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中文摘要中文摘要中文摘要中文摘要    

 

ԃٰԭ೤୘۫݅ҥǴεᇻԭӧѠύ໒ჿǴ࣬ᎃཥӀΟຫύෝ۫ǶќѦǴ୯߈

ѦޕӜѳሽࠔจΨ઱઱຾ΕѠ᡼ޑ੃຤ѱ൑ǴӧӚεᓪᓐޑԭ೤Ϧљύ೛ҥ஑

ᘕǴٯӵǺUniqloǵZARA ฻฻ǶӢԜǴӧᝡ࣬ݾ྽ᐟਗ਼ޑ੃຤ѱ൑΢Ǵ୘ৎޑ

ॺགྷाࣴךᒲᖼວǶӢԜǴ޸ޣఈૈ֎Ї੃຤׆ࢂ൩ޑࣁ୏ΨቫрόጁǴࢲᎍߦ

ǴаϷӧਔࣁՉޑғፂ୏ᖼວౢޣǴ٬੃຤ޣᐟ੃຤ڈᎍБԄനૈ୼ߦব΋ᅿز

໔ᓸΚΠǴࢂցΨ཮ቹៜ੃຤ޑޣፂ୏܄ᖼວՉࣁǶ 

 

ҁࣴز௦Ҕ߻ෳᆶࡕෳǴ߻ෳЬाࢂϩڙ݋ෳޑޣ੃຤ޣፂ୏܄੝፦Ǵࡕෳ

٣௃ნϩԋѤࡺҥ൑଺рᖼວ،฼Ƕޑف٣Ьࡺаޣෳڙ٣௃ნǴፎࡺ೸ၸࢂ߾

ᅿόӕȨߦᎍБԄȩǴӕਔуΕȨਔ໔ᓸΚȩаϷ੃຤ޣȨፂ୏܄੝፦ȩǴགྷΑှ

ԜΟ໨ᡂኧჹፂ୏܄ᖼວՉޑࣁቹៜǶ 

 

ӧ࿶ၸΒӢηᡂ౦ኧϩࡕ݋(ANOVA)ࡕǴ่݀ᡉҢӧ΋૓ߦᎍΠǴሽ਱ߦᎍ

БԄჹፂ୏܄ᖼວՉޑࣁቹៜၨܴࣁᡉǹӵ݀уΕፂ୏܄੝፦೭໨ᡂኧޑ၉Ǵӧ

΋૓ߦᎍΠޑሽ਱ߦᎍБԄǴჹଯፂ୏܄੝፦ޑ੃຤ޣԖᡉ๱ቹៜǶԶӧज़ਔߦ

ᎍБԄΠǴჹଯǵեፂ୏܄੝፦ޑ੃຤ޑޣቹៜ೿όϼܴᡉǶՠࢂǴଯፂ୏܄੝

፦ڙޑෳޣόፕࢂӧ΋૓ߦᎍ܈ज़ਔߦᎍΠǴ೿Кեፂ୏܄੝፦ڙޑෳޣ৒ܰว

ғፂ୏܄ᖼວՉࣁǶ 
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AAAAbstractbstractbstractbstract    

 

In recent years, department stores and shops are everywhere. Top City, one of the 

famous department stores in Taiwan, opened grandly, which was located by Shin 

Kong Mituskoshi in Taichung City. In addition, many well-known parity-brand 

companies also get into the Taiwan market, such as Uniqlo, ZARA etc., setting up 

counters and launching variety of promotions. This paper studies whether promotions 

make consumer purchase impulsively. Does the behavior of impulse buying exist in 

Taiwan? 

 

In order to get results, we use pre-test and post-test. Pre-test is questionnaires 

about subject’s impulse traits, and purchasing decision by situation for post-test. At 

the meantime, time-limit and impulse trait are added to questionnaires to analyze their 

impacts on impulse buying behavior. 

 

The result supports most previous studies. Price promotion affects the decision of 

purchase positively significantly with and without time-limit. Adding impulse traits 

variable, we get the result that consumers with high impulse traits have strong impulse 

buying tendency than consumers with low impulse traits, with or without time-limit.  

 

 

 

KeywordKeywordKeywordKeyword：：：：Impulse trait, time-limit promotion, impulse buying behavior 
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ಃ΋ക ᆣፕ 

     

ၸѐઠӧ࿶ᔮᏢٰࡋف௖૸੃຤ޣՉޑࣁ᝼ᚒǴࣣ ޑԵࡘ܄౛ࣁޣа੃຤ࢂ

ᢀᗺрวǴଷ೛੃຤ޑޣᅿᅿᖼວՉࢂ֡ࣁ࿶җᇆ໣Ӛᅿ࣬ᜢၗૻǵຑ՗܌Ԗё

ૈᒧ᏷Զ଺рޑ،฼ϸᔈǴ٠ஒ੃຤ޣᖼວՉࣁຎࣁ΋ᅿ౛ޑ܄ᖼວ،฼Ƕฅ

ԶǴᢀჸ੃຤ޣВதғࢲᖼວ،฼ޑፏӭჴٯύǴࠅว౜೭٤Չࡐࣁᜤаၸѐޑ

౛܄،฼ှញǴӣ៝ၸѐ࣬ᜢЎ᝘ǴSharon and Ferrell(1998)ว౜ӧફऊԭ೤Ϧљ

ፂ୏܄ᖼວэ܌Ԗ੃຤ޑКٯԖၲډϖԋѰѓǴLuo(2005)ว౜ፂ୏܄ᖼວэΑ

ຬભѱ൑ύஒ߈ ύࠔԖӚᜪձЬౢ܌ᎍ୧ໆǴаϷޑ62% ᎍ୧ໆǴу΢ቷޑ80%

୘ԋфޑаՉᎍЋ٬ݤ੃຤ໆቚуǶԜѦǴҥᗺਏᔈ൞ᡏဠ٣ᕴ࿶౛ෞ҉ӄࡰ

рǴ੃຤ޣӧε፤൑ᖼނਔǴӧനࡕᖼວޑ୘ࠔύǴଯၲ 7ԋа΢೿ࢂᖏਔଆཀ

ډ౜ຝவၸѐޑᖼວ܄Ǵҗа΢Ў᝘ว౜Ǵፂ୏(ᚇᇞǴ2006ـᇻ)ᖼວ܄ፂ୏ޑ

౜ӧ΋ޔදၹޑӸӧܭ੃຤ޑޣВதғࢲ྽ύǶ 

 

ಃ΋࿯ ࣴز୏ᐒ    

     

ଞჹፂ୏܄ᖼວՉزࣴޑࣁύǴӚᏢޣჹԜ᝼ᚒݤ࣮ޑ࡭܌όᅰ࣬ӕǴठ٬

ፂ୏܄ᖼວԿϞۘ҂ᕇள΋ठޑ܄ᢀᗺǶฅԶǴӧ Weinberg & Gottwald (1982)

ᐟԶౢғ΋ೱՍ෰ఈڈޑ྽ਔ௃ნډڙޣ੃຤߯ࣁᖼວՉ܄ύว౜ፂ୏زࣴޑ

ሡޑ؃௃གϸᔈǴӧલЮ౛ޑ܄௓ڋΠ௦ڗՉ୏ޑՉࣁǶᙖҗȨ௃གȩǵȨᇡޕȩ

ᆶȨϸᔈȩ฻ΟБय़ٰᇥܴፂ୏܄ᖼວǴ੃຤ޣวғፂ୏܄ᖼວਔǴڀԖၨଯޑ

Ȩ௃གȩࢲ୏ǵၨϿޑ౛܄ᇡޕՉࣁаϷଯޑࡋԾว܄ϸᔈǶ 

 

    ӧ౲ӭޑՉᎍЋݤύǴߦᎍࢲ୏࿶த೏ຎࣁ΋ᅿૈ୼ӧอයߦ຾ቷ୘ᎍ୧ໆ

ᎍߦޑǴ௢рӚԄӚኬࠂΑى࿯ቼϐΠǴคόюޑǴӚᅿ୘ৎӧόӕڀᇨӢπޑ

ࢲᎍߦ௖૸ࡋفޑޣǶа੃຤ࣁᖼວՉޑወӧޣᐟว੃຤ޣ୏ǴᙖаѺ୏੃຤ࢲ

୏ૻ৲ϣ৒ਔǴӵՖ٬ள੃຤ޣӧय़ჹᇨΓߦޑᎍБਢǴϣЈ࿶ᐕҟ࣯ᆶר܎

Ǵౢࡕ ғόӕޑᖼວ௃ᆣǴ຾ԶౢғᖼວՉࣁǴ؂ঁࢂ཰ޣѸ໪य़ჹޑፐᚒϐ΋Ƕ

ਥᏵϐ߻ᏢޣჹߦᎍۓޑကǴߦᎍ߯೸ၸගٮ੃຤ޣӚᅿόӕБԄޑᇨӢֹٰ

ԋǴҁࣴزύЬा௖૸ߦᎍޑᇨӢࢂցᆶਔ໔аϷঁΓፂ୏܄੝፦࣬ᜢǴԶஒߦ

ᎍϩԋ൳ᅿѱय़΢཰ޣதҔޑᅈίѺשǵᅈίଌԭǵܜዛᆶಔӝߦᎍǴуΕਔ໔

ज़ڋӢનޑᏹ௓Ǵ௖૸ӧՖᅿߦᎍϷਔ໔ज़ޑڋམଛΠǴჹܭ੃຤ޣፂ୏܄ᖼວ

ՉࣁϸޑࢀቹៜǶ 
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ಃΒ࿯ ࣴزҞޑ 

 

1. ௖૸όӕߦᎍБԄჹፂ୏܄ᖼວޑቹៜǶ 

2. ௖૸ӧਔ໔ज़ޑڋ௃ნΠǴჹፂ୏܄ᖼວՉޑࣁቹៜǶ 

3. ੃຤ޣፂ୏܄੝፦ޑଯᆶեǴӧόӕߦᎍБԄΠǴࢂց཮ჹፂ୏܄ᖼວՉࣁ

Ԗ܌υᘋǶ 

4. ፂ୏܄੝፦ޑόӕჹፂ୏܄ᖼວՉޑࣁቹៜǶ 

5. ੃຤ޣፂ୏܄੝፦ޑଯᆶեǴӧਔ໔ᓸΚၨଯޑ௃ნΠǴჹፂ୏܄ᖼວՉࣁ

 ցԖቹៜǶࢂ

 

ಃΟ࿯ ࣴࢬزำ 
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ಃΒക Ў᝘ӣ៝ 

 

ಃ΋࿯ ፂ୏܄ᖼວۓޑက 

 

ፂ୏܄ᖼວޑՉࣁӧВதғࢲύࢂதޑـǴӢԜԖ೚ӭᏢޣவόӕࡋفޑǴ

ჹፂ୏܄ᖼວ଺ࣴزǴ؂ՏᏢޑޣᢀᗺှـکόᅰ࣬ӕǴനԐ२௢ 1950ԃж׹

ٖ(Donpont)ޑ੃຤ޣᖼວಞᄍࣴزǴ܌ගрޑ੃຤ޣӧ຾Εຬѱࡕวғߚीฝ܄

ᖼວՉࣁǴඹፂ୏܄ᖼວඔᛤΑ૛კǶᅟߡࡕԖ೚ӭᏢޣගрჹፂ୏܄ᖼວ࣮ޑ

 ကǶۓޑᖼວ܄ፂ୏ޑගр܌ޣόӕᏢࢂБӛΨ೿όӕǴаΠزǴԶЪࣴݤ

 

ԐයᏢޣᇡࣁፂ୏܄ᖼວǴ൩ߚࢂीฝ܄ᖼວǴډڙࢂѦӧڈᐟޑቹៜԶౢ

ғޑᖼວՉࣁǶٯӵ Clover (1950)ک Katona & Muller (1955)ᇡࣁፂ୏܄ᖼວࢂǴ

྽੃຤ޣӧ຾Εຬѱ߻ीฝӳाᖼວޑ୘ࠔǴՠࢂӧдॺᖼວ่ࡕ״ǴᚐѦᖼΕ

ᖼວǶԶ܄ፂ୏ࢂ൩ࠔ୘ޑ Stern (1962)ගрፂ୏܄ᖼວډڙ࿶ᔮǵΓ਱ǵਔ໔ǵ

ӦᗺϷЎϯӢન܌ቹៜǴԶЪǴջ࣬ࢂ٬ӕࠔౢޑόӕޑ੃຤ޣΨ཮Ԗόӕޑፂ

୏܄ᖼວՉࣁǶӕኬޑǴӧόӕ௃ნΠӕ΋Տ੃຤ޑޣፂ୏܄ᖼວՉࣁΨ཮Ԗ܌

όӕǴ܌а SternӈрѤᅿόӕޑಔӝǺપᆐፂ୏܄ᖼວǵගᒬԄፂ୏ᖼວǵࡌ

᝼܄ፂ୏ᖼວǵीჄ܄ፂ୏ᖼວǶ 

 

ϐࡕ Weinberg & Gottwald (1982)ᙖҗȨ௃གȩǵȨᇡޕȩᆶȨϸᔈȩ฻ΟБय़

ٰᇥܴፂ୏܄ᖼວǴӭԵቾΑ੃຤ޑޣЈ౛ቫय़Ƕ੃຤ޣวғፂ୏܄ᖼວਔǴڀ

ԖၨଯޑȨ௃གȩࢲ୏ǵၨϿޑȨ౛܄ᇡޕȩՉࣁаϷଯޑࡋȨԾว܄ϸᔈȩǶ

܄ीฝߚࢂᖼວ܄ᗨฅፂ୏ࣁǴᇡݤ࣮ޑКၨόӕޣᏢޑගрᆶԐයޣᏢޑٰࡕ

ӵٯᖼວǶ܄ፂ୏ࢂ൩ۓᖼວό΋܄ीฝߚǴՠޑ Rook (1987)ᇡࣁǴ੃຤ޑޣ

ᖼނीฝ܈ᖼނమൂࢂ཮ᒿόӕ௃ݩԶวғׯᡂǴԶ྽੃຤ँޣฅౢғமΚЪค

 ᖼວǶ܄ፂ୏ࢂਔǴωࠔ୘ࢌኅఈᡣдᖼວޑܔלݤ

 

Mowen (1990)Ψᇡࣁፂ୏܄ᖼວࢂǴँฅౢғமԶԖΚЪޑ܄ុ࡭ᖼວኅǴ

ӧ຾Ε୘۫ϐ٠ؒ߻ԖᖼວཀკǴԶЪ཮۹ౣ݀ࡕǴ຾ՉᖼວՉࣁǶBetty and 

Ferrell (1998)ᇡࣁፂ୏܄ᖼວࢂ΋ᅿჹڈᐟזೲϸᔈޑ໼ӛǴલЮుࡘዕቾаϷ

ჹޑ݀ࡕຑ՗ǶWood (1998)ஒፂ୏܄ᖼວϩࣁલЮཀדΚᆶமॐޑ܄ፂ୏܄ᖼ

ວǴ੃຤ޑޣᖼວՉࣁឦߚܭीฝ܄ǵҥջ،฼ЪؒԖుࡘዕቾǵ஥Ԗமਗ਼௃གǴ

ឦߚܭന፾ᒧ᏷ޑԾҗཀדՉࣁ൩ࢂፂ୏܄ᖼວǶ 

 

ԃ߈ Hausman (2000)ௗុ Rook (1987)ගрޑ౛ፕ຾΋ޑ؁ᇡࣁǴፂ୏܄ᖼ
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ວࢂ΋ᅿӧ੃຤ޣϐύ࣬྽දၹޑ੃຤ኳԄǴԶ੃຤ޣᒧ᏷ፂ୏܄ᖼວޑ೽ϩӢ

નࢂǴፂ୏܄ᖼວ܌஥ٰ٦ޑ኷ԋϩǶSeounmi & Faber (2000)ගрፂ୏܄ᖼວڙ

ϣӧ௃ᆣǵঁΓ੝፦ǵѦӧڈᐟቹៜǴऩ࿶தޑ܄໼ӛፂ୏܄ᖼວѸԖ੝ޑۓΓ

਱੝፦ǶSreedhar & Debra (2004)่ӝΑၸѐᏢۓޑޣကǴஒፂ୏܄ᖼວۓကࣁǴ

੃຤ޣჹѦӧڈᐟޑҥջϸᔈǴа٦኷ЬကࣁЬǹཀջ੃຤ޑޣᖼວཀკڈډڙ

ᐟࡕᒧ᏷ᖼວࢌ୘ࠔǴԶڈځᐟֽߚ٠ज़ܭԜ୘ࠔǴᖼວཀკׯޑᡂΨόх֖ৎ

ύલϿޑගᒬ܄୘ࠔǶ 

 

