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ύЎᄔाύЎᄔाύЎᄔाύЎᄔा 

  ҁࣴزԑӧନԾԖࠔจᆶޣӢનӵՖቹៜޑޣᖼວՉࣁǶҁࣴ

ޑࠔจౢࠔऍᛰ֩ໆೡ۫ᖼວၸԾԖࢂමӧۙԽМаϷநࣁኬჹຝܜϐز

ࣁޣЬǴႣीӧၸำύаୢڔБԄჹҞࣴزჹຝՉፓǴ٠ճҔໆϯ

ीϩБԄࣴزӣԏϐୢڔள่݀زࣴډǶႣය่ࣴ݀زхࡴԾԖࠔจޑຝǵ

ᄊࠠࢲғکӦՏޗޑޣᖼວཀᜫǹکᖼວᐒޑޣሽቹៜک፦ࠔ

ځምߥจૈࠔᔮૈΚගϲǴԶԾԖޑޣǴՠӵ݀ࡋ۸၈ޑจࠔቹៜ߾

ຝǵࠔ፦аϷሽǴϝฅ֎ЇޣӣᖼǴӢԜҁࣴزႣයԾԖࠔจҁޑي

ຝǵࠔ፦کሽஒࢂቹៜޣᖼວՉޑࣁЬाӢનǶႣය҂ٰԾԖࠔจޣё

ճҔԜ่ࣴ݀زǴଞჹॊΟᅿЬाӢનՉமϯǴૈуமӧѱޑᝡݾΚǶ 

 

 

 

ᜢᗖӷᜢᗖӷᜢᗖӷᜢᗖӷǺǺǺǺ 

ԾԖࠔจǵޣӢનǵ۸၈ࡋǵᖼວᐒǵᖼວཀᜫ 
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Abstract 

The purpose of our study is to explore how cosmeceutical hypermarket own brand 

and consumer factors will influence consumers' buying behavior. In this study, 

sampling objects were once shopped in Watson and Cosmed. The study use 

questionnaire survey, and quantitative analysis. The expected results includes that its 

own brand image, quality and price will influence consumers' purchase motivation 

and purchase intention; consumers’ socio-economic status and lifestyle will affect 

their brand loyalty. However, if consumers' economic capabilities, and its own brand 

can keep their image, quality and price, it still can attract consumers purchasing. 

Therefore this study are expected that own brand image, quality and price will be the 

main factors that influence consumer buying behavior. The study anticipates that the 

own-brand companies can use this results to strength the three main factors above to 

improve their competitiveness in the market. 

 

 

 

Keyword: 

own brandǵ consumer factorsǵ loyaltyǵ purchase motivation ǵ 

purchase intention 
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ҞᒵҞᒵҞᒵҞᒵ    

 

ಃകಃകಃകಃക    ققققǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ嫺 

  ಃ ࣴزङඳǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ嫺 

  ಃΒ ࣴزᐒǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ嫺 

  ಃΟ ࣴزҞޑǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ6 

ಃΒകಃΒകಃΒകಃΒക    ЎЎЎЎǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ7 

  ಃ ѱཷݩᆶϦљङඳǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ7 

  ಃΒ ԾԖࠔจǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ7 

  ಃΟ ޣӢનǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ8 

  ಃѤ ۸၈ࡋǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ10 

  ಃϖ ᖼວᐒǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ11 

  ಃϤ ᖼວཀᜫǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ12 

ಃΟകಃΟകಃΟകಃΟക    ࣴزБزࣴݤБزࣴݤБزࣴݤБݤǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ14 

  ಃ ࢎᄬკǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ14 

  ಃΒ ࣴزଷǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ14 

  ಃΟ ࣬ᜢᡂኧϐᏹբࠠۓကǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ16 

  ಃѤ ࣴزଷᆶܜኬϩǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ19 

  ಃϖ ीϩǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ19 

  ಃϤ Ⴃය่݀ᆶ่ፕǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ20 

ಃѤകಃѤകಃѤകಃѤക    ୖԵЎୖԵЎୖԵЎୖԵЎǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾǾ22 
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ಃകಃകಃകಃക    قققق    

ಃಃಃಃ    ࣴزङඳࣴزङඳࣴزङඳࣴزङඳ    

ӦՏǶԶӧϞޑѱᅌ՞Ԗख़ाޑԃٰǴᛰ֩ໆೡ۫ӧѠ߈     M ޗࠠ

ΠǴޣ໒ׯۈᡂᖼނಞᄍǴନΑԭϦљᘕѦǴࡐӭޑޣΨᒧ

Կᛰ֩۫௦ᖼሽՏၨեޑற֩ϷߥᎦࠔǴӧ໒ࢎԄѱԋޑߏᐒΠǴΨᡣᛰ֩

۫ளаӧόඳϐΠҬрߝޑԋᕮ Ƕൂᛰ֩ໆೡ۫ޣΕ໒วᆶՉᎍၗ

ྍٰᘉεѱǴࣁΑமϯӧѱޑᝡݾΚǴрԾԖࠔจࠔаගଯᕇճޜ

໔ǴՠόӕܭၸѐԾԖࠔจமፓեሽǴ႟୧ѝख़ܭଓനεճዎǴϞ

ޕޣکНྗޑගϲǴݙޣख़ޑόѝࢂሽԶςǴᗋԖౢࠔޑࠔจک

፦ǴᗋाᡣԾࠔࠔ႟୧ǴϞόՠाගϲౢޑ፦ǶӢԜၸѐѝЈӧᎍ୧ࠔ

ԖࠔจԋࣁϦљޑคၗౢǶ 

ಃΒಃΒಃΒಃΒ    ࣴزᐒࣴزᐒࣴزᐒࣴزᐒ    

    Ԗ٤Ўၗࣴزࢂа፤БޑᢀᗺǴՉԾԖࠔจჹܭ႟୧ޑᓬǵӍ༈

ፓ܈زࣴޑޣǹჹ(ᕞ,2011྆ࢫǵ݊ߙǵࡏܴཥ,2007;ඵ)ޑ

۳۳ѝख़ܭޑޣѦ܄Ǵჹܭᖼວ٠ؒޣԖϼεޑշᆶుΕࣴزǶฅ

ԶǴޑޣЈ܄Ψࡐࢂख़ाޑǴӵ݀ૈкϩᕕှޑޣᄊࡋǴஒёග

 ,ቅᓪ)ࡋ۸၈ޑจࠔܭჹޣǴӢԜගଯࡌޑ܄ᛰ֩႟୧ౣٮ

2010)ǶԖ᠘ܭޣჹܭԾԖࠔจϐௗࡋڙҭВගܹǴΑှޣჹԾԖࠔ

จຝޑᇡکޕᖼວՉࣁΨࢂՉᎍౣޑख़ाᕉǶޣჹঁܭΓҔޑࠔᇡޕ

ሽॶࢂ߾ၨόዴۓЪόܰᑽໆޑǴΨԖၨӭঁΓЬᢀӢનϷኳጋޑᢀۺӧځ

ύǴόᆅ٬ࢂҔᡍǵǵಞᄍࠔ܈จᇡޕǶ 

ҁࣴزᇡࣁᛰ֩ໆೡ۫ӧрԾԖࠔจਔǴԖుΕΑှԾԖࠔจᆶޣӢ

નჹᖼວՉޑࣁѸा܄ǶӢԜǴҁࣴزགྷाᕕှନΑԾԖࠔจޑࠔҁޑي܄

ϐѦǴޑޣব٤Ѧکϣ܄ஒቹៜޑޣᖼວՉࣁǶࡺҁࣴࣴޑز
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 :ӵΠޑҞز

