय़ӛύΞϩࣁΟঁᚒ

ҞǴϩձࣁȨךᇡࣁᒲکӦՏӜఈࢂฝဦޑȩǵȨ഻ᖼວό಄ӝԾρᔮૈ

ΚޑӜจٰܩଯԾρޑሽॶȩϷȨჹܭᔮૈΚၨৡޑΓǴךԖᅿᓬຫགȩǶ

җ߄ 3-10ᡉҢǴεᏢғӧȨӦՏӜఈȩޑय़ӛޑᚒҞȨ഻ᖼວό಄ӝԾρ

ᔮૈΚޑӜจٰܩଯԾρޑሽॶȩϷȨჹܭᔮૈΚၨৡޑΓǴךԖᅿᓬຫ

གȩύߚޑதόӕཀᆶόӕཀӚ՞ᕴΓኧޑ ک74% 76%Ǵ֡ଯၲΎԋаǴԶ

ӧߚதӕཀᆶӕཀѝ՞ΑཱུϿϩǴѝӚ՞Α کᒲࣁᇡךǶԶӧȨ่݀ޑ6%

ӦՏӜఈࢂฝဦޑȩᚒҞύߚޑதӕཀᆶӕཀ՞ΑᕴΓኧޑ 27%Ǵද೯Ψ՞

ΑᕴΓኧޑ 27%Ǵߚதόӕཀᆶόӕཀ߾՞Α 45%Ƕ 
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߄ 3-10 ӦՏӜఈय़ӛ 

 

Ӧ

Տ

Ӝ

ఈ 

ฝࢂӦՏӜఈکᒲࣁᇡך

ဦޑ 

 தӕཀ 26 7%ߚ

ӕཀ 76 20% 

ද೯ 106 27% 

όӕཀ 107 28% 

 தόӕཀ 67 17%ߚ

഻ᖼວό಄ӝԾρᔮ

ૈΚޑӜจٰܩଯԾρޑ

ሽॶ 

 தӕཀ 5 1%ߚ

ӕཀ 18 5% 

ද೯ 71 18% 

όӕཀ 143 37% 

 தόӕཀ 145 37%ߚ

ჹܭᔮૈΚၨৡޑΓǴ

 Ԗᅿᓬຫགך

 தӕཀ 13 3%ߚ

ӕཀ 10 3% 

ද೯ 65 17% 

όӕཀ 136 35% 

 தόӕཀ 158 41%ߚ

ၗٰྍǺҁЎԾՉ 

 

Ѥǵޣ،ୢڔፓ 

 

ǵޕǵሽᇡޕจᇡࠔǵޕ፦ᇡࠔଯࣁΖঁय़ӛǴϩձࣁϩ،ޣॺஒך    

ܭӈ߄Ǵϩձ܄ǵҶ໕ুǵፂᏤӛϷಞᄍޕǵၗૻᇡޕՉᇡࢬ 3-11Կ 3-18Ƕ 

 

    २ӃǴȨଯࠔ፦ᇡޕȩय़ӛύΞϩঁٿࣁᚒҞǴϩձࣁȨᖼວܿՋޑനᓬӃ

Եໆࢂଯࠔ፦ȩϷȨךόᜏٌधޑѐ൨פനଯࠔ፦ࠔౢޑȩǶҗ߄ 3-11ᡉҢǴ

εᏢғӧȨଯࠔ፦ᇡޕȩޑय़ӛޑᚒҞȨᖼວܿՋޑനᓬӃԵໆࢂଯࠔ፦ȩύޑ

ޑதӕཀᆶӕཀ՞ᕴΓኧߚ 54%ǴՠӧȨךόᜏٌधޑѐ൨פനଯࠔ፦ࠔౢޑȩ

ύߚޑதӕཀᆶӕཀࠅѝ՞ΑᕴΓኧޑ 23%Ƕ 

 

    ௗࢂࠠޣᄊύޑȨࠔจᇡޕȩय़ӛǶȨࠔจᇡޕȩޑय़ӛύΞϩٿࣁ
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ঁᚒҞǴϩձࣁȨ഻ךᖼວޕӜࠔȩϷȨךᇡࣁԖจηૈࠔ๏ךനӳࠔޑ፦ȩǶ

җ߄ 3-12ᡉҢǴεᏢғӧȨࠔจᇡޕȩޑय़ӛޑᚒҞȨ഻ךᖼວޕӜࠔȩϷ

ȨךᇡࣁԖจηૈࠔ๏ךനӳࠔޑ፦ȩύߚޑதӕཀᆶӕཀߚکதόӕཀᆶό

ӕཀؒԖձޑᡉǴӚ՞ᕴΓኧޑΟԋѰѓǴѝԖȨךᇡࣁԖจηૈࠔ

๏ךനӳࠔޑ፦ȩύߚޑதӕཀᆶӕཀ܌՞ޑᕴΓኧԖډᖿܭ߈ѤԋǶ 

 

߄ 3-11 ଯࠔ፦ᇡޕय़ӛ 

 

 ᒧ Γኧ ԭϩК% 

ଯ

ࠔ

፦

ᇡ

 ޕ

ᖼວܿՋޑനᓬӃԵໆࢂ

ଯࠔ፦ 

 தӕཀ 42 11%ߚ

ӕཀ 168 43% 

ද೯ 127 33% 

όӕཀ 37 10% 

 தόӕཀ 8 2%ߚ

നפѐ൨ޑόᜏٌधך

ଯࠔ፦ࠔౢޑ 

 தӕཀ 24 6%ߚ

ӕཀ 67 17% 

ද೯ 159 41% 

όӕཀ 102 26% 

 தόӕཀ 30 8%ߚ

ၗٰྍǺҁЎԾՉ 

 

߄  य़ӛޕจᇡࠔ 3-12

 

ࠔ

จ

ᇡ

 ޕ

 ࠔӜޕᖼວ഻ך

 தӕཀ 13 3%ߚ

ӕཀ 101 26% 

ද೯ 144 37% 

όӕཀ 88 23% 

 தόӕཀ 36 9%ߚ

ך๏ૈࠔԖจηࣁᇡך

നӳࠔޑ፦ 

 தӕཀ 17 4%ߚ

ӕཀ 141 36% 

ද೯ 122 32% 

όӕཀ 80 21% 

 தόӕཀ 22 6%ߚ

ၗٰྍǺҁЎԾՉ 
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ӆٰࢂࠠޣᄊύޑȨሽᇡޕȩय़ӛǴȨሽᇡޕȩޑय़ӛύΞϩٿࣁ

