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ύύύύЎЎЎЎᄔाᄔाᄔाᄔा 
 

ፂ୏܄ᖼວӧ੃຤ޣᖼວՉࣁύࢂख़ाޑ᝼ᚒǴՠ΋ޔаٰᏢޣ௖૸ޑጄൎ 

εӭࠔౢࢂӢનǵঁΓӢન܈ᕉნӢનǴᗲϿ๱ख़ܭவ౲Չࣁჹፂ୏܄ᖼວޑቹ

ៜуа૸ፕǶҁࣴز೸ၸୢޑڔБԄǴ௖૸εᏢғӧВதύޑȨܺႬȩᖼວՉࣁǴ

аჴ᛾ϩٰ݋ΑှεᏢғࢂց཮Ӣࣁவ౲Չࣁ຾ԶЇวፂ୏܄ᖼວǴ٠уΕౢࠔ

ӢનǵঁΓӢનࣁᡂኧǴᢀჸ྽ύޑቹៜำࡋǴᔠຎவ౲Չࢂࣁցჹፂ୏܄ᖼວ

Ӹӧᡉ๱ޑቹៜǶ 

 

ҁࣴز೸ၸӢનϩ݋ǵᑔᒧᡂኧǹฅࡕӆаࡋߞϩ݋ዴۓၗ਑ޑ΋ठ܄ᆶᛙ

 ցԋҥǶࢂΟ໨ଷᇥޑᔠෳҁЎ݋а಍ी଑ᘜϩࡕǶന܄ۓ

 

࿶җҁࣴزჴ᛾ϩ่݀݋ว౜Ǻ 

 

1、 வ౲Ӣનჹܭவ౲ՉࣁԖᡉ๱ቹៜֹࣁӄԋҥǶ 

 

2ǵౢࠔӢનჹܭவ౲ՉࣁԖᡉ๱ৡ౦ֹࣁӄԋҥǶ 

 

3ǵவ౲Չࣁჹܭፂ୏܄ᖼວՉࣁԖᡉ๱ቹៜֹࣁӄԋҥǶ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ᜢᗖӷ : ፂ୏܄ᖼວǵவ౲Չࣁ 
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Abstract 
 

Impulsive Buying is always an essential issue when people talking about 

purchasing behaviors of consumers. However, researchers have mostly focused on 

product factor, personal reasons and/or environmental problems. People seldom 

discuss the influence caused by Conformity Behavior on Impulsive Buying. This 

paperinvestigatesthe effect of conformity behavioron impulsive buying, by 

usingquestionnaire from “Clothing Purchase” of university student in daily life. In 

addition to the variable of conformity behavior, variables of product factor, personal 

reasons and/or environmental problems are also used to observe their impact. 

 

This research was processed through factor analysiswhich allows us to select 

variables, and reliability analysis to ensure the consistency and stability of data. In the 

end, regression analysis was employed to verify the three hypotheses mentioned in the 

essay.  

 

Empirical results are as follows: 

 

1、 Hypothesis 1 is confirmed. Meaning that conformity factors have significant 

impact on conformity behavior. 

 

2、 Hypothesis 2 established. Meaning that the product factors have significant impact 

on conformity behavior. 

 

3、 Hypothesis 3 established. In other words,conformity behavior has significant 

impact on impulsive buying. 

 

 

 

 

 

 

 

 
Keyword : Impulsive BuyingǵConformity behavior 
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ಃ΋കಃ΋കಃ΋കಃ΋ക    ᆣፕᆣፕᆣፕᆣፕ 
 

ಃ΋࿯ಃ΋࿯ಃ΋࿯ಃ΋࿯    ࣴ  ङඳᆶ୏ᐒزङඳᆶ୏ᐒࣴزङඳᆶ୏ᐒࣴزङඳᆶ୏ᐒࣴز
 

౜Ϟޑ੃຤ޣᖼວܺႬԖ೚ӭ೯ၡᆶᆅၰǴନΑ໺಍ޑჴᡏ۫य़ѦǴӢࣁᆛ

ሞᆛၡޑวၲǴᆛၡᖼނΨ೴ᅌԋࣁЬࢬϐ΋ǶԶ۫ৎޑՉᎍЋݤΨຫٰຫӭϡ

ϯǴ؂೹ඤۑǵ೹ԃၸ࿯ǴӚঁܺႬ཰ޣ೿௢р೚ӭשޑԌБਢǴᙖԜٰ֎Їວ

਻Ǵ܎ଯ཰ᕮǴӧ೭ᅿ௃׎ΠǴ੃຤ࡐޣ৒ܰᖼວόӧीฝϐϣޑ୘ࠔǴ೭ᅿᖼ

 ᖼວ(Impulsive Buying)Ƕ܄ፂ୏ࣁύᆀϐزኳԄӧҁࣴࣁՉޑނ

 

੃຤ޣӧௗڙ཰ࢲޑޣ୏ૻ৲ϐࡕǴϣЈ൩཮ౢғ෰ఈᆶҟ࣯Ǵ࣬ٿፂᔐϐ

ΠǴౢғፂ୏ޑ܄ᖼວ௃ᆣǴӢԜǴ཰܌ޣ௢рߦޑᎍש܈Ԍຫமਗ਼Ǵ൩ຫ཮٬

੃຤ޣӧፄᚇЪமਗ਼ޑ௃ᆣύ଺рߚ౛ࡘ܄ԵߚکीฝύޑᖼວՉࣁǴӵԜ΋ٰ

 ᖼວǶ܄ԋΑፂ୏׎ߡ

 
ฅԶҁࣴޑز୏ᐒࢂགྷ௖૸੃຤؂ޣԛӧᖼວܺႬਔǴவ౲Ӣન(ӕᏆϐ໔ჹ

ౢ)Ӣનࠔౢک(ݩᓸΚ௃ޑЇΚǵიᡏ֎ޑǵიᡏ໔ࡋำߞԾޑǵঁΓ࡭Ѝޑจࠔ

 ቹៜǶޑᖼວԖᡉ๱܄ցჹፂ୏ࢂࣁவ౲ՉޑԌБਢ)ቹៜΠౢғשᎍǵߦࠔ

 

ಃΒ࿯ಃΒ࿯ಃΒ࿯ಃΒ࿯    ࣴ  ޑҞزࣴޑҞزࣴޑҞزࣴޑҞز
 

ӧа۳ޑЎ᝘္ᗲϿ௖૸வ౲Չࣁᆶፂ୏܄ᖼວޑᜢ߯Ǵ߈൳ԃٰǴ୯ϣჹ

٠όӭǴԖഋᜩӵ(2012)ǴȨவ౲Ӣ܄ᜢ࣬ޑࣁᖼວՉ܄ᆶፂ୏ࣁ௖૸வ౲Չܭ

નǵౢࠔӢનᆶவ౲Չࣁჹፂ୏܄ᖼວՉࣁϐቹៜ—аζ܄य़ጢᖼວՉٯࣁࣁȩǴ

ᖼວϐᜢ߯ȩǴᖴܲዞ(2007)ǴȨаӄᡏ܄ፂ୏کᖼວ܄வ౲زऍች(2007)ǴȨ௖׵

வ౲ᢀᗺ௖زፂ୏܄ᖼວՉࣁ—аᙍ཰ၮ୏෇ౚ൑ٯࣁȩǶ 

 

ၸѐ௖૸ፂ୏܄ᖼວӭ๱ख़ঁܭΓӢનǵౢࠔӢન܈ѦӧᕉნӢનǴჹܭΓ

ሞϕ୏ቹៜޑቫय़ۘԖόىϐೀǴӢԜҁࣴزӧ೭ኬޑङඳΠǴаว٠ڔୢܫ଺

ჴ᛾ϩٰ݋௖૸εᏢғӧᖼວܺႬਔࢂց཮Ӣࣁவ౲ՉࣁԶЇวፂ୏܄ᖼວǴ٠

уΕౢࠔӢનǵঁΓӢનࣁᡂኧǴᢀჸ྽ύޑቹៜำࡋǴᔠຎவ౲Չࢂࣁցჹፂ

୏܄ᖼວӸӧᡉ๱ޑቹៜǶ 

 

୷ܭа΢زࣴޑङඳᆶ୏ᐒǴҁࣴޑزЬाҞޑԖΠӈ൳ᗺ : 

 
    1ǵவ౲Ӣનჹܭவ౲ՉࢂࣁցԖᡉ๱ቹៜǶ 



வ౲Չࣁᆶፂ୏܄ᖼວ 

 

                                           ೹ҘεᏢᏢғൔ֋ e-Paper᧤2012 ԃ᧥ 8

 
    2ǵౢࠔӢનჹܭவ౲ՉࢂࣁցԖᡉ๱ৡ౦Ƕ 

 
    3ǵவ౲Չࣁჹܭፂ୏܄ᖼວՉࢂࣁցԖᡉ๱ቹៜǶ 

 

ಃΟ࿯ಃΟ࿯ಃΟ࿯ಃΟ࿯    ࢎᄬᆶࢬำࢎᄬᆶࢬำࢎᄬᆶࢬำࢎᄬᆶࢬำ 
 

ҁࣴزϣ৒ӅϩࣁϖകǴ२ӃዴۓаܺႬ཰زࣴࣁБӛǴुزࣴۓҞࡕޑǴ

ᔕࢎزࣴۓᄬᆶࣴزБݤǴ൩໒ۈ຾Չ࣬ᜢЎ᝘ޑԏ໣ǵ᏾౛ǵᘜયǵ༼᏾。ӆ

ٰଞჹࣴزύޑӚ໨ᡂኧǴ຾Չ׳ుΕޑЎ᝘ԏ໣ᆶ௖૸Ǵ٠ᙖҗЎ᝘ޑԏ໣ǵ

аᡍ่݀݋Ǵ࿶җ಍ी೬ᡏ຾ՉϩࡕኬҁӣԏڔୢࡑǴ฻ܫ೛ीᇙբᆶวޑڔୢ

᛾ଷᇥǴ٠уа༼᏾ᇥܴ。നࡕଞჹ่ࣴ݀ز๏ϒჴ୍΢ࡌޑ᝼Ǵࡰрࣴޑزज़

 。Եୖزࣴុࡕٮ᝼Ǵаࡌᆶڋ

 

 

 
კ  ำკࢬز1-1ࣴ
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ಃΒകಃΒകಃΒകಃΒക    Ў᝘௖૸Ў᝘௖૸Ў᝘௖૸Ў᝘௖૸ 
 

ҁക࿯೸ၸЎ᝘Ǵᘜય᏾౛ӚБፕॊख़ᗺǴаࡌҥҁࣴޑز౛ፕࢎᄬǶ२ӃǴ

ಃ΋࿯ଞჹҁࣴޑزЬᚒȨፂ୏܄ᖼວՉࣁȩۓޑကǵՉࣁ੝፦ᆶቹៜӢન଺ᇥ

ܴǶௗ๱ǴಃΒ࿯ϟಏȨவ౲ՉࣁȩۓޑကǵচӢϷኳࠠǶനࡕǴಃΟ࿯௖૸ٿ

 ᜢ߯Ƕޑϐ໔ޣ

 

ಃ΋࿯ፂ୏܄ᖼວՉࣁಃ΋࿯ፂ୏܄ᖼວՉࣁಃ΋࿯ፂ୏܄ᖼວՉࣁಃ΋࿯ፂ୏܄ᖼວՉࣁ 
 
  Ȩፂ୏܄ᖼວȩ(Impulsive Buying)ྍ Ծܭऍ୯௦ᖼᗺቶ֋ڐ཮

(Point-of-Purchase Advertisement InstituteǴPOPAI)܌ගрߚޑीฝ܄ᖼວ

(Unplanned Purchase)ᢀۺǶԜࡕǴЇଆ೚ӭᏢزࣴޑޣᆶ૸ፕǶҁ࿯ஒ௖૸Ǵ 

ፂ୏܄ᖼວۓޑကǵՉࣁ੝፦ǴϷቹៜፂ୏܄ᖼວϐӢનǶ 

 

΋΋΋΋ǵǵǵǵۓကۓကۓကۓက 

 

  Ꮲ܌ޣගрޑᇥݤᗨฅ࣬՟ǴՠӢȨፂ୏܄ȩډڙࢂ੃຤ޣҁރޑيᄊ܌ቹ

ៜǴ܌аۈಖӸӧ๱ৡ౦ǶClover (1950)ӧ߃යஒፂ୏܄ᖼວۓကߚࣁीฝ܄ᖼ

ວǶ 

 

  வԜϐࡕǴЎ᝘΢ፂ୏܄ᖼວۓޑကᅌᅌԖΑᡂϯǶWeinberg and Gottwald 

(1982)ᇡࣁፂ୏܄ᖼວࢂ΋ᅿँฅޑ෰ఈރᄊǴࢂԾว܄ǵँวޑ܄ǶRook and 

Hoch (1985)ᇡࣁ੃຤ँډڙޣฅЪமεޑ֎ЇǴӢԜᖼວΑࢌኬ୘ࠔǴ೭ኬޑ௃

ᖼວਔ܄ғፂ୏ౢޣကǴၨமፓ੃຤ۓޑගр܌ޣՏᏢٿᖼວǶ೭܄ፂ୏ࢂ൩ݩ

΋ᅿՔᒿ๱௃ᆣǵ௃གǴࢂᖼວ܄ፂ୏ࣁǴWood (1998)ᇡࡕϷ௃ᆣǶᒿޕϣӧᇡޑ

٠Ъ҂࿶вಒࡘԵޑᖼວǴന܌ࡕჴՉޑᖼວՉࣁǴ཮ᆶ੃຤ޣЈ౛܌གྷޑന٫

ղᘐԖ܌ৡ౦Ƕ 

 

߄ 2-1ፂ୏܄ಔӝȐImpulse Mixȑ 

 ག܄ ౛܄ 

ԖӃޕ߻᛽ᆶᖼວ࿶ᡍ 

คӃޕ߻᛽ᆶᖼວ࿶ᡍ 

ගᒬԄፂ୏܄ᖼວ 

પᆐፂ୏܄ᖼວ 

ीฝ܄ፂ୏܄ᖼວ 

 ᖼວ܄᝼Ԅፂ୏ࡌ

ၗ਑ٰྍǺStern (1962) 

 

ନΑவᖼວਔޑϣӧᇡޕϷ௃ᆣۓࡋفޑကѦǴStern (1962)຾΋؁ගрፂ୏

 ᖼວȐPure Impulsive܄Ǵપᆐፂ୏ࣁᖼວϩ܄ಔӝ (Impulse Mix)Ǵ٠ஒፂ୏܄
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BuyingȑǵගᒬԄፂ୏܄ᖼວ(Reminder Impulsive Buying)ǵीฝ܄ፂ୏܄ᖼວ

(Planned Impulsive Buying)Ϸࡌ᝼Ԅፂ୏܄ᖼວ(Suggestion Impulsive Buying)Ѥε

ᜪǴӵ߄  ҢǶ܌2-1

 

1ǵ પᆐፂ୏܄ᖼວ(Pure Impulsive Buying)Ǻ 

 

  ൂપࢂӢ੃຤ँޣฅډڙཥ܌ࠔౢޑڻ֎ЇǴࢂ܈ჹࠔౢࢌܭ΋ਔޑག܄ນ

؃Ǵ٬੃຤ၴޣङၸѐᖼວޑኳԄԶౢғޑᖼວՉࣁǶ 

 

2ǵ ගᒬԄፂ୏܄ᖼວ(Reminder Impulsive 

Buying)Ǻ 

 

  ੃຤ޣӢௗԏ٤ૻࢌډ৲ǴႽߦࢂᎍࢲ୏Ǵ٤ࢌࢂ܈୘ࠔǴ٬੃຤ޣགྷଆම

࿶Ԗᖼວࢂ܈ሡाԜ୘࣬ޑࠔᜢၗૻǴ٠຾΋؁ᖼວǶԜᅿՉߚ٠ࣁό౛ޑ܄ᖼ

ວՉࣁǴԶࢂၸѐޑ࿶ᡍ܌Їଆߚޑीฝ܄ᖼວǶ 

 

3ǵ ࡌ᝼Ԅፂ୏܄ᖼວ(Suggestion Impulsive 

Buying)Ǻ 

 

  ੃຤ޣӃؒ߻ԖᖼວԜౢޑࠔ࿶ᡍǴډΑ୘ৎ࣮ࠔౢډωँฅԖሡाǹࢂ܈

Ӣᎍ୧Γ঩ޑ௢ᎍϟಏԶౢғޑፂ୏܄ᖼວՉࣁǶԜᖼວՉࣁ೯தډڙࢂѦӧᕉ

ნޑቹៜԶౢғޑՉࣁǶ 

 

4ǵ ीฝ܄ፂ୏܄ᖼວ (Planned Impulsive 

Buying)Ǻ 

 

  ੃຤ޣӧᖼ߻ނǴς࿶Ӄुӳीฝࢂ܈ӈӳమൂǴՠډΑ۫ৎࡕǴёૈӢ౜

൑ޑ௃ݩόӕǴႽࢂज़ਔߦᎍࢂ܈ᜄࢲࠔ୏ǴԶబᖼΑीฝаѦࠔౢޑǶԜᅿᖼ

ວՉࣁ཮שڙԌޑӭჲϷ୍ܺΓ঩ޑᄊ܌ࡋቹៜǴࢂၨୃܭ౛ޑ܄ᖼວՉࣁǶ 

 

  Sternගޑډа΢Ѥᅿፂ୏܄ᖼວǴࣣࢂ੃຤ډڙޣѦӧڈޑᐟǴ຾Զౢғፂ

୏܄ᖼວՉࣁǶӢԜдஒፂ୏܄ᖼວۓကࣁǴ੃຤ޣӧᖼނ྽ਔڈډڙᐟǴЪό

Եቾ݀ࡕǴԶᖼວচीฝаѦ୘ޑࠔՉࣁǶKollat and Willett (1967)ΨගрǴӧ຾

Ε୘۫ϐ߻Ǵ੃຤٠ؒޣԖჸ᝺ჹ٤ࢌܭ୘ޑࠔሡ؃Ǵوډޔ຾۫ϣڈډڙᐟω

ว᝺Ǵ٠຾΋؁ᖼວǶ೭Ψک Sternගрޑપᆐፂ୏܄ᖼວߚத࣬՟ǶBetty and 

Ferrell (1998)ᇡࣁǴ੃຤ޣӧؒԖᖼວཀკޑ௃ݩΠǴँฅޑᖼວՉࣁϷࣁፂ୏

 ᖼວǶ܄

 

  Rook and Fisher (1995)ᇡࣁǴፂ୏܄ᖼວՉࣁ੃຤ޣӧᖼວ྽ΠԖаΠѤᅿ
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໼ӛǴ҂࿶ుࡘዕቾӦ(Unreflectively)ǵԾว܄Ӧ(Spontaneously)ǵமԶԖΚӦ

(Kinetically)ǵҥջ܄Ӧ(Immediately)ǶRook (1987)ගрǴፂ୏܄ᖼວࢂ΋ᅿ٦኷

ЬကǴ೯த೿ࢂό៝ޑ݀ࡕǶ 

 

  аѦǴΨԖЎ᝘ᇡࣁǴፂ୏܄ᖼວࡰࢂ੃຤ޣӧᖼޑނ྽ΠǴډڙமਗ਼Ъँ

ฅޑѦӧڈᐟǴԶЇଆϣЈჹ୘ޑࠔሡ؃Ǵ٠Ъ҂࿶ၸుࡘዕቾǴ܌аёૈӧᖼ

ວࡕ཮วғᇡޕѨፓޑ௃ݩǶ 

 

߄ 2-2 ӚᏢޣჹፂ୏܄ᖼວՉۓࣁကϐ༼᏾ 

Ꮲۓ ޣက 

Clover (1950) 

Weinberg and Gottwald (1982) 

Betty and Ferrel (1998) 

Rook and Fisher (1995) 

Wood (1998) 

ፂ୏܄ᖼວՉࢂࣁ੃຤ޣচҁคᖼວ

ीฝǴՠँฅౢғ΋ᅿԾวޑ܄ᖼວኅ

ఈǴЪ،฼ਔ໔೿࣬྽อኩǶ 

Wood (1998) 

Kollat and Willett (1967) 

Piron (1991) 