߄ 2- 1ፂ୏܄ᖼວۓޑက 

ᏢޣᏢޣᏢޣᏢۓ ޣကۓကۓကۓက 

 (1950) ٖ׹

ک Clover (1950) 

ک Katona & Muller 

(1955) 

੃຤ޣᖼວΑচӃؒԖीฝाᖼວޑ୘ࠔǶ 

Stern (1962) όӕ୘ࠔǵᕉნϷ௃ᆣΠჹ੃຤ޑޣፂ୏܄ᖼວቹៜ

཮Ԗ܌όӕǶ 

Weinberg & Gottwald 

(1982) 

ࡋаϷଯࣁՉޕᇡ܄౛ޑ୏ǵၨϿࢲ௃གޑԖၨଯڀ

 ϸᔈǶ܄Ծวޑ

Rook (1987) 

ک Mowen (1990) 

ँฅౢғமԶԖΚЪޑ܄ុ࡭੃຤ኅఈǴԶวғᖼວ

ՉࣁǶ 

Betty and Ferrell 

(1998)  

ک Wood (1998) 

΋ᅿჹڈᐟזೲϸᔈޑ໼ӛǴલЮుࡘዕቾаϷჹࡕ

 ǶࣁՉޑຑ՗Ǵ஥Ԗமਗ਼௃གޑ݀

Hausman (2000) ΋ᅿදၹޑ੃຤ኳԄǴፂ୏܄ᖼວޑ೽ϩӢનࢂҗܭ

 ٦኷ԋϩǶޑ஥ٰ܌ځ

Seounmi & Faber 

(2000) 

ፂ୏܄ᖼວڙϣӧ௃ᆣǵঁΓ੝፦ǵѦӧڈᐟቹៜǶ 

Sreedhar & Debra 

(2004) 

ჹѦӧڈᐟޑҥջϸᔈǴа٦኷ЬကࣁЬǶ 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

ҁࣴز௦Ҕ Weinberg & Gottwald(1982)܌ගрۓޑကǴᙖҗȨ௃གȩǵȨᇡޕȩ

ᆶȨϸᔈȩ฻ΟБय़ٰᇥܴፂ୏܄ᖼວǶ੃຤ޣวғፂ୏܄ᖼວਔǴڀԖၨଯޑ

Ȩ௃གȩࢲ୏ǵၨϿޑȨ౛܄ᇡޕȩՉࣁаϷଯޑࡋȨԾว܄ϸᔈȩǶ 

 

ಃΒ࿯ ፂ୏܄ᖼວޑՉࣁ੝፦ 
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΋૓੃຤ޑޣፂ୏܄ᖼວՉࣁ੝፦Ǵ೯த཮౐ੋډЈ౛ቫय़ǴϷ੃຤ޣҁي

܄ғፂ୏ǴЇวፂ୏ౢޣቹៜǴΨ཮٬੃຤܈ᐟڈޑΓ਱੝፦ǶѦӧӢન๏ϒޑ

ᖼວǴЬाচӢ٠όѝࢂ୘ࠔҁيǴԶ؂ࢂ΋ᅿ୘ࠔ೿Ԗёૈ٬੃຤ౢޣғፂ୏

 ᖼວǶ܄

 

Rook & Hoch (1985)வ੃຤ޣЈ౛рวᗺǴۓကϖ໨ፂ୏܄ᖼວՉࣁ੝፦Ƕ

२ӃँวЪԾฅౢғޑሡ؃ǶѬࡰࢂǴ੃຤ډڙޣϣЈፂ୏ޑቹៜǴЈ౛ރᄊౢ

ғҥջׯޑᡂǶځԛࢂ຾ΕЈ౛ό֡ᑽރޑᄊǴཀࡰӧ΋૓௃ݩΠǴ؂΋Տ੃຤

Ѩѐ௓ޑ܄཮ኩਔޣΠǴ੃຤ࣁᖼວՉ܄ፂ୏ǴԶӧፂ୏ޑԾρڋᔈ၀ૈ௓ޣ

൩཮ౢғЈ౛όѳޣӢԜؒԖวғᖼວǴٗሶ੃຤ڋ΋٤ज़ډԵቾܭҗࢂǴՠڋ

ᑽݩރޑǶௗ๱཮ౢғϣЈޑፂँᆶ௥ЌǶჹँܭฅౢғᖼວࢌ୘ޑࠔ෰ఈǴ੃

຤ޣϣЈჹᔈ၀ᒧ᏷௓ڋፂ୏Ǵࢂޣ܈ջਔՉ኷೭ٿᅿགྷݤซᒕό،Ƕฅࡕ཮फ़

եჹౢࠔឦ܄ᇡૈޕΚǴፂ୏ޑ܄௃ᆣౢғਔǴ࣬ჹޑ੃຤ޣჹࢂܭցሡाᖼΕ

၀୘ޑࠔ౛܄ԵቾำࡋǴ཮ڙҁي௃གݢ୏ޑቹៜǴԶౢғፂ୏܄ᖼວǶനࡕǴ

੃຤ޣ཮۹ౣፂ୏ᖼວޑՉ݀ࡕࣁǶ 

 

Weinberg & Gottwald (1982)ک Valence, d’Astous & Fortier (1988)Ψ೿ᇡࣁፂ

୏܄ᖼວޑՉࣁ੝፦ࢂલЮ౛ޑ܄௓ڋǴཀջ੃຤ޑޣᖼວؒࢂԖ࿶ၸᑞஏࡘޑ

ԵЪ೏ᐟวޑ௃ག܌ቹៜǶEngel, Blackwell & Miniard (1995)ᇡࣁፂ୏܄ᖼວՉ

ࣁЇวǴ٠ᇡ܌୏฻ࢲᎍߦ܈ഋӈБԄǴࠔౢډڙ΋ᅿ҂Ӄ࿶ၸीჄǵँฅࢂࣁ

ፂ୏܄ᖼວՉࣁԖϖ໨੝፦Ǻᕓ໔ޑЪឦܭԾว܄ǵॐϪౢޑғགྷाᖼວޑՉ

ᄊǹ΋ᅿѸ໪ҥջՉ୏ωૈှ،ϣЈፂँᆶރЈ౛ޑอኩѨ௓ޣǹ΋ᅿ٬੃຤ࣁ

௥Ќޑ௃ᆣǹჹ୘ޑࠔ௃གੋΕำࡋଯܭ౛ޑ܄ᖼວ،฼ǹؒԖԵቾډᖼ่ࡕ

݀Ƕഋሎች (2001)ΨගрϤ໨࣬՟ޑፂ୏܄ᖼວ੝፦Ǵځύӭගډ੃຤ډڙޣ௃

ნڈᐟౢ܌ғޑȨߚཀკՠрܭԾҗཀדȩޑՉࣁǶ 

 

Weun, Jones & Beatty (1998)ᇡࣁፂ୏܄ᖼວޑՉࣁ੝፦х֖Ȩࡺߚཀ܄ȩǵ

ȨҥޑڅȩᆶȨߚϸᔈࡽӸୢᚒޑȩǶߚϸᔈࡽӸୢᚒࡰࢂǴᖼວՉౢޑࣁғό

 ϸᔈǶޑ΋ᅿჹᖼວኅఈࢂሡाǴѝޑӸࡽ،Αှࣁࢂ
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߄ 2- 2ፂ୏܄ᖼວޑՉࣁ੝፦ 

ᏢޣᏢޣᏢޣᏢޣ ፂ୏܄ᖼວޑՉࣁ੝፦ፂ୏܄ᖼວޑՉࣁ੝፦ፂ୏܄ᖼວޑՉࣁ੝፦ፂ୏܄ᖼວޑՉࣁ੝፦ 

Rook & Hoch(1985) (1) ँวЪԾฅౢғՉޑࣁሡ؃ 

(2) Ј౛ό֡ᑽރޑᄊ 

(3) ϣЈޑፂँᆶ௥Ќ 

(4) फ़եჹౢࠔឦ܄ᇡૈޕΚ 

(5) ۹ౣፂ୏ᖼວޑՉ݀ࡕࣁ 

Weinberg & 

Gottwald(1982) 

ک Valence, d’Astous 

& Fortier(1988) 

΋ᅿલЮ౛ޑ܄௓ڋǴࢂჹ௃གޑϸᔈǶ 

EngelǴBlackwell & 

Miniard(1995) 

(1) ᕓ໔ǵԾว܄ЪॐϪౢޑғᖼວኅఈ 

(2) ੃຤ޣอኩѨ௓ޑЈ౛ރᄊ 

(3) Ѹ໪ҥջՉ୏ωૈှ،ፂँᆶ௥Ќޑ௃ᆣ 

(4) ჹ୘ࠔ௃གޑଯੋࡋΕ 

(5) ؒԖԵቾډᖼ่݀ࡕ 

Weun, Jones & 

Beatty(1998) 

 ǶޑӸୢᚒࡽϸᔈߚǵޑڅǵҥ܄ཀࡺߚ

ഋሎች(2001) (1) ߚीฝޑ܄ 

 דԾҗཀܭཀკՠрߚ (2)

(3) ϸᔈ௃གޑ 

(4) ኩਔ܄Ѩ௓Ъό៝݀ࡕ 

(5) ҥջӦЪ҂࿶ుࡘዕቾ 

(6) ᖼວޑࡕᇡޕѨፓ 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

ಃΟ࿯ Їวፂ୏܄ᖼວޑӢન 

 

ၸѐЎ᝘Ьाࢂ௖૸ǴࣁՖ੃຤ޣᒧ᏷ջਔՉ኷Զߚ౛ޑ܄ԾڋǴаϷӵՖ

फ़ե੃຤ޑޣፂ୏܄ᖼວౢޑғǶIyer (1989)ଞჹᖼނᕉნޑᇡکޕਔ໔ᓸΚǴ

ቹៜΚǶ่ޑᖼວ܄໨Ӣનჹፂ୏ٿ೭زࣴ ݀ᡉҢᖼނᕉნޑᇡکޕਔ໔ᓸΚό

ѝ཮ቹៜፂ୏܄ᖼວǴޣٿϐ໔Ψ཮ϕ࣬ౢғቹៜǶ 

 

Hoch & Loewenstein (1991)ਥᏵයఈ౛ፕୖکԵᗺኳࠠǴගрȨਔ໔ό΋ठ

а܌ǴࡕᖼΕϐܭӳ཮εୃ܈ਏҔޑ߻ϐࠔӧᖼວ୘ޣ੃຤ࣁӳȩǶдॺᇡୃޑ

੃຤ޣω཮ᒧ᏷ջਔՉ኷ǶӢԜǴӵ݀གྷ෧Ͽፂ୏܄ᖼວౢޑғǴ੃຤ޣѸ໪೸

ၸҁޑيԾڋΚٰ௓ڋటఈǶRook & Fisher (1995)ஒ੃຤ޣ௃ᆣޑӳᚯǵঁΓ࿶
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ᔮݩރǴکၰቺೕጄ೿ᘜᜪࣁ΋ঁӢનǴ൩ࢂೕጄ܄ຑ՗Ƕдॺ٠аჴ᛾ޑБԄ

᛾ܴೕጄ܄ຑ՗཮ቹៜፂ୏܄ᖼວՉࣁǶ 

 

Beatty and Ferrell (1998) ک Dholakia (2000)ගрፂ୏܄ᖼວ߻ޑӢኳࠠǴᇡ

 ੝፦ǵᖼວ௃ნǶ܄ፂ୏ޣᐟǵ੃຤ڈӢનԖΟᅿǴѦӧᕉნޑᖼວ܄ᇨว୏ࣁ

ѦӧᕉნڈޑᐟѬࡰࢂቷ୘܌௓ޑڋՉᎍڈᐟǴٯӵ୘ࠔഋӈޑБԄǵߦᎍࢲ୏

ޑࠔᖼວǶ୘܄ፂ୏ޑޣЇΚٰЇว੃຤֎ࠔቚу୘܈ᎍߦǴᙖҗݗ਻ޑ፤൑܈

ഋ೛ǺхࡴᘍޑܫӦᗺǵଯ܈ࡋ୘ࠔޑࠔจ฻฻Ƕ੝ޑࠔౢۓ֎ЇΚࡰࢂ୘ࠔҁ

୏ࢲᎍߦ܈Ƕቶ֋ݤགྷޑວόёߚғ΋ᅿౢޣǴ཮٬੃຤܄ৡ౦܈܄Ԗᐱ੝ڀي

زᖼວཀᜫǹҁࣴޑޣǴаቚу੃຤ޣሽ฻БԄ֎Ї੃຤ש܈Ԍשቷ୘ճҔࡰࢂ

๱ख़ߦܭᎍჹፂ୏܄ᖼວޑቹៜǴӢԜӧ೭ঁ೽ҽӧΠ΋࿯଺׳ుΕޑ௖૸Ƕ 

 

ќѦǴ੃຤ޣፂ୏܄੝፦Ǵ੃຤ޑޣΓ਱੝፦ࢂ໼ӛፂ୏ޑ܄Ǵ٬੃຤޸ޣ

຤ၨӭਔ໔ӧ፤൑ύǴ٠υᘋډჹ୘ࠔ෰ఈޑག᝺மࡋǶሽॶᢀǵ഻៿໕೻ޑำ

ᖼວӢનǶ഻៿໕೻܄Γፂ୏ঁޑޣቹៜ੃຤ࢂΓα಍ीᡂኧ೿کΚૈڋǵԾࡋ

኷፪Ǵ൩ຫ৒ܰޑ೻ຉڙǴຫ٦ߏਔ໔Ƕ྽೻ຉਔ໔ຫޑ೻ຉޣ੃຤ࡰࢂࡋำޑ

ౢғፂ୏܄ᖼວǶԿܭሽॶᢀѬࡰࢂ੃຤ޣჹፂ୏܄ᖼວՉޑࣁೕጄ܄ຑ՗Ǵ܈

ղᘐ҅ࢂӛޑǴΨ൩ࢂ੃຤ޣ໼ӛ٦኷ЬကǴ߾ၨ৒ܰౢғፂ୏܄ᖼວǶԾך௓

ΚၨৡǴ൩Кૈޑ੃຤ኅఈڋғᖼວኅఈǶ྽լౢࠔ৒ܰჹ୘ޣ੃຤ࡰࢂΚૈڋ

ၨёૈวғፂ୏܄ᖼວǶΓα಍ीᡂኧǴឦܭѦӧᡉ౜рঁޑΓৡ౦ǴٯӵǺৎ

৥ङඳǵ܄ձǵᙍ཰ǵԃសǵ܌ளǵғࠠࢲᄊ฻฻Ƕ 

 

നࡕǴᖼວ௃ნǶ௃ნڈᐟჹ੃຤ٰޣᇥࢂ΋ᅿѦӧቹៜӢનǴٯӵਔ໔ǵ

࿶ᔮૈΚϷᖼނਔޑЈ௃Ƕ྽੃຤ޑޣᖼނႣᆉ܈ё٬ҔߎޑᚐຫϿǴ൩ຫό৒

ܰԖፂ୏܄ᖼວՉࣁǶќѦǴऩ੃຤ࢂޣӧ҅य़௃ᆣΠǴёૈၨ৒ܰౢғፂ୏܄

ᖼວǶӆޣǴᖼޑނਔ໔ޜ܈໕ਔ໔ຫϿǴ੃຤ޣӢԜؒԖӭᎩਔ໔ԵቾǴ൩཮

วғፂ୏܄ᖼວǶ 

 

୯ϣᏢޣ໳᜽൛ (2003)ک஭ذฐ (2004)Ψගрک Beatty and Ferrell (1998) 

ک Dholakia (2000)࣬ ՟ޑፂ୏܄ᖼວӢનǴՠࢂஒচҁ೏ᘜᜪӧ੃຤ঁޣΓ੝፦

ύޑǴΓα಍ीᡂኧӈԋಃѤᅿፂ୏܄ᖼວӢનǶ߈ԃ Stern(2004)ᇡࣁ྽ᖼວՉ

ᖼວǴдᖐрΐ໨ख़ाӢનӵΠǺեሽ਱ǵ܄ਔংǴၨ৒ܰᡂϯԋፂ୏ޑ೏ᙁϯࣁ

୘ޑࠔᜐሞሡ؃ǵೕኳଛᎍǵԾշБԄǵεໆޑቶ֋࠹໺ǵؼӳ۫ޑϣഋ೛ǵౢ

 Ƕ܄ᇸᖓอλǵܰᓯӸࠔނอǵߏڮტࠔ
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߄ 2- 3Їวፂ୏܄ᖼວޑӢન 

ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

ಃѤ࿯ ߦᎍۓޑကᆶπڀ 

 