ঁᚒҞǴϩձࣁȨךதݙཀሽǴނࢂ܈ຬ܌ॶޑࠔȩϷȨך೯தᒧ

КၨޑەߡٰࠔᖼວȩǶҗ߄ 3-13ᡉҢǴεᏢғӧȨሽᇡޕȩޑय़ӛޑᚒҞ

Ȩך೯தᒧКၨޑەߡٰࠔᖼວȩύߚޑதӕཀᆶӕཀ՞ᕴΓኧޑ 66%Ǵ

ຬၸϤԋаǴԶӧȨךதݙཀሽǴނࢂ܈ຬ܌ॶޑࠔȩύߚޑதӕཀ

ᆶӕཀࣗԿ՞ᕴΓኧޑΎԋǴᡉҢӧԖΎԋޑεᏢғᒧКၨޑەߡٰࠔ

ᖼວǴӧߚதӕཀᆶӕཀѝ՞ΑཱུϿϩǴեܭ  Ƕ่݀ޑ7%

 

ٿࣁय़ӛύΞϩޑȩޕȩय़ӛǶȨሽᇡޕȨሽᇡޑᄊύࠠޣԛǴځ

ঁᚒҞǴϩձࣁȨךதݙཀሽǴނࢂ܈ຬ܌ॶޑࠔȩϷȨך೯தᒧ

КၨޑەߡٰࠔᖼວȩǶҗ߄ 3-13ᡉҢǴεᏢғӧȨሽᇡޕȩޑय़ӛޑᚒҞ

Ȩך೯தᒧКၨޑەߡٰࠔᖼວȩύߚޑதӕཀᆶӕཀ՞ᕴΓኧޑ 66%Ǵ

ຬၸϤԋаǴԶӧȨךதݙཀሽǴނࢂ܈ຬ܌ॶޑࠔȩύߚޑதӕཀ

ᆶӕཀࣗԿ՞ᕴΓኧޑΎԋǴᡉҢӧԖΎԋޑεᏢғᒧКၨޑەߡٰࠔ

ᖼວǴӧߚதӕཀᆶӕཀѝ՞ΑཱུϿϩǴեܭ  Ƕ่݀ޑ7%

 

߄ 3-13 ሽᇡޕय़ӛ 

ሽ



ᇡ

 ޕ

ࢂ܈ཀሽǴݙதך

 ࠔޑॶ܌ຬނ

 தӕཀ 68 18%ߚ

ӕཀ 202 52% 

ද೯ 93 24% 

όӕཀ 13 3% 

 தόӕཀ 6 2%ߚ

ޑەߡ೯தᒧКၨך

ٰࠔᖼວ 

 தӕཀ 47 12%ߚ

ӕཀ 172 44% 

ද೯ 136 35% 

όӕཀ 25 6% 

 தόӕཀ 2 1%ߚ

ၗٰྍǺҁЎԾՉ 

 

ௗࢂࠠޣᄊύޑȨࢬՉᇡޕȩय़ӛǶȨࢬՉᇡޕȩޑय़ӛύΞϩࣁΟ
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ঁᚒҞǴϩձࣁȨ഻ךᖼວۑനཥࢬՉޑࠔȩǵȨ഻ךόᘐ׳ޑཥԾρޑ

ܿՋǴوߥӧਔሰޑӾᆄȩϷȨࣁΑᡂϯǴךόӕޑ۫٠ᒧόӕޑ

߄จीȩǶӵࠔ ᖼວ഻ךᚒҞȨޑय़ӛޑȩޕՉᇡࢬҢǴεᏢғӧȨ܌3-14

ۑനཥࢬՉޑࠔȩϷȨࣁΑᡂϯǴךόӕޑ۫٠ᒧόӕࠔޑจ

ीȩύߚޑதӕཀᆶӕཀ֡՞ᕴΓኧޑѤԋǴՠӧȨ഻ךόᘐ׳ޑཥԾρܿޑ

ՋǴوߥӧਔሰޑӾᆄȩύߚޑதӕཀᆶӕཀࠅѝΑ՞ᕴΓኧޑ 15%Ƕ 

 

ӆٰࢂࠠޣᄊύޑȨၗૻᇡޕȩय़ӛǶȨၗૻᇡޕȩޑय़ӛύΞϩٿࣁ

ঁᚒҞǴϩձࣁȨךளډຫӭ࣬ᜢౢޑࠔၗૻਔǴךຫᜤΠۓ،Јрനӳޑ

߄ᘋȩǶӵ֚ࡐךਔং٬ޑจीёаᒧࠔȩϷȨԖӭۓ، ҢǴε܌3-15

ᏢғӧȨၗૻᇡޕȩޑय़ӛޑᚒҞȨךளډຫӭ࣬ᜢౢޑࠔၗૻਔǴךຫᜤΠ

ᘋȩύ֚ࡐךਔং٬ޑจीёаᒧࠔȩϷȨԖӭۓ،ޑЈрനӳ،ۓ

ޑதӕཀᆶӕཀӚ՞ᕴΓኧߚޑ 57%Ϸ 52%Ǵ֡ຬၸϖԋаǴԶӧߚதόӕ

ཀᆶόӕཀύѝ՞ΑϿϩǴեٿܭԋ่݀ޑǴᡉҢӧޑεᏢғԖຬၸϖԋ

 ЈǶ،ۓᜤΠࡐᒧਔ܈ຫӭၗૻډΓளޑ

 

ࠠޣᄊύޑȨҶ໕ুȩय़ӛΞϩࣁΟঁᚒҞǴϩձࣁȨӧޑךғࢲύǴ

ຉࢂόё܈લࢲޑȩǵȨךளຉᖼࢂނҹੁࡐਔ໔٣ޑȩϷȨך

߄ȩǶӵזٰךࣁૈٗࣁຉǴӢ഻ࡐ ҢǴεᏢғӧȨҶ໕ুȩ܌3-16

தӕཀᆶӕཀߚޑ٣ȩύޑਔ໔ੁࡐҹࢂނளຉᖼךᚒҞȨޑय़ӛޑ

՞ᕴΓኧޑ 19%ǴեٿܭԋǶӧȨ഻ࡐךຉǴӢךࣁૈٗࣁٰזȩύޑ

ޑதόӕཀᆶόӕཀ՞ᕴΓኧߚ 15%ǴΨӕኬեٿܭԋǴԶӧȨӧޑךғࢲύǴ

ຉࢂόё܈લࢲޑȩᚒҞύߚޑதӕཀᆶӕཀ՞ΑᕴΓኧޑ 38%Ǵද೯

Ψ՞ΑᕴΓኧޑ 32%Ǵߚதόӕཀᆶόӕཀ߾՞Α 29%Ƕ 
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߄  य़ӛޕՉᇡࢬ 3-14