ፂ୏܄ᖼວࢂ΋ᅿՔᒿ๱௃ᆣǵ௃གǴ

٠Ъ҂࿶вಒࡘԵޑᖼວǴ่ ݀೯தᆶ

੃຤܌ޣགྷၴङǶ 

ၗ਑ٰྍǺҁࣴزԾՉ᏾౛ 

 

  Piron (1991)а Rookۓޑကࣁ୷ᘵǴஒፂ୏܄ᖼວϩࣁϖঁЁࡋӵΠǺ 

1ǵ ډڙ΋ঁँฅЪԾวޑ܄ኅఈቹៜǶ 

2ǵ Ј౛΢ޑ௥ЌǶ 

3ǵ ΋ᅿЈ౛ޑѨᑽރᄊǶ 

4ǵ ၨόԵቾ݀ࡕǶ 

5ǵ લϿᇡޕ΢ޑຑ՗Ƕ 

 

Wood (1998)ᇡࣁ੃຤ޣϐ܌а཮Ԗፂ୏܄ᖼວՉࣁǴྍࢂԾܭȨલЮཀדΚȩ

(weakness of willȑϷȨமॐ܄ᖼວȩ(compulsive purchase)Ǵஒፂ୏܄ᖼວՉࣁ᏾

౛ԋΟঁ੝ቻӵΠǺ 

1ǵ ؒԖ٣௃ीჄǶ 

2ǵ ،ۓਔ໔࣬྽זೲࢂ܈ҥջ(on the spot)،ۓǶ 

3ǵ ڙமεޑ௃གࢂ܈மॐ܄(compulsive)࿶ᡍޑቹៜǶ 

 

Weinberg and Gottwald (1982)ஒፂ୏܄ᖼວϩԋΟय़ٰ௖૸Ǻ 

1ǵ ௃གय़Ǻ੃຤ޣ೏மਗ਼ޑ௃ག܌ቹៜǴԶЇଆჹ୘ޑࠔሡ؃Ǵ٠ౢғፂ୏܄    

ᖼວՉࣁǶ 

2ǵ ᇡޕय़Ǻ੃຤ޣӧᖼວޑ،฼ύၨό౛܄Ƕ 

3ǵ Չࣁय़Ǻ੃຤ޣӧᖼວள྽ਔډڙᕉნޑቹៜԶౢғԾวޑ܄ՉࣁǶ 
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  നࡕǴךॺஒЎ᝘΢ჹፂ୏܄ᖼວۓޑက଺᏾౛Ǵӵ߄  ҢǶ܌2-2

 

ΒΒΒΒǵǵǵǵՉࣁ੝፦Չࣁ੝፦Չࣁ੝፦Չࣁ੝፦ 

 

Ъ੃຤ݩǴࣁᖼວՉ܄ғፂ୏ౢޣ೿Ԗёૈ཮٬੃຤ࠔౢޑၰǴҺՖޕॺך  

ቹៜӢޑࣁғՉౢޣᐟଆ੃຤ࢂѝࠔЬाӢનǴ୘ޑᖼວ܄೷ԋፂ୏ࢂ൩يҁޣ

નϐ΋ǶԶȨፂ୏܄ȩౢޑғǴ۳۳ᆶ੃຤ޑޣЈ౛ރᄊϷΓ਱੝፦Ԗ܌ᜢᖄǶ 

 

  Rook and Hoch (1985)ஒ੃຤ޣፂ୏܄ᖼວޑՉࣁ੝፦ϩࣁϖ໨Ƕ 

1ǵ ँฅౢғՉ୏ޑኅఈǺ੃຤ޣ೏୘܌ࠔ֎ЇǴԶ٬Ј౛ރᄊזೲׯᡂǴځ٬

 ᖼວीฝǶޑᡂচׯ

2ǵ Ј౛ѨᑽރޑᄊǺ੃຤ޣёૈ཮ᛖঁܭΓ܈ѦӧӢનǴԶቹៜځᖼວޑፂ୏Ǵ

 วғǶݩރޑ཮ԖЈ౛ѨᑽߡޣΠǴ੃຤ݩдӢનǶӧԜ௃ځ܈ىӵǺႣᆉόٯ

3ǵ ϣЈޑፂँϷ௥ЌǺ੃຤ޣซᒕǴزഖ၀ڋ׭ᖼວޑፂ୏Ǵᗋࢂջਔ٦኷Ƕ

Rook (1987)ᇡࣁǴᏱԖፂ୏܄ᖼວ੝፦ޑ੃຤ޣǴЈ္Ӹӧ๱ڋ׭ᆶܫᕵޑ

ፂँǶ 

4ǵ ჹౢࠔᇡૈޕΚफ़եǺ੃຤ޣӧౢғፂ୏܄ᖼວՉޑࣁ྽ΠǴӧᖼວ،฼΢Ǵ

௃གޑቹៜᇻεܭ౛ޑ܄௓ڋǶ 

5ǵ όԵቾ݀ࡕǶ 

 

ΟΟΟΟǵǵǵǵቹៜӢનቹៜӢનቹៜӢનቹៜӢન 

 
௖૸੃຤ࢂǴࣣޑЬाҞځǴࢃӭӵᕷޣᏢޑӢનࣁᖼວՉ܄ቹៜፂ୏زࣴ  

ᖼວՉ܄ፂ୏ޑޣǴ੃຤ࣁᇡزࣴޑᜢᗖӢનǶεӭኧޑࡕᖼວङ܄ғፂ୏ౢޣ

ҁޣѦӧӢનϷ੃຤ࣁᐟӢનεठёϩڈቹៜǶ೭٤܌ᐟڈ٤ࢌډڙࢂǴ೯தࣁ

 Ƕي

 

  Stern (1962)ᇡࣁፂ୏܄ᖼວ཮ډڙόӕӦᗺǵΓ਱ǵਔ໔ǵ࿶ᔮаϷЎϯӢ

નቹៜǶSternΨගр Ǵሽ਱ե༹ǵᜐጔࢂǴϩձ܄੝ࠔౢޑᖼວ܄຾ፂ୏ߦ9ঁ

ሡ؃ǵڗளᆅၰ৒ܰǵԾշԄǵεໆቶ֋ǵ୘ࠔ೛ीᆶᘍ೛ᒬҞǵౢࠔტڮอǵ

ᡏᑈλᆶख़ໆᇸǵ৒ܰᓯӸǶDholakia (2000)ஒЬाቹៜ੃຤ޣፂ୏܄ᖼວޑӢ

નϩࣁΟεᜪǴ፤൑܌ගڈޑٮᐟНྗǵᖼວਔޑ௃ნӢનǵ੃຤ޣҁޑيፂ୏

ғౢځǴ٠Ъ٬ޣᓬ༈Ǵ൩ཇૈ֎Ї੃຤ޑཇԖৡ౦ϯࠔǴౢډ੝፦ǶдΨග܄

ፂ୏܄ᖼວǶ 

 

  Beatty and Ferrell (1998)ᇡࣁ੃຤ޣёճҔޑႣᆉཇϿǴཇό৒ܰౢғፂ୏܄

ᖼວՉࣁǶHoch and Loewenstein (1991)ගډǴ੃຤ނޣ፦టఈཇଯǴ܈ԾڋΚཇ

եǴ൩ཇ৒ܰౢғፂ୏܄ᖼວǶRook and Fisher (1995)᝺ளǴ੃຤ޣԾيऩୃӛނ

፦٦኷ЬကޑሽॶᢀǴౢғፂ୏܄ᖼວޑᐒ཮൩ཇଯǶWeinberg and Gottwald 
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(1982)ᇡࣁፂ୏܄ᖼວࢂޣၨ௃ᆣϯޑǶLascu and Zinkhan (1999)ගډǴ੃຤ޣ཮

Α಄ӝӕᏆࣁᖼວཀკǴޑࠔჹౢيᡂҁׯቹៜǴԶޑიᡏຑሽǵᖼວಞᄍډڙ

 ǶࠔౢޑीฝύߚයఈǴԶᖼວΑޑ

 

  җа΢ёޕǴቹៜፂ୏܄ᖼວՉޑࣁӢન៶ࡴΑǴ੃຤ޑޣԃសǵ܄ձǵஆ

፤ࢂᐟǴႽڈޑ࿶ӦՏǵӕᏆයఈǴаϷ΋٤Ѧӧޗᄊǵ௃ᆣǵࠠࢲǵғݩރ࠷

൑ߦޑᎍǵ੝ਸޑ୘ࠔǵᎍ୧Γ঩ޑЋݤǵ࿶ᔮᓸΚǵਔ໔ᓸΚ฻ӭόയኧǶځ

ύǴډڙიᡏቹៜԶౢғፂ୏܄ᖼວǴӧВதғࢲύΨ࿶தวғǴՠЎ᝘ࠅၨϿǴ

ӢԜҁЎགྷ຾΋؁௖زவ౲Չࣁᆶፂ୏܄ᖼວՉࣁϐ໔ޑᜢ߯Ƕ 

 

ಃΒ࿯வ౲Չࣁ౛ፕಃΒ࿯வ౲Չࣁ౛ፕಃΒ࿯வ౲Չࣁ౛ፕಃΒ࿯வ౲Չࣁ౛ፕ 
 

ؒԖΓёаಥᚆიᡏғࢲǴΓΓ೿ᙖҗიᡏٰᕇளᇡӕགϷᘜឦགǶջ٬΋

٤Ѧ࣮߄ଆٰᐱҥғޑࢲΓǴՠځჴѝࢂҔΑόӕޑБݤᆶიᡏ଺ೱ๎ǴٯӵЋ

ᐒǵᖍਜ (Facebook) Ƕ׳ձᇥࢂҁٰ൩ឦܭიᡏғࢲύךޑॺǴӢԜѝाԖဂ

ᡏ൩཮کΓԖௗ᝻Ǵ܌଺ۓ،ޑ൩཮όԾ᝺࣬ϕቹៜǶᏢޣ໒زࣴۈ೭ύ໔Ӹӧ

଺܌Զ໩வიᡏـཀޑᡂԾρׯᓸΚΠ཮ޑՖ྽ঁΓӧय़ᖏဂᡏࣁ༾֮ᜢ߯Ƕޑ

 ȨԲဂਏᔈ౛ፕȩ (The Effect of Sheep Flock)ࣁ೯த೏ᆀࣁՉ܈གྷࡘǻԜۓ،ޑ

ಔޑණ໶ࡐ΋ᅿࢂԲဂࣁӢࢂਏᔈȩ (Aschs’ effect)ǶȨԲဂਏᔈ౛ፕȩ׆ߓȨ܈

ᙃǴѳਔӧ΋ଆޓࢂҞӦѰؑѓናǴՠ΋ѿԖ΋ଫԲ୏ଆٰǴځдޑԲΨ཮όଷ

૛ǶӢԜǴȨԲဂਏޑӳ׳όᇻೀԖޣ܈य़ёૈԖਫ਼߻Զ΢Ǵӄฅό៝ࠕ઩Ӧ΋ࡘ

ᔈȩ൩ࢂേΓ೿Ԗ΋ᅿவ౲Ј౛ǶԶޗ཮Ј౛Ꮲৎ Aschӧ 1956ԃ଺Α΋໨๱Ӝ

 ਏᔈȩǶ׆ߓаΞћ଺Ȩ܌ǴزࣴޑനԐவ٣வ౲ਏᔈࢂჴᡍ٠Ъޑ

 

ௗΠٰԖᜢ೭Бय़زࣴޑᆶۓကӵࡾࡕߘแ૓ޑр౜Ǵךॺ൩ᙖҗ࣬ᜢЎ

᝘Ǵ२ӃǴჹவ౲Չۓޑࣁက଺᏾္Ǵௗ๱௖૸ჹவᅿޑচӢǴനࡕϟಏவ౲Չ

 ኳࠠǶޑࣁ

 
΋΋΋΋ǵǵǵǵ    ۓကۓကۓကۓက 

 

཮Ј౛Ꮲৎޗ Asch (1951) ໒ۈ๱Ћࣴزவ౲ (conformity) ՉࣁǴՠд྽ਔ

ᗋؒԖܴዴޑჹȨவ౲ȩԖۓ܌ကǴ܌аӧ Aschวޑ߄ፕЎ྽ύ೿ࢂаӭኧਏ

݀ (majority effect) ԜӜຒٰև౜ǴԜӜຒޑཀကࣁǺ྽ဂᡏӅӕޑ଺рࢌ΋،

ཀޑიᡏӭኧΓکـཀޑ྽ঁΓࢂǴՠـཀ߄วޑԾҗૈࢂǴᗨฅεৎᗋࡕϐۓ

 Ƕـཀޑ཮໩வӭኧΓࢂǴঁΓᗋޑᒱᇤࢂۓ،ޑӭኧΓࢂߡόӕਔǴջـ

    Jahoda(1959)ࡰрঁΓޑՉࣁନΑڙҁޑيᄊࡋቹៜѦǴҭڬډڙൎဂᡏޑቹ

ៜǴӵߕ٩ཀـሦ೑ޑՉ܈ࣁ໩வӭኧΓޑཀـǴԜဂᡏቹៜঁΓޑၸำᆀϐࣁ

Ȩޗ཮ቹៜΚȩǶԶ AschஒȨޗ཮ቹៜȩϩࣁനЬाޑΟᅿᜪࠠǹவ౲ 
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(conformity)ǵ໩வ (compliance) Ϸܺவ (obedience) Ǵځύவ౲࣬ࢂჹځܭᎩٿ

ڗ௦ࢂǶԶȨவ౲ȩ΋૓ٰᇥޑቹៜ܌චࡰдΓڙόࣁၨޣ Mowen and Minor (2000)

ϩঁٿࣁቫԛۓޑကǺ΋دࣁΠௗય (Private Acceptance) ǴΒࣁϦ໒໩வ (Public 

Compliance)ǶدΠௗયঁࡰࢂΓѺவЈۭ࣬ߞဂᡏ଺ޑ،฼҅ࢂዴޑǴעიᡏೕ

ጄ྽ԋдۺߞޑǴׯᡂԾρฅکࡕဂᡏ០ܭ΋ठǹϸϐǴϦ໒໩வঁࡰࢂ߾Γᗨ

ฅࢂ଺р಄ӝဂᡏයఈޑՉࣁǴՠдޑϣЈགྷ٠ؒݤԖׯᡂǶ 

 

ᒿ Aschزࣴޑว৖ǴӚሦୱჹவ౲ۺཷޑऊౣ࣬ӕǴՠӚሦୱჹவ౲Չࣁ

ԜӜຒ܌଺рۓޑက൩Ԗ܌όӕǶךॺ᏾౛ϩѤεሦୱǶ 

 

1ǵ ޗ཮Ј౛ᏢሦୱǺ 

 

ਔޑ཮Ј౛ᏢৎǴ Kiesler and Kiesler(1969)மፓ྽ঁΓӧय़ᖏဂᡏᓸΚޗ  

ংǴ཮ׯᡂচٰࡘޑགྷکՉࣁǴک٠ဂᡏᖿӛ΋ठǶ܌аޗ཮Ј౛ᏢৎǴAllen(1965)

ჹவ౲ՉۓޑࣁကࢂǺȨவ౲Չޗډڙࢂࣁ཮იᡏ܌ቹៜ߄ޑ౜Ǵдޑቹៜٰྍࣁ

ঁΓډڙიᡏύځޑдԋ঩܌ቹៜǶȩLevine and Donald(1972)ࡰрȨவ౲ࢂ΋ᅿ

Ј౛ޑགྷݤǴவ౲ޑ܄วғӧঁܭᡏޑགྷݤᆶဂᡏޑೕጄԖࡐεޑပৡਔǴঁᡏ

཮ᒧ᏷ܫకচԖޑགྷݤǴ٠ЪᖂᆀԾρޑགྷݤᆶځдΓ΋ठȩǶ 

 

2ǵ ੃຤ޣՉࣁᏢሦୱǺ 

 

Wilkie(1994)ک Macinnis(1997)ჹவ౲ՉۓޑࣁကࢂǺȨ੃຤ࣁޣΑڗளဂᡏ 

 ȩǶࣁՉ܈གྷࡘޑдԋ঩࣬՟ځᆶڗයఈǴӢԜ௦ޑᇡӕǵ಄ӝဂᡏޑ

 

3ǵ ࿶ᔮᏢሦୱǺ 

 

Ц෩ࣦ(2003)ᇡࣁ྽ঁΓᏱԖΑدΓૻ৲ϐࡕǴӵ݀ӆᢀჸځдΓ܌଺ޑ،

฼Ǵдߡ཮۹ౣԾρدޑΓૻ৲Ǵฅࡕ଺рځکдΓ࣬ӕޑ،฼Ƕ 

 

4ǵ ՉᎍᏢሦୱǺ 

 

    Lascu and Zinkhan(1999)่ӝ౲ӭᏢޣගрޑ౛ፕǴх֖வ౲চӢǵவ౲Չࣁ

จ੝፦ǴϷ௃ნࠔΓ੝፦ǵဂᡏ੝፦ǵঁࣁӢનǴϩޑࡋϩᜪǴϷቹៜவ౲ำޑ

੝፦ǶԶдॺᇡࣁவ౲੃຤ՉࢂࣁȨ੃຤ޣӧ౜ჴғࢲύډڙიᡏϐᖼວՉࣁǵ

ຑሽᆶཀკ܌ቹៜǴ຾ԶׯᡂԾρჹౢޑࠔຑሽǵᖼວཀკᆶ੃຤ՉࣁǴа಄ӝ

იᡏයఈȩǴаԜගр΋ঁኳࠠϩࣁΟঁ໘ࢤǺ໩வǵᇡӕϷϣϯǶ 
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߄ 2-3 வ౲ՉࣁӚᏢۓޣက༼᏾ 

Asch(1951)ǴJahoda(1959) ঁΓکიᡏӭኧΓཀـόӕǴঁ Γ཮໩

வӭኧΓޑཀـ 

Kiesler and Kiesler(1969)Ǵ

Allen(1965)ǴLevine and Donald(1972) 

ঁΓय़ᖏဂᡏᓸΚ཮ׯᡂচٰࡘޑགྷ

 ΋ठܭǴᆶဂᡏᖿࣁՉک

Wilkie(1994)ǴMacinnis(1997) ੃຤ڗࣁޣளဂᡏޑᇡӕǴ཮௦ڗᆶځ

дԋ঩࣬՟ࡘޑགྷ܈ՉࣁǶ 

Ц෩ࣦ(2003) ঁΓᏱԖدΓૻ৲ǴӆᢀჸځдΓ଺ޑ

،฼Ǵ཮۹ౣԾρدޑΓૻ৲Ǵฅࡕ଺

рځکдΓ࣬ӕޑ،฼Ƕ 

Lascu and Zinkhan(1999) ੃຤ډڙޣიᡏϐᖼວՉࣁǵຑሽᆶཀ

კ܌ቹៜǴԶׯᡂԾρჹౢޑࠔຑሽǵ

ᖼວཀკᆶ੃຤Չࣁ 

ၗ਑ٰྍǺҁࣴزԾՉ᏾౛ 

 

ΒΒΒΒǵǵǵǵ    வ౲ޑচӢவ౲ޑচӢவ౲ޑচӢவ౲ޑচӢ 

 

ԾவΓॺޑவ౲Ϻ܄೏ᏢೌࣚᢀჸډϐࡕǴ΋೽ϩޑᏢޣ໒زࣴۈவ౲ޑচ

ӢǶךॺࣁϙሶ཮வ౲ګ?Deutsch and Gerard (1955)ᇡࣁவ౲ЬाࢂӢࣁೕጄ܄ቹ

ៜ (normative influence) аϷၗૻ܄ቹៜ (informational influence)Ƕ 

 

1ǵ ೕጄ܄ቹៜ 

 

