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ᄔाᄔाᄔाᄔा 

    ϞΓᜪЎܴזೲวǴΓॺ܌ଓޑόӆѝࢂΟᓓྕႫǴԶࢂόᘐޑගϲ

ғࠔࢲ፦ǴՔᒿၗૻᆶຩܰޑวၲǴ٬ளޣӧᇆࠔၗૻکᖼວޑࠔ

৩Ǵၨа۳׳уܰǴΨӢԜǴόӕᜪࠠੋޑޣΕำࡋȐInvolvementȑǵ

 ᖼວཀᜫȐPurchase IntentionȑǶޑಔӝȐBundlingȑǴஒౢғόӕࠔౢ

 

    ҁࣴزаऍ֩ౢٯࣁࠔǴϩձаϯ֩Нǵࢱय़٢ǵ٢నϷٛᠴౢࠔբزࣴࣁ

ࠔᎍౢߦቹៜǴаϷ܌ցჹᖼວཀᜫԖࢂଯեޑࡋੋΕำܭӧޑҞǴҞޑ

ಔӝБਢࢂցቹៜޑޣᖼວཀᜫǴҁࣴزаҘεᏢᔮޑسᏢғزࣴࣁ

ჹຝǴճҔᘜޑБԄǴஒှញᡂኧжΕǶ 

 

    ჴ่݀ᡉҢǴѤऍ֩ౢࠔύǴζੋޑ܄ΕำࡋϷᖼວཀᜫК܄تଯǶ

аԃભٰᇥǴԃભཇଯ߄ҢӧѦғࢲཇΦǴ׳уᑈཱུޑѐԏ࣬ᜢޑऍ֩ౢࠔ

ၗૻǴੋΕำࡋΨ࣬ჹၨଯǶќѦҗᖼວཀᜫޑኧᏵёаวǴԃભཇଯᖼວཀ

ᜫΨԖගϲޑᖿ༈ǶԏΕཇଯޑޣǴჹߎܭᒲڙޑज़ၨϿǴੋΕޑำࡋӢ

ԜୃଯǴᖼວཀᜫΨܴᡉၨଯǶനࡕǴךॺวੋΕำࡋཇଯޑޣǴԖཇ

ଯޑᖼວཀᜫǶԶޣӧࢱय़ੋޑ٢ΕำࢂࡋനଯޑǶཇݙࢂख़ࠔౢܭಔӝǴ

 ᖼວཀᜫΨཇଯǶځ
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Abstract 

  Nowadays, human civilization develops rapidly so that what people pursue is not 

only enough to survive, but can continuously upgrade the quality of live. Rich 

information and trade makes the way consumers collect information and buy the 

product become easier than before. Moreover, two factors such as consumer 

involvement and product bundling will bring diverse purchase Intention. 

 

  The purpose of this paper is to see weather consumer’s involvement on product and 

promotion of product bundling influence on his purchase intention, by focusing on 

beauty products, such as lotion, facial cleanser, emulsion and sun-block products. We 

use students who studies Feng Chia University Department of Economics as object of 

study , and adopt stepwise regression to analyze the effect of independent variables on 

consumer’s purchasing intention. 

 

  The result shows, the involvement and purchase intention of woman are both 

higher than man. Also, student age affects positively the involvement, and purchasing 

intention. In addition, the higher income, the higher involvement, and in turn, the 

stronger purchasing intention for students. Finally, promotion of product bundling 

causes higher purchasing intention.  

 

 

 

KeywordsǺInvolvementǵBundlingǵPurchase IntentionǵBeauty products 
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ಃകಃകಃകಃക ᆣፕᆣፕᆣፕᆣፕ 

    ᒿޗזޑೲᡂᎂǴᔮޑጲࠁวǴ٬ளѠӦޗޑ॥ᇮΨԖΑ

όኬׯޑᡂǶᖐٰٯᇥǴऍ֩ౢࠔςόӆࢂΟΜྃаޑΓ٬܌ҔǴԖࡐӭΓ

வλ൩໒ۈௗߥᎦ܈ற֩ǴλԿଯύғමԖၸ٬Ҕऍ֩ౢޑࠔᡍǶ܌аᏢ

ғဂӧऍ֩ౢ٬ޑࠔҔ܈ᖼວԖε൯ቚޑߏᖿ༈ǶӢԜǴऍ֩ౢ٬ޑࠔҔς

όӆࢂԋԃΓޑճǶ 

ಃಃಃಃ ࣴزᐒࣴزᐒࣴزᐒࣴزᐒ 

    ѠӦޑऍ֩ౢࠔӛٰаԋԃΓѱࣁЬࢬǴՠᒿޗ॥ׯޑᡂǴᏢ

ғဂӧऍ֩ౢޑࠔѱǴΨԖВቚޑߏᖿ༈ǶӢԜҁЎаᏢғဂӧऍ

 ǶޑаϷᖼວ،Ǵࡋ٬Ҕำޑࠔౢ֩

    аऍ֩ౢࠔεӭаԋԃζ܄ࣁޣЬाѱǴՠڙ॥ዊࢬቹៜࡕǴ

ԖӭቷΨഌុޑрӭӝόӕ໘ޑࢤζ٬܌܄Ҕޑऍ֩ౢࠔǶόѝӵ

ԜǴΨԖӭ܄تޑΨᅌᅌӦ໒ۈௗऍ֩ౢࠔǴ܌аӧѱय़ёа࣮ډӭऍ

ǴࠔౢޑҔ܄ت܈܄य़٢Ǵϯ֩НǴ٢నǴற֩ǴԖϩζࢱǴӵᇥࠔౢ֩

ගٮޣᒧǶՠӧӭౢࠔύǴޣΞஒӵՖᒧǻεϩޣ

ᙖҗཛྷ൨ၗૻޑБԄǴୖ܈Ե٬ҔޑޣᡍǴբୖԵ٩ᏵǶ೭Ψ൩ךࢂॺ

سಔӝࠔޑр܌ΨਥᏵቷޣȩǶќБय़ǴࡋȨੋΕำޑགྷ܌

ӈǴٰղᘐࢂցڀԖ֎ЇΚǴԖኅఈགྷाᖼວǶӢԜךॺΨஒόӕ

܌ᖼວ،ǶޑޣᖼວཀᜫǴԶΑှޑޣցቹៜࢂಔӝȩࠔȨౢޑ

аҁЎஒᙖୢڔፓǴޣӧᖼວόӕࠔౢޑਔǴࢂցڙ೭ঁٿᡂኧቹៜǴ

Ψ׆ఈᙖҗԜٰࣴزຑᏢғဂӧऍ֩ౢޑࠔวᖿ༈ᆶወ Ǵૈаගٮቷ

،ୖԵǶ 
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ಃΒಃΒಃΒಃΒ ࣴزҞزࣴޑҞزࣴޑҞزࣴޑҞޑ 

    ҁࣴزᙖҗୢڔीǴଞჹҘεᏢᔮسεډεѤޑᏢғǴੋΕ

ำࡋϷౢࠔಔӝࢂցቹៜޑޣᖼວཀᜫǶҁࣴزҞޑӵΠǺ 

1. ፓᏢғဂӧऍ֩ౢ٬ޑࠔҔำࡋǴϷДᜫཀӧԜᜪౢߎޑࠔᚐӭϿǶ 

2. ޣӧόӕੋޑΕำࡋΠǴࢂցቹៜᖼວཀᜫǶ 

3. ޣӧᒧόӕౢࠔಔӝਔǴࢂցቹៜᖼວ،Ƕ 

4. ᙖԜ่݀Ǵ๏ϒ۳ࡕ࣬ᜢࣴޑزᏢޣǴϷቷӧՉᎍ،ޑঁୖԵ٩

ᏵǶ 

ಃΟಃΟಃΟಃΟ ࣴࢬزำࣴࢬزำࣴࢬزำࣴࢬزำ 

    ҁࣴࢬزำӵკ ǴȨੋΕำޑҞزᐒዴᇡࣴزҢǴ२Ӄᙖҗࣴ܌1-1

εسቹៜ࣬ᜢЎǶௗଞჹҘεᏢᔮޑಔӝȩჹᖼວཀᜫࠔȩᆶȨౢࡋ

ډεѤޑᏢғǴวڔୢܫǶӣԏୢࡕڔӆᑔᒧрԖਏୢڔǴനࡕᙖҗी೬ᡏ

ϩ٠༼р่ፕǶ 

 

 

 

 

 

 

 ޑᐒᆶҞزࣴޑᐒᆶҞزࣴޑᐒᆶҞزࣴޑᐒᆶҞزࣴ
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               ↓ 
Ўӣ៝Ўӣ៝Ўӣ៝Ўӣ៝ 

               ↓ 
 ीᆶᇆڔीᆶᇆୢڔीᆶᇆୢڔीᆶᇆୢڔୢ

               ↓ 
ၗϩၗϩၗϩၗϩ 

               ↓ 
 ่݀ز่ࣴ݀ز่ࣴ݀ز่ࣴ݀زࣴ

               ↓ 
่ፕᆶࡌ่ፕᆶࡌ่ፕᆶࡌ่ፕᆶࡌ 

კ  ำკࢬز1-1ࣴ
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ಃΒകಃΒകಃΒകಃΒക ЎЎЎЎ 

ಃಃಃಃ ੋΕำੋࡋΕำੋࡋΕำੋࡋΕำࡋ 

ǵǵǵǵ    ੋΕፕۓޑကᆶϩᜪੋΕፕۓޑကᆶϩᜪੋΕፕۓޑကᆶϩᜪੋΕፕۓޑကᆶϩᜪ 

ȐȐȐȐȑȑȑȑ    ੋΕፕۓޑကੋΕፕۓޑကੋΕፕۓޑကੋΕፕۓޑက 

  ੋΕፕᆶ܄،ኳԄǴԖ܌όӕǴੋΕำࡋόӕޑޣӧΑ

ှნǵޕϸᔈǵၗૻೀǵࠔจངӳᄬय़ࣣԖܴᡉৡ౦ǶӢԜǴჹՉᎍ

ΓԶقǴౢੋࠔΕࢂόё܈લୖޑԵࡰǶੋΕፕϩٿࣁεϩȨቹៜੋΕ

ۓᄊȩٰރޕЈᇡޑॺεவȨঁΓޣȩǶᏢ߄ࣁՉޑӢȩǴаϷȨੋΕޑ

ကǴᇡੋࣁΕፕঁډڙࢂΓǵౢࠔǵნǴځࢂ܈дڈᐟ߄ޑǴᡏᇡԾρჹ

Ԝ࣬ޑނ٣ᜢำࡋǴԶౢғόӕำ߄ޑࡋǶ 

   

  Sherif & CantrilȐ1947ȑۓကȨੋΕȩന߃аȨԾੋךΕȩȐEgo-involvementȑ

ᆶԾρཀڙଯǴૈௗࡋᜢำ࣬يԾکࢂǶऩࡋᜢЈำޑғόӕౢނΓჹ٣ঁࡰ

ȨӕϯਏᔈȩȐassimilation effectȑǶਔдॺஒԾࣁ໔൩ཇλǴᆀϐޜޑϸ࣬ـ

ǶKrugmanࡋᄊޑ܌ـϸཀ࣬ܭՅჹف܈ϩيϐيΓӢԾঁࣁကۓΕੋך

Ȑ1965ȑۓကȨੋΕȩࣁᢀϩដೱ่ቶߞ৲ᆶঁΓғࢲᡍϐѳ֡ԛኧǴ

ᓎଯޣǴᆀࣁଯੋΕำࡋǹϸϐǴᆀࣁեੋΕำࡋǶKrugmanஒੋΕፕҔܭ

يޣǴගрȨեੋΕޑՉࣁȩࡕǴੋ ΕԶЇଆՉᎍᏢݙޑޣཀǶTaylor 

Ȑ1981ȑۓကȨੋΕȩࣁࠔϐܭޑޣཀက܈ᜢϪำࡋǹำࡋଯǴࣁଯੋΕǹ

ϸϐǴࣁեੋΕǶ݅ᡫֻȐ1993ȑǵGoldsmith & EmmertȐ1991ȑǵKnox & Wa l k 

erȐ2003ȑǵSchiffman & KanukȐ2000ȑǵWa rrington & AnamariȐ2000ȑۓက

ȨੋΕȩࣁޣჹୃޑࠔౢࢌӳᆶǶ೭ޣٿჹޣՉࣁǵૻ৲ೀᆶ،
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ࡐख़ाǴӧଯੋΕ܈եੋΕޑቹៜΠ,ޣΕޑЈΚΨεό࣬ӕǶEngel, 

et al.Ȑ1993ȑۓကȨੋΕȩࣁӧࢌਸნΠǴၸڈ٤ࢌᐟགډڙǴੋΕำࡋ

ჹԾيख़ा܈܄ᑫ፪НྗǶ 

 

߄ 2-1 ੋΕፕۓޑက 

Ꮲޣ ੋΕޑᢀۓ܄ۺက 

Sherig & CantrilȐ1947ȑ 
ගрԾੋךΕȐEgo-involvementȑऩکԾي

ऩԖଯ࣬ࡋᜢ߾Кၨคݤௗ࣬ڙϸཀـǶ 

KrugmanȐ1965ȑ 

ஒੋΕۺཷޑЇҔܭՉᎍޑሦୱύǴ܌ᒏ

ੋޣΕ܈ޣᖼວੋΕࡰ߾ޣჹ

 Ƕࡋख़ຎϷԵቾำޑᖼວ،ࠔౢࢌܭ

Mitchell (1981)ǵRothschildȐ1984ȑǵEngel, 

et al.Ȑ1993ȑ 

ੋΕࢂᅿҗਸნڈ܈ᐟ܌ᐟวрޑค

൨ǵפޑǵၗ،ޑᐒǴቹៜΓॺ

ೀ٣ރޑᄊǶ 

ZaichknowskyȐ1985ȑ 

୷ܭԾޑيሡǵሽॶکᑫ፪ǴঁڙΓǵ

གޑࡋ፦ᆶნӢનǴԶౢғόӕੋΕำނ

 Ƕڙ

݅ᡫֻȐ1993ȑǵGoldsmith & Emmert

Ȑ1991ȑǵKnox & Wa l k erȐ2003ȑǵ

Schiffman & KanukȐ2000ȑǵWa rrington 

& AnamariȐ2000ȑ 

ޣӧόӕౢࠔᖼວნΠևόӕᜢ

ЈำࡋǴ٬ޣΕޑЈΚΨόӕǴ

ᜢЈำࡋଯࣁଯੋΕǴำࡋեࣁ߾եੋΕǶ 

Knox & Walker (2003)ǵSolomonȐ2004ȑ 
ᇡੋࣁΕำࡋቹៜޣӧᒧౢࠔ

 ၸำǶޑจ،ࠔک

ၗٰྍǺҁࣴز 
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  ZaichkowskyȐ1985ȑۓကȨੋΕȩࣁޣ୷ܭԾޑيሡǵሽॶکᑫ፪Ǵ

Զჹ܌ނ٤٣ࢌག࣬ޑډᜢำࡋǶMitchellȐ1981ȑǵRothschildȐ1984ȑۓက

ȨੋΕȩࢂҗਸნڈ܈ᐟΠǴ܌ᐟวрޑคᐒǴѬቹៜΓॺޑ،ǵ

ၗפޑ൨ᆶೀ٣ރޑᄊǶKnox & Walker Ȑ2003ȑǵSolomonȐ2004ȑۓက

ȨੋΕȩࣁቹៜޣӧᒧౢࠔکࠔจ،ޑၸำǶߋণӼ (2005) ᘜ

યੋΕۓޑကǴ٠ஒځϩࣁΟεय़ӛٰǺᇡޕय़ӛ(cognitively-based)ǵঁΓ

य़ӛ(individual-based)ᆶϸᔈय़ӛ (response-based)ٰੋΕϐۓကǶ 

 

  җᏢޣගрޑፕёޕǴӵ߄ ғޗჸΓॺӧࢂҢǴȨੋΕȩ܌2-1

Ǵа܄ᡂ౦ޑԖঁΓڀᄬǴࡌޑကۓᄊٰރޕᡂǴаঁΓᇡޑதख़ाߚঁࢲ

Ϸਔ໔ǵޜ໔ޑნٿε܄ǴੋΕࢂᅿЈᄊǴԶੋΕޑமނ٣ࢌڙࡋᆶঁΓ

ाǵሽॶᢀϷགྷၲԋޑҞޑ…ǴӧۓნΠ࣬ޑᜢำ܌ࡋቹៜǴᇡډޕ

ǶፕǴȨੋࣁՉޑុࡕΨၨଯǴωԖࡋᆶੋΕำ܄ଯǴ࣬ᜢࡋᜢำ࣬ךԾޑ

Εȩࢂᆶঁᡏৡ౦ԖᜢׯޑᡂǴӧჴ୍ǴҗܭቶݱӦᔈҔӧӚঁόӕޑሦୱǴ

ؒԖֹЪۓကǶ 

ȐȐȐȐΒΒΒΒȑȑȑȑ ੋΕፕޑϩᜪੋΕፕޑϩᜪੋΕፕޑϩᜪੋΕፕޑϩᜪ 

˞. аੋΕҁ፦ϩᜪ 

 

ٰޑᅩȐ2008ȑଞჹੋΕҁ፦☰ߋ   ǴྍஒੋΕϩࣁΟᜪǺნੋΕȐsituational 

involvementȑǵੋ܄ុΕȐenduring involvement)ᆶϸᔈੋΕ (response 

involvement)Ƕ 

  

(1) ȨნੋΕȩȐSituational InvolvementȑǺ 
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อኩᜢϪǶޑނ٣ࢌჹޣΠǴݩਔ໔ᆶۓǴӧࡰࢂᒏნੋΕ܌  

ၲޣԋҞޑਔǴჹ၀ޑ٣୍อයᜢϪǴஒӣൺচҁޑǶBlochȐ1982ȑ

ᇡࣁȨნੋΕȩࡰࢂޣӧۓਔ໔ᆶݩΠǴགྷၲࠔౢࢌډᖼວ٬܈ҔѦ

ӧҞਔǴჹ၀ౢౢ܌ࠔғޑኩਔݙ܄ཀǶֹԋҞࡕǴੋΕำࡋջफ़եǶ

BelkȐ1982ȑࡰрȨნੋΕȩࢂӧۓਔ໔܈ӦᗺǴቹៜᖼວ٬܈Ҕౢޗޑࠔ

ЈᕉნǶHouston & RothchildȐ1978ȑᇡࠔౢکࣁԖᜢѦӢનǴΨឦܭ

ნੋΕǴٯӵǺౢࠔሽǵࠔ፦ǵфૈǵऐΦ܈܄ϟಏБԄǶ 

 

