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A Study of the influence of internet characteristic
and product attributes on the purchase intention of
the online Retail Store — With clothing online

shopping for example
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Abstract

Because of online shopping has grow in a high speeghtly, the potential
business opportunities attract lots of businesstmguin this industry. Young people
are the most important source of customers, edpeitialothing, which their
products are almost made for younger. Howevehasustrialist increase, the
competition becomes more intense.

It's a question for businessmen, about how to éstabrand reputation and
attract customers by the website’s design, prodtigbutes and models, but also
consider about the influence of different Populastatistic variables.

In this study, a questionnaire survey will be cartdd. Convenient samples are
gathered from friends.

The expected results is that website charactesidtichave more effect on
purchase intention, and the quality and price atfean the population statistic
variables .

Keyword : population statistic variableproduct attribute website characteristics

purchase intention
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