ೕጄ܄ቹៜࢂΓॺޑЈ౛ሡ؃ǴΓॺ೿ሡाᘜឦགǴΓॺ೿ሡाԖȨךॺࢂ

΋ဂޑȩޑሡ؃Ǵ܌аΓॺவ౲ǶԖ٤Γ্ک܂ձΓόӕǴࣁ܈ΑᕇளдΓ഻ޑ

ངکௗયǴԶౢғவ౲ՉࣁǶ྽΋ঁΓຫ࣬ॄߞӛ่݀཮ౢғਔǴ൩ຫ཮ౢғவ

౲ՉࣁǴޣ܈ΨԖёૈࢂიᡏޑᓸΚ܌ᏤठǴ٬ளঁᡏόளόׯᡂдޑᒧ᏷Ǵ೭

൩܌ࢂᒏޑიᡏவ౲ǶԖਔংೕጄޑ܄வ౲Ǵ཮மਗ਼٬ډΓॺჱᜫ᠋ޑ϶ܻߞཀ

௨ᔒǴ೭ᅿ౜ຝӭว܈೏дΓ۹ౣǵቍઢ܂ࣁǴѝӢـཀޑ஑ৎߞǴԶόᜫ᠋ـ

ғӧߙϿԃࢂ܈খ຾Εᙍ൑ޑཥᗲΓǴࣁΑૈᑼΕဂᡏǴԶ឴࣊Ծρޑགྷݤ଺р

ၴϸঁΓཀᜫۓ،ޑǶӧВதғࢲύךॺΨ೿ૈ࣮ـǴႽऀࢂ๱Ѻࢂ܈ת౜Ϟζ

 ቹៜǶޑ܄ೕጄڙࢂՉाȨዧȩωऍǴ೭٤೿ࢬ܄

 

2ǵ ၗૻ܄வ౲ 

  ଓ؃҅ዴޑགྷݤΓΓ೿ԖǴՠӧय़ჹԾρόዕ஼ޑ௃ݩǵคݤ଺р҅ዴ،ۓ

ۭدΨёૈޣ܈ቹៜǴޑ৲ૻڙࢂเਢǴ೭൩ډдΓٗ㚊ளځਔংǴ཮གྷाவޑ

ΠׯᡂঁΓޑགྷݤǴԶௗڙдΓޑᢀᗺǶѝाࢂ྽ΓॺᇡځࣁдΓ܌଺ޑղᘐࢂ

҅ዴޑǴ൩཮໒ౢۈғவ౲ՉࣁǶԜᅿ౜ຝӧၗૻวၲޑ౜ϞККࣣࢂǴٯӵ੃
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຤ޣ΢ᆛວܿՋਔ཮Кሽǵᢀ࣮፤ৎޑຑሽаϷܻ϶ϐ໔ޑҬඤᖼૻނ৲ǴӢԶ

ޑ໺ࢬ᝼ᇻК҇໔ࡌޑᙴғࢂ܈ᒧ᏷Ƕࠔౢ܈จࠔǵ،฼ၸำǵࣁՉޑᡂԾρׯ

ୃБ׳ॶள᠋ߞǴ೭೿܌ࢂᒏޑၗૻ܄ቹៜǶ 

 

ԜՉ٠ࣁόжঁ߄ΓલЮԾߞǴঁΓϐ܌а཮ᒥൻдΓޑՉࣁኳԄǴࢂӢࣁ

ঁᡏᇡࣁдΓӧ٤ࢌБय़ޑ஑཰ޕ᛽ำࡋଯܭԾρǴӢԜёаᔅշԾρډפ፾྽

 ჹᔈϐၰǶޑ

 

ᙁԶقϐ Lord, et al. (2001)ᇥǺ྽ঁΓڙೕጄ܄ቹៜԶ໩வიᡏਔǴ཮வი

ᡏύᕇளᇡӕགǴฅԶڙၗૻ܄ቹៜԶׯᡂǴ߾ёவύᕇளޕ᛽Ϸ࿶ᡍǴځᆶი

ᡏ࿶ᡍคᜢǶ 

 

ΟΟΟΟǵǵǵǵ    வ౲Չࣁኳࠠவ౲Չࣁኳࠠவ౲Չࣁኳࠠவ౲Չࣁኳࠠ 

 
  ᗨฅ؂ঁΓ೿Ԗவ౲ޑϺ܄Ǵՠჴሞ΢ǴᏢ܌ޣᢀჸ؂ঁډΓޑவ౲ำࠅࡋ

Ԗᇸख़ϐϩǶӢԜǴԖ΋೽ϩޑᏢޣ໒زࣴۈቹៜவ౲ำޑࡋᅿᅿӢનǶډޔ 1999

ԃǴLascu and Zinkhan่ ӝӃ߻౲ӭᏢޣගрޑ౛ፕǴх֖Αவ౲ޑচӢǵவ౲

ՉޑࣁϩᜪǴϷቹៜவ౲ำޑࡋӢનǴԶගрΑவ౲ኳࠠǶҁࢤЬा௖૸Ѥঁቹ

ៜவ౲ำޑࡋӢનǴϩձঁࣁΓ੝፦ǵဂᡏ੝፦ǵࠔจ੝፦ǴϷ௃ნ੝፦ǶLascu 

and Zinkhan᏾౛ޑவ౲ՉࣁኳࠠǴӵკ 2-1Ƕ 

 

1ǵ πբ/௃ნ੝܄ 

ӵ݀Γॺ܌य़ᖏޑ،᏷֚ࢂᜤޑǵኳ࿦ٿёޑǴԶЪค҅ݤዴ೏ۓကޑǴΓ

ॺ೯த൩཮ځ᠍כдΓ܌଺ۓ،ޑǶќѦǴҺ୍ޑख़ा܄ǵځдΓเਢࢂցё೏

 ǶࡋำޑǴ೿೏ዴჴ᛾ܴ཮ቹៜவ౲ࡋߞёޑǴаϷ໺ኞ൞ᡏـ࣮

 

2ǵ ঁΓ੝܄ 

཮Ꮲৎޗ Snyder(1987)زࣴޑǴ೏ՉᎍᏢޣቶޑݱЇҔǴ᛾ܴΓ਱੝܄཮ቹ

ៜவ౲ޑำࡋǶຫଯԾךᅱ௓(self-monitoring)ޑΓǴຫ཮Ԗᓎᕷޑவ౲ՉࣁǴԶ

ၨԖബཥགྷޑݤΓǴ߾ၨϿԖவ౲ՉࣁǶBerden and Rose(1990)ว౜Ȩჹޗ཮Кၨ

ཀȩ(attention to social comparison informationǹATSCI) ᆶԾ൧ϐ໔Ԗॄݙޑ৲ૻ

ӛᜢ߯ǴATSCIϩኧຫଯޑΓǴჹдΓޑϸᔈຫݙཀǶATSCIΨว౜ޗک཮ขቾ

ᆶ৮ឨԖ࣬ᜢǶӵԜᇥٰ ATSCIᔈکவ౲ࢂԖ҅࣬ᜢޑǶќѦ Becker(1986)Ϸ

Eagly and Carli (1981)܌଺ࡰزࣴޑрζ܄ၨ܄ت৒ܰׯᡂᄊࡋǴࡺζ܄Ԗၨଯޑ

வ౲໼ӛǶ 

 

3ǵ ࠔจ੝፦ 

྽ౢࢂࠔ୽ࠔٴǴ܈੃຤ޣᇡࣁԜౢࠔ҂ٰ཮ӧϦ໒൑࣬ߝ܌ਔǴΓॺჹܭ

೏٬Ҕӧࢂޣ܈ǴࠔѸሡޑύࢲВதғࢂࠔᒧ᏷཮Кၨவ౲ǶԶӵ݀၀ౢޑࠔౢ
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 Ƕࣁᒧ᏷൩Кၨό཮Ԗவ౲ՉޑࠔౢܭΓ൑ӝਔǴΓॺჹد

 

4ǵ ဂᡏ੝܄ 

ନঁᡏ܄ঁޑǴঁᡏ܌ೀޑიᡏ܄፦Ψ཮ቹៜঁᡏޑவ౲ำࡋǶୖԵიᡏޑ

ёࡋߞຫமǴঁᡏவ౲ޑΚໆ൩཮ຫமǶќѦǴ൩ೱৎ৥ޑᜢ߯ǵ୯ৎЎϯȐٯ

ӵǴύ୯ΓமፓᏂৎࡘགྷǵ໣ᡏЬကаϷངय़ηǴ࣬ၨϐΠКՋБЎϯޑΓ׳வ

౲ȑࣣ೏᛾ჴࢂ཮ቹៜவ౲ำࡋǶ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ၗ਑ٰྍǺLascu and Zinkhan(1999) 

 

კ 2-1வ౲Չࣁኳࠠკ 

 

 

 

 

 

 

 

 ܄จ੝ࠔ

(Brand 

characteristics) 

ঁΓ੝܄ 

(personal 

characteristic

πբ/௃ნ੝

܄

(task/situation)c

ဂᡏ੝܄ 

(Group 

characteristics) 

੃຤ޣவ౲(Consumer Conformity) 

ೕጄࠠԄ  

(Norm type)  
வ౲ՉࣁኳԄ(Types of conformity) 

規範性(Normative) 

ཱུᆄࠠ

(extensive) 

໩வ

(compliance) 

ᇡӕ

(identification
ύனࠠ 

(moderate) 
ၗૻ܄  

(informational) 

ϣϯ 

(internalization

) 
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Lascu and ZinkhanΨஒ΢ॊѤ໨੝܄ᘜયǴӵ߄  ҢǶ܌2-4

 

߄ 2-4 ቹៜவ౲ՉࣁѤঁӢનޑ੝܄ 

πբ/௃ნ੝܄  

 

ᜤࡋǵኳጋࡋǵЬᢀ܄ 

మཱϷ҅ዴ่݀ޑ 

იᡏᓸΚ௃ݩ 

ঁΓ੝܄ ᇡޕమᅒࡋ 

ඵΚǵബ೷Κǵፓ፾܄ 

ܺவǵႯܺǵ໩வ 

ԾߞǵԾ൧ǵԾךᅱ௓ 

ჹޗ཮Кၨૻ৲ݙޑཀ 

  จ੝፦ࠔ

 

ᒣ᛽ཱུࡋৡ౦܄ 

୽๮ำࡋ 

ဂᡏ੝܄ ελǵ٩ᒘϷϕ୏ 

៾ճϷёࡋߞǵၸѐޑԋфǵሦᏤ 

ၗ਑ٰྍǺLascu and Zinkhan(1999) 

 

ಃΟ࿯ಃΟ࿯ಃΟ࿯ಃΟ࿯வ౲ᆶፂ୏܄ᖼວޑᜢ߯வ౲ᆶፂ୏܄ᖼວޑᜢ߯வ౲ᆶፂ୏܄ᖼວޑᜢ߯வ౲ᆶፂ୏܄ᖼວޑᜢ߯ 
 

    Rosenbuam(2006)ว౜а۳ޑՉᎍࣴزύǴᗲϿԖଞჹΓሞϕ୏ᆶ੃຤ޣՉࣁ

ቹៜ຾Չ௖૸ǴԶΓሞቹៜӧၸѐޑፂ܄ۓᖼວՉࣁύࣁ׳ϿـǶᜢܭፂ୏܄ᖼ

ວǴRook(1987)Ԑ൩ڥᢣᏢޣाၢಥଞჹঁΓቫԛޑ௖൩Ǵᔈ၀රӛдΓӢનቹ

ៜޑቫय़Ǵՠۈಖ٠҂೏ख़ຎǶWilkie(1994)ᆶ Macinnis(1997)මගр੃຤ޣՉࣁ

ᖼޑᆶဂᡏ࣬՟ڗΑᕇளဂᡏᇡӕω௦ࣁᡏ຾Չᖼວ،฼ਔǴঁࢂவ౲ኳԄǴޑ

ວ،฼ՉࣁǶԶ Luo(2005)ම࿶ගрፂ୏܄ᖼວӢનǴჴሞ΢ࢂᆶдΓޑϕ୏Ԗ

ᜢǴёெдزࣴޑว౜ޣٿᜢ߯٠ό΋ठǶӕਔǴЎ᝘΢ΨᗲϿԖࣴزǴଞჹவ

౲Չࣁᆶፂ୏܄ᖼວՉࣁǴ຾Չ࣬ᜢޑჴ᛾ࣴزǴаठคݤ຾΋؁ᙶమࢂޣٿց

۶ԜቹៜǶ 

 

ᗨࢂӵԜǴՠϝԖ΋٤Ў᝘Ǵ௖૸வ౲ᆶፂ୏܄ᖼວޑᜢ߯ǶٯӵǴ׵ऍች

(2007)аΎᗺԄ׵լ੝ϐୢڔᚒ໨ཛྷ໣ၗ਑Ǵ٠а LISREL (Linear Structural 

Relations) ಍ीϩ݋வ౲܄ᖼວکፂ୏܄ᖼວϐᜢ߯ǶаϩቫߡճܜኬࣁЬǴኬ

ҁ 750Ǵӣԏ 678Ƕ่ࣴ݀زԋ҅ӛᜢ߯Ǵނ፦Ьကჹவ౲܄ᖼວکፂ୏܄ᖼວϐ

࣬ᜢسኧΨև҅ӛᜢ߯Ǵຫڀவ౲܄ᖼວϐ੃຤ޣǴځፂ୏܄ᖼວՉࣁΨຫଯǶ 

 

  ᖴܲዞ(2007)аޗ཮ဂᡏࡋفǴ௖૸੃຤ޑޣፂ୏܄ᖼວՉࣁǴ٠ᒧ᏷෇ౚ
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൑႟୧଺ࣴز௃ნǴаୢڔፓࢗБԄǴෳ၂ѠчѱҥϺ҆෇ౚ൑ǵѠчᑜҥཥಷ෇ౚ൑ǵ

໦݅ᑜҥ෇ౚ൑ǵଯ໢ᑜҥዂమ෫෇ౚ൑ϐᢀ౲ፂ୏܄ᖼޑނՉࣁǶдҔጕ܄ᐒ౗ኳԄ

(Linear ProbabilityModel)ᆶӭ໨Ԅᡄᒠථ଑ᘜϩ݋(Multinomial logistic regression)฻Ƕ

дගрፏӭቹៜவ౲ՉޑࣁӢનǴځύଓࢬ؃Չᆶᖼວ࿶ᡍჹܭౚ൑੃຤ޑޣፂ୏܄ᖼ

ວԖமਗ਼ޑᡉ๱܄ቹៜǶ 

 

  ഋᜩӵ(2012)௖૸ӭኧᙍ൑ζࢂ܄ց཮Ӣவ౲੝܄ǵౢࠔӢનȐౢࡋـૈࠔ

Ϸౢࠔࠔ፦ȑ຾ԶЇวፂ୏܄ᖼວՉࣁǶаεѠчӦ୔ѳВԖᖼວय़ጢಞᄍޑᙍ

൑ζزࣴࣁ܄ჹຝǴᆶਜय़܈ e-mailБԄ༤เୢڔǴวр 400ҽǴԖਏӣԏ 354

ϩǶ௦ҔЬԋϩϩݤ݋(Principle Component)ǵനεᡂ౦ᙯືݤ(Varimax)ǵౚ׎ᔠ

ǵKMO(Bartlett’s Test of Sphericity)ۓ Ƕ݋ϩࡋߞǵCronbach’s αۓᔠ܄ኬ፾྽ڗ

่݀ᡉҢǴᙍ൑ζ܄ዴჴ཮Ӣ۶Ԝϐ໔ޑϕ୏ǴԶౢғவ౲ՉࣁǴ٠຾΋؁Їଆ

ፂ୏܄ᖼວՉࣁǶζ܄৒ܰ᠋வიᡏϐ໔ޑཀـǵૻ৲ǴԶζ܄੃຤഻ޣӳଓ؃

 ቹៜǶޑԖᡉ๱ࣁǴΨჹவ౲ՉࡋำޑߞՉᆶԾࢬ
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ಃΟകୢڔ೛ीᆶၗ਑ϩ݋ಃΟകୢڔ೛ीᆶၗ਑ϩ݋ಃΟകୢڔ೛ीᆶၗ਑ϩ݋ಃΟകୢڔ೛ीᆶၗ਑ϩ݋ 
 

ಃ΋࿯ୢڔ೛ीᆶፓࢗಃ΋࿯ୢڔ೛ीᆶፓࢗಃ΋࿯ୢڔ೛ीᆶፓࢗಃ΋࿯ୢڔ೛ीᆶፓࢗ 
 

ҁࣴزЬा௖૸ԖᜢεᏢғܺޑႬᖼວಞᄍᆶՉࣁǴவύΑှவ౲Ӣનǵவ

౲ՉࣁǵౢࠔӢનᆶፂ୏܄ᖼວՉࣁϐ໔ޑᜢ߯ǶҁୢୖڔԵ࣬ᜢᏢزࣴޑޣǴ

ຑࣁдѤ೽ҽǺಃ΋೽ҽځӅϩȨ୷ҁၗ਑ȩаϷڔ೛ीୢ໨Ƕҁୢ܄੝ځ٠٩

՗εᏢғჹܭȨᖼວܺႬਔޑவ౲Ј౛ȩჴሞགڙำࡋǴಃΒ೽ҽࣁຑ՗εᏢғ

ȨᖼວܺႬਔޑவ౲ՉࣁȩǴಃΟ೽ҽࣁຑ՗ȨౢࠔҁޑيӢનჹܭᒧᖼܺႬਔޑ

ቹៜȩǴಃѤ೽ҽࣁຑ՗ȨঁΓፂ୏ՉࣁȩǶҁୢࣣڔ௦׵լ੝(Likert)ϖᗺЁࡋໆ

தӕཀȩǵȨӕཀȩǵȨද೯ȩǵȨόӕߚϭᒧȨࡋำڙჴሞགޣೖڙᑽໆǴϩձа߄

ཀȩǵȨߚதόӕཀȩǴϩձჹᔈϩኧȨ5ȩǵȨ4ȩǵȨ3ȩǵȨ2ȩǵȨ1ȩϐЁࡋǶӚ೽ҽ

೛ीᇥܴӵΠǺ 

 

΋ǵ ୢڔ೛ीୢڔ೛ीୢڔ೛ीୢڔ೛ीǺ 

 

߄ 3-1 வ౲Ӣનǵவ౲ՉࣁǵౢࠔӢનϷፂ୏܄ᖼວᏹբۓ܄က 

Ьᄬय़ ԛᄬय़ ᚒ໨ ᏹբۓ܄က 

வ౲Ӣન ଓࢬ؃Չ 1-1 ך཮ჹനཥ௢рཥීܺޑႬౢғᑫ፪Ƕ 

1-2 ന߈ᄣᎍܺޑႬ཮֎ЇךѐᖼວǶ 

૸ፕന܌϶ᎁܻڬ཮ჹ൞ᡏǴᆛၡϷך 1-3

 Ⴌౢғᑫ፪ǶܺޑՉࢬ߈

ӕᏆჹࠔจޑ

Ѝ࡭ 

1-4 ܻ϶ϟಏ๏ܺޑךႬࠔจ཮Μϩ֎Ї

 ѐᖼວǶך

1-5 ӵܻ݀϶ჹܺࢌႬࠔจԖॄय़ຑሽ

ਔǴךΨ཮ჹ၀ࠔจౢғॄय़གྷݤǶ 

1-6 ܻ϶ჹࠔจޑຑሽჹךԶࡐࢂقख़ा

 Ե٩ᏵǶୖޑ

ঁΓԾߞำך 1-7 ࡋჹԾρܺޑႬࡐԖ΋঺གྷݤϷཀـǶ 

1-8 ྽Ծρ഻ངᆶдΓ഻ངܺޑႬόӕ

ਔǴךόڙдΓቹៜᗋࢂ୲܌࡭ངǶ 

ࢂจϷීԄࠔޑதమཱӚᅿόӕߚך 1-9

όࢂ፾ӝךԾρǶ 

იᡏޑ֎ЇΚ 1-10 ഻ך៿ܻک϶ॺ΋ଆҬඤܺႬБय़ޑ

ၗૻǶ 
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࿶ޑႬܺܭჹך኷ཀ֋ນܻ϶ॺࡐך 1-11

ᡍϷགྷݤǶ 

1-12* ჹ܌϶ܻܭගрޑၗૻϷགྷֹךݤӄ

 Ƕߞ࣬

იᡏޑᓸΚ௃

 ݩ

1-13 ӵܻ݀϶ץຑ഻܌ךངܺޑႬǴך཮ᅰ

ໆᗉխऀ๱Ƕ 

1-14 ӵܻ݀کך϶ϐ໔ޑགྷݤόӕǴך೯த

ό཮Ь୏߄ҢǶ 

1-15 ӵܻ݀ک϶ऀ๱όӕࠔޑจǴך཮᝺ள

ΜϩόԾӧǶ 

வ౲Չࣁ ၗૻவ౲ 2-1 1.ך཮᠋வܻ϶ගܺޑٮႬၗૻǴฅࡕ

 ๱ǶऀޑᡂԾρׯ

2-2 2.ӵ݀ךჹ၀ᜪࠠࠔ܈จܺޑႬલЮ࿶

ᡍǴך೯த཮ፎ௲ᒃ϶ཀـǶ 

จǴࠔԄϷීޑ཮ᢀჸܻ϶ॺܺႬך.3 2-3

аዴۓԾρᖼວ҅ࢂޑዴޑǶ 

ೕጄவ౲ 2-4* 4.ѝाܻ϶ၟךᇥ೭ීܺႬόӳǴך཮

ᇡӕдݤ࣮ޑǶ 

2-5 5.྽εӭኧܻ϶೿Ԗᖼວၸ೭ᅿීԄ܈

 Ψ཮གྷाᖼວǶך࿶ᡍਔǴޑจࠔ

Պޑจࠔ܈๱বᅿීԄऀךၰޕགྷך.6 2-6

ܺૈᡣܻ϶᝺ளך౳ӀࡐӳǶ 

 ǶޑόѸाࢂՊܺޑᖼວӜจࣁᇡך.1 3-1 ࡋـૈࠔౢ Ӣનࠔౢ

 ႬǶܺޑ៿ᖼວӜΓ௢ᙚ഻ך.2 3-2

3-3 

 