 

ࢬ

Չ

ᇡ

 ޕ

Չࢬനཥۑᖼວ഻ך

 ࠔޑ

 தӕཀ 11 3%ߚ

ӕཀ 75 19% 

ද೯ 187 48% 

όӕཀ 81 21% 

 தόӕཀ 28 7%ߚ

ޑཥԾρ׳ޑόᘐ഻ך

ܿՋǴوߥӧਔሰޑӾ

ᆄ 

 தӕཀ 12 3%ߚ

ӕཀ 48 12% 

ද೯ 162 42% 

όӕཀ 93 24% 

 தόӕཀ 67 17%ߚ

όӕךΑᡂϯǴࣁ

จࠔޑ۫٠ᒧόӕޑ

ी 

 தӕཀ 21 5%ߚ

ӕཀ 137 35% 

ද೯ 138 36% 

όӕཀ 56 14% 

 தόӕཀ 30 8%ߚ

ၗٰྍǺҁЎԾՉ 

 

߄ 3-15 ၗૻᇡޕय़ӛ 

 

ၗ

ૻ

ᇡ

 ޕ

ךளډຫӭ࣬ᜢౢޑࠔ

ၗૻਔǴךຫᜤΠۓ،Ј

рനӳۓ،ޑ 

 தӕཀ 56 14%ߚ

ӕཀ 165 43% 

ද೯ 115 30% 

όӕཀ 33 9% 

 தόӕཀ 13 3%ߚ

Ԗӭࠔจीёаᒧ

 ᘋ֚ࡐךਔং٬ޑ

 தӕཀ 46 12%ߚ

ӕཀ 155 40% 

ද೯ 113 29% 

όӕཀ 51 13% 

 தόӕཀ 17 4%ߚ

ၗٰྍǺҁЎԾՉ 



金錢觀、生活型態與消費者行為 

30 

逢甲大學學生報告 e-Paper(2012) 

߄ 3-16 Ҷ໕ুय़ӛ 

 

Ҷ

໕

ু

 

ӧޑךғࢲύǴຉࢂ

όё܈લࢲޑ 

 தӕཀ 38 10%ߚ

ӕཀ 108 28% 

ද೯ 124 32% 

όӕཀ 76 20% 

 தόӕཀ 36 9%ߚ

ࡐҹࢂނளຉᖼך

ੁਔ໔٣ޑ 

 தӕཀ 27 7%ߚ

ӕཀ 48 12% 

ද೯ 141 36% 

όӕཀ 125 32% 

 தόӕཀ 41 11%ߚ

ૈٗࣁຉǴӢ഻ࡐך

 זٰךࣁ

 தӕཀ 28 7%ߚ

ӕཀ 126 33% 

ද೯ 169 44% 

όӕཀ 40 10% 

 தόӕཀ 19 5%ߚ

ၗٰྍǺҁЎԾՉ 

 

ࠠޣᄊύޑȨፂᏤӛȩय़ӛΞϩࣁΟঁᚒҞǴϩձࣁȨຉᖼނǴ

ՋȩܿޑӭόሡाࡐததਔፂວΑךԵԾρሡाϙሶȩǵȨࡘӃвಒۓך

ϷȨѝा഻൩ҥջᖼວǴόԵቾϼӭȩǶӵ߄ ҢǴεᏢғӧȨፂ܌3-17

Ꮴӛȩޑय़ӛޑᚒҞȨຉᖼނǴךۓӃвಒࡘԵԾρሡाϙሶȩύߚޑ

தӕཀᆶӕཀ՞ᕴΓኧޑ 56%Ǵᖿܭ߈ϤԋǴԶȨךததਔፂວΑࡐӭόሡ

ाܿޑՋȩύߚޑதόӕཀᆶόӕཀ՞ᕴΓኧޑ 45%ǴՠӧȨѝा഻൩ҥջ

ᖼວǴόԵቾϼӭȩύߚޑதόӕཀᆶόӕཀࠅΨ՞ΑᕴΓኧޑ 47%Ǵޣٿ

ᖿܭ߈ϖԋ่݀ޑǶ  

 

  നࢂࡕࠠޣᄊύޑȨಞᄍ܄ȩय़ӛǶȨಞᄍ܄ȩޑय़ӛύΞϩࣁΟঁᚒ

ҞǴϩձࣁȨךԖԾρ഻ޑࠔۓจȩǵȨךத࣬ډӕޑ۫ᖼނȩϷȨѝ

ाวԖԾρ഻ࠔޑจࠔ൩ޑុᖼວȩǶҗ߄ 3-18ᡉҢǴεᏢғӧȨಞ
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ᄍ܄ȩޑय़ӛޑᚒҞȨךԖԾρ഻ޑࠔۓจȩύߚޑதόӕཀᆶόӕཀӚ՞

ᕴΓኧޑ 14%Ǵ่݀եٿܭԋǴԶӧȨךத࣬ډӕޑ۫ᖼނȩύߚޑதό

ӕཀᆶόӕཀ܌՞ᕴΓኧ%ኧࢂ׳եܭΜԋǴ܌аӧȨѝाวԖԾρ഻ࠔޑ

จࠔ൩ޑុᖼວȩύߚޑதӕཀᆶӕཀ܌՞ᕴΓኧޑ%ኧΨԖܴᡉޑϤ

ԋа่݀ޑǴԶߚதόӕཀᆶόӕཀ܌՞ᕴΓኧ%ኧΨࢂեܭ 10%Ƕ 

 

߄ 3-17 ፂᏤӛय़ӛ 

 

ፂ



Ꮴ

ӛ 

ຉᖼނǴךۓӃ

вಒࡘԵԾρሡाϙሶ 

 தӕཀ 52 13%ߚ

ӕཀ 168 43% 

ද೯ 128 33% 

όӕཀ 31 8% 

 தόӕཀ 3 1%ߚ

ӭࡐததਔፂວΑך

όሡाܿޑՋ 

 தӕཀ 24 6%ߚ

ӕཀ 63 16% 

ද೯ 123 32% 

όӕཀ 130 34% 

 தόӕཀ 42 11%ߚ

ѝा഻൩ҥջᖼວǴ

όԵቾϼӭ 

 தӕཀ 18 5%ߚ

ӕཀ 52 13% 

ද೯ 132 34% 

όӕཀ 135 35% 

 தόӕཀ 45 12%ߚ

ၗٰྍǺҁЎԾՉ 
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߄ 3-18 ಞᄍ܄य़ӛ 

 