཮(1960)ஒڐ΋ᅿБԄǶऍ୯Չᎍޑ੃຤࠼୘ৎҔٰቚу៝ࣁᎍ೯த೏ຎߦ

ᖼວϷቚуቷ࠼ନΑቶ֋ǵΓ঩ᎍ୧ǵϦӅൔᏤаѦǴ΋ᅿૈቚу៝ࣁကۓᎍߦ

୘ᎍ୧ޑՉᎍБԄǶԶ McCarthy & Perreault (1984)ᇡࣁǴߦᎍନΑࢂόӕܭ໺಍

Ҭޑ৲ϐ໔ૻޣ੃຤کҾკቚ຾ቷ୘ࢂ୏ϐѦǴΨࢲޑ௢ᎍǵቶ֋ϷϦӅൔᏤޑ

 ǶࣁཀϷ၂ҔǴ٠ֹԋᖼວՉݙޑޣወӧ੃຤܈ǴޣǴ຾Զ֎Їനಖ੃຤ࢬ

 

Webster (1965)ᇡߦࣁᎍࢂ΋ᅿǴࣁΑቚம੃຤ޣᖼວཀᜫޑอයڈᐟǶAaker 

(1973)ᇡߦࣁᎍឦܭ΋ᅿอයՉᎍǴࣁࢂΑڈᐟ੃຤ޣᖼວࢲޑ୏ǶLuick & 

Zeigler (1968)کऍ୯ቶ֋ж౛୘ڐ཮ (1978)ஒߦᎍۓကࣁǴჹᎍ୧Γ঩ǵቷ୘܈

టఈࠔᐟǴЇวᖼວԜౢڈޑሽॶ܈ᚐѦᇨӢޑሽॶࠔচౢܭଯٮௗගޔǴ࠼៝

 ୏Ƕࢲޑ

 

ΨԖᏢޣᇡࣁǴߦᎍό΋ۓѝ཮஥ٰ҅य़ਏᔈǴၸߦޑࡋᎍёૈ཮ౢғॄय़

යٰߏᎍёቚуቷ୘ᎍ୧ǴՠߦอයٰᇥǴࣁቹៜǶHartley & James (1988)ᇡޑ

ᖱǴऩଶЗߦᎍࢲ୏Ǵ੃຤ޣ൩཮ӣډচٰޑ੃຤ՉࣁǴ෧Ͽჹߦᎍౢޑࠔ੃຤Ƕ

Moore & Olshavskv (1989)ᇡࣁǴ፾ໆשޑԌሽ਱཮ޕڙ࠼٬៝᝺ޑቹៜǴԶቚу

ᖼວǴՠӵ݀שԌϼӭǴϸԶ཮٬੃຤ޣᇡࣁ೭ࢂ΋ᅿࠔ፦ᡂৡૻޑ৲ǴӢԜ෧

ᏢޣᏢޣᏢޣᏢޣ ፂ୏܄ፂ୏܄ፂ୏܄ፂ୏܄ᖼວޑӢનᖼວޑӢનᖼວޑӢનᖼວޑӢન 

Iyer (1989) ᖼނᕉნޑᇡکޕਔ໔ᓸΚǶ 

Hoch & Loewenstein 

(1991) 

ᖼວ୘ࠔϐޑ߻ਏҔୃ܈ӳޑଯեǶ 

Beatty & Ferrell 

ک (1998) Dholakia 

(2000) 

(1) Ѧӧᕉნڈޑᐟ 

(2) ੃຤ঁޣΓ੝፦ 

(3) ᖼວ௃ნ 

໳᜽൛ (2003) 

 ฐ (2004)ذ஭ک

(1) Ѧӧᕉნڈޑᐟ     (3) ᖼວ௃ნ 

(2) ੃຤ঁޣΓ੝፦     (4) Γα಍ीᡂኧ 

Stern (2004) (1) եሽ਱         (6) ؼӳ۫ޑϣഋ೛ 

(2) ୘ޑࠔᜐሞሡ؃     (7) ౢࠔტߏڮอ 

(3) ೕኳଛᎍ        (8) ࠔނᇸᖓอλ 

(4) ԾշБԄ        (9) ܰᓯӸ܄ 

(5) εໆޑቶ֋࠹໺ 
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Ͽ੃຤Ƕ 

 

Blattberg & Neslin (1990)ᇡߦࣁᎍޑЬाҞࢂޑǴᇨวᆶቷ୘࣬ᜢޑ੃຤ޣ

ՉޔޑࣁௗቹៜǴࢂ΋ᅿ஑ܭݙՉ୏ޑՉᎍ٣ҹǶSchultz & Robinson (1993)ᇡࣁ

ǶࣁՉޑᐟǴа٬дॺౢғҥջᖼວڈޑௗޔ࠼៝کǵଛᎍ୘߄ᎍ๏ϒ཰୍жߦ

Kotler (1994)ᇡࣁǴߦᎍࢂӚᅿೱុޑอයᇨӢ܌ӝԋޑǴЬाࢂҔٰڈᐟ੃຤

ወӧ੃ޕΑǴ֋ࣁࢂᎍߦрࡰӭኧໆǶдΨ׳ᖼΕ܈ᖼວ߻࿶ᎍ୘ౢғග܈Ǵޣ

຤ޣԜᅿཥޑǵ҂ࠔౢޑޕǴаϷ֎Ї੃຤ޣ၂ҔԜౢࠔǴӕਔ൨؃፾྽ޑଛᎍ

೯ၡǶ 

 

Զ Shimp (1993,1997)ӧ 1993ԃޑЎകύගрߦᎍࢂ΋ᅿዛᓰǴᇙ೷୘ॷԜ

֎Їץว୘ǵ႟୧୘׳ᑈཱུޑ௢ᎍǴගٮᚐѦޑճ੻ᇨ࠼٬៝ᖼວ୘ࠔǴ٠ӧอ

යϣׯᡂ៝࠼ჹ୘ޑࠔሽ਱Ϸሽॶޑচҁޕ᝺ǶΞӧ 1997ԃޑЎകύගрߦᎍ

 ୏Ƕࢲޑᎍ୧ໆ܄ғҥջౢࠔ٬୘ࢂ܈ǴࣁᖼວՉޑ܄ೲِޣᐟว੃຤ࢂ

 

ୖԵ΢ॊᏢ܌ޣගрϐှـǴҁࣴزஒߦᎍۓޑက᏾౛ࣁȨࣁΑቚу੃຤ޣ

ᚐ܈ӭ׳ғౢޣᇨӢǴ٬੃຤ޑሽ਱΢ߚ܈Ӛᅿሽ਱ٮǴӧอයϣගࣁᖼວՉޑ

Ѧޑ੃຤ኅఈǶȩ 
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߄  ကۓޑᎍߦ4 -2

ᏢޣᏢޣᏢޣᏢۓ ޣကۓကۓကۓက 

ऍ୯Չᎍڐ཮ (1960) 

ک McCarthy & Perreault 

(1984) 

΋ᅿૈቚу੃຤ޣᖼວϷቷ୘ᎍ୧ޑБԄǶ 

Webster (1965) 

ک Aaker (1973) 

 ᐟǶڈอයޑᖼວཀᜫޣΑቚம੃຤ࣁ

Luick & Zeigler (1968) 

ک Schultz & Robinson 

(1993) 

ޑሽॶ܈ᚐѦᇨӢޑሽॶࠔচౢܭଯٮௗගޔ

 టఈǶޑࠔᖼວౢڅᐟǴЇวҥڈ

ऍ୯ቶ֋ж౛୘ڐ཮ 

(1978) 

๏ϒ੃຤ޣଯܭচౢࠔሽॶޑᇨӢǴЇวᖼວԜ

 ୏Ƕࢲޑటఈࠔౢ

Hartley & James (1988) อයٰᇥߦᎍёቚуቷ୘ᎍ୧Ǵՠߏයٰᖱ੃຤

 Ƕࣁ੃຤Չޑচٰډ཮ӣޣ

Moore & Olshavskv 

(1989) 

፾ໆשޑԌሽ਱཮࠼٬៝ቚуᖼວǴՠӵ݀שԌ

ϼӭϸԶ཮٬੃຤ޣ෧Ͽ੃຤Ƕ 

Blattberg & Neslin (1990) ᇨวᆶቷ୘࣬ᜢޑ੃຤ޣՉޔޑࣁௗቹៜǴࢂ΋

ᅿ஑ܭݙՉ୏ޑՉᎍ٣ҹǶ 

Kotler (1994) ߦᎍࢂӚᅿೱុޑอයᇨӢ܌ӝԋޑǴҔٰڈᐟ

੃຤܈ޣ࿶ᎍ୘ౢғග߻ᖼວ܈ᖼΕ׳ӭኧໆ

 ୏Ƕࢲ΋ᅿޑ

Shimp (1993,1997) ߦᎍࢂ΋ᅿዛᓰǴගٮᚐѦޑճ੻࠼٬៝ӧอය

ϣׯᡂჹ୘ޑࠔሽ਱Ϸሽॶޕޑ᝺Ƕ 

 ǶࣁᖼວՉޑ܄ೲِޣᐟว੃຤ࢂᎍߦ

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

ԿߦܭᎍޑπڀǴ Kotler (2000)ගр 12ᅿߦᎍπڀǴҁࣴزӧୢڔύޑ௃

ნୢᚒ೽ҽǴᒧҔΑځύѤᅿߦᎍπڀǴשሽچǵשԌǵܜዛаϷౢࠔಔӝᎍ୧Ǵ

٠ϩሽ਱ᆶߚሽ਱ٿεᜪǴаΑှӧόӕߦᎍ௃ნΠڙෳޣፂ୏܄ᖼວޑ౦ӕǶ 

 

ޑሽ਱аѦکቹៜޑሽ਱ౢғࠔௗჹౢޔǴࣁϩڀπޑᎍߦஒࢂ߾ޣдᏢځ

ᇨӢǶ܄Ј౛کᇨӢ܄પᆐ࿶ᔮࣁϩڀᎍπߦдቹៜǴDommernuth (1989)ஒځ

࿶ᔮ܄ᇨӢᆶౢࠔሽ਱Ԗޔௗ࣬ᜢǴջቷ୘ᙖҗගࠔౢٮሽ਱΢ޑ֎ЇΚǴٰڈ

ᐟ੃຤ޣቚуᖼວǶЈ౛܄ᇨӢޑҞ߾ޑӧܭǴගٮ੃຤ޣӧЈ౛΢ჹౢܺ܈ࠔ

୍ౢғ׳ӭඍ৹ޑག᝺Ƕ 

 

Champbell & Diamond (1990)ஒߦᎍπڀϩԋሽ਱ᆶߚሽ਱ٿᅿǶሽ਱ߦ܄

ᎍ൩ૈࢂ୼ک୘ࠔҁߎޑيᚐ࣬ϕКၨǴߚሽ਱ߦ܄ᎍ࣬߾ϸǶChandon et al. 
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(2000)வ੃຤ޣճ੻ޑᢀᗺрวǴஒߦᎍϩԋߎᒲߦ܄ᎍߎߚکᒲߦ܄ᎍǴ᛾ܴ

όӕߦޑᎍπڀჹ੃຤ޣ೷ԋޑቹៜΨόӕǴߎᒲߦ܄ᎍ཮٬੃຤ޣԖਏҔ܄ճ

੻Ǵߎߚᒲߦ܄ᎍ߾཮٬੃຤ޣԖ៿኷܄ճ੻Ƕ 

 

߄  ڀπޑᎍߦ5 -2

ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ᏢޣᏢޣᏢޣᏢߦ ޣᎍޑπߦڀᎍޑπߦڀᎍޑπߦڀᎍޑπڀ 

Dommernuth 

(1989) 

પᆐ࿶ᔮ܄ᇨӢکЈ౛܄ᇨӢǶ 

Champbell & 

Diamond (1990) 

ሽ਱ߦ܄ᎍߚکሽ਱ߦ܄ᎍǶ 

Kotler (2000) (1)ኬש(2)                  ࠔሽچ 

 ዛܜ(4)              ࡑԌᓬש(3)

(5)ଏᗋ೤ී              (6)ᜄࠔ 

(7)խ຤၂Ҕ              (8)៝ ၿᇯ 

(9)Ҭΰᎍ୧              (10)ౢ  ᛾ߥࠔ

(11)ᎍ୧ᗺഋӈϷ৖Ң     (12)ౢ  ಔӝᎍ୧ࠔ

Chandon et al. 

(2000) 

வ੃຤ޣճ੻ޑᢀᗺрวǴϩԋߎᒲߦ܄ᎍߎߚکᒲߦ܄

ᎍǶ 
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ಃΟക ୢڔ೛ीǵፓࢗᆶၗ਑ϩ݋ 

 

ಃ΋࿯ ୢڔ೛ीᆶፓࢗ 

 

ҁࣴز௦Ҕ߻ෳᆶࡕෳǴୢࢂڔӧᆛၡ΢วܫǴࣴزჹຝࣁ΋૓εᏢғǹ߻

ෳЬाࢂϩڙ݋ෳޑޣ੃຤ޣፂ୏܄੝፦ǴᕴӅวр 239ҽୢڔǴԖਏୢڔӅ

221ҽǶҁࣴ߻زෳޑ੃຤ޣፂ୏܄੝፦ໆ߄ӅΒΜঁᚒҞǴ٠٬Ҕ Likert ϖޑ

ᗺЁࡋǴϩԋߚதόӕཀ 1ϩǵόӕཀ 2ϩǵද೯ 3ϩǵӕཀ 4ϩǵߚதӕཀ 5

ϩǴ٠ஒϩኧуᕴǴ؂עՏڙෳޑޣᕴϩуᕴѳ֡ࡕǴѳ֡ॶа΢ࣁޑଯፂ୏܄Ǵ

ѳ֡ॶаΠࣁޑեፂ୏܄Ƕ 

 

ஒ੃زᜢࣴ࣬ޑ٩ၸѐز੝፦Ǵҁࣴ܄ፂ୏ޑޣෳڙΑෳ၂ࣁࢂޑҞޑෳ߻

຤ޣፂ୏܄੝፦ໆ߄ϩࣁϖঁᄬय़Ǵϩձࢂ௃ᆣፂँǵᖼວ௃ᆣǵЈ௃ᆅ౛ǵᇡ

ቩ཈аϷ۹ຎ҂ޕ Ǵٰӧ٬Ҕ SPSS20.0຾Չ Cronbach's α ߯ኧࡋߞޑϩ݋ϐࡕǴ

่݀ᡉҢǴҁໆ߄Ӛᚒ໨ࡋߞޑНྗ೿ӧ 0.8а΢Ǵࣣၲёߞ኱ྗǴӢԜ٠ؒԖ

մ෧ᚒҞǴӧࡕෳୢޑڔ੃຤ޣፂ୏܄੝፦ໆ߄೽ҽ٩ᙑࢂ 20ᚒǹҁࣴزໆ߄

 Ǻ߄ᔠᡍӵΠࡋߞӚᄬय़ǵᚒ໨Ϸޑ
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߄  ࡋߞϐ߄੝፦ໆ܄ෳፂ୏߻1 -3

