
 

 

 

 

 

 

 

 

 

 

    ?ࣁᖼວՉ܄ᎍЇวፂߦࣁᖼວՉ܄ᎍЇวፂߦࣁᖼວՉ܄ᎍЇวፂߦࣁᖼວՉ܄ᎍЇวፂߦ

Promotion will influence the behavior of impulse 

buying? 
 

 

 

 

 

 

 

 

 

 

作者：洪欣瑜、葉于瑄、陳茜琳、陳巧玟 

系級：經濟學系四乙 

學號：D9725594、D9766411、D9766853、D9752990 

開課老師：李文傳教授 

課程名稱：專題 

開課系所：經濟學系 

開課學年：100學年度 第 1 學期 

 
 



 ?ࣁᖼວՉ܄ᎍЇวፂߦ

                                    i       逢甲大學學生報告 ePaper(2011年) 

中文摘要中文摘要中文摘要中文摘要    

 

ԃٰԭ۫݅ҥǴεᇻԭӧѠύ໒ჿǴ࣬ᎃཥӀΟຫύෝ۫ǶќѦǴ୯߈

ѦޕӜѳሽࠔจΨΕѠޑѱǴӧӚεᓪᓐޑԭϦљύҥ

ᘕǴٯӵǺUniqloǵZARA ǶӢԜǴӧᝡ࣬ݾᐟਗ਼ޑѱǴৎޑ

ॺགྷाࣴךᒲᖼວǶӢԜǴޣఈૈ֎Ї׆ࢂ൩ޑࣁΨቫрόጁǴࢲᎍߦ

ǴаϷӧਔࣁՉޑғፂᖼວౢޣǴ٬ޣᐟڈᎍБԄനૈߦবᅿز

໔ᓸΚΠǴࢂցΨቹៜޑޣፂ܄ᖼວՉࣁǶ 

 

ҁࣴز௦ҔෳᆶࡕෳǴෳЬाࢂϩڙෳޑޣޣፂ܄፦Ǵࡕෳ

٣ნϩԋѤࡺҥрᖼວ،Ƕޑف٣Ьࡺаޣෳڙ٣ნǴፎࡺၸࢂ߾

ᅿόӕȨߦᎍБԄȩǴӕਔуΕȨਔ໔ᓸΚȩаϷޣȨፂ܄፦ȩǴགྷΑှ

ԜΟᡂኧჹፂ܄ᖼວՉޑࣁቹៜǶ 

 

ӧၸΒӢηᡂ౦ኧϩࡕ(ANOVA)ࡕǴ่݀ᡉҢӧߦᎍΠǴሽߦᎍ

БԄჹፂ܄ᖼວՉޑࣁቹៜၨܴࣁᡉǹӵ݀уΕፂ܄፦೭ᡂኧޑ၉Ǵӧ

ߦᎍΠޑሽߦᎍБԄǴჹଯፂ܄፦ޑޣԖᡉቹៜǶԶӧज़ਔߦ

ᎍБԄΠǴჹଯǵեፂ܄፦ޑޑޣቹៜόϼܴᡉǶՠࢂǴଯፂ܄

፦ڙޑෳޣόፕࢂӧߦᎍ܈ज़ਔߦᎍΠǴКեፂ܄፦ڙޑෳޣܰว

ғፂ܄ᖼວՉࣁǶ 

 

 

 

 

 

 

 

 

 

ᜢᗖӷǺፂ܄ᖼວՉࣁǵߦᎍǵਔ໔ᓸΚǵፂ܄፦ 
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AAAAbstractbstractbstractbstract    

 

In recent years, department stores and shops are everywhere. Top City, one of the 

famous department stores in Taiwan, opened grandly, which was located by Shin 

Kong Mituskoshi in Taichung City. In addition, many well-known parity-brand 

companies also get into the Taiwan market, such as Uniqlo, ZARA etc., setting up 

counters and launching variety of promotions. This paper studies whether promotions 

make consumer purchase impulsively. Does the behavior of impulse buying exist in 

Taiwan? 

 

In order to get results, we use pre-test and post-test. Pre-test is questionnaires 

about subject’s impulse traits, and purchasing decision by situation for post-test. At 

the meantime, time-limit and impulse trait are added to questionnaires to analyze their 

impacts on impulse buying behavior. 

 

The result supports most previous studies. Price promotion affects the decision of 

purchase positively significantly with and without time-limit. Adding impulse traits 

variable, we get the result that consumers with high impulse traits have strong impulse 

buying tendency than consumers with low impulse traits, with or without time-limit.  

 

 

 

KeywordKeywordKeywordKeyword：：：：Impulse trait, time-limit promotion, impulse buying behavior 
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ಃക ᆣፕ 

     

ၸѐઠӧᔮᏢٰࡋفޣՉޑࣁᚒǴࣣ ޑԵࡘ܄ࣁޣаࢂ

ᢀᗺрวǴଷޑޣᅿᅿᖼວՉࢂ֡ࣁҗᇆӚᅿ࣬ᜢၗૻǵຑ܌Ԗё

ૈᒧԶрޑ،ϸᔈǴ٠ஒޣᖼວՉࣁຎࣁᅿޑ܄ᖼວ،Ƕฅ

ԶǴᢀჸޣВதғࢲᖼວ،ޑፏӭჴٯύǴࠅว೭٤Չࡐࣁᜤаၸѐޑ

܄،ှញǴӣ៝ၸѐ࣬ᜢЎǴSharon and Ferrell(1998)วӧફऊԭϦљ

ፂ܄ᖼວэ܌ԖޑКٯԖၲډϖԋѰѓǴLuo(2005)วፂ܄ᖼວэΑ

ຬભѱύஒ߈ ύࠔԖӚᜪձЬౢ܌ᎍ୧ໆǴаϷޑ62% ᎍ୧ໆǴуቷޑ80%

ԋфޑаՉᎍЋ٬ݤໆቚуǶԜѦǴҥᗺਏᔈ൞ᡏဠ٣ᕴෞ҉ӄࡰ

рǴޣӧε፤ᖼނਔǴӧനࡕᖼວޑࠔύǴଯၲ 7ԋаࢂᖏਔଆཀ

ډຝவၸѐޑᖼວ܄ǴҗаЎวǴፂ(ᚇᇞǴ2006ـᇻ)ᖼວ܄ፂޑ

ӧޔදၹޑӸӧܭޑޣВதғࢲύǶ 

 

ಃ ࣴزᐒ    

     

ଞჹፂ܄ᖼວՉزࣴޑࣁύǴӚᏢޣჹԜᚒݤ࣮ޑ܌όᅰ࣬ӕǴठ٬

ፂ܄ᖼວԿϞۘ҂ᕇளठޑ܄ᢀᗺǶฅԶǴӧ Weinberg & Gottwald (1982)

ᐟԶౢғೱՍఈڈޑਔნډڙޣ߯ࣁᖼວՉ܄ύวፂزࣴޑ

ሡޑགϸᔈǴӧલЮޑ܄ڋΠ௦ڗՉޑՉࣁǶᙖҗȨགȩǵȨᇡޕȩ

ᆶȨϸᔈȩΟБय़ٰᇥܴፂ܄ᖼວǴޣวғፂ܄ᖼວਔǴڀԖၨଯޑ

ȨགȩࢲǵၨϿޑ܄ᇡޕՉࣁаϷଯޑࡋԾว܄ϸᔈǶ 

 

    ӧӭޑՉᎍЋݤύǴߦᎍࢲதຎࣁᅿૈӧอයߦቷᎍ୧ໆ

ᎍߦޑǴрӚԄӚኬࠂΑىቼϐΠǴคόюޑǴӚᅿৎӧόӕڀᇨӢπޑ

ࢲᎍߦࡋفޑޣǶаࣁᖼວՉޑወӧޣᐟวޣǴᙖаѺࢲ

ૻ৲ϣਔǴӵՖ٬ளޣӧय़ჹᇨΓߦޑᎍБਢǴϣЈᐕҟ࣯ᆶר

Ǵౢࡕ ғόӕޑᖼວᆣǴԶౢғᖼວՉࣁǴঁࢂޣѸय़ჹޑፐᚒϐǶ

ਥᏵϐᏢޣჹߦᎍۓޑကǴߦᎍ߯ၸගٮޣӚᅿόӕБԄޑᇨӢֹٰ

ԋǴҁࣴزύЬाߦᎍޑᇨӢࢂցᆶਔ໔аϷঁΓፂ܄፦࣬ᜢǴԶஒߦ

ᎍϩԋ൳ᅿѱय़ޣதҔޑᅈίѺשǵᅈίଌԭǵܜዛᆶಔӝߦᎍǴуΕਔ໔

ज़ڋӢનޑᏹǴӧՖᅿߦᎍϷਔ໔ज़ޑڋམଛΠǴჹܭޣፂ܄ᖼວ

ՉࣁϸޑࢀቹៜǶ 
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ಃΒ ࣴزҞޑ 

 

1. όӕߦᎍБԄჹፂ܄ᖼວޑቹៜǶ 

2. ӧਔ໔ज़ޑڋნΠǴჹፂ܄ᖼວՉޑࣁቹៜǶ 

3. ޣፂ܄፦ޑଯᆶեǴӧόӕߦᎍБԄΠǴࢂցჹፂ܄ᖼວՉࣁ

Ԗ܌υᘋǶ 

4. ፂ܄፦ޑόӕჹፂ܄ᖼວՉޑࣁቹៜǶ 

5. ޣፂ܄፦ޑଯᆶեǴӧਔ໔ᓸΚၨଯޑნΠǴჹፂ܄ᖼວՉࣁ

 ցԖቹៜǶࢂ

 

ಃΟ ࣴࢬزำ 
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ಃΒക Ўӣ៝ 

 

ಃ ፂ܄ᖼວۓޑက 

 

ፂ܄ᖼວޑՉࣁӧВதғࢲύࢂதޑـǴӢԜԖӭᏢޣவόӕࡋفޑǴ

ჹፂ܄ᖼວࣴزǴՏᏢޑޣᢀᗺှـکόᅰ࣬ӕǴനԐ२ 1950ԃж

ٖ(Donpont)ޑޣᖼວಞᄍࣴزǴ܌ගрޑޣӧΕຬѱࡕวғߚीฝ܄

ᖼວՉࣁǴඹፂ܄ᖼວඔᛤΑკǶᅟߡࡕԖӭᏢޣගрჹፂ܄ᖼວ࣮ޑ

 ကǶۓޑᖼວ܄ፂޑගр܌ޣόӕᏢࢂБӛΨόӕǴаΠزǴԶЪࣴݤ

 

ԐයᏢޣᇡࣁፂ܄ᖼວǴ൩ߚࢂीฝ܄ᖼວǴډڙࢂѦӧڈᐟޑቹៜԶౢ

ғޑᖼວՉࣁǶٯӵ Clover (1950)ک Katona & Muller (1955)ᇡࣁፂ܄ᖼວࢂǴ

ޣӧΕຬѱीฝӳाᖼວޑࠔǴՠࢂӧдॺᖼວ่ࡕ״ǴᚐѦᖼΕ

ᖼວǶԶ܄ፂࢂ൩ࠔޑ Stern (1962)ගрፂ܄ᖼວډڙᔮǵΓǵਔ໔ǵ

ӦᗺϷЎϯӢન܌ቹៜǴԶЪǴջ࣬ࢂ٬ӕࠔౢޑόӕޑޣΨԖόӕޑፂ

܄ᖼວՉࣁǶӕኬޑǴӧόӕნΠӕՏޑޣፂ܄ᖼວՉࣁΨԖ܌

όӕǴ܌а SternӈрѤᅿόӕޑಔӝǺપᆐፂ܄ᖼວǵගᒬԄፂᖼວǵࡌ

܄ፂᖼວǵीჄ܄ፂᖼວǶ 

 

ϐࡕ Weinberg & Gottwald (1982)ᙖҗȨགȩǵȨᇡޕȩᆶȨϸᔈȩΟБय़

ٰᇥܴፂ܄ᖼວǴӭԵቾΑޑޣЈቫय़Ƕޣวғፂ܄ᖼວਔǴڀ

ԖၨଯޑȨགȩࢲǵၨϿޑȨ܄ᇡޕȩՉࣁаϷଯޑࡋȨԾว܄ϸᔈȩǶ

܄ीฝߚࢂᖼວ܄ᗨฅፂࣁǴᇡݤ࣮ޑКၨόӕޣᏢޑගрᆶԐයޣᏢޑٰࡕ

ӵٯᖼວǶ܄ፂࢂ൩ۓᖼວό܄ीฝߚǴՠޑ Rook (1987)ᇡࣁǴޑޣ

ᖼނीฝ܈ᖼނమൂࢂᒿόӕݩԶวғׯᡂǴԶँޣฅౢғமΚЪค

 ᖼວǶ܄ፂࢂਔǴωࠔࢌኅఈᡣдᖼວޑܔלݤ

 

Mowen (1990)Ψᇡࣁፂ܄ᖼວࢂǴँฅౢғமԶԖΚЪޑ܄ុᖼວኅǴ

ӧΕ۫ϐ٠ؒԖᖼວཀკǴԶЪ۹ౣ݀ࡕǴՉᖼວՉࣁǶBetty and 

Ferrell (1998)ᇡࣁፂ܄ᖼວࢂᅿჹڈᐟזೲϸᔈޑӛǴલЮుࡘዕቾаϷ

ჹޑ݀ࡕຑǶWood (1998)ஒፂ܄ᖼວϩࣁલЮཀדΚᆶமॐޑ܄ፂ܄ᖼ

ວǴޑޣᖼວՉࣁឦߚܭीฝ܄ǵҥջ،ЪؒԖుࡘዕቾǵԖமਗ਼གǴ

ឦߚܭനᒧޑԾҗཀדՉࣁ൩ࢂፂ܄ᖼວǶ 

 

ԃ߈ Hausman (2000)ௗុ Rook (1987)ගрޑፕޑᇡࣁǴፂ܄ᖼ



 ?ࣁᖼວՉ܄ᎍЇวፂߦ

                                    4       逢甲大學學生報告 ePaper(2011年) 

ວࢂᅿӧޣϐύ࣬දၹޑኳԄǴԶޣᒧፂ܄ᖼວޑϩӢ

નࢂǴፂ܄ᖼວ܌ٰ٦ޑԋϩǶSeounmi & Faber (2000)ගрፂ܄ᖼວڙ

ϣӧᆣǵঁΓ፦ǵѦӧڈᐟቹៜǴऩதޑ܄ӛፂ܄ᖼວѸԖޑۓΓ

፦ǶSreedhar & Debra (2004)่ӝΑၸѐᏢۓޑޣကǴஒፂ܄ᖼວۓကࣁǴ

ޣჹѦӧڈᐟޑҥջϸᔈǴа٦ЬကࣁЬǹཀջޑޣᖼວཀკڈډڙ

ᐟࡕᒧᖼວࢌࠔǴԶڈځᐟֽߚ٠ज़ܭԜࠔǴᖼວཀკׯޑᡂΨόх֖ৎ

ύલϿޑගᒬ܄ࠔǶ 

 

߄ 2- 1ፂ܄ᖼວۓޑက 

ᏢޣᏢޣᏢޣᏢۓ ޣကۓကۓကۓက 

 (1950) ٖ

ک Clover (1950) 

ک Katona & Muller 

(1955) 

ޣᖼວΑচӃؒԖीฝाᖼວޑࠔǶ 

Stern (1962) όӕࠔǵᕉნϷᆣΠჹޑޣፂ܄ᖼວቹៜ

Ԗ܌όӕǶ 

Weinberg & Gottwald 

(1982) 