ಞ

ᄍ

 ܄

 จࠔۓޑԖԾρ഻ך

 தӕཀ 41 15%ߚ

ӕཀ 152 11% 

ද೯ 135 39% 

όӕཀ 45 12% 

 தόӕཀ 9 2%ߚ

۫ᖼޑӕ࣬ډதך

 ނ

 தӕཀ 45 12%ߚ

ӕཀ 192 50% 

ද೯ 113 29% 

όӕཀ 23 6% 

 தόӕཀ 9 2%ߚ

ѝाวԖԾρ഻ࠔޑ

จࠔ൩ޑុᖼວ 

 தӕཀ 53 14%ߚ

ӕཀ 188 49% 

ද೯ 105 27% 

όӕཀ 27 7% 

 தόӕཀ 9 2%ߚ

ၗٰྍǺҁЎԾՉ 
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ಃѤകಃѤകಃѤകಃѤക ჴϩ่݀ჴϩ่݀ჴϩ่݀ჴϩ่݀ 

 

    ҁകଞჹว܌ڔୢܫԏޑၗǴճҔSPSS(Statistical Package for the Social 

Science)ीး೬ᡏύЎ12.0ຎืހՉϩीǵᢀჸԖᜢғࠠࢲᄊߎᒲᄊ

่ޑǹௗǴӆਥᏵϩᜢ߯Ƕ२ӃǴಃբӢનϩޑϐ໔،ޣᆶࡋ

݀ᡂኧޑঅ Ƕ̔ځԛǴಃΒҥࣴزଷᇥǴӆբჴϩᡍ܌ҥޑଷᇥǶ 

 

ಃಃಃಃ     ӢનϩӢનϩӢનϩӢનϩ 

 

    ҁࣴز௦܄ӢનϩȐExploratory Factor Analysis, EFAȑǴޔҬᙯື

ȐOrthogonal RotationȑڗӢનǶComery and LeeȐ1992ȑࡌӢનϩޑӢન

ॄໆȐFactor Loadingsȑϐᒧۓೕ߾ӵ߄ ҢǶӢનԋϩॄໆॶǴຬ܌ 4-1

ၸ 0.5аޣǴ၀Ӣન൩ղؼࢂۓӳǴёа௦Ҕ၀ӢનǶ 

 

 ߾ຑᒧྗޑϐӢનॄໆӢનϩ܄ 4-1߄
 
Ӣનԋϩॄໆ ှញᡂ౦ኧख़᠄ໆ  ྗ߾ᇥܴ 

>0.71 50% ᓬؼ (Excellent) 

 ӳ (Very Good)ࡐ 40% 0.63<

 ӳ (Good)ؼ 30% 0.55<

>0.45 20% ද೯ (Fair) 

>0.32 10% όؼ (Poor) 
ၗٰྍǺComery and LeeȐ1992ȑ 

 

    २ӃǴךॺଞჹୢچύޑғࠠࢲᄊբӢનϩǴว၀ӢનϩϐKMOॶ

Ǵ၀ǴӝӢનϩ(0.000ɦ0.05=܄ᡉ)ᡉࣁ߾ۓᔠౚޑ0.717ǴBartlettࣁ

Ӣન่݀ӵ܌4-2߄ҢǶӧғࠠࢲᄊୢ15ঁޑڔ ୢύǴךॺᒧӚᚒӢનॄ

ໆ๊ჹॶε0.5ܭࣁྗ٩ᏵǴӅԖQ1ǵQ2ǵQ4ǵQ6ǵQ9ǵQ13ǵQ14ǵᆶ
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Q15ΖঁୢǶځᎩեୢޑ0.5ܭǴQ3ǵQ5ǵQ7ǵQ8ǵQ10ǵQ11ǵᆶQ12Ǵ

Ӆ7ঁୢ҂ၲྗϒаմନǶ 

 

߄߄߄߄ 4-2 ғࠠࢲᄊϐԋҽંତғࠠࢲᄊϐԋҽંତғࠠࢲᄊϐԋҽંତғࠠࢲᄊϐԋҽંତ 

 

 ϡҹ 

  1 2 3 4 5 

Q1 0.359 0.685 0.17 0.263 -0.262 

Q2 0.432 0.698 0.178 0.249 -0.242 

Q3 0.441 0.115 -0.111 0.394 0.324 

Q4 0.558 0.197 -0.002 0.364 -0.024 

Q5 0.416 0.254 0.436 -0.369 0.255 

Q6 0.507 0.228 0.174 -0.377 0.371 

Q7 0.453 -0.27 0.444 -0.244 0.106 

Q8 0.441 -0.442 0.392 -0.064 -0.457 

Q9 0.5 -0.42 0.293 -0.162 -0.379 

Q10 -0.303 0.303 0.47 -0.114 0.262 

Q11 0.456 -0.452 -0.068 0.325 0.3 

Q12 0.484 -0.485 -0.172 0.316 0.187 

Q13 -0.283 -0.235 0.671 0.363 0.053 

Q14 0.621 0.063 -0.31 -0.219 0.083 

Q15 -0.381 -0.066 0.625 0.291 0.176 

 ၗٰྍǺҁЎԾՉ 

 

    ௗǴךॺଞჹୢڔीύߎޑᒲᢀǴբӢનϩǴ่݀4-3߄ـǶፓߎ

ᒲᢀ16ঁޑ ୢύǴኬᒧӚᚒӢનॄໆ๊ჹॶεޣ0.5ܭǴวQ16ǵ

Q17ǵQ18ǵQ19ǵQ20ǵQ22ǵQ25ǵQ26ǵQ27ǵQ29ǵQ30ǵᆶQ31Ӆ12ঁ ୢ

಄ӝྗǴԶ௦ҔǹќѦǴQ21ǵQ23ǵQ24ǵᆶQ284ঁୢ҂ၲྗǴϒ

аմନǶ 

 

    നࡕǴଞჹୢڔीύޑ،ୢբӢનϩǴ่݀4-4߄ـǶӧ

،ϩ20ঁޑ ୢύǴךॺวQ32ǵQ33ǵQ34ǵQ42ǵQ43ǵQ44ǵQ46ǵ
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Q48ǵᆶQ49Ӆ10ঁ ୢǴ҂ၲྗॶࡺϒаմନǶ 

 

߄߄߄߄  ᒲᢀϐԋҽંତߎᒲᢀϐԋҽંତߎᒲᢀϐԋҽંତߎᒲᢀϐԋҽંତߎ 4-3

 