ᄬᄬᄬᄬ

य़य़य़य़ 

ᚒ໨ᚒ໨ᚒ໨ᚒ໨    ϣ৒ϣ৒ϣ৒ϣ৒    ࡋߞࡋߞࡋߞࡋߞ    

௃௃௃௃

ᆣᆣᆣᆣ

ፂፂፂፂ

ँँँँ 

ୢᚒ 17 ྽ፂ୏ᖼວܿՋਔǴך཮ว౜ԾρࢂೀӧᑫᏟރ

ᄊǶ 

0.888 

ୢᚒ18 வፂ୏܄ᖼວܿޑՋ΢Ǵך཮ᡏᡍډඍ৹ᆶ࿾ൾག

 Ƕڙፄᚇགޑ

0.890 

ᖼᖼᖼᖼ

ວວວວ

௃௃௃௃

ᆣᆣᆣᆣ 

ୢᚒ  ሡाԶᖼວϙሶܿՋǶ 0.894ޑ܄΋ᅿँวܭ୷ࢂததך 5

ୢᚒ  ՋѝाԖᒲǴ൩཮ວΠٰǶ 0.894ܿޑགྷाךډ࣮ך 8

ୢᚒ 9 ྽ךፂ୏ᖼວܿՋਔ཮Ԗ΋ިזགǶ 0.891 

ୢᚒ ፂޑނ፤൑Ǵ൩཮Ԗ΋ᅿᖼ܈ύЈނᖼډ΋຾ך 12

୏Ƕ 

0.890 

ୢᚒ 13 ԖਔংǴך཮໶޸ᒲວܿՋǶ 0.888 

ୢᚒ 16 Ԗਔংך཮ࡕ৷ፂ୏ޑᖼວܿՋǶ 0.892 

ୢᚒ  ག᝺Ƕ 0.887ޑᖼວ܄ፂ୏ڙ٦ך 19

ЈЈЈЈ

௃௃௃௃

ᆅᆅᆅᆅ

౛౛౛౛ 

ୢᚒ  ததፂ୏ӦວܿՋǶ 0.888ך 1

ୢᚒ  ԶວܿՋǶ 0.893ڙགޑ཮ਥᏵ྽Πך 11

ୢᚒ 14 ჹךԶقǴ੃຤ࢂ΋ᅿय़ჹғࢲᓸΚᆶܫ᚞ޑӦ

БǶ 

0.888 

ୢᚒ  ᡂЈ௃Ƕ 0.892ׯΑࣁࢂວܿՋך 20

ᇡᇡᇡᇡ

ޕޕޕޕ

ቩቩቩቩ

཈཈཈཈ 

ୢᚒ  ൩ວΑ೚ӭܿՋǶ 0.889ޑ೻ຉਔǴததόҗԾЬך 4

ୢᚒ  ΦωᖼວǶ 0.910ࡐ཮ԵቾךՋǴܿޑ៿഻ډ࣮ 6

ୢᚒ  Ƕ 0.915ޑ٣Ӄीฝӳࢂε೽ϩ೿ࣁՉޑᖼວך 7

ୢᚒ 10 ԖਔংךჹܭԾρ܌ວܿޑՋ٠ؒԖвಒຑ՗Ƕ 0.893 

ୢᚒ  ՋǶ 0.893ܿޑᒲວ΋٤όϪჴሞ޸៿഻ך 15

۹۹۹۹

ຎຎຎຎ

҂҂҂҂

ٰٰٰٰ 

ୢᚒ 2 ջך٬όૈॄᏼޑଆǴךΨ཮ᖼວܿՋǶ 0.894 

ୢᚒ ς࿶ഭךਔংޑՋǴ྽ว౜ܿޑ࿶தᖼວόሡाך 3

Π΋ᗺᗺޑᒲǶ 

0.888 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

ᎍ௃ნΠǴϩձ൩คਔ໔ᓸΚߦӧѤᅿόӕࢂෳԖΟঁ೽ҽǴಃ΋ঁ೽ϩࡕ

Ǵٰݩᅿ௃ٿԖਔ໔ᓸΚ೭ک ϩ݋ਔ໔ᓸΚаϷߦᎍჹڙෳޣፂ୏܄ᖼວՉޑࣁ

ቹៜǶಃΒঁ೽ϩࢂჹ߻ෳୢޑᚒ଺ࡋߞϩ݋Ǵকନၨคᒣ᛽ޑࡋᚒҞࡕǴख़ཥ
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ஒᚒҞܫΕࡕෳୢڔύǶಃΟঁ೽ϩঁࢂΓၗ਑ǴᕴӅวр ڔǴԖਏୢڔ200ୢ

Ӆ 199ҽǶ 

 

ҁࣴࡕޑزෳୢڔϩࣁΟঁ೽ҽǴಃ΋ঁ೽ϩࢂѤᅿόӕߦޑᎍБԄǴӧ΋

૓Ϸज़ਔٿᅿ௃ݩΠǴᑽໆڙෳޑޣፂ୏܄ᖼວՉࣁǴಃΒ೽ҽ่ࢂӝ߻ෳ่݀

Ǵख़ࡕ಍ी܄ॊ௶ޑෳ߻࿶ၸࢂǴಃΟ೽ϩ߄੝፦ໆ܄ፂ୏ޣΕ੃຤ܫǴख़ཥࡕ

ཥঅׯၸঁޑΓၗ਑Ƕ 

 

ಃ΋ঁ೽ϩӅϩࣁѤεᚒǴ؂΋εᚒԖ΋૓کज़ਔٿλᚒǴᚒҞ௦Ҕଷ೛

ڙǴ٬فЬޑ٣௃ნࡺࢂଷ೛Ծρޣෳڙፎࡕ٣Ǵฅࡺࢤ໒ᓐ௶ॊ΋ڔǴӧୢݤ

ෳޣӧޑ٣ࡺЇᏤΠǴа٣ࡺЬޑفҥ൑ٰӣเௗុୢޑᚒǴ٠຾Չᖼວ،฼Ƕ

٣ࡺǹ(΋૓Ϸज़ਔ)ڔሽש٣௃ნΒǺࡺԌ(΋૓Ϸज़ਔ)ǹשௗޔ٣௃ნ΋Ǻࡺ

௃ნΟǺܜዛ(΋૓Ϸज़ਔ)ǹ٣ࡺ௃ნѤǺౢࠔಔӝ(΋૓Ϸज़ਔ) 

 

ಃΒ೽ϩޑፂ୏܄੝፦ໆ߄Ǵࢂஒ܌Ԗڙෳޑޣໆ߄ᚒ໨ᕴϩуᕴǴڗѳ֡

ॶࣁ኱ྗǴѳ֡ॶа΢ࢂޑଯፂ୏܄੝፦੃຤ޣǴѳ֡ॶаΠࢂޑեፂ୏܄੝፦

੃຤ޣǴаԜஒڙෳޣϩԋঁٿ௼ဂǴаុࡕߡϩ݋ଯǵեፂ୏܄੝፦ჹόӕߦ

ᎍБԄޑϸᔈǶಃΟ೽ϩঁޑΓၗ਑х܄ࡴձǵԃសǵᏢᐕаϷ؂ঁДёЍଛ܌

ளǶ 

 

ಃΒ࿯ ၗ਑ϩ݋ 

 

ॊ௶ޑள܌ձǵԃសǵᏢᐕаϷ؂ঁДёЍଛ܄Γၗ਑೽ҽǴঁޑڔෳୢ߻

Ԗ܄ύζޣෳڙǴޕёள߄ǴҗΠ߄಍ीӵΠ܄ 56.10%(124Γ)܄تԖ 43.90%(97

Γ)ǴҗԜё࣮рڙෳࢂޣζғۚӭǴԃសऊϟܭ ډ15 25ྃϐ໔Ǵځύ ډ15ྃ

20ྃԖ 44.34%Ǵ21ྃډ 25ྃԖ 55.66%ǴڙෳޣЬाϩѲӧ 21~25ྃǴᏢᐕ೽

ҽεᏢғԖ 93.67%ǴଯύᙍаΠک஑ࣽѝԖ 0.905%Ǵଯύᙍ܌زࣴکа΢Ԗ

2.26%ǴӢԜҁࣴڙޑزෳޣЬाаεᏢғࣁЬǴԶ؂ঁДёЍଛ܌ளޑ 5000

аΠԖ 34.84%Ǵ5001ډ 10000Ԗ 57.47%Ǵ10001ډ 20000ѝԖ 7.69%ǴЬाࢂ

Ӣڙࣁෳޣε೽ϩࢂεᏢғǴ܌а؂ঁДёЍଛ܌ளε೽ϩࢂӧ ډ5001 10000

ϐ໔Ƕ 
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߄  ݋ϩ܄ॊ௶ޑڔෳୢ߻2 -3

ϩᜪϩᜪϩᜪϩᜪ ኬҁኧኬҁኧኬҁኧኬҁኧ ԖਏԭϩКԖਏԭϩКԖਏԭϩКԖਏԭϩК 

 ձ܄ձ܄ձ܄ձ܄
 %43.90 97 ت

ζ 124 56.10% 

ԃសԃសԃសԃស 
15~20 98 44.34% 

21~25 123 55.66% 

ᏢᐕᏢᐕᏢᐕᏢᐕ 

ଯύᙍаΠ 2 0.905% 

ଯύᙍ 5 2.26% 

஑ࣽ 2 0.905% 

εᏢ 207 93.67% 

 а΢ 5 2.26%܌زࣴ

؂ঁДёЍଛ؂ঁДёЍଛ؂ঁДёЍଛ؂ঁДёЍଛ

 ள܌ள܌ள܌ள܌

5000аΠ 77 34.84% 

5001~10000 127 57.47% 

10001~20000 17 7.69% 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

࿶ၸ௶ॊ܄಍ीࡕჹ܄ձǵԃសǵᏢᐕаϷ؂ঁДёЍଛ܌ளޑጄൎԖ଺ั

ࣁׯ׳ϩᜪޑύԃសڔǴ҅Ԅୢׯঅޑࣁ ډ18 19ྃǵ20ډ 21ྃǵ22ډ 23ྃǵ

ډ24 25ྃǵ26ډ 27ྃаϷ 27ྃа΢ǴᏢᐕޑϩᜪӧকନଯύᙍаΠǵଯύᙍ

ε΋ǵεΒǵεΟǵεѤаϷᅺγǵറγǴ؂ঁДёЍࣁǴஒεᏢಒϩࡕ஑ࣽک

ଛ܌ளׯ׳ԋ 4000ϡаΠǵ4001ډ 6000ϡǵ6001ډ 8000ϡǵ8001ډ 10000

ϡک 10001ϡа΢Ƕ 

 

੃຤ޣፂ୏܄੝፦ޑ௶ॊ܄ϩ݋Ǵаѳ֡ኧٰ࣮ǴӧΒΜᚒୢޑᚒύǴζ܄

ύȐୢᚒځǴ܄تܭ੝፦ε೽ϩ೿ଯ܄ፂ୏ޑ 13ǺԖਔংǴך཮໶޸ᒲວܿՋȑ

Ȑୢᚒک 14ǺჹךԶقǴ੃຤ࢂ΋ᅿय़ჹғࢲᓸΚᆶܫ᚞ޑӦБȑޑৡ౦നεǴ

ՠࢂȐୢᚒ 6Ǻ഻࣮ډ៿ܿޑՋǴך཮ԵቾࡐΦωᖼວȑکȐୢᚒ 7Ǻךᖼວޑ

Չࣁε೽ϩ೿٣ࢂӃीฝӳޑȑ܄تࢂଯܭζ܄ǶќѦፂ୏܄੝፦ໆ߄ϩࣁϖঁ

ᄬय़Ǵϩձࢂ௃ᆣፂँǵᖼວ௃ᆣǵЈ௃ᆅ౛ǵᇡޕቩ཈аϷ۹ຎ҂ٰǴϖঁᄬ

य़ޑѳ֡ኧ೿ࢂζ܄ଯ܄تܭǴ߄Ңζ܄ӧϖঁᄬय़ύޑፂ୏܄੝፦ࣣଯتܭ

ޑৡ౦ၨλǴᡉҢӧᇡ੿ቩ཈ޑ܄ζک܄تቩ཈ύǴޕӧಃѤঁᄬय़ᇡࢂǴՠ܄

ፂ୏܄੝፦ύζ܄تک܄ၨคৡձǴӵΠ߄Ǻ 
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߄ 3- 3ፂ୏܄੝፦ޑ௶ॊ܄ϩ݋ 

ᄬय़ᄬय़ᄬय़ᄬय़ ᚒ໨ᚒ໨ᚒ໨ᚒ໨    ܄ձ܄ձ܄ձ܄ձ    ঁኧঁኧঁኧঁኧ ѳ֡ኧѳ֡ኧѳ֡ኧѳ֡ኧ ζζζζ-تتتت ኱ྗৡ኱ྗৡ኱ྗৡ኱ྗৡ ԭϩКԭϩКԭϩКԭϩК 

௃ᆣ௃ᆣ௃ᆣ௃ᆣ

ፂँፂँፂँፂँ 

ୢᚒ 17 ζ 124 3.47 

0.62 

.958 56.1% 

 %43.9 1.093 2.85 97 ت

ୢᚒ18 ζ 124 2.14 

0.15 

.990 56.1% 

 %43.9 930. 1.99 97 ت

ᖼວᖼວᖼວᖼວ

௃ᆣ௃ᆣ௃ᆣ௃ᆣ 

ୢᚒ 5 ζ 124 2.90 

0.56 

1.132 56.1% 

 %43.9 945. 2.34 97 ت

ୢᚒ 8 ζ 124 2.81 

0.52 

1.124 56.1% 

 %43.9 1.040 2.29 97 ت

ୢᚒ 9 ζ 124 3.44 

0.28 

1.046 56.1% 

 %43.9 1.087 3.16 97 ت

ୢᚒ 12 ζ 124 3.54 

-0.23 

.983 56.1% 

 %43.9 995. 3.77 97 ت

ୢᚒ 13 ζ 124 3.17 

-0.38 

.960 56.1% 

 %43.9 1.011 3.55 97 ت

ୢᚒ 16 ζ 124 3.15 

0.24 

1.041 56.1% 

 %43.9 1.119 2.91 97 ت

ୢᚒ 19 ζ 124 3.33 

0.42 

1.139 56.1% 

 %43.9 1.267 2.91 97 ت

Ј௃Ј௃Ј௃Ј௃

ᆅ౛ᆅ౛ᆅ౛ᆅ౛ 

ୢᚒ 1 ζ 124 3.34 

0.65 

1.003 56.1% 

 %43.9 993. 2.69 97 ت

ୢᚒ 11 ζ 124 3.52 

0.41 

.906 56.1% 

 %43.9 1.069 3.11 97 ت

ୢᚒ 14 ζ 124 2.89 

0.56 

1.084 56.1% 

 %43.9 1.028 2.33 97 ت

ୢᚒ 20 ζ 124 3.49 

0.76 

1.008 56.1% 

 %43.9 1.123 2.73 97 ت

ᇡޕᇡޕᇡޕᇡޕ

ቩ཈ቩ཈ቩ཈ቩ཈ 

ୢᚒ 4 ζ 124 3.41 

0.74 

1.097 56.1% 

 %43.9 1.115 2.67 97 ت

ୢᚒ 6 ζ 124 2.53 

0.42 

.983 56.1% 

 %43.9 1.059 2.11 97 ت

ୢᚒ 7 ζ 124 3.54 

0.50 

.914 56.1% 

 %43.9 1.060 3.04 97 ت

ୢᚒ 10 ζ 124 3.10 

0.33 

1.100 56.1% 

 %43.9 1.104 2.77 97 ت

ୢᚒ 15 ζ 124 3.40 0.54 1.118 56.1% 
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 %43.9 1.118 2.86 97 ت

۹ຎ۹ຎ۹ຎ۹ຎ

҂ٰ҂ٰ҂ٰ҂ٰ 

ୢᚒ 2 ζ 124 2.82 

0.49 

1.119 56.1% 

 %43.9 1.028 2.33 97 ت

ୢᚒ 3 ζ 124 3.03 

0.48 

1.140 56.1% 

 %43.9 1.199 2.55 97 ت

ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 
߄ 3- 4ፂ୏܄੝፦ໆޑ߄ϖঁᄬय़ 

    
܄܄܄܄

ձձձձ    

ಃ΋ঁಃ΋ঁಃ΋ঁಃ΋ঁ    

ᄬय़ᄬय़ᄬय़ᄬय़    

ಃΒঁಃΒঁಃΒঁಃΒঁ    

ᄬय़ᄬय़ᄬय़ᄬय़    

ಃΟঁಃΟঁಃΟঁಃΟঁ    

ᄬय़ᄬय़ᄬय़ᄬय़    

ಃѤঁಃѤঁಃѤঁಃѤঁ    

ᄬय़ᄬय़ᄬय़ᄬय़    

ಃϖঁಃϖঁಃϖঁಃϖঁ    

ᄬय़ᄬय़ᄬय़ᄬय़    

ѳ֡ѳ֡ѳ֡ѳ֡

ኧኧኧኧ 

ζ 3.250 3.237 3.358 3.078 2.520 

 2.165 2.882 2.795 2.773 2.815 ت

 0.435 0.464 0.563 0.196 0.355 

ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

ޑεᏢғǴӢԜεᏢғࢂЬाޣෳڙܭ੝፦೽ҽǴҗ܄Ꮲᐕᆶፂ୏ޑޣෳڙ

ፂ୏܄੝፦ω཮ܴᡉଯܭଯύᙍаΠǵଯύᙍǵ஑ࣽ܌زࣴکа΢ǴεᏢԖ 90%Ǵ

ќѦޑଯύᙍаΠ 1.3%Ǵଯύᙍ 3.8%Ǵ஑ࣽ 2.1%Ǵࣴ܌زа΢ 2.9%ǹ܌ளᆶ

୏܄੝፦೽ϩǴ܌ளӧ 5000аΠаϷ ډ5001 ੝፦ၨଯǴ܄ፂ୏ޣෳڙޑ10000

಍ीёள܄ॊ௶ޑаεᏢғۚӭǴԶӧঁΓ୷ҁၗ਑ޣෳڙޑزҁࣴࢂচӢځ

ӧࢂளε೽ϩ܌ޑǴεᏢғޕ ډ5000 10000ϐ໔Ǵ܌а܌ளӧ 5000аΠک 5001

ډ ੝፦ω཮ܴᡉၨଯǴ5000аΠԖ܄ፂ୏ޑ10000 33.1%Ǵ5001ډ 10000Ԗ

56.9%Ǵ10001ډ 20000Ԗ 7.9%Ǵ30001ډ 40000Ԗ 0.8%Ǵ20001ډ ک30000 40001

ډ 50000аϷ 50001а΢ѝԖ 0.4%ǴаΠࢂ௲ػำ܌کࡋளᆶፂ୏܄੝፦ޑ௶

ॊ܄಍ीǺ 

 