ಃΟಃΟಃΟಃΟ    ࣴزࣴزࣴزࣴزҞޑҞޑҞޑҞޑ    

ǵ ԾԖࠔจჹ۸၈ޑࡋቹៜ 

Βǵ ԾԖࠔจჹᖼວᐒޑቹៜ 

Οǵ ԾԖࠔจჹᖼວཀᜫޑቹៜ 

Ѥǵ ޣӢનჹ۸၈ޑࡋቹៜ 

ϖǵ ޣӢનჹᖼວᐒޑቹៜ 

Ϥǵ ޣӢનჹᖼວཀᜫޑቹៜ 

Ύǵ ԾԖࠔจᆶޣӢનޑҬϕբҔჹ۸ܭ၈ޑࡋቹៜ 

Ζǵ ԾԖࠔจᆶޣӢનޑҬϕբҔჹܭᖼວᐒޑቹៜ 

ΐǵ ԾԖࠔจᆶޣӢનޑҬϕբҔჹܭᖼວཀᜫޑቹៜ 
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ಃΒകಃΒകಃΒകಃΒക    ЎЎЎЎ    

ಃಃಃಃ    ѱཷݩᆶϦљङඳѱཷݩᆶϦљङඳѱཷݩᆶϦљङඳѱཷݩᆶϦљङඳ    

ǵѱཷݩ 

    ѠനԐᑫଆȸᛰ֩۫ȹ೭ঁຒǴଆྍܭ 199嫺 ԃநࢂऍಃৎ۫ޑҥ໒

ǶۙԽМӧۈ 1987 ԃΕѠǴࢂШࣚΟεᛰ֩೯ၡϐǴӧӄౚԖίӭ

ঁᏵᗺǶӵϞǴѠۙࢂԽМӧࢪ٥Ᏽᗺനӭǵᔼၮനԋфޑѱ(Ӻ≆≆Ǵ

200嫺)Ƕ߈ԃٰԖຫٰຫӭޣуΕᛰ֩۫ౢٰϩ१೭༧εሪǴཀښѱ

ሡࡋϐଯǴӧᛰ֩ѱԋޑߏᐒΠǴᆶځٰښӣޑѺሽᏯǴόӵуம

ԾԖࠔจౢޑࠔᎍǴаቚу׳ӭޑᔼԏǶ 

ΒǵۙԽМङඳ 

    ۙԽМიȐ३ෝȑԖज़ϦљکࢂᄡΠޑ୯ሞ႟୧Ϸ१ࠔᇙᐒᄬǴ

႟୧ǴӧӄౚࠔϷऍౢ଼ߥޑӄౚനεࢂ 33 ঁ୯ৎᏱԖ 9,700 ໔႟୧ Ǵ۫

ԃᎍ୧ᚐຬၸԭሹෝϡǶѠۙԽМܭ 1987 ԃബҥǴᏱԖຬၸ 440 ໔ߐѱǴѠ

 20-40 ྃζ܄ 2 Տ൩ԖՏۙࢂԽМத࠼Ƕ२ബȨວଏ 2 ७ৡሽȩϷȨΜ

ѤϺଏඤȩ୍ܺޑǶޑᎫ۫ᛰৣǴඹՏ៝࠼ගٮխ଼நᒌ၌Ǵዴߥ

Տ៝࠼ள܌ډሡࠔౢޑϷࡌǶ 

Οǵநࢂऍङඳ 

    நࢂऍᛰ֩۫ബҥܭ 199嫺 ԃǴ߯җ୯ϣനεೱᙹ೯ၡຬȐ7-ELEVEnȑ

ԭϩϐԭၗҥϐཥ٣ǶநࢂऍബΎԃࣁᖝཞރᄊǴ92 ԃ२ࡋᙯᖝࣁ

ࣦǴځᔼᚐаԃ ǴᄒԿߏԋߏԋޑ20% 2012 ԃ 2 ДхࡴѠǵዋ෫ǵߎ

ӚӦςຬၸߐ 3嫺嫺 ৎϩ۫ӧ҇ࣁ୍ܺǶځᔼ௦Вسᛰ֩۫॥Ǵ۫⬏وλೕ

ኳၡጕǴࠔ௨ӈΨၨࣁᏱᔒǴՠமፓዅܴߝǴЪᐱৎЇӭᅿВҁࠔǶ 

ಃΒಃΒಃΒಃΒ    ԾԖࠔจԾԖࠔจԾԖࠔจԾԖࠔจ    

ֆࣁ(1998)݊ߙ႟୧ԾԖࠔจΠۓကǺ႟୧ޣၸ୯ϣѦቷޑӝ
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բǴճҔᇙೡӕ࿉ࢂ܈жπБԄǴғౢӧ႟୧ޣҁي۫ᎍ୧ϐౢࣣࠔёᆀ

ԾԖࠔจǴΞёᆀଛᎍࠔจ 

ǵԾԖࠔจࠔ፦Ǻ 

Kent (1982)ࣴزวޕࠔ፦ӧޣᖼວՉࣁύתᄽࡐख़ाفޑՅǴ

ޣӧբԾԖࠔจౢࠔຑሽਔǴനޔௗԵໆޑ൩ࠔࠔౢࢂ፦Ǵ܌аޣჹౢࠔ

 ᖼວཀᜫǶLichtenstein, Ridgway,andޣௗቹៜޔ፦ᓬӍࠔޕޑ

Netemeyer (1993)ჹԾԖࠔจՉࣴزǴวޣჹեሽԾԖࠔจౢࠔǴዴჴ

Ԗࠔ፦ޑᅪቾǴफ़եځᖼວཀᜫǶMarcel ࠔՉჹԾԖޣวӧزࣴ

จౢޑ୍ܺ܈ࠔᖼວ،ၸำύǴޣҁيӃჹౢౢ୍ܺ܈ࠔғޕࠔ፦Ǵ

ௗωԖᖼວཀᜫౢғǶ 

ΒǵԾԖࠔจሽǺ 

୯ϣໆೡ۫ߏයೀܭሽޑଯࡋᝡݾύǴҞໆೡ۫׳ᑈཱུวԾԖࠔ

จǴ߈ԃٰᑈཱུගଯԾԖࠔจޑКख़Ǵሽ೯தКӕەߡࠔΟډѤԋǴᡣ

ౢޣғКၨӊᆉޑགǶ 

ΟǵԾԖࠔจຝǺ 

Park, Jaworski and MacInni(1986)ᇡࠔࣁจཷۺΏࢂҾӧΕѱǴ

୷ܭᅈىޑޣሡ፟܌ϒޑཀကǴځቹៜډޣჹࠔܭจޑᖄགྷຝ

ᆶࠔจۓՏޕޑǴӕਔࡰрࠔจຝჹᎍ୧ԖޔௗቹៜǶRao and Bergen(1992)