ࡋаϷଯࣁՉޕᇡ܄ޑǵၨϿࢲགޑԖၨଯڀ

 ϸᔈǶ܄Ծวޑ

Rook (1987) 

ک Mowen (1990) 

ँฅౢғமԶԖΚЪޑ܄ុኅఈǴԶวғᖼວ

ՉࣁǶ 

Betty and Ferrell 

(1998)  

ک Wood (1998) 

ᅿჹڈᐟזೲϸᔈޑӛǴલЮుࡘዕቾаϷჹࡕ

 ǶࣁՉޑຑǴԖமਗ਼གޑ݀

Hausman (2000) ᅿදၹޑኳԄǴፂ܄ᖼວޑϩӢનࢂҗܭ

 ٦ԋϩǶޑٰ܌ځ

Seounmi & Faber 

(2000) 

ፂ܄ᖼວڙϣӧᆣǵঁΓ፦ǵѦӧڈᐟቹៜǶ 

Sreedhar & Debra 

(2004) 

ჹѦӧڈᐟޑҥջϸᔈǴа٦ЬကࣁЬǶ 

 ၗٰྍǺբޣԾՉ 

 

ҁࣴز௦Ҕ Weinberg & Gottwald(1982)܌ගрۓޑကǴᙖҗȨགȩǵȨᇡޕȩ

ᆶȨϸᔈȩΟБय़ٰᇥܴፂ܄ᖼວǶޣวғፂ܄ᖼວਔǴڀԖၨଯޑ

ȨགȩࢲǵၨϿޑȨ܄ᇡޕȩՉࣁаϷଯޑࡋȨԾว܄ϸᔈȩǶ 

 

ಃΒ ፂ܄ᖼວޑՉࣁ፦ 
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ޑޣፂ܄ᖼວՉࣁ፦Ǵ೯தੋډЈቫय़ǴϷޣҁي

܄ғፂǴЇวፂౢޣቹៜǴΨ٬܈ᐟڈޑΓ፦ǶѦӧӢન๏ϒޑ

ᖼວǴЬाচӢ٠όѝࢂࠔҁيǴԶࢂᅿࠔԖёૈ٬ౢޣғፂ

 ᖼວǶ܄

 

Rook & Hoch (1985)வޣЈрวᗺǴۓကϖፂ܄ᖼວՉࣁ፦Ƕ

२ӃँวЪԾฅౢғޑሡǶѬࡰࢂǴډڙޣϣЈፂޑቹៜǴЈރᄊౢ

ғҥջׯޑᡂǶځԛࢂΕЈό֡ᑽރޑᄊǴཀࡰӧݩΠǴՏ

Ѩѐޑ܄ኩਔޣΠǴࣁᖼວՉ܄ፂǴԶӧፂޑԾρڋᔈ၀ૈޣ

൩ౢғЈόѳޣӢԜؒԖวғᖼວǴٗሶڋ٤ज़ډԵቾܭҗࢂǴՠڋ

ᑽݩރޑǶௗౢғϣЈޑፂँᆶЌǶჹँܭฅౢғᖼວࢌޑࠔఈǴ

ޣϣЈჹᔈ၀ᒧڋፂǴࢂޣ܈ջਔՉ೭ٿᅿགྷݤซᒕό،Ƕฅࡕफ़

եჹౢࠔឦ܄ᇡૈޕΚǴፂޑ܄ᆣౢғਔǴ࣬ჹޑޣჹࢂܭցሡाᖼΕ

၀ޑࠔ܄ԵቾำࡋǴڙҁيགݢޑቹៜǴԶౢғፂ܄ᖼວǶനࡕǴ

ޣ۹ౣፂᖼວޑՉ݀ࡕࣁǶ 

 

Weinberg & Gottwald (1982)ک Valence, d’Astous & Fortier (1988)Ψᇡࣁፂ

܄ᖼວޑՉࣁ፦ࢂલЮޑ܄ڋǴཀջޑޣᖼວؒࢂԖၸᑞஏࡘޑ

ԵЪᐟวޑག܌ቹៜǶEngel, Blackwell & Miniard (1995)ᇡࣁፂ܄ᖼວՉ

ࣁЇวǴ٠ᇡ܌ࢲᎍߦ܈ഋӈБԄǴࠔౢډڙᅿ҂ӃၸीჄǵँฅࢂࣁ

ፂ܄ᖼວՉࣁԖϖ፦Ǻᕓ໔ޑЪឦܭԾว܄ǵॐϪౢޑғགྷाᖼວޑՉ

ᄊǹᅿѸҥջՉωૈှ،ϣЈፂँᆶރЈޑอኩѨޣǹᅿ٬ࣁ

ЌޑᆣǹჹޑࠔགੋΕำࡋଯܭޑ܄ᖼວ،ǹؒԖԵቾډᖼ่ࡕ

݀Ƕഋሎች (2001)ΨගрϤ࣬՟ޑፂ܄ᖼວ፦Ǵځύӭගډډڙޣ

ნڈᐟౢ܌ғޑȨߚཀკՠрܭԾҗཀדȩޑՉࣁǶ 

 

Weun, Jones & Beatty (1998)ᇡࣁፂ܄ᖼວޑՉࣁ፦х֖Ȩࡺߚཀ܄ȩǵ

ȨҥޑڅȩᆶȨߚϸᔈࡽӸୢᚒޑȩǶߚϸᔈࡽӸୢᚒࡰࢂǴᖼວՉౢޑࣁғό

 ϸᔈǶޑᅿჹᖼວኅఈࢂሡाǴѝޑӸࡽ،Αှࣁࢂ
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߄ 2- 2ፂ܄ᖼວޑՉࣁ፦ 

ᏢޣᏢޣᏢޣᏢޣ ፂ܄ᖼວޑՉࣁ፦ፂ܄ᖼວޑՉࣁ፦ፂ܄ᖼວޑՉࣁ፦ፂ܄ᖼວޑՉࣁ፦ 

Rook & Hoch(1985) (1) ँวЪԾฅౢғՉޑࣁሡ 

(2) Јό֡ᑽރޑᄊ 

(3) ϣЈޑፂँᆶЌ 

(4) फ़եჹౢࠔឦ܄ᇡૈޕΚ 

(5) ۹ౣፂᖼວޑՉ݀ࡕࣁ 

Weinberg & 

Gottwald(1982) 

ک Valence, d’Astous 

& Fortier(1988) 

ᅿલЮޑ܄ڋǴࢂჹགޑϸᔈǶ 

EngelǴBlackwell & 

Miniard(1995) 

(1) ᕓ໔ǵԾว܄ЪॐϪౢޑғᖼວኅఈ 

(2) ޣอኩѨޑЈރᄊ 

(3) ѸҥջՉωૈှ،ፂँᆶЌޑᆣ 

(4) ჹࠔགޑଯੋࡋΕ 

(5) ؒԖԵቾډᖼ่݀ࡕ 

Weun, Jones & 

Beatty(1998) 

 ǶޑӸୢᚒࡽϸᔈߚǵޑڅǵҥ܄ཀࡺߚ

ഋሎች(2001) (1) ߚीฝޑ܄ 

 דԾҗཀܭཀკՠрߚ (2)

(3) ϸᔈགޑ 

(4) ኩਔ܄ѨЪό៝݀ࡕ 

(5) ҥջӦЪ҂ుࡘዕቾ 

(6) ᖼວޑࡕᇡޕѨፓ 

 ၗٰྍǺբޣԾՉ 

 

ಃΟ Їวፂ܄ᖼວޑӢન 

 

ၸѐЎЬाࢂǴࣁՖޣᒧջਔՉԶߚޑ܄ԾڋǴаϷӵՖ

फ़եޑޣፂ܄ᖼວౢޑғǶIyer (1989)ଞჹᖼނᕉნޑᇡکޕਔ໔ᓸΚǴ

ቹៜΚǶ่ޑᖼວ܄Ӣનჹፂٿ೭زࣴ ݀ᡉҢᖼނᕉნޑᇡکޕਔ໔ᓸΚό

ѝቹៜፂ܄ᖼວǴޣٿϐ໔Ψϕ࣬ౢғቹៜǶ 

 

Hoch & Loewenstein (1991)ਥᏵයఈፕୖکԵᗺኳࠠǴගрȨਔ໔όठ

а܌ǴࡕᖼΕϐܭӳεୃ܈ਏҔޑϐࠔӧᖼວޣࣁӳȩǶдॺᇡୃޑ

ޣωᒧջਔՉǶӢԜǴӵ݀གྷ෧Ͽፂ܄ᖼວౢޑғǴޣѸ

ၸҁޑيԾڋΚٰڋటఈǶRook & Fisher (1995)ஒޣᆣޑӳᚯǵঁΓ



 ?ࣁᖼວՉ܄ᎍЇวፂߦ

                                    7       逢甲大學學生報告 ePaper(2011年) 

ᔮݩރǴکၰቺೕጄᘜᜪࣁঁӢનǴ൩ࢂೕጄ܄ຑǶдॺ٠аჴޑБԄ

ܴೕጄ܄ຑቹៜፂ܄ᖼວՉࣁǶ 

 

Beatty and Ferrell (1998) ک Dholakia (2000)ගрፂ܄ᖼວޑӢኳࠠǴᇡ

 ፦ǵᖼວნǶ܄ፂޣᐟǵڈӢનԖΟᅿǴѦӧᕉნޑᖼວ܄ᇨวࣁ

ѦӧᕉნڈޑᐟѬࡰࢂቷ܌ޑڋՉᎍڈᐟǴٯӵࠔഋӈޑБԄǵߦᎍࢲ

ޑࠔᖼວǶ܄ፂޑޣЇΚٰЇว֎ࠔቚу܈ᎍߦǴᙖҗݗޑ፤܈

ഋǺхࡴᘍޑܫӦᗺǵଯ܈ࡋࠔޑࠔจǶޑࠔౢۓ֎ЇΚࡰࢂࠔҁ

ࢲᎍߦ܈ǶቶݤགྷޑວόёߚғᅿౢޣǴ٬܄ৡ౦܈܄Ԗᐱڀي

زᖼວཀᜫǹҁࣴޑޣǴаቚуޣሽБԄ֎Їש܈ԌשቷճҔࡰࢂ

ख़ߦܭᎍჹፂ܄ᖼວޑቹៜǴӢԜӧ೭ঁҽӧΠ׳ుΕޑǶ 

 

ќѦǴޣፂ܄፦ǴޑޣΓ፦ࢂӛፂޑ܄Ǵ٬ޣ

ၨӭਔ໔ӧ፤ύǴ٠υᘋډჹࠔఈޑགமࡋǶሽॶᢀǵ഻໕ޑำ

ᖼວӢનǶ഻໕܄ΓፂঁޑޣቹៜࢂΓαीᡂኧکΚૈڋǵԾࡋ

፪Ǵ൩ຫܰޑຉڙǴຫ٦ߏਔ໔Ƕຉਔ໔ຫޑຉޣࡰࢂࡋำޑ

ౢғፂ܄ᖼວǶԿܭሽॶᢀѬࡰࢂޣჹፂ܄ᖼວՉޑࣁೕጄ܄ຑǴ܈

ղᘐ҅ࢂӛޑǴΨ൩ࢂޣӛ٦ЬကǴ߾ၨܰౢғፂ܄ᖼວǶԾך

ΚၨৡǴ൩КૈޑኅఈڋғᖼວኅఈǶլౢࠔܰჹޣࡰࢂΚૈڋ

ၨёૈวғፂ܄ᖼວǶΓαीᡂኧǴឦܭѦӧᡉрঁޑΓৡ౦ǴٯӵǺৎ

ङඳǵ܄ձǵᙍǵԃសǵ܌ளǵғࠠࢲᄊǶ 

 

നࡕǴᖼວნǶნڈᐟჹٰޣᇥࢂᅿѦӧቹៜӢનǴٯӵਔ໔ǵ

ᔮૈΚϷᖼނਔޑЈǶޑޣᖼނႣᆉ܈ё٬ҔߎޑᚐຫϿǴ൩ຫό

ܰԖፂ܄ᖼວՉࣁǶќѦǴऩࢂޣӧ҅य़ᆣΠǴёૈၨܰౢғፂ܄

ᖼວǶӆޣǴᖼޑނਔ໔ޜ܈໕ਔ໔ຫϿǴޣӢԜؒԖӭᎩਔ໔ԵቾǴ൩

วғፂ܄ᖼວǶ 

 

୯ϣᏢޣ൛ (2003)کذฐ (2004)Ψගрک Beatty and Ferrell (1998) 

ک Dholakia (2000)࣬ ՟ޑፂ܄ᖼວӢનǴՠࢂஒচҁᘜᜪӧঁޣΓ፦

ύޑǴΓαीᡂኧӈԋಃѤᅿፂ܄ᖼວӢનǶ߈ԃ Stern(2004)ᇡࣁᖼວՉ

ᖼວǴдᖐрΐख़ाӢનӵΠǺեሽǵ܄ਔংǴၨܰᡂϯԋፂޑᙁϯࣁ

ޑࠔᜐሞሡǵೕኳଛᎍǵԾշБԄǵεໆޑቶ࠹ǵؼӳ۫ޑϣഋǵౢ

 Ƕ܄ᇸᖓอλǵܰᓯӸࠔނอǵߏڮტࠔ
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߄ 2- 3Їวፂ܄ᖼວޑӢન 

ၗٰྍǺբޣԾՉ 

 

ಃѤ ߦᎍۓޑကᆶπڀ 

 

(1960)ஒڐᅿБԄǶऍ୯Չᎍޑ࠼ৎҔٰቚу៝ࣁᎍ೯தຎߦ

ᖼວϷቚуቷ࠼ନΑቶǵΓᎍ୧ǵϦӅൔᏤаѦǴᅿૈቚу៝ࣁကۓᎍߦ

ᎍ୧ޑՉᎍБԄǶԶ McCarthy & Perreault (1984)ᇡࣁǴߦᎍନΑࢂόӕܭ

Ҭޑ৲ϐ໔ૻޣکҾკቚቷࢂϐѦǴΨࢲޑᎍǵቶϷϦӅൔᏤޑ

 ǶࣁཀϷ၂ҔǴ٠ֹԋᖼວՉݙޑޣወӧ܈ǴޣǴԶ֎Їനಖࢬ

 

Webster (1965)ᇡߦࣁᎍࢂᅿǴࣁΑቚமޣᖼວཀᜫޑอයڈᐟǶAaker 

(1973)ᇡߦࣁᎍឦܭᅿอයՉᎍǴࣁࢂΑڈᐟޣᖼວࢲޑǶLuick & 

Zeigler (1968)کऍ୯ቶжڐ (1978)ஒߦᎍۓကࣁǴჹᎍ୧Γǵቷ܈

టఈࠔᐟǴЇวᖼວԜౢڈޑሽॶ܈ᚐѦᇨӢޑሽॶࠔচౢܭଯٮௗගޔǴ࠼៝

 Ƕࢲޑ

 

ΨԖᏢޣᇡࣁǴߦᎍόۓѝٰ҅य़ਏᔈǴၸߦޑࡋᎍёૈౢғॄय़

යٰߏᎍёቚуቷᎍ୧ǴՠߦอයٰᇥǴࣁቹៜǶHartley & James (1988)ᇡޑ

ᖱǴऩଶЗߦᎍࢲǴޣ൩ӣډচٰޑՉࣁǴ෧ϿჹߦᎍౢޑࠔǶ

Moore & Olshavskv (1989)ᇡࣁǴໆשޑԌሽޕڙ࠼٬៝ޑቹៜǴԶቚу

ᖼວǴՠӵ݀שԌϼӭǴϸԶ٬ޣᇡࣁ೭ࢂᅿࠔ፦ᡂৡૻޑ৲ǴӢԜ෧

ᏢޣᏢޣᏢޣᏢޣ ፂ܄ፂ܄ፂ܄ፂ܄ᖼວޑӢનᖼວޑӢનᖼວޑӢનᖼວޑӢન 

Iyer (1989) ᖼނᕉნޑᇡکޕਔ໔ᓸΚǶ 

Hoch & Loewenstein 

(1991) 