3.ᖼວܳ຦ܺޑႬჹךԶߚقதख़ाǶ 

ޕࢂाۓႬ΋ܺޑ๱ऀ܌ǴقԶך፦ 3-4 4.ჹࠔࠔౢ

Ӝቷ୘܌ᇙ೷Ƕ 

3-5 5.ჹךԶقǴऀ܌๱ܺޑႬځ๤፾གό

ख़ाǶ 

3-6 6.ჹךԶقǴऀ܌๱ܺޑႬࢂځցӼӄ

(֖ϯᏢނ፦Ꮴठيᡏό፾,Ҝጥ௵ག)

 Ƕޑதख़ाߚࢂ

ፂ୏܄ᖼວ 

 

 

ག௃ፂ୏ 4-1 1.ӵ݀ӧ္۫ວךډགྷᖼວܺޑႬǴך

཮གࡐډඍזǶ 

4-2 2.ӵ݀ӧ္࣮۫ךډགྷᖼວܺޑႬǴՠ

നؒࠅࡕԖວǴך཮གࡐډեပǶ 

4-3 3.ӧрߐᖼວܺႬϐ߻Ǵךᕴࢂ೿Ԗ٣
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ӃीฝǶ 

ᇡޕፂ୏ 4-4 4.ךததόԾ᝺ளᖼວࡐӭऀόܺޑډ

ႬǶ 

4-5 5.ӧ،ۓᖼວܺႬϐך߻཮ᇡ੿Եቾך

 ሡाǶޑց੿ࢂ

཮གྷᇥϸ҅ᕴךႬǴܺޑ៿഻ډ࣮ך.6 4-6

Ԗ΋Ϻ཮ऀډǴ܌аӃວӆᇥǶ 

ၗ਑ٰྍ:ҁࣴز᏾౛*1-12Ϸ  ϸӛᚒࣁ2-4

 

1ǵঁΓ୷ҁၗ਑ : 

Ԝ೽ҽୢڔύϩձаȨ܄ձȩǵȨԃભȩǵȨѺπᆶցȩǵȨ؂ДёЍଛ܌ளȩǵȨᖼ

ວܺႬϐѳ֡ߎᚐȩǵȨᖼວܺႬϐѳ֡ԛኧȩǵȨᖼວܺႬϐѳ֡޸຤ਔ໔ȩϷȨᖼ

ວܺႬϐ੃৲ٰྍȩΖঁୢ໨ٰፓڙࢗೖޣϐΓα಍ीၗ਑Ƕ 

 

˟ǵவ౲ӢનϷՉࣁᄬय़Ǻ 

ҁୢڔ೛ीЬाਥᏵ Luscu and Zinkhan(1999)வ౲ՉࣁኳࠠϷ Sias(2002)౛

ፕǴଛӝܺႬౢࠔ੝܄Ϸᖼວ௃ნࡕуа೛ीǶୢڔϣ৒Ǵவ౲Ј౛Ӆी 15ᚒǵ

வ౲ՉࣁӅी 6ᚒǴӵ߄  ҢǶ܌3-1

 

ˠǵౢࠔӢનᄬय़Ǻ 

ӧౢࠔӢન೽ҽǴଞჹεᏢғӧᖼວܺႬਔǴౢࠔҁޑي੝ࢂ܄ց཮ቹៜᖼ

ວޑ،฼ǴԜ೽ҽӅी 6ᚒǴӵ߄  ҢǶ܌3-1

 

ˡǵ ፂ୏܄ᖼວᄬय़Ǻ 

ፂ୏܄ᖼວࢂਥᏵ Verplanken and Herabadi(2001)ϐࣴزǴຑ՗εᏢғঁޑΓ

ፂ୏܄ᖼວՉࣁǴԜ೽ҽӅी 6ᚒǴӵ߄  ҢǶ܌3-1

 

Βǵܜኬፓܜࢗኬፓܜࢗኬፓܜࢗኬፓࢗ: 

 

߄  ׎ᆶӣԏ௃ܫวڔୢ 3-2

 วڔୢܫኧ ӣԏୢڔኧ ӣԏԖਏୢڔኧ ԭϩК(%) 

રҁୢ76.7 161 171 210 ڔ% 

ᆛၡୢ92.0 184 200 200 ڔ% 

ᕴी 410 371 345 84.1% 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 
ҁࣴޑزჹຝࣁӧᏢϐεᏢғǴܭ٠ 2012ԃ 10Д 1ВԿ 2012ԃ 10Д 14

ВวܫરҁୢڔаϷ mysurveyᆛၡୢڔ຾ՉፓࢗǶਜय़ୢڔӧ೹ҘεᏢϣวܫǴ
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ε೽ҽჹຝа೹ҘεᏢ࿶ᔮᏢسᏢғࣁЬǴ୘ᏢଣځдࣽࣁسᇶǶᆛၡୢڔ೽ҽǴ

ค੝ۓεᏢ୔ୱϷࣽسϐϩǴ೸ၸ FacebookϷޗიวଌǶќѦࣁዴڙߥೖࣁޣε

ᏢғǴࡺᆛၡୢڔ२ᚒࣁȨࢂցࣁεᏢғ?ȩ଺ࣁᑔᒧᚒҞǴऩเȨցȩࣁ߾คਏ

ڔਜय़ୢܫೖჹຝǶᕴीวڙϐز಄ӝҁࣴڗǴаයྗዴᒧڔୢ 210ҽǵᆛၡୢ

ڔ 200ҽǴ΋Ӆ 410ҽୢڔǴԌନ҂ӣԏϷคਏୢڔǴᕴԖਏӣԏҽኧࣁ 345ҽǴ

ӵΠ߄ 3-2Ƕ 

 

ಃΒ࿯ၗ਑᏾౛ᆶϩ݋ಃΒ࿯ၗ਑᏾౛ᆶϩ݋ಃΒ࿯ၗ਑᏾౛ᆶϩ݋ಃΒ࿯ၗ਑᏾౛ᆶϩ݋ 
 

ҁࣴڔୢز࿶ၸӣԏᆶᑔᒧคਏኬҁࡕǴԖਏኬҁӅी 345ҽǴ௦Ҕԛኧϩ

ଛ߄ΑှᏢғ੝፦Ǵӵ߄ ࣁவ౲ՉޑǴஒԖճௗΠٰࡕҢǶΑှኬҁ่ᄬ܌3-3

ᆶፂ୏܄ᖼວՉޑࣁኳԄϩ݋Ƕ 

 

΋΋΋΋ǵǵǵǵڙೖ܄ޣձϩթڙೖ܄ޣձϩթڙೖ܄ޣձϩթڙೖ܄ޣձϩթ 

 

җܭҁࣴزଞჹᏢғǴܜኬӦᗺа೹ҘεᏢᆶᆛၡୢ׎ڔԄ຾ՉǴჴሞڙೖ

ჹຝ܄ޑձǴ܄تԖ 143Տ(ऊ՞ӄᡏኬҁޑ 41%)Ǵζࣁ߾܄ 202Տ(ऊэ 59%)Ƕ 

 

߄  ߄ϐԃសኬҁ่ᄬϩଛޣೖڙ3-3

 ձ ΓኧȐΓȑ ԭϩКȐ%ȑ܄

 142 ܄ت
રҁ 60 

41.2 
ᆛၡ 82 

ζ203 ܄ 
રҁ 101 

58.8 
ᆛၡ 102 

ᕴी 345 
રҁ 142 

100 
ᆛၡ 203 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

ΒΒΒΒǵǵǵǵڙೖޣԃભϩթڙೖޣԃભϩթڙೖޣԃભϩթڙೖޣԃભϩթ 

 

аҁࣴڙزೖޑޣԃભϩթٰ࣮Ǵӵ߄ 3-4ǴѤԃભനଯǴ146ՏǴ՞ኬҁК

ٯ 42.4%ǶځԛࣁΟԃભޑ 94ՏǴ՞ኬҁКٯ 27.2%ǹΒԃભ 77Տǹ΋ԃભޑ

ኬҁኧࣁ߾ 28ՏǶ 

 

ΟΟΟΟǵǵǵǵڙೖࢂޣցѺπϩթڙೖࢂޣցѺπϩթڙೖࢂޣցѺπϩթڙೖࢂޣցѺπϩթ 

 

ҁࣴزϐڙೖޣǴԖѺπࣁޑ 106ՏǴ՞ኬҁКٯ 30.7%ǹؒԖѺπࣁ 239
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ΓǴ՞ኬҁКٯ 69.3%Ǵӵ߄  ҢǶ܌3-5

߄  ߄ϐԃભኬҁ่ᄬϩଛޣೖڙ3-4

ԃભ ΓኧȐΓȑ ԭϩКȐ%ȑ 

΋ԃભ 28 
રҁ 0 

8.1 
ᆛၡ 28 

Βԃભ 76 
રҁ 63 

22.0 
ᆛၡ 13 

Οԃભ 93 
રҁ 67 

27.0 
ᆛၡ 26 

Ѥԃભ 148 
રҁ 31 

42.9 
ᆛၡ 117 

ᕴी 345 
રҁ 161 

100 
ᆛၡ 184 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

߄  ߄ցѺπኬҁ่ᄬϩଛࢂϐޣೖڙ3-5

ԖคѺπ ΓኧȐΓȑ ԭϩКȐ%ȑ 

Ԗ 106 
રҁ 43 

30.7 
ᆛၡ 63 

ค 239 
રҁ 118 

69.3 
ᆛၡ 121 

ᕴी 345 
રҁ 106 

100 
ᆛၡ 239 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

ѤѤѤѤǵǵǵǵڙೖޣёЍଛ܌ளϩթڙೖޣёЍଛ܌ளϩթڙೖޣёЍଛ܌ளϩթڙೖޣёЍଛ܌ளϩթ 

 

ҁࣴزϐڙೖޣёЍଛ܌ளϩթǴӵ߄ ҢǴа܌3-6 6001~9000ϡ 140Տന

ଯǴ՞ኬҁКٯ 40.6%ǴԶځԛࣁ߾ 6000ϡаΠࣁ 127ՏǴ՞ኬҁКٯ 36.8%ǹ

9001~12000ϡ 53ՏǴ՞ኬҁКٯ 15.4%ǹ15001ϡа΢ 13ՏǴ՞ኬҁКٯ 3.7%ǹ

12001~15000ϡ 12ՏǴ՞ኬҁКٯ 3.5%Ƕ 

 

ϖϖϖϖǵǵǵǵڙೖ؂ঁޣДᖼວܺႬ޸຤ޑѳ֡ߎᚐڙೖ؂ঁޣДᖼວܺႬ޸຤ޑѳ֡ߎᚐڙೖ؂ঁޣДᖼວܺႬ޸຤ޑѳ֡ߎᚐڙೖ؂ঁޣДᖼວܺႬ޸຤ޑѳ֡ߎᚐ 

 

ҁࣴزϐڙೖ؂ঁޣДᖼວܺႬ޸຤ޑѳ֡ߎᚐǴӵ߄ ҢǴѳ֡܌3-7 1000

ϡаΠ੃຤നଯǴ209ՏǴ՞ኬҁКٯ 60.6%ǹ1001~2000Ǵ98ՏǴ՞ኬҁКٯ

28.4%ǹ2001~3000Ǵ26ՏǴ՞ኬҁКٯ 7.5%ǹ3001~4000Ǵ8ՏǴ՞ኬҁКٯ 2.3%ǹ

4001ϡа΢Ǵ4ՏǴ՞ኬҁКٯ 1.2%Ƕ 
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߄  ߄ளኬҁ่ᄬϩଛ܌ϐёЍଛޣೖڙ3-6

ёЍଛ܌ள(NT) ΓኧȐΓȑ ԭϩКȐ%ȑ 

6000аΠ 127 36.8 

6001~9000 140 40.6 

9001~12000 53 15.4 

12001~15000 12 3.5 

15001а΢ 13 3.7 

ᕴी 345 100 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

߄  ߄຤ኬҁ่ᄬϩଛ޸ϐѳ֡ޣೖڙ3-7

ѳ֡޸຤(NT) ΓኧȐΓȑ ԭϩКȐ%ȑ 

1000аΠ 209 60.6 

1001~2000 98 28.4 

2001~3000 26 7.5 

3001~4000 8 2.3 

4001а΢ 4 1.2 

ᕴी 345 100 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

ϤϤϤϤǵǵǵǵڙೖޣ΋ঁДύᖼວܺႬޑѳ֡ԛኧڙೖޣ΋ঁДύᖼວܺႬޑѳ֡ԛኧڙೖޣ΋ঁДύᖼວܺႬޑѳ֡ԛኧڙೖޣ΋ঁДύᖼວܺႬޑѳ֡ԛኧ 

 

ҁࣴزϐڙೖޣϐᖼວѳ֡ԛኧа 2ԛаϣനଯǴӅ 268ՏǴ՞ኬҁК 

ٯ 77.7%ǹ3~4ԛǴ72ՏǴ՞ኬҁКٯ 20.9%ǹ5~6ԛǴ2 ՏǴ՞ኬҁКٯ 0.6%ǹ

7~8ԛǴ2ՏǴ՞ኬҁКٯ 0.6%ǹ8ԛа΢Ǵ1ՏǴ՞ኬҁКٯ 0.2%Ǵӵ߄ 3-8

 ҢǶ܌

 

߄  ߄ϐѳ֡ԛኧኬҁ่ᄬϩଛޣೖڙ3-8

ѳ֡ԛኧ ΓኧȐΓȑ ԭϩКȐ%ȑ 

2ԛаϣ 268 77.7 

3~4ԛ 72 20.9 

5~6ԛ 2 0.6 

7~8ԛ 2 0.6 

8ԛа΢ 1 0.2 

ᕴी 345 100 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 



வ౲Չࣁᆶፂ୏܄ᖼວ 

 

                                           ೹ҘεᏢᏢғൔ֋ e-Paper᧤2012 ԃ᧥ 26

ΎΎΎΎǵǵǵǵڙೖ؂ޣԛᖼວܺႬεऊ޸຤ޑѳ֡ਔ໔ڙೖ؂ޣԛᖼວܺႬεऊ޸຤ޑѳ֡ਔ໔ڙೖ؂ޣԛᖼວܺႬεऊ޸຤ޑѳ֡ਔ໔ڙೖ؂ޣԛᖼວܺႬεऊ޸຤ޑѳ֡ਔ໔ 

 

ҁࣴزϐڙೖ؂ޣԛᖼວܺႬεऊ޸຤ޑѳ֡ਔ໔Ǵӵ߄ ҢǴа܌3-9 1~2

λਔࣁനଯԖ 136ՏǴ՞ኬҁКٯ 39.4%ǹ2~3λਔǴ98ՏǴ՞ኬҁКٯ 28.4%ǹ

΋λਔаϣǴ58ՏǴ՞ኬҁКٯ 16.8%ǹ3~4λਔǴ31ՏǴ՞ኬҁКٯ 9.8%ǹ4

λਔа΢Ǵ22ՏǴ՞ኬҁКٯ 5.6%Ƕ 

 

߄  ߄ϐѳ֡ਔ໔ኬҁ่ᄬϩଛޣೖڙ3-9

ѳ֡ਔ໔ ΓኧȐΓȑ ԭϩКȐ%ȑ 

΋λਔаϣ 58 16.8 

1~2λਔ 136 39.4 

2~3λਔ 98 28.4 

3~4λਔ 31 9.8 

4λਔа΢ 22 5.6 

ᕴी 345 100 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

ΖΖΖΖǵǵǵǵڙೖޣ੃৲ٰྍڙೖޣ੃৲ٰྍڙೖޣ੃৲ٰྍڙೖޣ੃৲ٰྍ 

 

ҁࣴڙزೖޣϐ੃৲ٰྍǴӵ߄ 3-10Ǵаᆛၡϐѳ֡ኧ 0.81Ǵനௗ߈ 1Ǵځ

ԛࣁ೸ၸѳय़ቶ֋ڗளၗ Ǵૻѳ֡ॶࣁ 0.41Ƕа΢ёаΑှڙೖޣӧᖼວܺႬਔǴ

ᆛၡၗૻ๏ϒࡐεޑቹៜǶԜѦǴܺႬ೸ၸᒃ϶௢ᙚǵ۫঩֋ޑޕቹៜǴዴჴё

ӢαԸ࣬໺ԶᡣܺႬ੃৲ቶԶΓϐǶ 

 

߄  ߄ϐ੃৲ٰྍኬҁ่ᄬϩଛޣೖڙ3-10

੃৲ٰྍ ΓኧȐΓȑ ѳ֡ኧ 

ѳय़൞ᡏ 140 0.41 

ႝຎቶ֋ 65 0.19 

ᆛၡ 279 0.81 

ᒃ϶௢ᙚ 117 0.34 

۫঩֋0.23 78 ޕ 

 д 13 0.04ځ

ᒧڗԛኧᕴी 692  

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

 

 
ҁᚒࣁȨவ౲Ӣનȩϐୢ໨ǴЬाҞࣁޑ௖૸ڙೖࢂޣց཮ڙȨᄣᎍ୘ࠔȩ
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߄Їᆶቹៜ຾Զவ౲ᖼວǴӵ֎ޑ தӕཀӅߚҢǶӕཀϷ܌3-11 151ΓǴ՞ 43.8%Ǵ

όӕཀϷߚதόӕཀӅ 45ΓǴ໻՞ 13%Ƕ 

 

߄ 3-11Ȩന߈ᄣᎍܺޑႬ཮֎Їךѐᖼວȩ 

 தӕཀߚ தόӕཀ όӕཀ ද೯ ӕཀߚ 

 Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ 

રҁ 6 3.7 16 10.0 72 44.7 53 32.9 14 8.7 

ᆛၡ 5 2.7 18 9.8 77 41.8 66 35.9 18 9.8 

ᕴӝ 11 3.2 34 9.8 149 43.2 119 34.5 32 9.3 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

ҁᚒࣁȨவ౲Ӣનȩϐୢ໨ǴЬाҞࣁޑ௖૸ڙೖࢂޣց཮ڙȨдΓȩޑ૸

ፕᆶቹៜ຾Զவ౲ᖼວǴӵ߄ தӕཀӅߚҢǶӕཀϷ܌3-12 234ΓǴ՞ 67.8%Ǵ

όӕཀϷߚதόӕཀӅ 21ΓǴ໻՞ 6.1%Ƕ 

 

߄ 3-12Ȩך཮ჹ൞ᡏǴᆛၡϷڬᎁܻ϶܌૸ፕനࢬ߈ՉܺޑႬౢғᑫ፪ȩ 

 தӕཀߚ தόӕཀ όӕཀ ද೯ ӕཀߚ 

 Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ 

રҁ 3 1.9 10 6.2 39 24.2 84 52.2 25 15.5 

ᆛၡ 4 2.2 4 2.2 51 27.7 93 50.5 32 17.4 

ᕴӝ 7 2.0 14 4.1 90 26.1 177 51.3 57 16.5 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