(2) ȨੋុΕȩȐEnduring InvolvementȑǺ 

 

  όӕܭნӢનǴޣӢЬᢀϣӧሽॶᢀǵሡǵᑫ፪ᆶଓ൨ҞόӕǴ

ԋߏޣයޑ܄ុᜢϪǴᆀੋុࣁΕǶHouston & RothchildȐ1978ȑᇡ

ϐޣࣁǴΒسЬᢀሽॶޑࠔჹౢޣࢂԖΒǴྍٰޑΕȩੋុȨࣁ

܄ύЈޑࠔౢܭ୷ࣁ٬ҔᡍǶTyebjeeȐ1979ȑǴаޑᆶၸѐࡋำ᐀ޕޑࠔౢܭ

(centrality) ᆶሽॶᢀǵሡǵଓ൨ޑҞޑϕᜢ߯ǴԶౢғޣჹౢߏޑࠔ

යᑫ፪ǶޣჹࢌܭౢࠔԖੋុΕޑݩǴߚ٠ж߄Ԗᖼວ٬܈ҔౢࠔǴ

ЬӢࢂ၀ౢࠔёаᅈىޣϣӧ܄ុޑሡǶ 

 

(3) ȨϸᔈੋΕȩȐResponse InvolvementȑǺ 

 

  AroraȐ1982ȑගрჴύޑޣᖼວ،ΜϩፄᚇǴԶޣΑှำࡋ

ᆶՉࣁኳԄᜤаᇡࣁۓნੋΕੋុࢂ܈Εϐ่ Ǵ݀ޣ܈೭ٿᅿੋΕҁ፦ϐ่

ӝǴ٬ளޑޣനಖՉࣁኳԄೀܭኳጋރᄊΠޑϸᔈ่݀ǶࡺஒȨნੋΕȩ

ᆶȨੋុΕȩҬϕբҔౢ܌ғቹៜϐЈރᄊǴᆀϐȨϸᔈੋΕȩǶCelsi & O1son 

Ȑ1988ȑගрȨགੋΕȩ(felt involvement)ǴϩࣁȨნȩᆶȨҁ፦ȩǴ٠а೭
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 ,ნٰྍȐSituational Sources of Personal RelevanceޑᜢױΓঁࣁᅿٰྍᆀٿ

SSPRȑᆶঁΓױᜢޑҁ፦ٰྍȐIntrinsic Sources of Personal Relevance, ISPR)Ƕ

ձှញȨნٰྍȩᆶȨҁ፦ٰྍȩޑȨ࣬४܄ȩǴջٿࢂᅿٰྍाҬϕଛӝǴ

ωёаౢғȨགੋΕȩǶ 

 

˟. аੋΕჹຝϩᜪ 

 

  ZaichkowskyȐ1985ȑஒੋΕϩԋǺౢੋࠔΕȐproduct involvementȑǵቶ

ੋΕȐinvolvement with advertisementȑᆶᖼວੋΕȐinvolvementwith purchaseȑ

ӵკ  ҢǶ܌2-1

 

(1) ȨౢੋࠔΕȩȐproduct involvementȑǺ 

 

ӄЈࠔǴவჹౢݤ๏ϒঁΓ࣮ࠔଞჹౢࢂޣ܈Ǵࡋख़ำ࣮ޑࠔჹౢޣࡰ  

ΕȩำੋࠔȨౢࣁವόᜢЈǶShethȐ1969ȑᇡޑόӣ៝ډᇡёǴךԾޑΕ

ȨቶੋΕȩᆶȨᖼວ،ੋΕȩΨԖ໔ௗܭΨཇଯǴჹࡋจ۸၈ࠔ߾ཇଯǴࡋ

ቹៜǶՠ TraylorȐ1981ȑ߾ᇡࣁȨౢੋࠔΕȩᆶȨࠔจ܍ᒍȩȐBrand- Commitmentȑ

ΕȩੋࠔȨౢࣁӢ݀ᜢ߯ǶZaichkowskyȐ1985ȑᇡڀᐱҥᄬय़Ǵ۶Ԝ໔όٿࣁ

ΕȩੋࠔȨౢޑቶကࣁǶBloch & RichinsȐ1986ȑᇡࡋख़ຎำޑࠔჹౢޣࡰ

ᔈхࡴȨੋុΕȩᆶȨნੋΕȩǶSolomon (2007)߾ᇡࣁȨౢੋࠔΕȩࢂ

ำǴஒගଯౢࢬวࣴکीޑࠔᢀౢୖޣǴԶᗎऊࡋᑫ፪ޑࠔౢۓჹޣ

 ǶࡋΕำੋޑࠔ

   

(2) ȨቶੋΕȩȐadvertising involvementȑǺ 
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ȨቶࣁǶKrugmanȐ1965ȑᇡࡋೀำ܈ǵϸᔈޕޑჹቶၗૻޣࡰ  

ੋΕȩࡰᢀௗቶਔǴᆶԾρғࢲᐕግǵག܌ೱ่ޑԛኧǶԶȨቶ

ੋΕȩำࡋϐଯեǴஒ٬ޣჹቶϣޑፕǴࣗԿѰѓځᖼວՉࣁǶ 

 

 ੋΕޑӢ         ੋΕޑჹຝ        ੋΕޑਏ݀ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

კ 2-1 ቹៜੋΕำޑࡋӢન 

ၗٰྍǺ Block & RichinsȐ1983ȑᆶ SolomonȐ2005ȑ 

 

(3) Ȩᖼວ،ੋΕȩȐpurchase involvementȑǺ 

 

ᅿᖼວნࢌೀيޣԶ ࡋᜢЈำޑࢲԛᖼວࢌჹޣࡰ  

ਔǴԾޑيᖼວ،کᒧ่ Ǵ݀ᡉҢځሽॶᆶճޑำࡋǶClarke & BelkȐ1978ȑ

ᇡࣁȨᖼວ،ੋΕȩҗౢੋࠔΕکნੋΕ،ۓǶౢੋࠔΕޑࠔౢࣁख़ा܄Ǵ

ნੋΕࣁޣჹᖼວნޑᜢϪำࡋǶౢੋࠔΕࢂ܈ნੋΕගଯǴஒᏤ

ठᖼວ،ੋΕޑගϲǶEngel, et al.Ȑl982ȑᇡࣁȨᖼວ،ੋΕȩࣁޣჹ

ቶੋΕቶੋΕቶੋΕቶੋΕ    

    ӢનࠔӢનౢࠔӢનౢࠔӢનౢࠔౢ

Ǹሽԋҁ 

ǸऐΦ܄ 

Ǹຝቻཀက 

ǸޗҬҢ܄ 

Ǹౢࠔભ࣬ჹख़ा܄ޑ 

Ǹޕډჹౢࠔឦ܄ৡ౦ 

Ǹࠔۓจୃӳ 

    ΕੋࠔΕౢੋࠔΕౢੋࠔΕౢੋࠔౢ

Ǹሽჹࠔจᒧޑቹៜ 

Ǹၗૻཛྷ൨ໆ 

ǸᑽໆӚᜪౢޑࠔਔ໔ 

Ǹᒧ٬Ҕޑ،ᜪࠠ 

ნӢનნӢનნӢનნӢન    

ǸѦӧᕉნ 

ǸޗҬნ 

Ǹౢ٬ࠔҔნ 

ᖼວ،ੋΕᖼວ،ੋΕᖼວ،ੋΕᖼວ،ੋΕ    

 

ঁΓӢનঁΓӢનঁΓӢનঁΓӢન    

ǸԾۺཷך 

Ǹሽॶᢀ 

Ǹሡाᆶᑫ፪ 

 

ǸЇวჹቶჹҥݾޑፕ 

ǸቶԖਏڈᐟᖼວཀᜫ 
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 Εό࣬ǶੋࠔΕԖஏϪᜢ߯ǴՠᆶౢੋࠔǴᆶౢࡋᜢЈำޑࢲԛࢌ

ΒΒΒΒǵǵǵǵ    ੋΕำޑࡋᑽໆᄬय़ੋΕำޑࡋᑽໆᄬय़ੋΕำޑࡋᑽໆᄬय़ੋΕำޑࡋᑽໆᄬय़ 

  ੋΕำࡋឦܜܭຝϐཷۺǴᑽໆБԄΨԖ܌ৡ౦Ǵٯӵ TraylorȐ1981ȑ

аౢࠔख़ा܄ᑽໆੋΕำࡋǶBlochȐ1982ȑаԾ߄ךȐSelf-Expressionȑᑽໆ

ੋΕำࡋǶRothschidȐ1979ȑᇡؒࣁԖҺՖൂޑੋΕำࡰࡋёаֹӄ௶ॊǵ

ှញ܈ႣෳǶҁᄔᒵၨදၹੋޑΕำࡋᑽໆໆ߄Ǵځࢂ Laurent & Kapferer

Ȑ1985ȑගрȨੋޣΕওय़ȩȐConsumer Involvement Profile, CIPȑǴځΒࣁ

ZaichkowskyȐ1985ȑޑȨঁΓੋΕໆ߄ȩȐPersonal Involvement- Inventory, PIIȑǶ 

ȐȐȐȐȑȑȑȑ    ȨȨȨȨੋޣΕওय़ੋޣΕওय़ੋޣΕওय़ੋޣΕওय़ȩȐȩȐȩȐȩȐCIPȑǺȑǺȑǺȑǺ 

  Laurent & KapfererȐ1985ȑᘜયᜢܭȨੋΕȩۓޑကǴаౢࠔख़ा܄ȐProduct 

Importanceȑǵᇤᖼᝄख़܄ȐRisk- Importanceȑǵᇤᖼёૈ܄ȐRisk- Probabilityȑǵ

ሽॶȐHedonic Valueȑϖঁᄬय़Ǵ܄ඍ৹ࠔሽॶȐSign Valueȑᆶౢ܄ຝቻࠔౢ

Ӆ 19ᚒޑϖᗺլЁࡋᑽໆৎЬჹౢੋޑࠔΕำࡋǶϐࡕ Laurent & 

KapfererȐ1993ȑஒ CIPໆ߄ᚒҞᕭ෧ࣁ 16ᚒǶ 

ȐȐȐȐΒΒΒΒȑȑȑȑ    ȨȨȨȨঁΓੋΕঁΓੋΕঁΓੋΕঁΓੋΕໆ߄ໆ߄ໆ߄ໆ߄ȩȩȩȩȐȐȐȐPIIȑǺȑǺȑǺȑǺ 

  ZaichkowskyȐ1985ȑҗЎ༼р 168ঁᇟཀৡ౦ȐSemantic- Differentȑ

ӷಔǴ٠வύࡷр 30ಔǴᔠځۓϣਏࡋǵࡋߞෳ၂ǵΒԛϣਏࡋǵ࣬ᜢྗ

ᘜયрࡕǴനࡋᄬਏࡌǵࡋਏ߾ 20ಔᇟཀৡ౦ӷಔǴբࣁᑽໆੋΕำޑࡋໆ

ܭǶZaichkowsky߄ 1994ԃǴஒঁΓੋΕໆ߄җচٰޑ 20ᚒፓࣁ 10ᚒǴЪ

ȩǺȐ1ȑख़ࢂނ٣ޑाຑሽ܌ǴقԶךȩǴаȨჹ߄ΓੋΕໆঁޑࡕȨঅ҅ࣁ҅׳

ाޑ-όख़ाޑǵȐ2ȑЮޑښ-Ԗ፪ޑǵȐ3ȑױᜢޑ-คᜢޑǵȐ4ȑзΓᑫᏟޑ-ό

зΓᑫᏟޑǵȐ5ȑؒԖཀကޑ-ԖཀကޑǵȐ6ȑ֎ЇΓޑ-ό֎ЇΓޑǵȐ7ȑзΓ
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ޑ-ѳΥޑǵȐ8ȑؒ Ԗሽॶޑ-ԖሽॶޑǵȐ9ȑзΓᜢЈޑ-όзΓᜢЈޑǵȐ10ȑ

όሡाޑ-ሡाޑǶԜ 10ᚒޑᚒǴঁҞа 7 ᗺЁٰࡋᑽໆǴځύޑಃ 2ǵ

5ǵ8ǵ10ୢࣁϸӛीǶऩ҅ӛำࡋཇଯǴ߾ளϩཇଯ ฅࡕஒ 10 ᚒϩኧу

ᕴ բঁࣁኬҁੋޑΕϩኧǶҁЎҭ௦(1)ǵ(2)ǵ(9)ǵ(10)ڙࣁෳޣჹౢੋࠔ

ΕำࡋϐୢǶ 

ಃΒಃΒಃΒಃΒ ౢࠔಔӝౢࠔಔӝౢࠔಔӝౢࠔಔӝ 

ǵǵǵǵ    ౢࠔಔӝۓޑကౢࠔಔӝۓޑကౢࠔಔӝۓޑကౢࠔಔӝۓޑကǵǵǵǵϩᜪᆶ٬ҔচӢϩᜪᆶ٬ҔচӢϩᜪᆶ٬ҔচӢϩᜪᆶ٬ҔচӢ 

ȐȐȐȐȑȑȑȑ ౢࠔಔӝۓޑကౢࠔಔӝۓޑကౢࠔಔӝۓޑကౢࠔಔӝۓޑက 

  Adams & YellenȐ1976ȑගрȨౢࠔಔӝȩࢂᅿᎍ୧ౣǴஒٿᅿ׳܈ӭ

ǶٯځࢂሽǴԶམ୧ѝڗௗৡձޔಔӝӧଆр୧ǴёҔٰжඹࠔౢޑ

GuiltinanȐ1987ȑEppen,et al.Ȑ1991ȑ׳߾ቶကӦۓကȨౢࠔಔӝȩࢂቷғౢ

ӭኬౢ୍ܺ܈ࠔǴஒٿᅿٿ܈ᅿа୍ܺ܈ࠔౢޑಔӝǴӆҔۓሽᎍ୧БԄ

ȐЦᆺಹǴ2001ǹኻդࡏǴ2003ȑǶLegarreta & MiguelȐ2004ȑஒౢࠔಔӝϩ

܌ཀᜫǴޑࠔᖼວಔӝޣԌЇวשሽಔӝҗۓܭᜢ߯ࠠǶҗکҬܰࠠࣁ

аΞஒౢࠔಔӝБԄૈόૈᆶ៝ౢ࠼ғϕǴϩԋڋԄϯϷ࠼ᇙϯשԌޑಔӝБ

ਢǶ 

ȐȐȐȐΒΒΒΒȑȑȑȑ ౢࠔಔӝޑϩᜪౢࠔಔӝޑϩᜪౢࠔಔӝޑϩᜪౢࠔಔӝޑϩᜪ 

  Adams & YellenȐ1976ȑനע߃ȨౢࠔಔӝȩౣϩᜪǴ٠аკٰᇶշှ

ញځ܄Ƕдॺᇡࣁቷғౢٿᅿ࣬ϕᐱҥࠔౢޑǴόૈ٬ҔֹӄৡձڗሽਔǴ

ёၮҔΠӈΟᅿౣǺ(1)ঁ ձڗሽౣȐPure Component Strategyȑǵ(2)ൂ પౢ

 ಔӝౣȩȐMixed BundlingࠔಔӝౣȩȐPure Bundling Strategyȑǵ(3)Ȩషӝౢࠔ

StrategyȑǶGuiltinanȐ1987ȑݮҔ Adams and YellenȐ1976ȑزࣴޑǴᇡࣁȨౢ



ੋΕำࡋᆶౢࠔಔӝჹᖼວཀᜫϐቹៜˇаऍ֩ౢٯࣁࠔ 

 

12 

ҘεᏢᏢғൔ ePaper(2011 ԃ) 

ಔࠔǴӢԜஒȨషӝౢࠔуӧౢߕਔӭ୍ࣣܺࠔಔӝȩӧჴ୍Ǵᖼວౢࠔ

ӝౣȩϩԋȨሦᏤౢࠔషӝಔӝౣȩȐMixed-Learner BundlingȑǴаϷȨᖄӝ

ࠔගрȨྈሽౢ׳షӝಔӝౣȩȐMixed-Joint BundlingȑǶCreadyȐ1991ȑࠔౢ

ಔӝౣȩȐPremium Price Bundling StrategyȑޑᢀۺǴᇡࠔౢࣁಔӝޑሽёଯ

 уᕴǶޑሽࠔচӃӚձౢܭ

ȐȐȐȐΟΟΟΟȑȑȑȑ ౢࠔಔӝ٬ޑҔচӢౢࠔಔӝ٬ޑҔচӢౢࠔಔӝ٬ޑҔচӢౢࠔಔӝ٬ޑҔচӢ 

˞. ғౢ܈Ҭܰޑ࣪ԋҁ 

 

  ೯தӢࣁёаӧғౢǵҬܰૻ܈৲ᇆǴᕇள࣪ԋҁӢનǴቷ௦ڗ

ȨౢࠔಔӝȩౣǶGuiltinanȐ1987ȑᇡࣁၸȨౢࠔಔӝȩౣߦޑᎍٰቚу

р୧ໆǴёफ़եѳ֡ۓڰԋҁǴቚуቷޑճዎǶEppen et al.Ȑ1991ȑᇡࣁȨౢ

фૈᓬᗺǶSalingerȐ1995ȑࠔ๓ౢׯѱǵۯԖ࣪ғౢԋҁǵڀಔӝȩࠔ

ಔӝࠔಔӝȩౣόՠёаᓸᕭхးǵӸԋҁǴԶЪౢࠔ٬ҔȨౢࣁᇡ߾

໔ڀഢଯ࣬ࡋᜢਔǴౢࠔಔӝሡጕᆶٿࠔуᕴޑሡጕ࣬߈Ƕ 

 

˟. ࠔಔԋ໔Ԗϕံ܄ 

 

  GuiltinanȐ1987ȑᇡࣁȨౢࠔಔӝȩࢂޣჹࢌ୍ܺԖሡਔǴჹќ

୍ܺёૈҭԖሡǴԛວىё٬ޣᅈىགගϲǶHarlam et al.Ȑ1995ȑ

ၸࣴزΨวޣჹܭȨౢࠔಔӝȩࣁϕံޑࠔᖼວཀᜫၨଯǶ 
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߄ 2-2 ٬ҔౢࠔಔӝౣޑቹៜӢન 