ᇡࣁ႟୧ޑຝჹ࠼៝ܭՉࣁԖ،ޑ܄ۓቹៜǴ഻ޣډӑຝӳޑ

۫ǶӢԜǴჹܭԾԖࠔจวԶقǴ۫ᡏऍགуமȐӵගଯ۫ϣᘍࠔ

፦ǵوߥၰ೯ᄣǵଳృǵᐩӀܴߝȑԖշගϲޑޣᖼວཀᜫǶջޣჹ

۫҅ܤय़ຑሽਔǴдჹԾԖࠔจౢࠔᖼວཀᜫཇଯǶ 

ಃΟಃΟಃΟಃΟ    ޣӢનޣӢનޣӢનޣӢન 

   ܈ޣৎीൂՏޑΓαीᡂኧǴӵ܌ளǵԃសǵ௲ػНྗǵϷৎΓα

ኧǴ֡ቹៜޣჹᇙࠔจ܈ԾԖࠔจޑᖼວ،(Richardson, Jain, 
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and Dick, 1996)ǴԶقǴଯ܌ளޑࢂޣӄ୯ࠔ܄จޑத٬ҔޣǴӢ

ࠔ܄ሽᖼວӄ୯ޑምǴЪᜫཀбКၨଯߥ፦КၨԖࠔޑจࠔ܄ӄ୯ࣁдॺᇡࣁ

จ(Png and Reitman, 199嫺)ǶRaju et al.(199嫺)ࡰрǴԾԖࠔจӢሽၨեǴ

วǴزࣴޑǶHoch and Banerji (1993)ޣޑЇჹሽКၨ௵ག֎ࡺ

ᔮඳ૰ଏǴঁΓёЍଛ܌ளΠफ़ǴԾԖࠔจޑѱ ՞ԖቚуǶStarzynski 

(1993)ᇡࣁǴԾԖࠔจޑЬाဂаե܌ளǵᙔሦ໘ભޑৎीൂՏࣁЬǶ݅

ໜሺǵමࡏ(2004)ࡰрǴ ჹሽ௵གޑޣཇӭǴدԖࠔจౢޑࠔᎍ୧ᚐ

ཇଯǶ 

ǵޗޑޣӦՏǺ 

    ܌ޑޣளཇեǴ ሽཀཇଯ(Gabor and Granger, 1979; Lumpkin, 

Hawes, and Darden, 1986)ǴሽཀࣁቹៜޣჹᖼວԾԖࠔจޑЬाӢ

નǶሽཀёۓကࣁȨޣܭݙᖼວեሽޑࠔำࡋȩ(Lichenstein, 

Ridgway, and Netemeyer,1993)Ǵሽཀᆶ܌ޑޣளǵჹߦᎍϷשԌࠔ

ᜢ߯ǴӢԜǴ ҔሽޑԖ࣬ஏϪࡋख़ຎำޑ܄፦ᜢᖄࠔᖼວǵϷჹሽᆶޑ

ཀٰຑޣჹԾԖࠔจޑᖼວǴ ёа࣪ᇆঁޣΓၗૻ܌ሡޑԋ

ҁ(Batra and Sinha, 2000)ǹ 

ΒǵޑޣғࠠࢲᄊǺ 

    Plummer(1974)ᇡࣁȨғࠠࢲᄊࢂޑޣሽॶᢀǵཀـǵࢲǵᑫ፪ޑᆕ

ӝ߄ȩǶࡰ٠рғࠠࢲᄊΏஒޣຎࣁᡏǴЬाӧඔᛤޑޣҁ፦Ϸࢲ

БԄǶӧՉᎍޑཀ఼Ǵғࠠࢲᄊ႖ջࢂଞჹҞѱஒޣՉғࢲϯ

ΓሽॶᢀঁࣁᄊΏࠠࢲғࣁᇡ߾ඔॊǶEngelǴBlackwell and Kollat(1982)ޑ

ᆶΓޑᆕӝ߄ǶSolomon(200嫺)ǵഋדሎΓ(2007)ҭᇡࣁғࠠࢲᄊΏϸ

ᔈрΓॺϩଛਔ໔ᆶࢲਔ໔ϐԄǴඤقϐǴғࠠࢲᄊঁࢂᡏܭჴғࢲύϐ

ᅿᅿ߄Ǵӵࢲǵᑫ፪ᆶ࣮ݤཀـϐғࢲኳԄǶฅԶǴঁΓғࢲሽॶᢀుڙԾ

ᄊϝӢΓԶ౦ǴࠠࢲᕉნϐύǴൂঁᡏϐғࢲᆶғޗӕܭቹៜǴջ٬ೀي
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ѦӧᕉნϷϣӧЈڙΓሽॶᢀᆶΓ፦ϐಔӝǴϷঁࣁᄊ߯ࠠࢲǴғࡺࢂ