ҁᚒࣁȨவ౲Ӣનȩϐୢ໨ǴЬाҞࣁޑ௖૸ڙೖࢂޣց཮ڙȨдΓȩჹ၀

߄ຑሽᆶቹៜ຾Զவ౲ᖼວǴӵޑจࠔ தӕཀӅߚҢǶӕཀϷ܌3-13 185ΓǴ՞

53.6%ǴόӕཀϷߚதόӕཀӅ 37ΓǴ໻՞ 10.7%Ƕ 

 

߄ 3-13Ȩܻ϶ჹࠔจޑຑሽჹךԶࡐࢂقख़ाୖޑԵ٩Ᏽȩ 

 தӕཀߚ தόӕཀ όӕཀ ද೯ ӕཀߚ 

 Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ 

રҁ 4 2.5 9 5.6 65 40.4 72 44.7 11 6.8 

ᆛၡ 4 2.2 20 10.9 58 31.5 87 47.2 15 8.2 

ᕴӝ 8 2.3 29  8.4 123 35.7 159 46.1 26  7.5 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

ҁᚒࣁȨவ౲Չࣁȩϐୢ໨ǴЬाҞࣁޑ௖૸ڙೖࢂޣց཮ڙȨдΓၗૻȩ

߄ቹៜ຾Զவ౲ᖼວǴӵޑ தӕཀӅߚҢǶӕཀϷ܌3-14 149ΓǴ՞ 43.2%Ǵό

ӕཀϷߚதόӕཀӅ 60ΓǴ໻՞ 17.4%Ƕ 
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߄ 3-14Ȩך཮᠋வܻ϶ගܺޑٮႬၗૻǴฅׯࡕᡂԾρऀޑ๱ȩ 

 தӕཀߚ தόӕཀ όӕཀ ද೯ ӕཀߚ 

 Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ 

રҁ 6 3.7 31 19.3 71 44.1 51 31.7 2 1.2 

ᆛၡ 4 2.2 19 10.3 65 35.3 89 48.4 7 3.8 

ᕴӝ 10 2.9 50 14.5 136 39.4 140 40.6 9 2.6 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

ҁᚒࣁȨவ౲Ӣનȩϐୢ໨ǴЬाҞࣁޑ௖૸ڙೖࢂޣց཮ၟᒿȨдΓՉࣁȩ

߄ቹៜ຾Զவ౲ᖼວǴӵޑ தӕཀӅߚҢǶӕཀϷ܌3-15 171ΓǴ՞ 49.5%Ǵό

ӕཀϷߚதόӕཀӅ 53ΓǴ໻՞ 15.4%Ƕ 

 

߄ 3-15Ȩ྽εӭኧܻ϶೿Ԗᖼວၸ೭ᅿීԄࠔ܈จޑ࿶ᡍਔǴךΨ཮གྷाᖼວȩ 

 தӕཀߚ தόӕཀ όӕཀ ද೯ ӕཀߚ 

 Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ 

રҁ 5 3.1 22 13.7 63 39.1 9 5.6 62 38.5 

ᆛၡ 4 2.2 22 12.0 58 31.5 88 47.8 12 6.5 

ᕴӝ 9 2.6 44 12.8 121 35.1 97 28.1 74 21.4 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

ҁᚒࣁȨፂ୏܄ᖼວӢનȩϐୢ໨ǴЬाҞࣁޑ௖૸ڙೖࢂޣց཮ڙȨౢࠔ

੝܄ȩޑ֎Їᆶቹៜ຾ԶᖼວǴӵ߄ தӕཀӅߚҢǶӕཀϷ܌3-16 168ΓǴ՞

48.6%ǴόӕཀϷߚதόӕཀӅ 37ΓǴ໻՞ 6.1%Ƕ 

 

߄ 3-16ȨךᇡࣁᖼວӜจޑՊܺࢂόѸाޑȩ 

 தӕཀߚ தόӕཀ όӕཀ ද೯ ӕཀߚ 

 Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ 

રҁ 2 1.2 20 12.4 70 43.5 46 28.6 23 14.3 

ᆛၡ 1 0.5 14 7.6 70 38.0 63 34.2 36 19.7 

ᕴӝ 3 0.9 34 9.9 140 40.6 109 31.6 59 17.0 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

ҁᚒࣁȨፂ୏܄ᖼວӢનȩϐୢ໨ǴЬाҞࣁޑ௖૸ڙೖࢂޣց཮ڙȨౢࠔ

੝܄ȩޑ֎Їᆶቹៜ຾ԶᖼວǴӵ߄ தӕཀӅߚҢǶӕཀϷ܌3-17 112ΓǴ՞

32.4%ǴόӕཀϷߚதόӕཀӅ 149ΓǴ՞ 43.2%Ƕ 
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߄ 3-17ȨჹךԶقǴऀ܌๱ܺޑႬځ๤፾གόख़ाȩ 

 தӕཀߚ தόӕཀ όӕཀ ද೯ ӕཀߚ 

 Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ 

રҁ 63 39.1 71 44.1 14 8.7 10 6.2 3 1.9 

ᆛၡ 1 0.5 14 7.6 70 38.0 63 34.2 36 19.7 

ᕴӝ 64 18.6 85 24.6 84 24.3 73 21.1 39 11.3 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

ҁᚒࣁȨፂ୏܄ᖼວӢનȩϐୢ໨ǴЬाҞࣁޑ௖૸ڙೖࢂޣց཮ڙȨ௃ག

य़ȩޑ֎Їᆶቹៜ຾ԶᖼວǴӵ߄ தӕཀӅߚҢǶӕཀϷ܌3-18 137ΓǴ՞ 39.8%Ǵ

όӕཀϷߚதόӕཀӅ 82ΓǴ՞ 23.7%Ƕ 

 

߄ 3-18ȨӧрߐᖼວܺႬϐ߻Ǵךᕴࢂ೿Ԗ٣Ӄीฝȩ 

 தӕཀߚ தόӕཀ όӕཀ ද೯ ӕཀߚ 

 Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ 

રҁ 3 1.9 39 24.2 58 36.0 50 31.1 11 6.8 

ᆛၡ 5 2.7 35 19.0 68 37.0 67 36.4 9 4.9 

ᕴӝ 8 2.3 74 21.4 126 36.5 117 33.9 20 5.9 

ၗ਑ٰྍ:ҁࣴز᏾౛ 

 

ҁᚒࣁȨፂ୏܄ᖼວӢનȩϐୢ໨ǴЬाҞࣁޑ௖૸ڙೖࢂޣց཮ڙȨ௃ག

य़ȩޑ֎Їᆶቹៜ຾ԶᖼວǴӵ߄ தӕཀӅߚҢǶӕཀϷ܌3-19 217ΓǴ՞ 60%Ǵ

όӕཀϷߚதόӕཀӅ 21ΓǴ໻՞ 6.1%Ƕ 

 

߄ 3-19Ȩӧ،ۓᖼວܺႬϐך߻཮ᇡ੿Եቾࢂךց੿ޑሡाȩ 

 தӕཀߚ தόӕཀ όӕཀ ද೯ ӕཀߚ 

 Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ Γኧ Кٯ 

રҁ 2 1.2 8 5.0 64 39.8 66 41.0 21 13.0 

ᆛၡ 0 0.0 11 6.0 53 28.9 94 51.1 26 14.0 

ᕴӝ 2 0.6 19 5.5 117 33.9 170 49.2 47 10.8 

ၗ਑ٰྍ:ҁࣴز᏾౛ 
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ಃѤകჴ᛾ୢᚒϩ่݀݋ಃѤകჴ᛾ୢᚒϩ่݀݋ಃѤകჴ᛾ୢᚒϩ่݀݋ಃѤകჴ᛾ୢᚒϩ่݀݋ 
 

ҁകޑख़ᗺӧ٩ܭᏵว܌ڔୢܫӣԏޑၗ਑຾Չჴ᛾ϩ݋Ǵ٠а SPSS 

(Statistical Package for the Social Science)಍ी঺း೬ᡏύЎ 12.0ຎืހ຾Չϩ

ᖼວǴ٠௖૸வ౲܄཮Їวፂ୏ޑց੿ࢂεᏢғ຾Չவ౲ӢનΠޑǴଞჹӧᏢ݋

Չࣁǵவ౲Ӣનǵፂ୏܄ᖼວՉࣁϐ໔ӵՖҬϕቹៜǶ 

 

ಃ΋࿯ಃ΋࿯ಃ΋࿯ಃ΋࿯ࣴزଷᇥࣴزଷᇥࣴزଷᇥࣴزଷᇥ 
 

ਥᏵҁЎϐࣴޑز୏ᐒᆶҞޑǵЎ᝘ӣ៝Ǵ᏾౛ࡕว৖рΠӈଷᇥǶ 

 

΋΋΋΋ǵǵǵǵவ౲Ӣનϐܭவ౲ՉࣁБय़வ౲Ӣનϐܭவ౲ՉࣁБय़வ౲Ӣનϐܭவ౲ՉࣁБय़வ౲Ӣનϐܭவ౲ՉࣁБय़ 

 

Lascu and Zinkhan(1999)Ϸ Sias(1999)Ҕᄬԋவ౲Չ܌ޑࣁԖӢનٰ᛾ܴவ౲

Ӣનዴჴ཮Їଆவ౲ՉࣁǴҁࣴزаܺႬ཰ٯࣁǴҞޑӧ௖૸ӧவ౲ӢનΠࢂց

੿ޑ཮Їวፂ୏܄ᖼວ?ҁࣴࡷزᒧѤε੝܄ 1.ȜӕᏆϐ໔ჹࠔจޑЍ࡭ȝ2.Ȝঁ

ΓޑԾߞำࡋȝ3.Ȝიᡏ໔ޑ֎ЇΚȝ4.ȜიᡏޑᓸΚ௃ݩȝǶа΢Ѥ໨ӢનǴӆ

у΢ Sias܌ගрޑȜଓᇴࢬՉȝӢન຾ՉࣴزǴଷ೛வ౲Ӣનჹவ౲Չࣁ཮Ԗᡉ

๱ቹៜǶ 

 

ଷᇥ H1:வ౲Ӣનჹܭவ౲ՉࣁԖᡉ๱ޑቹៜǶ 

 

ଷᇥ H1a:ଓࢬ؃Չჹܭவ౲ՉࣁԖᡉ๱ޑቹៜǶ 

 

ଷᇥ H1b:ӕᏆ໔ჹࠔจޑЍ࡭ჹܭவ౲ՉࣁԖᡉ๱ޑቹៜǶ 

 

ଷᇥ H1c:ঁ ΓޑԾߞำࡋჹܭவ౲ՉࣁԖᡉ๱ޑቹៜǶ 

 

ଷᇥ H1d:იᡏ໔ޑ֎ЇΚჹܭவ౲ՉࣁԖᡉ๱ޑቹៜǶ 

 

ଷᇥ H1e:იᡏޑᓸΚ௃ݩჹܭவ౲ՉࣁԖᡉ๱ޑቹៜǶ 

 

ΒΒΒΒǵǵǵǵౢࠔӢનቹៜவ౲ՉࣁБय़ౢࠔӢનቹៜவ౲ՉࣁБय़ౢࠔӢનቹៜவ౲ՉࣁБय़ౢࠔӢનቹៜவ౲ՉࣁБय़ 

 

ჹ΋૓੃຤ٰޣᇥǴ຾Չᖼວޑࠔނ،฼ǴനচޑۈཀკࣁࢂΑᖼວౢࠔǶ

ǶԶεᏢғӧ຾ۓ،ᖼວޑࡕдӢનதத཮ѰѓനځӳᚯǴаϷޑҁ፦ࠔаౢ܌

Չᖼວ،฼΢ࢂցΨ཮Ӣౢࠔҁ፦ޑచҹৡ౦Զቹៜᖼວګۓ،ޑ?ӢԜǴҁࣴز
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ଷ೛ǴܺႬౢࠔҁޑيӢનǴჹܭεᏢғޑவ౲ՉࣁԖᡉ๱ޑυᘋਏ݀Ƕ 

 

ଷᇥ H2 : ౢࠔӢનჹܭவ౲ՉࣁԖᡉ๱ৡ౦Ƕ 

 

ଷᇥ H2aǺౢࡋـૈࠔჹܭவ౲ՉࣁԖᡉ๱ৡ౦Ƕ 

 

ଷᇥ H2bǺౢࠔࠔ፦ჹܭவவ౲ՉࣁԖᡉ๱ৡ౦Ƕ 

 

ΟΟΟΟǵǵǵǵவ౲Չࣁჹܭፂ୏܄ᖼວՉࣁБय़வ౲Չࣁჹܭፂ୏܄ᖼວՉࣁБय़வ౲Չࣁჹܭፂ୏܄ᖼວՉࣁБय़வ౲Չࣁჹܭፂ୏܄ᖼວՉࣁБय़: 

 

а۳Ꮲ٠ޣคଞჹவ౲Չࣁᆶፂ୏܄ᖼວ຾Չޔௗ࣬ޑᜢࣴزǴՠவၸѐޑ

Ў᝘όᜤว౜ޣٿϐ໔Ӹӧޑᜢ߯ǶWilkie(1994)ᆶ Macinnis(1997)ว౜ǴঁࢂΓ

ӧ଺ᖼວ،฼ਔǴ۳۳ࣁΑڗளიᡏޑᇡӕǴࣁࢂ܈ΑᅈىიᡏჹঁΓޑයఈǴ

ցΨ཮ࢂǶӢԜǴεᏢғࣁᖼᅈ،฼Չޑიᡏϣԋ঩࣬՟ࢂ܈а཮௦યᆶიᡏ܌

Ӣவ౲ՉࣁԶౢғፂ୏܄ᖼວՉࣁ?ҁࣴزଷ೛εᏢғޑவ౲ՉࣁǴჹܭፂ୏܄ᖼ

ວՉࣁԖᡉ๱ቹៜǶ 

 

ଷᇥ H3:வ౲Չࣁჹܭፂ୏܄ᖼວՉࣁԖᡉ๱ޑቹៜǶ 

 

ଷᇥ H3a:ၗૻவ౲ჹܭፂ୏܄ᖼວՉࣁԖᡉ๱ޑቹៜǶ 

 

ଷᇥ H3b:ೕጄவ౲ჹܭፂ୏܄ᖼວՉࣁԖᡉ๱ޑቹៜǶ 

 

ಃΒ࿯ᡂኧᏹբۓ܄ကಃΒ࿯ᡂኧᏹբۓ܄ကಃΒ࿯ᡂኧᏹբۓ܄ကಃΒ࿯ᡂኧᏹբۓ܄က 
 

ҁ࿯೸ၸჹᏹբۓ܄ကϐ௶ॊǴ٠٩ᏵЎ᝘ύ௖૸ޑ౛ፕࣁ୷ᘵǴଞჹҁ࿯

 ကǴ٠аԜٰᔠᡍ΢ॊଷᇥǶۓ܄ᏹբޑᄬय़๏ϒܴዴޑᄬଷᇥࢎ߻

 

΋΋΋΋ǵǵǵǵவ౲Ӣનᡂኧᑽໆவ౲Ӣનᡂኧᑽໆவ౲Ӣનᡂኧᑽໆவ౲Ӣનᡂኧᑽໆ 

 

வ౲ՉޑࣁวғቹៜচӢԖࡐӭᅿǴҁࣴزЬा٩Ᏽ Lascu and Zinkhan ܭ 

1999 ԃࣴز᏾౛ޑቹៜவ౲Չ࣬ࣁᜢ҅ӛϷॄӛޑቹៜӢનǶҁࣴزஒவ౲Ӣન

 ᡂኧᜪࠠᇥܴӵΠǺޑ

 

1ǵଓࢬ؃ՉȐFashionȑ 

 

੃຤ޣ཮ౢғவ౲Չޑࣁ୏ᐒǴ٠όࢂӢࣁჴҔࢂ܈܄Ԗ࡚ϪޑሡाǴԶࢂ 

ྍԾܭଓᒿဂᡏޑሽॶᢀᆶჹਔۘޑނ٣ངӳǶ 
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2ǵӕᏆჹࠔจޑЍ࡭ȐPeer Support for Brandȑ 

 

྽ӕᏆჹࠔ٤ࢌจޑЍࡋ࡭ຫଯਔǴঁᡏΨຫ཮གྷᖼວ೭΋ᜪࠔౢޑǶ 

 

3ǵঁΓԾߞำࡋȐSelf-Confidenceȑ 

 

ԾࢂޑࡰߞΓჹԾρ܄ঁޑǵЈ౛Ϸޗ཮໔܌๏ϒ҅ޑय़ຑሽǶԖԾޑߞ 

Γ೯தၨό཮ᜢЈдΓޑϸᔈǴࡺԾߞำࡋຫଯਔຫό৒ܰౢғவ౲Չࣁ

ȐBearden and Rose,1990ȑǶ 

 

4ǵიᡏޑ֎ЇΚȐAttractivenessȑ 

 

ဂᡏჹঁᡏޑ֎ЇΚǴ٩ᏵᇡޕѨፓ౛ፕǴဂᡏޑ֎ЇΚکᏉᆫΚຫமਔǴঁ

ᡏࣁΑ෧ᇸᇡޕѨፓޑᓸΚǴຫёૈౢғрவ౲ՉࣁǶ 

 

5ǵიᡏޑᓸΚ௃ݩȐGroup Pressure Situationȑ 

 

ऩঁᡏགྷा೏ௗયԋࣁიᡏϐύޑ΋ҽηਔǴஒ཮ׯᡂঁΓޑՉࣁኳԄٰ߆ӝ

იᡏޑा؃ǴӢԜ཮ౢғவ౲ՉࣁǶ 

 

ΒΒΒΒǵǵǵǵவ౲Չࣁᡂኧᑽໆவ౲Չࣁᡂኧᑽໆவ౲Չࣁᡂኧᑽໆவ౲Չࣁᡂኧᑽໆ 

 

Deutsch and Gerard (1955)ᇡࣁΓॺϐ܌а཮ౢғவ౲ՉࣁǴനЬाࢂ 

 ϐᡂኧᜪࠠᇥܴࣁஒவ౲ՉزቹៜǺၗૻவ౲Ϸೕጄவ౲ǶҁࣴޑБय़ٿڙ

ӵΠǶ 

 

1ǵၗૻவ౲ 

 

 ӛ஑ࢂᅿǴಃ΋ٿ೯த཮ԖྍٰޑၗૻਔǴၗૻޑٮдΓගڙΓӧௗঁࡰࢂ

ৎ൨؃ၗૻǹಃΒࢂᙖ๱ᢀჸձΓޑՉࣁѐࡌҥԾρୖޑԵ኱ྗǶ 

 

2ǵೕጄவ౲ 

 

 дځᆶიᡏ໔ڗයఈǴёૈ཮௦ޑიᡏډᇡӕǵၲޑᕇளიᡏ໔ࣁᡏঁࡰࢂ

ԋ঩ᜪ՟ࡘޑགྷ܈ՉࣁǶ 

ΟΟΟΟǵǵǵǵፂ୏܄ᖼວޑᑽໆाનፂ୏܄ᖼວޑᑽໆाનፂ୏܄ᖼວޑᑽໆाનፂ୏܄ᖼວޑᑽໆाન 

 

ҁࣴزਥᏵ Verplanken and HerabadiȐ2001ȑزࣴޑǴஒౢғፂ୏܄ᖼວޑচ
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Ӣᘜયࣁᇡޕፂ୏ᆶག௃ፂ୏ঁٿηᄬय़ٰϒаᑽໆǶஒፂ୏܄ᖼວޑᡂኧᜪࠠ

ᇥܴӵΠǶ 

 

1ǵᇡޕፂ୏ 

 

 ،Ե൩଺рࡘޑΠԶౢғǴ٠҂࿶ၸᑞஏڋ௓ޑ܄લЮ౛ࣁӢࢂᖼວ،฼ځ

฼ղᘐǶ 

 

2ǵག௃ፂ୏ 

 

 ௃ࢤ཮࿶ᐕ΋ޣǴ੃຤߻ϐࠔᖼວ୘ۓ،ᐟวӧ܌୏ࢲ௃གޑҗЈ౛மਗ਼ࢂ

ᆣ΢ޑଯࡋଆҷޑ௥ЌރᄊǶ 

 