ቹៜӢનቹៜӢનቹៜӢનቹៜӢન ٬Ҕ٬Ҕ٬Ҕ٬ҔȨȨȨȨ٬Ҕౢࠔಔӝౣ٬Ҕౢࠔಔӝౣ٬Ҕౢࠔಔӝౣ٬Ҕౢࠔಔӝౣȩȩȩȩ ό٬Ҕό٬Ҕό٬Ҕό٬ҔȨȨȨȨ٬Ҕౢࠔಔӝౣ٬Ҕౢࠔಔӝౣ٬Ҕౢࠔಔӝౣ٬Ҕౢࠔಔӝౣȩȩȩȩ 

 ࠼៝

� ԛᖼ

 Ǵё࣪௦ᖼǵཛྷ൨ਔ໔ᆶոΚǶى

ޕࠔౢ �

όىǴᖼວౢࠔջёߥၮբคᇤǴа

फ़ե॥ᓀǶ 

� όӕ៝ޑ

 ሡǶޑԖᜪ՟ࠔჹಔӝ࠼

� ޣ

ԾՉಔӝόሡӭਔ໔ᆶոΚǶ 

� ޣ

ԾՉಔӝޕޑ॥ᓀեǶ 

� ޣ

 ଯǶ܄ሡ౦፦ޑ

� 

ଯǴόᜫཀᖼວόሡाࡋሽ௵གޑޣ

 Ƕࠔౢޑ

ᕉნ 

зݤ۬ࡹ �

ೕۓǶ 

Ԗቷ܌ �

٬ҔౢࠔಔӝౣǶ 

� ሽᝡ

 ሽǶۓࠔᐟਗ਼Ǵቷሡाଞჹঁձݾ

� Ε

ምᛖեǴ٬ߐගൂٮޑࠔቷ

ܰрǶ 

� ᔮ

૰ଏǴౢᝡݾቚуǶ 

ቷ 

� ᝡޣݾค

 ኳүǶݤ

� ёჴೕ

ኳᔮ܈ጄᛑᔮǶ 

� ёՉৡ

ձڗሽǶ 

� ёቚу៝࠼

ᖼວཀᜫǶ  

� ᝡޣݾё

аኳүౣǶ 

ࠔౢ �

ಔӝౣคڗݤளԋҁᓬ༈Ƕ 

 ࠔౢ

ϕࠔౢ �

ံǶ 

� ёࠔ٬ౢ

ৡ౦ϯǶ 

� ቷڋीǵᇙ

ᆶ୍ܺಔӝ܌ሡޑϡનǶ  

� ౢࠔౢۓ

ྗǴಔӝۓሽౣคݤගٮၨ٫ᕮਏǶ 

� ౢ

ύ܌Ԗޑቷ٬ҔౢࠔಔӝౣǴ

ౣคౢݤғৡ౦ϯǶ 
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ၗٰྍǺԾ D. PaunȐ1993ȑ 

 

ˠ. ሽৡ౦ϯ 

 

  Dansby & ConradȐ1984ȑᇡࣁޣӭኬϯޑሡǴЇวߚᐱ՞ቷ௦ڗ

ȨౢࠔಔӝȩౣǴ٠ёඹቷᆶޣᚈБٰճǶChenȐ1997ȑวӧ

ᚈᓐჲ՞ޑѱǴջٿ٬ቷғౢӕ፦ౢکࠔೀܭሽᝡݾύǴՠѝाځύৎ

ቷ٬ҔȨౢࠔಔӝȩౣǴஒځ٬ࠔӧሽڀԖৡ౦ϯǴԶफ़եሽᝡ

 ǴᡣᚈБϝӸԖճዎǶࡋำޑݾ

 

ˡ. ϩόӕሡޑޣǴᕇڗޣഭᎩ 

 

  Adams & YellenȐ1976ȑᇡࣁȨౢࠔಔӝȩౣࣁϩόӕޣϐߥ੮ሽ

ଯեǴᏃᆅࠔ໔ࣣౢғځᔮ܄Ϸਔޑϕံᜢ߯Ǵՠቷϝёҗӧಔ

ӝޑࠔሽৡ౦ٰϩόӕߥ੮ሽޑޣǴԶၲډৡձڗሽޑਏ݀Ǵᕇ

ளᚐѦޑޣഭᎩǶSchmalenseeȐ1984ȑΨᇡࣁȨౢࠔಔӝȩౣёຎբ

ᅿϩޑޣπڀǶऩ٬ҔȨঁձۓሽౣȩਔǴቷёѝჹᖼວൂౢޑࠔ

ۓۓޣၨଯޑሽǹԶȨൂપౢࠔಔӝౣȩஒᡣޣѝૈӕਔᖼວٿᅿ

ࠔǴӵԜёफ़եቷӢޣሡ౦፦ౢ܌܄ғޑৡ౦ϯԋҁǹȨషӝౢࠔಔ

ӝౣȩ่߾ӝय़ΒᅿۓሽౣǴჹሡाٿᅿ࠼៝ޑࠔගٮಔӝࠔǴЪଞ

ჹѝວൂౢ࠼៝ޑࠔගଯঁձޑࠔ୧ሽǶҁЎ௦ Schmalenseeٰ ᑽໆౢࠔಔ

ӝჹڙෳޑޣቹៜำࡋǶ 

 

ˢ. ځдӢન 
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  PaunȐ1993ȑᇡࣁቷࢂց٬ҔȨౢࠔಔӝȩౣຎаΠѤᅿӢનԶۓǺ៝

٬ҔǴቹៜӢޑӢનǶቷ೯தਥᏵ೭٤Ӣનٰຑౣࠔǵᕉნǵቷᆶౢ࠼

નӵ߄ 2-2 

ΒΒΒΒǵǵǵǵ    ౢࠔಔӝޑຑౢࠔಔӝޑຑౢࠔಔӝޑຑౢࠔಔӝޑຑ 

  Adams & YellenȐ1976ȑᇡࣁᐱ՞ቷനགྷࠔౢޑಔӝౣࢂȨֹӄৡձ

ࢂಔӝౣࠔᐱ՞ቷ٬ҔౢۓሽȩȐPerfect Price DiscriminationȑǶӵ݀ाղڗ

ցԖճǴ࣬౦ۓޑሽౣᆶȨֹӄৡձڗሽȩޑΟঁ܄፦ǺȨֹӄᄧڗȩȐComplete 

ExtractionȑǵȨ௨ନȩȐExclusionȑǺ܌Ԗߥޑޣ੮ሽଯࠔౢܭԋҁǵȨх

֖ȩȐInclusionȑǺ܌Ԗߥ੮ሽଯࠔౢܭԋҁޑޣᖼວǶAdams & Yellen

Ȑ1976ȑᇡࣁҺՖᅿۓሽౣԖᓬલᗺǴবᅿౣૈౢғၨεճዎǴᆄຎ

ᐱҥಔӝٿǶSalingerȐ1995ȑۓϩଛԶޑ੮ሽߥޣԋҁଯեǴᆶࠔౢ

ᜫཀбрࠔሽᆶуᕴঁձޑᜫཀбрࠔჹಔӝޣኧໆΠǴۓࢌӧࠔ

 ৡຯǶޑሽ໔ޑ

 

ಃΟಃΟಃΟಃΟ ᖼວཀᜫᖼວཀᜫᖼວཀᜫᖼວཀᜫ 

ǵǵǵǵ ᖼວཀᜫۓޑကᖼວཀᜫۓޑကᖼວཀᜫۓޑကᖼວཀᜫۓޑကǵǵǵǵϩᜪᆶᑽໆϩᜪᆶᑽໆϩᜪᆶᑽໆϩᜪᆶᑽໆ 

ȐȐȐȐȑȑȑȑ ᖼວཀᜫۓޑကᖼວཀᜫۓޑကᖼວཀᜫۓޑကᖼວཀᜫۓޑက 

  ᖼວཀᜫȐPurchase Intentionȑࡰࢂޣӧ،ۓᖼວϐǴᇆӚᅿᆶ

،ޣǶӢԜӧࠔցᖼວ၀ౢࢂ،ࡕၗૻǵჴՉຑǴӆՉനޑᜢ࣬ࠔౢ

ޑၸำύǴᖼວཀᜫԋࣁޣՉࣁኳԄύޑঁख़ाᕉǶFishbein & 

AjzenȐ1975ȑᇡࣁȨᖼວཀᜫȩࡰࢂޣჹޑࠔౢࢌЬᢀᄊࡋǴϷѦӧޑӢ

નբҔǴᄬԋޑޣᖼວཀᜫǶγैȐ1987ȑᇡࣁȨᖼວཀᜫȩࡰࢂޣ
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ၸᡏຑࡕԋޑҬܰՉࣁǴࢂޣ܈ޣჹౢޑࠔຑሽࠔ܈จᄊࡋǴଛӝ

ѦӧӢનߚޑ܄ϸᔈᄬԋᖼວཀᜫǶ݅۸Ꮜ (2004) ᇡࣁȨᖼວཀᜫȩঁࢂΓ

வ٣ۓՉޑࣁЬᢀᐒǶ 

ȐȐȐȐΒΒΒΒȑȑȑȑ ᖼວཀᜫޑϩᜪᖼວཀᜫޑϩᜪᖼວཀᜫޑϩᜪᖼວཀᜫޑϩᜪ 

˞. ᖼວཀᜫ߄ҢޣஒٰёૈԵቾᖼວࢌౢࠔ 

 

  Dodds, et al.Ȑ1991ȑᇡࣁȨᖼວཀᜫȩࢂж߄ޣᜫཀᖼΕ၀ౢޑࠔёૈ

ࠔౢࢌᖼວޣᑽໆࢂȨᖼວཀᜫȩࣁǶSchiffman & Kanuk Ȑ2000ȑᇡ܄

ᖼວᐒཇεǶBlackwell, et al.Ȑ2001ȑᇡ߄Ǵᖼວཀᜫཇଯж܄ёૈޑ୍ܺ܈

ྼޱϐǶҖݤБޑࣁՉޣႣෳࢂـཀޑޣௗ၌ୢޔࣁȨᖼວཀᜫȩࣁ

ᆶપ Ȑ߲2009ȑᇡࣁȨᖼວཀᜫȩࡰࢂޣགྷाбᒲᖼວࢌౢޑࠔёૈ܄Ǵ

ޣჹౢޑࠔགࠔ፦ගଯǴځሽॶΨගϲǴᖼວཀᜫΨቚуǶ 

 

˟. ᖼວཀᜫ߄ҢޣஒٰགྷाᖼΕϙሶ 

 

  Peter & OlsonȐ1987ȑᇡࣁȨᖼວཀᜫȩࢂஒԾکךՉೱ่ޑᅿЬǶ

Grwal, et al.Ȑ1998ȑ ᇡࣁȨᖼວཀᜫȩࢂౢޣғޕሽॶࡕౢғǴ

Ъޣϐᖼວཀᜫதҗޕځ܌ᕇளޑճکሽॶٰ،ۓϐǶ 

 

ˠ. ᖼວཀᜫ߄ҢޣղᘐࢂցӆᖼວҾౢࠔ 

 

  Hellier, et al.Ȑ2003ȑᇡࣁȨᖼວཀᜫȩࡰࢂޣӧԵቾکݩёૈวғ

ȨᖼວཀࣁղᘐǶShao, et al.Ȑ2004ȑᇡޑ୍ܺۓӆᖼວҾܭΠǴჹݩޑ

ᜫȩࡰࢂޣӆᖼວࢌౢ܈ࠔӀ៝ࢌৎޑཀᜫǶ(2008) ދ٫ߎ ᇡࣁȨᖼ
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ວཀᜫȩࢂጕૻ৲ࠔޑ፦Ǵӵᆛၡαྎޑ೯ૻ৲Ƕ 

ȐȐȐȐΟΟΟΟȑȑȑȑ ᖼວཀᜫޑᑽໆᖼວཀᜫޑᑽໆᖼວཀᜫޑᑽໆᖼວཀᜫޑᑽໆ 

˞. аլΎᗺຑໆЁٰࡋᑽໆᖼວཀᜫ 

 

  ZeithamlȐ1988ȑගрճҔޕሽॶٰᑽໆᖼວཀᜫޑБݤǴϩёૈᖼວǵ

གྷाᖼວᆶԵቾᖼວǶBiswasȐ1992ȑᇡࣁӧᑽໆୢځѸх֖ڙෳޣᖼ

ວޑёૈ܄Ǵڙෳޣऩς،ۓाᖼວਔǴ҅ѐᖼວޑёૈ܄ᆶᙚдΓᖼ

ວޑёૈ܄ǶڻᏌȐ2001ȑගрᑽໆୢࣁȐ1ȑךᖼວ೭ًηޑёૈ܄ǹ

Ȑ2ȑךᖼວ೭ًηޑཀᜫǶणோ๔ǵಷҥ҇ᆶ݅۸ᏌȐ2006ȑගрх֖Ȩᖼ

ວ೭ًޑཀᜫȩǵȨᖼວ೭ًޑёૈ܄ȩǵȨᙚдΓᖼວ೭ًޑёૈ܄ȩ

ΟঁୢǶаࣣ௦լΎᗺຑໆЁٰࡋᑽໆ( 1 ࡐόӕཀ/ࡐեǴ2 όӕཀ/

եǴ3 ัόӕཀ/ัեǴ4 ද೯Ǵ5 ัӕཀ/ัଯǴ6 ӕཀ/ଯǴ7 ࡐӕཀ/ࡐଯ)Ƕ 

 

˟. аլϖᗺຑໆЁٰࡋᑽໆᖼວཀᜫ 

 

  Whitlark, et al.Ȑ1993ȑගр(1)ۓᖼວǹ(2)ёૈᖼວǹ(3)܈ᖼວǹ

όᖼວϤঁᒧǴAaker & Kellerۓόᖼວǹ(5)ёૈόᖼວǹ(6)܈(4)

Ȑ1990ȑǵKeller &AakerȐ1992ȑϷ Sheinin & SchmittȐ1994ȑගрޣჹߥ

ౢౢ܌ࠔғޑᖼວཀᜫǶZeithaml, et al.Ȑ1996ȑа۸၈ࡋǵᙯඤࡋǵᜫཀЍб

ӭǵѦϷϣϸᔈϖঁᄬय़ᑽໆǶSchiffman & KanukȐ2000ȑගрᖼວཀ׳

ᜫΏᑽໆޣᖼວౢޑࠔёૈ܄ගٮȐ1ȑ๊ךჹວǹȐ2ȑךёૈວǹȐ3ȑ

ࠔౢࣁځᒧǴ٠ᇥܴޑჹόວ๊ךёૈόວǹȐ5ȑךວǹȐ4ȑۓόዴך

ёૈ܄ϐᑽໆ ǶSchiffman & KanukȐ2004ȑᇡࣁՉཀᜫԋҽதຎࣁ

ёޑኳԄࣁՉۓዴ܈ࠔౢࢌᖼວޣҔٰຑࡋЁځҔᇟǴޑᖼວཀᜫޣ
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Ңёૈ߄ ᖼວǴ2ۓҢ߄ ᑽໆȐ1ٰࡋլϖᗺຑໆЁǶаࣣҔ܄ૈ

ᖼວǴ3 ߄ҢόዴࢂۓցᖼວǴ4 ߄ҢёૈόᖼວǴ5 ߄Ң๊ჹόᖼວȑǶ 

ΒΒΒΒǵǵǵǵ ੋΕำࡋᆶౢࠔಔӝჹᖼວཀᜫޑቹៜੋΕำࡋᆶౢࠔಔӝჹᖼວཀᜫޑቹៜੋΕำࡋᆶౢࠔಔӝჹᖼວཀᜫޑቹៜੋΕำࡋᆶౢࠔಔӝჹᖼວཀᜫޑቹៜ 

ȐȐȐȐȑȑȑȑ    ੋΕำࡋჹᖼວཀᜫޑቹៜੋΕำࡋჹᖼວཀᜫޑቹៜੋΕำࡋჹᖼວཀᜫޑቹៜੋΕำࡋჹᖼວཀᜫޑቹៜ 

  ጰ۸ၲȐ1990ȑᇡࣁคፕࢂޣឦܭଯੋΕำࢂ܈ࡋեੋΕำࡋǴၸԾ

ᡂኧޑᏹૈගܹޑޣᖼວཀᜫǶBloemer et al.Ȑ1999ȑගрӧեੋΕޑ܄

ၸำǶЦᆺޑǴ٠όӧЯύ่݀ޑࡕѝӧЯޣǴ္ݩࠔౢ୍ܺ

ಹȐ2000ȑගрౢੋࠔΕำࡋଯޑޣǴىԖૈΚѐೀౢࠔ܄ǵфૈ

ၗૻǴԶຑǹԶౢੋࠔΕำࡋեޣǴѝૈаޕሽࠔౢࣁຑૻޑ৲Ǵ܌

а෧ϿౢࠔሽॶޕޑǴ൩फ़եᖼວཀᜫǶҏȐ2000ȑวޣҁيჹ

ቹៜǴΨ࣬ჹቹៜᖼޑᏫਏ݀ԖᡉޑޣܭԜᡂኧǴჹࡋΕำੋޑࠔౢܭ

ວཀᜫǶഋᅇ݇Ȑ2004ȑࣴ߄่݀زҢǴੋΕำࡋёၮҔӧᑽໆ୍ܺᖼວཀ

ᜫǴԖޔௗ҅ޑӛቹៜਏ݀Ƕഋలীǵླྀ੦ᆝǵ݅҉Ȑ2009ȑගрౢੋࠔΕ

ำࡋཇଯǴځၗૻኞϷᖼວཀᜫཇଯǶԣЎੇǵঞၗЎǵ݅܃Ӽ(2010)Ьᖼ

ວੋΕёЇวၨଯࠔޑจຑሽǴԶफ़եޕޣ॥ᓀǶ 

ȐȐȐȐΒΒΒΒȑȑȑȑ    ౢࠔಔӝჹᖼວཀᜫޑቹៜౢࠔಔӝჹᖼວཀᜫޑቹៜౢࠔಔӝჹᖼວཀᜫޑቹៜౢࠔಔӝჹᖼວཀᜫޑቹៜ 

  GuiltinanȐ1987ȑමаᆅᏢࡋفޑǴଞჹ୍ܺ٬ҔಔӝࠔౣޑচӢ

բрှញǴεӭኧ୍ܺޣගڀ୍ܺޑٮԖϕံ܄Ǵջࢌ୍ܺሡམଛќ

୍ܺωૈ٦ҔǴࢂ܈୍ܺӢࣁќ୍ܺԶቚуԜ୍ܺ٬ޑҔਏਔǴԾ

ฅቚуޣӕਔᖼວ೭ٿ୍ܺޑཀᜫǶYadav & Monroe (1993)ගрಔӝ

ȨᖼວཀޑޣሽॶǴԶቚуޕޑޣեሽǴԖਏӦගϲޑҢрࠔ

ᜫȩǶౢࠔಔӝჹϦљϷࣣ៝࠼ԖᓬᗺǴჹϦљԶقǴёаቚуౢࠔᎍ୧ໆǵѱ
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эǵрཥౢߦ܈ࠔᎍӸࠔౢޑǶჹޣԶقǴۓሽಔӝམଛǴڀԖᖼວ