ೱՍӝԶԋǶ 

ಃѤಃѤಃѤಃѤ    ۸၈۸ࡋ၈۸ࡋ၈۸ࡋ၈ࡋ    

    ҾᏱԖ۸ޑ၈៝ࢂ࠼ᝡݾᓬ༈ޑख़ाٰྍϐ(Parasuraman,Zeithaml 

and Berry, 1991)ǶSelnes (1993)ᇡ۸࠼៝ࣁ၈ࢂࡋޣჹౢၲ߄୍ܺ܈ࠔ

 Ƕ(Dick and܄ёૈޑӝऊុऊ୍ܺ܈҂ٰᖼວࡴӛǴхޑࣁᅿཀკՉޑ

Basu,1994)ᇡ۸࠼៝ࣁ၈ঁࢂࡋΓჹЬᡏ(ࠔจǵ୍ܺǵ۫ࠔౢ܈ගޣٮ)࣬ޑ

ᜢᄊکࡋख़ፄᖼວޑᜢ߯மࡋǶ(Hepworth and Mateus,1994)ᇡ۸࠼៝ࣁ၈ࢂࡋ

  ཀᜫǶ(JonesޑཀკϷӛдΓᙚޑࠔдౢځϦљۓᖼວ܈ख़ፄᖼວ࠼៝

and Farquhar,2003)வঁٿϕ۸ޑ၈ཷۺϯٰۓက៝۸࠼၈ࡋǴᇡ۸࠼៝ࣁ၈

 Ƕࡋᜢ߯மޑϐ໔ࣁՉکࡋᄊܭԾٰۓ،ޑࡋ

    AakerȐ1991ȑஒࠔจ۸၈ߎ٩ྣࡋӷ༣ቫભٰϩᜪǴӅԖϖঁቫભǶಃ

ቫـࣁ౦ࡘᎂࠠค۸၈ޣǴԜᜪᖼວ،ޣჹሽӢનձ௵གǴѝӧཀࠔࢌจ

ಞᄍࠠ۸၈ࣁǹಃΒቫقёࡋจ۸၈ࠔޑᒏ܌ǴӢԜคࢲᎍߦޣ܈שցԖѺࢂ

จǴऩाࠔࢌᖼວޑ܄จ٠คόᅈཀǴԶЪςಞᄍࠔࢌჹޣǴԜᜪᖼວ،ޣ

дॺᙯඤࠔࢌจǴдॺள࣬ΚǹಃΟቫࣁᅈཀࠠࠔจ۸၈ޣǴԜᜪ

ा߾จࠔаऩाдॺᙯඤ܌ᅈཀǴޑจ࣬ࠔޑᖼວ܌ჹдॺޣᖼວ،ޑ

࣬ӭޑԋҁǹಃѤቫࣁགࠠ۸၈ޣǴԜᜪᖼວ،ࢂޣ഻҅ӳдॺ܌ᖼວ

ࣁǹനଯቫࡋགᆶᄊޑจςวр࣬҅य़ࠔޑ഻܌จǴ٠Ъჹдॺࠔޑ

จϐѦǴΨ࣬ࠔޑᖼວ܌ନΑ࣬ᅈཀдॺޣǴԜᜪᖼວ،ޣᒍࠠ۸၈܍

ᄪࣁจࠔᒍǴΨаԜ܍ޑจ๏ϒЈࠔจǴ٠ЪჹԜࠔޑᖼວ܌ӳдॺ഻ޑ

٠ჹԜࠔจଅࣗԿቹៜдΓǴԜᜪࠠ۸ޑ၈ޣჹಔᙃԶࢂقനԖሽॶ࠼៝ޑǶ 

    ჹࠔܭจ۸၈ۓޑࡋကǴᏢޣεҽӛᇡۓȨࠔจ۸၈ࡋȩࢂᅿՉࣁޑ

จ۸ࠔ୷Ǵ2003ȑǺ(1)ےȩх֖ΟᅿཀကȐࡋจ۸၈ࠔᇥǴȨٰࣁǶ൩Չ߄

၈ࠔࢂࡋจᖼວՉࣁύޑᅿୃـᒧՉࣁǴ೭ᅿՉ߄ޑࣁж߄ჹܭόӕࠔ
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จࠔౢޑԖόϦѳޑᖼວՉࣁǶ(2)ࠔจ۸၈ࣁࡋख़ፄᖼວՉࣁǴж߄ӧόӕ

ᖼວКǴջޑࣁՉޣ߄жࡋจ۸၈ࠔᖼວǶ (3)ޑจࠔۓܭਔ໔ჹޑ

ࠔۓจӧᖼວύ܌՞ޑКٯຫଯǴ߄Ңޣჹ၀ࠔจຫ۸၈Ƕ 

    җа࣬ᜢۓကёளޕǴ۸၈࠼៝ޑதᆶϦљҬܰǴ٠Ъלܢᝡޑޣݾ

ᇨൽǴᆶϦљᆢߏΦޑҬܰᜢ߯٠ٰճዎǶ 

ಃϖಃϖಃϖಃϖ    ᖼວᐒᖼວᐒᖼວᐒᖼວᐒ    

٩Ᏽ Gilbert (1991)ගрၯ࠼،ࢎᄬࡰрၯ࠼Ӣᐒǵঁ܄ǵᇡޕϷ

ᏢಞϣӧӢનቹៜᖼວ،ǴӢԜǴࠔᖼວᐒࢂख़ाޑǴஒቹៜޣ

 Ƕࣁ،аϷՉޑុࡕ

Tauber (1972)ჹܭᖼວᐒᇡࣁۓΓॺᖼނਔᔈ၀Ԗ٤ٰԾᖼނՉࣁҁ

ࣁஒᖼວᐒᘜځࡕزਏҔϐᐒǴҗࣴࠔԾౢٰߚǴԶي 7 Ǻ(1)ࣁѳ

คޑڻВதғࢲቚబ٤፪ǹ(2)ڙ٦ᖼނаԾךᅈىǹ(3)ΑှཥࢬޑՉᖿ

༈ǹ(4)עᖼނբѱғޑ္ࢲᅿၮǹ(嫺)ᙖௗڙ٦ࠔགڈ۔ᐟǹ(6)

ଓЊѦޗҬᡍǹ(7)ڙ٦ሽᗋሽ܈ວשډᙑەߡکࠔޑ፪ᆶԋ൩གǶ 

Buttle and Coates (1984)ӝ Tauber ᖼວᐒѦǴ٠ஒᖼວޑගр܌

ᐒϩࣁ 8 Ǻ(1)ఠਔ໔ǹ(2)ܫǵግಞᆶڈᐟǹ(3)܄ϸǹ(4)ᕇڗၗૻǹ

(嫺)ճҔᆶ۫ޑຯᚆբࣁᖼޑނঁਓՉǹ(6)ޗҬࢲǹ(7)ᒧКၨǹ(8)

ӧձޑӝύගଯيሽǶ 

Schiffman and Kanuk (2000)ǵTauber (1972)ගрǴޑޣᖼວᐒࢂ

ޣӧ܄Ϸག܄ሡ០ΚΠԶౢғޑǶ 

DawsonǵBlock and Rideway (1990)ᇡࣁाᕕှᖼނᐒѸԵໆᖼࢲނ

ගޑٮᡏᅈཀǴᖼޣނԖமਗ਼܈ࠔౢޑᡍ܄ᐒਔǴౢғၨӭޑᐟᓰǵ

ඍזϷᅈཀޑᆣǴౢࠔᐒமޑᖼޣނᖼວཀᜫၨமਗ਼ǶΞӢࣁᖼނᐒుڙ

ଷрวǴکᢀᗺޑॺаόӕޣЎϯǴᏢޗᄊǵࠠࢲӵғٯдӢનቹៜǴځ

௦ҔόӕزࣴޑБԄǴวӚԄӚኬޑᖼނᐒϩᜪǴٯӵ Kim,Kim and Kang 
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(2003) аऍ୯Μ൳ྃޑ 嫺31 ՏԃᇸࣁޣჹຝǴஒᖼނᐒϩ୍ܺࣁǵ