߄ 3- 5Ꮲᐕᆶፂ୏܄੝፦ 

 ᏢᐕᏢᐕᏢᐕᏢᐕ    

஑ࣽ 
 ܌زࣴ

а΢ 
ଯύᙍ εᏢ 

ଯύᙍ 

аΠ 

ፂ୏܄੝፦ፂ୏܄੝፦ፂ୏܄੝፦ፂ୏܄੝፦    2.1% 2.9% 3.8% 90% 1.3% 

ၗ਑ٰྍǺբޣԾՉ᏾౛ 
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߄ 3- 6؂ঁДёЍଛ܌ள 

 ؂ঁДёЍଛ܌ள؂ঁДёЍଛ܌ள؂ঁДёЍଛ܌ள؂ঁДёЍଛ܌ள 

5000

аΠ 

5001

ډ

10000 

10001

ډ

20000 

20001

ډ

30000 

30001

ډ

40000 

40001

ډ

50000 

50001

а΢ 

ፂ୏܄੝፦ፂ୏܄੝፦ፂ୏܄੝፦ፂ୏܄੝፦ 33.1% 56.9% 7.9% 0.4% 0.8% 0.4% 0.4% 

ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

җ߄ 3-7ǵ߄ 3-8ǵ߄ 3-9ᆶ߄ 3-10ёа࣮рߦᎍ܄کձǵԃសǵ܌ளᆶᏢ

Κޑᜢ߯Ǵӧ܄ձ೽ҽǴζ܄Ԗ 64.8%ܴ ᡉଯޑ܄تܭ 35.2%ǴӢԜζ܄ၨ৒ܰ

೏ߦᎍ֎ЇǴԖёૈࢂӢࣁζڙޑ܄ෳޣၨӭǶځԛԃសޑ೽ҽǴӧ ډ20 21ྃ

ന৒ܰ೏ߦᎍ֎ЇԖ 49.7%ǴځচӢڙޑڔୢࢂෳޣаεᏢғࣁЬǴԶ ډ26 27

ྃനեѝԖ 1.5%Ǵ27ྃа΢Ԗ 2.5%Ǵ24ډ 25ྃԖ 4.5%Ǵ18ډ 19ྃԖ 20.6%Ǵ

ډ22 23ྃԖ 21.1%Ƕௗ๱܌ளޑ೽ҽǴ4001ډ 6000ϡၨ৒ܰ೏ߦᎍ֎ЇԖ

26.6%ǴёૈࢂӢڙࣁෳޣε೽ϩ೿ࢂᏢғǴ6001ډ 8000ϡԖ 23.1%Ǵ4000ϡ

аΠԖ 19.6%Ǵ10001ϡа΢Ԗ 15.6%ǴനϿࢂޑ 8001~10000ϡԖ 15.1%ǶനࡕǴ

ӧᏢᐕ೽ҽǴᅺγനό৒ܰ೏ߦᎍ֎ЇѝԖ 5.5%ǴځдԖ 6.5%Ǵε΋Ԗ 13.6%Ǵ

εΒԖ 15.1%ǴεΟԖ 21.6%Ǵന৒ܰ೏ߦᎍ֎ЇࢂޑεѤԖ 37.7%Ƕ 

 

߄  ձ܄ᎍᆶߦ7 -3

促銷促銷促銷促銷*性別性別性別性別 

 性別 

女 男 

總和 
個數 129 70 

% 64.8% 35.2% 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

߄  ᎍᆶԃសߦ8 -3

促銷促銷促銷促銷*年齡年齡年齡年齡 

 18~19

歲 

20~21

歲 

22~23

歲 

24~25

歲 

26~27

歲 

27歲以

上 

總和 個數 41 99 42 9 3 5 

% 20.6% 49.7% 21.1% 4.5% 1.5% 2.5% 

ၗ਑ٰྍǺբޣԾՉ᏾౛ 
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߄  ள܌ᎍᆶߦ9 -3

促銷促銷促銷促銷*所得所得所得所得 

 4000元 

以下 

4001~6000

元 

6001~8000

元 

8001~10000

元 

10001元 

以上 

總和 個數 39 53 46 30 31 

 % 19.6% 26.6% 23.1% 15.1% 15.6% 

ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

߄  ᎍᆶᏢᐕߦ10 -3

促銷促銷促銷促銷*學歷學歷學歷學歷 

 大一 大二 大三 大四 碩士 其他 

總和 個數 27 30 43 75 11 13 

% 13.6% 15.1% 21.6% 37.7% 5.5% 6.5% 

ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

߄ 3-11ᇥܴΑӧ΋૓ᆶज़ਔ௃ნΠǴଯǵեፂ୏܄੝፦ڙޑෳޣӧѤᅿߦ

ᎍБԄΠϐѳ֡ኧǶ΋૓௃ნᆶज़ਔ௃ნΠǴଯፂ୏܄੝፦ڙޑෳޣϐѳ֡ኧ೿

ଯܭեፂ୏܄੝፦ڙෳޣǴځύǴӧ΋૓௃ნΠǴޔௗשԌᆶౢࠔಔӝޑৡ౦ၨ

εǶӧज़ਔ௃ნΠǴޔࢂ߾ௗשԌᆶܜዛޑৡ౦ၨεǶԶӧज़ਔ௃ნΠޔޑௗש

ԌύǴଯǵեፂ୏܄੝፦੃຤ޑޣৡ౦ࢂനε(0.359504)ޑǶԶ߄ 3-12ё࣮рǴ

ӧज़ਔߦᎍΠޑሽ਱ᆶߚሽ਱ϐѳ֡ኧǴ೿ଯܭ΋૓ߦᎍΠޑሽ਱ᆶߚሽ਱ϐѳ

֡ኧǶ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 ?ࣁᖼວՉ܄ᎍ཮Їวፂ୏ߦ

                                    20       逢甲大學學生報告 ePaper(2011年) 

 

 

߄  ੝፦܄ᎍБԄᆶଯեፂ୏ߦ11 -3

 ᎍБԄߦᎍБԄߦᎍБԄߦᎍБԄߦ
ፂ୏܄ፂ୏܄ፂ୏܄ፂ୏܄ 

੝፦੝፦੝፦੝፦ 
ѳ֡ኧѳ֡ኧѳ֡ኧѳ֡ኧ 

ѳ֡ኧѳ֡ኧѳ֡ኧѳ֡ኧ 

ৡ౦ৡ౦ৡ౦ৡ౦ 
኱ྗৡ኱ྗৡ኱ྗৡ኱ྗৡ ঁኧঁኧঁኧঁኧ 

 ΋૓ߦᎍ΋૓ߦᎍ΋૓ߦᎍ΋૓ߦᎍ 

ሽ਱ሽ਱ሽ਱ሽ਱ ޔௗ

 Ԍש

ଯ 3.241071  1.434558 112 

ե 2.977011 0.26406 1.469827 87 

ሽש

 ڔ

ଯ 2.901786  1.274473 112 

ե 2.885057 0.016729 1.359727 87 

ሽߚሽߚሽߚሽߚ

਱਱਱਱ 

 ዛ ଯ 3  1.349603 112ܜ

ե 2.827586 0.172414 1.332243 87 

ࠔౢ

ಔӝ 

ଯ 3.169643  1.487378 112 

ե 2.908046 0.261597 1.411221 87 

ᕴکᕴکᕴکᕴک ଯ 3.078125  1.395357 
199 

ե 2.899425 0.1787 1.395271 

 ज़ਔߦᎍज़ਔߦᎍज़ਔߦᎍज़ਔߦᎍ 

ሽ਱ሽ਱ሽ਱ሽ਱ ޔௗ

 Ԍש

ଯ 3.508929  1.433001 112 

ե 3.149425 0.359504 1.426585 87 

ሽש

 ڔ

ଯ 3.071429  1.30051 112 

ե 2.965517 0.105912 1.351443 87 

ሽߚሽߚሽߚሽߚ

਱਱਱਱ 

 ዛ ଯ 3.080357  1.323809 112ܜ

ե 2.804598 0.275759 1.285097 87 

ࠔౢ

ಔӝ 

ଯ 3.232143  1.47589 112 

ե 3.022989 0.209154 1.397675 87 

ᕴکᕴکᕴکᕴک ଯ 3.223214  1.242028 
199 

ե 2.985632 0.237582 1.371852 

ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

߄ 3- 12ሽ਱ᆶߚሽ਱ߦᎍ 

 ѳ֡ኧѳ֡ኧѳ֡ኧѳ֡ኧ 

΋૓ߦᎍ΋૓ߦᎍ΋૓ߦᎍ΋૓ߦᎍ ሽ਱ 3.028061224 

 ሽ਱ 2.989949749ߚ

ज़ਔߦᎍज़ਔߦᎍज़ਔߦᎍज़ਔߦᎍ ሽ਱ 3.188442211 

 ሽ਱ 3.050251256ߚ

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 
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߄ 3-13ǵ߄ 3-14ǵ߄ 3-15аϷ߄ 3-16ϩձᇥܴፂ୏܄ᖼວՉ܄کࣁձǵᏢ

ᐕǵԃសᆶ܌ளϐ໔ޑᜢ߯Ƕӧ܄ձޑ೽ҽǴζ܄Ԗ 64.8%ଯޑ܄تܭ 35.2%Ǵ

Ӣࣁҁࣴزϐڙෳޣаζۚ܄ӭǶځԛࢂᏢᐕǴεѤวғፂ୏܄ᖼວՉޑࣁԭϩ

КനଯԖ 37.7%ǴεΟԖ 21.6%ǴεΒԖ 15.1%Ǵε΋Ԗ 13.6%Ǵᅺγᆶറγၨ

եѝԖ ک5.5% 6.5%Ƕௗ๱ࢂԃសޑ೽ҽǴӢڙࣁෳޣЬाࢂεᏢғǴӢԜǴӧ

ډ20 21ྃวғፂ୏܄ᖼວՉޑࣁԭϩКനଯԖ 49.7%ǴԶ ډ26 27ྃനեѝԖ

1.5%Ǵ27ྃа΢Ԗ 2.5%Ǵ24ډ 25ྃԖ 4.5%Ǵ18ډ 19ྃԖ 20.6%Ǵ22ډ 23

ྃԖ 21.1%Ƕ܌ளޑ೽ҽǴ4001ډ 6000ϡၨ৒ܰ೏ߦᎍ֎ЇԖ 26.6%ǴӢڙࣁ

ෳޣε೽ϩ೿ࢂᏢғǴ6001ډ 8000ϡԖ 23.1%Ǵ4000ϡаΠԖ 19.6%Ǵ10001

ϡа΢Ԗ 15.6%ǴനϿࢂޑ 8001~10000ϡԖ 15.1%Ƕ 

 

߄ 3- 13ፂ୏܄ᖼວՉࣁᆶ܄ձ 

衝動性衝動性衝動性衝動性購買行為購買行為購買行為購買行為 * 性別性別性別性別 

 性別 
總和 

女 男 

個數 129 70 199 

% 64.8% 35.2% 100.0% 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

߄ 3- 14ፂ୏܄ᖼວՉࣁᆶᏢᐕ 

  衝動性購買行為衝動性購買行為衝動性購買行為衝動性購買行為 *學歷學歷學歷學歷 
總和 

大一 大二 大三 大四 碩士 博士 

個數 27 30 43 75 11 13 199 

% 13.6% 15.1% 21.6% 37.7% 5.5% 6.5% 100.0% 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

߄ 3- 15ፂ୏܄ᖼວՉࣁᆶԃស 

衝動性購買行為衝動性購買行為衝動性購買行為衝動性購買行為 * 年齡年齡年齡年齡 

  

 

年齡 

總和 18~19

歲 

20~21

歲 

22~23

歲 

24~25

歲 

26~27

歲 

27 歲

以上 

個數 

 
41 99 42 9 3 5 199 

 % 20.6% 49.7% 21.1% 4.5% 1.5% 2.5% 100.0% 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 
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߄ 3- 16ፂ୏܄ᖼວՉࣁᆶ܌ள 

衝動性購買行為衝動性購買行為衝動性購買行為衝動性購買行為 * 所得所得所得所得 

  

 

所得 

總和 4000元

以下 

4001~6000

元 

6001~8000

元 

8001~10000

元 

10001元

以上 

個數 39 53 46 30 31 199 

% 19.6% 26.6% 23.1% 15.1% 15.6% 100.0% 

ၗ਑ٰྍǺբޣԾՉ᏾౛ 
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ಃѤക ࣴزБݤᆶ่݀ 

 

ಃ΋࿯ ᡂኧᇥܴ 

 
ҁࣴزӚ໨ᡂኧ᏾౛ӵΠǺ 

 

Ծᡂኧ΋Ȩਔ໔ᓸΚȩǶѬឦܭᖼວ௃ნӢનǴࡰࢂᖼޑނਔ໔ޜ܈໕ਔ໔

ຫϿǴΨ൩ࢂਔ໔ᓸΚၨଯޑ௃ნΠǴ੃຤ޣӢԜؒԖӭᎩਔ໔ԵቾǴ൩Ԗၨଯ

 ᖼວǶ܄ᐒ཮วғፂ୏ޑ

 

ԾᡂኧΒȨߦᎍБԄȩǶѬឦܭѦӧᕉნڈޑᐟǴࣁࢂΑቚу੃຤ޑޣᖼວ

ՉࣁǴӧอයϣගٮӚᅿሽ਱ߚ܈ሽ਱΢ޑᇨӢǴ٬੃຤ౢޣғ׳ӭ܈ᚐѦޑ੃

຤ኅఈǴჹ੃຤ٰޣᇥࢂ΋ᅿѦӧᕉნڈޑᐟǶҁࣴزᒧҔ Kotler (2000)܌ගр

ಔӝᎍࠔዛаϷౢܜԌǵשௗޔǵچሽשࢂύѤᅿǴϩձځޑڀᎍπߦΜΒᅿޑ

୧Ƕ 

 

ќѦǴυᘋᡂኧȨ੃຤ޣፂ୏܄੝፦ȩǶѬۓޑကࢂǴ੃຤ޑޣΓ਱੝፦ࢂ

ց໼ӛፂ୏܄Ǵ٬੃຤޸ޣ຤ၨӭਔ໔ӧ፤൑ύǴ٠υᘋډჹ୘ࠔ෰ఈޑག᝺ம

੝܄ፂ୏ޣ੃຤ܭΓα಍ीᡂኧ೿ឦکΚૈڋǵԾࡋำޑǶሽॶᢀǵ഻៿໕೻ࡋ

፦Ƕ 

 

ᔈᡂኧȨፂ୏܄ᖼວՉࣁȩࡰࢂǴ੃຤ޣӧډڙѦӧᕉნڈᐟǴڙࢂ܈ҁي

ڙǴෳ၂ݤჴᡍ࠻௦ҔჴᡍزǶҁࣴࣁᖼວՉ܄੝፦ቹៜǴԶౢғፂ୏܄ፂ୏ޑ

ෳޣӧѤᅿόӕߦᎍ௃ნΠǴ཮ౢғޑᖼວ،฼Ƕჹፂ୏܄ᖼວՉޑࣁᑽໆǴ؂

΋ঁୢᚒ೿Ԗϖঁเਢёа᏷΋ᒧ᏷Ǵаᅌ຾ԄޑБݤ๏ϒ΋ډϖϩǴаԜෳໆ

όӕ௃ნΠޑፂ୏܄ᖼວՉޑࣁፂ୏ำࡋǶ 

߄ 4- 1ᡂኧ 

Ծᡂኧ υᘋᡂኧ ᔈᡂኧ 

ਔ໔ᓸΚ 

ज़ਔߦᎍਔ໔ߏอ 

 

੃຤ޣፂ୏܄੝፦ 

 

ፂ୏܄ᖼວՉࣁ 

 ᎍБԄߦ

 ዛܜԌǵשௗޔ

 ಔӝࠔǵౢچሽש

ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 



 ?ࣁᖼວՉ܄ᎍ཮Їวፂ୏ߦ

                                    24       逢甲大學學生報告 ePaper(2011年) 

ಃΒ࿯ ࣴزଷ೛ 

 