  
ϡҹ 

1 2 3 4 

Q16 0.517 -0.097 0.528 0.086 

Q17 0.404 0.128 0.313 0.502 

Q18 0.65 -0.298 -0.073 0.235 

Q19 0.635 -0.171 -0.186 0.3 

Q20 0.729 -0.262 -0.003 0.108 

Q21 -0.274 0.495 0.498 0.013 

Q22 0.176 0.563 0.132 0.189 

Q23 -0.278 0.348 0.245 0.353 

Q24 -0.196 0.42 0.285 -0.374 

Q25 0.557 0.452 -0.176 -0.207 

Q26 0.622 0.247 -0.158 -0.231 

Q27 0.501 0.556 -0.408 -0.143 

Q28 0.379 0.485 -0.368 0.285 

Q29 0.571 0.071 0.391 -0.001 

Q30 0.643 -0.184 0.199 -0.362 

Q31 0.675 -0.122 0.289 -0.326 

ၗٰྍǺҁЎԾՉ 
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߄߄߄߄ 4-4 ،ϐԋҽંତ،ϐԋҽંତ،ϐԋҽંତ،ϐԋҽંତ 

 

  
ϡҹ 

1 2 3 4 5 6 

Q32 0.399 0.471 -0.288 -0.17 0.066 -0.1 

Q33 0.444 0.227 -0.404 -0.214 0.179 0.173 

Q34 0.574 0.235 -0.402 -0.262 0.181 0.038 

Q35 0.482 0.321 -0.326 -0.181 0.305 -0.072 

Q36 0.224 0.384 0.552 -0.055 -0.059 0.153 

Q37 -0.048 0.346 0.542 0.191 0.035 0.519 

Q38 0.652 -0.231 0.253 -0.061 0.158 0.237 

Q39 0.637 -0.388 0.083 -0.142 0.134 0.318 

Q40 0.583 -0.089 0.246 -0.269 -0.082 0.141 

Q41 0.327 0.416 0.523 -0.058 0.207 -0.392 

Q42 0.44 0.241 0.444 0.051 0.338 -0.278 

Q43 0.71 -0.346 0.049 -0.102 -0.23 -0.067 

Q44 -0.476 0.299 -0.195 0.228 0.467 0.227 

Q45 0.652 -0.37 0.01 0.011 -0.259 -0.106 

Q46 -0.108 0.444 0.052 -0.226 -0.316 0.376 

Q47 0.442 -0.265 0.126 0.535 0.333 -0.129 

Q48 0.375 -0.166 -0.316 0.49 0.222 0.272 

Q49 0.473 0.404 -0.239 0.137 -0.309 -0.094 

Q50 0.314 0.451 -0.061 0.501 -0.375 -0.158 

Q51 0.523 0.161 -0.148 0.408 -0.274 0.174 

ၗٰྍǺҁЎԾՉ 

 

ಃΒಃΒಃΒಃΒ    ᘜϩᘜϩᘜϩᘜϩ 

 

    ٩Ӣનϩ่݀ޑǴմନ٤ό಄చҹୢޑǴߥ੮಄ӝచҹୢޑǴ

բҁᘜϩޑᡂኧǶࣁԜǴךॺӃҥΠӈଷᇥǴௗՉӣᘜϩǴᔠ

 ցዴჴԋҥǶࢂ่݀ޑॺाךۓ
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ǵଷᇥ 1-1 ǺΓαीᡂቹៜғࠠࢲᄊ 

 

٩ᡂࣁᄊࠠࢲॺағךᄊǶࠠࢲᡍಃঁଷᇥǴΓαीᡂኧቹៜғࣁ    

ኧǴΓαीࣁԾᡂኧՉᘜϩǴ่݀ӵ߄  ҢǶ܌4-5

 

߄߄߄߄ 4-5 ΓαीᡂቹៜғࠠࢲᄊΓαीᡂቹៜғࠠࢲᄊΓαीᡂቹៜғࠠࢲᄊΓαीᡂቹៜғࠠࢲᄊ 

 

Ծᡂኧ 
ྗϯ߯ኧ 

t ॶ ᡉ܄ 
Beta ϩଛ 

(தኧ)   1.849 .065 

 ӦՏ .231 1.802 .072ޗ

Ѻπᖺ390. 861.- 065.- ޑ 

ৎ္๏ޑ႟Ҕᒲ -.283 -2.459 .014** 

൩᠐Ꮲଣձ -.017 -.314 .754 

൩᠐ԃભ -.073 -1.263 .207 

ۚՐӦᗺ -.082 -1.614 .107 

 **ձ -.132 -2.565 .011܄

ɀ٩ᡂኧǺғࠠࢲᄊ  

** ᡉНྗࣁ 95% 

 

ӦՏຫଯ,ޗҢР҆߄ॶǴ҅ࣁᘜ߯ኧޑӦՏȩޗύǴԾᡂኧȨ߄    

҅य़ቹៜғࠠࢲᄊǴёெ t ॶ0.072ࣁǴӧ95%ޑᡉНྗΠǴևόᡉރޑ

ᄊǶ܌аǴคݤவीᇡۓР҆ޗޑӦՏჹλޑ࠸ғࠠࢲᄊౢғᡉޑቹ

ៜǶ 

 

ࢲғܭᒲჹޑҢѺπᖺ߄ॶǴॄࣁᘜ߯ኧޑᒲȩޑԛǴԾᡂኧȨѺπᖺځ    

ࠠᄊԖॄय़ᜢ߯Ǵځ t ॶ0.891ࣁΨևόᡉޑຝǶӕኬୢޑᚒΨวғӧԾ

ᡂኧȨ൩᠐ᏢଣձȩǵȨ൩᠐ԃભȩǵϷȨۚՐӦᗺȩǴѬॺޑᘜ߯ኧॶࣣࣁ

ॄኧǴԶЪόᡉǶ 
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    ќѦǴԾᡂኧȨৎ္๏ޑ႟Ҕᒲȩޑᘜ߯ኧॄࣁॶǴ߄Ңৎ္๏ޑ႟Ҕᒲ

ຫӭ߾ғࠠࢲᄊύቹៜΚΨຫଯǴځ t ॶ0.014ࣁǴևᡉރޑᄊǶӢԜǴவ

ीךॺёаᇡۓǴৎ္๏ޑ႟ҔᒲӭჲǴዴჴᡉቹៜғࠠࢲᄊǶനࡕǴԾ

ᡂኧȨ܄ձȩޑᘜ߯ኧॄࣁॶǴЪ t ॶ0.011ࣁǴ߄ҢȨ܄ձȩᆶȨғࠠࢲᄊȩ

ԖᡉޑीཀကǴ܌аȨ܄ձȩتζᆶғࠠࢲᄊԖܴᡉޑቹៜΚǶ 

 