ᖼວࠔϐޑਏҔୃ܈ӳޑଯեǶ 

Beatty & Ferrell 

ک (1998) Dholakia 

(2000) 

(1) Ѧӧᕉნڈޑᐟ 

(2) ঁޣΓ፦ 

(3) ᖼວნ 

൛ (2003) 

 ฐ (2004)ذک

(1) Ѧӧᕉნڈޑᐟ     (3) ᖼວნ 

(2) ঁޣΓ፦     (4) Γαीᡂኧ 

Stern (2004) (1) եሽ         (6) ؼӳ۫ޑϣഋ 

(2) ޑࠔᜐሞሡ     (7) ౢࠔტߏڮอ 

(3) ೕኳଛᎍ        (8) ࠔނᇸᖓอλ 

(4) ԾշБԄ        (9) ܰᓯӸ܄ 

(5) εໆޑቶ࠹ 
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ϿǶ 

 

Blattberg & Neslin (1990)ᇡߦࣁᎍޑЬाҞࢂޑǴᇨวᆶቷ࣬ᜢޑޣ

ՉޔޑࣁௗቹៜǴࢂᅿܭݙՉޑՉᎍ٣ҹǶSchultz & Robinson (1993)ᇡࣁ

ǶࣁՉޑᐟǴа٬дॺౢғҥջᖼວڈޑௗޔ࠼៝کǵଛᎍ߄ᎍ๏ϒ୍жߦ

Kotler (1994)ᇡࣁǴߦᎍࢂӚᅿೱុޑอයᇨӢ܌ӝԋޑǴЬाࢂҔٰڈᐟ

ወӧޕΑǴࣁࢂᎍߦрࡰӭኧໆǶдΨ׳ᖼΕ܈ᖼວᎍౢғග܈Ǵޣ

ޣԜᅿཥޑǵ҂ࠔౢޑޕǴаϷ֎Їޣ၂ҔԜౢࠔǴӕਔ൨ޑଛᎍ

೯ၡǶ 

 

Զ Shimp (1993,1997)ӧ 1993ԃޑЎകύගрߦᎍࢂᅿዛᓰǴᇙॷԜ

֎Їץวǵ႟୧׳ᑈཱུޑᎍǴගٮᚐѦޑճᇨ࠼٬៝ᖼວࠔǴ٠ӧอ

යϣׯᡂ៝࠼ჹޑࠔሽϷሽॶޑচҁޕǶΞӧ 1997ԃޑЎകύගрߦᎍ

 Ƕࢲޑᎍ୧ໆ܄ғҥջౢࠔ٬ࢂ܈ǴࣁᖼວՉޑ܄ೲِޣᐟวࢂ

 

ୖԵॊᏢ܌ޣගрϐှـǴҁࣴزஒߦᎍۓޑကࣁȨࣁΑቚуޣ

ᚐ܈ӭ׳ғౢޣᇨӢǴ٬ޑሽߚ܈ӚᅿሽٮǴӧอයϣගࣁᖼວՉޑ

ѦޑኅఈǶȩ 
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߄  ကۓޑᎍߦ4 -2

ᏢޣᏢޣᏢޣᏢۓ ޣကۓကۓကۓက 

ऍ୯Չᎍڐ (1960) 

ک McCarthy & Perreault 

(1984) 

ᅿૈቚуޣᖼວϷቷᎍ୧ޑБԄǶ 

Webster (1965) 

ک Aaker (1973) 

 ᐟǶڈอයޑᖼວཀᜫޣΑቚமࣁ

Luick & Zeigler (1968) 

ک Schultz & Robinson 

(1993) 

ޑሽॶ܈ᚐѦᇨӢޑሽॶࠔচౢܭଯٮௗගޔ

 టఈǶޑࠔᖼວౢڅᐟǴЇวҥڈ

ऍ୯ቶжڐ 

(1978) 

๏ϒޣଯܭচౢࠔሽॶޑᇨӢǴЇวᖼວԜ

 Ƕࢲޑటఈࠔౢ

Hartley & James (1988) อයٰᇥߦᎍёቚуቷᎍ୧Ǵՠߏයٰᖱ

 ǶࣁՉޑচٰډӣޣ

Moore & Olshavskv 

(1989) 

ໆשޑԌሽ࠼٬៝ቚуᖼວǴՠӵ݀שԌ

ϼӭϸԶ٬ޣ෧ϿǶ 

Blattberg & Neslin (1990) ᇨวᆶቷ࣬ᜢޑޣՉޔޑࣁௗቹៜǴࢂ

ᅿܭݙՉޑՉᎍ٣ҹǶ 

Kotler (1994) ߦᎍࢂӚᅿೱុޑอයᇨӢ܌ӝԋޑǴҔٰڈᐟ

܈ޣᎍౢғගᖼວ܈ᖼΕ׳ӭኧໆ

 Ƕࢲᅿޑ

Shimp (1993,1997) ߦᎍࢂᅿዛᓰǴගٮᚐѦޑճ࠼٬៝ӧอය

ϣׯᡂჹޑࠔሽϷሽॶޕޑǶ 

 ǶࣁᖼວՉޑ܄ೲِޣᐟวࢂᎍߦ

 ၗٰྍǺբޣԾՉ 

 

ԿߦܭᎍޑπڀǴ Kotler (2000)ගр 12ᅿߦᎍπڀǴҁࣴزӧୢڔύޑ

ნୢᚒҽǴᒧҔΑځύѤᅿߦᎍπڀǴשሽچǵשԌǵܜዛаϷౢࠔಔӝᎍ୧Ǵ

٠ϩሽᆶߚሽٿεᜪǴаΑှӧόӕߦᎍნΠڙෳޣፂ܄ᖼວޑ౦ӕǶ 

 

ޑሽаѦکቹៜޑሽౢғࠔௗჹౢޔǴࣁϩڀπޑᎍߦஒࢂ߾ޣдᏢځ

ᇨӢǶ܄ЈکᇨӢ܄પᆐᔮࣁϩڀᎍπߦдቹៜǴDommernuth (1989)ஒځ

ᔮ܄ᇨӢᆶౢࠔሽԖޔௗ࣬ᜢǴջቷᙖҗගࠔౢٮሽޑ֎ЇΚǴٰڈ

ᐟޣቚуᖼວǶЈ܄ᇨӢޑҞ߾ޑӧܭǴගٮޣӧЈჹౢܺ܈ࠔ

୍ౢғ׳ӭඍ৹ޑགǶ 

 

Champbell & Diamond (1990)ஒߦᎍπڀϩԋሽᆶߚሽٿᅿǶሽߦ܄

ᎍ൩ૈࢂکࠔҁߎޑيᚐ࣬ϕКၨǴߚሽߦ܄ᎍ࣬߾ϸǶChandon et al. 
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(2000)வޣճޑᢀᗺрวǴஒߦᎍϩԋߎᒲߦ܄ᎍߎߚکᒲߦ܄ᎍǴܴ

όӕߦޑᎍπڀჹޣԋޑቹៜΨόӕǴߎᒲߦ܄ᎍ٬ޣԖਏҔ܄ճ

Ǵߎߚᒲߦ܄ᎍ߾٬ޣԖ܄ճǶ 

 

߄  ڀπޑᎍߦ5 -2

ၗٰྍǺբޣԾՉ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ᏢޣᏢޣᏢޣᏢߦ ޣᎍޑπߦڀᎍޑπߦڀᎍޑπߦڀᎍޑπڀ 

Dommernuth 

(1989) 

પᆐᔮ܄ᇨӢکЈ܄ᇨӢǶ 

Champbell & 

Diamond (1990) 

ሽߦ܄ᎍߚکሽߦ܄ᎍǶ 

Kotler (2000) (1)ኬש(2)                  ࠔሽچ 

 ዛܜ(4)              ࡑԌᓬש(3)

(5)ଏᗋී              (6)ᜄࠔ 

(7)խ၂Ҕ              (8)៝ ၿᇯ 

(9)Ҭΰᎍ୧              (10)ౢ  ߥࠔ

(11)ᎍ୧ᗺഋӈϷҢ     (12)ౢ  ಔӝᎍ୧ࠔ

Chandon et al. 

(2000) 

வޣճޑᢀᗺрวǴϩԋߎᒲߦ܄ᎍߎߚکᒲߦ܄

ᎍǶ 
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ಃΟക ୢڔीǵፓᆶၗϩ 

 

ಃ ୢڔीᆶፓ 

 

ҁࣴز௦ҔෳᆶࡕෳǴୢࢂڔӧᆛၡวܫǴࣴزჹຝࣁεᏢғǹ

ෳЬाࢂϩڙෳޑޣޣፂ܄፦ǴᕴӅวр 239ҽୢڔǴԖਏୢڔӅ

221ҽǶҁࣴزෳޑޣፂ܄፦ໆ߄ӅΒΜঁᚒҞǴ٠٬Ҕ Likert ϖޑ

ᗺЁࡋǴϩԋߚதόӕཀ 1ϩǵόӕཀ 2ϩǵද೯ 3ϩǵӕཀ 4ϩǵߚதӕཀ 5

ϩǴ٠ஒϩኧуᕴǴעՏڙෳޑޣᕴϩуᕴѳ֡ࡕǴѳ֡ॶаࣁޑଯፂ܄Ǵ

ѳ֡ॶаΠࣁޑեፂ܄Ƕ 

 

ஒزᜢࣴ࣬ޑ٩ၸѐز፦Ǵҁࣴ܄ፂޑޣෳڙΑෳ၂ࣁࢂޑҞޑෳ

ޣፂ܄፦ໆ߄ϩࣁϖঁᄬय़ǴϩձࢂᆣፂँǵᖼວᆣǵЈᆅǵᇡ

ቩаϷ۹ຎ҂ޕ Ǵٰӧ٬Ҕ SPSS20.0Չ Cronbach's α ߯ኧࡋߞޑϩϐࡕǴ

่݀ᡉҢǴҁໆ߄ӚᚒࡋߞޑНྗӧ 0.8аǴࣣၲёߞྗǴӢԜ٠ؒԖ

մ෧ᚒҞǴӧࡕෳୢޑڔޣፂ܄፦ໆ߄ҽ٩ᙑࢂ 20ᚒǹҁࣴزໆ߄

 Ǻ߄ᔠᡍӵΠࡋߞӚᄬय़ǵᚒϷޑ
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߄  ࡋߞϐ߄፦ໆ܄ෳፂ1 -3

ᄬᄬᄬᄬ

य़य़य़य़ 

ᚒᚒᚒᚒ    ϣϣϣϣ    ࡋߞࡋߞࡋߞࡋߞ    



ᆣᆣᆣᆣ

ፂፂፂፂ

ँँँँ 

ୢᚒ 17 ፂᖼວܿՋਔǴךวԾρࢂೀӧᑫᏟރ

ᄊǶ 

0.888 

ୢᚒ18 வፂ܄ᖼວܿޑՋǴךᡏᡍډඍ৹ᆶൾག

 Ƕڙፄᚇགޑ

0.890 

ᖼᖼᖼᖼ

ວວວວ



ᆣᆣᆣᆣ 

ୢᚒ  ሡाԶᖼວϙሶܿՋǶ 0.894ޑ܄ᅿँวܭ୷ࢂததך 5

ୢᚒ  ՋѝाԖᒲǴ൩ວΠٰǶ 0.894ܿޑགྷाךډ࣮ך 8

ୢᚒ 9 ךፂᖼວܿՋਔԖިזགǶ 0.891 

ୢᚒ ፂޑނ፤Ǵ൩Ԗᅿᖼ܈ύЈނᖼډך 12

Ƕ 

0.890 

ୢᚒ 13 ԖਔংǴךᒲວܿՋǶ 0.888 

ୢᚒ 16 Ԗਔংךࡕ৷ፂޑᖼວܿՋǶ 0.892 

ୢᚒ  གǶ 0.887ޑᖼວ܄ፂڙ٦ך 19

ЈЈЈЈ



ᆅᆅᆅᆅ

 

ୢᚒ  ததፂӦວܿՋǶ 0.888ך 1

ୢᚒ  ԶວܿՋǶ 0.893ڙགޑਥᏵΠך 11

ୢᚒ 14 ჹךԶقǴࢂᅿय़ჹғࢲᓸΚᆶܫޑӦ

БǶ 

0.888 

ୢᚒ  ᡂЈǶ 0.892ׯΑࣁࢂວܿՋך 20

ᇡᇡᇡᇡ

ޕޕޕޕ

ቩቩቩቩ

 

ୢᚒ  ൩ວΑӭܿՋǶ 0.889ޑຉਔǴததόҗԾЬך 4

ୢᚒ  ΦωᖼວǶ 0.910ࡐԵቾךՋǴܿޑ഻ډ࣮ 6

ୢᚒ  Ƕ 0.915ޑ٣ӃीฝӳࢂεϩࣁՉޑᖼວך 7

ୢᚒ 10 ԖਔংךჹܭԾρ܌ວܿޑՋ٠ؒԖвಒຑǶ 0.893 

ୢᚒ  ՋǶ 0.893ܿޑᒲວ٤όϪჴሞ഻ך 15

۹۹۹۹

ຎຎຎຎ

҂҂҂҂

ٰٰٰٰ 

ୢᚒ 2 ջך٬όૈॄᏼޑଆǴךΨᖼວܿՋǶ 0.894 

ୢᚒ ςഭךਔংޑՋǴวܿޑதᖼວόሡाך 3

ΠᗺᗺޑᒲǶ 

0.888 

 ၗٰྍǺբޣԾՉ 

 

ᎍნΠǴϩձ൩คਔ໔ᓸΚߦӧѤᅿόӕࢂෳԖΟঁҽǴಃঁϩࡕ

ǴٰݩᅿٿԖਔ໔ᓸΚ೭ک ϩਔ໔ᓸΚаϷߦᎍჹڙෳޣፂ܄ᖼວՉޑࣁ

ቹៜǶಃΒঁϩࢂჹෳୢޑᚒࡋߞϩǴকନၨคᒣޑࡋᚒҞࡕǴख़ཥ



 ?ࣁᖼວՉ܄ᎍЇวፂߦ

                                    14       逢甲大學學生報告 ePaper(2011年) 

ஒᚒҞܫΕࡕෳୢڔύǶಃΟঁϩঁࢂΓၗǴᕴӅวр ڔǴԖਏୢڔ200ୢ

Ӆ 199ҽǶ 

 

ҁࣴࡕޑزෳୢڔϩࣁΟঁҽǴಃঁϩࢂѤᅿόӕߦޑᎍБԄǴӧ

Ϸज़ਔٿᅿݩΠǴᑽໆڙෳޑޣፂ܄ᖼວՉࣁǴಃΒҽ่ࢂӝෳ่݀

Ǵख़ࡕी܄ॊ௶ޑෳၸࢂǴಃΟϩ߄፦ໆ܄ፂޣΕܫǴख़ཥࡕ

ཥঅׯၸঁޑΓၗǶ 

 