ᔮǵӭϡǵѦ१ǵᆶޗҬϖᅿᐒǴќѦ Kim, Kang and kim (200嫺) Ξׯаऍ

୯ 嫺嫺 ྃа 419 ՏԴԃࣁޣჹຝǴஒᖼނᐒϩࣁᏤӛ (୍ܺǵሽ

ॶǵᆶ१)ǴаϷᡍᏤӛ (ুᆶऍᏢ᠘፞)ǴԶၨதҔޑϩᜪࣁ

Westbrook ᆶ Black (198嫺)ޑႣයਏҔ(anticipated utility)ǵفՅۓڋ(role 

enactment)ǵα០٬(word of mouth)ǵനϯᒧ(choice optimization)ǵ

ᖄᛠ(affiliation)ǵΚ(power and authority)ǵڈᐟ(stimulation) ӅΎᅿ

ᖼނᐒǶ 

ಃϤಃϤಃϤಃϤ    ᖼວཀᜫᖼວཀᜫᖼວཀᜫᖼວཀᜫ    

ǵۓက 

    Doddset al.Ȑ1991ȑᇡࣁᖼວཀᜫࣁޣᜫཀՉᖼວࢌౢޑࠔᐒǵ

ёૈ܄ᆶཀკǶќѦ٩ྣSchiffman and KanukȐ2000ȑزࣴޑ‚ஒᖼວཀᜫ

ȐPurchase Intentionȑۓကࣁᑽໆޣᖼວࢌౢࠔϐёૈ܄Ǵᖼວཀᜫຫ

ଯջ߄ҢᖼວޑᐒຫεǴऩϸࢀр҅य़ޑᖼວཀᜫޑޣǴஒԋ҅ӛ܍

ᒍǴԶځჴሞౢғᖼວՉޑࣁёૈ܄ΨཱུଯǶ 

ΒǵቹៜӢન: 

    ӧKotlerȐ2003ȑزࣴޑύ߾ගрΑΒঁቹៜᖼວཀᜫޑӢનǺȐ1ȑд

ΓޑᄊࡋȐ2ȑᜤаႣයޑნӢનǺޑޣᖼວཀᜫࢂ୷ܭႣයৎԏΕǴ

ႣයޑሽǴکႣයࠔౢޑճԶԋǶӵ݀ӧޣջஒᖼວޑδǴँฅว

ғᜤаႣයޑნӢનǴ߾ёૈׯᡂޑޣᖼວཀᜫǶቹៜᖼວཀᜫޑӢ

નԖࡐӭǴٯӵǺޕ॥ᓀǵ۫ຝǵౢࠔࠔ፦ǵౢࠔαǵౢࠔၗૻǵၸѐ

 ;ᡍ(Heijden and Verhagen, 2004; Jeong and Lambert, 2001ࠔౢ

Schlosser,2003; Ree, 2003)Ƕ 

Οǵᑽໆྗ: 

    Sirohiet al.Ȑ1998ȑࡰрᑽໆޑޣᖼວཀᜫǴᔈவ۸၈ٰࡋᑽໆǴх
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ཀᜫǶZeithamlȐ1988ȑޑཀᜫϷӛдΓᙚޑࠔӭ׳ӆᖼວཀᜫǵ҂ٰᖼວࡴ

ǴаёૈᖼວǵགྷाᖼວᆶԵቾᖼວݤБޑሽॶٰᑽໆᖼວཀᜫޕගрճҔ߾

բୢࣁᡂኧǴٰᑽໆᖼວཀᜫำޑࡋଯեǶԜѦǴHeskett et al.Ȑ1994ȑ

ගраȨ៝࠼੮Ӹǵख़ፄᖼວǵᙚȩᄬय़ᑽໆᖼວཀᜫǶ 
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ಃΟകಃΟകಃΟകಃΟക    ࣴزБزࣴݤБزࣴݤБزࣴݤБݤ    

ಃಃಃಃ    ࢎᄬკࢎᄬკࢎᄬკࢎᄬკ    

 

 

 

 

 

 

 

 

 

 

 

 

 