Βǵଷᇥ 1-2 ǺΓαीᡂቹៜߎᒲᢀ 

 

    ಃΒঁଷᇥǴΓαीᡂኧቹៜߎᒲᢀǶךॺаߎᒲᢀ٩ࣁᡂኧǴΓα

ीࣁԾᡂኧǴՉᘜϩǴ่݀ӵ߄  ҢǶ܌4-6

 

߄߄߄߄ 4-6 ΓαीᡂቹៜߎᒲᢀۺΓαीᡂቹៜߎᒲᢀۺΓαीᡂቹៜߎᒲᢀۺΓαीᡂቹៜߎᒲᢀۺ 

 

Ծᡂኧ 
ྗϯ߯ኧ 

t ॶ ᡉ܄ 
Beta ϩଛ 

(தኧ)   -1.688 .092 

 ӦՏ -.107 -.827 .409ޗ

Ѻπᖺޑᒲ -.063 -.825 .410 

ৎ္๏ޑ႟Ҕᒲ .220 1.891 .059 

൩᠐Ꮲଣձ .034 .614 .539 

൩᠐ԃભ .041 .705 .481 

ۚՐӦᗺ .085 1.672 .095 

 ձ .113 2.169 .031܄

ɀ٩ᡂኧǺߎᒲᢀ 

** ᡉНྗࣁ 95% 

 

  ԾᡂኧȨޗӦՏȩᆶȨѺπᖺޑᒲȩޑᘜ߯ኧࣣॄࣁॶǴ߄ҢȨޗӦ

ՏȩᆶȨѺπᖺޑᒲȩჹߎᒲᢀԖॄय़ޑቹៜǶՠࢂǴךॺว t ॶࠅև

όᡉރޑᄊǶӢԜǴவी࣮ࡋفޑǴคݤჴР҆ޗޑӦՏᆶԾρѺπ
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 ᒲᢀǶߎޑᒲӭჲǴቹៜεᏢғޑ

  

    ନΑȨޗӦՏȩᆶȨѺπᖺޑᒲȩᡂኧѦǴځдޑԾᡂኧǴхࡴȨৎ္๏

ᘜޑձȩ܄႟ҔᒲȩǵȨ൩᠐ᏢଣձȩǵȨ൩᠐ԃભȩǵȨۚՐӦᗺȩᆶȨޑ

߯ኧࣣ҅ࣁॶǴՠёெࢂޑǴी่݀ΨևόᡉǴ܌аคݤவीᇡۓ

೭٤ᡂኧჹߎᒲᢀౢғቹៜǶ 

 

Οǵଷᇥ 1-3 ǺΓαीᡂቹៜՉࣁ 

 

    ௗךॺҥଷᇥǴΓαीᡂኧቹៜεᏢғޑՉࣁǶ҂ᡍ

ԜଷᇥǴךॺаΓαीᡂኧࣁԾᡂኧǴεᏢғՉ٩ࣁࣁᡂኧǴ

ՉӣᘜϩǴ่݀ځӵ܌4-7߄ҢǶ 

 

߄߄߄߄ 4-7 ΓαीᡂቹៜՉࣁΓαीᡂቹៜՉࣁΓαीᡂቹៜՉࣁΓαीᡂቹៜՉࣁ 

 

ኳԄ 
ྗϯ߯ኧ 

t ᡉ܄ 
Beta ϩଛ 

(தኧ)   .413 .679 

 ӦՏ .164 1.264 .207ޗ

Ѻπᖺ331. 973.- 074.- ޑ 

ৎ္๏ޑ႟Ҕᒲ -.131 -1.126 .261 

൩᠐Ꮲଣձ -.001 -.025 .980 

൩᠐ԃભ .017 .295 .768 

ۚՐӦᗺ -.039 -.763 .446 

 **ձ -.169 -3.243 .001܄

ɀ٩ᡂኧǺՉࣁ 

** ᡉНྗࣁ 95% 

 

    வך4-7߄ॺวǴȨ܄ձȩᆶȨՉࣁȩԖᡉޑीཀက,߄ҢεᏢғ
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ᜢ࣬ॄ܄ᡂኧևᡉޑձȩ܄ཀကǶନΑȨޑԖᡉࣁՉܭձৡձჹ܄ޑ

ѦǴځᎩᡂኧࣣόᡉǶځύǴȨޗӦՏȩޑᘜ߯ኧ҅ࣁॶǴ߄ҢޗӦՏ

҅य़ቹៜεᏢғޑՉࣁǴՠёெी่݀ևόᡉ܌аคݤவीᇡ

 ғቹៜǶౢࣁӦՏჹՉޗۓ

 

    ௗǴȨѺπᖺޑᒲȩޑᘜ߯ኧΨॄࣁॶǴ߄ҢѺπᖺޑᒲکՉࣁԖ

ॄय़ޑᜢ߯ǴՠؒࠅԖᡉޑཀကǶȨৎ္๏ޑ႟Ҕᒲȩޑᘜ߯ኧॄࣁॶǴ߄

Ңৎ္๏ޑᒲکՉࣁΨևॄय़ᜢ߯ǴՠΨؒԖᡉޑཀကǶȨ൩᠐Ꮲଣձȩ

ीޑԖॄय़ᜢ߯ǴՠϝؒԖᡉࣁॶǴᡉҢ൩᠐ᏢଣᆶՉॄࣁᘜ߯ኧޑ

ཀကǶȨ൩᠐ԃભȩޑᘜ߯ኧ҅ࣁॶǴ߄Ң൩᠐ԃભᆶՉࣁԖ҅ӛ࣬ᜢǴ

ՠΨؒԖᡉޑीཀကǶനࡕǴȨۚՐӦᗺȩޑᘜ߯ኧॄࣁॶǴ߄ҢεᏢғ

 ीཀကǶޑևॄय़࣬ᜢǴՠϝؒԖᡉࣁցۚՐਠϣᆶਠѦǴᆶՉࢂ

 

Ѥǵଷ 2-1 ғࠠࢲᄊቹៜՉࣁ 

 

    ໘ךࢤॺаΓαीᡂኧࣁԾᡂኧǴଞჹғࠠࢲᄊǵߎᒲᢀǵᆶՉࣁ

ՉӣᘜϩǴаᡍдॺࢂցӸӧӢ݀ᜢ߯Ƕҁ໘ࢤ໒ۈǴҁЎағࠠࢲᄊᆶ

 ǶۓǴՉଷᇥᆶᔠࣁՉޑցቹៜεᏢғࢂᒲᢀǴߎ

 