ಃঁϩӅϩࣁѤεᚒǴεᚒԖکज़ਔٿλᚒǴᚒҞ௦Ҕଷ

ڙǴ٬فЬޑ٣ნࡺࢂଷԾρޣෳڙፎࡕ٣Ǵฅࡺࢤ໒ᓐ௶ॊڔǴӧୢݤ

ෳޣӧޑ٣ࡺЇᏤΠǴа٣ࡺЬޑفҥٰӣเௗុୢޑᚒǴ٠Չᖼວ،Ƕ

٣ࡺǹ(Ϸज़ਔ)ڔሽש٣ნΒǺࡺԌ(Ϸज़ਔ)ǹשௗޔ٣ნǺࡺ

ნΟǺܜዛ(Ϸज़ਔ)ǹ٣ࡺნѤǺౢࠔಔӝ(Ϸज़ਔ) 

 

ಃΒϩޑፂ܄፦ໆ߄Ǵࢂஒ܌Ԗڙෳޑޣໆ߄ᚒᕴϩуᕴǴڗѳ֡

ॶࣁྗǴѳ֡ॶаࢂޑଯፂ܄፦ޣǴѳ֡ॶаΠࢂޑեፂ܄፦

ޣǴаԜஒڙෳޣϩԋঁٿဂǴаុࡕߡϩଯǵեፂ܄፦ჹόӕߦ

ᎍБԄޑϸᔈǶಃΟϩঁޑΓၗх܄ࡴձǵԃសǵᏢᐕаϷঁДёЍଛ܌

ளǶ 

 

ಃΒ ၗϩ 

 

ॊ௶ޑள܌ձǵԃសǵᏢᐕаϷঁДёЍଛ܄ΓၗҽǴঁޑڔෳୢ

Ԗ܄ύζޣෳڙǴޕёள߄ǴҗΠ߄ीӵΠ܄ 56.10%(124Γ)܄تԖ 43.90%(97

Γ)ǴҗԜё࣮рڙෳࢂޣζғۚӭǴԃសऊϟܭ ډ15 25ྃϐ໔Ǵځύ ډ15ྃ

20ྃԖ 44.34%Ǵ21ྃډ 25ྃԖ 55.66%ǴڙෳޣЬाϩѲӧ 21~25ྃǴᏢᐕ

ҽεᏢғԖ 93.67%ǴଯύᙍаΠکࣽѝԖ 0.905%Ǵଯύᙍ܌زࣴکаԖ

2.26%ǴӢԜҁࣴڙޑزෳޣЬाаεᏢғࣁЬǴԶঁДёЍଛ܌ளޑ 5000

аΠԖ 34.84%Ǵ5001ډ 10000Ԗ 57.47%Ǵ10001ډ 20000ѝԖ 7.69%ǴЬाࢂ

ӢڙࣁෳޣεϩࢂεᏢғǴ܌аঁДёЍଛ܌ளεϩࢂӧ ډ5001 10000

ϐ໔Ƕ 
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߄  ϩ܄ॊ௶ޑڔෳୢ2 -3

ϩᜪϩᜪϩᜪϩᜪ ኬҁኧኬҁኧኬҁኧኬҁኧ ԖਏԭϩКԖਏԭϩКԖਏԭϩКԖਏԭϩК 

 ձ܄ձ܄ձ܄ձ܄
 %43.90 97 ت

ζ 124 56.10% 

ԃសԃសԃសԃស 
15~20 98 44.34% 

21~25 123 55.66% 

ᏢᐕᏢᐕᏢᐕᏢᐕ 

ଯύᙍаΠ 2 0.905% 

ଯύᙍ 5 2.26% 

ࣽ 2 0.905% 

εᏢ 207 93.67% 

 а 5 2.26%܌زࣴ

ঁДёЍଛঁДёЍଛঁДёЍଛঁДёЍଛ

 ள܌ள܌ள܌ள܌

5000аΠ 77 34.84% 

5001~10000 127 57.47% 

10001~20000 17 7.69% 

 ၗٰྍǺբޣԾՉ 

 

ၸ௶ॊ܄ीࡕჹ܄ձǵԃសǵᏢᐕаϷঁДёЍଛ܌ளޑጄൎԖั

ࣁׯ׳ϩᜪޑύԃសڔǴ҅Ԅୢׯঅޑࣁ ډ18 19ྃǵ20ډ 21ྃǵ22ډ 23ྃǵ

ډ24 25ྃǵ26ډ 27ྃаϷ 27ྃаǴᏢᐕޑϩᜪӧকନଯύᙍаΠǵଯύᙍ

εǵεΒǵεΟǵεѤаϷᅺγǵറγǴঁДёЍࣁǴஒεᏢಒϩࡕࣽک

ଛ܌ளׯ׳ԋ 4000ϡаΠǵ4001ډ 6000ϡǵ6001ډ 8000ϡǵ8001ډ 10000

ϡک 10001ϡаǶ 

 

ޣፂ܄፦ޑ௶ॊ܄ϩǴаѳ֡ኧٰ࣮ǴӧΒΜᚒୢޑᚒύǴζ܄

ύȐୢᚒځǴ܄تܭ፦εϩଯ܄ፂޑ 13ǺԖਔংǴךᒲວܿՋȑ

Ȑୢᚒک 14ǺჹךԶقǴࢂᅿय़ჹғࢲᓸΚᆶܫޑӦБȑޑৡ౦നεǴ

ՠࢂȐୢᚒ 6Ǻ഻࣮ډܿޑՋǴךԵቾࡐΦωᖼວȑکȐୢᚒ 7Ǻךᖼວޑ

Չࣁεϩ٣ࢂӃीฝӳޑȑ܄تࢂଯܭζ܄ǶќѦፂ܄፦ໆ߄ϩࣁϖঁ

ᄬय़ǴϩձࢂᆣፂँǵᖼວᆣǵЈᆅǵᇡޕቩаϷ۹ຎ҂ٰǴϖঁᄬ

य़ޑѳ֡ኧࢂζ܄ଯ܄تܭǴ߄Ңζ܄ӧϖঁᄬय़ύޑፂ܄፦ࣣଯتܭ

ޑৡ౦ၨλǴᡉҢӧᇡቩޑ܄ζک܄تቩύǴޕӧಃѤঁᄬय़ᇡࢂǴՠ܄

ፂ܄፦ύζ܄تک܄ၨคৡձǴӵΠ߄Ǻ 
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߄ 3- 3ፂ܄፦ޑ௶ॊ܄ϩ 

ᄬय़ᄬय़ᄬय़ᄬय़ ᚒᚒᚒᚒ    ܄ձ܄ձ܄ձ܄ձ    ঁኧঁኧঁኧঁኧ ѳ֡ኧѳ֡ኧѳ֡ኧѳ֡ኧ ζζζζ-تتتت ྗৡྗৡྗৡྗৡ ԭϩКԭϩКԭϩКԭϩК 

ᆣᆣᆣᆣ

ፂँፂँፂँፂँ 

ୢᚒ 17 ζ 124 3.47 

0.62 

.958 56.1% 

 %43.9 1.093 2.85 97 ت

ୢᚒ18 ζ 124 2.14 

0.15 

.990 56.1% 

 %43.9 930. 1.99 97 ت

ᖼວᖼວᖼວᖼວ

ᆣᆣᆣᆣ 

ୢᚒ 5 ζ 124 2.90 

0.56 

1.132 56.1% 

 %43.9 945. 2.34 97 ت

ୢᚒ 8 ζ 124 2.81 

0.52 

1.124 56.1% 

 %43.9 1.040 2.29 97 ت

ୢᚒ 9 ζ 124 3.44 

0.28 

1.046 56.1% 

 %43.9 1.087 3.16 97 ت

ୢᚒ 12 ζ 124 3.54 

-0.23 

.983 56.1% 

 %43.9 995. 3.77 97 ت

ୢᚒ 13 ζ 124 3.17 

-0.38 

.960 56.1% 

 %43.9 1.011 3.55 97 ت

ୢᚒ 16 ζ 124 3.15 

0.24 

1.041 56.1% 

 %43.9 1.119 2.91 97 ت

ୢᚒ 19 ζ 124 3.33 

0.42 

1.139 56.1% 

 %43.9 1.267 2.91 97 ت

ЈЈЈЈ

ᆅᆅᆅᆅ 

ୢᚒ 1 ζ 124 3.34 

0.65 

1.003 56.1% 

 %43.9 993. 2.69 97 ت

ୢᚒ 11 ζ 124 3.52 

0.41 

.906 56.1% 

 %43.9 1.069 3.11 97 ت

ୢᚒ 14 ζ 124 2.89 

0.56 

1.084 56.1% 

 %43.9 1.028 2.33 97 ت

ୢᚒ 20 ζ 124 3.49 

0.76 

1.008 56.1% 

 %43.9 1.123 2.73 97 ت

ᇡޕᇡޕᇡޕᇡޕ

ቩቩቩቩ 

ୢᚒ 4 ζ 124 3.41 

0.74 

1.097 56.1% 

 %43.9 1.115 2.67 97 ت

ୢᚒ 6 ζ 124 2.53 

0.42 

.983 56.1% 

 %43.9 1.059 2.11 97 ت

ୢᚒ 7 ζ 124 3.54 

0.50 

.914 56.1% 

 %43.9 1.060 3.04 97 ت

ୢᚒ 10 ζ 124 3.10 

0.33 

1.100 56.1% 

 %43.9 1.104 2.77 97 ت

ୢᚒ 15 ζ 124 3.40 0.54 1.118 56.1% 
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 %43.9 1.118 2.86 97 ت

۹ຎ۹ຎ۹ຎ۹ຎ

҂ٰ҂ٰ҂ٰ҂ٰ 

ୢᚒ 2 ζ 124 2.82 

0.49 

1.119 56.1% 

 %43.9 1.028 2.33 97 ت

ୢᚒ 3 ζ 124 3.03 

0.48 

1.140 56.1% 

 %43.9 1.199 2.55 97 ت

ၗٰྍǺբޣԾՉ 

 
߄ 3- 4ፂ܄፦ໆޑ߄ϖঁᄬय़ 

    
܄܄܄܄

ձձձձ    

ಃঁಃঁಃঁಃঁ    

ᄬय़ᄬय़ᄬय़ᄬय़    

ಃΒঁಃΒঁಃΒঁಃΒঁ    

ᄬय़ᄬय़ᄬय़ᄬय़    

ಃΟঁಃΟঁಃΟঁಃΟঁ    

ᄬय़ᄬय़ᄬय़ᄬय़    

ಃѤঁಃѤঁಃѤঁಃѤঁ    

ᄬय़ᄬय़ᄬय़ᄬय़    

ಃϖঁಃϖঁಃϖঁಃϖঁ    

ᄬय़ᄬय़ᄬय़ᄬय़    

ѳ֡ѳ֡ѳ֡ѳ֡

ኧኧኧኧ 

ζ 3.250 3.237 3.358 3.078 2.520 

 2.165 2.882 2.795 2.773 2.815 ت

 0.435 0.464 0.563 0.196 0.355 

ၗٰྍǺբޣԾՉ 

 

ޑεᏢғǴӢԜεᏢғࢂЬाޣෳڙܭ፦ҽǴҗ܄Ꮲᐕᆶፂޑޣෳڙ

ፂ܄፦ωܴᡉଯܭଯύᙍаΠǵଯύᙍǵࣽ܌زࣴکаǴεᏢԖ 90%Ǵ

ќѦޑଯύᙍаΠ 1.3%Ǵଯύᙍ 3.8%Ǵࣽ 2.1%Ǵࣴ܌زа 2.9%ǹ܌ளᆶ

܄፦ϩǴ܌ளӧ 5000аΠаϷ ډ5001 ፦ၨଯǴ܄ፂޣෳڙޑ10000

ीёள܄ॊ௶ޑаεᏢғۚӭǴԶӧঁΓ୷ҁၗޣෳڙޑزҁࣴࢂচӢځ

ӧࢂளεϩ܌ޑǴεᏢғޕ ډ5000 10000ϐ໔Ǵ܌а܌ளӧ 5000аΠک 5001

ډ ፦ωܴᡉၨଯǴ5000аΠԖ܄ፂޑ10000 33.1%Ǵ5001ډ 10000Ԗ

56.9%Ǵ10001ډ 20000Ԗ 7.9%Ǵ30001ډ 40000Ԗ 0.8%Ǵ20001ډ ک30000 40001

ډ 50000аϷ 50001аѝԖ 0.4%ǴаΠࢂ௲ػำ܌کࡋளᆶፂ܄፦ޑ௶

ॊ܄ीǺ 

 

߄ 3- 5Ꮲᐕᆶፂ܄፦ 

 ᏢᐕᏢᐕᏢᐕᏢᐕ    

ࣽ 
 ܌زࣴ

а 
ଯύᙍ εᏢ 

ଯύᙍ 

аΠ 

ፂ܄፦ፂ܄፦ፂ܄፦ፂ܄፦    2.1% 2.9% 3.8% 90% 1.3% 

ၗٰྍǺբޣԾՉ 
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߄ 3- 6ঁДёЍଛ܌ள 

 ঁДёЍଛ܌ளঁДёЍଛ܌ளঁДёЍଛ܌ளঁДёЍଛ܌ள 

5000

аΠ 

5001

ډ

10000 

10001

ډ

20000 

20001

ډ

30000 

30001

ډ

40000 

40001

ډ

50000 

50001

а 

ፂ܄፦ፂ܄፦ፂ܄፦ፂ܄፦ 33.1% 56.9% 7.9% 0.4% 0.8% 0.4% 0.4% 

ၗٰྍǺբޣԾՉ 

 

җ߄ 3-7ǵ߄ 3-8ǵ߄ 3-9ᆶ߄ 3-10ёа࣮рߦᎍ܄کձǵԃសǵ܌ளᆶᏢ

Κޑᜢ߯Ǵӧ܄ձҽǴζ܄Ԗ 64.8%ܴ ᡉଯޑ܄تܭ 35.2%ǴӢԜζ܄ၨܰ

ߦᎍ֎ЇǴԖёૈࢂӢࣁζڙޑ܄ෳޣၨӭǶځԛԃសޑҽǴӧ ډ20 21ྃ

നܰߦᎍ֎ЇԖ 49.7%ǴځচӢڙޑڔୢࢂෳޣаεᏢғࣁЬǴԶ ډ26 27

ྃനեѝԖ 1.5%Ǵ27ྃаԖ 2.5%Ǵ24ډ 25ྃԖ 4.5%Ǵ18ډ 19ྃԖ 20.6%Ǵ

ډ22 23ྃԖ 21.1%Ƕௗ܌ளޑҽǴ4001ډ 6000ϡၨܰߦᎍ֎ЇԖ

26.6%ǴёૈࢂӢڙࣁෳޣεϩࢂᏢғǴ6001ډ 8000ϡԖ 23.1%Ǵ4000ϡ

аΠԖ 19.6%Ǵ10001ϡаԖ 15.6%ǴനϿࢂޑ 8001~10000ϡԖ 15.1%ǶനࡕǴ

ӧᏢᐕҽǴᅺγനόܰߦᎍ֎ЇѝԖ 5.5%ǴځдԖ 6.5%ǴεԖ 13.6%Ǵ

εΒԖ 15.1%ǴεΟԖ 21.6%Ǵനܰߦᎍ֎ЇࢂޑεѤԖ 37.7%Ƕ 

 

߄  ձ܄ᎍᆶߦ7 -3

促銷促銷促銷促銷*性別性別性別性別 

 性別 

女 男 

總和 
個數 129 70 

% 64.8% 35.2% 

 ၗٰྍǺբޣԾՉ 

 