ӭኬڙ٦Ϧљ๏ϒשԌᓬඁ (Monroe, 1990; Yadav & Monroe, 1993) (Hitt & Chen, 

2005; Chung& Rao, 2003; Guiltinan, 1987; Mulhern & Leone, 1991; Venkatesh & 

Mahajan,1993)ϷޣӵՖѐຑౢࠔಔӝ (Johnson et al., 1999; Harlam et al., 

1995;Simonin & Ruth, 1995; Yadav & Monroe, 1993)ǶDowling & Uncles (1997)ว

ޣᖼວౢߕ܌ࠔޑᎍ୧БԄ܈आճǴޔௗቹៜځᖼວཀᜫǶ؇ػቚ

(1999)วଆȨషӝౢࠔಔӝȩޑᖼວཀᜫനଯǵȨൂપౢࠔಔӝȩԛϐǴԶȨঁ

ձۓሽȩޑᖼວཀᜫനեǶϡ৯(2007)ࣴ ޣዴჹޑಔӝࠔрౢࡰ่݀ز

 ᖼວཀᜫǶځຑԖቹៜǴ٠ЪԶቹៜޕᇡޑ

ȐȐȐȐΟΟΟΟȑȑȑȑ    ੋΕำࡋᆶౢࠔಔӝჹᖼວཀᜫޑቹៜੋΕำࡋᆶౢࠔಔӝჹᖼວཀᜫޑቹៜੋΕำࡋᆶౢࠔಔӝჹᖼວཀᜫޑቹៜੋΕำࡋᆶౢࠔಔӝჹᖼວཀᜫޑቹៜ 

  Simonin & RuthȐ1995ȑϷ GeathȐ1991ȑᇥܴޣჹঁܭձౢޑࠔᄊࡋ

ੋΕǴᆶౢࠔಔӝޑᄊੋࡋΕڀԖ҅ӛᜢ߯Ǵ׳ޣёૈᜫбၨଯޑሽᒲǴ

ࣗԿࢂଯٿܭౢঁࠔձሽᒲޑѳ֡ॶǶ؇ػቚȐ1999ȑᇡ܌ࣁԖੋޑΕᜪࠠύǴ

ȨషӝౢࠔಔӝౣȩޑᖼວཀᜫКȨঁձۓሽౣȩଯǴԶӧȨൂપౢࠔ

ಔӝౣȩΠǴޣჹեੋΕޑᖼວཀᜫനଯǶමৢዞȐ2007ȑᇡੋࣁΕӧࠔ

จౣޑಔӝǴჹޣᖼວཀᜫԖᡉ҅ޑӛቹៜǶҁЎ௦ȐߚதӕཀǴӕཀǴ

คཀـǴόӕཀǴߚதόӕཀȑϖᗺǴଞჹੋΕำࡋᆶౢࠔಔӝჹᖼວཀᜫޑቹ

ៜٰᑽໆǶ 
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ಃΟകಃΟകಃΟകಃΟക ୢڔीᇆᆶၗϩڔୢीᇆᆶၗϩڔୢीᇆᆶၗϩڔୢीᇆᆶၗϩ 

    ҁࣴޑزၗٰྍࣁಃЋڔୢޑፓǴӢԜҁകჹޑڔୢܭीǵፓ

ᇥܴǴௗӆ൩ၗϩ௶ॊ܄ीǶ 

ಃಃಃಃ ୢڔीᆶᇆୢڔीᆶᇆୢڔीᆶᇆୢڔीᆶᇆ 

ҁࣴڔୢزӅϩٿࣁϩǴಃϩڙࣁೖޣ୷ҁၗǴЬाх֖܄ձǵԃ

ભǵঁД႟ҔᒲϷДऍ֩ߥᎦౢࠔϐǶಃΒϩϩձࣁѤᅿౢࠔȐϯ֩

Нǵࢱय़٢ǵ٢నǵٛᠴȑੋޑΕำࡋȐх֖၀ౢࠔჹځख़ा܄ǵғࢲύ࣬ᜢำ

ᖼວޑ൞ᡏૻ৲ਔډڙǵ٬Ҕᡍǵᑈཱུཛྷ൨࣬ᜢૻ৲ȑǵᖼວཀᜫȐх֖ௗࡋ

ཀᜫǵཀѐᒧڗଯࠔ፦ޑ၀ౢࠔᖼວำࡋǴԜᒧࣁࢂΑੋΕޑଯե

ᆶౢࠔಔӝޑቹៜჹᖼວཀᜫޑϸᔈำࡋȑࠔౢکಔӝȐх֖ԃϣჹԛࠔԖ

ᖼວϐՉࣁǵൂᐱᖼວౢޑࠔำࡋǵᖼວԖౢࠔಔӝམଛޑᖼວำࡋǵ࣬ᜢౢࠔ

མଛಔӝᄬԋᖼວཀᜫޑำࡋǵൂᐱᖼວᆶౢࠔಔӝჹᖼວཀᜫౢғቹៜȑ

բፓǴ٠௦ҔլȐLikertȑϖᗺЁٰࡋᑽໆୢǴϩձࣁȨߚதӕཀȩǵȨӕ

ཀȩǵȨคཀـȩǵȨόӕཀȩᆶȨߚதόӕཀȩϖঁભǴीϩБԄϩձ๏ϒ 1
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ϩډ 5ϩǴ٩Ᏽளϩ่݀ޑǴٰᑽໆڙෳޣӕཀำޑࡋଯեǶȐֹୢڔϣፎ

 ᒵȑߕـ

 

གྷΑှεᏢғࢂεѤᏢғǶЬाډεسჹຝБय़ǴЬाଞჹҁਠᔮزࣴ

ჹܭऍ֩ߥᎦౢࠔϐᖼວཀᜫੋڙΕำࠔౢکࡋಔӝቹៜǴՠӢঁΓД

ϷঁΓόӕϐӢનԖ܌όӕǴӢԜᗋࢂᒧځᑫ፪य़ǵሽॶय़ჹੋܭΕำࡋϐ

ቹៜǵঁΓჹౢࠔᖼວϐᇨวک܄Ծว܄ǴനࡕаౢࠔϐಔӝٰΑှڙೖޣϐ

ᄊǶ 

 

ҁࣴزӅวܫ 300ϩୢڔǴӝीӣԏ 297ҽǴځύԌନၗό಄ޣǵᒧᅅ

༤ǴӅ 11ҽǶӢԜǴԖਏୢڔኧࣁ 286ҽǴԖਏӣԏࣁ 96%Ƕ 

ಃΒಃΒಃΒಃΒ ᡂኧᇥܴᡂኧᇥܴᡂኧᇥܴᡂኧᇥܴ 

ࣁନ୷ҁၗѦǴӅϩࠔύౢڔॺӧୢך     11ঁᡂኧǴϩձࢂ X1i Կ X11iǴi= 

a,b,c,dǴځύ aж߄ϯ֩Нǵbжࢱ߄य़٢ǵcж٢߄నǵdжٛ߄ᠴǴӚᒧа

ำࡋ ࡋதᅈཀǴำߚҢ߄5 ߄Ԗᡂኧஒа܌தόᅈཀٰբเǴߚҢ߄1 3-1ᇥ Ƕܴ 

 

߄ 3-1 ᡂኧᇥܴ 

ᡂኧ ᇥܴ 

ੋ 

Ε 

ำ 

 ࡋ

X1i ၀ౢࠔჹޑޣख़ा܄ 

X2i ၀ౢࠔჹޣғࢲ࣬ޑᜢำࡋ 

X3i ჹ၀ౢ٬ࠔҔᡍჹᖼວཀᜫޑቹៜำࡋ 

X4i ᑈཱུЬѐᇆ၀ౢૻࠔ৲ϐำࡋ 

ᖼ 

ວ 

ཀ 

ᜫ 

X5i ൞ᡏൔᏤԖᜢ၀ౢૻࠔ৲ǴԵቾᖼວϐཀᜫำࡋ 

X6i ӛܭᖼວ၀ౢࠔࠔจຝӳޑำࡋ 

ౢ X7i ԃϣමᖼວၸ၀ౢࠔ 
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 ࠔ

ಔ 

ӝ 

X8i ೯தᖼວ၀ౢࠔൂࣁᐱᖼວ 

X9i ᖼວ၀ౢࠔ׆ఈམଛ࣬ᜢౢࠔᖼວ 

X10i ࣬ᜢౢࠔಔӝቚуᖼວཀᜫ 

X11i வ 8~10ᚒᒧᖼວБԄࣣቹៜᖼວཀᜫϐำࡋ 

ၗٰྍǺҁࣴز 

 

ಃΟಃΟಃΟಃΟ ၗϩၗϩၗϩၗϩ 

ǵǵǵǵ ঁΓ୷ҁၗঁΓ୷ҁၗঁΓ୷ҁၗঁΓ୷ҁၗ 

ᕴӅڔୢ      286ҽǴҁࣴزჹܭϯ֩Нǵࢱय़٢ǵ٢నٛکᠴѤౢࠔୢ

߄Ƕӵڔ 3-2Ǵ܄ձБय़ζڙ܄ෳࣁޣ 59%Ȑ170Γȑၨଯ܄تܭ 41%Ȑ116Γȑǹ

ԃભҗԃભэ 36%Ȑ103ΓȑࣁനଯǴѤԃભэ 12%Ȑ51ΓȑǹঁД႟Ҕᒲ

Бय़ 5000ϡаΠڙޑෳޣэ 35%Ȑ100ΓȑࣁനଯǴঁД႟Ҕᒲӧ 10000ϡ

аڙෳޣэ 16%Ȑ46ΓȑࣁനϿǹঁДܭऍ֩ߥᎦౢࠔа 500ϡа

Πэ 69%Ȑ197ΓȑࣁനଯǴܭ 1501Կ 2000ϡэ 1%Ȑ4ΓȑࣁനϿǶ 

 

߄ 3-2 ӚΓኧ 

ᚒҞ ᒧ Γኧ ԭϩК 

 ձ܄
 ғ 116 41%ت

ζғ 170 59% 

ԃભ 

ԃભ 103 36% 

Βԃભ 63 22% 

Οԃભ 69 24% 

Ѥԃભ 51 12% 

Д႟Ҕᒲ 

5000аΠ 100 35% 

5001~7000 78 27% 

7001~9000 62 22% 

10000а 46 16% 

Дܭऍ֩ౢ500 ࠔаΠ 197 69% 
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501~1000 60 21% 

1001~1500 20 7% 

1501~2000 4 1% 

2000а 5 2% 

ၗٰྍǺҁࣴز 

ȐȐȐȐȑȑȑȑ    ੋΕำੋࡋΕำੋࡋΕำੋࡋΕำࡋ 

    ҁλଞჹ୷ҁၗᆶόӕౢࠔǴϩձᇥܴځჹੋΕำޑࡋόӕǶȐҗ

კ 3-1ᆶ߄ ک3-3 3-4ϩǴځѳ֡ኧࣣڗλኧಃΒՏѤ௭ϖΕȑ 

 

 

კ 3-1 Ӛѳ֡ኧ 

ၗٰྍǺҁࣴز 

 ձ܄ .˞

    җ߄ ک3-3 ܄تܭǴϯ֩НჹࡋΕำੋޑࠔᎦౢߥऍ֩ܭձჹ܄ၰǴޕ3-4

ࣁ 3.1Զζࣁ܄ 3.60ǹࢱय़٢ჹࣁ܄تܭ 4.03ζࣁ܄ 4.30ǹ٢నࣁ܄ت 3.41ζ

ࣁ܄ 3.65Ƕٛᠴࣁ܄ت 3.71ζࣁ܄ 3.9ǶҗԜёޕǴζ܄ჹܭѤᅿόӕऍ֩ߥᎦ

ࣁѳ֡ኧޑय़٢ࢱύǴࠔ೭ѤᅿౢܭǴՠҗࡋΕำੋޑԖၨଯࠔౢ 4аܴᡉ

ଯځܭдౢࠔǴӢԜךॺёаᇥࢱय़٢КଆځдౢࠔϝࣣԖၨଯੋޑΕำࡋǶ 
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˟. ԃભ 

    җ߄ ک3-3 3-4ԃભޕǴჹܭѤౢੋޑࠔΕำࡋԖ٤༾ৡ౦Ǵϯ֩Нჹܭ

ѤԃભੋޑΕำࣁࡋനଯǴځѳ֡ኧࣁ ΒԃભȐ3.83ȑǵΟԃભȐ3.57ȑǵࣁԛځ4.21

ԃભȐ3.05ȑǶჹࢱय़٢ԶقǴѤԃભѳ֡ኧࣁ 4.54ǴϝࢂԖനଯੋޑΕำࡋǴ

ӆٰࣁΟԃભȐ4.37ȑǵΒԃભȐ4.03ȑǵԃભȐ4.00ȑǶ٢నࣁѤԃભѳ֡ኧࣁ

4.02ǴੋځΕำࡋΨၨଯǴΟԃભȐ3.70ȑǵԃભȐ3.40ȑǵΒԃભȐ3.27ȑǶٛ

ᠴޑׇϩձࣁѤԃભѳ֡ኧࣁ 4.49ǴΟԃભȐ3.76ȑǵԃભȐ3.68ȑᆶΒԃભ

Ȑ3.65ȑǶҗԜёޕǴჹܭԃભٰᇥǴѤԃભӢࣁӧѦғࢲǴၨᑈཱུЬޑѐ

ᇆ࣬ᜢޑၗૻǴჹځܭѤౢੋࠔΕำࣣࡋၨଯǴ೭Ѥౢࠔύࢱय़٢ࣣКځ

дౢޑٰࠔଯǶ 

ˠ. Д႟Ҕᒲ 

    җ߄ ߄ک3-3 3-4ளޕǴД႟Ҕᒲଯܭ 9000ϡаϐڙෳޣǴჹܭϯ֩

Нǵࢱय़٢ǵٛᠴ٢کనѳ֡ኧࣁ 4.34ǹД႟Ҕᒲϟܭ 7001ϡډ 9000ϡڙޑ

ෳޣǴѳ֡ࣁ 3.92ǹঁД႟Ҕᒲܭ 5001ϡډ 7000ϡڙޑෳޣǴѳ֡ኧࣁ 3.53ǹ

ӧ 5000ϡаΠϐڙෳޣǴѳ֡ኧࣁ 3.51ǶӢԜёޕǴঁД႟ҔᒲཇଯǴཇ

ᜢݙऍ֩ߥᎦౢࠔǴӢԜੋځΕำ࣬ࡋჹঁܭД႟ҔᒲၨϿڙޑෳޣၨଯǶ 

ˡ. Дܭऍ֩ౢࠔϐҔ 

    җ߄ϐ ک3-3 3-4ёޕǴܭ 2000ϡаϐڙෳޣǴѳ֡ኧࣁ 4.73ǹ

ܭ ډ1501 2000ϡڙޑෳޣǴѳ֡ࣁ 4.59ǹܭ ډ1001 1500ϡڙޑෳޣǴ

ѳ֡ࣁ 4.37ǹܭ ډ501 1000ϡڙෳޣǴѳ֡ኧࣁ 4.11ǹեܭ 500ϡޑ

ࣁǴѳ֡ኧޣෳڙ 3.52ǴךॺวჹܭၨӭϐڙෳޣǴځѳ֡ኧΨၨϿ

Ψ࣬ࡋΕำੋځǴࠔᎦౢߥӧऍ֩ݙᜢޑၨӭԖၨӭǴޕଯǴёҗԜளޣ
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ჹځܭдڙෳޣၨଯǶ 

ȐȐȐȐΒΒΒΒȑȑȑȑ    ᖼວཀᜫᖼວཀᜫᖼວཀᜫᖼວཀᜫ 

    ҁλϩ܄ձǵԃભǵД႟ҔᒲکДܭऍ֩ߥᎦౢࠔѤǴϩձᇥ

όӕǶȐҗკޑჹᖼວཀᜫځܴ 3-1ᆶ߄ ک3-3 3-4ϩǴځѳ֡ኧࣣڗλኧಃΒ

ՏѤ௭ϖΕȑ 

 ձ܄ .˞

    җ߄ ک3-3 3-4วаऍ֩ߥᎦౢࠔζޑ܄ᖼວཀᜫଯ܄تܭǴЀځӧϯ

֩НǴ܄تѳ֡ᖼວཀᜫȐ3.18ȑǴᆶζ܄ѳ֡ᖼວཀᜫȐ3.69ȑৡຯനεǴёـ

ѳ֡ᖼວ܄تय़٢Ȑࢱޑᜢ࣬৲৲ࢲғܭᖼວཀᜫόεǴฅԶჹޑჹϯ֩Н܄ت

ཀᜫࣁ 3.83Ǵζࣁ܄ 4.1ȑǴѳ֡ᖼວཀᜫ܌ࣁԖౢࠔύനଯǴتζޑѳ֡ৡຯ

നλǴёࢱـय़ࢂ٢ᖐࠔౢٯύനό܄ڙձज़ࠔౢޑڋǴΨࢂᆶғࢲന৲৲࣬ᜢ

ࣁѳ֡ኧ܄Ǵζق٢నԶܭǶჹޑ 3.65Ǵ܄تѳ֡ኧࣁ 3.41Ǵζғ࣬ჹᖼວཀᜫ

ၨ܄تଯǶٛ ᠴζ܄ѳ֡ኧࣁ 3.90Ǵࣁ܄ت 3.71Ǵёޕζ܄ΨК܄تᖼວཀᜫଯǶ 

˟. ԃભ 

    җ߄ ک3-3 3-4ёޕǴऍ֩ౢޑࠔᖼວཀᜫᒿԃભቚߏԖӛගϲޑᖿ

༈ǴᖼວཀᜫεԿεѤޑᡂϯǴϯ֩Нҗεޑѳ֡ ѳ֡ޑεѤډ3.16 4.15ǹ

य़٢җεѳ֡ࢱ ѳ֡ޑεѤډ4.34 3.44ǹ٢నҗεѳ֡ ޑεѤډ3.44 4.08ǹ

ٛᠴҗε ޑεѤډ3.63 4.20ǶӢԜǴךॺёаᇥჹܭϲεᏢࡕಥᚆՐৎε

ᏢғǴѳ֡ᖼວཀᜫԖቚуޑᖿ༈ǴӧϲεᏢаޑՐৎғࢲਔǴϩౢࠔ

ёૈࢂҗРٰ҆ᖼວǴჹࠔౢܭޑᖼວ߾ၨёૈϿୖܭϒǴჹޑࠔౢܭၗૻ

ёૈΨӢԜલЮǴᒿεᏢғԃભޑቚߏǴჹܭᆶғࢲԖ࣬ᜢࠔౢޑᒿ

ᡍǵၗૻޑಕᑈǴᖼວཀᜫΨӢԜ࣬ჹගଯǶ 
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ˠ. Д႟Ҕᒲ 