ਥᏵࢂॺך Dholakia (2000)܌ගрޑΟᅿЇวፂ୏܄ᖼວޑӢનǴѦӧᕉნ

ڋυᘋᡂኧǶᙖҗ௓کԾᡂኧۓ੝፦ǵᖼວ௃ნ฻Ǵٰ೛܄ፂ୏ޣᐟǵ੃຤ڈޑ

Ծᡂኧ΋Ȩਔ໔ᓸΚȩکԾᡂኧΒȨߦᎍБԄȩǴӕਔуΕυᘋᡂኧȨ੃຤ޣፂ

୏܄੝፦ȩǴаԜΟٰޣᑽໆჹ٩ᡂኧȨፂ୏܄ᖼວՉࣁȩޑቹៜǶ 

 

٩ྣၸѐᏢزࣴޑޣǴߦᎍࢂቷ୘ࣁΑቚу੃຤ޑޣᖼວՉࣁǴӧอයϣග

ز੃຤ኅఈǶԶҁࣴޑᚐѦ܈ӭ׳ғౢޣᇨӢǴ٬੃຤ޑሽ਱΢ߚ܈Ӛᅿሽ਱ٮ

ᒧҔѤᅿόӕߦޑᎍБԄǴགྷΑှӧ΋૓کज़ਔޑሽ਱ᆶߚሽ਱ߦᎍБԄΠǴব

΋ᅿКၨ৒ܰЇว੃຤ޑޣፂ୏܄ᖼວՉࣁǶӢԜҁࣴزଷ೛Ǻ  

 

H1ǺȨ΋૓ߦᎍȩБԄΠǴȨሽ਱ȩߦᎍКȨߚሽ਱ȩߦᎍ৒ܰЇว੃຤ޣፂ୏

 ǶࣁᖼວՉ܄

 

ၸѐࡰزࣴޑрǴӵ݀੃຤ޑޣᖼނਔ໔ຫӭǴٗሶ੃຤ޣ൩Ԗ׳ӭޑਔ໔

Եቾࢂցᖼວ୘ࠔǴ଺рޑᖼວ،฼Ψ൩཮׳ᙣ཈Ǵ྽ᖼޑނਔ໔ຫϿǴ੃຤ޣ

ёૈ཮Ӣډڙࣁਔ໔ᓸΚޑቹៜǴӧอਔ໔ϣ଺рᖼວ،฼ǴԶౢғፂ୏܄ᖼວ

Չޑࣁᐒ౗Ψ൩཮ၨଯǶӢԜҁࣴزଷ೛Ǻ੃຤ޣೀӧਔ໔ᓸΚၨଯޑ௃ݩΠǴ

Кၨ৒ܰวғፂ୏܄ᖼວՉࣁǶӢԜǴךॺԖΑಃΒঁଷ೛Ǻ 

 

H2ǺȨਔ໔ज़ڋΠȩߦޑᎍࢲ୏ϐΠǴȨሽ਱ȩߦᎍКȨߚሽ਱ȩߦᎍ৒ܰЇว

੃຤ޑޣፂ୏܄ᖼວՉࣁǶ 

 

ӧЎ᝘ӣ៝ύගډЇวፂ୏܄ᖼວޑӢનԖΟᅿǴϩձࢂѦӧᕉნڈޑᐟǵ

੃຤ޣፂ୏܄੝፦ǵᖼວ௃ნǴӵკ ࢂ੝፦܄ፂ୏ޣ੃຤ޕҢǶӢԜёள܌4-1

ቹៜፂ୏܄ᖼວՉޑࣁख़ाӢનϐ΋ǴΨ൩߄Ңջځ٬дঁٿӢનޑቹៜ٠όᡉ

๱Ǵ੃຤ޣΨԖёૈڙҁޑي੝፦ӢનቹៜǴ຾Զวғፂ୏܄ᖼວՉࣁǶӢԜҁ

 ǶࣁᖼວՉ܄ǴКၨ৒ܰวғፂ୏ޣ੃຤ޑ੝፦܄Ԗଯፂ୏ڀଷ೛Ǻزࣴ

 

H3ǺȨଯፂ୏܄੝፦ȩ཮КȨեፂ୏܄੝፦ȩ৒ܰЇว੃຤ޑޣፂ୏܄ᖼວՉࣁǶ 

 

H4ǺӧȨज़ਔߦᎍȩΠǴȨଯፂ୏܄੝፦ȩޑ੃຤ޣ཮Кၨ৒ܰวғፂ୏܄ᖼວ

ՉࣁǶ 

 

H5ǺȨଯፂ୏܄੝፦ȩޑ੃຤ޣӧज़ਔߦᎍΠǴȨޔௗשԌȩКȨܜዛȩ׳৒ܰ

Їวፂ୏܄ᖼວՉࣁǶ 
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Զҁࣴزӕਔଷ೛Ǵ੃຤ޑޣፂ୏܄੝፦ǴӧόӕߦޑᎍБԄΠǴ೿ૈ୼ቹ

ៜ੃຤ޑޣፂ୏܄ᖼວՉࣁǶ 

 

H6Ǻ੃຤ޑޣȨፂ୏܄੝፦ȩᆶȨߦᎍБԄȩޑҬϕբҔΠǴ཮ቹៜፂ୏܄ᖼ

ວՉࣁǶ 

 

H7Ǻ੃຤ޑޣȨፂ୏܄੝፦ȩᆶȨਔ໔ᓸΚȩޑҬϕբҔΠǴ཮ቹៜፂ୏܄ᖼ

ວՉࣁǶ 

 

კ  ᄬࢎز1ࣴ -4

 

 

 

ಃΟ࿯ ࣴزБݤ 

 

ჹ߻ෳ่݀ޑ຾Չϩࡕ݋Ǵ߻٩ྣෳ่݀ᆶၸѐᏢޣளࣴزǴ೛ीрࡕෳୢ

௦ҔزෳǶҁࣴࡕа຾Չڔ 2(΋૓ߦᎍǺሽ਱ǵߚሽ਱)×2(੃຤ޣፂ୏܄੝፦Ǻ

ଯکե)ǹ2(ज़ਔߦᎍǺሽ਱ǵߚሽ਱)×2(੃຤ޣፂ୏܄੝፦Ǻଯکե)ޑΒӢηᡂ

౦ኧϩݤ݋(ANOVA)ǶϩޔௗשԌǵܜዛǵשሽࠔౢکچಔӝѤᅿ௃ნǴᙖҗᏹ

௓ԾᡂኧȨਔ໔ᓸΚȩکȨߦᎍБԄȩǴ຾ՉᆛၡୢڔፓࢗǴ٠ஒፂ୏܄੝፦ໆ

եࣁޑǴѳ֡ॶаΠޣ੃຤܄ଯፂ୏ࣁޑѳ֡ॶǴѳ֡ॶа΢ځڗᚒ໨уᕴޑ߄

ፂ୏܄੃຤ޣǴஒڙෳޣϩࣁଯեٿಔǴа຾Չޑុࡕϩ݋Ƕჴᡍ௃ნکၸำӵ

ΠǺ 

 

 

 

一般促銷一般促銷一般促銷一般促銷 

限時促銷限時促銷限時促銷限時促銷 

衝衝衝衝動性購買行為動性購買行為動性購買行為動性購買行為 

消費者消費者消費者消費者 
衝動性特質衝動性特質衝動性特質衝動性特質 
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߄ 4- 2ჴᡍ௃ნ 

ਔ໔ᓸΚਔ໔ᓸΚਔ໔ᓸΚਔ໔ᓸΚ        

    ݤᎍБߦݤᎍБߦݤᎍБߦݤᎍБߦ
    ᎍਔ໔อߦᎍਔ໔อߦᎍਔ໔อߦᎍਔ໔อߦ    ߏᎍਔ໔ߦߏᎍਔ໔ߦߏᎍਔ໔ߦߏᎍਔ໔ߦ

 Ԍ    ௃ნ΋ ௃ნ΋שௗޔԌשௗޔԌשௗޔԌשௗޔ

 ௃ნΒ ௃ნΒ    چሽשچሽשچሽשچሽש

 ዛ    ௃ნΟ ௃ნΟܜዛܜዛܜዛܜ

 ಔӝ    ௃ნѤ ௃ნѤࠔಔӝౢࠔಔӝౢࠔಔӝౢࠔౢ

ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

კ 4- 2ჴᡍၸำ 

 

 

ಃѤ࿯ ჴ᛾่݀ 

 

ҁ࿯ЬाࢂаΒӢηᡂ౦ኧϩٰ݋ᔠᡍȨߦᎍБԄȩǵȨਔ໔ᓸΚȩǵȨፂ୏܄

੝፦ȩکȨፂ୏܄ᖼວՉࣁȩϐ໔ޑቹៜǴ٠ஒፂ୏܄੝፦ځ٩ѳ֡ॶϩࣁଯǵ

եٿಔǵаճុࡕ຾Չϩ݋ᆶଷ೛ᔠۓǶ 

 

ௗΠٰҁࣴ٬زҔ SPSS 20.0຾ՉΒӢηᡂ౦ኧϩ݋Ǵаᡍ᛾ȨߦᎍБԄȩ

ᆶȨਔ໔ᓸΚȩکȨፂ୏܄੝፦ȩჹȨፂ୏܄ᖼວՉࣁȩޑቹៜǴаϷόӕȨߦ

ᎍБԄȩکԖคȨਔ໔ᓸΚȩǴࢂց཮Ӣࣁ੃຤ޣȨፂ୏܄੝፦ȩޑଯեǴԶቹ

ៜȨፂ୏܄ᖼວՉࣁȩǴҁࣴزගрޑଷ೛ӵΠǺ 

 

җ߄ 4-3 ё࣮рӧȨ΋૓ߦᎍȩΠǴȨሽ਱ȩᆶȨߚሽ਱ȩߦޑᎍБԄϩձ

೿ჹȨፂ୏܄ᖼວՉࣁȩԖᡉ๱ޑቹៜǴ߄Ңόፕࢂሽ਱ߚ܈ሽ਱ߦޑᎍБԄǴ

೿ჹፂ୏܄ᖼວ೿Ԗܴᡉ҅ޑӛቹៜǶԶȨሽ਱ȩᆶȨߚሽ਱ȩϐ໔ޑҬϕբҔ

ܭѳ֡ኧ฻ޑᎍߦόᡉ๱Ǵаѳ֡ኧٰ࣮Ǵሽ਱߾ 3.028 εߚܭሽ਱ߦᎍޑ
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2.990ǴӢԜௗڙ H1Ƕ 

 

җ߄ 4-4 ёளޕǴӧȨज़ਔߦᎍȩΠǴȨሽ਱ȩᆶȨߚሽ਱ȩߦޑᎍБԄϩ

ձ೿ჹȨፂ୏܄ᖼວՉࣁȩԖᡉ๱ޑቹៜǴ߄Ңόፕࢂሽ਱ߚ܈ሽ਱ߦޑᎍБԄǴ

೿ჹȨፂ୏܄ᖼວՉࣁȩ೿Ԗܴᡉ҅ޑӛቹៜǶԶȨሽ਱ȩᆶȨߚሽ਱ȩϐ໔ޑ

ҬϕբҔ߾όᡉ๱Ǵӵ݀аѳ֡ኧٰ࣮Ǵӧज़ਔߦᎍБԄΠǴሽ਱ߦᎍޑѳ֡ኧ

=3.188εߚܭሽ਱ߦᎍޑ 3.05ǴӢԜௗڙ H2Ƕ 

 

ᆕӝа΢่݀ޑёа࣮рǴόᆅࢂӧȨ΋૓ߦᎍȩࢂ܈Ȩज़ਔߦᎍȩΠǴȨሽ

਱ȩکȨߚሽ਱ȩߦޑᎍБԄ೿ჹȨፂ୏܄ᖼວՉࣁȩ೿Ԗᡉ๱ޑቹៜǴԶሽ਱

ᆶߚሽ਱ޑѳ֡ኧޑৡ౦Ǻज़ਔߦᎍ(0.138)εܭ΋૓ߦᎍ(0.038)Ǵ܌аӧज़ਔߦ

ᎍ௃ݩΠჹፂ୏܄ᖼວՉޑࣁቹៜၨܴࣁᡉǶ 

 

߄ 4- 3ሽ਱ᆶߚሽ਱ჹፂ୏܄ᖼວޑቹៜ(΋૓ߦᎍ) 

٩ᡂኧ: ፂ୏܄ᖼວՉࣁ 

 df 
ѳ֡ѳ

Бک 
F ᡉ๱܄ 

ሽ਱ 8 2.384 33.806 .000 

 ሽ਱ 8 3.677 52.138 .000ߚ

ሽ਱ * 

 ሽ਱ߚ
26 .090 1.272 .185 

ᇤৡ 156 .071   

ᕴኧ 199    

ਠ҅ࡕ

 ᕴኧޑ
198    

a. R ѳБ = .961 (ፓၸޑࡕ R ѳБ = .950) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 
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߄ 4- 4ሽ਱ᆶߚሽ਱ჹፂ୏܄ᖼວޑቹៜ(ज़ਔߦᎍ) 

٩ᡂኧ: ፂ୏܄ᖼວՉࣁ 

 
df 

ѳ֡ѳ

Бک 
F ᡉ๱܄ 

ሽ਱ 8 1.879 24.598 .000 

 ሽ਱ 8 2.590 33.895 .000ߚ

ሽ਱ * 

 ሽ਱ߚ

28 .066 .869 .657 

ᇤৡ 154 .076     

ᕴኧ 199       

ਠ҅ࡕ

 ᕴኧޑ

198       

a. R ѳБ = .958 (ፓၸޑࡕ R ѳБ = .946) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

җ߄ 4-5ளޕǴӧόፕࢂӧ΋૓ߦᎍ܈ज़ਔߦᎍБԄΠǴଯፂ୏܄੝፦ᆶե

ፂ୏܄੝፦ჹፂ୏܄ᖼວՉޑࣁቹៜΨࢂᡉ๱ޑǴՠࢂவѳ֡ኧٰ࣮Ǵ΋૓ߦᎍ

БԄΠǴଯፂ୏܄੝፦ޑѳ֡ኧࣁ 3.078Ǵեፂ୏܄੝፦ޑѳ֡ኧࣁ 2.90Ǵӧज़

ਔߦᎍБԄΠǴଯፂ୏܄੝፦ޑѳ֡ኧࣁ 3.223Ǵեፂ୏܄੝፦ޑѳ֡ኧࣁ

2.986Ǵଯፂ୏܄੝፦ࣣଯܭեፂ୏܄੝፦ǴӢԜௗڙ H3Ƕ 

 

ӕਔҗ߄ 4-6ё࣮рǴӧଯፂ୏܄੝፦ڙޑෳޣӧज़ਔߦᎍΠǴჹፂ୏܄ᖼ

ວՉޑࣁቹៜࢂᡉ๱ޑǶаѳ֡ॶٰ࣮Ǵӧ΋૓ߦᎍΠǴଯፂ୏܄੝፦ޑѳ֡ኧ

ࢂ 3.078Ǵज़ਔߦᎍΠǴଯፂ୏܄੝፦ޑѳ֡ኧࢂ 3.223Ǵ܌аଯፂ୏܄੝፦੃຤

ڙǴӢԜௗࣁᖼວՉ܄ΠǴၨ৒ܰวғፂ୏ݩᎍ௃ߦǴӧज़ਔޣ H4Ƕ 

 

߄ 4- 5ፂ୏܄੝፦ჹፂ୏܄ᖼວՉޑࣁቹៜ(΋૓ᆶज़ਔߦᎍ) 

 ѳБک df 
ѳ֡ѳБ

 ک
F ᡉ๱܄ 

΋૓ߦᎍ 

ଯፂ୏܄੝፦ 157.587 15 10.506 249.468 .000 

եፂ୏܄੝፦ 107.956 11 9.814 96.448 .000 

ज़ਔߦᎍ 

ଯፂ୏܄੝፦ 157.307 14 11.236 252.171 .000 

եፂ୏܄੝፦ 107.692 15 7.179 64.561 .000 

ၗ਑ٰྍǺբޣԾՉ᏾౛ 
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߄ 4- 6ଯፂ୏܄੝፦ჹፂ୏܄ᖼວՉޑࣁቹៜ(ज़ਔߦᎍ) 

ፂ୏܄ᖼວՉࣁ(ଯ,ज़ਔ) 