ಃΒಃΒಃΒಃΒ    ࣴزଷࣴزଷࣴزଷࣴزଷ    

ҁࣴزᇡࣁᛰ֩۫ޑԾԖࠔจޑຝǵࠔ፦ǵሽ۸ޑޣ၈ࡋԖۓ

Ǵࡕӧ٬ҔϷКၨϐޣจǴࠔԾԖޑቹៜǴӧѱय़рӭᛰ֩۫ޑ

ᒧሽӝࠔ፦ΞӳޑจηᝩុᖼວǴӵ݀ૈගଯԾԖࠔจޑຝǵࠔ፦ǵሽ

࣬ૈߞᡣ៝ޑ࠼ӣࢬϲǴҁࣴزଷ H1H1H1H1ǺǺǺǺԾԖࠔจቹៜ۸ޣ၈ࡋԾԖࠔจቹៜ۸ޣ၈ࡋԾԖࠔจቹៜ۸ޣ၈ࡋԾԖࠔจቹៜ۸ޣ၈ࡋ 

Γӧ٤ғࢲѸሡ٬ࠔҔֹϐࡕǴ໒ۈ೭ԛाᖼວӕঁจηǴ܈

ࢂ܈จηޑჹԾρளӑຝӳۓจǴࠔޑඤঁจηҔ࣮࣮Ǵ೯தा၂ཥࢂ

Кၨ࣮ەߡଆٰΞԖߥምޑจηౢғᖼວޑᐒǴ࣬ߞӵ݀ૈගϲຝǵफ़ե

ሽǴۓᡣ៝ޑ࠼ᖼວᐒቚуǴҁࣴزଷ H2H2H2H2ǺǺǺǺԾԖࠔจቹៜޣԾԖࠔจቹៜޣԾԖࠔจቹៜޣԾԖࠔจቹៜޣ

ԾԖࠔจǺ 

 ຝ

 ፦ࠔ

ሽ 

ޣӢનǺ 

 ӦՏޗ

ғࠠࢲᄊ 

۸၈ࡋ 

ᖼວᐒ 

ᖼວཀᜫ 

H1;H2;H3 

H4;H嫺;H6 

H7 

H8 

H9 
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ᖼວᖼວᖼວᖼວᐒᐒᐒᐒ    

ޣᛰ֩۫ޑਔংǴᖼວবᅿࠔจ܄ۓ،ޑӢનόѦЯ٬Ҕଆٰޑག

ǵᡏࠔจຝаϷሽӝำࡋǴޣाࢂޑᅿԖߥምޑགǴࠔจ๏

ߥޑޣምགຫଯǴޣᖼວޑཀᜫԾฅගଯǴाᡣޣளԖߥምǴ

ଷز፦ԾฅाଯǵሽฅΨाӝǴҁࣴࠔຝԾฅाӳǵޑจࠔ H3H3H3H3ǺǺǺǺԾԾԾԾ

ԖࠔจቹៜޣᖼວཀᜫԖࠔจቹៜޣᖼວཀᜫԖࠔจቹៜޣᖼວཀᜫԖࠔจቹៜޣᖼວཀᜫ    

    ҁࣴزᇡࣁޗޑޣӦՏᆶғࠠࢲᄊჹ۸၈ࡋԖޑۓቹៜǶޣ

ምǴஒᜫཀߥ፦ၨԖࠔޑจࠔ܄ӄ୯ࣁᄊၨଯਔǴдॺᇡࠠࢲӦՏᆶғޗޑ

бၨଯޑሽᖼວӄ୯ࠔ܄จǴࡺҁࣴزଷ H4H4H4H4ǺǺǺǺޣӢનቹៜޣӢનቹៜޣӢનቹៜޣӢનቹៜԾԖࠔจԾԖࠔจԾԖࠔจԾԖࠔจ

    ࡋ۸၈ޑࡋ۸၈ޑࡋ۸၈ޑࡋ۸၈ޑ

    ҁࣴزᇡࣁޗޑޣӦՏᆶғࠠࢲᄊჹᖼວᐒԖޑۓቹៜǶᖼວ

ᐒౢޑғࢂޣჹࠔౢܭЬᢀޑᇡޕᆶղᘐǴӧޑޣᇡޕύǴӄ୯ࠔ܄จ

ޑதਥᏵѦӧޣจਔǴࠔจᆶԾԖࠔ܄จǴӧᒧӄ୯ࠔԾԖܭ፦ᓬࠔޑ

ૻ৲(ӵǺхးǵޕӜࡋ)ղᘐౢޑࠔᓬӍǴࡺҁࣴزଷ H嫺H嫺H嫺H嫺ǺǺǺǺޣӢનቹޣӢનቹޣӢનቹޣӢનቹ

ៜԾԖࠔจޑᖼວᐒៜԾԖࠔจޑᖼວᐒៜԾԖࠔจޑᖼວᐒៜԾԖࠔจޑᖼວᐒ    

    ҁࣴزᇡࣁޗޑޣӦՏᆶғࠠࢲᄊჹᖼວཀᜫԖޑۓቹៜǶޣ

ႣޣճǴࠔౢޑႣයکሽǴޑႣයৎԏΕǵႣයܭ୷ࢂᖼວཀᜫޑ

යԾρޑᔮૈΚஒගଯǴ܈ᇡࣁԾԖࠔจౢޑࠔճၨӄ୯ࠔ܄จեਔǴஒ

ୃӛᒧӄ୯ࠔ܄จǴࡺҁࣴزଷ H6H6H6H6ǺǺǺǺޣӢનቹៜԾԖࠔจޑᖼວཀޣӢનቹៜԾԖࠔจޑᖼວཀޣӢનቹៜԾԖࠔจޑᖼວཀޣӢનቹៜԾԖࠔจޑᖼວཀ

ᜫᜫᜫᜫ 

    ऩૈගϲԾԖࠔจޑຝǵࠔ፦ǴԶሽΞӝǴᗨฅޗޑޣӦՏᆶ

ғࠠࢲᄊၨଯୃӛၨܳࣁޑӄ୯ࠔౢ܄Ǵՠޣӧ٬ҔϷКၨࡕǴஒ

ӣᘜሽӝࠔ፦ΞӳޑจηᝩុᖼວǴࡺҁࣴزଷ H7H7H7H7ǺǺǺǺԾԖࠔจᆶޣԾԖࠔจᆶޣԾԖࠔจᆶޣԾԖࠔจᆶޣ

ӢનჹԾԖࠔจ۸ޑ၈ࡋԖҬϕբҔޑቹៜӢનჹԾԖࠔจ۸ޑ၈ࡋԖҬϕբҔޑቹៜӢનჹԾԖࠔจ۸ޑ၈ࡋԖҬϕբҔޑቹៜӢનჹԾԖࠔจ۸ޑ၈ࡋԖҬϕբҔޑቹៜ    

    ऩૈගϲԾԖࠔจޑຝǵࠔ፦ǴׯᡂޣჹܭԾԖࠔจЬᢀޑᇡޕᆶղ
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ᘐǴஒૈගϲޣჹܭԾԖࠔจޑᖼວᐒǴࡺҁࣴزଷ H8H8H8H8ǺǺǺǺԾԖࠔจᆶԾԖࠔจᆶԾԖࠔจᆶԾԖࠔจᆶ

ޣӢનჹޣӢનჹޣӢનჹޣӢનჹԾԖࠔจޑᖼວᐒԖҬϕբҔޑቹៜԾԖࠔจޑᖼວᐒԖҬϕբҔޑቹៜԾԖࠔจޑᖼວᐒԖҬϕբҔޑቹៜԾԖࠔจޑᖼວᐒԖҬϕբҔޑቹៜ    

    ऩԾԖࠔจޑຝǵࠔ፦ࣣԖߥǴЪሽΞե༹ӝǴԾฅ๏׳ޣӭ

ܭᐒஒεޑจࠔԾԖؼόᆅႣය҂ٰৎԏΕԖցᡂϯǴᒧᓬ߾ӼӄགǴޑ

ၨܳޑӄ୯ࠔ܄จǴࡺҁࣴزଷ H9H9H9H9ǺǺǺǺԾԖࠔจᆶޣӢનჹԾԖࠔจޑԾԖࠔจᆶޣӢનჹԾԖࠔจޑԾԖࠔจᆶޣӢનჹԾԖࠔจޑԾԖࠔจᆶޣӢનჹԾԖࠔจޑ

ᖼວᐒԖҬϕբҔޑቹៜᖼວᐒԖҬϕբҔޑቹៜᖼວᐒԖҬϕբҔޑቹៜᖼວᐒԖҬϕբҔޑቹៜ    

ಃΟಃΟಃΟಃΟ    ࣬ᜢᡂኧϐᏹբࠠۓက࣬ᜢᡂኧϐᏹբࠠۓက࣬ᜢᡂኧϐᏹբࠠۓက࣬ᜢᡂኧϐᏹբࠠۓက    

ǵԾԖࠔจ 

1.ᏹբࠠۓကǺ 

ਥᏵֆࣁ(1998)݊ߙ႟୧ԾԖࠔจΠۓޑကǴ႟୧ޣၸ୯ϣѦቷޑ

ӝբǴճҔᇙೡӕ࿉ࢂ܈жπБԄǴғౢӧ႟୧ޣҁي۫ᎍ୧ϐౢࣣࠔё

ᆀԾԖࠔจǴΞёᆀଛᎍࠔจǶ 

2.ᑽໆᄬय़Ǻ 

    ᆕᢀॊᏢޣፕǴԾԖࠔจϩࣁΟঁᄬय़Ǻ 

    (1)ԾԖࠔจࠔ፦Ǻޣӧ٬ҔၸำύаԾךགٰղᘐӳᆶᚯǴ೭္ࡰ   

 ፦ǶࠔЬᢀޑࠔჹޣࡰࢂ፦ࠔޑ       

    (2)ԾԖࠔจሽǺԾԖࠔจቷޑۓڋ܌ሽǶ 

    (3)ԾԖࠔจຝǺࠔจຝࡰӸӧ࠼៝ܭᏫύޑಔᖄགྷǶ 

ΒǵޣӢન 

1.ᏹբࠠۓကǺ 

    ቹៜޣՉࣁҽޑΒঁӢનȨޗӦՏȩϷȨғࠠࢲᄊȩǴޗޣ

ӦՏຫեǴሽཀຫଯǴሽཀᆶ܌ޑޣளǵჹߦᎍౢࠔϷשԌޑࠔ

ᖼວǴϷჹሽᆶࠔ፦ᜢᖄޑ܄ख़ຎำࡋԖஏϪޑᜢ߯ǹԶғࠠࢲᄊࢂޑޣ

ѦڙΓሽॶᢀᆶΓ፦ϐಔӝǴঁࢂᄊࠠࢲǴғ߄ᆕӝޑǵᑫ፪ـǵཀࢲ

ӧᕉნϷϣӧЈೱՍӝԶԋǶ 
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2.ᑽໆᄬय़Ǻ 

    ᆕᢀॊᏢޣፕǴޣӢનϩࣁѤঁᄬय़Ǻ 

    (1)ሽཀǺࡰޣܭݙᖼວեሽޑࠔำࡋǶ 

 ҬǵুǶޗǴӵǺπբǵ༐ӳǵࣁՉޑவ٣܌ѳВޣࡰǺࢲ(2)    