    җ߄ ک3-3 3-4วǴঁД႟Ҕᒲཇଯჹܭऍ֩ౢޑࠔᖼວཀᜫΨཇଯǴ

ӢޑࣁД႟Ҕᒲѳ֡ኧࣁ 4.24ǹঁД႟Ҕᒲ ډ7001 9000ϡޑѳ֡ኧࣁ

3.84ǹঁД႟Ҕᒲ ډ5001 7000ϡޑѳ֡ኧࣁ 3.54ǹঁД႟Ҕᒲӧ 5000ϡ

аΠѳ֡ኧࣁ 3.51ǶڙෳޣӢࣁ൞ᡏޑൔᏤࠔ܈จຝǴԶѐᒧౢ٬ޑࠔ

ҔǶёঁـҔ႟ҔᒲၨଯǴӧऍ֩ౢࠔᖼວཀᜫ൩ཇଯǴ࣬ၨঁܭД႟Ҕᒲ

ϿޑᏢғǴӢࣁԵቾډሽᒲǴ܌аᖼວޑऍ֩ౢࠔႣᆉጄൎΨၨλǴѳ֡ᖼວ

ཀᜫ൩ܴᡉޑեঁܭД႟ҔᒲၨଯޑᏢғǶӢԜ႟Ҕᒲၨଯჹܭᖼວཀᜫԋ҅

КǶ 

ˡ. ܭऍ֩ౢࠔϐҔ 

    җ߄ ک3-3 3-4ளޕǴჹܭऍ֩ౢࠔႣᆉཇଯᖼວཀᜫΨ൩ཇଯǴଞჹ

ԜౢࠔႣᆉཇଯޑΓǴ൩ж߄Ԝౢࠔჹдޑख़ाำࡋǴჹऍ֩ౢࠔཇݙख़ޑ

ޣǴ܌ฅჹځᖼວཀᜫΨගϲ࣬҅ࣁᜢǹӢԜჹऍ֩ౢࠔႣᆉଯޑӕ

ᏢǴੋΕำࡋᆶౢࠔಔӝቹៜϐำࡋΨଯǴࡺᖼວཀᜫΨԖ҅ӛޑᖿ༈Ƕ 

ȐȐȐȐΟΟΟΟȑȑȑȑ    ౢࠔಔӝౢࠔಔӝౢࠔಔӝౢࠔಔӝ 

    ҁፕ୷ҁၗᆶౢࠔಔӝޑीǶȐҗკ 3-1ᆶ߄ ک3-3 3-4ϩǴځѳ

֡ኧࣣڗλኧಃΒՏѤ௭ϖΕȑ 

 ձ܄ .˞

    ӧౢࠔಔӝ೭ٰᇥǴჹتܭζޑ܄֎ЇΚੋځکΕำࡋԖࡐεޑᜢ߯Ǵ

ӢԜǴӧୢύךॺ၌ୢࢂցൂࣁᐱᖼວࠔౢࢂ܈མଛଆᖼວǴҗ߄ ک3-3 3-4

ளޕǴϯ֩Нࣁ܄ت 3.02Զζࣁ܄ 3.56ǹࢱय़܄ت٢ѳ֡ࣁ 3.64ζࣁ܄ 4.97ǹ
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٢నࣁ܄ت 3.32ζࣁ܄ 3.57ǹٛᠴ܄تѳ֡ࣁ 3.64ζࣁ܄ 3.42Ƕёޕζ܄ჹܭ

ᑫޑଯ܄تམଛಔӝय़ԖКࠔౢܭǴωჹࡋΕำੋޑԖၨଯࠔᎦౢߥऍ֩ځ

፪کѳ֡ኧǶՠ܄تჹ٢ܭనٛکᠴٰᇥǴКၨୃӛࠔౢܭམଛޑᖼວǴ೭ 

ёૈၟঁΓӢન܈ჹࠔౢܭᇡޕޑৡ౦ǴωԖځᒧǶ 

˟. ԃભ 

     ӧϯ֩НǴѤԃભޑѳ֡ኧࣁനଯ 4.23Ǵനեࣁԃભѳ֡ኧ 3.00ǹࢱ

य़٢Ѥԃભനଯѳ֡ኧࣁ 4.10Ǵനեࣁԃભޑ 3.66ǹ٢నѤԃભനଯ 4.20ǴΒ

ԃભѳ֡ኧ 3.20നեǹٛᠴѤԃભനଯ 4.08ǴനեΒԃભ 3.34ǶҗԜёޕǴ٠

όۓեԃભჹࠔౢܭಔӝޑཀᜫၨեǴᔈࣁჹܭόӕࠔౢޑǴౢғόӕޑᖼວ

ᒧǴӧ߄ 3-4ύёޕऍ֩ߥᎦౢࢂࠔցൂᐱᖼວ೭ኬୢᚒȐX8ȑǴӧࢱय़٢ѳ

֡ኧࣁ 4.09ࣣεܭ X9ک X10ǹ٢నӧ X8ѳ֡ኧࣁ 3.54Ψεܭ X9ک X10ǹٛᠴ

ѳ֡ኧࣁ 3.86εܭ X9ک X10ǴӢԜ೭ΟౢࠔύǴᗋࢂಞᄍൂܭᐱᖼວǹϯ֩

НԶقǴX8ѳ֡ኧࣁ 3.28λܭ X10ࠔౢޑಔӝѳ֡ኧࣁ 3.33ǴӢԜࢂᒧౢ

 ᖼວǶޑಔӝࠔ

ˠ. ঁД႟Ҕᒲ 

     җ߄ ک3-3 ಔӝБԄཀᜫΨၨଯǴӢࠔౢܭǴঁД႟Ҕᒲཇଯჹޕ3-4

ঁД႟Ҕᒲࣁ 9000ϡаჹࠔౢܭಔӝޑѳ֡ኧࣁ 4.07ǹঁД႟Ҕᒲ 7001

ډ 9000ϡǴѳ֡ኧࣁ 3.70ǹঁД႟Ҕᒲࣁ ډ5001 7000ϡǴѳ֡ኧࣁ 3.38ǹ

ঁД႟Ҕᒲեܭ 5000ϡǴѳ֡ኧࣁ 3.34Ƕऍ֩ߥᎦౢࠔύǴঁД႟Ҕᒲၨ

ӭǴԖၨӭޑᒧ܄ǴჹࠔౢܭϐಔӝКൂપᖼວౢޑٰࠔ֎ЇΓǶ 

ˡ. ঁДܭऍ֩ౢࠔϐ 

    җ߄ ک3-3 3-4ளޕǴऍ֩ߥᎦౢࠔཇଯǴჹࠔౢܭಔӝϐᖼວཀᜫ࣬
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ჹޑΨКၨଯǹܭ 2000ϡаǴѳ֡ኧࣁ 4.75ǹϟܭ ډ1501 2000

ϡǴѳ֡ኧࣁ 4.33ǹܭ ډ1001 1500ϡǴѳ֡ኧࣁ 4.01ǹܭ ډ501 1000

ϡǴѳ֡ኧ 4.07ǹԶեܭ 500ϡǴѳ֡ኧ 3.98ǶՠࢂჹܭεᏢғԶقǴϝၨ

ӭឦܭ ډ501 1000ϡϐ໔ޑǴӢԜǴ೭္ޑѳ֡ኧၨଯࢂӢࣁ႟ҔᒲԖज़Ǵ

Вதғ܌ࢲሡϐ໒ᎍᎩᚐǴω٬Ҕܭऍ֩ߥᎦౢࠔय़Ǵ܌аωԖ೭ኬޑѳ

֡ኧрǶ 

 

 

 

 

 

 

 

߄ 3-3 Ӛᡂኧѳ֡ीၗ  a : ж߄ϯ֩Н  b : жࢱ߄य़٢ 

        ᡂኧ 

ѳ֡Ӛ 

a1~a4 

ੋΕำࡋ 

a5~a6 

ᖼວཀᜫ 

a7~a11 

 ಔӝࠔౢ

b1~ b4 

ੋΕำࡋ 

b5~b6 

ᖼວཀᜫ 

b7~b11 

 ಔӝࠔౢ

ѳ֡Ӛ 3.388112 3.482517 3.493007 4.194056 3.989510 3.839161 

 ғӚ 3.107759 3.176724 3.020690 4.032328 3.827586 3.643103ت

ζғӚ 3.579412 3.691176 3.560000 4.304412 4.100000 3.972941 

ԃભӚ 3.048544 3.160194 3.001942 4.002427 3.844660 3.660194 

ΒԃભӚ 3.833330 3.253968 3.088889 4.027778 3.746032 3.730159 

ΟԃભӚ 3.565217 3.681159 3.573913 4.373188 4.166667 4.014493 

ѤԃભӚ 4.210784 4.147059 4.023529 4.544118 4.343137 4.098039 

ԏΕӚ 5000аΠ 3.027500 3.145000 2.980000 3.992500 3.840000 3.652000 

ԏΕӚ 5001~7000 3.115385 3.288462 3.146154 4.041667 3.814103 3.784615 

ԏΕӚ 7001~9000 3.677419 3.766129 3.638710 4.439516 4.185484 4.003226 

ԏΕӚ 9000а 4.244565 4.163043 4.038298 4.559783 4.347826 4.117391 

Ӛ 500аΠ 3.069797 3.236041 3.059898 4.046954 3.850254 3.708629 

Ӛ 501~1000 3.966667 3.916667 4.258333 4.408333 4.183333 4.050000 

Ӛ 1001~1500 4.212500 4.025000 3.980000 4.675000 4.375000 4.090000 

Ӛ 1501~2000 4.687500 4.625000 4.250000 4.812500 4.750000 4.400000 

Ӛ 2000а 4.650000 4.900000 4.800000 5.000000 5.000000 5.000000 
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ၗٰྍǺҁࣴز 

 

 

 

 

 

 

 

 

 

 

 

 

 

߄ 3-4 Ӛᡂኧѳ֡ीၗ   c : ж٢߄న  d : жٛ߄ᠴౢࠔ 

ᡂኧ 

ѳ֡Ӛ 

c1~c4 

ੋΕำࡋ 

c5~c6 

ᖼວཀᜫ 

c7~c11 

 ಔӝࠔౢ

d1~d4 

ੋΕำࡋ 

d5~d6 

ᖼວཀᜫ 

d7~d11 

 ಔӝࠔౢ

ѳ֡Ӛ 3.555944 3.596154 3.471329 3.824301 3.788462 30553846 

 ғӚ 3.413793 3.435345 3.324138 3.713362 3.620690 3.427586ت

ζғӚ 3.652941 3.705882 3.571765 3.900000 3.902941 3.64000 

ԃભӚ 3.402913 3.441748 3.337864 3.677184 3.631068 3.429126 

ΒԃભӚ 3.269841 3.349206 3.203175 3.650794 3.642857 3.339683 

ΟԃભӚ 3.702899 3.695652 3.568116 3.757246 3.775362 3.544928 

ѤԃભӚ 4.019608 4.078431 4.196078 4.490196 4.196078 4.082353 

ԏΕӚ 5000аΠ 3.375000 3.425000 3.322000 3.657500 3.620000 3.416000 

ԏΕӚ 5001~7000 3.336538 3.378205 3.253846 3.631410 3.660256 3.353874 

ԏΕӚ 7001~9000 3.745968 3.596774 3.609677 3.834677 3.798387 3.583871 

ԏΕӚ 9000а 4.063830 4.086957 3.978261 4.500000 4.351064 4.127660 

Ӛ 500аΠ 3.356599 3.403553 3.281218 3.611675 3.631980 3.361421 

Ӛ 501~1000 3.900000 3.900000 3.746667 4.170833 3.983333 3.846667 
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Ӛ 1001~1500 4.025000 4.125000 4.080000 4.575000 4.350000 4.100000 

Ӛ 1501~2000 4.500000 4.375000 4.250000 4.375000 4.625000 4.400000 

Ӛ 2000а 4.650000 4.800000 4.600000 4.600000 4.700000 4.600000 

ၗٰྍǺҁࣴز 

 

 

 

 

 

 

 

 

 

߄ 3-5 ಔӝᒧޑಒϩ 

 X7 X8 X9 X10 X11 

 

ϯ 

 

֩ 

 

Н 

ѳ֡ኧ 3.493007 3.276224 3.258741 3.328671 3.349650 

 ғѳ֡ 3.051724 2.939655 3.017241 3.086207 3.008621ت

ζғѳ֡ 3.794118 3.505882 3.423529 3.494118 3.582353 

ԃભѳ֡ 2.990291 2.951456 2.970874 3.097087 3.000000 

Βԃભѳ֡ 3.047619 2.873016 3.111111 3.174603 3.238095 

Οԃભѳ֡ 3.855072 3.579710 3.347826 3.536232 3.550725 

Ѥԃભѳ֡ 4.568627 4.019608 3.901961 3.705882 3.921569 

 

 ࢱ

 

य़ 

 

٢ 

ѳ֡ኧ 4.300699 4.087413 3.555944 3.562937 3.688811 

 ғѳ֡ 4.060345 3.965517 3.353448 3.370690 3.465517ت

ζғѳ֡ 4.464706 4.170588 3.694118 3.694118 3.841176 

ԃભѳ֡ 4.097087 4.029126 3.339806 3.359223 3.475728 

Βԃભѳ֡ 4.126984 3.936508 3.492063 3.476190 3.619048 

Οԃભѳ֡ 4.492754 4.246377 3.753623 3.768116 3.811594 

Ѥԃભѳ֡ 4.666667 4.176471 3.803922 3.803922 4.392160 

 

 

٢ 

 

న 

 

ѳ֡ኧ 3.583916 3.545455 3.367133 3.405594 3.454545 

 ғѳ֡ 3.344828 3.431034 3.224138 3.310345 3.310345ت

ζғѳ֡ 3.747059 3.623529 3.464706 3.470588 3.552941 

ԃભѳ֡ 3.349515 3.466019 3.223301 3.330097 3.320388 

Βԃભѳ֡ 3.301587 3.238095 3.142857 3.111111 3.222222 

Οԃભѳ֡ 3.739130 3.608696 3.463768 3.492754 3.536232 

Ѥԃભѳ֡ 4.196078 4.000000 3.803922 3.803922 3.901961 
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ٛ 

 

ᠴ 

ѳ֡ኧ 3.860140 3.856643 3.398601 3.157343 3.496503 

 ғѳ֡ 3.681034 3.681034 3.318966 3.077586 3.379310ت

ζғѳ֡ 3.982353 3.976471 3.452941 3.211765 3.576471 

ԃભѳ֡ 3.640777 3.708738 3.300971 3.106796 3.388350 

Βԃભѳ֡ 3.809524 3.809524 3.190476 2.682540 3.206349 

Οԃભѳ֡ 3.768116 3.869565 3.304348 3.260870 3.521739 

Ѥԃભѳ֡ 4.490196 4.196078 3.980392 3.705882 4.039216 

ၗٰྍǺҁࣴز 

 

 

 

 

ಃѤകಃѤകಃѤകಃѤക ჴࣴزჴࣴزჴࣴزჴࣴز 

ಃಃಃಃ ჴБݤᆶኳࠠჴБݤᆶኳࠠჴБݤᆶኳࠠჴБݤᆶኳࠠ 

        ҁࣴزճҔ Stataी೬ᡏՉჴϩǴ௦ᘜϐБԄǴஒ୷ҁၗǵ

ੋΕำࡋǵᡏੋΕำࡋѳ֡ॶǵౢࠔಔӝᡂኧжΕǴჹޣᖼວཀᜫ

ϐቹៜǶ 

 

  ჴኳࠠϩࣁ 5ኳࠠ×4ౢ2٩×ࠔᡂኧǴӅ 40చᘜीԄǴ၁ӈӵ߄ 4-3-1

Կ߄ 4-3-8Ƕ4ౢࡰࢂࠔϯ֩НȐaȑǵࢱय़٢Ȑbȑǵ٢నȐcȑϷٛᠴౢࠔȐdȑǶ

Զ٩ᡂኧࡰࢂᖼວཀᜫǴϩձࣁ X5ᆶ X6ǴځύǴX5ڙࣁ൞ᡏ1ൔᏤቹៜޑᖼວ

ཀᜫǴX6ࠔڙࣁจ2ቹៜޑᖼວཀᜫǶModel 1ࣁ୷ҁኳࠠǴԵቾ୷ҁၗǴ

ӵ܄ձȐgenderȑǵԃભȐyearȑǵД႟ҔᒲȐincomeȑϷДऍ֩ߥᎦᜪౢࠔ

ᡂࡋȐexpenedȑǴჹ٩ᡂኧϐቹៜǶModel 2ନ୷ҁၗѦǴΨયΕੋΕำ

                                                      
1ҁࣴزஒ൞ᡏۓကࣁኞکҬޑ৲ߞࢬၩᡏǴӵႝຎǵቶኞǵൔтǵቶǵϕᖄᆛǶ 
2ҁࣴزਥᏵऍ୯ՉᎍڐϐۓကǴஒࠔจۓကࣁঁӜᆀǵೌᇟǵǵ಄ဦǵीǴ܈೭٤

ӜຒϐಔӝǴҔаձঁ܈ဂᎍ୧ޣϐ୍ܺ܈ࠔǴ٠ᆶᝡޣݾϐ୍ܺ܈ࠔԖ܌ձǶ 
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ኧǴزੋޣΕำࡋჹ٩ᡂኧϐቹៜǶௗǴModel 3ஒੋΕำࡋᡂ