߄  ᎍᆶԃសߦ8 -3

促銷促銷促銷促銷*年齡年齡年齡年齡 

 18~19

歲 

20~21

歲 

22~23

歲 

24~25

歲 

26~27

歲 

27歲以

上 

總和 個數 41 99 42 9 3 5 

% 20.6% 49.7% 21.1% 4.5% 1.5% 2.5% 

ၗٰྍǺբޣԾՉ 
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߄  ள܌ᎍᆶߦ9 -3

促銷促銷促銷促銷*所得所得所得所得 

 4000元 

以下 

4001~6000

元 

6001~8000

元 

8001~10000

元 

10001元 

以上 

總和 個數 39 53 46 30 31 

 % 19.6% 26.6% 23.1% 15.1% 15.6% 

ၗٰྍǺբޣԾՉ 

 

߄  ᎍᆶᏢᐕߦ10 -3

促銷促銷促銷促銷*學歷學歷學歷學歷 

 大一 大二 大三 大四 碩士 其他 

總和 個數 27 30 43 75 11 13 

% 13.6% 15.1% 21.6% 37.7% 5.5% 6.5% 

ၗٰྍǺբޣԾՉ 

 

߄ 3-11ᇥܴΑӧᆶज़ਔნΠǴଯǵեፂ܄፦ڙޑෳޣӧѤᅿߦ

ᎍБԄΠϐѳ֡ኧǶნᆶज़ਔნΠǴଯፂ܄፦ڙޑෳޣϐѳ֡ኧ

ଯܭեፂ܄፦ڙෳޣǴځύǴӧნΠǴޔௗשԌᆶౢࠔಔӝޑৡ౦ၨ

εǶӧज़ਔნΠǴޔࢂ߾ௗשԌᆶܜዛޑৡ౦ၨεǶԶӧज़ਔნΠޔޑௗש

ԌύǴଯǵեፂ܄፦ޑޣৡ౦ࢂനε(0.359504)ޑǶԶ߄ 3-12ё࣮рǴ

ӧज़ਔߦᎍΠޑሽᆶߚሽϐѳ֡ኧǴଯܭߦᎍΠޑሽᆶߚሽϐѳ

֡ኧǶ 
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߄  ፦܄ᎍБԄᆶଯեፂߦ11 -3

 ᎍБԄߦᎍБԄߦᎍБԄߦᎍБԄߦ
ፂ܄ፂ܄ፂ܄ፂ܄ 

፦፦፦፦ 
ѳ֡ኧѳ֡ኧѳ֡ኧѳ֡ኧ 

ѳ֡ኧѳ֡ኧѳ֡ኧѳ֡ኧ 

ৡ౦ৡ౦ৡ౦ৡ౦ 
ྗৡྗৡྗৡྗৡ ঁኧঁኧঁኧঁኧ 

 ߦᎍߦᎍߦᎍߦᎍ 

ሽሽሽሽ ޔௗ

 Ԍש

ଯ 3.241071  1.434558 112 

ե 2.977011 0.26406 1.469827 87 

ሽש

 ڔ

ଯ 2.901786  1.274473 112 

ե 2.885057 0.016729 1.359727 87 

ሽߚሽߚሽߚሽߚ

 

 ዛ ଯ 3  1.349603 112ܜ

ե 2.827586 0.172414 1.332243 87 

ࠔౢ

ಔӝ 

ଯ 3.169643  1.487378 112 

ե 2.908046 0.261597 1.411221 87 

ᕴکᕴکᕴکᕴک ଯ 3.078125  1.395357 
199 

ե 2.899425 0.1787 1.395271 

 ज़ਔߦᎍज़ਔߦᎍज़ਔߦᎍज़ਔߦᎍ 

ሽሽሽሽ ޔௗ

 Ԍש

ଯ 3.508929  1.433001 112 

ե 3.149425 0.359504 1.426585 87 

ሽש

 ڔ

ଯ 3.071429  1.30051 112 

ե 2.965517 0.105912 1.351443 87 

ሽߚሽߚሽߚሽߚ

 

 ዛ ଯ 3.080357  1.323809 112ܜ

ե 2.804598 0.275759 1.285097 87 

ࠔౢ

ಔӝ 

ଯ 3.232143  1.47589 112 

ե 3.022989 0.209154 1.397675 87 

ᕴکᕴکᕴکᕴک ଯ 3.223214  1.242028 
199 

ե 2.985632 0.237582 1.371852 

ၗٰྍǺբޣԾՉ 

 

߄ 3- 12ሽᆶߚሽߦᎍ 

 ѳ֡ኧѳ֡ኧѳ֡ኧѳ֡ኧ 

ߦᎍߦᎍߦᎍߦᎍ ሽ 3.028061224 

 ሽ 2.989949749ߚ

ज़ਔߦᎍज़ਔߦᎍज़ਔߦᎍज़ਔߦᎍ ሽ 3.188442211 

 ሽ 3.050251256ߚ

 ၗٰྍǺբޣԾՉ 
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߄ 3-13ǵ߄ 3-14ǵ߄ 3-15аϷ߄ 3-16ϩձᇥܴፂ܄ᖼວՉ܄کࣁձǵᏢ

ᐕǵԃសᆶ܌ளϐ໔ޑᜢ߯Ƕӧ܄ձޑҽǴζ܄Ԗ 64.8%ଯޑ܄تܭ 35.2%Ǵ

Ӣࣁҁࣴزϐڙෳޣаζۚ܄ӭǶځԛࢂᏢᐕǴεѤวғፂ܄ᖼວՉޑࣁԭϩ

КനଯԖ 37.7%ǴεΟԖ 21.6%ǴεΒԖ 15.1%ǴεԖ 13.6%Ǵᅺγᆶറγၨ

եѝԖ ک5.5% 6.5%ǶௗࢂԃសޑҽǴӢڙࣁෳޣЬाࢂεᏢғǴӢԜǴӧ

ډ20 21ྃวғፂ܄ᖼວՉޑࣁԭϩКനଯԖ 49.7%ǴԶ ډ26 27ྃനեѝԖ

1.5%Ǵ27ྃаԖ 2.5%Ǵ24ډ 25ྃԖ 4.5%Ǵ18ډ 19ྃԖ 20.6%Ǵ22ډ 23

ྃԖ 21.1%Ƕ܌ளޑҽǴ4001ډ 6000ϡၨܰߦᎍ֎ЇԖ 26.6%ǴӢڙࣁ

ෳޣεϩࢂᏢғǴ6001ډ 8000ϡԖ 23.1%Ǵ4000ϡаΠԖ 19.6%Ǵ10001

ϡаԖ 15.6%ǴനϿࢂޑ 8001~10000ϡԖ 15.1%Ƕ 

 

߄ 3- 13ፂ܄ᖼວՉࣁᆶ܄ձ 

衝動性衝動性衝動性衝動性購買行為購買行為購買行為購買行為 * 性別性別性別性別 

 性別 
總和 

女 男 

個數 129 70 199 

% 64.8% 35.2% 100.0% 

 ၗٰྍǺբޣԾՉ 

 

߄ 3- 14ፂ܄ᖼວՉࣁᆶᏢᐕ 

  衝動性購買行為衝動性購買行為衝動性購買行為衝動性購買行為 *學歷學歷學歷學歷 
總和 

大一 大二 大三 大四 碩士 博士 

個數 27 30 43 75 11 13 199 

% 13.6% 15.1% 21.6% 37.7% 5.5% 6.5% 100.0% 

 ၗٰྍǺբޣԾՉ 

 

߄ 3- 15ፂ܄ᖼວՉࣁᆶԃស 

衝動性購買行為衝動性購買行為衝動性購買行為衝動性購買行為 * 年齡年齡年齡年齡 

  

 

年齡 

總和 18~19

歲 

20~21

歲 

22~23

歲 

24~25

歲 

26~27

歲 

27 歲

以上 

個數 

 
41 99 42 9 3 5 199 

 % 20.6% 49.7% 21.1% 4.5% 1.5% 2.5% 100.0% 

 ၗٰྍǺբޣԾՉ 
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߄ 3- 16ፂ܄ᖼວՉࣁᆶ܌ள 

衝動性購買行為衝動性購買行為衝動性購買行為衝動性購買行為 * 所得所得所得所得 

  

 

所得 

總和 4000元

以下 

4001~6000

元 

6001~8000

元 

8001~10000

元 

10001元

以上 

個數 39 53 46 30 31 199 

% 19.6% 26.6% 23.1% 15.1% 15.6% 100.0% 

ၗٰྍǺբޣԾՉ 
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ಃѤക ࣴزБݤᆶ่݀ 

 

ಃ ᡂኧᇥܴ 

 
ҁࣴزӚᡂኧӵΠǺ 

 

ԾᡂኧȨਔ໔ᓸΚȩǶѬឦܭᖼວნӢનǴࡰࢂᖼޑނਔ໔ޜ܈໕ਔ໔

ຫϿǴΨ൩ࢂਔ໔ᓸΚၨଯޑნΠǴޣӢԜؒԖӭᎩਔ໔ԵቾǴ൩Ԗၨଯ

 ᖼວǶ܄ᐒวғፂޑ

 

ԾᡂኧΒȨߦᎍБԄȩǶѬឦܭѦӧᕉნڈޑᐟǴࣁࢂΑቚуޑޣᖼວ

ՉࣁǴӧอයϣගٮӚᅿሽߚ܈ሽޑᇨӢǴ٬ౢޣғ׳ӭ܈ᚐѦޑ

ኅఈǴჹٰޣᇥࢂᅿѦӧᕉნڈޑᐟǶҁࣴزᒧҔ Kotler (2000)܌ගр

ಔӝᎍࠔዛаϷౢܜԌǵשௗޔǵچሽשࢂύѤᅿǴϩձځޑڀᎍπߦΜΒᅿޑ

୧Ƕ 

 

ќѦǴυᘋᡂኧȨޣፂ܄፦ȩǶѬۓޑကࢂǴޑޣΓ፦ࢂ

ցӛፂ܄Ǵ٬ޣၨӭਔ໔ӧ፤ύǴ٠υᘋډჹࠔఈޑགம

܄ፂޣܭΓαीᡂኧឦکΚૈڋǵԾࡋำޑǶሽॶᢀǵ഻໕ࡋ

፦Ƕ 

 

ᔈᡂኧȨፂ܄ᖼວՉࣁȩࡰࢂǴޣӧډڙѦӧᕉნڈᐟǴڙࢂ܈ҁي

ڙǴෳ၂ݤჴᡍ࠻௦ҔჴᡍزǶҁࣴࣁᖼວՉ܄፦ቹៜǴԶౢғፂ܄ፂޑ

ෳޣӧѤᅿόӕߦᎍნΠǴౢғޑᖼວ،Ƕჹፂ܄ᖼວՉޑࣁᑽໆǴ

ঁୢᚒԖϖঁเਢёаᒧǴаᅌԄޑБݤ๏ϒډϖϩǴаԜෳໆ

όӕნΠޑፂ܄ᖼວՉޑࣁፂำࡋǶ 

߄ 4- 1ᡂኧ 

Ծᡂኧ υᘋᡂኧ ᔈᡂኧ 

ਔ໔ᓸΚ 

ज़ਔߦᎍਔ໔ߏอ 

 

ޣፂ܄፦ 

 

ፂ܄ᖼວՉࣁ 

 ᎍБԄߦ

 ዛܜԌǵשௗޔ

 ಔӝࠔǵౢچሽש

ၗٰྍǺբޣԾՉ 
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ಃΒ ࣴزଷ 

 

ਥᏵࢂॺך Dholakia (2000)܌ගрޑΟᅿЇวፂ܄ᖼວޑӢનǴѦӧᕉნ

ڋυᘋᡂኧǶᙖҗکԾᡂኧۓ፦ǵᖼວნǴٰ܄ፂޣᐟǵڈޑ

ԾᡂኧȨਔ໔ᓸΚȩکԾᡂኧΒȨߦᎍБԄȩǴӕਔуΕυᘋᡂኧȨޣፂ

܄፦ȩǴаԜΟٰޣᑽໆჹ٩ᡂኧȨፂ܄ᖼວՉࣁȩޑቹៜǶ 

 

٩ྣၸѐᏢزࣴޑޣǴߦᎍࢂቷࣁΑቚуޑޣᖼວՉࣁǴӧอයϣග

زኅఈǶԶҁࣴޑᚐѦ܈ӭ׳ғౢޣᇨӢǴ٬ޑሽߚ܈Ӛᅿሽٮ

ᒧҔѤᅿόӕߦޑᎍБԄǴགྷΑှӧکज़ਔޑሽᆶߚሽߦᎍБԄΠǴব

ᅿКၨܰЇวޑޣፂ܄ᖼວՉࣁǶӢԜҁࣴزଷǺ  

 

H1ǺȨߦᎍȩБԄΠǴȨሽȩߦᎍКȨߚሽȩߦᎍܰЇวޣፂ

 ǶࣁᖼວՉ܄

 

ၸѐࡰزࣴޑрǴӵ݀ޑޣᖼނਔ໔ຫӭǴٗሶޣ൩Ԗ׳ӭޑਔ໔

ԵቾࢂցᖼວࠔǴрޑᖼວ،Ψ൩׳ᙣǴᖼޑނਔ໔ຫϿǴޣ

ёૈӢډڙࣁਔ໔ᓸΚޑቹៜǴӧอਔ໔ϣрᖼວ،ǴԶౢғፂ܄ᖼວ

ՉޑࣁᐒΨ൩ၨଯǶӢԜҁࣴزଷǺޣೀӧਔ໔ᓸΚၨଯޑݩΠǴ

Кၨܰวғፂ܄ᖼວՉࣁǶӢԜǴךॺԖΑಃΒঁଷǺ 

 

H2ǺȨਔ໔ज़ڋΠȩߦޑᎍࢲϐΠǴȨሽȩߦᎍКȨߚሽȩߦᎍܰЇว

ޑޣፂ܄ᖼວՉࣁǶ 

 

ӧЎӣ៝ύගډЇวፂ܄ᖼວޑӢનԖΟᅿǴϩձࢂѦӧᕉნڈޑᐟǵ

ޣፂ܄፦ǵᖼວნǴӵკ ࢂ፦܄ፂޣޕҢǶӢԜёள܌4-1

ቹៜፂ܄ᖼວՉޑࣁख़ाӢનϐǴΨ൩߄Ңջځ٬дঁٿӢનޑቹៜ٠όᡉ

ǴޣΨԖёૈڙҁޑي፦ӢનቹៜǴԶวғፂ܄ᖼວՉࣁǶӢԜҁ

 ǶࣁᖼວՉ܄ǴКၨܰวғፂޣޑ፦܄ԖଯፂڀଷǺزࣴ

 

H3ǺȨଯፂ܄፦ȩКȨեፂ܄፦ȩܰЇวޑޣፂ܄ᖼວՉࣁǶ 

 

H4ǺӧȨज़ਔߦᎍȩΠǴȨଯፂ܄፦ȩޑޣКၨܰวғፂ܄ᖼວ

ՉࣁǶ 

 

H5ǺȨଯፂ܄፦ȩޑޣӧज़ਔߦᎍΠǴȨޔௗשԌȩКȨܜዛȩ׳ܰ

Їวፂ܄ᖼວՉࣁǶ 
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ԶҁࣴزӕਔଷǴޑޣፂ܄፦ǴӧόӕߦޑᎍБԄΠǴૈቹ

ៜޑޣፂ܄ᖼວՉࣁǶ 

 

H6ǺޑޣȨፂ܄፦ȩᆶȨߦᎍБԄȩޑҬϕբҔΠǴቹៜፂ܄ᖼ

ວՉࣁǶ 

 