٩ᡂኧ: ፂ୏܄ᖼວՉࣁ 

  
ѳБک df 

ѳ֡ѳ

Бک 
F ᡉ๱܄ 

ჹК 157.307 14 11.236 252.171 .000 

ᇤৡ 4.322 97 .045   

F ᔠۓ ज़ਔߦᎍ ޑਏ݀Ƕ೭ঁᔠࢂۓਥᏵ܌՗ीᜐጔѳ֡

ኧޑጕ܄ᐱҥԋჹКၨԶۓǶ 

a. ٬Ҕ alpha = .05 ीᆉ 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

ќѦǴҗ߄ 4-7ё࣮рǴȨଯፂ୏܄੝፦ȩڙޑෳޣӧज़ਔߦᎍΠǴȨޔௗש

Ԍȩᆶܜዛ೿ჹፂ୏܄ᖼວՉޑࣁቹៜࢂᡉ๱ޑǶଯፂ୏܄੝፦ڙޑෳޣӧज़ਔ

ࢂѳ֡ኧޑԌשௗޔᎍБԄΠǴߦ 3.509Ǵܜዛޑѳ֡ኧࢂ 3.08ǴӢԜаѳ֡ኧ

ٰ࣮ǴޔௗשԌޑѳ֡ኧεܜܭዛޑѳ֡ኧǴ܌аଯፂ୏܄੝፦ڙޑෳޣǴӧज़

ਔߦᎍБԄΠޔޑௗשԌǴჹፂ୏܄ᖼວՉޑࣁቹៜКܜዛܴ׳ᡉǴӢԜௗڙ

H5Ƕ 

 

߄ 4- 7ଯፂ୏܄੝፦ޑቹៜ(ޔௗשԌᆶܜዛޑज़ਔߦᎍ) 

٩ᡂኧ: ፂ୏܄ᖼວՉࣁ(ଯ) 

 df ѳ֡ѳБک F ᡉ๱܄ 

 Ԍ 4 1.114 17.887 .000שௗޔ

 ዛ 4 2.175 34.940 .000ܜ

Ԍ*ፂשௗޔ

୏܄੝፦(ଯ) 
11 .239 3.838 .004 

܄ዛ*ፂ୏ܜ

੝፦(ଯ) 
10 .403 6.479 .000 

ᇤৡ 21 .062   

ᕴኧ 112    

ਠ҅ޑࡕᕴኧ 111    

a. R ѳБ = .992 (ፓၸޑࡕ R ѳБ = .957) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

җ߄ ߄ک4-8 4-9ё࣮рǴଯፂ୏܄੝፦ᆶ΋૓ߦᎍΠޑҬϕբҔΠǴჹፂ



 ?ࣁᖼວՉ܄ᎍ཮Їวፂ୏ߦ

                                    30       逢甲大學學生報告 ePaper(2011年) 

୏܄ᖼວՉࣁԖᡉ๱ޑਏ݀ǴԶեፂ୏܄੝፦ᆶ΋૓ߦᎍޑҬϕբҔΠǴჹፂ୏

ᎍБԄȩ࣬ϕբߦ੝፦ȩᆶȨ܄ਏ݀ǶӢԜǴӧȨፂ୏ޑԖᡉ๱ؒ߾ࣁᖼວՉ܄

ҔΠǴȨፂ୏܄ᖼວՉࣁȩ཮Ԗܴᡉৡ౦Ǵௗڙ H6Ƕ 

 

߄ 4- 8ଯፂ୏܄੝፦ޑቹៜ(΋૓ߦᎍ) 

ፂ୏܄ᖼວՉࣁ(ଯ,΋૓ߦᎍ) 

٩ᡂኧ: ፂ୏܄ᖼວՉࣁ(ଯ) 

 
df 

ѳ֡ѳ

Бک 
F ᡉ๱܄ 

΋૓ߦᎍ 15 7.689 371.808 .000 

ፂ୏܄੝፦(ଯ) 28 .045 2.164 .050 

΋૓ߦᎍ*ፂ୏܄੝

፦(ଯ) 
51 .049 2.378 .026 

ᇤৡ 17 .021   

ᕴኧ 112    

ਠ҅ޑࡕᕴኧ 111    

a. R ѳБ = .998 (ፓၸޑࡕ R ѳБ = .986) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

߄ 4- 9եፂ୏܄੝፦ޑቹៜ(΋૓ߦᎍ) 

ፂ୏܄ᖼວՉࣁ(ե,΋૓ߦᎍ) 

٩ᡂኧ: ፂ୏܄ᖼວՉࣁ 

 
df 

ѳ֡ѳ

Бک 
F ᡉ๱܄ 

΋૓ߦᎍ 11 6.875 63.971 .000 

ፂ୏܄੝፦(ե) 24 .101 .940 .568 

΋૓ߦᎍ*ፂ୏܄੝፦

(ե) 
37 .099 .926 .595 

ᇤৡ 14 .107   

ᕴኧ 87    

ਠ҅ޑࡕᕴኧ 86    

a. R ѳБ = .987 (ፓၸޑࡕ R ѳБ = .920) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

җ߄ ߄ک4-10 4-11ϩձёа࣮рǴଯፂ୏܄੝፦ᆶज़ਔߦᎍΠޑҬϕբҔ
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ΠǴჹፂ୏܄ᖼວՉؒࣁԖᡉ๱ޑਏ݀ǹԶեፂ୏܄੝፦ᆶज़ਔߦᎍޑҬϕբҔ

ΠǴჹፂ୏܄ᖼວՉࣁΨؒԖᡉ๱ޑਏ݀ǴӢԜǴӧȨፂ୏܄੝፦ȩᆶȨਔ໔ᓸ

Κȩ࣬ϕբҔΠǴȨፂ୏܄ᖼວՉࣁȩؒԖܴᡉৡ౦ǹவѳ֡ኧٰ࣮Ǵ΋૓ߦᎍ

БԄΠǴଯፂ୏܄੝፦ޑѳ֡ኧࣁ 3.078Ǵեፂ୏܄੝፦ޑѳ֡ኧࣁ 2.90Ǵज़ਔ

ࣁѳ֡ኧޑ੝፦܄ᎍБԄΠǴଯፂ୏ߦ 3.223Ǵեፂ୏܄੝፦ޑѳ֡ኧࣁ 2.986Ǵ

ӧज़ਔߦᎍБԄΠᆶፂ୏܄੝፦ޑբҔၨܴࣁᡉǴӢԜ೽ϩόௗڙ H7Ƕ 

 

߄ 4- 10ଯፂ୏܄੝፦ᆶज़ਔߦᎍޑቹៜ 

ፂ୏܄ᖼວՉࣁ(ଯ,ज़ਔߦᎍ) 

٩ᡂኧ: ፂ୏܄ᖼວՉࣁ(ଯ) 

 df ѳ֡ѳБک F ᡉ๱܄ 

ज़ਔߦᎍ 28 .048 1.360 .236 

ፂ୏܄੝፦(ଯ) 14 8.305 236.661 .000 

ज़ਔߦᎍ*ፂ୏܄

੝፦(ଯ) 
48 .051 1.455 .176 

ᇤৡ 21 .035   

ᕴኧ 112    

ਠ҅ޑࡕᕴኧ 111    

a. R ѳБ = .995 (ፓၸޑࡕ R ѳБ = .976) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 

 

߄ 4- 11եፂ୏܄੝፦ᆶज़ਔߦᎍޑቹៜ 

ፂ୏܄ᖼວՉࣁ(ե,ज़ਔߦᎍ) 

٩ᡂኧ: ፂ୏܄ᖼວՉࣁ(ե) 

 
df 

ѳ֡ѳ

Бک 
F ᡉ๱܄ 

ज़ਔߦᎍ 24 .076 .420 .960 

ፂ୏܄੝፦(ե) 15 5.167 28.383 .000 

ज़ਔߦᎍ*ፂ୏܄੝፦

(ե) 
37 .111 .612 .865 

ᇤৡ 10 .182   

ᕴኧ 87    

ਠ҅ޑࡕᕴኧ 86    

a. R ѳБ = .984 (ፓၸޑࡕ R ѳБ = .865) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗ਑ٰྍǺբޣԾՉ᏾౛ 
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ҁࣴࢎزࣴޑزᄬࢂ௖૸ԾᡂኧȨਔ໔ᓸΚȩکȨߦᎍБԄȩǴаϷυᘋᡂ

ኧȨፂ୏܄੝፦ȩǴჹ٩ᡂኧȨፂ୏܄ᖼວՉࣁȩޑቹៜǶҁࣴޑزϩ่݀݋Ǵ

ௗڙ H1ǵǵǵǵH2 ଷᇥǴځচӢёૈࢂ੃຤ޣКၨ໼ӛߎܭᚐ΢ߦޑᎍǴޔௗשԌ܈

ޑᇨӢځቚу߾ڋᇨӢǴԶਔ໔ज़܄࿶ᔮޑډௗளޔǴૈ୼ࡕӧ੃຤ၸࢂڔሽש

மࡋǶќѦǴӧ࿶ၸϩࡕ݋ǴךॺΨௗڙ H3ǵǵǵǵH4ǵǵǵǵH5ǵǵǵǵH6 ଷᇥǴёૈࢂӢࣁ

ଯፂ୏܄੝፦ޑ੃຤ޣǴҁي൩Кեፂ୏܄੝፦ޑޑ੃຤ޣ৒ܰౢғ܄ᖼວՉ

у৒ܰวғ׳Ψ൩ޣ੃຤ޑ੝፦܄Ǵଯፂ୏ࡕᎍᇨӢߦǴӧуΕਔ໔ᓸΚаϷࣁ

ፂ୏܄ᖼວՉࣁǶനࡕǴH7 ଷᇥࢂ߾೽ҽόௗڙǴёૈࢂਔ໔ᓸΚჹፂ୏܄ᖼ

ວՉ٠ؒࣁԖᡉ๱ޑਏ݀ǴѝԖλ൯ޑࡋቹៜǶ่ӝа΢௶ॊ่ޑፕǴ᏾౛ҁࣴ

 Ǻ߄ଷᇥϐᡍ᛾ӵΠޑز

 

߄ 4- 12ଷᇥᡍ᛾่݀ 

ଷᇥ ᡍ᛾่݀ 

H1ǺȨሽ਱ȩߦᎍКȨߚሽ਱ȩߦᎍ৒

ܰЇว੃຤ޣፂ୏܄ᖼວՉࣁǶ 
ௗڙ H1 

 

H2ǺȨਔ໔ज़ڋΠȩߦޑᎍࢲ୏ϐΠǴ

Ȩሽ਱ȩߦᎍКȨߚሽ਱ȩߦᎍ৒

ܰЇว੃຤ޑޣፂ୏܄ᖼວՉࣁǶ 

ௗڙ H2 

 

H3ǺȨଯፂ୏܄੝፦ȩ཮КȨեፂ୏܄

੝፦ȩ৒ܰЇว੃຤ޑޣፂ୏܄ᖼ

ວՉࣁǶ 

ௗڙ H3 

 

H4ǺӧȨज़ਔߦᎍȩΠǴȨଯፂ୏܄੝

፦ȩޑ੃຤ޣ཮Кၨ৒ܰวғፂ୏

 ǶࣁᖼວՉ܄

ௗڙ H4 

 

H5ǺȨଯፂ୏܄੝፦ȩޑ੃຤ޣӧज़ਔ

ዛȩܜԌȩКȨשௗޔᎍΠǴȨߦ

 ǶࣁᖼວՉ܄৒ܰЇวፂ୏׳

ௗڙ H5 

 

H6Ǻ੃຤ޑޣȨፂ୏܄੝፦ȩᆶȨߦ

ᎍБԄȩޑҬϕբҔΠǴ཮ቹៜፂ

୏܄ᖼວՉࣁǶ 

ௗڙ H6 

 

H7Ǻ੃຤ޑޣȨፂ୏܄੝፦ȩᆶȨਔ

໔ᓸΚȩޑҬϕբҔΠǴ཮ቹៜፂ

୏܄ᖼວՉࣁǶ 

೽ϩόௗڙ H7 

 

ၗ਑ٰྍǺբޣԾՉ᏾౛ 
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ಃϖക ่ፕᆶࡌ᝼ 

ಃ΋࿯ ่ࣴزፕ 

 
ਥᏵಃѤകޑჴ᛾่݀ǴךॺᄔाΠय़ख़ा่ፕǶ 

 

1. ӵ݀όԵቾፂ୏܄੝፦Ǵӧ΋૓ߦᎍБԄΠǴሽ਱ᆶߚሽ਱ߦޑᎍБԄ೿ჹ

ፂ୏܄ᖼວՉࣁԖᡉ๱ޑቹៜǹՠࢂሽ਱ߦᎍޑቹៜၨܴࣁᡉǶ 

 

2. ऩԵቾፂ୏܄੝፦Ǵ΋૓ߦᎍБԄΠǴଯፂ୏܄੝፦ڙޑෳޣǴჹፂ୏܄ᖼ

ວՉࣁԖᡉ๱ቹៜǴԶեፂ୏܄੝፦ࢂࠅόᡉ๱ቹៜǶ 

 

3. ԶჹȨਔ໔ᓸΚȩаϷȨፂ୏܄੝፦ȩکȨፂ୏܄ᖼວՉࣁȩ຾Չᡂ౦ኧϩ

ሽߚሽ਱ᆶޑᎍΠߦගΠǴज़ਔ߻ࣁ੝፦܄ᡉҢǴӧόԵቾፂ୏่݀ޑ݋

਱ߦᎍБԄ೿ჹፂ୏܄ᖼວՉࣁԖᡉ๱ޑቹៜǹՠࢂሽ਱ߦᎍޑቹៜၨࣁ

ܴᡉǶӵ݀Եቾڙෳޑޣፂ୏܄੝፦ޑ၉Ǵӧਔ໔ᓸΚၨଯޑ௃ݩΠǴଯ

ፂ୏܄੝፦کեፂ୏܄੝፦ڙޑෳޣǴჹፂ୏܄ᖼວՉࣁ೿คᡉ๱ቹៜǴ

җԜё࣮рਔ໔ᓸΚჹፂ୏܄ᖼວՉޑࣁቹៜКၨόܴᡉǶ 

 

4. υᘋᡂኧȨፂ୏܄੝፦ȩکȨፂ୏܄ᖼວՉࣁȩ຾Չᡂ౦ኧϩ่݀ޑ݋ᡉҢǴ

ଯፂ୏܄੝፦ڙޑෳޣόፕࢂӧ΋૓ߦᎍ܈ज़ਔߦᎍΠǴ೿Кեፂ୏܄੝

፦ڙޑෳޣ৒ܰวғፂ୏܄ᖼວՉࣁǶ 

 

ಃΒ࿯ ࡌزࣴុࡕ᝼ 

 
ਥᏵҁ่ࣴޑزፕǴගр൳໨ࡌ᝼ୖޣزࣴុࡕٮԵǶ 

 

1. २ӃڙࢂෳჹຝǶҁࣴزᗨฅࢂӧᆛၡ΢วڔୢܫǴՠҗܭ೿ࢂᙖҗޗဂᆛ

ၡٰᗎፎӕᏢǴ܈ӕᏢܻޑ϶ٰ༤ቪୢڔǴε೽ϩڙޑෳޣᗋڙࢂज़ܭε

ᏢғǴ܌аคݤჹӚঁԃសቫ຾Չቶޑݱ௖૸ǶԶ߈൳ԃ୯ǵଯύғޑ੃

຤ૈΚԖ΢ϲޑᖿ༈Ǵ΢੤௼ΨӧਔжዊޑࢬቹៜΠǴӧނ፦ғ޸ޑࢲ຤

Ԗቚуޑᖿ༈ǴӢԜࡌ᝼ёаᘉεڙෳჹຝޑጄൎǴаӚঁόӕԃសቫࣁ

ෳ၂ჹຝǶ 

 

2. ӧ܄ձ೽ҽǴҗܭҁࣴڙޑزෳୃޣӛζ܄ǴӢԜ่݀ϩ݋Ψ໼ӛζޑ܄ፂ
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୏܄ᖼວՉޑࣁวғଯ܄تܭǴӢԜࡌ᝼ӧวڔୢܫ೽ҽёаᅰໆ܄ت٬

Ϸζޑ܄ኧໆ࣬ӕǶ 

 