ኧڗᡏѳ֡ॶǴኳࠠۓନ୷ҁၗѦǴΨયΕᡏੋΕำࡋϐѳ֡ॶǴ

ޣᡏੋΕำࡋჹ٩ᡂኧϐቹៜǶModel 4ନ୷ҁၗѦǴΨયΕౢࠔಔӝ

ᡂኧǴࠔౢزಔӝჹ٩ᡂኧϐቹៜǶനࡕǴModel 5ନ୷ҁၗѦǴӕਔયΕ

ੋΕำࡋǵౢࠔಔӝᡂኧǴزᡏԵໆΠჹ٩ᡂኧϐቹៜǶჴኳࠠӵΠǺ 

 

 

 

 

Model 1 ǺǺǺǺ 

 Ǵi=a,b,c,d 

 

 Ǵi=a,b,c,d 

 

Model 2 ǺǺǺǺ 

 

 Ǵi=a,b,c,d 

 

 

 Ǵi=a,b,c,d 

 

Model 3 ǺǺǺǺ 

 

   Ǵi=a,b,c,d 
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   Ǵi=a,b,c,d 

 

Model 4 ǺǺǺǺ 

 

 Ǵi=a,b,c,d 

 

 

 Ǵi=a,b,c,d 

Model 5 ǺǺǺǺ 

 

 

 Ǵi=a,b,c,d 

 

 

 

 Ǵi=a,b,c,d 

 

aɨϯ֩Нǵbɨࢱय़٢ǵcɨ٢నǵdɨٛᠴౢࠔǶ 

ಃΒಃΒಃΒಃΒ ჴ่݀ᆶϩჴ่݀ᆶϩჴ่݀ᆶϩჴ่݀ᆶϩ 

  ҁࣴزӢှញᡂኧӭǴёૈౢғӅጕୢ܄ᚒǴӢԜճҔᡂ౦ኧᑩӢη

Ȑvariance inflation factor, VIFȑঅ҅ኳࠠǴϩձଞჹ Model 1Կ Model 5Ӆ

ጕୢ܄ᚒǶਥᏵ Nguyen (2006)܌ගٮϐকନྗǴऩᡂኧޑ VIF ॶຬၸ 10Ъว

ғ R-squaredॶεܭ ܈Ǵջᔈϒаকନ܄ӅጕࡋҢᡂኧ໔Ӹӧଯ߄Ǵݩޑ0.90
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ӝٳǴᙖаफ़եჹځдᡂኧϐόؼቹៜǶ 

 

  ҁࣴزளрӚှញᡂኧϐ VIF ॶϷ R-squaredॶǴ၁ӈӵ߄ 4-1-1Կ߄ 4-1-4Ƕ

่݀ᡉҢ Model 1Կ Model 5ҺीԄ܌ளϐ่݀Ǵࣣ҂วғᡂኧ໔Ӆጕୢ܄

ᚒǴࡺҁࣴزϝᆢচӃӚኳࠠϐۓǴคকନҺՖှញᡂኧǶ 

ǵǵǵǵ ڙ൞ᡏቹៜϐᖼວཀᜫڙ൞ᡏቹៜϐᖼວཀᜫڙ൞ᡏቹៜϐᖼວཀᜫڙ൞ᡏቹៜϐᖼວཀᜫȐȐȐȐX5ȑȑȑȑ 

  ҁࣴزஒᖼວཀᜫϐ٩ᡂኧϩࣁΒǴځڙࣁ൞ᡏቹៜϐᖼວཀᜫȐX5ȑǴ

จቹៜϐᖼວཀᜫࠔڙࣁΒځቹៜǹ܌൞ᡏډڙϐᖼວཀᜫࠔჹౢޣҢ߄

ȐX6ȑǴஒ၁ॊӵࡕǶ 

 

  җ Model 1୷ҁၗȨ܄ձȐgenderȑǵԃભȐyearȑǵД႟ҔᒲȐincomeȑ

ϷДऍ֩ߥᎦᜪౢࠔȐexpenedȑȩёޕǴϯ֩Нǵࢱय़٢ǵ٢నϷٛᠴౢ

ȐexpenedȑᡂኧևࠔᎦᜪౢߥձȐgenderȑϷДऍ֩܄ǴӧࠔӅѤౢࠔ

ᡉቹៜǶځύ܄ձжዸǴӢ܄تीࣁ 1Ǵζ܄ीࣁ 2Ǵҗ่݀ёፕǴζ

ၨଯǶќѦǴҗᡂኧقԶ܄تܭ൞ᡏቹៜϐᖼວཀᜫȐX5ȑǴ࣬ჹڙ܄ expened

ȐДऍ֩ߥᎦᜪౢࠔȑϐᘜ߯ኧёፕǴДऍ֩ߥᎦᜪౢࠔཇ

ӭǴڙ൞ᡏቹៜϐᖼວཀᜫཇଯǶ 

 

  Model 2ନ୷ҁၗѦǴΨયΕੋΕำࡋᡂኧǴว୷ҁၗᡂኧϸԶόᡉ

ǶฅԶǴѤౢࣣࠔӧੋΕำࡋᡂኧ X3Ȑ××ౢ٬ޑࠔҔᡍቹៜޑךᖼວ

ཀᜫȑϷ X4ȐךᑈཱུЬӦѐᇆ࣬ᜢၗૻȑևᡉቹៜǶҗੋΕำࡋϐ

ᘜ߯ኧёፕǴੋΕำࡋཇଯǴڙ൞ᡏቹៜϐᖼວཀᜫǴཇܰڙऍ֩ߥᎦᜪ

٬ҔᡍቹៜǶԶᡂኧޑࠔౢ X1Ȑךள××ౢࠔჹٰךᇥࢂख़ाޑȑϷ X2Ȑך

ள××ౢࠔჹޑךғࢂࢲ৲৲࣬ᜢȑǴёૈᏤӢܭᇟཀևϐኳጋǴ܌ࡺளϐ
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่݀όᡉǶ 

 

  Model 3ନ୷ҁၗѦǴΨયΕᡏੋΕำࡋϐѳ֡ॶǴว୷ҁၗᡂኧ

ϝևόᡉǶฅԶǴѤౢࣣࠔӧੋΕำࡋᡂኧ X involve_iȐ××ౢࠔ 1 ډ 4ᚒᡏ

ੋΕำࡋѳ֡ॶȑևᡉቹៜǶ߄Ңѳ֡ԶقǴੋΕำࡋᡂኧჹڙ൞ᡏቹៜϐᖼ

ວཀᜫǴዴჴԖ҅ӛᡉቹៜǶ 

 

  Model 4ନ୷ҁၗѦǴΨયΕౢࠔಔӝᡂኧǴวѤౢࠔϐ୷ҁၗᡂ

ኧϝևόᡉǴԶౢࠔಔӝᡂኧ่݀ΨӚԖόӕǶϯ֩Нౢࠔӧᡂኧ X7aȐԃ

ϣךමᖼວၸϯ֩НȑǵX9aȐວϯ֩Н׆ךఈམଛ࣬ᜢౢࠔᖼວȑǵX10aȐϯ֩

Нࢱکय़٢ಔӝёቚуޑךᖼວཀᜫȑϷ X11aȐவ ډ8 10ᚒᖼວБԄࣣቹៜ

ಔӝᡂኧࠔౢڙಔӝϐᘜ߯ኧёፕǴࠔᖼວཀᜫȑ֡ևᡉቹៜǶҗౢޑך

ቹៜཇుǴڙ൞ᡏቹៜϐᖼວཀᜫȐX5ȑཇଯǴЪ೯தᖼວϯ֩Нಔӝᜪಔ3Ƕ

ќѦǴࢱय़ࠔ٢ౢӧᡂኧ X8bȐ೯தᖼວࢱय़٢ൂࢂᐱᖼວȑϷ X10bȐࢱय़٢

ಔӝϐᘜ߯ኧёፕǴࠔᖼວཀᜫȑևᡉቹៜǴҗౢޑך٢నಔӝёቚуک

य़ࢱ൞ᡏቹៜϐᖼວཀᜫȐX5ȑཇଯǴЪ೯தൂᐱᖼວڙಔӝቹៜཇుǴࠔౢڙ

٢Ƕ׳ፕǴڙෳࣁޣወӧ4ޣǴऩԖࢱय़٢ಔӝᜪಔёٮᒧǴ߾

ቚڙෳڙޣ൞ᡏቹៜϐᖼວཀᜫǶ 

 

  ٢నౢࠔӧᡂኧ X7cȐԃϣךමᖼວၸ٢నȑǵX8cȐதᖼວ٢నൂࢂ

ᐱᖼວȑǵX10cȐ٢నٛکᠴಔӝёቚуޑךᖼວཀᜫȑϷ X11cȐவ ډ8 10ᚒᖼ

ວБԄࣣቹៜޑךᖼວཀᜫȑ֡ևᡉቹៜǴҗౢࠔಔӝϐᘜ߯ኧёፕǴ

൞ᡏቹៜϐᖼວཀᜫȐX5ȑཇଯǴ೯தൂᐱᖼວ٢నЪڙಔӝቹៜཇుǴࠔౢڙ

                                                      
3 ҁࣴزஒಔӝᜪಔۓကࣁ၀ౢࠔᆶ࣬ځᜢౢࠔϐಔӝǶ 
4 ҁࣴزஒወӧۓޣကࣁۘ҂ᖼວ٬܈ҔࢌᅿౢࠔǴՠܭஒٰϐࢌਔᗺԖёૈᙯᡂࣁ

ޑޣΓǶ 
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όམଛ࣬ᜢౢࠔǶ׳ፕǴऩӸӧ٢నϷٛᠴϐಔӝǴ߾ቚڙෳڙޣ

൞ᡏቹៜϐᖼວཀᜫǶനࡕǴٛᠴౢࠔӧᡂኧ X7dȐԃϣךමᖼວၸٛᠴȑǵ

X8dȐ೯தᖼວٛᠴൂࢂᐱᖼວȑǵX9dȐວٛᠴ׆ךఈམଛ࣬ᜢౢࠔᖼວȑϷ

X11dȐவ ډ8 10ᚒᖼວБԄࣣቹៜޑךᖼວཀᜫȑΨևᡉቹៜǶҗౢࠔಔ

ӝϐᘜ߯ኧёፕǴࠔౢڙಔӝቹៜཇుǴڙ൞ᡏቹៜϐᖼວཀᜫȐX5ȑཇଯǴ

Ъ೯தൂᐱᖼວٛᠴౢࠔǶ׳ፕǴऩԖٛᠴౢࠔಔӝᜪಔёٮᒧǴ߾

ቚڙෳڙޣ൞ᡏቹៜϐᖼວཀᜫǶ 

 

  Model 5ନ୷ҁၗѦǴӕਔયΕੋΕำࡋǵౢࠔಔӝᡂኧǴวϯ֩Нǵ

٢నϷٛᠴౢࣣࠔӧᡂኧ X3Ȑ××ౢ٬ޑࠔҔᡍቹៜޑךᖼວཀᜫȑϷ X7Ȑ

ԃϣךමᖼວၸ××ౢࠔȑǴҗᡉᙯᡂࣁόᡉǴёૈᏤӢܭӕਔԵቾੋΕำ

ޑၸ۳ܭज़߳ߚಔӝᜪಔǴԶޑၨᜫཀ၂ཥޣෳڙಔӝᡂኧਔǴ٬ளࠔϷౢࡋ

ᖼວᡍǶ 

ΒΒΒΒǵǵǵǵ ࠔڙจቹៜϐᖼວཀᜫࠔڙจቹៜϐᖼວཀᜫࠔڙจቹៜϐᖼວཀᜫࠔڙจቹៜϐᖼວཀᜫȐȐȐȐX6ȑȑȑȑ 

ҁλӚှញᡂኧჹ٩ᡂኧ X6ȐࠔڙจቹៜϐᖼວཀᜫȑޑቹៜǶҗ

Model 1୷ҁၗёޕǴϯ֩Нǵ٢నϷٛᠴΟౢࠔǴӧ܄ձȐgenderȑϷ

Дऍ֩ߥᎦᜪౢࠔȐexpenedȑᡂኧևᡉቹៜǶҗ܄ձϐᘜ߯ኧёፕǴ

ζࠔڙ܄จቹៜϐᖼວཀᜫǴ࣬ჹ܄تܭԶقၨଯǶќѦǴҗᡂኧ expenedȐ

Дऍ֩ߥᎦᜪౢࠔȑϐᘜ߯ኧёፕǴДऍ֩ߥᎦᜪౢࠔཇӭǴڙ

य़٢දࢱܭձᡂኧևόᡉǴёૈᏤӢ܄य़٢ӧࢱจቹៜϐᖼວཀᜫཇଯǶԶࠔ

ၹتࣁζ܄೯ҔϐౢࠔǴ܌ࡺளϐ่݀όᡉǶ 

 

  Model 2ନ୷ҁၗѦǴΨયΕੋΕำࡋᡂኧǴวନϯ֩НౢࠔѦޑΟ

Ǵࣣӧᡂኧࠔౢ X3Ȑ××ౢ٬ޑࠔҔᡍቹៜޑךᖼວཀᜫȑϷ X4Ȑךᑈཱུ
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Ьޑѐᇆ࣬ᜢၗૻȑևᡉቹៜǴҗੋΕำࡋϐᘜ߯ኧёፕǴੋΕำࡋ

ཇଯǴࠔڙจቹៜϐᖼວཀᜫǴཇܰڙऍ֩ߥᎦᜪౢ٬ޑࠔҔᡍቹៜǶ׳

ፕǴڙෳޣՉᖼວՉࣁǴӛЬᇆၗૻЪୖԵၸ۳ᖼວᡍǶ

ќБय़Ǵϯ֩Нӧᡂኧ X1aȐךளϯ֩Нჹٰךᇥࢂख़ाޑȑϷ X3aȐϯ֩

Н٬ޑҔᡍቹៜޑךᖼວཀᜫȑΨևᡉቹៜǶҗੋΕำࡋϐᘜ߯ኧё

ፕǴੋΕำࡋཇଯǴࠔڙจቹៜϐᖼວཀᜫǴཇܰڙऍ֩ߥᎦᜪౢ٬ޑࠔҔ

ᡍቹៜǶ׳ፕǴϯ֩Нڙࣁෳޣදၹख़ຎϐౢࠔǴЪӛୖԵၸ۳ϐ

ᖼວᡍӆՉᖼວՉࣁǶ 

 

  Model 3ନ୷ҁၗѦǴΨયΕᡏੋΕำࡋϐѳ֡ॶǴว୷ҁၗᡂኧ

ϝևόᡉǶฅԶǴѤౢࣣࠔӧੋΕำࡋᡂኧ X involve_iȐ××ౢࠔ 1 ډ 4ᚒੋΕ

ำࡋѳ֡ॶȑևᡉቹៜǶளрӵᡂኧ X5Ȑڙ൞ᡏቹៜϐᖼວཀᜫȑϩ่݀Ǵ

 จቹៜϐᖼວཀᜫǴዴჴԖ҅ӛᡉቹៜǶࠔڙᡂኧჹࡋǴੋΕำقҢѳ֡Զ߄

  Model 4ନ୷ҁၗѦǴΨયΕౢࠔಔӝᡂኧǶҁࣴزวѤౢࠔӧౢࠔ

ಔӝᡂኧࣣևᡉǴҗౢࠔಔӝϐᘜ߯ኧёፕǴౢࠔಔӝዴϪӦૈගଯڙෳ

 จቹៜϐᖼວཀᜫǶࠔڙޣ

 

  Model 5ନ୷ҁၗѦǴӕਔયΕੋΕำࡋǵౢࠔಔӝᡂኧǶҁࣴزวϯ

֩Нǵࢱय़٢Ϸ٢నΟౢࠔǴࣣӧᡂኧ X7Ȑԃϣךමᖼວၸ××ౢࠔȑǴҗ

ᡉᙯᡂࣁόᡉǴ߄Ңڙෳࢂޣցܭၸѐԃϣᖼວϯ֩НǴჹځӧϯ֩Нࠔ

จୃӳคᡉቹៜǶฅԶǴࢱय़٢ᆶϯ֩Нҭϩձӧᡂኧ X8Ȑ೯தᖼວ××ౢ

ᐱᖼວȑϷൂࢂࠔ X9Ȑວ××ౢ׆ךࠔఈམଛ࣬ᜢౢࠔᖼວȑǴҗᡉᙯᡂࣁό

ᡉǴ߄Ңڙෳޣᖼວϯ֩Нਔࢂցམଛ࣬ᜢౢࠔǴϷᖼວࢱय़٢ਔࢂցൂࣁᐱ

ᖼວǴჹځӧࠔจୃӳคᡉቹៜǶ 
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߄ 4-1-1Ӆጕ܄ᔠۓ(ϯ֩Н) 

 

Variable 
Model 1 Model 2 Model 3 Model 4 Model 5 

VIF R-squared VIF R-squared VIF R-squared VIF R-squared VIF R-squared 

gender 1.08 0.07 1.46 0.32 1.40 0.29 1.33 0.25 1.49 0.33 

year 1.02 0.02 1.04 0.04 1.03 0.03 1.06 0.06 1.07 0.07 

income 1.22 0.18 1.25 0.20 1.22 0.18 1.25 0.20 1.29 0.22 

cost 1.25 0.20 1.49 0.33 1.45 0.31 1.47 0.32 1.52 0.34 

a1   5.43 0.82     5.76 0.83 

a2   5.12 0.80     5.31 0.81 

a3   2.88 0.65     3.27 0.70 

a4   2.39 0.58     2.79 0.64 

involve_a     1.62 0.38     

a7       2.48 0.60 3.92 0.74 

a8       1.94 0.48 2.00 0.50 

a9       2.53 0.60 2.67 0.63 

a10       2.34 0.57 2.38 0.58 

a11       2.38 0.58 2.49 0.60 

Mean VIF 1.14  2.63  1.34  1.87  2.77  

ၗٰྍǺҁࣴز 
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߄ 4-1-2Ӆጕ܄ᔠۓ(ࢱय़٢) 

 