ѤѤѤѤǵǵǵǵౢࠔӢનޑᑽໆाનౢࠔӢનޑᑽໆाનౢࠔӢનޑᑽໆाનౢࠔӢનޑᑽໆाન 

 

 ӢࠔஒౢزቹៜǶҁࣴޑ܄ۓ،Ԗڀ྽ύࣁӢનӧ᏾ঁ੃຤Չޑيҁࠔౢ

નаȨౢࡋـૈࠔȩϷȨౢࠔࠔ፦ȩঁٿηᄬय़ٰ຾ՉᑽໆǶౢࠔӢનޑᡂኧ 

ᜪࠠᇥܴӵΠǶ 

 

1ǵౢࡋـૈࠔ 

 

Heffetz(2004)ԃගрૈࡰࡋـ኱(Index of visibility of Vindex)Ǵࡰ٠р྽୘ࠔ

ຫ৒ܰ೏ݙཀډǴૈࡋـ൩཮ຫଯǴԶૈࡋـຫଯޑ୘ࠔຫԖёૈࢂ୽ࠔٴǶ 

 

2ǵౢࠔࠔ፦ 

 

Garvin (1987)ஒᑽໆࠔ፦தҔޑᄬय़ᘜયࣁΖঁ໨ҞٰуаᑽໆǴϩձࣁǺ

٬Ҕᕮਏ(Performance)ǵ੝Յ(Features)ǵё᎞ࡋ(Reliability)ǵ΋ठ(Conformance)ǵ

ऐҔ܄(Durability)ǵ୍ܺ܄(Serviceability)ǵऍᢀࡋ(Aesthetics)کᇡࠔޕ፦

(Perceived Quality)Ƕ 

 

ಃΟ࿯ಃΟ࿯ಃΟ࿯ಃΟ࿯    ಍ीϩ݋Бݤ಍ीϩ݋Бݤ಍ीϩ݋Бݤ಍ीϩ݋Бݤ    
 

ҁࣴ٩زᏵࣴزҞޑϷࣴزଷ೛ϐሡाǴ௦Ҕ SPSS 12.0ހ಍ी঺း೬ᡏբ

 :ϩॊӵΠݤБ݋ᔈҔϐ಍ीϩ܌ၗ਑ਔزǴ૟ஒҁࣴڀϐπ݋ၗ਑ϩࣁ

 

΋΋΋΋ǵǵǵǵࡋߞϩࡋߞ݋ϩࡋߞ݋ϩࡋߞ݋ϩ݋ȐȐȐȐReliability Analysisȑȑȑȑ 
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܄ۓᛙک(Consistency)܄΋ठޑෳᡍ่݀ࡰǴ߯܄Ϸё᎞(Reliability)ࡋߞ

(Stability)ԶقǶӧࡋߞϩޑ݋ᔠᡍ΢Ǵҁࣴز௦ Cronbach’s α߯ኧॶᔠۓӚঁӢ

ኧǴаᑽໆಒ໨໔ޑϣ೽΋ठ܄Ƕ྽ Cronbach’s α߯ኧॶຫεǴ߄Ң၀ӢનӚಒ

໨࣬ޑᜢ܄ຫεǴҭջϣ೽΋ठ܄ຫଯǴځ αॶεܭ ࡋߞԖଯڀӢન߄ж߾0.7

ֆ಍໢Ȑ1990ȑࡌ᝼аΠጄൎբୖࣁԵޑёࡋߞଯեୖޑԵ኱ྗǴӵ߄  ҢǶ܌ 4-1

 
 ߄኱ࡰ4-1Cronbach’sα߯ኧϐୖԵ߄

ጄൎຑۓ኱ྗ                    ่ ፕ 

Cronbach’sα ߯ኧ <0.3 όёߞ 

0.3 ≤Cronbach’sα ߯ኧ <0.4 ࠀமёߞ 

0.4 ≤Cronbach’sα ߯ኧ <0.5 ั༾ёߞ 

0.5 ≤Cronbach’sα ߯ኧ <0.7 ёߞȐനதـȑ 

0.7 ≤Cronbach’sα ߯ኧ <0.9 ࡐёߞȐԛதـȑ 

0.9 ≤Cronbach’sα ߯ኧ  Μϩёߞ 
 

ၗ਑ٰྍ:ֆ಍໢Ȑ1990ȑ 

 

ΒΒΒΒǵǵǵǵӢનϩ݋Ӣનϩ݋Ӣનϩ݋Ӣનϩ݋(Factor Analysis) 

 

ҁࣴز௦ҔࡌᄬਏࡋբࣁᑽໆୢڔਏޑࡋπڀǶନԜϐѦճҔᡍ᛾܄Ӣનϩ

ؼԖڀ߄жࡽଯਔǴࡐ೿ࡋǴ྽࣬ᜢำࡋϐୢ໨ᆶᄬय़໔࣬ᜢำڔǴаᡍ᛾ୢ݋

ӳਏࡋǶ 

 

ΟΟΟΟǵǵǵǵ଑ᘜϩ݋଑ᘜϩ݋଑ᘜϩ݋଑ᘜϩ݋ 

 

଑ᘜϩࡰ߯ݤ݋௖૸ൂ΋ϩ܄݋ϸᔈᡂໆჹӭঁϩှ܄݋ញᡂኧڄኧᜢ߯ 

٩ᡂኧϐᜢ߯Ǵᢀჸکೀ౛ໆϯϐԾᡂኧܭȐֆܴໜǴ2007ȑǶҔݤ಍ीБޑ F

ॶՖ଑ᘜ߯ኧϐᡉ๱܄Ǵ،ޣٿۓ໔ϐᜢ߯மࡋǶ 

 

ಃѤ࿯Ӣનϩ่݀݋ಃѤ࿯Ӣનϩ่݀݋ಃѤ࿯Ӣનϩ่݀݋ಃѤ࿯Ӣનϩ่݀݋ 
 

ҁ࿯ჹѤεЬᚒǺȨவ౲ӢનȩǵȨவ౲ՉࣁȩǵȨౢࠔӢનȩаϷȨፂ୏܄ᖼວȩ

຾ՉӢનϩ݋ǶӢનϩࢂ݋ଞჹஒคޔݤௗᢀჸزࣴޑᡂኧǴ೸ၸୢ໨ٰڗளё

ᢀჸޑᡂኧ٠຾ՉෳໆǴӆޣǴ׆ఈஒ౲ӭޑᡂኧ෧ϯԋ൳໨ϿኧӢનޑϩ݋Б

 Ƕݤ

 

΋΋΋΋ǵǵǵǵȨȨȨȨவ౲Ӣનவ౲Ӣનவ౲Ӣનவ౲ӢનȩȩȩȩϐӢનϩ่݀݋ϐӢનϩ่݀݋ϐӢનϩ่݀݋ϐӢનϩ่݀݋ 
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ҁࣴز२Ӄа KMOȐKaiser-Meyer-OlKinȑڗኬ፾Ϫ܄ໆኧǴаϷ٬Ҕ Bartlett

ౚ׎ᔠۓǴٰᔠۓӢનϩ݋᏾ᡏޑ፾Ϫ܄Ƕϐࡕӆ٩Ᏽ Kaiser(1974) ߾ݤǴஒ੝

ቻॶεܭ 1 ϐӢનߥ੮Ǵ٠๧ځڗԋҽࡕуаϩ݋Ƕҁࣴز௦௖઩܄Ӣનϩ݋

ȐExploratory Factor Analysis, EFAȑǴ࿶ޔҬᙯ ȐືOrthogonal Rotationȑ๧ڗӢનǶ

Comery and LeeȐ1992ȑࡌ᝼Ӣનϩޑ݋Ӣનॄ಻ໆȐFactor Loadingsȑϐᒧۓೕ

߄ӵ߾  ҢǶ܌ 4-2

 

 ߾ຑᒧྗޑϐӢનॄ಻ໆ݋Ӣનϩ܄4-2௖઩߄
 

Ӣનԋϩॄ಻ໆ ှញᡂ౦ኧख़᠄ໆ  ྗ߾ᇥܴ 

>0.71 50% ᓬؼ (Excellent) 
 ӳ (VeryGood)ࡐ 40% 0.63<
 ӳ (Good)ؼ 30% 0.55<
>0.45 20% ද೯ (Fair) 
>0.32 10% όؼ (Poor) 

ၗ਑ٰྍǺComery and LeeȐ1992ȑ 
 

ӧ௖઩܄Ӣનϩࡕ݋๧ڗрѤঁӢનǴځ੝ቻॶϩձࣁ 3.700ǵ1.677 ǵ 

1.456ǵ1.097ǶӧޔҬᙯືޑࡕಕᑈှញᡂ౦ໆࣁ 52.862Ȑεܭ 50%а΢ȑǴឦܭ

ᓬؼำࡋǴ߄Ңߥ੮๧ޑڗѤঁӢનࢂё᎞ޑǶӧᙯື܌ࡕ๧ڗрޑѤঁӢનǴ

ܭӢનॄ಻ໆϩձϟځ 0.629~0.774ǵ0.553~0.792ǵ0.428~0.704ǵ0.447~0.691Ǵࣣ

εܭӢનԋϩॄ಻ໆ 0.45 а΢Ƕၗ਑༼᏾ӵ߄ 4-3Ƕ 
 
ΒΒΒΒǵȨǵȨǵȨǵȨౢࠔӢનౢࠔӢનౢࠔӢનౢࠔӢનȩȩȩȩϐӢનϩ่݀݋ϐӢનϩ่݀݋ϐӢનϩ่݀݋ϐӢનϩ่݀݋ 

 
ӧ࿶ၸ௖઩܄Ӣનϩࡕ݋๧ڗрΒঁӢનǴځ੝ቻॶϩձࣁ 2.263ǵ1.492Ƕ 

ԶӧޔҬᙯືޑࡕಕᑈှញᡂ౦ໆࣁ 62.589%(εܭ 50%а΢)ǴឦᓬؼำࡋǴ 

 ӢનॄځΒঁӢનǴޑрڗ๧܌ࡕǶӧᙯືޑё᎞ࢂΒঁӢનޑڗ੮๧ߥҢ߄

಻ໆϩձϟܭ 0.661~0.798ǵ0.791~0.864ǴࣣεܭӢનϩॄ಻ໆ 0.55 а΢Ƕၗ਑ 

༼᏾ӵ߄ 4-4Ƕ 

 

ΟΟΟΟǵȨǵȨǵȨǵȨፂ୏܄ᖼວፂ୏܄ᖼວፂ୏܄ᖼວፂ୏܄ᖼວȩȩȩȩϐӢનϩ่݀݋ϐӢનϩ่݀݋ϐӢનϩ่݀݋ϐӢનϩ่݀݋ 

 

ӧ࿶ၸ௖઩܄Ӣનϩࡕ݋๧ڗрΒঁӢનǴځ੝ቻॶϩձࣁ 1.734ǵ1.401Ƕ 

ԶӧޔҬᙯືޑࡕಕᑈှញᡂ౦ໆࣁ 52.255%(εܭ 50%а΢)ǴឦᓬؼำࡋǴ 

 ӢનॄځΒঁӢનǴޑрڗ๧܌ࡕǶӧᙯືޑё᎞ࢂΒঁӢનޑڗ੮๧ߥҢ߄

಻ໆϩձϟܭ 0.566~0.734ǵ0.782~0.843ǴࣣεܭӢનϩॄ಻ໆ 0.55а΢Ƕၗ਑ 

༼᏾ӵ߄ 4-5Ƕ 
 

 ߄Ӣનંତࡕᙯື݋4-3ಃ΋೽ҽவ౲ӢનϐӢનϩ ߄



வ౲Չࣁᆶፂ୏܄ᖼວ 

 

                                           ೹ҘεᏢᏢғൔ֋ e-Paper᧤2012 ԃ᧥ 36

 ᚒ໨                                                           Ӣનڔୢ

                                                         1       2       3       4         

Q3  ך཮ჹ൞ᡏǴᆛၡϷڬᎁܻ϶܌૸ፕന044.     041.     217.     774.               ߈  

                                 Ⴌౢғᑫ፪ǶܺޑՉࢬ    

Q2  ന߈ᄣᎍܺޑႬ཮֎ЇךѐᖼວǶ                     .744     .030     .177     .039 

Q1  ך཮ჹനཥ௢рཥීܺޑႬౢғᑫ፪Ƕ                 .722    .286  .111     -.035 

Q4  ܻ϶ϟಏ๏ܺޑךႬࠔจ཮Μϩ֎ЇךѐᖼວǶ         .629     -.038 .019  .295 

Q11 ࡐך኷ཀ֋ນܻ϶ॺךჹܺܭႬޑ࿶ᡍϷགྷݤǶ         .243   .792     -.063 .246 

Q10 ഻ך៿ܻک϶ॺ΋ଆҬඤܺႬБय़ޑၗૻǶ             .359     .690     -.019 .259 

Q9  ߚךதమཱӚᅿόӕࠔޑจϷීԄࢂόࢂ፾ӝךԾρǶ   .022    .569     .433   -.100 

Q7  ךჹԾρܺޑႬࡐԖ΋঺གྷݤϷཀـǶ                 -.044  .553     .447  -.171 

Q8  ྽Ծρ഻ངᆶдΓ഻ངܺޑႬόӕਔǴ                 .035   .154     .704  -.094 

 ངǶ܌࡭୲ࢂдΓቹៜᗋڙόך

Q12 ჹ܌϶ܻܭගрޑၗૻϷགྷֹךݤӄ࣬ߞǶ             .136    -.068 .587     .115 

Q15 ӵܻ݀ک϶ऀ๱όӕࠔޑจǴך཮᝺ளΜϩόԾӧǶ     .137     .189  .428     .248  

Q5  ӵܻ݀϶ჹܺࢌႬࠔจԖॄय़ຑሽਔǴ                 -.039     .122     .045  .691 

 Ƕݤจౢғॄय़གྷࠔΨ཮ჹ၀ך

Q6  ܻ϶ჹࠔจޑຑሽჹךԶࡐࢂقख़ाୖޑԵ٩ᏵǶ       .265   .003     -.081    .671 

Q13 ӵܻ݀϶ץຑ഻܌ךངܺޑႬǴך཮ᅰໆᗉխऀ๱Ƕ     .020     -.083 .483     .512 

Q14ӵܻ݀کך϶ϐ໔ޑགྷݤόӕǴך೯தό཮Ь୏߄ҢǶ    .095     .151   .378  .447 

੝ቻॶ                                                 3.700    1.677    1.456   1.097 

ှញᡂ౦ໆ(%)                                         24.665   11.180    9.704   7.313 

ಕᑈှញᡂ౦ໆ(%)                                     24.665   35.845   45.549  52.862 

ӢનڮӜ                                          ӕᏆቹៜ Ծߞำࡋ ଓࢬ؃Չ იᡏᓸΚ 

 

ၗ਑ٰྍǺҁࣴز᏾౛*ϸқೀࢂ߄നଯ፦ 

 

 

 

 

 

 

 

߄ 4-4 ಃΒ೽ҽౢࠔӢનϐӢનϩ݋ᙯືࡕӢનંତ߄ 

 ᚒ໨                                                                  Ӣનڔୢ

                                                                      1         2 

Q4ჹךԶقǴऀ܌๱ܺޑႬ΋ۓाޕࢂӜቷ୘܌ᇙ೷Ƕ                   .798        .161 

Q3ᖼວܳ຦ܺޑႬჹךԶߚقதख़ाǶ                                 .766       .302 
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Q2഻ך៿ᖼວӜΓ௢ᙚܺޑႬǶ                                       .728       .056 

Q1ךᇡࣁᖼວӜจޑՊܺࢂόѸाޑǶ                                 .661        .060 

Q5ჹךԶقǴऀ܌๱ܺޑႬځ๤፾གόख़ाǶ                           -.008       .864 

Q6ჹךԶقǴऀ܌๱ܺޑႬࢂځցӼӄ(֖ϯᏢނ፦Ꮴठيᡏό፾Ǵ         .268       .791 

   Ҝጥ௵ག)ߚࢂதख़ाޑǶ 

੝ቻॶ                                                              2.263      1.492 

ှញᡂ౦ໆ(%)                                                      37.714     24.875 

ಕᑈှញᡂ౦ໆ(%)                                                  37.714     62.589 

ӢનڮӜ                                                        ౢࠔࠔౢ   ࡋـૈࠔ፦ 

ၗ਑ٰྍǺҁࣴز᏾౛*ϸқೀࢂ߄നଯ፦ 

 

߄ 4-5 ಃΟ೽ҽፂ୏܄ᖼວӢનϩ݋ᙯືࡕӢનંତ߄ 

 ᚒ໨                                                                  Ӣનڔୢ

                                                                       1         2 

Q6഻ډ࣮ך៿ܺޑႬǴך཮གྷᇥϸ҅ᕴԖ΋Ϻ཮ऀډǴ܌аӃວӆᇥǶ       .734      .126 

Q5ӧ،ۓᖼວܺႬϐך߻཮ᇡ੿Եቾࢂךց੿ޑሡाǶ                     .659      .059 

Q4ךததόԾ᝺ளᖼວࡐӭऀόܺޑډႬǶ                               .643      .246 

Q3ӧрߐᖼວܺႬϐ߻Ǵךᕴࢂ೿Ԗ٣ӃीฝǶ                           .566     -.008 

Q2ӵ݀ӧ္࣮۫ךډགྷᖼວܺޑႬǴՠനؒࠅࡕԖວǴך཮གࡐډեပǶ     .055      .843 

Q1ӵ݀ӧ္۫ວךډགྷᖼວܺޑႬǴך཮གࡐډඍזǶ                     .151      .782 

੝ቻॶ                                                               1.734     1.401 

ှញᡂ౦ໆ(%)                                                       28.904    23.351 

ಕᑈှញᡂ౦ໆ(%)                                                   28.904    52.255 

ӢનڮӜ                                                           ᇡޕፂ୏  ག௃ፂ୏ 

ၗ਑ٰྍǺҁࣴز᏾౛*ϸқೀࢂ߄നଯ፦ 

 

ѤѤѤѤǵǵǵǵӢનڮӜӢનڮӜӢનڮӜӢનڮӜ 

 

ӢનڮӜǴࢂ࿶җޔҬᙯື Varimax ౢ܌ғ่ޑᄬંତ߄ύᒧڗወҷӢનϷ

চۈᡂኧϐ่ᄬ߯ኧεܭ ߄Ǵӵޣ 0.5 4-2ǵ4-3ǵ4-4 ܌ҢǴפ٠рᡂኧ໔ޑӅ

೯ڮࣁ܄Ӝϐ٩ᏵǶ 

 

1ǵவ౲ӢનޑӢન΋ǺӕᏆቹៜΚ 

 

ҁӢનҗϖᚒୢ໨܌ᄬԋǴӢનॄ಻ॶҗଯԿեޑᡂ໨ϩձࣁȨQ11 ࡐך኷

ཀ֋ນܻ϶ॺךჹܺܭႬޑ࿶ᡍϷགྷݤǶȩ(0.792ȑǵȨQ10 ഻ך៿ܻک϶ॺ΋ଆ

ҬඤܺႬБय़ޑၗૻǶȩ(0.690)ǵȨQ4  ܻ϶ϟಏ๏ܺޑךႬࠔจ཮Μϩ֎Їך

ѐᖼວǶȩ (0.629)ǵȨQ12 ჹ܌϶ܻܭගрޑၗૻϷགྷֹךݤӄ࣬ߞǶȩ (0.587)Ǵ
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ȨQ15 ӵܻ݀ک϶ऀ๱όӕࠔޑจǴך཮᝺ளΜϩόԾӧǶȩȐ0.428ȑа΢ϖᚒ

ᚒ໨ᡉҢڙೖࣣޣӢ೸ၸӕᏆ໔ޑϕ୏ҬࢬǴԶЇวჹౢޑࠔόӕᢀགϷӑຝǴ

 ȨӕᏆቹៜΚȩǶࣁӜڮࡺ

 

2ǵவ౲ӢનޑӢનΒǺԾߞำࡋ 

 

