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Abstract

This study explored typhoon-related issues from a marketing perspective.
People may question how marketing and typhoons are related given their
apparently unrelated nature. However, numerous events are related to
marketing, regardless of whether they are profit- or nonprofit-oriented.
Marketing involves channels through which products, services, and even
ideas can be promoted. Therefore, this paper defines marketing and
typhoons separately and them introduces the relationship between them.
Typhoons invariably cause natural disasters; thus, preventing and
reducing loss and damage from them are the primary objectives of
contingency measures. The question is how to promote such contingency
measures or how companies and businesses can contribute to preventing
loss and damage caused by typhoons through advertisements. If a
company proposes an effective method, then it can benefit from doing so;
otherwise, the company’s reputation can be damaged. From this
perspective, this study explores the relationship between typhoons and
marketing to explain why marketing is crucial and how it can be
employed to promote strategies or methods for preventing loss and
damage caused by typhoons.

Keyword : typhoon, disaster marketing, typhoon marketing
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