3. Զ٩ᡂኧፂ୏܄ᖼວՉࣁǴΨԖ೚ӭόӕࠠޑᄊǴٯӵᆛၡБय़ޑፂ୏܄ᖼ

ວՉ܈ࣁଞჹ੝ࠔۓจǵౢࠔ฻฻ޑፂ୏܄ᖼວՉࣁǴΨ೿ࢂёа຾Չࣴ

੝፦Ǵ܄ਔ໔ᓸΚаϷፂ୏کᎍБԄߦаࢂز᝼ᚒǶӧᡂኧ೽ҽǴҁࣴޑز

ٰ຾Չჹፂ୏܄ᖼວՉޑࣁ௖૸ǴନΑ೭ΟঁᡂኧаѦǴځჴᗋԖ೚ӭځ

дӢન཮ቹៜፂ୏܄ᖼວՉࣁǶԶߦᎍБԄ೽ҽǴҁࣴزѝ௦ҔΑᏢ܌ޣ

ගрޔޑௗשԌǴשሽڔǴܜዛϷౢࠔಔӝ฻ѤᅿதߦޑـᎍБԄǴځჴ

ࡌᅈίխၮ຤฻฻ǴӢԜ܈ӵ໣ᗺٯՉᎍБԄǴޑԃΞр౜ΑόϿཥᑫ߈

᝼ёа௦Ҕ׳ӭόӕߦޑᎍБԄٰ຾ՉࣴزǶ 

 

4. ᗨฅǴჴ᛾่݀ᡉҢ୘ৎ௦Ҕሽ਱ߦᎍޑБԄၨԖճǴЪޔௗשԌש܈ሽڔ

ჹ੃຤ޑޣ֎ЇΚၨεǴՠࢂӧЎ᝘ύΨԖᏢࡰޣрǴשԌߎޑᚐ܈൯ࡋ

ຫεǴჹ੃຤ޑޣ֎ЇΚ٠ό΋ۓ൩཮ຫεǴӢԜ୘ৎჹߎܭᚐ܈൯ޑࡋ

৾ਅǴΨѸ໪вಒຑ՗Ƕ 

 

5. നࡕǴᗨฅҁࣴزӧਔ໔ᓸΚ೽ҽޑϩ٠่݀݋όᡉ๱ǴՠࢂЎ᝘ύԖග

ցᖼࢂਔ໔Եቾޑӭ׳൩Ԗޣਔ໔ຫӭǴٗሶ੃຤ނᖼޑޣǴӵ݀੃຤ډ

ວ୘ࠔǴ଺рޑᖼວ،฼Ψ൩཮׳ᙣ཈Ǵ྽ᖼޑނਔ໔ຫϿǴ੃຤ޣёૈ

཮Ӣډڙࣁਔ໔ᓸΚޑቹៜǴӧอਔ໔ϣ଺рᖼວ،฼ǴԶౢғፂ୏܄ᖼ

ວՉޑࣁᐒ౗Ψ൩཮ၨଯǶӢԜज़ਔߦᎍޑቹៜǴ࣬ၨܭ΋૓ߦᎍޑቹៜ

ᗋࢂ཮КၨεǴ੃຤ޣჹܭԖය໔܈ਔ໔ज़ߦޑڋᎍБԄǴКၨ৒ܰ཮Ӣ

ᖼວՉ܄Ԍ൩཮੃ѨԶวғፂ୏שޑࠔǴ୘ࡕᎍය໔ၸΑϐߦډԵቾࣁ

 ǶࣁᖼວՉ܄Ǵ຾ԶЇวፂ୏ۓ،ਔ໔ϣ଺рޑڋ๱ӧज़࡚ࣁӢࢂ܈Ǵࣁ
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ୖԵЎ᝘ୖԵЎ᝘ୖԵЎ᝘ୖԵЎ᝘    

    

΋ǵ ύЎ೽ϩ 

 

1. Darren George& Paul Mallery (饋007)ǴSPSS ಍ी೬ᡏޑᔈҔǴ๮បЎϯǶ 

饋. ҡ࣑ޱ(饋004)Ǵ੃຤ޣፂ୏܄ᖼວՉࣁϐ،܄ۓӢન௖૸Ǵࠄ๮εᏢ໺ኞᆅ

౛ࣴ܌زᅺγፕЎǶ 

3. ԙ҉҅(饋010)ǴߦᎍБԄჹ੃຤ޕޣ᝺ሽॶǵᖼວཀᜫᆶ۸၈ࡋቹៜϐࣴز

-аۙԽМೱᙹᛰ֩۫ٯࣁǴ୯ҥύξεᏢҾ཰ᆅ౛Ꮲ܌زࣴسᅺγፕЎǶ 

ޕࡋ۸၈࠼ሽॶᆶ៝ޕᇡ࠼ᑪ(饋005)Ǵໆೡ۫୘۫ᜪࠠǵ୘۫ӑຝǵ៝ە׵ .4

࣬ᜢزࣴ܄Ǵ୯ҥԋфεᏢҾ཰ᆅ౛ࣴ܌زᅺγፕЎǶ 

ࢬаВҁ-زჴ౜ᜢ߯ϐࣴךᖼວᆶԾ܄Εǵፂ୏ੋޣᅽථ(饋003)Ǵ੃຤׵ .5

Չ੃຤ЎϯӧѠ᡼լٚኻϯٯࣁǴ୯ҥଯ໢ಃ΋ࣽמεᏢՉᎍᆶࢬ೯ᆅ౛س

ᅺγፕЎǶ 

ǴܿֆεᏢ୘ᏢଣҾزϐࣴࣁᖼວՉ܄ᎍБԄΠፂ୏ߦǴόӕ(饋006)܃ݒ؇ .6

཰ᆅ౛ᏢسᅺγፕЎǶ 

7. ݅ҏޱ(饋001)Ǵፂ୏܄੝፦ǵޗ཮ૈࡋـჹೕጄ܄ຑ՗Ϸፂ୏܄ᖼວՉࣁϐ

ቹៜǴ୯ҥύѧεᏢҾ཰ᆅ౛ࣴ܌زᅺγፕЎǶ 

Ӣ߻ޑᖼວ܄ύፂ୏ࣁՉޣǴ੃຤(饋005)݊דǵಷШ݇ǵᠭ᰾ϡǵᒘྦྷࡌ݅ .8

ᆶ݀ࡕϐኳࠠ௖૸Ǵ୘ᆅࣽۑמтǴಃϤڔǴಃ΋යǴ। 47-68Ƕ 

9. ݅ണ⊭ǵ݅ο໢ǵ໱ӂந (饋011)ǴSPSS-಍ीϩ݋ᆶჴ୍ǴറᅺЎϯǶ 

10. ݅ᛄЎ(饋008)Ǵচ੿܄ᆶޕ᝺॥ᓀޑᜢᗖ܄ϐࣴز-аזೲ੃຤܄୘ࣁࠔ

 ᅺγፕЎǶ܌زεᏢҾ཰ᆅ౛ࣴמǴර໚ࣽٯ

ᖼວՉ܄ᎍБԄჹᆛၡፂ୏ߦ௃ნΠǴᆛၡቶ֋ڋ๭(饋008)Ǵӧਔ໔ज़ॕڬ .11

 ᅺγፕЎǶ܌زεᏢҾ཰ᆅ౛ࣴמǴර໚ࣽزቹៜϐࣴࣁ

1饋. ྷࢫጪ(饋007)Ǵፂ୏ᖼວշߏӢનᆶཀד฼ౣϐࣴزǴ୯ҥύξεᏢϦӅ٣

୍ᆅ౛ࣴ܌زᅺγፕЎǶ 

13. ৪ቚᶘ(饋010)Ǵᆛၡޗဂ੃຤ՉࣁϐቹៜӢનǴ೹ҘεᏢ࿶ᔼᆅ౛ᅺγӧᙍ

஑੤ᅺγፕЎǶ 

14. ೚๤൛(饋008)Ǵౢ จཀᜫቹៜࠔᖼວໆೡ۫ԾԖޣ୏ჹ੃຤ࢲᎍߦᅿᜪϷࠔ

ϐࣴزǴ୯ҥύѧεᏢҾ཰ᆅ౛Ꮲ܌زࣴسᅺγፕЎǶ 

15. ഋλऍ(饋005)Ǵᆛၡ੃຤ޣϐ๊ჹߚीฝ܄ᖼວՉࣁᆶӆ཮ࡺཀᜫቹៜϐ௖

૸-аࢌᆛၡਜ۫੃຤ٯࣁޣǴ୯ҥܿ๮εᏢҾ཰ᆅ౛ࣴ܌زᅺγፕЎǶ 

16. ഋࢀԟ(饋006)Ǵᎍ୧Γ঩ϕ୏Չࣁǵౢࠔ੝܄ǵೕጄ܄ຑ՗ჹፂ୏܄ᖼວՉ
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 ᅺγፕЎǶ܌زϐቹៜǴ୯ҥԋфεᏢҾ཰ᆅ౛ࣴࣁ

17. ഋߝ։(饋007)Ǵԭ೤Ϧљߦᎍࡋڋᆶ୘ߦࠔᎍࢲ୏ϐߦᎍਏ݀ࣴزǴ೹Ҙε

ᏢҾ཰ᆅ౛Ꮲسᅺγ੤ᅺγፕЎǶ 

18. ഋඳ୸(饋008)Ǵ಍ीϩ݋ SPSS for Windows ΕߐᆶᔈҔಃϤހǴᏂ݅კਜ

Ԗज़ϦљǶ 

19. ഋలች(饋004)Ǵߦᎍ௢ቶჹϯ֩ࠔ੃຤ޕޣ੃຤ሽॶຑ՗ᆶᖼວཀᜫϐቹ

ៜǴࠄ๮εᏢᆅ౛ࣽᏢࣴ܌زᅺγፕЎǶ 

饋0. ഋሎች(饋00饋)Ǵྎ೯฼ౣǵ੃຤ޣፂ୏܄੝፦ǵౢࠔ੝፦ჹፂ୏܄੃຤Չࣁ

ϐቹៜǴѠ᡼εᏢ୘Ꮲࣴ܌زറγፕЎǶ 

饋1. ഋᖚᖚ(饋010)Ǵߚीฝ܄ᖼວ،฼ჹ௃ᆣᆶុࡕᖼວཀᜫϐቹៜǴ୯ҥԋф

εᏢ୯ሞҾ཰ࣴ܌زറγፕЎǶ 

饋饋. ഋࡌᇬ(饋006)Ǵ߻຾ޑ୏ΚǺӧ፤൑ϭЇգ྽൑௩ᒲ ԏሌᐒޑ߻Չᎍ

،യᗺǴᇻـᚇᇞǴ饋39 යǶ 

饋3. ஭Ўދ(饋009)Ǵፂ୏܄ᖼວՉࣁϐࣴز-аύ๮ᙍ෇εᖄ࿉ڬᜐ୘ٯࣁࠔǴ

୯ҥύ҅εᏢၮ୏ᆶҶ໕௲܌زࣴػᅺγᏢՏፕЎǶ 

饋4. ஭ذฐ(饋004)Ǵइࠔۺᖼວ௃ნჹፂ୏܄ᖼວՉࣁϐቹៜǴᓉەεᏢᢀӀ٣

཰ᅺγࣴ܌زፕЎǶ 

饋5. ஭৹৒(饋00饋)Ǵᅈᚐߦᎍᆶߦᎍ஑ਢቹៜϐࣴزǴ୯ҥύѧεᏢҾ཰ᆅ౛ࣴ

 ᅺγፕЎǶ܌ز

饋6. ೾܃։(饋007)Ǵፂ୏܄ᖼວՉࣁϐᖼࡕ௃ᆣࣴزǴ୯ҥύξεᏢҾ཰ᆅ౛Ꮲ

 ᅺγ੤ᅺγፕЎǶس

饋7. ೾ྷ݅(饋007)Ǵፂ୏܄੃຤ᆶബཥ໺թϐӅᡂਏ݀ࣴز-аߥ܄تᎦࣁࠔ

 ᅺγፕЎǶ܌زǴ୯ҥύξεᏢ໺ኞᆅ౛ࣴٯ

饋8. ෞΪຽ(饋010)Ǵᆛၡიᖼ୏ᐒᆶፂ୏܄ᖼວፓ࿯ਏ݀ϐࣴزǴ୯ҥଯ໢εᏢ

٥ϼπ୘ᆅ౛Ꮲسᅺγ੤ᅺγፕЎǶ 

饋9. ໳ί৒(饋007)Ǵ׎ຝ୘୮Ўϯޕ᝺ቹៜ੃຤ޣሽ਱௵གࡋᆶፂ୏܄ᖼວՉࣁ

ϐࣴزǴࠄѠࣽמεᏢҾ཰ᆅ౛ࣴ܌زᅺγፕЎǶ 

30. ໳ҏ໥(饋007)Ǵ୘۫ӑຝǵೕጄ܄ຑ՗ǵ੃຤ᡏᡍჹፂ୏܄ᖼວቹៜϐࣴز

-аऍ৒୍ܺ୘ٯࣁࠔǴ୯ҥԋфεᏢҾ཰ᆅ౛ࣴ܌زᅺγፕЎǶ 

31. ໳ৎጩ(饋004)ǴߦᎍБԄǵౢੋࠔΕำࡋᆶߦᎍ௃ნჹ੃຤ࠔޣจຑሽᆶᖼ

ວཀᜫϐቹៜǴ୯ҥԋфεᏢҾ཰ᆅ౛ࣴ܌زᅺγፕЎǶ 

3饋. ໳଻ণ(饋008)Ǵᆛၡቶ֋ߦᎍБԄǵፂ୏܄੝፦ჹᆛၡፂ୏܄ᖼວՉࣁϐቹ

ៜǴර໚ࣽמεᏢҾ཰ᆅ౛ࣴ܌زᅺγፕЎǶ 

33. ໳᜽൛(饋003)Ǵౢࠔ௃གᆶԾךᇡӕჹፂ୏܄ᖼວϐቹៜǴܿ๮εᏢҾ཰ᆅ

౛ࣴ܌زᅺγፕЎǶ 

34. ໳䐁ፉ(饋006)Ǵಔӝሽ਱ߦᎍჹፂ୏܄ᖼວՉࣁϐቹៜ-යఈ౛ፕᢀᗺ௖

૸Ǵ୯ҥଯ໢ಃ΋ࣽמεᏢՉᎍᆶࢬ೯ᆅ౛سᅺγፕЎǶ 

35. ယΏᆝ(饋004)Ǵᅈᚐ౜ߎӣ㎸ߦᎍࠠᄊჹߚीฝ܄ᖼວՉࣁϐቹៜǴ୯ҥԋ
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фεᏢ୯ሞҾ཰ࣴ܌زᅺγፕЎǶ 

36. ယᐵች(饋008)Ǵ௃ᆣമ୍ǵፂ୏܄ᖼວՉࣁǵπբ॰࡙ᆶԾךᅱ௓ᜢ߯ϐࣴ

 ᅺγፕЎǶ܌زǴ୯ҥύξεᏢύξᏢೌࣴٯࣁ൑Γ঩߻а୍ܺ཰-ز

37. ဠ໥ඁ(饋006)Ǵ੃຤ߦޣᎍࢲ୏ǵೕጄ܄ຑ՗ǵ੃຤ᡏᡍჹፂ୏܄ᖼວቹៜ

ϐࣴز-аϯ֩ٯࣁࠔǴ୯ҥԋфεᏢଯ໘ᆅ౛ᅺγӧᙍ஑੤ᅺγፕЎǶ 

38. ླྀൈ໥(饋008)Ǵߎᒲߦ܄ᎍჹ੃຤ޣሽ਱ᇡޕϐቹៜ-а੃຤ޣΓ਱੝፦Ϸ

ਔ໔ᓸΚࣁυᘋᡂ໨Ǵර໚ࣽמεᏢҾ཰ᆅ౛ࣴ܌زᅺγፕЎǶ 

39. ླྀᒸඁ(饋010)Ǵα࿞໺ኞᆶፂ୏܄ᖼວᜢ߯ϐࣴزǺаౢࠔឦࣁ܄υᘋᡂ

ኧǴၲػ୘཰ࣽמεᏢҾ཰ᆅ౛ࣴ܌زᅺγፕЎǶ 

40. ᖴܴᑉ(饋008)ǴשԌ൯ࡋǵज़ߦ܄ڋᎍჹ੃຤ࠔౢޣຑሽᆶᖼວཀᜫϐቹៜ

-аᖼວ௃ნࣁυᘋᡂኧǴ୯ҥଯ໢ᔈҔࣽמεᏢ୯ሞҾ཰ࣴ܌زᅺγፕЎǶ 

41. ᗬ࣑ٵ(饋006)ǴߦᎍϷङඳॣ኷ჹᆛၡፂ୏܄ᖼວཀკϐቹៜǴܿֆεᏢ୘

ᏢଣҾ཰ᆅ౛ᏢسᅺγፕЎǶ 

4饋. ᛥЈ๮(饋006)Ǵа᏾ӝՉᎍ໺ኞᢀᗺ࣮ᖼނЈ௃ǵ௃ᆣǵ୘۫਻ݗᆶፂ୏܄

ᖼວՉࣁϐᜢ߯-ачѱѤৎԭ೤ϦљٯࣁǴ୯ҥҬ೯εᏢ໺ኞࣴ܌زᅺγ

ፕЎǶ 
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