ҁӢનҗΟᚒୢ໨܌ᄬԋǴӢનॄ಻ॶҗଯԿեޑᡂ໨ϩձࣁȨQ8  ྽Ծρ

഻ངᆶдΓ഻ངܺޑႬόӕਔǴךόڙдΓቹៜᗋࢂ୲܌࡭ངǶȩȐ0.704ȑǵȨQ9  ך

ჹԾρך  ԾρǶȩȐ0.569ȑǵȨQ7ך፾ӝࢂόࢂจϷීԄࠔޑதమཱӚᅿόӕߚ

ϷཀݤԖ΋঺གྷࡐႬܺޑ ଯեǴࡋำߞԾޑޣೖڙǶȩȐ0.553ȑǴа΢ᚒ໨ࣣᡉҢـ

 ȩǶࡋำߞȨԾࣁӜڮࡺ

 

3ǵவ౲ӢનޑӢનΟǺଓࢬ؃Չ 

 

ҁӢનҗΟᚒୢ໨܌ᄬԋǴӢનॄ಻ॶҗଯԿեޑᡂ໨ϩձࣁȨQ3  ך཮ჹ

൞ᡏǴᆛၡϷڬᎁܻ϶܌૸ፕനࢬ߈ՉܺޑႬౢғᑫ፪ǶȩȐ0.774ȑǵȨQ2  ന߈

ᄣᎍܺޑႬ཮֎ЇךѐᖼວǶȩȐ0.744ȑǵȨQ1  ך཮ჹനཥ௢рཥීܺޑႬౢғ

ᑫ፪ǶȩȐ0.722ȑǴа΢ᚒ໨ӧඔॊεᏢғࢂց഻ངࢬՉܺႬǴڮࡺӜࣁȨଓࢬ؃

ՉȩǶ 

 

4ǵவ౲ӢનޑӢનѤǺიᡏᓸΚ 

 

ҁӢનҗΒᚒୢ໨܌ᄬԋǴӢનॄ಻ॶҗଯԿեޑᡂ໨ϩձࣁȨQ13 ӵܻ݀

཮ᅰໆᗉխऀ๱ǶȩȐ0.691ȑǵȨQ5.྽εӭኧܻ϶೿ԖךႬǴܺޑང഻܌ךຑץ϶

ᖼວၸ೭ᅿීԄࠔ܈จޑ࿶ᡍਔǴךΨ཮གྷाᖼວǶȩȐ0.512ȑǴа΢ඔॊӧεᏢ

ᕉნ྽ύǴ྽ᏢғཀـϷ࣮ݤᆶიᡏόӕਔǴϣЈགޑډڙᓸΚำࡋӭჲǴڮࡺ

ӜࣁȨიᡏᓸΚȩǶ 

 

5ǵౢࠔӢનޑӢન΋Ǻౢࡋـૈࠔ 

 

ҁӢનҗΟᚒୢ໨܌ᄬԋǴӢનॄ಻ॶҗଯԿեޑᡂ໨ϩձࣁȨQ4ჹךԶ

Ⴌჹܺޑᇙ೷ǶȩȐ0.798ȑǵȨQ3ᖼວܳ຦܌Ӝቷ୘ޕࢂाۓႬ΋ܺޑ๱ऀ܌Ǵق

ႬǶȩȐ0.728ȑǴȨQ1ܺޑ៿ᖼວӜΓ௢ᙚ഻ךதख़ाǶȩȐ0.766ȑǵȨQ2ߚقԶך

ඔॊεᏢғ཮ӢౢܭǶȩȐ0.661ȑǴа΢ᚒ໨ӧޑόѸाࢂՊܺޑᖼວӜจࣁᇡך

 ȩǶࡋـૈࠔȨౢࣁӜڮࡺԶቹៜᖼວܺႬǴࡋำޑҞݙڙࠔ

 

6ǵౢࠔӢનޑӢનΒǺౢࠔࠔ፦ 

 

ҁӢનҗΒᚒୢ໨܌ᄬԋǴӢનॄ಻ॶҗଯԿեޑᡂ໨ϩձࣁȨQ5ჹךԶ
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ځႬܺޑ๱ऀ܌ǴقԶך๤፾གόख़ाǶȩȐ0.864ȑǵȨQ6ჹځႬܺޑ๱ऀ܌Ǵق

ǶȩȐ0.791ȑǴа΢ޑதख़ाߚࢂ(ᡏό፾ǴҜጥ௵གي፦ᏤठނϯᏢ֖)ցӼӄࢂ

ᚒ໨ӧܭඔॊεᏢᏢғჹܺႬࠔ፦ޑा؃ǴڮࡺӜࣁȨౢࠔࠔ፦ȩǶ 

 

7ǵፂ୏܄ᖼວޑӢન΋Ǻᇡޕፂ୏ 

 

ҁӢનҗѤᚒୢ໨܌ᄬԋǴӢનॄ಻ॶҗଯԿեޑᡂ໨ϩձࣁȨQ6഻ډ࣮ך

៿ܺޑႬǴך཮གྷᇥϸ҅ᕴԖ΋Ϻ཮ऀډǴ܌аӃວӆᇥǶȩȐ0.734ȑǵȨQ5ӧ،

ததόԾ᝺ளךሡाǶȩȐ0.659ȑǵȨQ4ޑց੿ࢂך཮ᇡ੿Եቾך߻ᖼວܺႬϐۓ

ᖼວࡐӭऀόܺޑډႬǶȩȐ0.643ȑǵȨQ3ӧрߐᖼວܺႬϐ߻Ǵךᕴࢂ೿Ԗ٣Ӄ

ीฝǶȩȐ0.566ȑǴа΢ᚒ໨ӧܭඔॊεᏢғӧ຾ՉܺႬᖼނ،฼ਔࢂց౛܄ղᘐ

ϷځीჄ܄ǴڮࡺӜࣁȨᇡޕፂ୏ȩǶ 

 

8ǵፂ୏܄ᖼວޑӢનΒǺག௃ፂ୏ 

 

ҁӢનҗٿᚒୢ໨܌ᄬԋǴӢનॄ಻ॶҗଯԿեޑᡂ໨ϩձࣁȨQ2ӵ݀ӧ۫

եပǶȩȐ0.843ȑǵȨQ1ӵࡐډ཮གךԖວǴؒࠅࡕႬǴՠനܺޑགྷᖼວךډ္࣮

݀ӧ္۫ວךډགྷᖼວܺޑႬǴך཮གࡐډඍזǶȩȐ0.782ȑǴа΢ᚒ໨ӧܭඔॊ

εᏢғܺډڙႬࠔᎍ୧ڈᐟਔޑЈ௃ރᄊǴڮࡺӜࣁȨག௃ፂ୏ȩǶ 

 

ϖϖϖϖǵǵǵǵࣴزଷᇥঅ҅ࣴزଷᇥঅ҅ࣴزଷᇥঅ҅ࣴزଷᇥঅ҅ 

 
(΋)ǵঅ҅ࢎزࣴࡕᄬ 

კ 4-1ҁࣴزঅ҅ࡕϐཷࢎ܄ۺᄬ 
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ҁ࿯٩ᏵӢનϩ݋ϐ่݀Ǵख़ཥঅ҅ࣴࢎزᄬϷࣴزଷᇥǶ 

 

(Β)ǵঅ҅زࣴࡕଷᇥ 

 

1. ଷᇥ H1Ǻவ౲Ӣનჹܭவ౲ՉࣁԖᡉ๱ቹៜǶ 

 

H1aǺӕᏆቹៜΚჹܭவ౲ՉࣁԖᡉ๱ቹៜǶ 

 

H1bǺԾߞำࡋჹܭவ౲ՉࣁԖᡉ๱ቹៜǶ 

 

H1cǺଓࢬ؃Չჹܭவ౲ՉࣁԖᡉ๱ቹៜǶ 

 

H1dǺიᡏᓸΚჹܭவ౲ՉࣁԖᡉ๱ቹៜǶ 

 

2. ଷᇥ  H2 : ౢࠔӢનჹܭவ౲ՉࣁԖᡉ๱ৡ౦Ƕ 

 

        H2aǺౢࡋـૈࠔჹܭவ౲ՉࣁԖᡉ๱ৡ౦Ƕ 

 

        H2bǺౢࠔࠔ፦ჹܭவவ౲ՉࣁԖᡉ๱ৡ౦Ƕ 

 

3. ଷᇥ  H3Ǻவ౲Չࣁჹܭፂ୏܄ᖼວՉࣁԖᡉ๱ቹៜǶ 

 

H3aǺவ౲Չࣁჹܭᇡޕፂ୏Ԗᡉ๱ቹៜǶ 

 

H3bǺவ౲Չࣁჹܭག௃ፂ୏Ԗᡉ๱ቹៜǶ 

 

ಃϖ࿯ࡋߞϩ่݀݋ಃϖ࿯ࡋߞϩ่݀݋ಃϖ࿯ࡋߞϩ่݀݋ಃϖ࿯ࡋߞϩ่݀݋ 
 

΋΋΋΋ǵǵǵǵவ౲Ӣનவ౲Ӣનவ౲Ӣનவ౲Ӣન 

 

ҁࣴزಃ΋೽ҽவ౲ӢનޑѤঁᄬय़ Cronbach’s α ϩձࣁȨӕᏆቹៜΚȩ 

Ȑ0.736ȑǵȨԾߞำࡋȩȐ0.674ȑǵȨଓࢬ؃ՉȩȐ0.415ȑǵȨიᡏᓸΚȩȐ.538ȑǶ 

ځ αॶࣣεܭ 0.45Ƕၗ਑༼᏾ӵ߄ 4-6Ƕ 

 

ΒΒΒΒǵǵǵǵவ౲Չࣁவ౲Չࣁவ౲Չࣁவ౲Չࣁ 

 

ҁࣴزಃΒ೽ҽவ౲Չޑࣁᄬय़ Cronbach’s α ࣁ 0.577Ƕၗ਑༼᏾ӵ߄ 4-7Ƕ 
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߄ 4-6ಃ΋೽ҽவ౲Ӣનϐࡋߞϩ߄݋ 

ᄬय़Ӝᆀ                                Cronbach’s α 

ӕᏆቹៜΚ                                  0.736 

 

Ծߞำ0.674                                    ࡋ 

 

ଓࢬ؃Չ                                    0.415 

 

იᡏᓸΚ                                    0.538 

ຏǺ᏾ᡏୢࣁࡋߞڔ 0.773 (N of Item=15ǹN of Case=345 ) 

ၗ਑ٰྍǺҁࣴز᏾౛ 

 

߄ 4-7ಃΒ೽ҽவ౲Չࣁϐࡋߞϩ߄݋ 

ᄬय़Ӝᆀ                                 Cronbach’s α 

வ౲Չ0.642                                     ࣁ 

ຏǺ᏾ᡏୢࣁࡋߞڔ 0.642 (N of Item=6ǹN of Case=345 ) 

ၗ਑ٰྍǺҁࣴز᏾౛ 

 

ΟΟΟΟǵǵǵǵౢࠔӢનౢࠔӢનౢࠔӢનౢࠔӢન 

 

ҁࣴزಃΟ೽ҽࠔౢࣁӢનǴځ Cronbach’s α ϩձࣁȨౢࡋـૈࠔȩȐ0.588ȑǵ

Ȩౢࠔࠔ፦ȩȐ0.416ȑǴځ αॶࣣεܭ 0.4Ƕၗ਑༼᏾ӵ߄ 4-8Ƕ 

 

߄ 4-8ಃΟ೽ҽౢࠔӢનϐࡋߞϩ߄݋ 

ᄬय़Ӝᆀ                                 Cronbach’s α 

 0.745                                  ࡋـૈࠔౢ

 

 ፦                                    0.592ࠔࠔౢ

ຏǺ᏾ᡏୢࣁࡋߞڔ 0.726 (N of Item=6ǹN of Case=345 ) 

ၗ਑ٰྍǺҁࣴز᏾౛ 

 

ѤѤѤѤǵǵǵǵፂ୏܄ᖼວፂ୏܄ᖼວፂ୏܄ᖼວፂ୏܄ᖼວ 

 

ҁࣴزಃѤ೽ҽࣁፂ୏܄ᖼວǴځ Cronbach’s α ϩձࣁȨᇡޕፂ୏ȩȐ0.767ȑǵ

Ȩག௃ፂ୏ȩȐ0.544ȑǴځ αॶࣣεܭ 0.5Ƕၗ਑༼᏾ӵ߄ 4-9Ƕ 

߄ 4-9ಃѤ೽ҽፂ୏܄ᖼວϐࡋߞϩ߄݋ 
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ᄬय़Ӝᆀ                                 Cronbach’s α 

ᇡޕፂ୏                                   0.531 

 

ག௃ፂ୏                                   0.573 

ຏǺ᏾ᡏୢࣁࡋߞڔ 0.610 (N of Item=6ǹN of Case=345 ) 

ၗ਑ٰྍǺҁࣴز᏾౛ 

 

൩΋૓ൂ΋ᄬय़ԶقǴCronbach’s α ॶϟܭ 0.400~0.779Ǵ൩᏾ᡏୢࡋߞڔϐ

Cronbach’s α ॶϟܭ 0.415~0.745Ƕ಄ӝֆ಍໢Ȑ1990ȑ܌ගрޑ Cronbach’sα߯

ኧୖԵࡰ኱ǴࡺҁࣴڀڔୢزԖ΋ۓำࡋߞޑࡋǶ 

 

ಃϤ࿯଑ᘜϩ่݀݋ಃϤ࿯଑ᘜϩ่݀݋ಃϤ࿯଑ᘜϩ่݀݋ಃϤ࿯଑ᘜϩ่݀݋ 
 

ҁ࿯а଑ᘜϩ݋௖૸ࣴزଷ೛ H1ࢂցԋҥǴიᡏᓸΚǵԾߞำࡋǵଓࢬ؃

ՉǵӕᏆቹៜΚჹܭவ౲ՉࢂࣁցڀԖᡉ๱࣬ᜢǶҗ வܭவ౲Ј္ჹޕள߄4-10

౲ՉࣁԖᡉ๱࣬ᜢ(F = 62.960, p<0.001)Ǵவ่݀ளޕǴவ౲Ӣનჹܭவ౲Չࣁև

ᡉ๱҅ӛᜢ߯Ǵ߄ҢიᡏᓸΚǵԾߞำࡋǵଓࢬ؃ՉǵӕᏆቹៜΚ֡ჹவ౲Չࣁ

և҅ӛቹៜǶ 

 ϐ଑ᘜኳࠠࣁவ౲Չܭ4-10வ౲Ӣનჹ߄

 
 

 

 

 

 

 

 

              * ٩ᡂኧ: வ౲Չࣁ 

              **ᡉ๱Нྗ=95% 

 

ଷ೛زॺ௖૸ࣴךԛǴځ H2ࢂցԋҥǴౢࡋـૈࠔǵౢࠔࠔ፦ჹܭவ౲Չࢂࣁ

ցڀԖᡉ๱࣬ᜢǶҗ߄ 4-11ளࠔౢޕӢનჹܭவ౲ՉࣁԖᡉ๱࣬ᜢ(F =23.030, 

p<0.001)Ǵவ่݀ளޕǴౢࠔჹܭவ౲Չࣁևᡉ๱҅ӛᜢ߯Ǵ߄ҢౢࠔӢનჹܭ

வ౲ՉࣁԖᡉ๱ቹៜϐଷ೛ԋҥǶ 

Ծᡂኧ ߯ኧ t ᡉ๱܄ 

தኧ 

ӕᏆ 

Ծߞ 

ଓ؃ 

იᡏ 

.626 

.206 

.860 

.100 

.348 

5.645** 

6.164** 

2.468** 

2.764** 

8.487** 

.000 

.000 

.014 

.006 

.000 

  Fॶ:62.690            RѳБॶ:0.426 
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നࡕǴךॺ௖૸ࣴزଷ೛ H3ࢂցԋҥǴፂ୏ᇡޕǵག௃ፂ୏ჹܭவ౲Չࣁ

߄Ԗᡉ๱࣬ᜢǶҗڀցࢂ 4-12ளޕፂ୏܄ᖼວჹܭவ౲ՉࣁԖᡉ๱࣬ᜢ(F = 

55.528, p<0.001)Ǵவ่݀ளޕǴፂ୏܄ᖼວჹܭவ౲ՉࣁԖᡉ๱҅ӛᜢ߯ǴΨᡉ

ଷ೛ࢂ H3ࢂԋҥޑǶ 

 

 

߄ 4-12வ౲Չࣁჹܭፂ୏܄ᖼວϐ଑ᘜኳࠠ 

Ծᡂኧ ߯ኧ t ᡉ๱܄ 

தኧ 1.297 13.427 ** .000 

ፂ୏܄ᇡ000. ** 5.992 0.245 ޕ 

ፂ୏܄ག௃ 0.214 6.635** .000 

               Fॶ:55.528           RѳБॶ:0.245 

*٩ᡂኧ: வ౲Չࣁ 

** ᡉ๱Нྗ=95% 

 

ᆕӝ΢य़ޑჴ᛾่݀Ǵว౜܌Ԗޑଷ೛ֹࣣࣁӄԋҥǶаΠஒҁࣴزଷᇥ่

݀ϩ݋༼᏾ӵ܌4-13 ߄ҢǶ 

 

߄ 4-13ଷᇥϩ่݀݋༼᏾߄ 

          ଷᇥ                                                     ԋҥᆶց 

H1Ǻவ౲Ӣનჹܭவ౲ՉࣁԖᡉ๱ቹៜǶ                              ֹ ӄԋҥ 

H1aǺӕᏆቹៜΚჹܭவ౲ՉࣁԖᡉ๱ቹៜǶ                             ԋҥ 

H1b ǺԾߞำࡋჹܭவ౲ՉࣁԖᡉ๱ቹៜǶ                              ԋҥ 

H1c Ǻଓࢬ؃Չჹܭவ౲ՉࣁԖᡉ๱ቹៜǶ                              ԋҥ 

Ծᡂኧ ߯ኧ t ᡉ๱܄ 

தኧ 1.727 21.077** .000 

 000. **4.577  0.162 ࡋـૈࠔౢ

 ፦ 0.111  3.307** .001ࠔࠔౢ

    Fॶ:23.030        RѳБॶ:0.119   

4-11ౢ߄  ϐ଑ᘜኳࠠࣁவ౲ՉܭӢનჹࠔ

 

 

 

 

 

 

 

 

 

*٩ᡂኧ: வ౲Չࣁ 

** ᡉ๱Нྗ=95% 
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H1d ǺიᡏᓸΚჹܭவ౲ՉࣁԖᡉ๱ቹៜǶ                              ԋҥ 

H2 :  ౢࠔӢનჹܭவ౲ՉࣁԖᡉ๱ৡ౦Ƕ                             ֹ ӄԋҥ 

H2aǺౢࡋـૈࠔჹܭவ౲ՉࣁԖᡉ๱ৡ౦Ƕ                             ԋҥ 

H2bǺౢࠔࠔ፦ჹܭவவ౲ՉࣁԖᡉ๱ৡ౦Ƕ                             ԋҥ 

H3Ǻவ౲Չࣁჹܭፂ୏܄ᖼວՉࣁԖᡉ๱ቹៜǶ                        ֹ ӄԋҥ 

H3a Ǻவ౲Չࣁჹܭᇡޕፂ୏Ԗᡉ๱ቹៜǶ                              ԋҥ 

H3a Ǻவ౲Չࣁჹܭག௃ፂ୏Ԗᡉ๱ቹៜǶ                              ԋҥ 
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ಃϖಃϖಃϖಃϖകകകക่ࣴزፕᆶࡌ᝼่ࣴزፕᆶࡌ᝼่ࣴزፕᆶࡌ᝼่ࣴزፕᆶࡌ᝼ 
 

ҁക٩ᏵࣴزҞޑᆶࣴزଷᇥǴ࿶җჴ᛾ϩ݋Ǵᘜય᏾౛Ǵஒ܌ว౜ϐ่݀

ϒаᇥܴǴ٩ྣவ౲ӢનǵౢࠔӢનǵவ౲Չࣁᆶፂ୏܄ᖼວϐᜢ߯ᇥܴᡍ᛾่

݀Ƕӕਔᖐрࣴزज़ڋᆶ҂ٰࣴޑزБӛᆶࡌ᝼ǴаගزࣴុࡕٮϐୖԵǶ 

 