Variable 
Model 1 Model 2 Model 3 Model 4 Model 5 

VIF R-squared VIF R-squared VIF R-squared VIF R-squared VIF R-squared 

gender 1.08 0.07 1.16 0.14 1.14 0.12 1.11 0.10 1.22 0.18 

year 1.02 0.02 1.03 0.03 1.02 0.02 1.04 0.04 1.05 0.05 

income 1.22 0.18 1.25 0.20 1.23 0.19 1.29 0.22 1.31 0.24 

cost 1.25 0.20 1.37 0.27 1.32 0.24 1.34 0.25 1.39 0.28 

b1   4.35 0.77     4.59 0.78 

b2   5.49 0.82     5.65 0.82 

b3   3.10 0.68     3.17 0.68 

b4   1.68 0.40     1.97 0.49 

involve_b     1.20 0.17     

b7       1.69 0.41 2.25 0.56 

b8       1.41 0.29 1.53 0.35 

b9       2.15 0.53 2.19 0.54 

b10       2.28 0.56 2.29 0.56 

b11       2.06 0.51 2.17 0.54 

Mean VIF 1.14  2.43  1.18  1.60  2.37  
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ၗٰྍǺҁࣴز 

߄ 4-1-3Ӆጕ܄ᔠۓ(٢న) 

 

Variable 
Model 1 Model 2 Model 3 Model 4 Model 5 

VIF R-squared VIF R-squared VIF R-squared VIF R-squared VIF R-squared 

gender 1.08 0.07 1.35 0.26 1.34 0.26 1.27 0.21 1.36 0.26 

year 1.02 0.02 1.04 0.04 1.03 0.03 1.03 0.03 1.04 0.04 

income 1.22 0.18 1.23 0.19 1.22 0.18 1.23 0.19 1.26 0.20 

cost 1.25 0.20 1.37 0.27 1.34 0.25 1.35 0.26 1.38 0.28 

c1   7.19 0.86     7.77 0.87 

c2   7.51 0.89     7.53 0.87 

c3   3.12 0.68     3.42 0.71 

c4   2.52 0.60     2.89 0.65 

involve_c     1.41 0.29     

c7       2.11 0.53 2.85 0.65 

c8       1.86 0.46 1.95 0.49 

c9       2.74 0.64 2.83 0.64 

c10       2.42 0.59 2.57 0.61 

c11       2.62 0.62 2.72 0.63 
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Mean VIF 1.14  3.16  1.27  1.85  3.05  

ၗٰྍǺҁࣴز 

߄ 4-1-4Ӆጕ܄ᔠۓ(ٛᠴౢࠔ) 

 

Variable 
Model 1 Model 2 Model 3 Model 4 Model 5 

VIF R-squared VIF R-squared VIF R-squared VIF R-squared VIF R-squared 

gender 1.08 0.07 1.36 0.26 1.35 0.26 1.32 0.24 1.38 0.28 

year 1.02 0.02 1.06 0.06 1.04 0.04 1.05 0.05 1.07 0.07 

income 1.22 0.18 1.24 0.20 1.22 0.18 1.24 0.19 1.26 0.28 

cost 1.25 0.20 1.37 0.27 1.33 0.25 1.36 0.26 1.41 0.29 

d1   5.26 0.87     5.66 0.82 

d2   5.22 0.87     5.28 0.81 

d3   3.19 0.69     4.29 0.77 

d4   2.43 0.59     2.97 0.66 

involve_d     1.43 0.30     

d7       2.49 0.60 3.87 0.74 

d8       2.13 0.53 2.42 0.59 

d9       2.58 0.61 2.62 0.62 

d10       2.43 0.59 2.5 0.60 

d11       2.47 0.60 2.74 0.64 



ੋΕำࡋᆶౢࠔಔӝჹᖼວཀᜫϐቹៜˇаऍ֩ౢٯࣁࠔ 

 

42 

ҘεᏢᏢғൔ ePaper(2011 ԃ) 
 

Mean VIF 1.14  2.64  1.27  1.90  2.88  

ၗٰྍǺҁࣴز
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߄ 4-1ᡂኧᇥܴ߄ 

 

ှញᡂኧ ᡂኧᇥܴ mean sd min max 

gender 

year 

income 

cost 

 ձ 1.592334 0.492259 1 2܄

ԃભ 2.236934 1.121763 1 4 

Д႟Ҕᒲ 2.188153 1.083635 1 4 

Дऍ֩ߥᎦᜪౢࠔ 1.459930 0.826335 1 5 

a1 

a2 

a3 

a4 

involve_a 

a5 

a6 

a7 

a8 

a9 

a10 

a11 

 Ƕ 2.567944 1.203760 1 5ޑख़ाࢂᇥٰךளϯ֩Нჹך

 ᜢǶ 2.682927 1.212041 1 5࣬৲৲ࢂࢲғޑךளϯ֩Нჹך

ϯ֩Н٬ޑҔᡍቹៜޑךᖼວཀᜫǶ 2.310105 1.076450 1 5 

 ѐᇆ࣬ᜢၗૻǶ 2.905923 1.128865 1 5ޑᑈཱུЬך

ϯ֩Нౢࠔ ډ1 4ᚒᡏੋΕำࡋѳ֡ॶǶ 

൞ᡏൔᏤԖᜢϯ֩Нૻ৲ǴԵቾᖼວǶ 

3.388112 

2.756098 

1.032022 

1.101377 

1 

1 

5 

5 

 ϯ֩НǶ 2.289199 1.095120 1 5ޑຝӳจࠔᖼວܭӛך

ԃϣךමᖼວၸϯ֩НǶ 2.512195 1.360927 1 5 

೯தᖼວϯ֩НൂࢂᐱᖼວǶ 2.728223 1.156921 1 5 

ວϯ֩Н׆ךఈམଛ࣬ᜢౢࠔᖼວǶ 2.745645 1.068350 1 5 

ϯ֩Нࢱکय़٢ಔӝёቚуޑךᖼວཀᜫǶ 2.675958 1.062495 1 5 

வ ډ8 10ᚒᖼວБԄࣣቹៜޑךᖼວཀᜫǶ 2.655052 1.110739 1 5 

b1 

b2 

b3 

b4 

involve_b 

b5 

b6 

b7 

b8 

b9 

b10 

 Ƕ 1.613240 0.752780 1 5ޑख़ाࢂᇥٰךय़٢ჹࢱளך

 ᜢǶ 1.641115 0.766508 1 5࣬৲৲ࢂࢲғޑךय़٢ჹࢱளך

 ᖼວཀᜫǶ 1.637631 0.798411 1 5ޑך٬Ҕᡍቹៜޑय़٢ࢱ

 ѐᇆ࣬ᜢၗૻǶޑᑈཱུЬך

ࠔय़٢ౢࢱ ډ1 4ᚒᡏੋΕำࡋѳ֡ॶǶ 

2.355401 

4.194056 

1.047390 

0.719051 

1 

1 

5 

5 

൞ᡏൔᏤԖᜢࢱय़٢ૻ৲ǴԵቾᖼວǶ 2.226481 1.003976 1 5 

 य़٢Ƕ 1.808362 0.811758 1 5ࢱޑຝӳจࠔᖼວܭӛך

ԃϣךමᖼວၸࢱय़٢Ƕ 1.710801 0.936809 1 5 

೯தᖼວࢱय़٢ൂࢂᐱᖼວǶ 1.916376 0.923646 1 5 

ວࢱय़׆ך٢ఈམଛ࣬ᜢౢࠔᖼວǶ 2.449477 0.958979 1 5 

 ᖼວཀᜫǶ 2.442509 1.039098 1 5ޑך٢నಔӝёቚуکय़٢ࢱ



ੋΕำࡋᆶౢࠔಔӝჹᖼວཀᜫϐቹៜˇаऍ֩ౢٯࣁࠔ 

 

43 

ҘεᏢᏢғൔ ePaper(2011 ԃ) 
 

b11 வ ډ8 10ᚒᖼວБԄࣣቹៜޑךᖼວཀᜫǶ 2.317073 0.961035 1 5 

c1 

c2 

c3 

c4 

involve_c 

c5 

c6 

c7 

c8 

c9 

c10 

c11 

 Ƕ 2.390244 1.034869 1 5ޑख़ाࢂᇥٰךள٢నჹך

 ᜢǶ 2.459930 1.053282 1 5࣬৲৲ࢂࢲғޑךள٢నჹך

٢న٬ޑҔᡍቹៜޑךᖼວཀᜫǶ 2.229965 0.990907 1 5 

 ѐᇆ࣬ᜢၗૻǶ 2.717770 1.087339 1 5ޑᑈཱུЬך

٢నౢࠔ ډ1 4ᚒᡏੋΕำࡋѳ֡ॶǶ 3.555944 0.950263 1 5 

൞ᡏൔᏤԖᜢ٢నૻ৲ǴԵቾᖼວǶ 2.574913 1.064591 1 5 

 ٢నǶ 2.243902 1.042668 1 5ޑຝӳจࠔᖼວܭӛך

ԃϣךමᖼວၸ٢నǶ 2.421603 1.251553 1 5 

೯தᖼວ٢నൂࢂᐱᖼວǶ 2.459930 1.005734 1 5 

ວ٢న׆ךఈམଛ࣬ᜢౢࠔᖼວǶ 2.637631 1.028125 1 5 

٢నٛکᠴಔӝёቚуޑךᖼວཀᜫǶ 2.599303 1.062587 1 5 

வ ډ8 10ᚒᖼວБԄࣣቹៜޑךᖼວཀᜫǶ 2.550523 1.032712 1 5 

d1 

d2 

d3 

d4 

involve_d 

d5 

d6 

d7 

d8 

d9 

d10 

d11 

 Ƕ 2.080139 1.046400 1 5ޑख़ाࢂᇥٰךளٛᠴჹך

 ᜢǶ 2.160279 1.071936 1 5࣬৲৲ࢂࢲғޑךளٛᠴჹך

ٛᠴ٬ޑҔᡍቹៜޑךᖼວཀᜫǶ 2.006969 1.006945 1 5 

 ѐᇆ࣬ᜢၗૻǶ 2.480836 1.152141 1 5ޑᑈཱུЬך

ٛᠴౢࠔ ډ1 4ᚒᡏੋΕำࡋѳ֡ॶǶ 3.824301 0.961967 1 5 

൞ᡏൔᏤԖᜢٛᠴૻ৲ǴԵቾᖼວǶ 2.358885 1.080719 1 5 

 ᠴǶ 2.069686 1.032016 1 5ٛޑຝӳจࠔᖼວܭӛך

ԃϣךමᖼວၸٛᠴǶ 2.146341 1.167529 1 5 

೯தᖼວٛᠴൂࢂᐱᖼວǶ 2.146341 1.044221 1 5 

ວٛᠴ׆ךఈམଛ࣬ᜢౢࠔᖼວǶ 2.601399 1.076967 1 5 

ٛᠴکϯ֩НಔӝёቚуޑךᖼວཀᜫǶ 2.846690 1.142403 1 5 

வ ډ8 10ᚒᖼວБԄࣣቹៜޑךᖼວཀᜫǶ 2.508711 1.047355 1 5 

ၗٰྍǺҁࣴز 
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߄ 4-3-1ϯ֩Нϐᖼວཀᜫڙ൞ᡏቹៜ 

ှញᡂኧ 
a5 

Model 1 Model 2 Model 3 Model 4 Model 5 

gender 0.692***  0.00883 -0.0537 0.192 0.0604 

 (5.57) (0.08) (-0.50) (1.82) (0.60) 

year 0.0574 0.0598 0.0382 0.0453 0.0629 

 (1.08) (1.54) (0.96) (1.10) (1.68) 

income 0.0612 0.0731 0.0562 0.0257 0.0628 

 (1.02) (1.66) (1.25) (0.55) (1.48) 

cost 0.317***  -0.0841 -0.0354 -0.0365 -0.126* 

 (3.99) (-1.33) (-0.55) (-0.55) (-2.07) 

a1  0.0646   0.0401 

  (0.78)   (0.49) 

a2  0.102   0.114 

  (1.28)   (1.47) 

a3  0.243***    0.129 

  (3.60)   (1.88) 

a4  0.433***    0.353***  

  (7.40)   (5.87) 

involve_a   0.803***    

   (14.68)   

a7    0.223***  -0.0357 

    (4.28) (-0.60) 

a8    0.0986 0.0951 

    (1.82) (1.91) 

a9    0.161* 0.0750 

    (2.40) (1.21) 

a10    0.171**  0.137* 

    (2.63) (2.31) 

a11    0.180**  0.0862 

    (2.88) (1.49) 

_cons 1.419***  0.263 0.456* 0.0400 -0.205 

 (5.32) (1.26) (2.16) (0.17) (-0.95) 

N 

R-squared 

286 

0.1978 

286 

0.5821 

286 

0.5467 

286 

0.5392 

286 

0.6288 
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t statistics in parentheses, * p < 0.05, **  p < 0.01, ***  p < 0.001            

ၗٰྍǺҁࣴز   

߄ 4-3-2 ϯ֩Нϐᖼວཀᜫࠔڙจቹៜ 

ှញᡂኧ 
a6 

Model 1 Model 2 Model 3 Model 4 Model 5 

gender 0.664***  -0.0740 0.0145 0.211 -0.0263 

 (5.46) (-0.70) (0.13) (1.96) (-0.26) 

year 0.0588 0.0500 0.0420 0.0512 0.0533 

 (1.13) (1.28) (1.00) (1.22) (1.40) 

income 0.0975 0.0695 0.0931 0.0607 0.0545 

 (1.67) (1.56) (1.96) (1.28) (1.26) 

cost 0.349***  0.0296 0.0423 0.0245 -0.00773 

 (4.49) (0.46) (0.62) (0.37) (-0.13) 

a1  0.234**    0.202* 

  (2.79)   (2.44) 

a2  -0.137   -0.147 

  (-1.69)   (-1.86) 

a3  0.596***    0.488***  

  (8.75)   (7.00) 

a4  0.0866   -0.00691 

  (1.46)   (-0.11) 

involve_a   0.699***    

   (12.13)   

a7    0.181***  0.0110 

    (3.41) (0.18) 

a8    0.101 0.0468 

    (1.82) (0.93) 

a9    0.194**  0.0957 

    (2.84) (1.51) 

a10    0.119 0.0762 

    (1.80) (1.27) 

a11    0.172**  0.140* 

    (2.69) (2.38) 

_cons 1.803***  0.706***  0.965***  0.529* 0.317 

 (6.91) (3.34) (4.34) (2.19) (1.44) 

N 

R-squared 

286 

0.2206 

286 

0.5671 

286 

0.4892 

286 

0.5123 

286 

0.6093 
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t statistics in parentheses, * p < 0.05, **  p < 0.01, ***  p < 0.001            

ၗٰྍǺҁࣴز 

߄  ൞ᡏቹៜڙय़٢ϐᖼວཀᜫࢱ 4-3-3

ှញᡂኧ 
b5 

Model 1 Model 2 Model 3 Model 4 Model 5 

gender 0.305* 0.0492 0.0529 0.239* 0.0877 

 (2.55) (0.48) (0.50) (2.26) (0.87) 

year 0.0140 0.0287 0.0127 0.0122 0.0338 

 (0.28) (0.68) (0.29) (0.27) (0.82) 

income 0.0618 0.0267 -0.000639 -0.0304 -0.00544 

 (1.08) (0.56) (-0.01) (-0.59) (-0.11) 

cost 0.270***  0.0740 0.119 0.155* 0.0753 

 (3.53) (1.13) (1.76) (2.25) (1.17) 

b1  -0.116   -0.182 

  (-0.90)   (-1.41) 

b2  0.0334   -0.0123 

  (0.23)   (-0.09) 

b3  0.384***    0.356***  

  (3.70)   (3.48) 

b4  0.397***    0.313***  

  (6.89)   (5.16) 

involve_b   0.746***    

   (10.11)   

b7    0.119 0.0125 

    (1.70) (0.17) 

b8    0.265***  0.161**  

    (4.18) (2.66) 

b9    0.0360 -0.0135 

    (0.48) (-0.19) 

b10    0.161* 0.152* 

    (2.24) (2.30) 

b11    0.145 0.0533 

    (1.97) (0.77) 

_cons 2.733***  0.708* 0.367 0.380 0.221 

 (10.65) (2.21) (1.14) (1.13) (0.66) 

N 

R-squared 

286 

0.1008 

286 

0.4026 

286 

0.3414 

286 

0.3287 

286 

0.4447 
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t statistics in parentheses, * p < 0.05, **  p < 0.01, ***  p < 0.001            

ၗٰྍǺҁࣴز 

߄  จቹៜࠔڙय़٢ϐᖼວཀᜫࢱ 4-3-4

ှញᡂኧ 
b6 

Model 1 Model 2 Model 3 Model 4 Model 5 

gender 0.157 -0.0413 -0.0715 0.115 0.0132 

 (1.62) (-0.51) (-0.88) (1.38) (0.16) 

year -0.0273 -0.0230 -0.0285 -0.0457 -0.0301 

 (-0.66) (-0.69) (-0.84) (-1.29) (-0.91) 

income 0.0964* 0.0427 0.0397 0.0299 0.0280 

 (2.07) (1.12) (1.04) (0.73) (0.73) 

cost 0.175**  0.0554 0.0379 0.0658 0.0416 

 (2.83) (1.06) (0.73) (1.21) (0.80) 

b1  0.0851   -0.00169 

  (0.83)   (-0.02) 

b2  0.0725   0.0371 

  (0.64)   (0.33) 

b3  0.425***    0.398***  

  (5.14)   (4.85) 

b4  0.0913*   0.0259 

  (1.99)   (0.53) 

involve_b   0.678***    

   (11.90)   

b7    0.260***  0.104 

    (4.69) (1.76) 

b8    0.137**  0.0512 

    (2.73) (1.06) 

b9    -0.00151 0.00148 

    (-0.03) (0.03) 

b10    0.00965 0.00472 

    (0.17) (0.09) 

b11    0.189**  0.133* 

    (3.22) (2.39) 

_cons 3.542***  1.262***  1.391***  1.551***  0.967***  

 (17.02) (4.95) (5.61) (5.84) (3.61) 

N 

R-squared 

286 

0.0815 

286 

0.4126 

286 

0.3901 

286 

0.3449 

286 

0.4466 
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t statistics in parentheses, * p < 0.05, **  p < 0.01, ***  p < 0.001            