    (3)ཀـǺࡰޣჹ٣ܭҹݤ࣮ޑǴӵǺԾךǵޗǵᔮǵЎϯǵ҂ٰǶ 

    (4)ᑫ፪Ǻࡰޣܭவޑ٣ՉࣁǴӵǺᙍǵᇾǵࢬՉǵ१ނǵԋ൩Ƕ 

Οǵ۸၈ࡋ 

1. ᏹբࠠۓက: 

    Hepworth and Mateus(1994)ᇡ۸࠼៝ࣁ၈࠼៝ࢂࡋख़ፄᖼວ܈ᖼວۓϦ

љځдౢޑࠔཀკϷӛдΓᙚޑཀᜫǶаϷے୷(2003ȑᇡࣁȨࠔจ۸၈ࡋȩ

х֖ΟᅿཀကǺࠔจ۸၈ࠔࢂࡋจᖼວՉࣁύޑᅿୃـᒧՉࣁǴ೭ᅿՉޑࣁ

ख़ፄᖼວՉࣁࡋจ۸၈ࠔǹࣁᖼວՉޑԖόϦѳࠔౢޑจࠔόӕܭჹ߄ж߄

ޑࣁՉޣ߄жࡋจ۸၈ࠔᖼວǹޑจࠔۓܭਔ໔ჹޑӧόӕ߄Ǵжࣁ

ᖼວКǴջࠔۓจӧᖼວύ܌՞ޑКٯຫଯǴ߄Ңޣჹ၀ࠔจຫ۸၈Ƕ 

2. ᑽໆᄬय़: 

    ᆕᢀॊᏢޣፕǴ៝۸࠼၈ࡋϩࣁѤঁᄬय़Ǻ 

    (1)ख़ᖼཀᜫǺж߄ӧόӕޑਔ໔ჹܭࠔۓจޑᖼວǶ 

    (2)ӛдΓᙚǺӛдΓᙚࠔۓจǶ 

    (3)ҬΰᖼວཀᜫǺᖼວۓϦљځдౢޑࠔཀკǶ 

    (4)ᖼວКٯǺջࠔۓจӧᖼວύ܌՞ޑКٯຫଯǴ߄Ңޣჹ၀ࠔจ      

       ຫ۸၈Ƕ 

Ѥǵᖼວᐒ 

1. ᏹբࠠۓကǺ 

    Tauber (1972)ჹܭᖼວᐒᇡࣁۓΓॺᖼނਔᔈ၀Ԗ٤ٰԾᖼނՉࣁҁ

ࣁஒᖼວᐒᘜځࡕزਏҔϐᐒǴҗࣴࠔԾౢٰߚǴԶي 7 Ǻࣁѳคڻ
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ނᖼעՉᖿ༈ǹࢬޑǹΑှཥىᅈךаԾނᖼڙቚబ٤፪ǹ٦ࢲВதғޑ

բѱғޑ္ࢲᅿၮǹᙖௗڙ٦ࠔགڈ۔ᐟǹଓЊѦޗޑҬ

ᡍǹڙ٦ሽᗋሽ܈ວשډᙑەߡکࠔޑ፪ᆶԋ൩གǶќѦ Schiffman and 

Kanuk (2000)ΨගрǴޑޣᖼວᐒࢂޣӧ܄Ϸག܄ሡ០ΚΠԶౢ

ғޑǶ 

2. ᑽໆᄬय़: 

ᆕᢀॊᏢޣፕǴᖼວᐒϩࣁΎঁᄬय़Ǻ 

(1)܄ᆶགޑ܄ሡǺᖼޑނၸำࢂ܄ᆶག܄ϐ໔ޑҬϕբҔౢғǶ 

(2)ԾךᅈىǺڙ٦ᖼޑނၸำٰᅈىԾρǶ 

(3)ӢᔈዊࢬǺΑှཥࢬޑՉᖿ༈ǴόᡣԾρၟόዊࢬǶ 

(4)ѱၮǺעᖼނբѱғޑ္ࢲᅿၮǶ 

(嫺)གڈ۔ᐟǺᖼނύᙖௗ܈ࠔᢀٰ࣮ڙ٦གڈ۔ᐟǶ 

 ҬᡍǶޗޑҬᡍǺᡏᡍӧѦޗ(6)

(7)ሽᗋሽǺڙ٦ᆶ۫ሽᗋሽǵວשډᙑەߡ܈ࠔޑၸำϷԋ൩གǶ 

ϖǵᖼວཀᜫ 

1.ᏹբࠠۓက: 

Dodds et al.Ȑ1991ȑᇡࣁᖼວཀᜫࣁޣᜫཀՉᖼວࢌౢޑࠔᐒǵ

ёૈ܄ᆶཀკǶ 

2.ᑽໆᄬय़: 

    ᆕᢀॊᏢޣፕǴᖼວཀᜫϩࣁΟঁᄬय़Ǻ 

    (1)ᖼວᐒ:ڙޣӚᅿӢનቹៜԶᖼວޑࠔᐒǶ 

    (2)ъԃϣᖼວޑёૈ߈:܄යϣޣӢ٬ҔᡍԶӆԛᖼວޑёૈ܄Ƕ 

    (3)ᖼວཀკ:ޣᖼວౢࠔϐཀკǶ 
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ಃѤಃѤಃѤಃѤ    ࣴزଷࣴزଷࣴزଷࣴزଷᆶᆶᆶᆶܜኬϩܜኬϩܜኬϩܜኬϩ 