    २ӃǴࣁᔠۓεᏢғޑғࠠࢲᄊቹៜځՉޑࣁଷᇥǴךॺаȨғࠠࢲ

ᄊȩ٩ࣁᡂኧՉᘜϩǶόၸǴ҅ࣁዴਂਆԜᜢ߯ǴךॺӕਔуΕޑ

ΓαᡂኧǴբᘜϩǴ่݀ځӵ܌4-8߄ҢǶவ၀ך߄ॺวǴԾᡂኧȨғࢲ

ࠠᄊȩᆶՉࣁǴևᡉ҅࣬ᜢǶඤѡ၉ᇥǴȨՉࣁȩᆶȨғࠠࢲᄊȩ

ԖᡉޑीཀကǴȨғࠠࢲᄊȩዴჴ҅य़ቹៜεᏢғޑՉࣁǶ 
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߄߄߄߄ 4-8  ғࠠࢲᄊቹៜՉࣁғࠠࢲᄊቹៜՉࣁғࠠࢲᄊቹៜՉࣁғࠠࢲᄊቹៜՉࣁ 

 

ኳԄ 
ྗϯ߯ኧ 

t ᡉ܄ 
Beta ϩଛ 

(தኧ)   -.603 .547 

 ӦՏ .046 .406 .685ޗ

Ѻπᖺ535. 621.- 041.- ޑ 

ৎ္๏ޑ႟Ҕᒲ .014 .137 .891 

൩᠐Ꮲଣձ .007 .155 .877 

൩᠐ԃભ .054 1.080 .281 

ۚՐӦᗺ .003 .063 .950 

 ձ -.101 -2.232 .026܄

ғࠠࢲᄊ .512 11.408 .000** 

ɀ٩ᡂኧǺՉࣁ 

** ᡉНྗࣁ 95%  

 

ϖǵଷ  ࣁቹៜՉۺᒲᢀߎ2-2

 

߄߄߄߄ 4-9 ΓαीᡂᆶߎᒲᄊࡋቹៜՉࣁΓαीᡂᆶߎᒲᄊࡋቹៜՉࣁΓαीᡂᆶߎᒲᄊࡋቹៜՉࣁΓαीᡂᆶߎᒲᄊࡋቹៜՉࣁ 

 

ኳԄ 
ྗϯ߯ኧ 

t ᡉ܄ 
Beta ϩଛ 

(தኧ)   1.306 .192 

 ӦՏ .212 1.828 .068ޗ

Ѻπᖺ502. 672.- 046.- ޑ 

ৎ္๏ޑ႟Ҕᒲ -.230 -2.200 .028 

൩᠐Ꮲଣձ -.017 -.337 .736 

൩᠐ԃભ -.001 -.025 .980 

ۚՐӦᗺ -.077 -1.688 .092 

 **ձ -.219 -4.687 .000܄

 **000. 9.776 450. ࡋᒲᄊߎ

ɀ٩ᡂኧǺՉࣁ 
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** ᡉНྗࣁ 95%  

 

    നࡕǴҁЎᡍεᏢғߎޑᒲᢀቹៜՉޑࣁଷᇥǶӕǴࣁᡍԜଷ

ᇥǴךॺϝуΕΓαीᡂኧǴՉᘜϩǴ่݀ӵ߄ ҢǶᏵᡉҢǴ܌4-9

ȨߎᒲᢀۺȩዴჴᆶȨՉࣁȩևᡉ࣬҅ޑᜢǶ߄ҢǴߎᒲᢀۺຫᖿӛߥ

ӺࠠޑǴКၨ࣪ޑΓǴځՉࣁΨຫААीၨǴόଭ߁ԶКΟৎǶ 
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ಃϖകಃϖകಃϖകಃϖക    ่ፕᆶࡌ่ፕᆶࡌ่ፕᆶࡌ่ፕᆶࡌ 
 

ಃಃಃಃ  ่ፕ่ፕ่ፕ่ፕ 

 
ᡉ׳ࢲளόᘐගଯǴ࣬ၨၸѐ୯҇ғ܌ᡂᎂǴ୯҇ޑᕉნޗܭ൳ԃҗ߈  

ΨӕኬቚуǴӆуεᏢғѺߎ႟Ҕࢲғޑη࠸Πफ़ǴР҆ᒃ๏ػǶуғى

πঋᙍՉࣁΨதܭـਠ༜ύǴӢԜϞεᏢғޑёЍଛ܌ளගϲǴځૈΚΨ

ᒿϐቚமǶᢀჸϞԭǵ୮ǵᆛၡܡ፤ѳѠǴ֡Ԗଞჹԃᇸဂी

ҞӀǴޑޣа֎ЇԃᇸݤՉᎍБԄǴӚৎคόഋрཥǵགྷᅰᒤ܈ࠔޑ

җԜёޕεᏢғޑૈΚόλ㉚ǶԶӧࠔӵԜӭϡᇨൽΠǴεᏢғӵՖҔ

Ԗज़ޑёЍଛ܌ளрޣ،Ǵ҅ךࢂॺᔈ၀܌ख़ຎޑᚒǶ 

 

  ҁࣴزΓαीᡂǵߎᒲᢀǵғࠠࢲᄊаϷޣ،࣬ޑᜢ܄ǶΓ

αीᡂх܄ࡴձǵᏢଣǵԃભǵۚՐӦᗺǵૈΚᆶР҆ᒃޗޑӦՏ

ᡂǶૈΚջࢂёЍଛ܌ளǴх֖Р҆ᒃ๏ϒޑ႟ҔߎаϷԾρঋᙍπբޑ

ၿമঁٿᡂǶғࠠࢲᄊх֖Ѥঁय़ӛǴϩձࣁബཥࢬՉǵᆒѺಒᆉǵᐱҥԾ

Ьǵό๓ҬሞǶߎᒲᢀх֖ϖঁय़ӛǴϩձߎࣁᒲߞҺǵமॐǵᙣǵขቾǵ

ӦՏӜఈǶǶǶǶޣ،ࠠᄊх֖Ζঁय़ӛǴϩձࣁଯࠔ፦ᇡޕǵࠔจᇡޕǵሽ

ᇡޕǵࢬՉᇡޕǵၗૻᇡޕǵҶ໕ুǵፂᏤӛǵಞᄍ܄Ƕ 

 

   ҁЎаҘεᏢޑᏢғܜࣁኬჹຝǴӅวрୢڔ 400ҽǴӣԏ 394ҽǴԖਏ

ኬҁࣁ 386ҽǶҗӢનϩᒧڗᡂኧࡕӆՉӣᘜϩǴന่ࡕፕᄔाӵΠǶ 

 