H7ǺޑޣȨፂ܄፦ȩᆶȨਔ໔ᓸΚȩޑҬϕբҔΠǴቹៜፂ܄ᖼ

ວՉࣁǶ 

 

კ  ᄬࢎز1ࣴ -4

 

 

 

ಃΟ ࣴزБݤ 

 

ჹෳ่݀ޑՉϩࡕǴ٩ྣෳ่݀ᆶၸѐᏢޣளࣴزǴीрࡕෳୢ

௦ҔزෳǶҁࣴࡕаՉڔ 2(ߦᎍǺሽǵߚሽ)×2(ޣፂ܄፦Ǻ

ଯکե)ǹ2(ज़ਔߦᎍǺሽǵߚሽ)×2(ޣፂ܄፦Ǻଯکե)ޑΒӢηᡂ

౦ኧϩݤ(ANOVA)ǶϩޔௗשԌǵܜዛǵשሽࠔౢکچಔӝѤᅿნǴᙖҗᏹ

ԾᡂኧȨਔ໔ᓸΚȩکȨߦᎍБԄȩǴՉᆛၡୢڔፓǴ٠ஒፂ܄፦ໆ

եࣁޑǴѳ֡ॶаΠޣ܄ଯፂࣁޑѳ֡ॶǴѳ֡ॶаځڗᚒуᕴޑ߄

ፂ܄ޣǴஒڙෳޣϩࣁଯեٿಔǴаՉޑុࡕϩǶჴᡍნکၸำӵ

ΠǺ 

 

 

 

一般促銷一般促銷一般促銷一般促銷 

限時促銷限時促銷限時促銷限時促銷 

衝衝衝衝動性購買行為動性購買行為動性購買行為動性購買行為 

消費者消費者消費者消費者 
衝動性特質衝動性特質衝動性特質衝動性特質 
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߄ 4- 2ჴᡍნ 

ਔ໔ᓸΚਔ໔ᓸΚਔ໔ᓸΚਔ໔ᓸΚ        

    ݤᎍБߦݤᎍБߦݤᎍБߦݤᎍБߦ
    ᎍਔ໔อߦᎍਔ໔อߦᎍਔ໔อߦᎍਔ໔อߦ    ߏᎍਔ໔ߦߏᎍਔ໔ߦߏᎍਔ໔ߦߏᎍਔ໔ߦ

 Ԍ    ნ ნשௗޔԌשௗޔԌשௗޔԌשௗޔ

 ნΒ ნΒ    چሽשچሽשچሽשچሽש

 ዛ    ნΟ ნΟܜዛܜዛܜዛܜ

 ಔӝ    ნѤ ნѤࠔಔӝౢࠔಔӝౢࠔಔӝౢࠔౢ

ၗٰྍǺբޣԾՉ 

 

კ 4- 2ჴᡍၸำ 

 

 

ಃѤ ჴ่݀ 

 

ҁЬाࢂаΒӢηᡂ౦ኧϩٰᔠᡍȨߦᎍБԄȩǵȨਔ໔ᓸΚȩǵȨፂ܄

፦ȩکȨፂ܄ᖼວՉࣁȩϐ໔ޑቹៜǴ٠ஒፂ܄፦ځ٩ѳ֡ॶϩࣁଯǵ

եٿಔǵаճុࡕՉϩᆶଷᔠۓǶ 

 

ௗΠٰҁࣴ٬زҔ SPSS 20.0ՉΒӢηᡂ౦ኧϩǴаᡍȨߦᎍБԄȩ

ᆶȨਔ໔ᓸΚȩکȨፂ܄፦ȩჹȨፂ܄ᖼວՉࣁȩޑቹៜǴаϷόӕȨߦ

ᎍБԄȩکԖคȨਔ໔ᓸΚȩǴࢂցӢࣁޣȨፂ܄፦ȩޑଯեǴԶቹ

ៜȨፂ܄ᖼວՉࣁȩǴҁࣴزගрޑଷӵΠǺ 

 

җ߄ 4-3 ё࣮рӧȨߦᎍȩΠǴȨሽȩᆶȨߚሽȩߦޑᎍБԄϩձ

ჹȨፂ܄ᖼວՉࣁȩԖᡉޑቹៜǴ߄Ңόፕࢂሽߚ܈ሽߦޑᎍБԄǴ

ჹፂ܄ᖼວԖܴᡉ҅ޑӛቹៜǶԶȨሽȩᆶȨߚሽȩϐ໔ޑҬϕբҔ

ܭѳ֡ኧޑᎍߦόᡉǴаѳ֡ኧٰ࣮Ǵሽ߾ 3.028 εߚܭሽߦᎍޑ
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2.990ǴӢԜௗڙ H1Ƕ 

 

җ߄ 4-4 ёளޕǴӧȨज़ਔߦᎍȩΠǴȨሽȩᆶȨߚሽȩߦޑᎍБԄϩ

ձჹȨፂ܄ᖼວՉࣁȩԖᡉޑቹៜǴ߄Ңόፕࢂሽߚ܈ሽߦޑᎍБԄǴ

ჹȨፂ܄ᖼວՉࣁȩԖܴᡉ҅ޑӛቹៜǶԶȨሽȩᆶȨߚሽȩϐ໔ޑ

ҬϕբҔ߾όᡉǴӵ݀аѳ֡ኧٰ࣮Ǵӧज़ਔߦᎍБԄΠǴሽߦᎍޑѳ֡ኧ

=3.188εߚܭሽߦᎍޑ 3.05ǴӢԜௗڙ H2Ƕ 

 

ᆕӝа่݀ޑёа࣮рǴόᆅࢂӧȨߦᎍȩࢂ܈Ȩज़ਔߦᎍȩΠǴȨሽ

ȩکȨߚሽȩߦޑᎍБԄჹȨፂ܄ᖼວՉࣁȩԖᡉޑቹៜǴԶሽ

ᆶߚሽޑѳ֡ኧޑৡ౦Ǻज़ਔߦᎍ(0.138)εܭߦᎍ(0.038)Ǵ܌аӧज़ਔߦ

ᎍݩΠჹፂ܄ᖼວՉޑࣁቹៜၨܴࣁᡉǶ 

 

߄ 4- 3ሽᆶߚሽჹፂ܄ᖼວޑቹៜ(ߦᎍ) 

٩ᡂኧ: ፂ܄ᖼວՉࣁ 

 df 
ѳ֡ѳ

Бک 
F ᡉ܄ 

ሽ 8 2.384 33.806 .000 

 ሽ 8 3.677 52.138 .000ߚ

ሽ * 

 ሽߚ
26 .090 1.272 .185 

ᇤৡ 156 .071   

ᕴኧ 199    

ਠ҅ࡕ

 ᕴኧޑ
198    

a. R ѳБ = .961 (ፓၸޑࡕ R ѳБ = .950) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗٰྍǺբޣԾՉ 
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߄ 4- 4ሽᆶߚሽჹፂ܄ᖼວޑቹៜ(ज़ਔߦᎍ) 

٩ᡂኧ: ፂ܄ᖼວՉࣁ 

 
df 

ѳ֡ѳ

Бک 
F ᡉ܄ 

ሽ 8 1.879 24.598 .000 

 ሽ 8 2.590 33.895 .000ߚ

ሽ * 

 ሽߚ

28 .066 .869 .657 

ᇤৡ 154 .076     

ᕴኧ 199       

ਠ҅ࡕ

 ᕴኧޑ

198       

a. R ѳБ = .958 (ፓၸޑࡕ R ѳБ = .946) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗٰྍǺբޣԾՉ 

 

җ߄ 4-5ளޕǴӧόፕࢂӧߦᎍ܈ज़ਔߦᎍБԄΠǴଯፂ܄፦ᆶե

ፂ܄፦ჹፂ܄ᖼວՉޑࣁቹៜΨࢂᡉޑǴՠࢂவѳ֡ኧٰ࣮Ǵߦᎍ

БԄΠǴଯፂ܄፦ޑѳ֡ኧࣁ 3.078Ǵեፂ܄፦ޑѳ֡ኧࣁ 2.90Ǵӧज़

ਔߦᎍБԄΠǴଯፂ܄፦ޑѳ֡ኧࣁ 3.223Ǵեፂ܄፦ޑѳ֡ኧࣁ

2.986Ǵଯፂ܄፦ࣣଯܭեፂ܄፦ǴӢԜௗڙ H3Ƕ 

 

ӕਔҗ߄ 4-6ё࣮рǴӧଯፂ܄፦ڙޑෳޣӧज़ਔߦᎍΠǴჹፂ܄ᖼ

ວՉޑࣁቹៜࢂᡉޑǶаѳ֡ॶٰ࣮ǴӧߦᎍΠǴଯፂ܄፦ޑѳ֡ኧ

ࢂ 3.078Ǵज़ਔߦᎍΠǴଯፂ܄፦ޑѳ֡ኧࢂ 3.223Ǵ܌аଯፂ܄፦

ڙǴӢԜௗࣁᖼວՉ܄ΠǴၨܰวғፂݩᎍߦǴӧज़ਔޣ H4Ƕ 

 

߄ 4- 5ፂ܄፦ჹፂ܄ᖼວՉޑࣁቹៜ(ᆶज़ਔߦᎍ) 

 ѳБک df 
ѳ֡ѳБ

 ک
F ᡉ܄ 

ߦᎍ 

ଯፂ܄፦ 157.587 15 10.506 249.468 .000 

եፂ܄፦ 107.956 11 9.814 96.448 .000 

ज़ਔߦᎍ 

ଯፂ܄፦ 157.307 14 11.236 252.171 .000 

եፂ܄፦ 107.692 15 7.179 64.561 .000 

ၗٰྍǺբޣԾՉ 
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߄ 4- 6ଯፂ܄፦ჹፂ܄ᖼວՉޑࣁቹៜ(ज़ਔߦᎍ) 

ፂ܄ᖼວՉࣁ(ଯ,ज़ਔ) 

٩ᡂኧ: ፂ܄ᖼວՉࣁ 

  
ѳБک df 

ѳ֡ѳ

Бک 
F ᡉ܄ 

ჹК 157.307 14 11.236 252.171 .000 

ᇤৡ 4.322 97 .045   

F ᔠۓ ज़ਔߦᎍ ޑਏ݀Ƕ೭ঁᔠࢂۓਥᏵ܌ीᜐጔѳ֡

ኧޑጕ܄ᐱҥԋჹКၨԶۓǶ 

a. ٬Ҕ alpha = .05 ीᆉ 

 ၗٰྍǺբޣԾՉ 

 

ќѦǴҗ߄ 4-7ё࣮рǴȨଯፂ܄፦ȩڙޑෳޣӧज़ਔߦᎍΠǴȨޔௗש

Ԍȩᆶܜዛჹፂ܄ᖼວՉޑࣁቹៜࢂᡉޑǶଯፂ܄፦ڙޑෳޣӧज़ਔ

ࢂѳ֡ኧޑԌשௗޔᎍБԄΠǴߦ 3.509Ǵܜዛޑѳ֡ኧࢂ 3.08ǴӢԜаѳ֡ኧ

ٰ࣮ǴޔௗשԌޑѳ֡ኧεܜܭዛޑѳ֡ኧǴ܌аଯፂ܄፦ڙޑෳޣǴӧज़

ਔߦᎍБԄΠޔޑௗשԌǴჹፂ܄ᖼວՉޑࣁቹៜКܜዛܴ׳ᡉǴӢԜௗڙ

H5Ƕ 

 

߄ 4- 7ଯፂ܄፦ޑቹៜ(ޔௗשԌᆶܜዛޑज़ਔߦᎍ) 

٩ᡂኧ: ፂ܄ᖼວՉࣁ(ଯ) 

 df ѳ֡ѳБک F ᡉ܄ 

 Ԍ 4 1.114 17.887 .000שௗޔ

 ዛ 4 2.175 34.940 .000ܜ

Ԍ*ፂשௗޔ

܄፦(ଯ) 
11 .239 3.838 .004 

܄ዛ*ፂܜ

፦(ଯ) 
10 .403 6.479 .000 

ᇤৡ 21 .062   

ᕴኧ 112    

ਠ҅ޑࡕᕴኧ 111    

a. R ѳБ = .992 (ፓၸޑࡕ R ѳБ = .957) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗٰྍǺբޣԾՉ 

 

җ߄ ߄ک4-8 4-9ё࣮рǴଯፂ܄፦ᆶߦᎍΠޑҬϕբҔΠǴჹፂ
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܄ᖼວՉࣁԖᡉޑਏ݀ǴԶեፂ܄፦ᆶߦᎍޑҬϕբҔΠǴჹፂ

ᎍБԄȩ࣬ϕբߦ፦ȩᆶȨ܄ਏ݀ǶӢԜǴӧȨፂޑԖᡉؒ߾ࣁᖼວՉ܄

ҔΠǴȨፂ܄ᖼວՉࣁȩԖܴᡉৡ౦Ǵௗڙ H6Ƕ 

 

߄ 4- 8ଯፂ܄፦ޑቹៜ(ߦᎍ) 

ፂ܄ᖼວՉࣁ(ଯ,ߦᎍ) 

٩ᡂኧ: ፂ܄ᖼວՉࣁ(ଯ) 

 
df 

ѳ֡ѳ

Бک 
F ᡉ܄ 

ߦᎍ 15 7.689 371.808 .000 

ፂ܄፦(ଯ) 28 .045 2.164 .050 

ߦᎍ*ፂ܄

፦(ଯ) 
51 .049 2.378 .026 

ᇤৡ 17 .021   

ᕴኧ 112    

ਠ҅ޑࡕᕴኧ 111    

a. R ѳБ = .998 (ፓၸޑࡕ R ѳБ = .986) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗٰྍǺբޣԾՉ 

 

߄ 4- 9եፂ܄፦ޑቹៜ(ߦᎍ) 

ፂ܄ᖼວՉࣁ(ե,ߦᎍ) 

٩ᡂኧ: ፂ܄ᖼວՉࣁ 

 
df 

ѳ֡ѳ

Бک 
F ᡉ܄ 

ߦᎍ 11 6.875 63.971 .000 

ፂ܄፦(ե) 24 .101 .940 .568 

ߦᎍ*ፂ܄፦

(ե) 
37 .099 .926 .595 

ᇤৡ 14 .107   

ᕴኧ 87    

ਠ҅ޑࡕᕴኧ 86    

a. R ѳБ = .987 (ፓၸޑࡕ R ѳБ = .920) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗٰྍǺբޣԾՉ 

 

җ߄ ߄ک4-10 4-11ϩձёа࣮рǴଯፂ܄፦ᆶज़ਔߦᎍΠޑҬϕբҔ
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ΠǴჹፂ܄ᖼວՉؒࣁԖᡉޑਏ݀ǹԶեፂ܄፦ᆶज़ਔߦᎍޑҬϕբҔ

ΠǴჹፂ܄ᖼວՉࣁΨؒԖᡉޑਏ݀ǴӢԜǴӧȨፂ܄፦ȩᆶȨਔ໔ᓸ

Κȩ࣬ϕբҔΠǴȨፂ܄ᖼວՉࣁȩؒԖܴᡉৡ౦ǹவѳ֡ኧٰ࣮Ǵߦᎍ

БԄΠǴଯፂ܄፦ޑѳ֡ኧࣁ 3.078Ǵեፂ܄፦ޑѳ֡ኧࣁ 2.90Ǵज़ਔ

ࣁѳ֡ኧޑ፦܄ᎍБԄΠǴଯፂߦ 3.223Ǵեፂ܄፦ޑѳ֡ኧࣁ 2.986Ǵ

ӧज़ਔߦᎍБԄΠᆶፂ܄፦ޑբҔၨܴࣁᡉǴӢԜϩόௗڙ H7Ƕ 

 