ၗٰྍǺҁࣴز 

߄ 4-3-5 ٢నϐᖼວཀᜫڙ൞ᡏቹៜ 

ှញᡂኧ 
c5 

Model 1 Model 2 Model 3 Model 4 Model 5 

gender 0.795***  0.162 0.141 0.272**  0.140 

 (6.70) (1.73) (1.44) (2.80) (1.56) 

year -0.0606 -0.0333 -0.0200 -0.0177 -0.0243 

 (-1.20) (-0.92) (-0.53) (-0.46) (-0.70) 

income 0.0520 0.0820* 0.0662 0.0159 0.0609 

 (0.91) (2.02) (1.57) (0.37) (1.55) 

cost 0.255***  -0.00611 0.0274 0.0255 -0.0377 

 (3.36) (-0.11) (0.47) (0.43) (-0.70) 

c1  0.272**    0.173 

  (2.63)   (1.69) 

c2  -0.143   -0.121 

  (-1.37)   (-1.23) 

c3  0.210**    0.139 

  (2.95)   (1.95) 

c4  0.472***    0.380***  

  (8.12)   (6.41) 

involve_c   0.793***    

   (15.25)   

c7    0.263***  0.0566 

    (5.35) (1.11) 

c8    0.128* 0.0539 

    (2.21) (1.02) 

c9    0.0693 -0.00640 

    (1.02) (-0.10) 

c10    0.129* 0.0974 

    (2.08) (1.70) 

c11    0.201**  0.166**  

    (3.02) (2.74) 

_cons 1.812***  0.251 0.247 0.198 -0.0622 

 (7.12) (1.20) (1.15) (0.86) (-0.29) 

N 

R-squared 

286 

0.2166 

286 

0.6114 

286 

0.5721 

286 

0.5617 

286 

0.6545 
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t statistics in parentheses, * p < 0.05, **  p < 0.01, ***  p < 0.001            

ၗٰྍǺҁࣴز 

߄ 4-3-6 ٢నϐᖼວཀᜫࠔڙจቹៜ 

ှញᡂኧ 
c6 

Model 1 Model 2 Model 3 Model 4 Model 5 

gender 0.695***  0.0686 0.0791 0.142 0.0144 

 (5.93) (0.71) (0.79) (1.52) (0.16) 

year -0.0535 -0.0320 -0.0152 -0.0179 -0.0280 

 (-1.07) (-0.86) (-0.40) (-0.49) (-0.82) 

income 0.00626 0.0365 0.0196 -0.0146 0.0197 

 (0.11) (0.87) (0.45) (-0.35) (0.51) 

cost 0.295***  0.0670 0.0807 0.0704 0.0372 

 (3.93) (1.15) (1.35) (1.23) (0.69) 

c1  0.125   -0.0434 

  (1.16)   (-0.43) 

c2  -0.0963   -0.0742 

  (-0.90)   (-0.75) 

c3  0.490***    0.401***  

  (6.65)   (5.69) 

c4  0.272***    0.145* 

  (4.51)   (2.46) 

involve_c   0.746***    

   (14.01)   

c7    0.228***  0.0977 

    (4.80) (1.92) 

c8    0.337***  0.264***  

    (6.09) (5.05) 

c9    0.139* 0.108 

    (2.11) (1.75) 

c10    0.0254 -0.0476 

    (0.43) (-0.84) 

c11    0.0859 0.0977 

    (1.34) (1.62) 

_cons 2.329***  0.694**  0.856***  0.643**  0.308 

 (9.26) (3.20) (3.89) (2.91) (1.46) 

N 

R-squared 

286 

0.1995 

286 

0.5647 

286 

0.5293 

286 

0.5761 

286 

0.6430 
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t statistics in parentheses, * p < 0.05, **  p < 0.01, ***  p < 0.001            

ၗٰྍǺҁࣴز 

߄ 4-3-7 ٛᠴౢࠔϐᖼວཀᜫڙ൞ᡏቹៜ 

ှញᡂኧ 
d5 

Model 1 Model 2 Model 3 Model 4 Model 5 

gender 0.768***  0.0557 0.0636 0.0993 0.0218 

 (6.24) (0.59) (0.63) (1.02) (0.24) 

year -0.0665 -0.00660 0.0140 -0.00831 -0.00765 

 (-1.27) (-0.18) (0.36) (-0.22) (-0.22) 

income 0.0298 0.0444 0.0224 -0.00596 0.0251 

 (0.50) (1.09) (0.52) (-0.14) (0.64) 

cost 0.223**  -0.0584 -0.00841 -0.00938 -0.0736 

 (2.83) (-1.04) (-0.14) (-0.16) (-1.35) 

d1  0.177*   0.106 

  (2.02)   (1.22) 

d2  -0.107   -0.146 

  (-1.26)   (-1.80) 

d3  0.248***    0.105 

  (3.49)   (1.33) 

d4  0.530***    0.407***  

  (9.84)   (7.18) 

involve_d   0.833***    

   (15.72)   

d7    0.400***  0.166* 

    (7.12) (2.59) 

d8    0.142* 0.0968 

    (2.45) (1.72) 

d9    0.141* 0.114* 

    (2.28) (2.01) 

d10    0.0219 0.0106 

    (0.39) (0.20) 

d11    0.174**  0.0984 

    (2.79) (1.64) 

_cons 2.176***  0.414 0.288 0.279 0.194 

 (8.23) (1.92) (1.27) (1.22) (0.90) 

N 

R-squared 

286 

0.1842 

286 

0.6251 

286 

0.5668 

286 

0.5947 

286 

0.6666 
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t statistics in parentheses, * p < 0.05, **  p < 0.01, ***  p < 0.001          

ၗٰྍǺҁࣴز 

߄ 4-3-8 ٛᠴౢࠔϐᖼວཀᜫࠔڙจቹៜ 

ှញᡂኧ 
d6 

Model 1 Model 2 Model 3 Model 4 Model 5 

gender 0.565***  -0.110 -0.0929 -0.0637 -0.134 

 (4.66) (-1.11) (-0.90) (-0.67) (-1.43) 

year -0.00267 0.0537 0.0724 0.0404 0.0469 

 (-0.05) (1.40) (1.82) (1.09) (1.30) 

income 0.0222 0.0355 0.0153 0.00513 0.0232 

 (0.38) (0.83) (0.35) (0.12) (0.57) 

cost 0.238**  -0.0179 0.0220 0.0296 -0.0254 

 (3.07) (-0.30) (0.36) (0.51) (-0.45) 

d1  -0.0223   -0.0999 

  (-0.24)   (-1.12) 

d2  0.0758   0.0298 

  (0.85)   (0.35) 

d3  0.581***    0.396***  

  (7.79)   (4.90) 

d4  0.187**    0.0599 

  (3.30)   (1.02) 

involve_d   0.777***    

   (14.28)   

d7    0.271***  0.148* 

    (4.90) (2.24) 

d8    0.316***  0.211***  

    (5.54) (3.63) 

d9    0.172**  0.164**  

    (2.82) (2.79) 

d10    -0.0375 0.000246 

    (-0.67) (0.00) 

d11    0.138* 0.0335 

    (2.24) (0.54) 

_cons 2.643***  0.750**  0.882***  0.675**  0.448* 

 (10.16) (3.31) (3.78) (2.98) (2.01) 

N 

R-squared 

286 

0.1324 

286 

0.5460 

286 

0.4982 

286 

0.5676 

286 

0.6100 
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t statistics in parentheses, * p < 0.05, **  p < 0.01, ***  p < 0.001            

ၗٰྍǺҁࣴز 

 

ಃϖകಃϖകಃϖകಃϖക ่ፕᆶࡌ่ፕᆶࡌ่ፕᆶࡌ่ፕᆶࡌ 

ಃಃಃಃ    ่ࣴزፕ่ࣴزፕ่ࣴزፕ่ࣴزፕ 

  ҁࣴزஒᖼວཀᜫϩΒϩزǴڙࣁ൞ᡏቹៜϐᖼວཀᜫǴќࠔڙࣁ

จቹៜϐᖼວཀᜫǶӃ୷ҁၗǴௗϩձયΕੋΕำࡋǵੋΕำࡋѳ֡ॶ

ϷౢࠔಔӝǴനࡕǴӕਔયΕੋΕำࡋϷౢࠔಔӝբᡏኳࠠԵໆǶ่ࣴزፕ

ӵΠǶ 

 

1. ऍ֩ߥᎦᜪౢࠔޣύǴаζࣁ࠼៝܄ЬࢬǴඤѡ၉ᇥǴ࣬ ၨ܄تܭԶقǴ

ζ܄ӧऍ֩ߥᎦᜪౢޑࠔᖼວཀᜫၨଯǴЪДऍ֩ߥᎦᜪౢࠔཇӭǴ

ᖼວཀᜫΨཇଯǶ 

2. ऍ֩ߥᎦᜪౢࠔޣύǴੋΕำࡋཇଯǴᖼວཀᜫཇଯǴฅԶǴځᖼວཀ

ᜫΨཇܰډڙऍ֩ߥᎦᜪౢ٬ޑࠔҔᡍቹៜǴඤѡ၉ᇥǴੋΕำࡋၨଯ

 ǶࣁՉނ٬ҔᡍӆՉᖼޑǴӛୖԵၸ۳ޣޑ

3. ऍ֩ߥᎦᜪౢࠔޣύǴࠔౢڙಔӝቹៜཇుǴᖼວཀᜫཇଯǶऩੋΕำ

 ಔӝቹៜཇుǴᖼວཀᜫΨཇଯǶࠔౢڙཇଯЪࡋ

ಃΒಃΒಃΒಃΒ    ࣴزज़ڋᆶࡌࣴزज़ڋᆶࡌࣴزज़ڋᆶࡌࣴزज़ڋᆶࡌ 

1. ҁࣴزଞჹҘεᏢᔮسεԿεѤᏢғՉܜኬፓǴӅวୢڔ 300

ҽǴԌନคਏኬҁࡕǴഭᎩ 286ҽԖਏኬҁǶऩૈᘉεڗኬጄൎ٠ቚуኬҁ

ኧໆǴѸૈගϲ่ࣴ݀زϐԖਏ܄Ƕ 

2. ҁࣴࣁز፦܄ၗǴၗឦ܄όӝբᘜϩǴុࡕᏢ܈ޣёӧࣴزБݤ
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уаׯǴஒё٬ளࣴ׳่݀زу࠼ᢀǶ 

3. ҁࣴزӧჴϩӢᡂኧӭǴ٠҂௵གࡋϩǴஒ௵གࡋၨଯޑᡂኧ

ϒаকନǴ҂ٰऩૈஒ௵གᡂኧуаকନࡕǴӆՉᘜϩǴஒ٬ளϩ

 ᢀᡉǶ࠼у׳่݀
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ୖԵЎୖԵЎୖԵЎୖԵЎ 

ύЎϩύЎϩύЎϩύЎϩ    

(1) Ц݇ኾȐ2004ȑࠔจຝǵੋΕำࡋǵғࠠࢲᄊᆶᖼວཀᜫᜢ߯ϐࣴز-а

ֻ㚈ႝတౢٯࣁࠔǴ୯ҥԋфεᏢᅺγፕЎǶ 

(2) Цᆺಹ(2001)ǴޣჹಔӝౢޕޑࠔຑɡаౢޕࠔǵౢੋࠔΕࣁፓ

ᡂኧǴကӺεᏢᆅࣴ܌زᅺγፕЎǶ 

(3) Җྼޱᆶપ߲ (2009)Ǵᆛၡαჹޣᖼວཀᜫϐቹៜɡаᆛၡα

 εᏢᏢγፕЎǶמࣽࢩნਏ݀Ǵ୯ҥଯੇࣁྍٰ৲ૻ

(4) ԣЎੇǵঞၗЎᆶ݅܃Ӽ(2010)ǴޣᖼວੋΕǵࠔจǵޕ॥ᓀᆶ

Ǵಃڔϐᜢ߯ǴύᆅຑፕǴಃΜΟࡋ۸၈࠼៝ 2යǴ। 1-22Ƕ 

(碁) ڻᏌ(2001)ǴሽǵߥϷٰྍ୯ຝჹౢࠔຑሽᆶᖼວཀᜫޑቹៜǴ୯

ҥԋфεᏢҾᆅࣴ܌زറγፕЎǶ 

ᆶᖼວཀᜫϐቹៜǴᇶϘᆅຑޕᇡޣሽಔӝౣჹۓϡ৯(2007)Ǵ (6)

ፕǴಃΜѤڔಃΒයǴ। 93-112Ƕ 

ޣΠಔӝुሽౣჹቷճዎᆶࠔᐱҥߚᆶݾቚ(1999)Ǵѱᝡػ؇ (7)

ᖼວཀᜫϐቹៜ Ǵ݅ࣽמεᏢᅺγፕЎǶ 

፦ϷࠔΕǵᜢ߯ੋࠔ⣬ǵλඁǵ෯ഩฑ(2007)Ǵౢݚǵഋǵల֗݅ (8)
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Ǵ୯ҥѠчٯࣁа୯ϣጕॣᆛઠ—زቹៜϐࣴࡋ۸၈࠼॥ᓀჹ៝ޕ

ೌמᏢଣಃѤۛчҾᆅፕᏝᄤჴ୍ᚒࣴǶ 

(9) ݅ᡫֻȐ1999ȑǴȨޣՉࣁᏢȩ, ѠчѱǺϖࠄკਜрހԖज़ϦљǶ 

(10) ݅۸Ꮜ (2004)Ǵࠔจᖄགྷǵޕ॥ᓀჹҾΓᖼວཀᜫϐቹៜࣴ

 εᏢᆅࣽᏢᅺγፕЎǶࠄǴز

ণӼ (2005)Ǵᆛၡ؇ᡏᡍϐӆɡЬᚒੋΕᆶϕੋΕϐቹߋ (11)

ៜǴ୯ҥύѧεᏢᅺγፕЎǶ 

ቹៜǴύ୯ЎϯεᏢᅺޑࡋ۸၈࠼ϩ٦ჹ៝ޕᅩ (2008)Ǵᆛၡ☰ߋ (12)

γፕЎǶ 

 ɡа UrCosmeزᖼວཀᜫϐࣴޣǴᆛၡፕᏝૻ৲ᆶ(2008)ދ٫ߎ (13)

ᆛઠٯࣁǴ୯ҥѠࣽמεᏢᅺγፕЎǶ 

(14) णோ๔ǵಷҥ҇ᆶ݅۸Ꮜ(2006)Ǵࠔจᖄགྷǵޕ॥ᓀჹҾЬᆅᖼວ

ཀᜫϐቹៜࣴزǴᔼᆅፕᘀǴಃΒڔǴಃΒයǴ। 21-37Ƕ 

(1碁) (2007)ޱǴౢࠔ܄ǵੋΕำࡋᆶᖼວҞޑჹೕጄ܄ຑᆶᖼວཀ

კϐቹៜ-аႝ܄ηౢٯࣁࠔǴ୯ҥԋфεᏢᅺγፕЎǶ 

(16) ҏ(2000)ǴࢎᘍǵࠔಔӝБԄჹޣᏫำࡋϐቹៜǴ୯

ҥύѧεᏢᅺγፕЎǶ 

(17) ఉذঙ(2003)Ǵሽૻ৲ඟ៛БԄǵߚीჄᖼວࠔᆶޣచҹჹౢ

 Ǵ୯ҥᆵчεᏢᅺγፕЎǶٯࣁಔӝᖼວཀᜫϐቹៜ─аऍ֩ಔӝࠔ

(18) γै(1987)ǴཥуڵޣჹόӕٰྍӦౢࠔϐޕϷᄊࡋǴᆅຑ

ፕǴ। 1-18Ƕ 
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(19) ഋలীǵླྀ੦ᆝᆶ݅҉Ȑ2009ȑǴౢੋࠔΕǵޕ॥ᓀᆶၗૻኞቹ

ៜޣᖼວ݀ᎉཀᜫزࣴޑǴऍೌמکᏢൔǴಃ ڔ28 1යǴ। 87-103Ƕ 

(20) ഋᅇ݇(2004)ǴੋΕǵౢࠔឦޑ܄ຑᆶᖼວཀᜫϐ࣬ᜢࣴزɡаሌՉ

ޣᖼວ୍ܺࣁჴǴ୯ҥԋфεᏢଯ໘ᆅᅺγፕЎǶ 

(21) මৢዞ(2008)ǴࠔจౣᆶҾຝჹޣᖼວཀᜫޑቹៜ—ੋΕޑ

υᘋਏ݀ᖼວཀᜫǴεᏢᅺγፕЎǶ 

(22) ߪमǵᒘЎரȐ1990ȑǴੋΕޑፕวᆶჴ୍ᔈҔǴᆅࣽᏢᏢൔ

ಃΎڔಃයǴ। 15-29Ƕ 

(23) ᕞ⊭(2006)ǴጕॣᖼວཀᜫᆶۓሽౣϐࣴزǴሎεᏢᅺγፕ

ЎǶ 

(24) ᄃలᓉ(2007)Ǵࠔจٰྍ୯Ϸᇙٰྍ୯ຝǵౢੋࠔΕำࡋჹޣ

 ᅺγፕЎǶ܌ز፦ᆶᖼວཀᜫϐቹៜǴ୯ҥԋфεᏢҾᆅࣴࠔޕ

(2碁) ቅਜֱǵ݅ࡘᚶǵ݅ػባǵጰ۩ᆶ݅(2011)Ǵᆛၡਜ۫ϐᆛၡα

ёࡋߞჹᖼວཀᜫϐɡаᆛၡੋΕำࣁࡋፓᡂǴᓪࣽמεᏢᏢ

γፕЎǶ 

(26) ኻդ(2003)ࡏǴಔӝޕࠔຑᆶᖼວཀᜫϐࣴزɡаЋᐒམߐဦ

 Ǵ୯ҥԋфεᏢᅺγፕЎǶٯࣁ

(27) ጰ۸ၲȐ1990ȑǴੋΕǵޣຑୖԵᗺᆶຑნჹᖼວຑሽϷᖼ

ວཀᜫϐቹៜǴ୯ҥᆵεᏢᅺγፕЎǶ 

(28) ᎄӓֻ(2010)ǴᆘՅౢޕࠔࠔ፦ሽॶǵޕ॥ᓀᆶᖼວཀᜫϐࣴزɡ

аᆘૈᖓࠠኧՏႝຎٯࣁǴ୯ҥԋфεᏢଯ໘ᆅᅺγᅺγፕЎǶ 

(29) ᖙ፣Ў(2001)ǴߦᎍБԄǵౢࠔጕۯ՜ౣǵౢੋࠔΕᆶࠔจຑሽϐᜢ

߯Ǵ୯ҥύ҅εᏢᅺγፕЎǶ 
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(30) ᚑ҉(2002)ǴಔӝౢࠔࠔจᇡޕϷሽᡂ൯ࡋᆶޣՉࣁϐ

---మዅౢٯࣁࠔǴѠεᏢᏢࣴ܌زᅺγፕЎǶ 
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