    २ӃȨΓαीᡂቹៜғࠠࢲᄊȩǴவಃѤകޑჴ่݀ǴวȨৎ္

๏ޑ႟ҔᒲȩکȨ܄ձȩևᡉ࣬ᜢǶځԛӧȨΓαीᡂኬቹៜߎᒲᢀȩǴ

வᏵךॺวঁԾᡂኧؒԖևᡉޑຝǶԶӧȨΓαीᡂቹ

ៜՉࣁȩޑଷᇥǴᏵᡉҢѝԖȨ܄ձȩ೭ঁҞԖᡉޑቹៜǶ 

 

    ௗǴךॺᡍȨғࠠࢲᄊቹៜՉࣁȩޑଷᇥǴวғࠠࢲᄊዴჴᡉ

ӦቹៜՉࣁǶεᏢғޑғࠠࢲᄊ܌ቹៜޑՉࣁόѦЯ൩ࢂਜ۫ǵӞǵ

ଢ଼ǵktvڜ ু܌ǴჹܭၗૻࢬՉௗڙำࡋၨזೲΨၨቶ܌ݱағࠠࢲ

ᄊၟՉځࣁჴࢂԖᆙஏޑᜢᖄǶ 

 

    നࡕբȨߎᒲᢀۺቹៜՉࣁȩޑଷᇥᔠۓǶᏵᡉҢޣٿዴჴԖᡉޑ

҅࣬ᜢǶ߄ҢǴКၨ࣪ࢂޣ܈ᒲӧΘαޑΓǴӧՉޑࣁၸำύΨᙣ

ޑКΟৎǴ܈ձݙཀቶޑሽၗૻǶ 
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ಃΒಃΒಃΒಃΒ ࡌࡌࡌࡌ 

 

 ୷ܭҁЎ܌բϐࣴزǴҁࣴزගрΠӈុࡕٮᏢୖزࣴ܈ޣԵϐҔǶ 

   

    २ӃǴҁࣴزଞჹҘεᏢғޑՉࣁǵߎᒲᢀǵғࠠࢲᄊՉΑჴӦ

ԏޑᒲߎεǹӕਔǴޗᙁൂǴό՟ޑᄊ࣬ࠠࢲғޑǶεᏢғϩڔୢ

Ε࣬Ԗज़ǴεϩٰԾР҆ǴԖϿϩٰԾԾρѺπޑԏΕǶӢԜǴाவ೭

܈ޣᏢޑុࡕቹៜǴዴჴԖ٤ᖓ১ǶޑࣁᒲᢀǴჹՉߎᄊᆶࠠࢲғډ္࣮

ёаޗεࣁኬҁǴՉϩǶ 

 

ޗၗǴឦޑԏ܌ीڔǶҁЎୢݤБزࣴܭᚒӧୢޑനεزԛǴҁࣴځ    

ࣽᏢޑ፦ϯኧᏵǴߚ٠ᔮᏢৎ٬܌ҔϐໆϯኧᏵǶӢԜǴӧՉᘜϩ

ёර܈ǴޣᏢុࡕࡌॺךԜǴࣁሡϐଷచҹǶ܌ᘜϩىᅈݤਔǴ٠ค

ӛޗࣽᏢ፦ϯБय़زࣴޑБݤࣴزǴׯ๓ԜୢᚒǶ 
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ୖԵЎୖԵЎୖԵЎୖԵЎ    

 

ύЎҽύЎҽύЎҽύЎҽ    

 

Бണ (覷994潢 ǶѠчѱζ܄ޣғࠠࢲᄊჹόӕቶນБԄǵౢࠔ܄ǵ

ቶᄊࡋϐࣴزǺаߥᎦϯ㚍ٯࣁࠔǶ୯ҥҬ೯εᏢᆅࣽᏢࣴ܌زǴᅺγ

ፕЎǶ 

 

ՉࡹଣЬीೀǶၗЇԾǺhttp://win.dgbas.gov.tw/fies/result.asp 

 

ӦᆅࠄɡаѠزࠠᄊቹៜϐࣴ،ޣ։ (饋003潢 ǶεᏢғঋᙍπբჹࠫݓ

ᏢଣٯࣁǶ୯ҥѠৣࠄጄᏢଣޗࣽ௲܌زࣴػᅺγፕЎǴ҂рހǶ 

 

ጄᏢଣ୯҇௲ৣࠄǶѠزᜢӢનϐࣴ࣬ځϷࡋᒲᄊߎӵ (饋00覷潢 Ƕ୯λᏢูޱ݅

 ǴᅺγፕЎǶ܌ػ

 

ఉȐ饋004ȑ ǶၮᎠࠔจ۸၈ࡋϐࣴز-аԢεᏢᏢғٯࣁǶԢεᏢᆅ

ࣽᏢࣴ܌زǴᅺγፕЎǶ 

 

ৎሎ (覷998潢 ǶεᏢғ،ࠠᄊᆶሽॶᢀϐ࣬ᜢࣴزǶ୯ҥԋфεᏢπ

ᆅࣴ܌زǴᅺγፕЎǶ 

 

୯ᓪ (覷987潢 ǶѠчѱӧᏢߙϿԃՉࣁϐࣴزɡޣΓαीᡂኧᆶғ

ᅺ܌زǶ୯ҥѠεᏢᏢࣴزᆶୖԵဂᡏၮҔϐࣴ߾ຑྗࠔᄊჹౢࠠࢲ

γፕЎǴ҂рހǶ 
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ች (饋00粧潢 ǶεᏢғૈΚǵᆛၡܡ፤ୖᆶǵғࠠࢲᄊǵߎᒲᄊࡋᆶ

Ƕ୯ҥѠٯࣁᏢଣᏢғೌמεᏢϷמӦࣽࠄȋаѠزࠠᄊϐ࣬ᜢࣴ،ޣ

 ᅺγǴᅺγፕЎǶسᏢػࣽ௲ޗεᏢࠄ

 

ሎ (覷999潢 ǶғࠠࢲᄊǵᄊࡋᆶՉࣁϐᜢᖄزࣴ܄ǶϡඵεᏢᆅ

 ǴᅺγፕЎǶ܌زࣴ

 

ഊ (饋0覷饋潢 Ƕ࠼ৎζߎ܄ᒲᄊࡋϐࣴز-аਲ༜ᑜٯࣁǶ୯ҥύѧεᏢ࠼ৎ

 ᅺγӧᙍǴᅺγፕЎǶزࣴ
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