߄ 4- 10ଯፂ܄፦ᆶज़ਔߦᎍޑቹៜ 

ፂ܄ᖼວՉࣁ(ଯ,ज़ਔߦᎍ) 

٩ᡂኧ: ፂ܄ᖼວՉࣁ(ଯ) 

 df ѳ֡ѳБک F ᡉ܄ 

ज़ਔߦᎍ 28 .048 1.360 .236 

ፂ܄፦(ଯ) 14 8.305 236.661 .000 

ज़ਔߦᎍ*ፂ܄

፦(ଯ) 
48 .051 1.455 .176 

ᇤৡ 21 .035   

ᕴኧ 112    

ਠ҅ޑࡕᕴኧ 111    

a. R ѳБ = .995 (ፓၸޑࡕ R ѳБ = .976) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗٰྍǺբޣԾՉ 

 

߄ 4- 11եፂ܄፦ᆶज़ਔߦᎍޑቹៜ 

ፂ܄ᖼວՉࣁ(ե,ज़ਔߦᎍ) 

٩ᡂኧ: ፂ܄ᖼວՉࣁ(ե) 

 
df 

ѳ֡ѳ

Бک 
F ᡉ܄ 

ज़ਔߦᎍ 24 .076 .420 .960 

ፂ܄፦(ե) 15 5.167 28.383 .000 

ज़ਔߦᎍ*ፂ܄፦

(ե) 
37 .111 .612 .865 

ᇤৡ 10 .182   

ᕴኧ 87    

ਠ҅ޑࡕᕴኧ 86    

a. R ѳБ = .984 (ፓၸޑࡕ R ѳБ = .865) 

b. ٬Ҕ alpha = .05 ीᆉ 

 ၗٰྍǺբޣԾՉ 
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ҁࣴࢎزࣴޑزᄬࢂԾᡂኧȨਔ໔ᓸΚȩکȨߦᎍБԄȩǴаϷυᘋᡂ

ኧȨፂ܄፦ȩǴჹ٩ᡂኧȨፂ܄ᖼວՉࣁȩޑቹៜǶҁࣴޑزϩ่݀Ǵ

ௗڙ H1ǵǵǵǵH2 ଷᇥǴځচӢёૈࢂޣКၨӛߎܭᚐߦޑᎍǴޔௗשԌ܈

ޑᇨӢځቚу߾ڋᇨӢǴԶਔ໔ज़܄ᔮޑډௗளޔǴૈࡕӧၸࢂڔሽש

மࡋǶќѦǴӧၸϩࡕǴךॺΨௗڙ H3ǵǵǵǵH4ǵǵǵǵH5ǵǵǵǵH6 ଷᇥǴёૈࢂӢࣁ

ଯፂ܄፦ޑޣǴҁي൩Кեፂ܄፦ޑޑޣܰౢғ܄ᖼວՉ

уܰวғ׳Ψ൩ޣޑ፦܄ǴଯፂࡕᎍᇨӢߦǴӧуΕਔ໔ᓸΚаϷࣁ

ፂ܄ᖼວՉࣁǶനࡕǴH7 ଷᇥࢂ߾ҽόௗڙǴёૈࢂਔ໔ᓸΚჹፂ܄ᖼ

ວՉ٠ؒࣁԖᡉޑਏ݀ǴѝԖλ൯ޑࡋቹៜǶ่ӝа௶ॊ่ޑፕǴҁࣴ

 Ǻ߄ଷᇥϐᡍӵΠޑز

 

߄ 4- 12ଷᇥᡍ่݀ 

ଷᇥ ᡍ่݀ 

H1ǺȨሽȩߦᎍКȨߚሽȩߦᎍ

ܰЇวޣፂ܄ᖼວՉࣁǶ 
ௗڙ H1 

 

H2ǺȨਔ໔ज़ڋΠȩߦޑᎍࢲϐΠǴ

ȨሽȩߦᎍКȨߚሽȩߦᎍ

ܰЇวޑޣፂ܄ᖼວՉࣁǶ 

ௗڙ H2 

 

H3ǺȨଯፂ܄፦ȩКȨեፂ܄

፦ȩܰЇวޑޣፂ܄ᖼ

ວՉࣁǶ 

ௗڙ H3 

 

H4ǺӧȨज़ਔߦᎍȩΠǴȨଯፂ܄

፦ȩޑޣКၨܰวғፂ

 ǶࣁᖼວՉ܄

ௗڙ H4 

 

H5ǺȨଯፂ܄፦ȩޑޣӧज़ਔ

ዛȩܜԌȩКȨשௗޔᎍΠǴȨߦ

 ǶࣁᖼວՉ܄ܰЇวፂ׳

ௗڙ H5 

 

H6ǺޑޣȨፂ܄፦ȩᆶȨߦ

ᎍБԄȩޑҬϕբҔΠǴቹៜፂ

܄ᖼວՉࣁǶ 

ௗڙ H6 

 

H7ǺޑޣȨፂ܄፦ȩᆶȨਔ

໔ᓸΚȩޑҬϕբҔΠǴቹៜፂ

܄ᖼວՉࣁǶ 

ϩόௗڙ H7 

 

ၗٰྍǺբޣԾՉ 
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ಃϖക ่ፕᆶࡌ 

ಃ ่ࣴزፕ 

 
ਥᏵಃѤകޑჴ่݀ǴךॺᄔाΠय़ख़ा่ፕǶ 

 

1. ӵ݀όԵቾፂ܄፦ǴӧߦᎍБԄΠǴሽᆶߚሽߦޑᎍБԄჹ

ፂ܄ᖼວՉࣁԖᡉޑቹៜǹՠࢂሽߦᎍޑቹៜၨܴࣁᡉǶ 

 

2. ऩԵቾፂ܄፦ǴߦᎍБԄΠǴଯፂ܄፦ڙޑෳޣǴჹፂ܄ᖼ

ວՉࣁԖᡉቹៜǴԶեፂ܄፦ࢂࠅόᡉቹៜǶ 

 

3. ԶჹȨਔ໔ᓸΚȩаϷȨፂ܄፦ȩکȨፂ܄ᖼວՉࣁȩՉᡂ౦ኧϩ

ሽߚሽᆶޑᎍΠߦගΠǴज़ਔࣁ፦܄ᡉҢǴӧόԵቾፂ่݀ޑ

ߦᎍБԄჹፂ܄ᖼວՉࣁԖᡉޑቹៜǹՠࢂሽߦᎍޑቹៜၨࣁ

ܴᡉǶӵ݀Եቾڙෳޑޣፂ܄፦ޑ၉Ǵӧਔ໔ᓸΚၨଯޑݩΠǴଯ

ፂ܄፦کեፂ܄፦ڙޑෳޣǴჹፂ܄ᖼວՉࣁคᡉቹៜǴ

җԜё࣮рਔ໔ᓸΚჹፂ܄ᖼວՉޑࣁቹៜКၨόܴᡉǶ 

 

4. υᘋᡂኧȨፂ܄፦ȩکȨፂ܄ᖼວՉࣁȩՉᡂ౦ኧϩ่݀ޑᡉҢǴ

ଯፂ܄፦ڙޑෳޣόፕࢂӧߦᎍ܈ज़ਔߦᎍΠǴКեፂ܄

፦ڙޑෳޣܰวғፂ܄ᖼວՉࣁǶ 

 

ಃΒ ࡌزࣴុࡕ 

 
ਥᏵҁ่ࣴޑزፕǴගр൳ࡌୖޣزࣴុࡕٮԵǶ 

 

1. २ӃڙࢂෳჹຝǶҁࣴزᗨฅࢂӧᆛၡวڔୢܫǴՠҗܭࢂᙖҗޗဂᆛ

ၡٰᗎፎӕᏢǴ܈ӕᏢܻޑ϶ٰ༤ቪୢڔǴεϩڙޑෳޣᗋڙࢂज़ܭε

ᏢғǴ܌аคݤჹӚঁԃសቫՉቶޑݱǶԶ߈൳ԃ୯ǵଯύғޑ

ૈΚԖϲޑᖿ༈ǴΨӧਔжዊޑࢬቹៜΠǴӧނ፦ғޑࢲ

Ԗቚуޑᖿ༈ǴӢԜࡌёаᘉεڙෳჹຝޑጄൎǴаӚঁόӕԃសቫࣁ

ෳ၂ჹຝǶ 

 

2. ӧ܄ձҽǴҗܭҁࣴڙޑزෳୃޣӛζ܄ǴӢԜ่݀ϩΨӛζޑ܄ፂ
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܄ᖼວՉޑࣁวғଯ܄تܭǴӢԜࡌӧวڔୢܫҽёаᅰໆ܄ت٬

Ϸζޑ܄ኧໆ࣬ӕǶ 

 

3. Զ٩ᡂኧፂ܄ᖼວՉࣁǴΨԖӭόӕࠠޑᄊǴٯӵᆛၡБय़ޑፂ܄ᖼ

ວՉ܈ࣁଞჹࠔۓจǵౢࠔޑፂ܄ᖼວՉࣁǴΨࢂёаՉࣴ

፦Ǵ܄ਔ໔ᓸΚаϷፂکᎍБԄߦаࢂزᚒǶӧᡂኧҽǴҁࣴޑز

ٰՉჹፂ܄ᖼວՉޑࣁǴନΑ೭ΟঁᡂኧаѦǴځჴᗋԖӭځ

дӢનቹៜፂ܄ᖼວՉࣁǶԶߦᎍБԄҽǴҁࣴزѝ௦ҔΑᏢ܌ޣ

ගрޔޑௗשԌǴשሽڔǴܜዛϷౢࠔಔӝѤᅿதߦޑـᎍБԄǴځჴ

ࡌᅈίխၮǴӢԜ܈ӵᗺٯՉᎍБԄǴޑԃΞрΑόϿཥᑫ߈

ёа௦Ҕ׳ӭόӕߦޑᎍБԄٰՉࣴزǶ 

 

4. ᗨฅǴჴ่݀ᡉҢৎ௦ҔሽߦᎍޑБԄၨԖճǴЪޔௗשԌש܈ሽڔ

ჹޑޣ֎ЇΚၨεǴՠࢂӧЎύΨԖᏢࡰޣрǴשԌߎޑᚐ܈൯ࡋ

ຫεǴჹޑޣ֎ЇΚ٠όۓ൩ຫεǴӢԜৎჹߎܭᚐ܈൯ޑࡋ

৾ਅǴΨѸвಒຑǶ 

 

5. നࡕǴᗨฅҁࣴزӧਔ໔ᓸΚҽޑϩ٠่݀όᡉǴՠࢂЎύԖග

ցᖼࢂਔ໔Եቾޑӭ׳൩Ԗޣਔ໔ຫӭǴٗሶނᖼޑޣǴӵ݀ډ

ວࠔǴрޑᖼວ،Ψ൩׳ᙣǴᖼޑނਔ໔ຫϿǴޣёૈ

Ӣډڙࣁਔ໔ᓸΚޑቹៜǴӧอਔ໔ϣрᖼວ،ǴԶౢғፂ܄ᖼ

ວՉޑࣁᐒΨ൩ၨଯǶӢԜज़ਔߦᎍޑቹៜǴ࣬ၨܭߦᎍޑቹៜ

ᗋࢂКၨεǴޣჹܭԖය໔܈ਔ໔ज़ߦޑڋᎍБԄǴКၨܰӢ

ᖼວՉ܄Ԍ൩ѨԶวғፂשޑࠔǴࡕᎍය໔ၸΑϐߦډԵቾࣁ

 ǶࣁᖼວՉ܄ǴԶЇวፂۓ،ਔ໔ϣрޑڋӧज़࡚ࣁӢࢂ܈Ǵࣁ

 

 

 

 

 

 

 

 

 

 

 

 

 



 ?ࣁᖼວՉ܄ᎍЇวፂߦ

                                    35       逢甲大學學生報告 ePaper(2011年) 

ୖԵЎୖԵЎୖԵЎୖԵЎ    

    

ǵ ύЎϩ 

 

1. Darren George& Paul Mallery (饋007)ǴSPSS ी೬ᡏޑᔈҔǴបЎϯǶ 

饋. ҡ࣑ޱ(饋004)Ǵޣፂ܄ᖼວՉࣁϐ،܄ۓӢનǴࠄεᏢኞᆅ

ࣴ܌زᅺγፕЎǶ 

3. ԙ҉҅(饋010)ǴߦᎍБԄჹޕޣሽॶǵᖼວཀᜫᆶ۸၈ࡋቹៜϐࣴز

-аۙԽМೱᙹᛰ֩۫ٯࣁǴ୯ҥύξεᏢҾᆅᏢ܌زࣴسᅺγፕЎǶ 

ޕࡋ۸၈࠼ሽॶᆶ៝ޕᇡ࠼ᑪ(饋005)Ǵໆೡ۫۫ᜪࠠǵ۫ӑຝǵ៝ە .4

࣬ᜢزࣴ܄Ǵ୯ҥԋфεᏢҾᆅࣴ܌زᅺγፕЎǶ 

ࢬаВҁ-زჴᜢ߯ϐࣴךᖼວᆶԾ܄Εǵፂੋޣᅽථ(饋003)Ǵ .5

ՉЎϯӧѠլٚኻϯٯࣁǴ୯ҥଯಃࣽמεᏢՉᎍᆶࢬ೯ᆅس

ᅺγፕЎǶ 

ǴܿֆεᏢᏢଣҾزϐࣴࣁᖼວՉ܄ᎍБԄΠፂߦǴόӕ(饋006)܃ݒ؇ .6

ᆅᏢسᅺγፕЎǶ 

7. ݅ҏޱ(饋001)Ǵፂ܄፦ǵޗૈࡋـჹೕጄ܄ຑϷፂ܄ᖼວՉࣁϐ

ቹៜǴ୯ҥύѧεᏢҾᆅࣴ܌زᅺγፕЎǶ 

Ӣޑᖼວ܄ύፂࣁՉޣǴ(饋005)݊דǵಷШ݇ǵᠭ᰾ϡǵᒘྦྷࡌ݅ .8

ᆶ݀ࡕϐኳࠠǴᆅࣽۑמтǴಃϤڔǴಃයǴ। 47-68Ƕ 

9. ݅ണ⊭ǵ݅οǵӂந (饋011)ǴSPSS-ीϩᆶჴ୍ǴറᅺЎϯǶ 

10. ݅ᛄЎ(饋008)Ǵচ܄ᆶޕ॥ᓀޑᜢᗖ܄ϐࣴز-аזೲ܄ࣁࠔ

 ᅺγፕЎǶ܌زεᏢҾᆅࣴמǴරࣽٯ

ᖼວՉ܄ᎍБԄჹᆛၡፂߦნΠǴᆛၡቶڋ(饋008)Ǵӧਔ໔ज़ॕڬ .11

 ᅺγፕЎǶ܌زεᏢҾᆅࣴמǴරࣽزቹៜϐࣴࣁ

1饋. ྷࢫጪ(饋007)ǴፂᖼວշߏӢનᆶཀדౣϐࣴزǴ୯ҥύξεᏢϦӅ٣

୍ᆅࣴ܌زᅺγፕЎǶ 

13. ৪ቚᶘ(饋010)ǴᆛၡޗဂՉࣁϐቹៜӢનǴҘεᏢᔼᆅᅺγӧᙍ

ᅺγፕЎǶ 

14. ൛(饋008)Ǵౢ จཀᜫቹៜࠔᖼວໆೡ۫ԾԖޣჹࢲᎍߦᅿᜪϷࠔ

ϐࣴزǴ୯ҥύѧεᏢҾᆅᏢ܌زࣴسᅺγፕЎǶ 

15. ഋλऍ(饋005)Ǵᆛၡޣϐ๊ჹߚीฝ܄ᖼວՉࣁᆶӆࡺཀᜫቹៜϐ

-аࢌᆛၡਜ۫ٯࣁޣǴ୯ҥܿεᏢҾᆅࣴ܌زᅺγፕЎǶ 

16. ഋࢀԟ(饋006)Ǵᎍ୧ΓϕՉࣁǵౢࠔ܄ǵೕጄ܄ຑჹፂ܄ᖼວՉ
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 ᅺγፕЎǶ܌زϐቹៜǴ୯ҥԋфεᏢҾᆅࣴࣁ