ಃ΋࿯ಃ΋࿯ಃ΋࿯ಃ΋࿯่ፕ่ፕ่ፕ่ፕ 
 
΋΋΋΋ǵǵǵǵவ౲Ӣનჹܭவ౲Չࣁϐቹៜவ౲Ӣનჹܭவ౲Չࣁϐቹៜவ౲Ӣનჹܭவ౲Չࣁϐቹៜவ౲Ӣનჹܭவ౲Չࣁϐቹៜ 

 
ଓ؃ک౜߄ޑߞǴԶԾޑதख़ाߚࢂـཀޑว౜ǴεᏢғϐ໔ӕᏆ่݀زࣴ

നࢬՉܺޑႬΨࢂόё܈લޑǴ܌аᆕӝҁࣴز᏾౛ޑኧᏵٰ࣮Ǵவ౲Ӣનჹܭ

வ౲Չࢂࣁև౜ᡉ๱҅࣬ᜢޑǶ 

 

ΒΒΒΒǵǵǵǵౢࠔӢનჹܭவ౲ՉޑࣁቹៜౢࠔӢનჹܭவ౲ՉޑࣁቹៜౢࠔӢનჹܭவ౲ՉޑࣁቹៜౢࠔӢનჹܭவ౲Չޑࣁቹៜ 

 

ӧԜᡂ໨ύว౜ǴεᏢғჹܭᖼວԖࠔจܺޑႬࡐࢂᇡӕޑǴЀܻࢂځ϶೿

ངऀӜΓ௢ᙚޑ೿཮ᜫཀѐᖼວǴԶдॺଓ؃Ӝจޑӕਔ׳ख़ाࠔޑࠔౢࢂޑ

፦ǴჹεᏢғٰᇥᖼວ๤፾ܺޑႬΞКᖼວӜจܺႬٰޑख़ाǴ܌аౢࠔӢનჹ

வ౲Չޑࣁቹៜࢂև౜ᡉ๱҅࣬ᜢޑǶ 

 

ΟΟΟΟǵǵǵǵவ౲Չࣁჹܭፂ୏܄ᖼວޑቹៜவ౲Չࣁჹܭፂ୏܄ᖼວޑቹៜவ౲Չࣁჹܭፂ୏܄ᖼວޑቹៜவ౲Չࣁჹܭፂ୏܄ᖼວޑቹៜ 

 

ਥᏵҁࣴޑزኧᏵǴεᏢғ཮Ӣౢࣁғவ౲ՉࣁǴԶౢғό౛ޑ܄ղᘐǴ҂

࿶ၸࡘԵߡ଺р،ۓǴ৒ܰՔᒿԶٰࢂޑፂ୏܄ᖼວՉޑࣁวғǴ೭ਔᖼວޑ،

฼ᗺςόӧౢࠔҁيǴԶࣁࢂΑቚуဂᡏᇡӕགࢂߚ٠рԾঁܭΓཀᜫǴӢԜǴ

வ౲Չࣁჹܭፂ୏܄ᖼວΨև౜ᡉ๱҅࣬ᜢǶ 

 

ಃΒ࿯ಃΒ࿯ಃΒ࿯ಃΒ࿯    ज़ڋᆶࡌ᝼ज़ڋᆶࡌ᝼ज़ڋᆶࡌ᝼ज़ڋᆶࡌ᝼ 
 

΋΋΋΋ǵǵǵǵࣴزज़زࣴڋज़زࣴڋज़زࣴڋज़ڋ 

 

  1ǵࣴزჹຝज़ڋ : 

 

ҁࣴڙޑزෳჹຝ൳ЯࣁεᏢғǴࣴزጄൎ੟႕ǴᗨฅܜኬߡճǴՠኬҁࢂ

ցૈ੿ჴϸࢀ੿ჴϸ܌ࢀԖ੃຤ޣǴϝฅૈॶளԵቾǶ 
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  2ǵࣴౢز཰ޑज़ڋ : 

 

ҁࣴزଞჹܺႬౢ཰଺ࣁ௖૸Ǵ҂ૈԵቾځдౢ཰Ǵคݤ଺ቶޑݱ૸ፕǶ 

 

  3ǵࣴزБݤज़ڋ :  

 

ҁࣴز௦ߡճܜኬวޑڔୢܫБԄǴӧԏ໣ኬҁ΢Ԗਔ໔ᆶԋҁޑԵໆǴ٠

 Ƕزࣴޑ܄БԄǴ໻ૈ଺ёՉޑനӳࣁߚ

 

ΒΒΒΒǵǵǵǵ҂ٰࣴࡌز᝼҂ٰࣴࡌز᝼҂ٰࣴࡌز᝼҂ٰࣴࡌز᝼ 

 

  1ǵᘉεࣴزჹຝ :  

 

ҁԛࣴزჹຝࣣឦܭԃᇸ௼ဂǴՠ੃຤௼ဂόѝԖԃᇸΓǴӢԜӧ่݀௢ፕ

΢ߡԖΑज़ڋǴ܌аࡌ᝼ុࡕा଺ޣزࣴޑǴᘉεࣴزጄൎჹຝǴаӄѠ᡼੃຤

௼ဂࣁҞ⟛Ƕ 

 

  2ǵᘉεࣴౢز཰ :  

 

ҁࣴزЬाଞჹܺႬ཰຾Չ௖૸Ǵࡌ᝼ϐޣزࣴޑࡕёаᘉεࣴزόӕౢޑ

཰Ǵ࣮࣮வ౲Չࣁჹፂ୏܄ᖼວࢂցᗋ࣬҅ࢂᜢǴ܈ёа൨؃཰ࣚӝբǴჹჴ୍

 εǶ׳ᔅշΨૈޑ

 

  3ǵϩ݋πڀ 

 

 Ǵа಄ӝଷ೛చҹǶݤБ݋ϩޑ཮ࣽᏢ፦ϯޗ᝼௦Ҕࡌ
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࿶ᔮࣴزᅺγፕЎǶ 
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ȜȜȜȜߕᒵߕᒵߕᒵߕᒵȝȝȝȝҁࣴڔୢزҁࣴڔୢزҁࣴڔୢزҁࣴڔୢز 
ᒃངޑӕᏢாӳ : 

೭ࢂ΋ҽᜢܭȨȨȨȨவ౲Չࢂࣁց཮Їวፂ୏܄ᖼວவ౲Չࢂࣁց཮Їวፂ୏܄ᖼວவ౲Չࢂࣁց཮Їวፂ୏܄ᖼວவ౲Չࢂࣁց཮Їวፂ୏܄ᖼວɡɡɡɡаܺႬ཰ٯࣁаܺႬ཰ٯࣁаܺႬ཰ٯࣁаܺႬ཰ٯࣁȩȩȩȩزࣴޑǴҞޑ

ӧ௖૸ӧவ౲ӢનΠࢂց੿ޑ཮Їวፂ୏܄ᖼວவ౲ӢનΠࢂց੿ޑ཮Їวፂ୏܄ᖼວவ౲ӢનΠࢂց੿ޑ཮Їวፂ୏܄ᖼວவ౲ӢનΠࢂց੿ޑ཮Їวፂ୏܄ᖼວୢޑᚒǶҁୢڔ௦όڀӜޑБԄ

༤ቪǴፎգ٩Ᏽჴሞ࿶ᡍݤ࣮܈ӣเջёǴڗ܌ளޑၗ਑໻ٮᏢೌࣴ٬زҔǴ๊

όჹѦϦ໒ǴፎգӼЈ༤ቪǴ૱ЈགᖴգڐޑշǶ 

ལઔ 

 ᡏ଼ந࿤٣ӵཀي

೹ҘεᏢ࿶ᔮᏢس 

 Ў໺റγ׵ : Ꮴ௲௤ࡰ

 ࡿ৖݅ࢩଯඵֻࡿᏢғ : ယزࣴ

ኻٍࡘ೚ৱᆝЦ૽Ўལ΢ 

1. ፎୢா܄ޑձࣁՖፎୢா܄ޑձࣁՖፎୢா܄ޑձࣁՖፎୢா܄ޑձࣁՖ? 

 ζ □    ت □

 

2. ፎୢாޑԃભࣁՖፎୢாޑԃભࣁՖፎୢாޑԃભࣁՖፎୢாޑԃભࣁՖ? 

□ ΋ԃભ    □ Βԃભ    □ Οԃભ   □ Ѥԃભ 

 

3. ፎୢாࢂցԖѺπፎୢாࢂցԖѺπፎୢாࢂցԖѺπፎୢாࢂցԖѺπ? 

 ց □    ࢂ □

 

4. ፎୢா؂ঁДޑёЍଛ܌ளፎୢா؂ঁДޑёЍଛ܌ளፎୢா؂ঁДޑёЍଛ܌ளፎୢா؂ঁДޑёЍଛ܌ள? 

□  6000ϡаΠ    □ 6001~9000ϡ  □ 9001~12000ϡ 

□ 12001~15000ϡ  □ 15001ϡа΢ 

 

5. ፎୢா؂ДᖼວܺႬਔεऊ޸຤ޑѳ֡ߎᚐࣁՖፎୢா؂ДᖼວܺႬਔεऊ޸຤ޑѳ֡ߎᚐࣁՖፎୢா؂ДᖼວܺႬਔεऊ޸຤ޑѳ֡ߎᚐࣁՖፎୢா؂ДᖼວܺႬਔεऊ޸຤ޑѳ֡ߎᚐࣁՖ? 

□ 1000ϡаΠ  □ 1001~2000ϡ  □ 2001~3000ϡ 

□ 3001~4000ϡ  □ 4001ϡа΢ 

 

6. ፎୢா΋ঁДύᖼວܺႬޑѳ֡ԛኧࣁՖፎୢா΋ঁДύᖼວܺႬޑѳ֡ԛኧࣁՖፎୢா΋ঁДύᖼວܺႬޑѳ֡ԛኧࣁՖፎୢா΋ঁДύᖼວܺႬޑѳ֡ԛኧࣁՖ? 

□ 2ԛаϣ  □ 3~4ԛ  □ 5~6ԛ  □ 7~8ԛ  □ 8ԛа΢ 

 

7. ፎୢா؂ԛᖼວܺႬεऊ޸຤ޑѳ֡ਔ໔ࣁՖፎୢா؂ԛᖼວܺႬεऊ޸຤ޑѳ֡ਔ໔ࣁՖፎୢா؂ԛᖼວܺႬεऊ޸຤ޑѳ֡ਔ໔ࣁՖፎୢா؂ԛᖼວܺႬεऊ޸຤ޑѳ֡ਔ໔ࣁՖ? 

□ 1λਔаϣ  □ 1~2λਔ  □ 2~3λਔ  □ 3~4λਔ  □ 4λਔа΢ 

 

8. ፎୢாᕇளܺႬ੃৲ࣁྍٰޑՖፎୢாᕇளܺႬ੃৲ࣁྍٰޑՖፎୢாᕇளܺႬ੃৲ࣁྍٰޑՖፎୢாᕇளܺႬ੃৲ࣁྍٰޑՖ?(നӭፄᒧΟঁനӭፄᒧΟঁനӭፄᒧΟঁനӭፄᒧΟঁ) 

□ѳय़൞ᡏ □ႝຎቶ֋ □ᆛၡ □ᒃ϶௢ᙚ □۫঩֋ځ□ ޕд 
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ಃ΋೽ϩ: 

ΠӈЬाຑ՗ᖼວܺႬਔޑவ౲Ј౛ᖼວܺႬਔޑவ౲Ј౛ᖼວܺႬਔޑவ౲Ј౛ᖼວܺႬਔޑவ౲Ј౛Ǵፎ٩Ᏽჴሞ௃܈ݩа

۳࿶ᡍǴଞჹΠӈӚ໨ඔॊޑჴሞགڙำࡋǴܭѓБឯՏύ

ϭᒧрாޑӕཀำࡋǶ 

ȨߚதόӕཀȩډȨߚதӕཀȩӧ 1ϩԿ 5ϩϐ໔Ǵፎᒧ༤

፾྽ϐเਢǶ 

非
常
不
同
意
５ 

不
同
意 

 
４ 

普
通 

 
 

３ 

同
意 

 
 

２ 

非
常
同
意 

１ 

  □  □ □ □ □ Ⴌౢғᑫ፪Ƕܺޑ཮ჹനཥ௢рཥීך.1

2.ന߈ᄣᎍܺޑႬ཮֎ЇךѐᖼວǶ □  □  □  □  □  

ႬౢғܺޑՉࢬ߈૸ፕന܌϶ᎁܻڬ཮ჹ൞ᡏǴᆛၡϷך.3

ᑫ፪Ƕ 

□  □  □  □  □  

4.ܻ ϶ϟಏ๏ܺޑךႬࠔจ཮Μϩ֎ЇךѐᖼວǶ □  □  □  □  □  

5.ӵܻ݀϶ჹܺࢌႬࠔจԖॄय़ຑሽਔǴךΨ཮ჹ၀ࠔจౢ

ғॄय़གྷݤǶ 

□  □  □  □  □  

6.ܻ ϶ჹࠔจޑຑሽჹךԶࡐࢂقख़ाୖޑԵ٩ᏵǶ □  □  □  □  □  

  □  □  □  □  □ ǶـϷཀݤԖ΋঺གྷࡐႬܺޑჹԾρך.7

8.྽Ծρ഻ངᆶдΓ഻ངܺޑႬόӕਔǴךόڙдΓቹៜᗋ

 ངǶ܌࡭୲ࢂ

□  □  □  □  □  

  □  □  □  □  □ ԾρǶך፾ӝࢂόࢂจϷීԄࠔޑதమཱӚᅿόӕߚך.9

  □  □  □  □  □ ၗૻǶޑॺ΋ଆҬඤܺႬБय़϶ܻک៿഻ך.10

  □  □  □  □  □ Ƕݤ࿶ᡍϷགྷޑႬܺܭჹך኷ཀ֋ນܻ϶ॺࡐך.11

12.ჹ܌϶ܻܭගрޑၗૻϷགྷֹךݤӄ࣬ߞǶ □  □  □  □  □  

13.ӵܻ݀϶ץຑ഻܌ךངܺޑႬǴך཮ᅰໆᗉխऀ๱Ƕ □  □  □  □  □  

14.ӵܻ݀کך϶ϐ໔ޑགྷݤόӕǴך೯தό཮Ь୏߄ҢǶ □  □  □  □  □  

15.ӵܻ݀ک϶ऀ๱όӕࠔޑจǴך཮᝺ளΜϩόԾӧǶ □  □  □  □  □  

 

 

ಃΒ೽ϩ: 

ΠӈЬाຑ՗ᖼວܺႬਔޑவ౲ՉࣁᖼວܺႬਔޑவ౲ՉࣁᖼວܺႬਔޑவ౲ՉࣁᖼວܺႬਔޑவ౲ՉࣁǴፎ٩Ᏽჴሞ௃܈ݩа

۳࿶ᡍǴଞჹΠӈӚ໨ඔॊޑჴሞགڙำࡋǴܭѓБឯՏύ

ϭᒧрாޑӕཀำࡋǶ 

ȨߚதόӕཀȩډȨߚதӕཀȩӧ 1ϩԿ 5ϩϐ໔Ǵፎᒧ༤

፾྽ϐเਢǶ 

非
常
不
同
意
５ 

不
同
意 

 

４ 

普
通 

 
 

３ 

同
意 

 
 

２ 

非
常
同
意 

１ 

  □  □ □ □ □ ๱ǶऀޑᡂԾρׯࡕႬၗૻǴฅܺޑٮ཮᠋வܻ϶ගך.1

2.ӵ݀ךჹ၀ᜪࠠࠔ܈จܺޑႬલЮ࿶ᡍǴך೯த཮ፎ௲ᒃ

϶ཀـǶ 

□  □  □  □  □  

ࢂޑԾρᖼວۓจǴаዴࠔԄϷීޑ཮ᢀჸܻ϶ॺܺႬך.3

҅ዴޑǶ 

□  □  □  □  □  
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4.ѝाܻ϶ၟךᇥ೭ීܺႬόӳǴך཮ᇡӕдݤ࣮ޑǶ □  □  □  □  □  

5.྽εӭኧܻ϶೿Ԗᖼວၸ೭ᅿීԄࠔ܈จޑ࿶ᡍਔǴךΨ

཮གྷाᖼວǶ 

□  □  □  □  □  

ךՊܺૈᡣܻ϶᝺ளޑจࠔ܈๱বᅿීԄऀךၰޕགྷך.6

౳ӀࡐӳǶ 

□  □  □  □  □  

 

ಃΟ೽ϩ: 

ΠӈЬाຑ՗ౢࠔҁޑيӢનჹܭᒧᖼܺႬਔޑቹៜౢࠔҁޑيӢનჹܭᒧᖼܺႬਔޑቹៜౢࠔҁޑيӢનჹܭᒧᖼܺႬਔޑቹៜౢࠔҁޑيӢનჹܭᒧᖼܺႬਔޑቹៜǴፎ٩

Ᏽჴሞ௃܈ݩа۳࿶ᡍǴଞჹΠӈӚ໨ඔॊޑჴሞགڙำ

 ǶࡋӕཀำޑѓБឯՏύϭᒧрாܭǴࡋ

ȨߚதόӕཀȩډȨߚதӕཀȩӧ 1ϩԿ 5ϩϐ໔Ǵፎᒧ༤

፾྽ϐเਢǶ 

非
常
不
同
意
５ 
不
同
意 

 

４ 

普
通 

 
 

３ 

同
意 

 
 

２ 

非
常
同
意 

１ 

  □  □ □ □ □ ǶޑόѸाࢂՊܺޑᖼວӜจࣁᇡך.1

  □  □  □  □  □ ႬǶܺޑ៿ᖼວӜΓ௢ᙚ഻ך.2

3.ᖼວܳ຦ܺޑႬჹךԶߚقதख़ाǶ □  □  □  □  □  

4.ჹךԶقǴऀ܌๱ܺޑႬ΋ۓाޕࢂӜቷ୘܌ᇙ೷Ƕ □  □  □  □  □  

5.ჹךԶقǴऀ܌๱ܺޑႬځ๤፾གόख़ाǶ □  □  □  □  □  

6.ჹךԶقǴऀ܌๱ܺޑႬࢂځցӼӄ(֖ϯᏢނ፦Ꮴठيᡏ

ό፾,Ҝጥ௵ག)ߚࢂதख़ाޑǶ 

□  □  □  □  □  

 

ಃѤ೽ϩ: 

ΠӈЬाຑ՗ঁΓፂ୏܄ᖼວՉঁࣁΓፂ୏܄ᖼວՉঁࣁΓፂ୏܄ᖼວՉঁࣁΓፂ୏܄ᖼວՉࣁǴፎ٩Ᏽჴሞ௃܈ݩа۳

࿶ᡍǴଞჹΠӈӚ໨ඔॊޑჴሞགڙำࡋǴܭѓБឯՏύϭ

ᒧрாޑӕཀำࡋǶ 

ȨߚதόӕཀȩډȨߚதӕཀȩӧ 1ϩԿ 5ϩϐ໔Ǵፎᒧ༤

፾྽ϐเਢǶ 

非
常
不
同
意
５ 

不
同
意 

 

４ 

普
通 

 
 

３ 

同
意 
 

 

２ 

非
常
同
意 

１ 

1.ӵ݀ӧ္۫ວךډགྷᖼວܺޑႬǴך཮གࡐډඍזǶ □ □ □ □  □  

2.ӵ݀ӧ္࣮۫ךډགྷᖼວܺޑႬǴՠനؒࠅࡕԖວǴך཮

གࡐډեပǶ 

□  □  □  □  □  

3.ӧрߐᖼວܺႬϐ߻Ǵךᕴࢂ೿Ԗ٣ӃीฝǶ □  □  □  □  □  

  □  □  □  □  □ ႬǶܺޑډӭऀόࡐததόԾ᝺ளᖼວך.4

5.ӧ،ۓᖼວܺႬϐך߻཮ᇡ੿Եቾࢂךց੿ޑሡाǶ □  □  □  □  □  

а܌Ǵډ཮གྷᇥϸ҅ᕴԖ΋Ϻ཮ऀךႬǴܺޑ៿഻ډ࣮ך.6

ӃວӆᇥǶ 

□  □  □  □  □  

 

 ----------״่ڔୢ----------

ᛦҬ߻ǴፎӆԛዴᇡࢂցԖᒪᅅϐೀǴߚதགᖴா዗ЈڐޑշǶ 

 