    ҁࣴزаࣁޣᢀᗺǴᛰ֩ໆೡ۫ԾԖࠔจᆶޣӢનჹᖼວՉࣁ

ࢲӦՏǵғޗޑيҁޣ፦ǵሽаϷࠔຝǵޑจࠔрԾԖزቹៜǴࣴޑ

ࠠᄊǴࢂցׯᡂдॺޑЈǴቹៜдॺᖼວ۸ޑࠔ၈ࡋǵᐒᆶཀᜫǶ 

    ӧࣴزጄൎБय़Ǵҗܭਔ໔کԋҁޑज़ڋǴคݤჹӄѠ܌Ԗޑᛰ֩۫Չ

ፓǴӢԜᙹۓѠύӦҘ୮ۙޑԽМᆶநࢂऍࣁЬǴՉჴӦࣴزǴаୢ

  Ƕ࠼Ьा៝ޑৎᛰ֩۫ٿԜБԄፓޑڔ

    җܭҁࣴزаޣӢનࢂցቹៜԾԖࠔจޑᖼວՉࣁࣁЬाࣴزҞǴӢ

Ԝܜኬჹຝଞჹමӧᛰ֩ໆೡ۫ᖼວၸԾԖࠔจౢޑࠔࣁޣЬǴႣीวܫ

300 ҽୢڔ๏ҞࣴزჹຝǶ 

ಃϖಃϖಃϖಃϖ    ीϩीϩीϩीϩ    

ҁࣴز௦ҔΠӈϩБԄǺ 

ǵ௶ॊ܄ϩ 

ҁࣴز௶ॊ܄ीࢂҔٰϩᡂኧޑྗୃৡǵύѧӛǵϩթޑελǵঢ়

ᄊǵԾᡂኧکӢᡂኧྗৡ(George and MalleryǴ2003)Ƕ 

Βǵࡋߞϩ 

ҁࣴ٬زҔୢڔፓࡋߞޑڔୢ,ϩ௦Ҕ Cronbach ͉(George and 

MalleryǴ2003)Ƕ 

Οǵਏࡋϩ 

ҁࣴޑز೭٤ᡂኧԖӭঁᄬय़Ǵ܌аךॺҔࡌᄬਏࡋ(construct 

validity)ٰϩךॺޑᄬय़Ƕ 

ѤǵӢનϩ 

ҁࣴز௦Ҕ܄ӢનٰϩǴԾԖࠔจᆶޣӢનჹ۸ܭ၈ࡋǵᖼວ

ᐒکᖼວཀᜫޑቹៜǶ٬ҔȨЬԋϩϩȩբӢનϩޑҞޑӧעܭӭޑᡂኧ
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ᆒᙁࣁҔޑǴ٠ЪҔࣁᔠۓෳᡍࡌޑᄬਏࡋϷᄬۺਏࡋ(construct 

validity)Ƕ 

ϖǵӭϡᘜϩ 

  ҁࣴزȨԾᡂኧȩჹȨᔈᡂኧȩϐቹៜ௦ҔӭϡᘜϩǹҬϕբҔҭࢂ௦

ӭϡᘜϩǶ 

ಃಃಃಃϤϤϤϤ    Ⴃය่݀Ⴃය่݀Ⴃය่݀Ⴃය่݀ᆶ่ፕᆶ่ፕᆶ่ፕᆶ่ፕ    

ǵႣය่݀ 

ଞჹ H1ǺၸҁࣴڔୢޑزፓϐࡕǴךॺᇡࣁѱय़Ԗӭᛰ֩۫ޑԾ

ԖࠔจǴԶޣӧ٬ҔǵКၨၸࡕǴᒧ಄ӝሡǵሽӝࠔޑจρុᖼ

ວǴӢԜԾԖࠔจޑຝǵࠔ፦ǵሽஒ،ޑ࠼៝ۓӣࢬଯեǶ 

   ଞჹ H2ǺၸҁࣴڔୢޑزፓϐࡕวǴޣԵቾ၂ཥࠔޑจਔǴ

೯தᒧᖼວၨεǵӑຝၨӳࠔޑจǶӵ݀ૈගϲࠔจຝ܈फ़ե൩ૈԶቚ

уޣᖼວԾԖࠔจޑᐒǶ 

    ଞჹ H3ǺၸҁࣴڔୢޑزፓϐࡕวǴޣᖼວՖᅿࠔจ܄ۓ،ޑ

Ӣન೯த٬ࢂҔࠔ፦ǵᡏࠔจຝаϷሽӝำࡋǴޣሡाࢂޑᅿߥ

ምޑགǴࠔจ๏ߥޑምགཇଯǴޣᖼວޑཀᜫΨၟගଯǶ 

ଞჹ H4:ၸୢڔፓ่݀ޑࡕวǴךॺႣයޗޑޣӦՏᆶғࠠࢲ

ᄊၨଯਔǴдॺᇡࣁӄ୯ࠔ܄จၨԖߥምǴᜫཀЍбၨଯޑሽᖼວӄ୯ޑ܄

 จǶࠔ

ଞჹ H嫺Ǻၸୢڔрٰ่݀ޑزࣴ܌ǴךॺႣයӧޑޣᇡޕύǴӄ୯

ӵǺхးǵٯ)৲ૻޑਥᏵѦӧޣ፦ǴࠔޑจࠔԾԖܭ፦ᓬࠔޑจࠔ܄

 ᓬӍǴԶቹៜᖼວᐒǶޑࠔղᘐౢ(ࡋӜޕ

ଞჹ H6:ၸࣴزፓࡕǴךॺႣයޑޣᖼວཀᜫࢂ୷ܭႣයৎԏ

ΕǵႣයሽکႣයࠔౢޑճǴӢԜޑޣᔮૈΚගଯ܈ӄ୯ࠔจޑճ

फ़եǴޣჹӄ୯ࠔ܄จౢғၨεޑᖼວཀᜫǶ 
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    ଞჹ H7: ၸҁࣴزࣴޑزፓϐࡕวǴᗨฅךॺႣයޗޑޣ

ӦՏᆶғࠠࢲᄊගଯୃӛၨܳࣁޑӄ୯܄ࠔǴՠԾԖࠔจᆶޣӢનҬ

ϕբҔΠǴ٩ฅёૈӣᘜሽӝǵࠔ፦ӳޑԾԖࠔจᝩុᖼວǶ  

ଞჹ H8: ၸҁࣴزࣴޑزፓϐࡕวǴךॺႣයӧԾԖࠔจᆶޣ

ӢનҬϕբҔΠǴऩૈගϲԾԖࠔจޑຝǵࠔ፦ǴஒૈගϲޣჹԾԖࠔจ

ᖼວޑᐒǶ 

ଞჹ H9: ၸҁࣴزࣴޑزፓวǴόᆅႣය҂ٰޗӦՏǵғࠠࢲᄊ

ԖՖᡂϯǴӵ݀ԾԖࠔจࠔߥ፦ǵຝǴЪሽӝǴޣᒧᓬؼԾԖࠔ

จޑᐒ٩ฅεܭӄ୯ࠔ܄จǶ 

Βǵ่ፕ 

    ਥᏵॊႣය่ࣴ݀زǴךॺᇡࣁԾԖࠔจޑຝǵࠔ፦کሽቹៜ

۸၈ޑจࠔቹៜ߾ᄊࠠࢲғکӦՏޗޑޣᖼວཀᜫǹکᖼວᐒޑޣ

፦аϷሽǴࠔຝǵځምߥจૈࠔᔮૈΚගϲǴԶԾԖޑޣǴՠӵ݀ࡋ

ϝฅ֎ЇޣӣᖼǴӢԜҁࣴزႣයԾԖࠔจҁޑيຝǵࠔ፦کሽஒࢂ

ቹៜޣᖼວՉޑࣁЬाӢનǶ 
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