17. ഋߝ։(饋007)ǴԭϦљߦᎍࡋڋᆶߦࠔᎍࢲϐߦᎍਏ݀ࣴزǴҘε

ᏢҾᆅᏢسᅺγᅺγፕЎǶ 

18. ഋඳ(饋008)Ǵीϩ SPSS for Windows ΕߐᆶᔈҔಃϤހǴᏂ݅კਜ

Ԗज़ϦљǶ 

19. ഋలች(饋004)Ǵߦᎍቶჹϯ֩ࠔޕޣሽॶຑᆶᖼວཀᜫϐቹ

ៜǴࠄεᏢᆅࣽᏢࣴ܌زᅺγፕЎǶ 

饋0. ഋሎች(饋00饋)Ǵྎ೯ౣǵޣፂ܄፦ǵౢࠔ፦ჹፂ܄Չࣁ

ϐቹៜǴѠεᏢᏢࣴ܌زറγፕЎǶ 

饋1. ഋᖚᖚ(饋010)Ǵߚीฝ܄ᖼວ،ჹᆣᆶុࡕᖼວཀᜫϐቹៜǴ୯ҥԋф

εᏢ୯ሞҾࣴ܌زറγፕЎǶ 

饋饋. ഋࡌᇬ(饋006)ǴޑΚǺӧ፤ϭЇգ௩ᒲ ԏሌᐒޑՉᎍ

،യᗺǴᇻـᚇᇞǴ饋39 යǶ 

饋3. Ўދ(饋009)Ǵፂ܄ᖼວՉࣁϐࣴز-аύᙍεᖄ࿉ڬᜐٯࣁࠔǴ

୯ҥύ҅εᏢၮᆶҶ໕௲܌زࣴػᅺγᏢՏፕЎǶ 

饋4. ذฐ(饋004)Ǵइࠔۺᖼວნჹፂ܄ᖼວՉࣁϐቹៜǴᓉەεᏢᢀӀ٣

ᅺγࣴ܌زፕЎǶ 

饋5. ৹(饋00饋)ǴᅈᚐߦᎍᆶߦᎍਢቹៜϐࣴزǴ୯ҥύѧεᏢҾᆅࣴ

 ᅺγፕЎǶ܌ز

饋6. ܃։(饋007)Ǵፂ܄ᖼວՉࣁϐᖼࡕᆣࣴزǴ୯ҥύξεᏢҾᆅᏢ

 ᅺγᅺγፕЎǶس

饋7. ྷ݅(饋007)Ǵፂ܄ᆶബཥթϐӅᡂਏ݀ࣴز-аߥ܄تᎦࣁࠔ

 ᅺγፕЎǶ܌زǴ୯ҥύξεᏢኞᆅࣴٯ

饋8. ෞΪຽ(饋010)Ǵᆛၡიᖼᐒᆶፂ܄ᖼວፓਏ݀ϐࣴزǴ୯ҥଯεᏢ

٥ϼπᆅᏢسᅺγᅺγፕЎǶ 

饋9. ί(饋007)Ǵຝ୮Ўϯޕቹៜޣሽ௵གࡋᆶፂ܄ᖼວՉࣁ

ϐࣴزǴࠄѠࣽמεᏢҾᆅࣴ܌زᅺγፕЎǶ 

30. ҏ(饋007)Ǵ۫ӑຝǵೕጄ܄ຑǵᡏᡍჹፂ܄ᖼວቹៜϐࣴز

-аऍ୍ܺٯࣁࠔǴ୯ҥԋфεᏢҾᆅࣴ܌زᅺγፕЎǶ 

31. ৎጩ(饋004)ǴߦᎍБԄǵౢੋࠔΕำࡋᆶߦᎍნჹࠔޣจຑሽᆶᖼ

ວཀᜫϐቹៜǴ୯ҥԋфεᏢҾᆅࣴ܌زᅺγፕЎǶ 

3饋. ণ(饋008)ǴᆛၡቶߦᎍБԄǵፂ܄፦ჹᆛၡፂ܄ᖼວՉࣁϐቹ

ៜǴරࣽמεᏢҾᆅࣴ܌زᅺγፕЎǶ 

33. ൛(饋003)ǴౢࠔགᆶԾךᇡӕჹፂ܄ᖼວϐቹៜǴܿεᏢҾᆅ

ࣴ܌زᅺγፕЎǶ 

34. 䐁ፉ(饋006)Ǵಔӝሽߦᎍჹፂ܄ᖼວՉࣁϐቹៜ-යఈፕᢀᗺ

Ǵ୯ҥଯಃࣽמεᏢՉᎍᆶࢬ೯ᆅسᅺγፕЎǶ 

35. ယΏᆝ(饋004)Ǵᅈᚐߎӣ㎸ߦᎍࠠᄊჹߚीฝ܄ᖼວՉࣁϐቹៜǴ୯ҥԋ
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фεᏢ୯ሞҾࣴ܌زᅺγፕЎǶ 

36. ယᐵች(饋008)Ǵᆣമ୍ǵፂ܄ᖼວՉࣁǵπբ॰࡙ᆶԾךᅱᜢ߯ϐࣴ

 ᅺγፕЎǶ܌زǴ୯ҥύξεᏢύξᏢೌࣴٯࣁΓа୍ܺ-ز

37. ဠඁ(饋006)Ǵߦޣᎍࢲǵೕጄ܄ຑǵᡏᡍჹፂ܄ᖼວቹៜ

ϐࣴز-аϯ֩ٯࣁࠔǴ୯ҥԋфεᏢଯ໘ᆅᅺγӧᙍᅺγፕЎǶ 

38. ླྀൈ(饋008)Ǵߎᒲߦ܄ᎍჹޣሽᇡޕϐቹៜ-аޣΓ፦Ϸ

ਔ໔ᓸΚࣁυᘋᡂǴරࣽמεᏢҾᆅࣴ܌زᅺγፕЎǶ 

39. ླྀᒸඁ(饋010)Ǵαኞᆶፂ܄ᖼວᜢ߯ϐࣴزǺаౢࠔឦࣁ܄υᘋᡂ

ኧǴၲػࣽמεᏢҾᆅࣴ܌زᅺγፕЎǶ 

40. ᖴܴᑉ(饋008)ǴשԌ൯ࡋǵज़ߦ܄ڋᎍჹࠔౢޣຑሽᆶᖼວཀᜫϐቹៜ

-аᖼວნࣁυᘋᡂኧǴ୯ҥଯᔈҔࣽמεᏢ୯ሞҾࣴ܌زᅺγፕЎǶ 

41. ᗬ࣑ٵ(饋006)ǴߦᎍϷङඳॣჹᆛၡፂ܄ᖼວཀკϐቹៜǴܿֆεᏢ

ᏢଣҾᆅᏢسᅺγፕЎǶ 

4饋. ᛥЈ(饋006)ǴаӝՉᎍኞᢀᗺ࣮ᖼނЈǵᆣǵ۫ݗᆶፂ܄

ᖼວՉࣁϐᜢ߯-ачѱѤৎԭϦљٯࣁǴ୯ҥҬ೯εᏢኞࣴ܌زᅺγ

ፕЎǶ 

 

Βǵ मЎϩ 

 

1. Aaker, D. A. (1973). ȸToward a normative model of promotional decision 

makingȹ. Management Science,19(6),593-603 

2. Beatty, S. E., & Ferrell, M. E. (1998). ȸImpulse buying: modeling its 

precursorsȹ. Journal of Retailing, 74, 169-191. 

3. Blackwell, D. R., Miniard, P. W. and Engel, J. F. ( 2001 ), consumer behavior,  

9th ed., Harcourt, Inc. 

4. Blattberg, R. C. and Neslin, S. A. ( 1990 ), Sales Promotion Concepts, Methods, 

and Strategies. New Jersy: Prentice Hall. 

5. Campbell, Leland & William D. DiamondȐ1990ȑ, ȸFraming and Sales 

Promotions: The Characteristecs of A Good Dealȹ, Journal of Consumer 

Marketing, 7(4), pp. 25-31. 

6. Chandon, Pierre, Brian Wansink, and Gilles Laurent (2000), “A Benefit    

Congruency Framework of Sales Promotion Effectiveness,” Journal of    

Marketing, 64 (October), 65-81. 

7. Chandon, Pierre, Vicki G. Morwitz, and Werner J. Reinartz (2004), “The   

Short- and Long-Term Effects of Measuring Intent to Repurchase,” Journal of    

Consumer Research, 31 (3), 566-72 

8. Chandon, Pierre, Vicki G. Morwitz, and Werner J. Reinartz (2005), “Do     

Intentions Really Predict Behavior? Self-Generated Validity Effects in Survey 



 ?ࣁᖼວՉ܄ᎍЇวፂߦ

                                    38       逢甲大學學生報告 ePaper(2011年) 

Research,” Journal of Marketing, 69 (2), 1-14. 

9. Dholakia, U. M.Ȑ2000ȑ, ȸTemptation and Resistance: An Integrated Model of 

Consumption Impulse Formation and Enactmentȹ, Psychology & Marketing, 

17(11) ,pp955-982. 

10. Clover, V. (1950) “Relative Importance of Impulse Buying in Retail Store”, 

Journal of Marketing, 15(Jul.), 66-70. 

11. Dommernuth, W. P.Ȑ1989ȑ, Promotion: Analysis, Creativity and Strategy, 2nd 

ed.Boston, Mass: PWS-Kent Publishing Company. 

12. Hartley, S. W. & C. JamesȐ1988ȑ, ȸHow Sales Promotion Can Work For and 

AgainstYouȹ, Journal of Consumer Research, 17(Mar.), pp. 492-507. 

13. Hausman, A. (2000). ȸA multi-method of investigation of cosumer motivations 

in impulse buying behaviorȹ. Journal of Consumer Marketing,17(5),403-419. 

14. Hoch, S. J. & G. F. LoewensteinȐ1991ȑ, ȸTime-Inconsistent Preferences and 

Consumer Self-Controlȹ, Journal of Consumer Research, 17(Mar.), pp. 

492-507. 

15. Iyer Easwar S, (1989), “Unplanned purchasing: Knowledge of Shopping    

Environment and Time Pressure,” Journal of Retailing,Vol.65, 40-57. 

16. Katona, George, and Eva Mueller (1955), "A Study of Purchase Decisions in 

Consumer Behavior," in Lincoln H. Clark, ed, Consumer Behavior: The 

Dynamics of Consumer Reaction, Volume 1, New York: New York University 

Press, 30-87. 

17. Kotler, PhilipȐ2000ȑ, Marketing Management, 10th ed., New Jersey: Prentice 

Hall. 

18. Luo, X. (2005). ȸHow do shopping with others influence impulsive 

purchasingȹ Journal of Consumer Psychology, 15(4), 288-294. 

19. Luick, J. & Zeigler, W. (1968). Sales promotion and modern merchandising. 

New York : McGraw-Hill company. 

20. McCarthy, E. J. & W. D. Perreault,Ȑ1984ȑ, Basic Marketing-A Management 

Approach,8th ed., Illinois: Irwin. 

21. Moore, D. J. & R.W. Olshavsky,Ȑ1989ȑ, ȸBrand Choice and Deep Price 

Discountsȹ, Psychology and Marketing, 6, pp. 181-196. 

22. Mowen, J. C. & Minor, M.(1998). Consumer Behavior, 5th ed. NJ. 

23. Rook, D. W. & R. J. Fisher Ȑ1995ȑ, ȸNormative Influence on Impulsive 

Buying Behaviorȹ, Journal of Consumer Research, 22(Dec.), pp. 305-313. 

24. Rook, D. W. & S. J. HochȐ1985ȑ, ȸConsuming Impulseȹ, Advances in 

Consumer Research, 12, pp. 23-27. 

25. Rook, D. W.Ȑ1987ȑ, ȸThe Buying Impulseȹ, Journal of Consumer Research, 

14(Sep.),pp.189-199. 



 ?ࣁᖼວՉ܄ᎍЇวፂߦ

                                    39       逢甲大學學生報告 ePaper(2011年) 

26. Seounmi Youn, Ronald J. Faber (2000), "Impulse Buying: Its Relation to    

Personality Traits And Cues", In Advances in Consumer Research Volume 27, 

eds. Stephen J. Hoch and Robert J. Meyer, Provo, UT : Association for Consumer 

Research, Pages: 179-185. 

27. Sharon E. Beatty and M. Elizabeth Ferrell (1998),“Impulse Buying: Modeling its 

precursors”, Journal of Retailing, Vol. 74 , pp.169-191. 

28. Shimp, T. A. ( 1997 ), Advertising, Promotion, and Supplemental Aspects     

Integrated Marketing Communications, 4th ed., Harcourt Brace Chicago,   

Dryden Press. 

29. Shultz, D. E.,& Robinson, W. A. (1993). Sales promotion management. Chicago: 

Crain book. 

30. Sreedhar Rao Madhavaram, Debra A. Laverie (2004), " Exploring Impulse 

Purchasing On the Internet", In Advances in Consumer Research Volume 31, eds. 

Barbara E. Kahn and Mary Frances Luce, Valdosta, GA : Association for 

Consumer Research, Pages: 59-66. 

31. Stern, H.Ȑ1962ȑ, ȸThe Significance of Impulse Buying Todayȹ, Journal of 

Marketing,26(Apr.), pp. 59-62. 

32. Valence, Gilles, Alain d'Astous, and Louis Fortier (1988), "Compulsive Buying: 

Concept and Measurement," Journal of Consumer Policy, 11, 419-433. 

33. Webster Jr. F. E.( 1965 ). ȸThe ‘Deal-Prone’ consumerȹ. Journal of Marketing 

Research, 186-189. 

34. Weinberg, P. & W. GottwaldȐ1982ȑ, ȸImpulsive Consumer Buying as a Result 

of Emotionsȹ, Journal of Business Research, 10(1), pp. 43-57. 

35. Weun, S., Jones, M. A., and Beatty, S. E. 1998. ȸDevelopment and validation of 

impulse buying tendency scaleȹ. Psychological Report, 82(2), 1123-1133. 

36. Wood, M.Ȑ1998ȑ, ȸSocio-economic Status, Delay of Gratification, and Impulse 

Buyingȹ, Journal of Economic Psychology, 19(June), pp. 295-320. 

37. Youn, S. H.Ȑ2000ȑ, The Dimensional Structure of Consumer Buying Impulsivity: 

Measurement and Validation, The Graduate School of The University of 

Minnesota, Doctoral Thesis. 

 

 

 

 

 

 

 

 



 ?ࣁᖼວՉ܄ᎍЇวፂߦ

                                    40       逢甲大學學生報告 ePaper(2011年) 

 

 


